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EDITOR:
Dave Neuharth
P.O. Box 1149
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COMPOSITION:
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MISSION STATEMENT
Bring news and resources to the attention of the 
free paper industry by publishing a responsible 

quality magazine.

Free Paper INK is dedicated to 
keeping the industry informed on 
key issues, topics and industry 
news. If you have any items of 
interest that should be shared with 
people throughout the Free Paper 
Industry, simply email them to 
loren@afcp.org. We welcome your 
input, appreciate your readership 
and look forward to your contribu-
tions to our content.

Free Paper INK is not liable for er-
rors appearing in advertisements 
beyond the cost of the space 
occupied by the error, and noti-
fication must be made in writing 
within ten days of publishing. The 
right is reserved by Free Paper 
INK to edit, reject, or cut any copy 
without notice.

NO CASH REFUNDS

The opinions of the individual 
contributors or correspondents do 
not necessarily reflect those of the 
publication or its management.

Free Paper INK may include mate-
rial produced under copyrighted or 
syndicated ad service. Permission 
of the publisher must be obtained 
before copying any of the material 
from any issue of Free Paper INK. 

DEADLINES:  The deadline for 
classified ads, display ads and edi-
torial is the 4th of every month.

Cover Photo:
www.shutterstock.com
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The printed word is tangible. It takes up space 
so it cannot easily be ignored…or forgotten. 
Printed content has tested better with brand 
recall than digital, and is proven easier for our 
brains to process. When you choose to print, 
you’re creating a highly memorable  
experience for your readers.

Cummings Printing is a third-generation, 
family-owned company specializing in  
printing short-run publications. We are 
an excellent source of heat-set printing 
for quantities up-to 100,000. We help 
many AFCP publishers print their glossy 
publications — contact us to find out how  
we can create an unforgettable journey for 
your readers, too.

Contact sales at 800-647-0035  
or info@cummingsprinting.com.

PRINT DEMANDS 

ATTENTION

  4 Peters Brook Drive   |   P.O. Box 16495   |   Hooksett, NH 03106-6495   |   800-647-0035

cummingsprinting.com

PRESIDENT
Charlie Delatorre
Tower Publications
4400 NW 36th Avenue
Gainesville, FL  32606
charlie@towerpublications.com
352-372-5468

FIRST VICE PRESIDENT
John Draper
The Free Star
P.O. Box 277
Pipestone, MN  56164
jdraper@pipestonestar.com
507-825-3333

SECOND VICE PRESIDENT
Lee Borkowski
Richland Center Shopping News
272 North Main Street
Richland Center, WI  53581
lborkowski@wcinet.com
608-647-2911

THIRD VICE PRESIDENT
Michael Van Stry
Coastal View News
4856 Carpinteria Avenue
Carpinteria, CA  93013
news@coastalview.com
805-684-4428

SECRETARY / TREASURER
Greg Birkett
Dubuque Advertiser
2966 JFK Road
Dubuque, IA  52002
gbirkett@dubuqueadvertiser.com
563-588-0162

IMMEDIATE PAST PRESIDENT
Shane Goodman
Cityview
5619 NW 86th Street
Johnston, IA  50131
shane@dmcityview.com
515-953-4822, x305

EXECUTIVE DIRECTOR
Loren Colburn
AFCP / NANI
135 Old Cove Road, Suite 210
Liverpool, NY  13090
loren@afcp.org
877-203-2327

AT-LARGE DIRECTORS

Daniel Alexander
Denton Publications, Inc.
P.O. Box 182
Elizabethtown, NY  12932
dan@denpubs.com
518-873-6368

Randy Miller
The Merchandiser
P.O. Box 840
Lebanon, PA  17042
randym@themerchandiser.com
717-270-2742

Rich Paulsen
Southwest Iowa Shopper
P.O. Box 126
Creston, IA  50801
publisher@crestonnews.com
641-782-2141 x230

Farris Robinson
Hometown News
2400 S. Ridgewood Avenue #22
South Daytona, FL  32119
frobinson@hometownnewsol.com
386-322-5900

Will Thomas
Exchange Media Group
P.O. Box 490
Fayetteville, TN  37334
will@exchange-inc.com
931-433-9737

Carol Toomey
Action Unlimited
100-1 Domino Drive
Concord, MA  01742
carolaction@aol.com
978-371-2442

NANI BOARD MEMBER

John Hemperly
Engle Printing & Publishing
P.O. Box 500
Mount Joy, PA  17552
jhemperly@engleonline.com
717-492-2514

RISING STAR REPRESENTATIVE

A.J. McNaughton
Appen Media Group
319 North Main Street
Alpharetta, GA 30009
aj@appenmediagroup.com
770-442-3278
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MEMBER
BENEFITS

THE LEADERSHIP
INSTITUTE (TLI)

NETWORKING
OPPORTUNITIES

BEST OF THE BEST
PUBLICATION AWARDS

INK
MAGAZINE

RISING STARS
PROGRAM

PROFESSIONAL
CERTIFICATE
PROGRAMS

ANNUAL
CONFERENCE

& TRADE SHOW

ZIPBOOST
EMPLOYMENT
AD PROGRAM

To get your publications on the growth track, call the
AFCP office about becoming a member today.

Association of Free Community Publications     877-203-2327

INK is a monthly AFCP publication 
that serves as the free paper 

industry's one-stop source for the 
latest news, upcoming events and 

industry information.

AFCP serves the industry by acting 
as a facilitator to connect members. 

Whether it’s advice, answers to 
questions or sharing ideas, let us 

help connect you!

This annual AFCP event is “The” 
educational and social event of the 
year. It includes speakers, training, 
networking, idea sharing and more 
and features the industry’s largest 

trade show.

This program gives 
members the opportunity 
to participate in industry 
specific training in sales 

and management and earn 
professional education 

certificates.

Be recognized as the Best of the Best! 
The annual awards competition gives 

you the opportunity to gain the 
national recognition that you and your 

staff deserve.

TLI is a structured, comprehensive, 
cost effective sales and leadership 

training program that was designed 
specifically for AFCP members and 

the free paper industry.

This program is designed to honor 
young individuals who are emerging 
leaders in the free paper industry. It 

offers specialized training and 
benefits to those selected.

Here are just a
few to consider...

New employment ad 
building product powered 
by ZipRecruiter that will 

provide the local penetration 
of print with the 

performance enhancements 
of digital reach.

 

Are you taking full advantage of
all your member benefits?
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EDITOR’S VIEWPOINT

Community Papers of Florida Changes
The CommuniTy 
Papers of Florida (CPF) 
is now the Florida Media 
Association (FMA).

The change was 
recommended by the 
board of directors and 
approved by the gen-
eral membership at the 
recent conference in 
Stuart.

With membership and 
revenue at its lowest 
point in years, the board 
made the change to FMA 
to attract more mem-
bers from the media. 
Print is not dead, but it 
has changed dramatical-
ly over the past several 
years. The change opens 
the doors for member-

ship to digital, advertising agencies, web companies and 
anyone involved in media services.

The past few years have not been kind to the free 
community paper associations. The New England, New 
York, Minnesota, Southwest and Texas associations have 
closed their doors because the classified networks that 
supported them went south.

The Florida association, from the mid 1990’s through 
2007, was blessed with some great selling teams that 
produced millions in revenue. One year the association 
retained 1.5 million of three million in revenue.

In 2008 the classified revenue started going south and 
now it is almost non-existent. 

Where did the money go? 
During those flush years the board opted to provide 

outstanding benefits for the members. During the down 
years some benefits continued, but it is now time to 
make a change to keep the association afloat.

Going back and looking at CPF’s member benefits 
through the years, I found that:

$1,947,379 was spent on conferences.
For many years the association paid for the food, 

hotel rooms, training, hosted bars and entertainment 
for members that published the classified ads. In recent 
years the association has still picked up 50% of the room 
costs and all the food costs at the conferences.

$1,651,758 on display advertising.
The board authorized as much as $400,000 some 

years to purchase display ads in member publications 
that published the network classified ads.

$850,000 for consulting services.
For over 15 years Peter Lamb was contracted as a 

consultant. Members could request his services at any 
time and the cost to the member was zero.

$785,213 for CVC Audits.
Annual audits were provided for members that used 

them. In the past few years, as part of budget cuts, the 
audits were changed to every other year.

$599,931 for classified contests.
Contests were initiated in the late 1990’s and the net-

work classified reps from member publications received 
some serious money.

$321,000 for legal fees and lobbyists.
The association had an attorney on board to advise 

members on legal activities. Lobbyist fees were used to 
fight the fabrication tax issue that would have taxed free 
papers for all production, from newsprint to labor, etc. 
The dailies were exempt from this tax. The effort was 
successful.

$187,500 for PaperChain.
This was the CPF contribution to PaperChain. The free 

paper associations all supported this organization to pro-
mote the free paper industry.

$82,000 for the FACT committee.
When one board member and family in Deland were 

attacked by three gun-carrying individuals, a house 
alarm alerted the sheriff’s office who showed up and 
made the arrests. Several days later these individu-
als were released and back on the streets. The board 
authorized the funds to work on a bill that would require 
criminals who used a gun in a crime to spend at least 
85% of their sentence in jail. The committee was suc-
cessful. After more then two years of lobbying, Gov. Jeb 
Bush signed the 10-20-Life bill.

$36,690 was spent on disaster relief.
These funds were used to help hurricane victims who 

were employees of member publications. 
$20,000 for scholarship funds.
Family members of member publication employees 

who qualified received funds to help their education. The 
awards were renewable for up to four years.

The total benefits given back to member publications 
added up to $6,481,411.

DAVE NEUHARTH
EDITOR
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MEMBER
BENEFITS

Again we ask you...

Are you taking full advantage of
all your member benefits?

To get your publications on the growth track, call the
AFCP office about becoming a member today.

Association of Free Community Publications     877-203-2327

INDUSTRY
RESOURCE

CENTER
PEER GROUPS

INDUSTRY
ADVOCACY 

NANI SALES
OPPORTUNITIES

NEW HIRE
SALES TRAININGONLINE MEDIA

CAMPUS TRAINING

It is critical to keep publications 
informed on important issues 
affecting their business and 

advocating on their behalf to assure 
their collective voices are heard.

Through a variety of programs like 
conference, awards, idea exchange 
programs and networking, AFCP 
provides members with a critical 

resource for what is new, successful 
and profitable in the industry.

Recognizing and promoting the 
success stories of the people, 

businesses and organizations in the 
industry with individual awards, 
publication awards and national 

exposure.

Looking for a connection 
for a specific problem or 

topic? The AFCP office can 
point you to other 

members, associate 
members or industry 
professionals that can 
provide the right help.

OMC provides high-quality, low-cost 
online training to media professionals. 

Programs are offered annually on 
writing and editorial topics, print and 
online advertising sales, technology, 

social networking, management issues 
and much more.

The seven class sequence available in 
the Online Learning Center provides a 
great way to train incoming sales hires 

in the basic process of publication 
advertising sales right in the 

convenience of your own office.

Participating member publications 
are the sole selling agents for the 
NANI Network advertising and the 

sales opportunities are endless and a 
profitable addition to your revenues!

And here are even 
more to consider...

Designed to put 
professionals with common 

interests into groups to 
explore, share and discuss 

issues that present 
themselves in the course of 

everyday business.

NATIONAL
RECOGNITIONIDEA EXCHANGE

FACILITATION
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Helping newspapers succeed.
Publishing soft ware

• Aff ordable & Easy to use
• Keep your Customer History
• General accounting software
• Credit Card Processing with
   tokenization system
• Advertising data
• Classifi eds
• Support system
• Pagination module available
• Customer-requested
   improvements
• Dedicated Customer 
  Support Team

207.452.2476 • sfobes@merrsoft .com

Uncomplicated Pricing...

