
themetropolitanbuilder.com

Greater Houston Edition

Brothers’ Teamwork Key to  
Daybreak Custom Homes’ Success
Daybreak Custom Homes | Fulshear, Texas



Discover Excellence.

KITCHEN | BATH | LIGHTING

Houston
6867 Wynnwood Lane

713.861.2343

7071 Southwest Freeway
713.781.2222

expressionshomegallery.com



1

P
h

o
to

 b
y
 D

ro
r 

B
a
ld

in
g

e
r

P
h

o
to

 b
y
 D

ro
r 

B
a
ld

in
g

e
r



2

An Industry Trade Publication  | December 2018

For Local Information Contact: 
themetropolitanbuilder@yahoo.com
832-317-4505
www.themetropolitanbuilder.com

5161 San Felipe St. #320
Houston, Texas  77056
832-317-4505

Owner/Publisher
Giselle Bernard

Editor
Kathy Stolz

Magazine Layout & Design
Pamela Larson

Website
www.themetropolitanbuilder.com

Printed in the USA
by Seaway Printing

The Metropolitan Builder is a local 
trade publication published monthly 
in an informative and positive manner. 
Copies are mailed, free of charge, to 
building professionals throughout 
the greater Houston area.   The 
opinions and facts expressed in The 
Metropolitan Builder magazine are 
those of the authors or columnist and 
do not necessarily reflect the views of 
the publisher, nor do they constitute an 
endorsement of products or services 
herein. The Metropolitan Builder 
strives to ensure the accuracy of the 
magazine’s contents. However, should 
inaccuracies or omissions occur, we 
do not assume responsibility.   The 
Metropolitan Builder reserves the 
right to refuse any advertisement. This 
publication may not be reproduced, in 
whole or in part, without the expressed 
prior written permission of the 
publisher. 

Proud member of the GHBA, the Texas 
Association of Builders  
and the NAHB.

07 Dialogue with a Designer 
Allison Moore, Paragon Design Firm

10 Pompei & Company Stained Glass  
Highlights Any Area

14 When a Storm Smashes  
Your Gingerbread House 
By Burk Moreland

18 Designer Drains Creates  
Jewelry for the Shower

20 Business Directory

 Feature Builder Story

04 Brothers’ Teamwork Key to  
Daybreak Custom Homes’ Success 
By Kathy Bowen Stolz



3

Dear Readers:

I’ve found that many professionals confuse 
the terms marketing and advertising. Do 
you know what the difference is between 
the two? 

Marketing is the process used to define 
your company brand, which is used 
to attract a goal set for the share of 
market you wish to attain. It involves 
understanding exactly who your target 
market is and what attracts that market to 
your product and/or services. Marketing 
involves company branding which includes 
elements like logos and all other design 
elements that will help align the image of 
your products and services with the interests of the market 
you have chosen to target.  

Advertising, on the other hand, is the method used in 
making your company’s products and services known to 
your target market. It is the way your marketing efforts are 
communicated to the market place. It is the consideration 
of how you spread the word about what your company has 
to offer and what differentiates your business, products and 
services from that of your competitor.

That being said, we are approaching the time of year 
when businesses start to think about new marketing and 
advertising strategies. The goal of both marketing and 
advertising should be to generate interest, to generate new 
leads. 

Some things for you to consider when thinking about 
investing in advertising is whether you want to grow 
business and if you have the sales team and work force 
to handle new leads. A company should only invest in 

marketing if it has insufficient leads and has a work team 
in place to handle additional business. If you don’t have 
a work team in place to handle additional leads, your 
business’s hard-earned reputation could falter in the 
mishandling of new leads. If you wish to grow business, 
make sure you have the workforce in place to handle the 
growth.

If business is good and you are not interested in growing 
your company, then you may want to think about investing 
in the marketing aspect of the business. If your interest 
is in targeting the millenniums, do you have marketing 
material in place in which may be used for social media? 
The main method of communication for the millenniums 
is via the internet. Is your website up to date? How are you 
differentiating your company’s products and services from 
that of your competitor? Keep in mind that technology is 
always evolving; therefore, the marketing material used to 
communicate to your target market needs to evolve also.

Giselle  Bernard, Owner/Publisher

  
Giselle Bernard
Publisher

PUBLISHER’S NOTE
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Daybreak Custom Homes, established in 2000, offers a 
unique “brotherly team approach” in working with their 
clients. Brothers Ray Hurlbut, Jr., and Michael Hurlbut co-
own the west-side business.