Lower Price Point...

Improved Marketing Materials...

Proven Advertiser Results...

Association of Free Community Papers
7445 Morgan Road - Suite 203, Liverpool, NY 13090
Call (877) 203-2327 or visit afcp.org

elaine BuCkley has Been promoTed To 
president of Ocean Media’s My Living Magazine in 
Stuart, Florida. 

Buckley, who has served as Ocean Media’s vice 
president of sales for the last several years, recently 
relocated to Florida where she has continued to be a 
major contributor to the publication’s performance in 
2018. 

A 39-year veteran in sales management, she was 
formerly the vice president of the Harte-Hanks Pen-
nySaverUSA.com. After the closure of the Penny-
Saver in 2015, Elaine joined Ocean Media where she 
assisted in the rebranding of the publication to My 
Living Magazines while helping with the sales training 
and recruiting.           

Currently the My Living Magazines are experi-
encing 25% revenue growth for the year and most 
recently had an all time high of 35% over the prior 
year for the month of September.

Elaine is one of AFCP’s top trainers in The Leader-
ship Institute. She most recently was the keynote 
speaker at the Community Papers of Florida (CPF) 
annual conference, now known as the Florida Media 
Association (FMA). Elaine Buckley and the owner 
and CEO of Ocean Media/My Living Magazines, Glen 
Fetzner, were just invited to join the FMA board of 
directors, where Glen will serve a two-year term as 
the FMA treasurer and Elaine is part of the member-
ship drive committee. This is all led by the newly-
announced president of FMA, Justo Rey. 

“Elaine and I have been a winning combination 

these last couple of years and we are so excited 
about the direction and future of Ocean Media/My 
Living Magazines,” said Fetzner. “With Elaine being 
named the president of My Living Magazines, it al-
lows me more time to work on some great projects 
with new products and expansion.

“Please join us in congratulating Elaine Buckley on 
her much deserved new promotion to president of 
Ocean Media/My Living Magazines,” said Fetzner.

Changes are
  taking place All Over
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STORY SPOTLIGHT
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Getting to Know Dan Autrey
sinCe his graduaTion from College in 
1977, Dan Autrey has excelled in the free paper 
business in Florida.

Upon graduating from the University of Central 
Florida in Orlando with a BA degree, he spent one 
year at the daily Orlando Sentinel. Quickly realizing 
his error, Dan moved a short distance to his home-
town of Kissimmee, starting his weekly career at 
the News Gazette and Osceola Shopper. 

During his 24 years in Kissimmee, he served as a 
retail sales representative from 
1978 to 1984. In 1985 he was 
promoted to sales manager, and 
then starting in 1990 he served as 
publisher of the Osceola operation.

In 2002 he accepted a position 
with Times Publishing as presi-
dent/publisher of their weekly 
group, Tampa Bay Newspapers. 
Dan remains in that position 
today.

In both Kissimmee and Tampa 
Bay his leader-
ship focused on 
publishing high 
quality community 
weekly newspa-
pers. Both groups 
of publications 
have been well 
recognized by 
both the Com-
munity Papers of 
Florida (CPF) and 
the Florida Press 
Association (FPA) 
for editorial and 
design excellence. 
During his tenure as publisher of the News-Gazette, 
they were recognized several times as Florida’s best 
large weekly in the FPA Better Weekly Contest.  

Tampa Bay Newspapers, which has continually 
served the communities of Pinellas County for over 
40 years, publishes five weekly and two monthly 
newspapers.  In June of 2016, TBN added the 
(formerly Tampa Tribune) Suncoast News weeklies. 
Publishing for over 50 years, their four papers cover 
north Pinellas and western Pasco counties. They 
have proven to be an excellent addition to the TBN 
family.

As part of the Suncoast News group, two new 
monthly tab papers have been added in Hernando 
County. This has pushed TBN’s overall publication 
count to nine weekly and four monthly publications. 
Total weekly circulation now stands at 215,000, with 
the monthlies adding another 90,000.

Autrey is a longtime supporter of the free paper 
associations. He is a member of the Association of 
Free Community Papers (AFCP), the Community 
Papers of Florida (CPF) and the Florida Press Asso-

ciation (FPA), serving as chairman 
two times each for CPF and FPA. 

He said, “The personal con-
tacts you make are important in 
expanding your vision. Take ad-
vantage of the resources, confer-
ences and people provided you. 
None of us have all the answers...
and the time you stop improv-
ing should only come with your 
last breath.” He also noted, “Your 
operation is only as good as the 

people you have 
around you, and I 
am extremely for-
tunate to always 
have some great 
folks with me.”

In 1998 Autrey 
was the recipient 
of CPF’s Milton 
and Bernice Beck-
erman Award for 
his role in com-
munity service. 
Always active in 
his community, 
Dan has served in 

area chambers, was active in the United Methodist 
Church and a longtime little league coach.  How-
ever, his family always comes first.

Married to his college sweetheart, Michele, the 
couple have three adult children (Sara, Daniel and 
Rachel), one son-in-law (Mike) and one awesome 
granddaughter (Grace).

With no career goals upon graduation from col-
lege in June of 1977, Michele, said, “Get a job now, 
we’re getting married in December.” A good friend 
told him his dad was hiring at the Sentinel…and so 
started a 41-year (and going) newspaper career.

Dan Autrey (left) and Sales Manager Jay Rey pose at the front office desk of 
Tampa Bay Newspapers. Shown are two of their award-winning publications.

We hope not because Deadpool, Star Wars 
and Jurassic Park are among the blockbusters 
returning to theaters. … Page 3B.
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By CHRIS GEORGE
Tampa Bay Newspapers

LARGO – The city of Largo and 
University of South Florida are teaming up 
on a program that school offi cials say will 
benefi t the community, students and, most 
importantly, the environment. 

For the past two years, USF has chosen a 
city to participate in the school’s Community 
Sustainability Partnership Program. This 
year, it has selected Largo for the yearlong 
partnership that allows students and faculty 
to work with city officials on projects of 
importance to the community.

“This program is going to give us an 
opportunity to enhance the livability and 
sustainability in our community and 
really help us focus on our strategic focus 
on sustainability as an organization as 
we move forward,” said Laura Thomas, 
sustainability coordinator for the city, 
during a City Commission work session 
May 8 at City Hall.

Mazi Ferguson, program manager for 
the program, said the campuswide effort 
benefits both USF and cities because it 
gives faculty and students the opportunity 
to work on a diversity of disciplines that 

TBN Staff

LARGO – Largo police are investigating a 
crash that occurred about 10:18 p.m. May 
5 on East Bay Drive in which one person 
died and a K9 offi cer received serious in-
juries.

According to a press release, K9 Offi cer 
Thomas Dziamba, 34, was traveling east 
on East Bay Drive in the 3600 block, re-
sponding to a domestic disturbance where 
the suspect had kicked in the front door to 
the victim’s home and was currently inside. 
He was responding with K9 Drax and had 
his marked car’s overhead lights and siren 
activated. 

Christopher Griffin, 36, was traveling 
south in a 2010 Jeep Wrangler and en-
tered East Bay Drive into the path of the 

By CHRIS GEORGE
Tampa Bay Newspapers

LARGO – As Largo Medical Center 
prepares to celebrate its past with the 
arrival of its 40th anniversary this year, 
CEO Anthony Degina says the hospital 
is also looking to the future by moving 
forward with a series of projects designed 
to enhance capacity and services.

The first of those projects at the 
hospital’s main campus on 14th Street 
Southwest off West Bay Drive kicked 
off in April with the construction of an 
18,000-square-foot vertical addition 
to the fifth floor that will result in an 

additional 26 patient beds. 
“We’ve had growth that has led to 

capacity issues so the addition of the 
26 beds is really to help accommodate 
those issues, particularly during season,” 
Degina said.

When complete in about 18 months, 
he said the fi fth fl oor will be the same 
size as the fl oors below it, adding that 
the other half of the fl oor is also being 
renovated so that it will all look and feel 
the same.

The other part of the project, which will 

City, USF 
to work 
together 
on future

Man dies after 
vehicle collides 
with police car

University selects Largo 
for sustainability program

Projects aim to enhance 
hospital services, capacity

Planning is 
underway to 
renovate the West 
Bay Professional 
Plaza at 1551 West 
Bay Drive. Largo 
Medical Center 
CEO Anthony 
Degina, above, 
said the project 
will allow the 
hospital to occupy 
the building with 
various medical 
services and offi ces. 

SUMMER 
is around 
the corner, 
which means 
it’s time 
to break out 
the swimsuits 
and the  
sunscreen 
and head to 
the pool. The 
city of Largo 
offers two 
hot spots to 
cool down at 
Southwest 
and Highland 
recreation 
complexes. 
The fun kicks off 

this weekend 
at the Highland 

Family Aquatic 
Center with 

a party 
celebrating 

the start of 
the season. 

See page 4A for a 
list of activities and 
special events on 
the horizon.

 HOT SPOTS 
              to COOL OFF

LARGO MEDICAL CENTER

EAST BAY DRIVE

CITY COMMISSION

See USF, page 3A 

See CRASH, page 6A 

See LMC, page 4A 

TBN fi le photo

The Highland Family Aquatic Center will open its pool and water activities 
for the season on May 12-13.

Photos courtesy of LARGO MEDICAL CENTER

‘Jekyll & Hyde’ to take stage Eight O’Clock Theatre’s production of musical set to kick off … Page 1B.

Had your fi ll of sequels or
              superheroes yet?

OUTDOORS

Aquarium keeping 
eye out for turtles

Clearwater Marine Aquarium will kick 
off sea turtle nesting season with Sea 
Turtle Awareness Day on Saturday at 
Pier 60 Clearwater Beach. The event will 
include a beach cleanup followed by ed-
ucational activities and stations.

… Page 10A.

LARGO

Rotary Club funds 
help local children

The Largo Rotary Club recently an-
nounced the recipients of its Death By 
Chocolate fundraiser held in Decem-
ber. This year, the club chose 14 orga-
nizations to receive the funds, including 
scholarships for Largo High students, 
S4TL Rotary Leadership for students, 
student of the month for Largo students, 
the children’s wing at the Greater Largo 
Library and more.

… Page 3A.

COUNTY

PSTA green lights 
2 electric buses

Pinellas Suncoast Board of Directors 
gave unanimous approval April 25 to 
purchase two additional electric buses 
to add to the fleet. The buses will be 
put into service on the downtown St. 
Petersburg circulation route, can go 180 
miles on a single charge and are quieter 
with no emissions. The range makes 
them suitable for use on routes in south 
county and some routes in Dunedin.

… Page 6A.

COMMUNITY

Madeira Beach
offi cial under fi re

A state agency said there is probable 
cause to believe a city commissioner 
violated state law by exhibiting inappro-
priate behavior toward city staff. Former 
City Manager Shane Crawford alleges 
that Commissioner Nancy Oakley mis-
used her public position by making un-
wanted physical advances toward him 
and another member of the city’s staff. 
Oakley denies the allegations.

… Page 11A.

VIEWPOINTS

Logan Mosby
To Mama, with love.
… Page 8A.

SUMMER MOVIE PREVIEW

SPA MANICURE & 
PEDICURE W/SHELLAC 39 Ex

p.
 6

/1
5/

18

SHAMPOO/CUT/STYLE 25

20% OFF NEW NAILS CLIENTS
CANNOT BE COMBINED WITH ANY OTHER OFFERS.

Ex
p.

 6
/1

5/
18 PERMANENT MAKE-UP

     EYEBROWS or EYELINER 150
                                 LIPS 200 Ex

p.
 6

/1
5/

18
Ex

p.
 6

/1
5/

18

HAIR • NAILS • SKIN • MASSAGE

05
03

18

12000 INDIAN ROCKS ROAD, LARGO
727-595-9999

Now Offering Permanent Make-Up

Reg. 350

Reg. 250

20% OFF
All Services

for New Clients.

Manicure w/Shellac
& Basic Pedicure

$42
FULL SET

$5 OFF

12046 Indian Rocks Road, Largo
Corner of Walsingham & Indian Rocks Next to Bealls Outlet

727-595-1222

www.VONailsandSpa.com

SWEET PEDICURE
$3 OFF

Not avail. with other offers. Exp. 6/15/18 Not avail. with other offers. Exp. 6/15/18 Not avail. with other offers. Exp. 6/15/18 Not avail. with other offers. Exp. 6/15/18

05
03

18

$22 PET GROOMING SPECIAL
Academy of Animal Arts • Any Dog Breed!

Includes Wash / Dry / Nails / Ears and a Trim!

ECIALECIAALL

New ClientSPECIAL!

010418T

Visit our State-Of-The-Art Facility at
1258 West Bay Dr. Suite E, Largo

academyofanimalarts.com(727) 596-CLIP (2547)

A Porch Party will celebrate the book launch of 
St. Petersburg resident Arin Greenwood’s new 
novel, “Your Robot Dog Will Die II. ” … Page 2B.

Historical Society 
to host book launch

CTK seeks school clothes, shoes Nonprofi t organization facing clothing shortage … Page 4A.
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 ENTERTAINMENT

The Rock ready to 
go on a ‘Rampage’

A number of new movies will hit theaters 
this week, including “Rampage,” which 
stars Dwayne Johnson, and tells the story 
of when a rogue genetic experiment goes 
awry, mutating a gentle ape into a raging 
creature of enormous size. Other fi lms hit-
ting theaters include “Beirut,” starring Jon 
Hamm, “Sgt. Stubby: An American Hero,” 
“Truth or Dare,” “An Ordinary Man,” and 
“The Rider.”

… Page 1B.

OUTDOORS

Baitfi sh means 
fi shing to heat up

The arrival of baitfi sh into our back-
waters signifi es a change is in the air. 
Spring has sprung, and the fi shing is 
finally going to get good for the next 
few months, according to Capt. Tyson 
Wallerstein. 

… Page 7A.

COMMUNITY

Arc sets omelette 
party for disabled

CLEARWATER – The Arc Tampa Bay 
Foundation will hold its 51st Omelette 
Party Friday, April 13, to benefi t individ-
uals with intellectual and developmental 
disabilities.

The annual black-tie event is an eve-
ning of music, art, and of course, om-
elettes. 

… Page 4A.

Bill will expand 
uses of tourist 
development tax

CLEARWATER – Pinellas County col-
lected more than $54 million in tourist 
development taxes in fi scal year 2017. 
The money pays for a number of neces-
sities that support the tourism industry 
as allowed by state statute.

… Page 3A.

VIEWPOINTS

Paul Tash
Tariffs will hurt 

newspapers and 
readers.

… Page 10A.

By LOGAN MOSBY
Tampa Bay Newspapers

CLEARWATER – Clearwater City Council 
members rejected recommendations of its 
planning and development department 
last week and approved a rezoning request 
along Duncan Avenue, 280 feet north of 
Gulf-to-Bay Boulevard.

The decision came after city development 
officials Denise Sanderson and Lauren 
Matzke, along with citizens representing 
the Clearwater Neighborhoods Coalition 
and Skycrest Neighborhood Association, 
spoke out against the request during a 
council meeting April 4 at City Hall.

The property in question is a three-story, 
69,000 square-foot offi ce building located 
at 300 S. Duncan Ave. 

The rezoning request came at the behest 
of Jonathan Dorman, president of StorCon 
Development, who hopes to purchase the 
lot to develop self-storage units.

The request had been previously 
approved by the Community Development 
Board earlier this year.

However, Matzke, the city’s long-term 
planning manager, asked council members 
to deny the request on the basis that 
the proposed future land use is not in 
character with the area and is incompatible 
with surrounding uses and the character of 
surrounding properties and neighborhoods.

Representatives from the Skycrest 
neighborhood, which is adjacent to the 
property, agreed with planning offi cials.

JoAnna Siskin, president of the Skycrest 
Neighborhood Association, voiced concerns 
in a letter to the council.

“The neighborhood does not support 
the proposed change in land use and 
zoning for a storage facility,” she wrote in 
a letter dated Dec. 18. “We feel it is not an 
appropriate project so close to a residential 
area.”

Also in a letter to the council, Clearwater 
Neighborhood Coalition president Karen 
Cunningham said a storage facility was not 
the right fi t for neighborhood.

“In addition to its scale problems and 
its inappropriate ‘fi t’ with the character of 
that neighborhood, storage shed customers 
come and go at all hours, creating 
possible noise and privacy problems for 
the neighborhood,” she said. “Additionally, 

Zoning 
request 
sparks 
debate
Council rejects staff’s 
recommendation; OKs 
new self-storage facility 

Lexi Banks: Yes, she can

Photo by CHRIS GEORGE

Lexi Banks and her mom, Kim Cashman, discuss Lexi’s upcoming surgery in which 
a new jawbone will be created using a portion of her fi bula. Lexi, who was born 
with Goldenhar Syndrome, a rare congenital condition characterized by abnormal 
development of the eye, ear and spine, has had more than 20 surgeries in her life.

By LOGAN MOSBY
Tampa Bay Newspapers

If you’re a betting man, don’t lay odds 
against Lexi Banks. She’s been beating 
them all of her life.

“She’s one tough cookie,” said Tampa 
Bay-based surgeon Dr. Ernesto Ruas, 
who has known Banks most of her life.

And what a life it’s been. Born with 
Goldenhar Syndrome, a rare congenital 
condition characterized by abnormal 
development of the eye, ear and spine, 
Lexi has more than 20 surgeries under 
her belt, with her biggest yet slated 
for next week at Johns Hopkins All 
Children’s Hospital in St. Petersburg. 

And despite all the 17-year -old 
Seminole resident has faced in her young 
life, she’s always kept a smile on her face.

And now that smile will become a 
whole lot brighter, thanks to Ruas and 
his team.

Lexi, who was born with no right ear 
and no mandible on the right side of her 
face, will undergo next week the second 
of two surgeries to realign the structure 
of her face, while creating a brand new 
jawbone grafted from bone harvested 
from her own leg. 

And although the surgery is expected 
to take around 10 hours, for Lexi, it’s 
been a lifetime in the making.

SPOTLIGHT

CITY COUNCIL

Surgery to give teen a new lease on life

AMERICASea
Pier 60 Sugar Sand Festival returns for sixth year

CLEARWATER BEACH

There’s nothing like the feel of warm, soft sand between your toes and a cool breeze through your 
hair.  But the chance to see master sculptors turn sand into statuesque works of art can only make 
your trip to the country’s No. 1 beach even better. The sixth annual Pier 60 Sugar Sand Festival 

kicks off Friday, April 13, on Clearwater Beach. This year’s theme, “Sea America: A Celebration of 
America’s Treasures,” will honor all the best America has to offer its citizens and visitors.

By LOGAN MOSBY • Tampa Bay Newspapers

See SUGAR SAND, page 4A

See COUNCIL, page 4A

— Photos by LOGAN MOSBY

See LEXI, page 4A
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Southeast Corner of McMullen Booth & Enterprise
(Behind Taco Bell) • 727-712-2222

 Breakfast • Brunch • Lunch • Pastries • Bread

03
15

18

WE CATER

Café

elizabethsgourmetdelights.com

Online 24/7
www
TBNweekly
  com
Local news, events, 

sports, classifi eds 

and more!
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MEMBER
BENEFIT

THIS MONTH’S FEATURED
Association of Free Community Publications

AFCP New Hire Sales Training Program 
The seven class sequence available in the Online Learning Center provides a 
great way to train incoming sales hires in the basic process of advertising sales. 
This training is presented utilizing the terminology and delivered from the same 
perspective they will be dealing with out in the selling situation. Stepping them 
through the sales call from opening to close, they will have a much better under-
standing of the key elements to successful sales calls.

The Class Sequence Consists of:

 ➤ TLI-104 Opening a Sales Dialogue

 ➤ TLI-106 Effective Questioning

 ➤ TLI-105 Communicating Through Listening

 ➤ TLI-107 Making Recommendations Using Features & Benefits

 ➤ TLI-103 Answering the Classic Sales Objections

 ➤ TLI-101 Closing the Sale

 ➤ TLI-108 Four Essentials of an Effective Advertising Campaign

Take advantage of this class sequence for new hires while utilizing the podcast 
library available on the AFCP website. This ads the ability to help target specific 
areas of training or answer specific questions involved in the sales process. 
These tools can be instrumental in a new salesperson’s ultimate success as well 
as providing a professional sales component to your training program. 

All you have to do is go to the Online Learning Center now and complete your 
personal registration. AFCP Members in good standing can contact the AFCP 
office for their participation key that will enable them to access the next  five 
classes in the Online Learning Center to be able to complete the initial sequence 
of core selling classes. This member benefit of AFCP is supported by the asso-
ciation in order to assure the highest quality industry specific training available 
to its members.  
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STORY SPOTLIGHT
associateM

EM
BERprofile

Chatting with Justin Gerena
WanT To expand your reaCh, engage 
readers, add value for advertisers, build loyalty, 
generate new revenue and look flippin’ awesome?

Since 2004 when Justin Gerena founded JB 
Multimedia with Robert Durso, he has been helping 
publishers of the free paper business in all phases 
of their operation.

The Association of Free Community Papers 
(AFCP) associate member is considered a digital 
marketing expert with a history of developing and 
licensing web-based products and experiences that 
leverage design, strategy and technology to help 
small businesses (and publishers) grow.

As the president of 
JB Multimedia, he has 
been active with the 
free paper associa-
tions as a vendor and 
provided one of his 
technologies, PageFlip 
Pro (pageflippro.com), 
to be used with their 
online newsletters.

Gerena said, “I have 
always had success 
by using honesty and 
integrity as a frame-
work for success. I’ve 
always placed special 
emphasis on effective, 
responsive communi-
cations with clients, 
helping to inform and guide them through the often 
unfamiliar and confusing maze of technology.”

He is a regular speaker to groups on the topics of 
increasing online revenue, emerging technologies, 
how to market yourself online, and becoming a 
successful entrepreneur. To contact him to speak at 
your event, email:  justin@jbmultimedia.net. 

After building a successful Digital Edition business 
with PageFlip Pro, he decided in 2011 to expand his 
role and is now wearing two hats.

Gerena is the co-founder of SiteSwan (siteswan.
com) and serves as the Director of Business and 
Product Development.

SiteSwan is a turnkey web design business-in-
a-box, and enables publishers, agencies, entrepre-
neurs, and the everyday marketer to start their own 
web design business – without any technical skills. 
Featuring over 100 professionally designed tem-

plates, one-click site creation, built-in prospecting 
tool and a growing library of resources, SiteSwan 
has everything you need to start, run and grow a 
successful web design business.

“We turned an idea into a scalable business with 
clients in more than a dozen countries who love the 
product and service we provide,” he said.