Clients tell us “it’s working with the two of us that really 
makes the difference,” according to Ray, the older brother 
by two years. Mike agreed. “We make a good team because 
we have different strengths and different approaches,” he 
said.

“We truly enjoy what we do and love coming to work every 
day. People like working with Mike and me because we’re 
easily relatable and they get two experienced, yet separate 
perspectives” he noted.  “It’s one of the things that sets us 
apart [from other builders].”

Mike Hurlbut, who has a degree in accounting from 
Texas A&M, is the president of Daybreak. “Mike is more 
analytical and more disciplined with numbers. He’s also 
better at visualizing and laying out architectural plans” 
according to Ray. “He is easy to work with, and he’s more 

reserved. Some clients gravitate toward Mike, while others 
gravitate towards me.” 

Ray, who is vice president of operations, is more on the 
marketing side and is very personable and very optimistic, 
like their father, Ray Hurlbut, Sr., (“a walking Zig Ziglar”) 
who is a retired builder and works as a consultant for 
his sons at Daybreak. “Ray has a way of connecting 
with people and making them feel valued. He’s good at 
understanding their needs and their vision for their homes,” 
said Mike.

“People think of us like the Property Brothers [of HGTV 
fame]. Together, with our different strengths, we create a 
pretty awesome team,” Ray said. 

The brothers share a mutual focus on customer satisfaction. 
“Our top priority is that our clients walk away smiling 
with a good feeling at the end of the project. That’s very 
important to us. It’s huge,” Ray said.

The brothers pride themselves and their staff on being 
easily accessible to their clients. “We try to answer every 

Brothers’ Teamwork Key to  
Daybreak Custom Homes’ Success

By Kathy Bowen Stolz
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Continued on page 12

email by the end of each day, pick up the phone each time 
it rings and return messages in real time. We are willing to 
do whatever it takes to make the client feel well taken care 
of. It is our whole team’s approach. Our clients can talk to 
anyone on our team. We all give the clients the time and 
attention they need,” Ray stated.

Mike added, “Sitting down, listening and translating the 
clients’ needs is key. We stay in constant contact during the 
construction. Our goal is to be proactive versus reactive in 
communication.”

“We make it a goal to contact our clients at least once a 
week” to update the clients on the construction progress, 
even if it’s not visible, Ray said. “We consider our 
homeowners to be part of our team.”

Also on the team are two other family members. The 
brothers’ younger sister Rebecca is Daybreak Custom 
Homes’ office manager. “She’s the glue that keeps us 
together,” Ray said. Their mom Nancy is in charge of 
selections, which is critical to the team’s organization. 

Other critical team members include Scott Terreo as vice 

president of construction and Jim LeRouax as project 
manager. “One of the things that sets us apart, aside from 
the construction expertise, is that they’re friendly, which 
can be unusual for the construction field,” Ray said. 
“Besides being personable, they’re both very organized and 
professional. Both are veterans, and their military training 
is a big plus for the company,” he added. 

Daybreak works with local architects Newberry 
Architecture and Garcia & Hernandez Designs depending 
on the clients’ needs and level of involvement. Shellaine’s 
Interior Designs provides about 40 hours of design work 
on each project. “Shellaine Henderson is a crucial part 
to ensuring a smooth construction process.  She guides 
our clients in their color selections and custom finishes to 
stay ahead of the construction schedule.  This keeps our 
homebuyers from feeling overwhelmed,” Mike noted.

Daybreak Custom Homes focuses its building from the 
Loop out to the west side of greater Houston. “Our business 
is booming right now. We’re grateful to be an approved 
builder in the very exclusive, high-end community of 
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713 Lehman
Houston, TX  77018

713-695-2001
www.arkconcrete.com

•  A Texas Based Cast Stone Manufacturer
•  Over 40 years of industry experience
•  30,000 sq ft warehouse 
•  Trained Craftsman
•  Custom Cast Stone Products
•  Natural Stone

Residential  & Commercial
Large & Small
Exterior 
Interior - Fireplace & 
                   Vent Hoods

BUILDING STONE
•  Chop / Ashlar  •  Fieldstone
•  Ledgestone  •  Stone Blends
•  Cladding/Dimensional Cut