For print publishers, SiteSwan opens a new 
revenue stream by offering affordable web design 
for your clients. Set your own prices and charge an 
upfront setup fee followed by a monthly service fee. 
Clients can even edit their sites themselves using 
a site editor branded for your publication. Sales 

training and marketing 
material are included 
so your entire staff has 
the confidence to start 
building and selling 
websites right away.

And as if that wasn’t 
enough, Justin & Rob-
ert, in 2017, launched 
the next great must-
have service for pub-
lishers: Ideal Directo-
ries (idealdirectories.
com) – a software that 
lets publishers create a 
local business directory 
and coupon website 
under their own brand. 

“Our clients kept 
asking us for additional 

digital advertising services to offer their SMB cus-
tomers, and a business directory and coupon web-
site is the perfect add-on to any print product,” Jus-
tin remarked. Some publishers use it as value-added 
to help with client retention, while others charge 
businesses a small monthly or yearly subscription to 
be featured on the site as a way to further promote 
their coupons and deals to nearby shoppers. 

“If publishers aren’t investing in digital and of-
fering digital products and services to their clients,” 
Justin warned, “then they’re severely at risk of losing 
that business to other entities. We make it incredibly 
simple to compete digitally, generate new revenue 
and even retain those precious print dollars.”

Whatever your questions or goals may be in digi-
tal or on the web, you can make one contact that 
has most of the answers – email justin@jbmultime-
dia.net.

JB Multimedia president and SiteSwan co-founder Justin Gerena.
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2019 Rising Star Nominations 
Are Due December 1, 2018

The AFCP Rising Stars program is designed to honor individuals under the age of 36 who are 
emerging leaders in the free paper industry.  This annual program will recognize up to 7 individu-
als who represent the best of our up and coming industry professionals.  These individuals 
exemplify good character, leadership, and professionalism not only at work, but in the communi-
ties they serve. 
NOMINEE QUALIFICATIONS: These individuals should show the promise of and a commitment 
to impacting their publication and the industry in a positive manner through professional 
achievement. Nominees must also show they not only perform their jobs to a high standard, but 
they also have a commitment to furthering their knowledge and abilities. Nominees must actively 
work in the free paper industry for a member of AFCP and are required to have been employed 
at that member for more than a year.  Nominees must not be 36 prior to December 31, 2018.
RECOGNITION PROGRAM: Award recipients will be recognized in INK Magazine, the official 
publication of AFCP. An awards presentation program will be conducted during the annual AFCP 
Conference being held at the Golden Nugget Las Vegas Hotel and Casino on April 25-27, 2019. 
All of the award winners will receive free conference registration, meal plan,  specialized training 
sessions and up to $500 in travel reimbursements. 
ONGOING OPPORTUNITY: The AFCP Rising Stars program does not end with the recognition 
program.  Rising Stars will be asked to assist the various initiatives of the association on an 
ongoing basis for up to two years.  AFCP recognizes that we have much to learn from these 
talented young people and desires to use their skills to help us lead the free paper industry.  In 
return for participation in regularly scheduled conference calls and for volunteering some time to 
assist with AFCP initiatives,  AFCP will provide additional leadership development opportunities 
and the opportunity to attend future conferences for even more training.

Find the official nomi-
nation form link on the 
right side of the AFCP 
home page at: 

www.afcp.org
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Fremont Street photo by Shutterstock.com

Take Advantage of AFCP’s Most Important
 Member Benefit

by 2019 Conference Committee

if you are Working on sales plans for 
2019 in the coming weeks and trying to figure out how 
you can get that sales increase you absolutely must 
find, you really need to take better advantage of AFCP’s 
most valuable member benefit! AFCP’s annual confer-
ence is the place to gather ideas, product additions, 
successful special sections and all kinds of revenue-
generating products. Here’s what some of the Baltimore 
attendees had to say about the 2018 conference:

“The ideas you take home alone justify any cost in 
attending!”

“Why attend? Because you can’t afford not to! Just 
one conversation or training could change the way 
you do business or generate a new revenue stream 
that you are missing out on!”

“The conference is a very productive event packed 
into three days. A short time away to learn and 
network. You will get ideas and contacts to carry you 
through the entire year.”

Maybe your concern is more toward considering 
how to inspire your staff to perform at a higher level 
in 2019. The Las Vegas conference will provide ev-
erything you need to push your team both personally 
and professionally. Here is what some of our 2018 
attendees had to say:

“The training is second to none. The ideas alone 
justify the cost. It will energize your staff.” 

“The amount of knowledge you will gain will be 
vital to your company. The sessions are informative 
and help you look at common issues from several 
perspectives. The networking you do will give you a 
pool of people to lean on and learn from throughout 
the year.”

“The AFCP conference will give you the knowledge 
you need to survive in a competitive market and al-
low you to reinvigorate your belief in our industry.”

Don’t put yourself in a position next year to be un-
prepared to establish your growth game plan. Mark 
your calendar today for April 25-27 in Las Vegas and 
begin the planning process to take full advantage 
of this resource. NANI participant employees will 
be able to take full advantage of the $79 per night 
Golden Nugget room rate (including all resort fees) 
right in the heart of Fremont Street with no registra-
tion fee for the registered attendee (and only $249 if 
you are bringing a guest)! 

It really is “A Golden Opportunity” to connect with 
the industry, network with other publications, experi-
ence industry-specific training and explore industry 
solutions in the trade show. All of this while enjoying 
the excitement of Las Vegas with the most incredible 
group of people you will ever find! It just doesn’t get 
any better than this! Remember…

What Happens In Vegas…Can Build Your Business!
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AssociationCONTACT 
INFORMATION

afCp
Association of Free Com-
munity Publications
135 Old Cove Road
Suite 210
Liverpool, NY  13090
877-203-2327
loren@afcp.org 
www.afcp.org
Loren Colburn

ifpa
Independent Free Papers of 
America
104 Westland Drive
Columbia, TN  38401
866-224-8151
931-922-4171
douglas@ifpa.com
www.ifpa.com 
Douglas Fry

CANADA
Blain Fowler
c/o the Camrose Booster
4925 48th Street
Camrose, AB, 
Canada  T4V1L7
780-672-3142
780-672-2518 – FAX
cbads@cable-lynx.net 

nampa
North American Mature 
Publishers Association, Inc.
P.O. Box 19510
Shreveport, LA  71149-0510
877-466-2672
318-636-5510
318-525-0655 – FAX
nampa.gary@gmail.com 
www.maturepublishers.com
Gary Calligas

Cpne
Community Papers of New 
England
403 U.S. Rte. 302 – Berlin
Barre, VT  05641
802-479-2582
dphillips@vt-world.com
www.cpne.biz 
Deborah Phillips

maCpa 
Mid-Atlantic Community 
Papers Association 
P.O. Box 408
Hamburg, PA  19526
800-450-7227
610-743-8500 – FAX
info@macpa.net 
www.macpa.net 
MACnet (Advertising Network)
info@macnetonline.com
www.macnetonline.com
Alyse Mitten

mfCp
Midwest Free Community 
Papers
P.O. Box 4098
Mankato, MN  56002
800-248-4061
319-341-4352
319-343-1112 – FAX
director@mfcp.org
www.mfcp.org
Kelly Coy

pnaWan
Pacific Northwest Associa-
tion of Want Ad Newspapers
c/o Exchange Publishing
P.O. Box 427
Spokane, WA  99210
800-326-2223
509-922-3456
509-455-7940 – FAX
ads@pnawan.org
www.RegionalAds.org
www.PNAWAN.org
Kylah Strohte

sapa
Southeastern Advertising         
Publishers Association
P.O. Box 456
Columbia, TN  38402
104 Westland Drive 
Columbia, TN  38401
931-223-5708
888-450-8329 – FAX
info@sapatoday.com
www.sapatoday.com
Douglas Fry

Cpm
Community Papers of 
Michigan
1451 East Lansing Drive
Suite 213B
East Lansing, MI  48823
800-783-0267
517-333-3355
517-242-0203 – Cell
517-333-3322 – FAX
jackguza@cpapersmi.com 
Jack Guza

fCpny
Free Community Papers of 
New York
217 N. Franklin Street, 
Suite B
Watkins Glen, NY  14891
877-275-2726
315-472-6007
607-535-2939 – FAX
ads@fcpny.com
www.fcpny.org 
www.adnetworkny.com 

fma
Florida Media Association
P.O. Box 1149
Summerfield, FL  34492-1149
352-237-3409
352-347-3384 – FAX
DJNeuharth@aol.com
www.communitypapersof-
florida.com
David Neuharth

WCp 
Wisconsin Community 
Papers
P.O. Box 1256
Fond du Lac, WI  54936-1256
101 S. Main Street
Fond du Lac, WI  54935
800-727-8745
920-924-2651
920-922-0861 – FAX
janderson@wisad.com  
www.wisad.com
Janelle Anderson (ext. 108)

national regional

state
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FROM THE TOP
WITH CHARLIE DELATORRE

i didn’T groW up 
in this business – 
actually the entrepre-
neurial spirit wasn’t 
prevalent in my home 
at all. My father was a 
physician and as the 

director of Mental Health Services for the Univer-
sity of Florida, he was a part of a huge institution. 
He always saw himself in the business of helping 
people and was never interested or attracted to the 
idea of owning his own business. To my parents, the 
family business was – well, the family. 

My family immigrated to the United States from 
Cuba in 1961. A revolution, a newly positioned 
dictator and the nationalization of the businesses 
and institutions on the island, had them fleeing for 
the safety and security of the U.S. Like all of you – 
my family is from somewhere else. They came to 
America for opportunity, to better themselves and 
to improve the lives of 
their future children. 
They left everything 
they had, everything 
they knew, for a chance 
at something better: 
The American Dream. 

I realize immigration 
is a hot button issue 
these days – but for my 
family it’s not a story 
from generations ago, 
but a much more recent 
tale. As a first genera-
tion American, I have 
the unique perspective 
of seeing our common 
American story unfold 
in real time. For my 
parents, the family 
business was making 
sure we had everything 

we needed to be successful. And for me personally, 
that was starting a business that’s allowed me op-
portunities I never imagined.

My parents’ “whatever it takes” attitude is exactly 
how many of us run the family businesses we now 
find ourselves managing on a daily basis. There’s 
more than a few of us in this industry that grew up 
delivering the neighborhood shopper, answering the 
phones when the office was shorthanded or work-
ing in the pressroom to ensure the weekly paper 
wrapped up in time.

There are many great stories of how today’s 
publishers and owners started in our industry. For 
example, next time you’re at one of our annual 
conferences, ask Greg Birkett how he started in 
this business. Or maybe ask Karen Sawicz what her 
earliest memories were of the business she now 
owns. For some of us, our community papers have 
been hometown institutions, passed down from one 
family member to the next. 

In this era of con-
stant change, it’ll be 
interesting to see what 
happens in the future. 
More than ever, we 
rely on our families to 
help run the day-to-day 
operations of our ever-
changing businesses. 
However, one thing will 
always be true – the 
business of family will 
always be more impor-
tant.

by Charlie Delatorre
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CHARLIE DELATORRE
AFCP PRESIDENT
TOWER PUBLICATIONS
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Hiring Just Got Simple
Advertise with [your paper] and improve the way you hire. Target 
your local community through print ads and the newly redesigned 
[your website].com, now powered by JobBoard.io. With the addition 
of the ZipBoost, your job posts will be distributed to 100+ job boards.
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J-Ad Graphics, Inc. 
 A ‘family story’ of community newspapering
The sTory of The JaCoBs family and J-ad 
Graphics, Inc., of Hastings, Michigan, is one worthy to be 
published among the many fine articles that this second-
generation firm has been printing every week in 
its eight free-circulation and two subscrip-
tion-based newspapers.

As it’s now transitioning to the 
next generation of the family, J-Ad 
Graphics is actually one of many 
second-generation families of 
newspaper publishers that are 
part of the Association of Free 
Community Publications. 

The J-Ad story started in 
1945 when Mel and Alice Jacobs 
purchased the Hastings Reminder 
– the company’s flagship publi-
cation – from Winn Green. It was 
Green’s intention to pass the publication 
on to his son, a wish that never happened 
following the young man’s death in World War II.

Knowing of Mel Jacobs’ passion for publishing, Green 
contacted him and inquired if Jacobs might be interested 
in purchasing the paper. The Reminder was the area’s first 
shopper and one of the earliest 
in the state.  Over the years, 
the Reminder became one of 
the more successful community 
papers in the nation.

After making the purchase, 
the Jacobs built a garage beside 
the family home and put the 
entire family to work publish-
ing and printing the Reminder 
as a full-time family business. 
Mel and Alice’s four children – 
Joyce, John, Steve and Fred 
– all found their place in the 
business over the years and, as 
the business grew, the siblings 
shared in the responsibilities of 
the publication as well as a love 
for the publishing industry.

In 1969, after 24 years of 
nurturing and hard work, the 
operation outgrew its small residential Hastings home and 
moved production to a farm north of town and its office 
to downtown Hastings. That spurred the J-Ad Graphics, 
Inc., name, a business decision made necessary by the 
company’s growth fueled by the purchase of the Commu-

nity Ad-Visor from the Marshall Publishing Company.
As expansion continued, J-Ad Graphics merged the 

company’s downtown office with the publishing plant 
operation on N. Broadway, north of town, in 1977.  

A corresponding expansion in its printing 
service to other publications nationwide 

fueled growth of the company’s print-
ing division. The decision to provide 
for growth by moving its pro-
duction to the expansive space 
north of town proved wise as the 
facility was able to house its new 
17-unit Mercury Press and state-
of-the-art plate-making system. 

J-Ad Graphics is now the print-
ing home of over 40 different types 

of publications, including the compa-
ny’s own fleet of community newspa-

pers and the new and creative Kids’ World 
News. The weekly publications reach out to 

over 140,000 households each week.
The company also provides custom printing, publishing 

and graphic design services for print and digital media. J-Ad 
Graphics has also launched a new product line, Hybrid 

Marketing. This new platform 
combines print and digital mar-
keting to provide the results 
needed in today’s market.

The company has built and 
maintains a reputation for 
superior service, printing and 
delivery of its products and 
has received multiple CVC 
Gold Standard awards.

The future remains bright 
as the next generational tran-
sition begins. Fred, the last of 
his siblings to still be involved 
in the business, is now guiding 
his three children – Jennie, 
Carrie and Jon – in the time-
proven principles passed down 
to him by his parents, Mel and 
Alice, and the contributions of 
his siblings over the years.

Fred’s brother Steve, who served as secretary and 
treasurer of the company, died in 2013 after a long bat-
tle with cancer. John Jacobs retired in 2015 after serv-
ing the company for over 40 years, most notably as the 

From the archives:  Mel Jacobs and the rest of the 1958 
directors of the Michigan Advertising Publishers Association. 

Continued on page 18
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J-Ad Graphics:  A ‘family story’

publisher of the Advisor & Chronicle 
in Marshall, Mich. The brothers’ sis-
ter, Joyce Ryan, retired in 2001 after 
serving as the editor of the compa-
ny’s Battle Creek Shopper News.

Today, Fred continues the fam-
ily tradition. Born and raised like his 
siblings in Hastings, Fred returned to 
work for his parents after completing 

military training with the Air National Guard. He married 
his high school sweetheart, Patti St. Martin, and in addi-
tion to his devotion to career and family, has immersed 
himself in his community. Fred serves on many commit-
tees such as the Hastings Rotary Club and the Chamber of 
Commerce. He is a charter member of the Barry County 
Futuring Committee, the Barry County Healthcare Coali-
tion and Barry County Economic Development Alliance.

Jacobs also served on the Thornapple Foundation, 
which later became the Barry Community Foundation, 
and was also instrumental in attracting, negotiating, 
and building Kellogg Community College’s Fehsenfeld 

Center in Hastings. His education interests also include 
his passion for vocational education programs such as 
an instructional car restoration program at the Gilmore 
Car Museum and innovative certification programs in the 
fields of welding and culinary arts. 

Jacobs is also involved with the Community Papers of 
Michigan, where he has served as a board member for 
nearly 40 years and as a former president. J-Ad Graphics 
is also a member of the Association of Free Community 

Continued from page 17

Continued on page 20

Fred Jacobs
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“M.A.Y.A.. Principle—Most Advanced Yet Acceptable”
– Raymond Loewy

ray loeWy has Been desCriBed as “The man Who 
designed the modern world.” Loewy’s industrial designs 
included everything from Coke bottles and automobiles 
to cookware and Greyhound Busses. He was the ultimate 
outside-of-the-box thinker. 

Ray Loewy not only understood the art of design, he also 
understood human psychology. He knew that the average 
consumer did not embrace change as readily as he did. He 
recognized that while people enjoy novelty and say they want 
innovative products, that when it comes to making a pur-
chase, they usually choose a product that is familiar to them. 

Ray Loewy knew that people are resistant to change and 
that a new product would be better received if it reminded 
consumers of a product they already use. For example, I am 
typing this essay on a Dell laptop computer with a QWERTY 
keyboard. This particular key layout was created by the de-
signers of the early mechanical typewriters. The design was in-
tended to slow typing speed thus preventing jamming the keys 
together, a problem I am unlikely to encounter on my Dell. 

When word processors and early computers first hit the 
market, designers experimented with more efficient key-
board designs. The new and ostensibly “better” designs were 
complete failures. Consumers embraced the advantages of 
the new technology, but they refused to adopt an unfamiliar 
keyboard. 

It is important to remember the M.A.Y.A. principle when 
crafting a recommendation for a customer. It is tempting to 
describe your product as different and better than the pros-
pect’s current program. We forget that a risk-adverse pros-
pect may hear “different” as “risky.” 

Often the better strategy is to highlight the similarities be-
tween your recommendation and his current program before 
discussing the advantages you offer. I used this principle to 
land an auto dealer who was reluctant to change from a daily 
newspaper to our direct mail shopper. I worked with our artist 
to design a broadsheet insert that looked very much like his 
ads in the daily. We presented it to him as “just like” his cur-
rent program, but with the added advantage of targeting his 
market and reducing his costs. 

We positioned the recommendation “as the same thing 
only better” and he bought it. Over the next few months, we 
used this approach to sell several more dealers. 

M.A.Y.A. changes the prospect’s distrust of change from a 
problem into a powerful selling tool.         

THE LEADERSHIP INSTITUTE
theLEAD

ERSH
IPinstitute

The Leadership Institute 
is a structured sales 

and sales management 
training program 
sponsored by the 

Association of Free
Community Publications. 

To date, 1,814 free 
paper professionals have 
attended classes at the 

AFCP,  state and regional 
conferences, earning over 

10,935 class credits in 
66 different course 

curriculums.  A total of 81 
people have completed all 
the requirements and been 

certified as Associate 
Advertising Executives 

(AAE) by the AFCP Board!

by Jim Busch

The LEADERSHIP Institute
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Your best source for circulation and distribution supplies!
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FEATURE STORY

Publications (AFCP), and the Michigan Press Association.
As a publisher, Jacobs has also continued to provide 

his editorial opinion to his Hastings Banner publication, 
a development that had an interesting – and humorous 
– beginning. While working with his father, Mel, Fred de-
cided to start writing a monthly “In My Opinion” column. 
His father, who Fred describes as a very quiet individual, 
didn’t want to write editorials which could create local 
controversy and was reluctant to publish Fred’s work 
before he passed away in 1995.

When Fred started writing the columns, he would hand 
the pieces to his father who would read them, comment, 
and then file them in his desk drawer.  Fred asked his 
dad why the pieces were not being printed and said he 
was told, “You have to realize the impact your words 
have on the community and on a person.”  Jacobs says 
his father told him he didn’t have enough experience 
back then to write a knowledgeable column. 

“When my dad passed away,” related Fred today, “I 
looked in his desk and found a folder with all my col-
umns. It was kind of funny – the folder was marked 
‘Dangerous Material.’”

Jacobs says he’s just as passionate about the business 
as he was when he started nearly 50 years ago, but has 
concerns with small-town retailers and what online shop-
ping will do to small towns across the country.

“Time will tell,” he quipped. “I’m not planning to retire 
anytime soon, but having a crystal ball to determine 
what’s ahead would be nice.”

J-Ad Graphics:  A ‘family story’
Continued from page 18

J-Ad’s 17-unit Mercury Press.
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IFPA Honors Rick Wamre
 for Distinguished Service
riCk Wamre of advoCaTe 
Media in Dallas, Texas, was the 
recipient of the annual Indepen-
dent Free Papers of America (IFPA) 
Distinguished Service Award at the 
recent meeting in Philadelphia, Pa.

Each year, IFPA presents an 
award to the member whose ser-
vice to their community, publica-
tion, and association is above and 
beyond the norm. 

In making the presentation IFPA 
Executive Director Douglas Fry said, 
“This year’s recipient exemplifies 
the best our industry has. In order 
to make things a bit more interest-
ing, we’ll keep you guessing as to 
who the recipient is until the end.

“This person is (originally) from 
the Midwest. This person did not 
marry a high school or college 
sweetheart. This person has chil-
dren. This person works with men 
and women. This person really, 
really, really likes desserts. This 
person is an excellent writer.

“This person works day and 
night, and never complains (seri-
ously, not ever). This person likes to travel. This 
person has pets. This person is hilarious but doesn’t 
know it. This person is passionate about faith and ac-
tive in church. This person supports the military. This 
person is thoughtful about gift giving. This person 
snores but just a little, and not every night. 

“This person has a cluttered work space. This 
person likes pizza. This person likes going to movies. 
This person still reads the newspaper. This person is 
a member of IFPA. This person writes copy, sells ads, 
takes pictures, speaks at public forums, is thanked 
for everything by readers and co-workers, gets 
blamed for everything by readers and co-workers, 
looks forward to retirement. 

“By now, you may have guessed that it would be 
just about anyone in this room. However, if we look 
at the individual a bit closer we can quickly deter-
mine the 2018 DSA Award recipient.

“A lifetime in ink:  Starting early, Rick was editor-

in-chief of the Daily Northwestern, campus newspa-
per at Northwestern University in Evanston, Illinois. 
Other news outlets are Fargo Forum (Fargo, North 
Dakota); Miami Herald and The Dallas Morning News.

“Rick started his own company, Advocate Media, 
out of his guest room at night, while working full-
time in commercial real estate. The Advocate’s first 
issue hit the streets with four advertisers in 1991; 
Rick delivered them himself door-to-door from the 
back of a pickup. His company turned 27 this April.

“Rick is an rabid sports fan, so much so that his 
two sons caught the fever and work for professional 
teams: The San Jose Sharks (NHL) and Oklahoma 
City Thunder (NBA).

“He grew up on a beautiful farm in northern Min-
nesota, which molded his work ethic.

“Rick and Sally celebrate their 30th wedding an-
niversary this year. She says she plans to keep him.

“Join me in honoring this year’s DSA recipient, 
Rick Wamre.”

IFPA Executive Director Douglas Fry presents Rick Wamre with the Distinguished 
Service Award.
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a former presidenT of The naTional assoCiaTion of Ad-
vertising Publishers (NAAP), which later became the Association of Free 
Community Papers (AFCP), James L. (Jim) McLaughlin, has passed away 
at the age of 87.