•  Stone Countertops
PAVERS / RETAINING WALLS

  •  Belgard Pavers  •  Pavestone  •  Paveloc Plus
LANDSCAPE

•  Flagstone  •  Gravels  •  Boulders
RESIDENTIAL BRICK

•  King Size Brick  •  Reclaimed Chicago Brick
•  Queen/Modular Brick

OUTDOOR LIVING
  •  Fireplaces  •  Kitchens
•  BBQ Grills/Accessories

MASONRY SUPPLIES
•  Mortar  •  Lintels  •  Stucco  •  Accessories

CAST STONE
MANUFACTURED STONE

281-377-3434
7309 Schneider St., Houston TX 77093

www.legendsstone.com
pat@legendsstone.com

Pat Wilson, President  •  A Veteran-Owned Company

One of the largest selections of stone products in Texas
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Continued on page 8

Dialogue with a Designer
Allison Moore, Paragon Design Firm

International Flooring knows that dreams, reality and 
inspiration make a house a home. It also knows that an 
interior designer or interior design firm often becomes an 
integral part of this process. As a National Wood Flooring 
Association (NWFA)-certified company, International 
Flooring takes great pride in working with some of the finest 
professionals in the Houston market, providing the best 
quality wood flooring and carpets available and providing 
superb customer service. International Flooring offers 
its clients a private showroom full of exotic wood floors 
not found in retail showrooms. This month International 
Flooring speaks with Allison Moore, an interior designer 
with Paragon Design Firm.

Allison Moore has been in the interior design industry 
for more than a decade. Her vast knowledge of materials 
and products makes her an exception in the industry. 
Communication is key, and Allison believes listening to 
clients and incorporating their ideas and personalities into 
each project is what makes each space unique and a true 
reflection of the client. Allison considers her work an art 
form, providing an exceptional eye for detail with every 
project.

Allison is exceptional in that she can be extremely flexible 
with styles and designs. She enjoys a challenge and 
loves working with clients to not only create a space for 
their families to make memories, but also to reflect their 
personalities and make every square foot as functional as 
possible.

International Flooring: What motivated you to get into the 

interior design field? 

Allison Moore: I was very interested in interior design at a 
very young age. I would have creative visions of some thing 
or some space and immediately needed to create it. I was 
always re-arranging the furniture in my room, playing with 
colors and patterns and designing new looks. At age 11, I 
learned to sew on my grandmother’s vintage Singer sewing 
machine and created my first window treatments. I still sew 
only on that machine. 

International Flooring: How has the field of interior 
design changed since you graduated? 

Allison Moore: Since I have graduated I have seen trends 
come and go; however, my designs don’t really focus on 
trends as much as the client’s personality and taste. 

I have worked in various fields of the interior design world. 
My first job was working as a designer’s assistant at a 
design firm during high school. I had a wonderful internship 
during college where I was able to design all of the window 
treatments for an NFL football player’s home and work with 
some extremely talented ladies. After college getting into 
the industry was not as easy as I hoped. I began working in 
furniture stores designing vignettes and then decided it was 
time to make the move to my goals. 

I then had an opportunity to move into the custom home 
world and am now co-owner of Paragon Design Firm. I set 
goals and made steps to reach those goals, and with each 
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Continued from page 7

Continued on page 17

step I learned different aspects of the trade and businesses. 
Trends have changed but the integrity of why I chose this 
career remains the same: To create beautiful spaces that 
families can make precious memories in. 

International Flooring: How can an experienced interior 
designer help custom home builders or remodeling 
contractors with their building or remodeling projects? 

Allison Moore: It is so important to use an experienced 
designer for many reasons. People are so visual, and it is our 
job to not only listen to the client but also help them to see 
that vision. Organization is key when working with custom 
builders. There are so many details that go into a home, and 
most clients don’t realize what goes into it all. 

We have completely re-vamped the Paragon Design Firm’s 
website to be geared towards our clients and builders, 
helping them to know what to expect and how to be 
prepared for their selection meetings. 

We pride ourselves at Paragon Design Firm on the design 
packages that we offer all of our builders. It helps to keep 
everyone in the job organized and on the same page. 

International Flooring: What sets you apart from other 
designers?

Allison Moore: I have worked with many clients over the 
years. Some have worked with a designer in the past, and 
for some it’s their first time using a designer. Through it all 
one thing has been a consistent comment from clients who 
have worked with me: “She listens.” Too often clients shy 
away from designers because they are scared they are going 
to be strong-armed into something they are not comfortable 
with. When I first meet with clients, we discuss their goals 
for the space. If there are any special requests, those are all 
taken into consideration. I love that I get to meet so many 
different people. All the stories are different, hence, my 
designs are always different. Every detail is considered. 