McLaughlin and his wife, Leona Ray, were the owners and publishers of 
Flashes Shopper’s Guide & News in Eaton Rapids, Mich., from 1955 to 1990.

He was a member of NAAP for 25 years and served as its president in 
1968. He also was a member of the Michigan Advertising Publishers As-
sociation (MAPA) for years and served as a president and past president.

McLaughlin had a reputation for his service as chairman on numer-
ous community charity groups. He was active with the United Method-
ist Church in Eaton Rapids, served on the Hospital Board for 28 years 
including as chairman, was a charter member of and chairman of the 
Planning Commission, a member of the Jaycees for 10 years, and was 
active with the Rotary Club for 35 years and served as its president.

He was a high school basketball official for 25 years and an avid 
hunter and sportsman.

In Memoriam:  Jim McLaughlin

APPRAISALS

BROKERING

Newspapers
Magazines • Shoppers

Book Publishing

info@kamengroup.com www.kamengroup.com

KAMEN & CO. GROUP SERVICES
(516) 379-2797

626 RXR PLAZA, UNIONDALE, NY 11556

EXPERT COURT VALUATION WITNESS
Testimony • Depositions • Declarations

follow us at www.twitter.com/kamengroup

Proud to be the expert media financial
valuation resource for FORBES 400 List of

America’s Richest People 2018, 2017, 2016 and 2015

Confidential • Customized • Comprehensive
Discover the current value of your publishing entity!

• Custom Brokering For Media Organizations
• Print & Digital Media Valuations & Business Plans
•  Book Publishing, Video, Film, Direct, Interactive,
 B2B, Listing & Database Valuations
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IFPA’s Ben Hammack Award
 Goes to Joyce Frericks
JoyCe freriCks of The sTar 
Publications in Sauck Centre, 
Minn., was named the recipient of 
the annual Independent Free Pa-
pers of America (IFPA) Ben Ham-
mack Award at the recent meeting 
in Philadelphia, Pa.

In making the presentation, 
LouAnn Sornson of Metro  said, “I 
am honored to stand before you in 
the company of other Ben Ham-
mack Award winners today. I am 
thrilled to be able to announce the 
2018 recipient. 

“The Ben Hammack Memorial 
Service Award is presented each 
fall to an IFPA member who exem-
plifies the attitude and willingness 
to serve the organization, without 
concern for personal recognition. 
Ben Hammack of Star Publications, 
Gaylord, Michigan was the icon 
that represented IFPA volunteers. 
This young man was always willing 
to help on any project, offering his 
time and creative advice to see the 
project through to completion. He 
died July 1988, at the age of 34 from a heart attack 
at the finish of a 10K run. 

“When asking others about this year’s recipient, I 
received these comments: 

“This person is an asset to our industry. Brings 
quality representation for our mid-size papers. 
This person willingly diversifies products and keeps 
worthy conversations alive. Steps up when tasks are 
needed and will provide top quality, professional and 
on time. 

“This person is extremely imaginative and brings 
fresh ideas, the epitome of a team player.

“We would all benefit from being more like this 
recipient and having several clones to exemplify the 
volunteer spirit of Ben Hammack. I think the two 
would have gotten along well. 

“Professionally, this year’s recipient started out as 
an accountant for the publication, and kept their eye 

on the money. Later was asked to buy into the busi-
ness, becoming a partner and wears many different 
hats today. 

“This person has been married for 27 years, and 
interestingly enough there was a massive snowstorm 
on their wedding day. The couple ended up staying 
with her parents on their wedding night, and left the 
next day on their honeymoon. 

“Beyond family and work, gardening, especially 
her Hosta garden is a top hobby. This person also 
enjoys her vegetable garden & making salsa for her 
four children, Ben, Becky, Rachel & Emily. 

“When speaking with her husband about her 
family it became very apparent that she is always 
encouraging, and strives to help expand the horizon 
and life experiences of her family. 

“I’m proud to introduce you to this year’s Ben 
Hammack Award recipient, Joyce Frericks from Star 
Publications in Sauck Centre, Minnesota.

Joyce Frericks (right) accepts the Ben Hammack Award from last year’s recipient, 
LouAnn Sornson, at the recent meeting in Philadelphia, Pa.
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The Times They are a Changin’. ThaT BoB 
Dylan was definitely right! Well, maybe he wasn’t 
quite talking about the paper industry, but you know 
what I mean.

We all know that technology is ever-changing and 
ever-improving. Without technological advance-
ments, we would still be completing tasks “the old 
way”. I have heard horror stories of offices with only 
one central computer, or sales reps taking Polaroid 
photos for their auto ads! Although I have no experi-
ence with a mimeograph, X-Acto knife or paste-ups, I 
can’t imagine the effort necessary to run a successful 
– and profitable – paper using those tools. 

Although technology can be frustrating, overwhelm-
ing and straight-up confusing, the ease it gives our 
everyday lives outweighs those frustrations. It is clear 
that technology gives us more opportunities. We have 
the opportunity to give the customer a better experi-
ence, save ourselves time, and generate a profit by 
streamlining processes which make us more efficient.

Face-to-face ad sales are more effective than a 
simple email. Giving the advertiser that face-to-face 
personal attention makes it much harder for them 
to say no. If you’re already in the door – make the 
sale and close on it, right? When my customers give 
me that sweet sounding “yes”, I can immediately 
give them a price and schedule their ad on the spot. 
Within minutes, our ad system imports the ad specif-
ics into our design portal. This gives me the ability to 
submit my ad instructions to our design department 
much faster. Within 10 minutes, the ad is already in 
the queue for our amazing design team to work on! 
That means my ads are populated and ready to work 
on before even leaving the advertisers’ town. 

What is really impressive is a 24-hour proof turn-
around window. Only five years ago, we used paper 

layouts to submit ad changes. Our proofs may have 
taken days, we killed more trees, and we had to 
physically hand our layouts to the design team. At 
this rate, younger sales reps will look at me like I’m 
crazy when I tell them we had paper layout sheets 
and we would cut out our own ads. 

Another major advantage to the proof turnaround 
time is that it allows us to get the customers their 
proofs quickly. With this saved time, we can make 
changes and be sure the ad is to the advertisers’ 
standards well ahead of deadline.

Although this makes for a better ad experience 
for our advertiser, technology plays a crucial role by 
allowing sales reps more time. We have more time 
to sell and more time to make those ever-important 
connections with our advertisers. Time is key in an 
industry that revolves around deadlines and expira-
tion dates and “one day only” sales. 

I have personally noticed a correlation between in-
creased revenue and sales representatives’ increased 
time in the field. Let’s face it, we are here to make a pay-
check. Why not maximize your potential by utilizing tools 
to your benefit and increasing your monthly revenue? 

Taking that step back in time helps you appreciate 
all the tools we have at our fingertips now. In many 
cases, we have our own cell phones and laptops to 
enter our ads from anywhere. We have the ability 
to send an email in a blink of an eye. I cringe when 
I hear about how tedious and time consuming the 
process used to be. The time spent on publishing one 
paper would be unheard of now with the tools we 
have available to us. 

The times will continue to change, and eventually this 
article will be outdated, too. But one thing to keep in 
mind: embrace the ever-changing technology to benefit 
your day-to-day life…and your customers’ too!



November 2018
INK
25

JusTo rey 
was named the 
president of the 
Florida Media 
Association 
(FMA), formerly 
known as the 
Community Pa-
pers of Florida 

(CPF), at the recent conference in 
Stuart.

He has served on the CPF 
board of directors as president, 

vice president and treasurer and 
has chaired numerous events. In 
2016 he was honored with CPF’s 
Presidential Award for his service 
to the association.

Rey has excelled in his career 
in the free paper industry. He now 
serves as the publisher of the 
Islander News in Key Biscayne.

Additional officers of FMA 
include Vice President Farris Rob-
inson, the president of Hometown 
News; Secretary Wendy Murray, 

the publisher of Senior Life Maga-
zine in Fort Myers; and Treasurer 
Glen Fetzner, the CEO of Ocean 
Media in Stuart. 

Serving as directors are Dan 
Autrey (Tampa Bay Newspapers), 
Renee Brown (Breeze Newspa-
pers), Elaine Buckley (Ocean 
Media), Charlie Delatorre (Tower 
Publications), Susan Griffin 
(Ponte Vedra Recorder), Cristina 
Jones and Michael Jones (Florida 
Mariner). 

HARRISBURG, PA : 
MARCH 1-2, 2019

Mid-Atlantic Commu-
nity Papers Associa-
tion (MACPA). Annual 
Conference at the 
Sheraton Harrisburg-
Hershey, Harrisburg, 
Pennsylvania. For 
information contact 
Alyse Mitten: info@
macnetonline.com.

LAS VEGAS, NV : APRIL 25-27, 2019

Association of Free Community Publica-
tions (AFCP). Annual Conference and Trade 
Show at the Golden Nugget Hotel & Ca-
sino, Las Vegas, Nevada. For information 
contact Loren Colburn: loren@afcp.org.

Associations     IN 
theNEWS

kelly Coy has Been named The exeCuTive 
director of the Midwest Free Community Papers 
(MFCP).

Coy has served on the MFCP board for over 10 
years and was the MFCP president in 2012-2013.

During her time in the free paper industry she 
worked for the Faribault County Register, the 
Town Crier Shopper in Blue Earth, Minn., for 15 
years, and at the Home Magazine in Mankato, 

Minn., for 13 years as its general manager and publisher.
She served on the MFCP member benefits committee and the 

scholarship committee. For the past several years she served as 
secretary.

Earlier this year Coy resigned from Home Magazine to take a job 
as a flight attendant for Sun Country Airlines. She missed the free 

paper industry and decided to throw her hat in 
the ring for the executive director job.

ASSOCIATION
UPDATES

To submit your “associations in the 
news” story, please contact Dave 
Neuharth by fax (1.352.347.3384) 
or e-mail:  DJNeuharth@aol.com.
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Justo Rey

Kelly Coy

Vickie Weingartz

The MCPF board also hired Vickie Weingartz as office manager. Both 
Weingartz and Coy are residents of Mankato, Minn., and formerly worked 
together at Home Magazine. 

Weingartz replaces Jessica Moffitt, who handled the office responsibilities 
for MCPF the last two years.
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Your Go-To Guide for Community Publication Business and Service Support

CIRCULATION SUPPLIES

“from the basic to the innovative!”

 
 

800-321-0350
-  Make sure you see our ad on page 4  -

STEEL CITY CORP

DIGITAL REVENUE CONCEPTS
START A BUSINESS DIRECTORY WEBSITE

 
 

Perfect add-on to your Wedding & Home 
Improvement Special Sections

www.idealdirectories.com
From the owners of Page Flip Pro & SiteSwan

AUDIT & READERSHIP STUDIES

                             CVC Audits and
                             Readership Studies

 
Third Party Print & Digital Verification
Increased Exposure to Media Buyers

Learn What Your Readers Want
Call 800-262-6392 or visit www.cvcaudit.com

CLASSIFIED SOFTWARE & WEB DEVELOPMENT

$100,000 Classified Solution
for a LOW Monthly Fee

www.allysites.com  800-247-7318

ds Sof t ware

CONTENT AND DATA MANAGEMENT

Digital Publishing Solutions For
News and Media Organizations

www.townnews365.com    800-293-9576
Online Solutions. Bottom-line results.

CREATIVE SERVICES

●  PRINT DESIGN
●  WEB AD DESIGN
●  BILLBOARD DESIGN

●  LOGO DESIGN
●  PAGINATION
●  CUSTOM SOLUTIONS

855-614-5440      WWW.TCSDIRECT.COM

CLASSIFIED SALES SOLUTIONS

Software and services to take your 
advertising sales to the next level!

904-639-5213    WWW.CTGENIUS.COM

MARKETING PLATFORM

The Only Turnkey Solution 
Designed Specifically for 

Local Community Publishers! 

BECOME YOUR
COMMUNITY HUB

916-585-8468
locablepublishernetwork.com

LOCATION INTELLIGENCE

Global Leader in Location 
Intelligence that drives sales!
LOCATION BASED ADVERTISING DRIVES SIGNIFICANTLY 

HIGHER REVENUE FOR PUBLISHERS

917-747-5935
www.xad.com

INSURANCE
   FOR EMPLOYEES 

   ✦  Group Life
   ✦  Group Health

   FOR SUBSCRIBERS 
   ✦  Affinity Group
         Insurance Plans

804-273-9797
www.agu.net

ENTERTAINMENT CONTENT

✶  ASK MATT
✶  CHEERS & JEERS
✶  MOVIE REVIEWS
✶  CELEBRITY INTERVIEWS
✶  BEHIND THE SCENES
✶  DAILY BEST BETS
✶  DID YOU KNOW?
✶  ReMIND ReWIND

Providing its partners with free entertainment 
content from our stable stable of publications, 
including TV Guide, TV Weekly, Channel Guide, 

HOPPER, and ReMIND magazine.

888-584-6688  ntvbmedia.com/edge

E-COMMERCE CLASSIFIED SOLUTIONS

BLUEFIN PLACE AD
THE BEST SELF-SERVICE AD PLACEMENT

SOLUTION AVAILABLE TO PUBLISHERS
978-662-3323

WWW.GETBLUEFIN.COM

DISTRIBUTION BOXES - DISPLAY RACKS
AFFORDABLE - DURABLE

MADE IN THE USA
Largest Variety of Honor Boxes and Distribution 

Racks for the Free Paper Publishing Industry

866-366-6166    WWW.GOPLASTICS.COM

DIGITAL SALES TRAINING

INCREASE YOUR DIGITAL MARKET SHARE
HANDS-ON DIGITAL SALES TRAINING

800-917-0820
info@sparkdigitalsalesgroup.com

APPRAISALS & BROKERING
Newspapers

Magazines - Shoppers
Book Publishing

KAMEN & CO. GROUP SERVICES
516-379-2797     WWW.KAMENGROUP.COM
For more information - see our ad on page 31

Confidential
Customized - Comprehensive

metrocreativeconnection.com

ADVERTISING SERVICES & SOLUTIONS

MAJOR NETWORKING OPPORTUNITY

GOLDEN NUGGET
HOTEL & CASINO

LAS VEGAS, NEVADA

AFCP ANNUAL
CONFERENCE 

AND TRADE SHOW

INDUSTRY NEWS

The Free Paper
Industry’s

News Source
 

877-203-2327
An AFCP Publication
and Member Benefit
WWW.AFCP.ORG



November 2018
INK
27

Community Publications Business and Service Directory

Your Go-To Guide for Community Publication Business and Service Support

TRAINING AND NETWORKING EVENT

Got Print?
Send it to the Ultimate PrintSource  

for the Best Service, Quality and Price
Commercial Printing

Inserts, Direct mail, Rackcards, NCR
www .UltimatePrintSource .com

PRINTING

MOBILE SOFTWARE DEVELOPMENT

INTEGRATED MOBILE
& WEB SOLUTIONS
TO REACH YOUR

AUDIENCE ON
ANY DEVICE

BAR-Z MOBILE DEVELOPMENT
info@Bar-Z.com      512-732-0135

MERCHANT CARD PROCESSING

MOBILE APPS  - NEWSPAPER SOFTWARE

AA
AccountScout CRM Mobile App 
for Sales Reps

- Re-run ads
- iOS & Android
- Linked to office database

PRINTING AND PROMOTIONAL SUPPORT

800-270-1769

PUBLICATIONS PRINTING

✔  MAGAZINES
✔  JOURNALS
✔  CATALOGS

✔  GUIDEBOOKS
✔  HIGH QUALITY
✔  SHORT-RUN PUBLICATIONS

800-647-0035      CUMMINGSPRINTING.COM

SOFTWARE SYSTEMS FOR PUBLISHERS
SCS BUILDS TRUSTED SYSTEMS

Find out why our customers call us “the best 
tech support team” and say “we wish we could 
contract with SCS to support all our products.”

phil@newspapersystem.com                           800-568-8006

Creative Circle
MEDI A SOLUTIONS

•

MEDIA CONSULTING

Design.  Content.  Ideas.
Software.  Training.

401-455-1555
www.creativecirclemedia.com

Providing the knowledge, 
experience and technology to 

help publishers grow and thrive!

MEDIA SELLER SOLUTIONS

Premium visibility packages deliver your 
information where media decisions are made!

847-375-5000  ❖   kantarmedia.com

SRDS

SRDS Solutions for Media Sellers

THE NEWSPAPER MANAGER

CRM   SALES   PRODUCTION   BILLING
INTEGRATED MARKETING

Ph: 706-750-0016   gbooras@mirbeltechnologies.com

www.newspapermanager.com

PUBLISHING SOFTWARE

SOCIAL MEDIA UTILIZATION

SELF-SERVE PROMOTIONAL PRINTING

Allow consumers to create flyers or 
posters for delivery through existing 

print distribution networks !

949-386-4017  ❖    ❖  

SEARCH PLATFORMS

800-944-3276 (ext. 0)
AUTOCONX.COM

SEARCH ENGINE
PLATFORMS

MARKETPLACES
AUTOMOTIVE
REAL ESTATE

RECREATIONAL
AGRICULTURAL

VERTICAL & HORIZONTAL

More than a CRM, 
your 24/7 business 

 partner

maxpropublishing.com
407.656.2777

PUBLISHING SOFTWARE

SALES TRAINING FOR NEW HIRES

May 3-5, 2017

✔  Opening a Sales Dialog
✔  Effective Questioning
✔  Communicating Through Listening
✔  Making Recommendations Using Features & Benefits
✔  Answering Classic Sales Objections
✔  Closing the Sale
✔  4 Essentials of Effective Ad Campaigns

afcp.org / Member Benefits / The Leadership Institute / Online Learning Center
AN AFCP MEMBER BENEFIT

WANT MORE INFORMATION?

LISTINGS IN 
THIS BUSINESS

DIRECTORY
 

913-461-3721
Contact:

Wendy MacDonald
wendy@afcp.org

PUBLISHING SOFTWARE

603-323-5077   WWW.MERRSOFT.COM

  �  FULLY INTEGRATED
  �  EASY TO USE
  �  AFFORDABLE
  �  FREE DEMO 

  �  DIRECT MAIL
  �  COMMERCIAL BILLING
  �  GENERAL ACCOUNTING
  �  PAYROLL
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WHAT’S GOING ON. . . GRAPEVINE
The oBserver puBlishing 
Co. (OPC) in Washington, Pa., 
announced it has signed a letter 
of agreement to sell its assets to 
Ogden Newspapers.

OPC publishes the daily Observ-
er-Reporter, the weekly Almanac 
and numerous monthly and special 
interest magazines. The company 
also runs a digital advertising 
agency, Reimagine Main Street, 
and produces a series of events. 
Ogden is the publisher of more 
than 40 daily newspapers, multiple 
weeklies and a magazine division 
with operations in 16 states. It is 
owned and operated by the Nut-
ting family of Wheeling, W.Va. 

“As a family-owned media com-
pany with 116 years of history in 
Washington and Greene counties, 
we wanted to make sure that our 
legacy of serving our community 
with high-quality local news and 
information would continue,” said 
Tom Northrop, OPC president and 
publisher and a fourth-generation 
shareholder in the company. “It is 
increasingly difficult for an inde-
pendent company to go it alone. 
We chose Ogden because we 
believe they’re in the best posi-
tion to continue our mission for 
generations to come.”

“We are very pleased to have 
been chosen to be the successor 
publisher of the Observer-Report-
er,” said Perry Nardo, regional 
publisher of Ogden Newspapers. 
“We are thrilled to have the op-
portunity to continue the Northrop 
family’s impressive work. We 
look forward to publishing a great 
community-focused, seven-day-
a-week newspaper, as well as the 
Almanac and the wide range of 
magazines and the vital digital 
media platform serving Washing-
ton and Greene counties.

“We believe very strongly in the 
power of printed newspapers. We 
believe in their value to readers, 
advertisers and communities. The 
role of credible media outlets like 
the Observer-Reporter is funda-
mentally important, now more 
than ever,” said Nardo.

The Observer Publishing Co. 
was formed July 24, 1902, by 
John L. “Jack” Stewart and E.F. 
Acheson. Stewart’s grandsons, 
John L.S. Northrop and William 
B. Northrop, owned and ran the 
company until their retirements in 
June 2002, when ownership was 
transferred to the fourth genera-
tion. Thomas Northrop, president 
and publisher, and Lucy Northrop 
Corwin, director of news, current-
ly serve as officers of OPC; both 
will leave the company when the 
sale is completed.

The shareholder group consists 
of nine family members located 
throughout Western Pennsylvania 
and the United States with one 
additional local shareholder.

OPC and the Northrop family 
have a long tradition of involve-
ment in the community, including 
service to Washington & Jef-
ferson College and Waynesburg 
University; Washington Health 
System Board of Directors and 
Foundation; the Washington 
County Community Foundation 
and Community Foundation of 
Greene County; the United Way; 
and Rotary. There is also a long 
commitment to the newspaper 
industry through its alliance with 
the Pennsylvania NewsMedia As-
sociation and other journalism 
and media organizations.

Cribb, Greene and Cope repre-
sented the Northrop Family and 
OPC in the sale.

d-r media and invesT-
ments announced on September 
18th that it is purchasing Sun 
Publications of Florida from Lake-
way Publishers.

Publications include the Sumter 
Shopper, The Clermont News 
Leader, the Four Corners News 
Leader, the Mt. Dora Triangle 
News Leader, and the commercial 
printing operations based in Polk 
County, Florida. 

D-R Media founder David Dunn-
Rankin stated, “We are excited 
to add the weeklies and printing 
operations of Sun Publications 
to our existing weeklies in Polk 
County and to our daily newspa-
per in Highlands County, help-
ing us create a larger presence 
in Central Florida. We think the 
Florida market is a vibrant growth 
market for newspapers.” 

R. Jack Fishman, president of 
Lakeway Publishers, Inc., said, 
“Serving the Central Florida read-
ers and advertisers during the 
past few years has been reward-
ing and a pleasure. Our staff 
has produced quality papers and 
we are very pleased that David 
Dunn-Rankin and family, with 
their experience and background, 
will be expanding their presence 
in Central Florida. Community 
newspapers are a vital part of 
local communities and are very 
important to the citizens that live 
and work in them.” 

Cribb, Greene & Cope repre-
sented Lakeway Publishers in 
this transaction. Terms of the 
Lakeway/D-R Media transaction 
were not disclosed.
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All you need to know 
about Kamen & Co. Group 
Services – Oct. 4, 2018:
“Dear Kevin (Kamen & Co. 
Group Services),
“Although you represented 
the sellers in this deal, I 
want to thank you, Kevin 
Kamen, for all that you did 
in brokering the sale of The 
Wave newspaper of the 
Rockaways in Queens, N.Y., 
to my family and me. Your 
leadership, negotiating 
skill-set and knowledge of 
the business, market and 
industry served as a most 
valuable tool throughout 
the entire process. When 
negotiations hit a bit of 
a snag you were able to 
masterfully get the two 
sides together to compro-
mise. As the buyer of this 
wonderful legacy newspa-
per, The Wave of Rock-
aways, I want to personally 
thank you for everything 
you did to make the sale 
happen. You were always 
professional, reasonable 
and did a great job!”

– Walter H. Sanchez
Queens Ledger News Group, NY
info@KamenGroup.com 

(516)379-2797
www.KamenGroup.com

Kamen & Co. Group Services
626 RXR Plaza

West Tower, 6th Floor 
Uniondale, NY 11556

knowleS MedIA 
BRokeRAGe SeRVICeS
Appraisals-Acquisitions

Sales-Mergers
Gregg K. Knowles, 
Licensed Broker. 

Office 712-792-2179
Cell 661-333-9516
Go to my WEBSITE

for listings: 
www.media-broker.com

SoFtwARe FoR tHe 
newSPAPeR InduStRy 
Accounts receivable, 
scheduling, display and 
classified advertising, 
commissions, circulation, 
circulars, trucks & car-
rier payroll. Contact Fake 
Brains Software at www.
fakebrains.com or 303-
791-3301. 

SAleS ACCount eX-
eCutIVe  Join our win-
ning team and live in the 
wonderful community 
of South Florida! Ocean 
Media Solutions, publish-
ers of My Living Maga-
zines, is rapidly expanding 
into Palm Beach County! 
We need an experienced 
Account Executive to join 
our Outside Sales Team. 
The ideal candidate will 
have a proven track re-
cord in advertising sales 
or sales. Salary is com-
mensurate to experience, 
and includes benefits.  
Please email your resume 
to Elaine@mediaoms.com 
or call Elaine J. Buckley, 
Vice President of Sales/
Marketing @ 909-952-6797

AdVeRtISInG SAleS 
MAnAGeR needed for 
Florida’s largest group of 
community newspapers. 
Salary, liberal bonus and 
benefit package avail-
able for the right indi-
vidual.  Please send your 
resume with cover letter 
and salary requirements 
in confidence to: Far-
ris Robinson, President, 
to E-mail: Opportunity@
Hometownnewsol.com Or 
Fax: 772-465-5301-EOE

AdVeRtISInG SAleS 
MAnAGeR The Smart 
Shopper Group is rapidly 
expanding their Shop-
pers into the Sarasota 
Fl. Market and is in need 
of an experienced Sales 
Manager.  This position 
will provide leadership 
and direction to Display 
Sales Representatives. 
Applicants must have a 
proven track record of 
motivating and managing 
a sales group. Shopper 
and/or weekly experience 
is a plus. Salary commen-
surate with experience.  
Please email your resume 
with a cover letter and sal-
ary requirements in confi-
dence to R Knight, CEO at 
rknight@smartshopg.com

MedIA CoMPAny look-
ing for aggressive, hard-
working, highly motivated 
advertising sales profes-
sional for Inside and out-
side sales, Sales Manag-
ers, telemarketing. We 
don’t need sales people to 
make their goal, we need 
them to beat them.
What’s in it for you? 
• Family atmosphere! 
• Excellent compensation 
plan with great incentives! 
• Great earnings potential! 
• Health, Dental, Vision, 
Retirement Plans 
• Ongoing training and 
development! 
• Room for advancement!
Open territories in Cape 
Coral, Fort Myers, Bonita 
and Naples.
Please email resume to: 
jkonig @breezenewspa-
pers.com.

weekly PAId newS-
PAPeR edItoR.  Seeking 
Weekly Newspaper Editor 
for two Community News-
papers in Clay County, 
Florida. Candidate must 
have prior newspaper 
experience, editing skills, 
writing skills, management 
skills, computer/Internet 
savvy, willingness to serve 
a local niche community, 
understand deadlines and 
ability to work with a fast 
paced production & mar-
keting environment while 
maintaining high ethical 
standards. This is a full 
time position offering com-
pensation commensurate 
to experience plus benefit 
package. EOE Please send 
letter of interest, experi-
ence and resume to jon@
opcfla.com. 

lIVe And woRk in fab-
ulous Myrtle Beach, S.C. 
The Myrtle Beach Herald 
has an immediate opening 
for an experienced sales 
rep. Email resume to Tom 
Brown, tom.brown@myor-
rynews.com.

AdVeRtISInG SAleS 
MAnAGeR  All Island 
Media, Inc. publishers of 
Pennysaver, Town Crier 
and Trends is looking for 
an experienced sales 
manager to work in our 
Long Island office. This 
position will provide 
leadership and direction 
to Display Sales Repre-
sentatives. Applicants 
must have a proven track 
record of motivating and 
leading sales in a similar 
environment. Please send 
resume in confidence to 
jobs@lipennysaver.com

ContACt:
Phone:  877.203-2327
Fax:  781.459.7770
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RAteS:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

dISCountS:
10% off for 6 months
20% off for 12 months

COmpuTER  
SOFTwARE

puBLICATION 
BROKERS

EmpLOymENT EmpLOymENT

EmpLOymENT

www.afcp.org 
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AdVeRtISInG SAleS 
MAnAGeR. Perhaps it’s 
time to grow your sales 
and management career 
with an employee-owned 
organization. The Eastern 
Iowa Media Group – South 
(EIMG-S) is seeking an 
advertising sales manager 
to lead and develop our 
exceptional sales team. 
This is a new position that 
will require someone with 
leadership experience, a 
flair for building relation-
ships and the drive to grow 
revenues. This is a full-
time management position 
that includes a base salary 
plus commission based on 
the team’s sales results. 
We offer a comprehen-
sive benefit package that 
includes employee stock 
ownership, 401(k), insur-
ance, paid time off, healthy 
activity reimbursement, 
volunteer time off and 
much more. EIMG-S pro-
duces quality community 
media products. You may 
know us in your commu-
nity as the Mount Vernon-
Lisbon Sun, Marion Today, 
Solon Economist, North 
Liberty Leader, Linn News-
Letter, West Branch Times 
or West Liberty Index. The 
advertising sales manager 
will lead the sales team 
to achieve goals, develop 
marketing campaigns and 
sales promotions, provide 
a high level of service 
to our clients, and work 
closely with management 
to accurately forecast 
department revenues and 
expenses. The successful 
advertising sales manager 
will have above average 
communication skills, have 
experience with forecasting 

and budgeting, and team 
leader experience. Media 
experience is a plus. Apply 
online to wcinet.com/ca-
reers.  Deadline to apply is 
September 7, 2018.

nICHe MontHly news-
paper and event manage-
ment business for sale. A 
mix of monthly and annual 
publications as well as a 
number of yearly events 
drive the $1.3M revenue 
for this 25 year old busi-
ness. Established clientele, 
distribution network, and 
readership. Owner retiring 
but will work as consultant 
through transition. Mid-
Atlantic location. Principals 
only may email me at 
202Belden@gmail.com.

FouR MontHly PuB-
lICAtIonS in North 
Central Florida for sale. All 
publications are targeted 
toward high-end senior 
gated communities. Two 
publications come with 
exclusive home deliv-
ery rights. Will work as 
consultant for one year if 
needed. For information 
call 352-804-1223

QuAlIty, ReAdeR 
popular, niche rural inter-
est publication for sale. 
Onwer / publisher retiring, 
Located in Midwest. Gross 
$600,000 to $700,000. 
Call 620-966-7557

kAMen & Co. GRouP 
SeRVICeS 
www.KAMENGROUP.com 
www.twitter.com/kamen-

group   
info@kamengroup.com  

516-379-2797
Kamen & Co Group Services

626 RXR Plaza
Uniondale, NY 11556

We are the leading financial 
valuation multi-media pub-
lishing firm in the industry 
serving both the domestic 
and international publish-
ing audience. Our office 
values book publishing, 
social media, video, news-
paper, shopper, magazine 
and broadcast entities as 
well as investment co’s that 
deal within the media sec-
tor. At Kamen & Co Group 
Services, our continuum of 
publishing advisory servic-
es allows us to meet each 
client’s needs. APPRAIS-
ALS, BROKERING, CON-
SULTING. We have pub-
lishing properties for sale 
across the globe; contact 
us for specific markets and 
opportunities. Confidential-
ly email us at info@kamen-
group.com and/or feel free 
to call us at our New York 
corporate office 516 -379-
2797. Follow us at twitter 
too!  www.twitter.com/
kamengroup. KAMEN & CO:  
Proud to be the expert 
media financial valuation 
resource for FORBES 400 
list of America’s Richest 
People 2016 and 2015

17 yeAR old weekly 
free shopper for sale lo-
cated in Sulphur Springs, 
Texas (on I-30). Family 
owned, debt free, afford-
able financing available. 
Looking to semi-retire. 
903-348-3546.

BooSt ReVenue by 
running pay-per-call ads 
in unsold ad space. Clas-
sified or display. Prompt 
regular payments. No 
invoicing needed. No com-
mitment! Contact Leigh 
Ann at American Classified 
Services. 618-351-7570.

eQuIPMent FoR SAle- 
Rima RS 25-12S Compen-
sating Stacker saves at 
least one man on delivery, 
$9900.  2 web infeeds 
for Goss Community, Bill 
Rubber Super Surface 
Tensioner, $3900 Ken 
Hovland, 860-798-7810, 
Ken@EagleGroveLLC.com, 
formerly Reminder Media 
in CT. 

nICe 6 Slot MultI-
publication racks for 
sale, in good condition @ 
$20.00 per rack. Can send 
a picture if interested. 
Please email Julie or Rob 
at julie@opcfla.com or 
rob@opcfla.com.  

ContACt:
Phone:  877.203-2327
Fax:  781.459.7770
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RAteS:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

dISCountS:
10% off for 6 months
20% off for 12 months

puBLICATIONS
FOR SALE

EmpLOymENT

puBLICATIONS
FOR SALE

puBLICATIONS
FOR SALE
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nurturing A

 

Rising staR?
go to       

www.afcp.org 
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Developing 
future leaDers

for An 

AppLiCAtion.

EQuIpmENT FOR 
SALE

EmpLOymENT

mISCELLANEOuS

looKing to sell 
your pubLiCAtion?
pLACe your Ad in

inK MagaZine!

Develop Your 
rising star
 AppLy noW At
WWW.AfCp.org

for 2019!

for informAtion on 
ALL industry meetings,  

go to       
www.afcp.org 

CLiCK on      
‘upComing meetings’
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REWARD YOUR
CUSTOMERS

REWARD YOUR
EMPLOYEES

REWARD 
YOURSELF!

Celebrate the award winning ads with your advertisers to 
promote your design quality, professional staff and superior 
customer support!

Celebrate your publication and ad awards with your design 
team and sales staff to build morale, job satisfaction and 
employee recognition! 

Celebrate your publication’s awards with your community 
to promote the fact that your publications were judged one 
of the “Best of the Best” in this national awards competition! 

Enter AFCP’s 2019 Best of the Best Publication Awards contest and show the rest of the world 
your best work. Use your winning entries to promote your staff, your advertisers and your 
national award winning publication!  MARK YOUR CALENDARS! Entries must be postmarked 
by January 21, 2019. Forms are available for download from the AFCP website www.afcp.org or 
email the AFCP staff at Loren@afcp.org for more information.

Best of the Best Awards
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the Association of Free Community 
Publications. INK’s mission is to 
bring news and resources to the free 
community publication industry.

Got a newsworthy event going on 
with your business or your staff?
Send INK the details and any photos 
for consideration to loren@afcp.org.