International Flooring: What has been your most 
challenging project and why? 

Allison Moore: I would say the most challenging part of any 
project is working with a client who is not properly educated 
on the design process or clients who take everything they 
see on television designing shows literally (pricing). It is so 
important to educate yourself on the process and products 
you put in your home. 

Another challenging project (or series of) was helping 
clients rebuild after the devastation of Hurricane Harvey. 
Building and remodeling can be an emotional process in 
itself, but adding a life-altering situation and its emotional 
challenge to be there for the client while also staying 
focused on getting the selections made was huge. At 
Paragon Design Firm we contributed to helping re-build 

Houston by cutting our prices in half for all flood victims 
and working around the clock to get all of the projects 
done. We also became the clients’ shoulders to cry on, the 
ears that listened to countless stories of flooding, rescues 



Goodman, as an organization, is extremely focused 
on the residential new home and renovation market 
and we strive to develop products and programs that 
result in long-term relationships. Goodman® and 
Amana® brand  systems feature outstanding limited 
warranties*, products with legendary performance, 
offering high-effciency systems up to 18 SEER. 
Whether you build two or 200 plus homes per year 
Goodman has systems and builder programs that 
can help you grow your business. Builders can 
qualify for one of two builder programs when using 
Goodman or Amana brand HVAC systems. And one 
of the best things is that both Goodman and Amana 
brand products are proudly designed, engineered and 
assembled in the United States. 

Our continuing commitment to quality products may mean a change in specifications without notice. © 2017 Goodman Manufacturing Company, L.P.  All rights reserved.

GET COMFORTABLE 
WITH OUR FAMILY!

*   Complete warranty details available from your local dealer or at www.
amana-hac.com. To receive the Lifetime Unit Replacement Limited 
Warranty, Lifetime Compressor Limited Warranty, Lifetime Heat 
Exchanger Limited Warranty (in each case, for as long as you own your 
home), and 10-Year Parts Limited Warranty online registration must be 
completed within 60 days of installation. Online registration is not required 
in California or Quebec.
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Line. Color. Texture. Light. The craftsmen at Pompei 
Stained Glass Studio create artful and magical designs 
in their custom stained glass pieces. Pompei windows 
assume a range of expression and function, from obscuring 
an unsightly view to achieving maximum daylight while 
maintaining privacy in a bathroom to transforming the 
mood of an entryway into one of stately elegance or to 
simply dressing up dining room windows or filling an open 
partition.

Each Pompei commission is hand-crafted, using techniques 
and skills that date back to the 11th century. Design styles 
include Victorian, Frank Lloyd Wright & Prairie, Arts & 
Crafts, Mission and Craftsman, along with Contemporary 
and Abstract design themes. 

The artisans at Pompei also create leaded glass windows 
and elegant luxury wood and composite entry doors.

Celebrating 40 years in business, Pompei & Company 
Stained Glass Studio has gained a reputation among 
architects, interior designers, contractors, builders and 
homeowners as a premier stained glass studio, serving 
Massachusetts and all of New England. And now, with the 
advent of the internet, Pompei customers come from across 
the United States, Canada and overseas. 

Texans can find Pompei windows in Galveston’s Bryan 
Continued on page 18

Pompei & Company Stained Glass  
Highlights Any Area
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Continued from page 5
Fulbrook in the Fulshear area,” Ray stated. “We’ve built 
in Royal Oaks, Kingwood Greens, Cinco Ranch, the Inner 
Loop, and we just love building on acreage.”

They typically have seven to 15 projects underway at 
any given time with home sizes ranging from 3,500 to 
10,000 sq. ft., although they will build whatever size the 
client wants. Their finished projects typically range from 
$600,000 to $10 million for larger, more elaborate homes.

Many of their clients work in the oil and gas industry, 
are engineers, or are commercial construction owners. 
Ray stated that Daybreak uses very conservative building 
methods, which appeals to engineers “who are attracted to 
our ultra-energy efficiency” or commercial builders “who 
like the way we build the guts of the house.”

They learned those conservative building practices 
growing up, playing in, cleaning up and later working 
in construction sites for their dad, who has 40 years’ 
experience working for Newmark Homes. “He is a 
marketing expert in Houston and has trained many 
successful salespeople,” Ray said proudly.

They originally started Daybreak Custom Homes with their 
dad in 2000. “Construction has always been in our blood. 

We grew up going to PRISM award ceremonies [presented 
by the Greater Houston Builders Association] and saw 
our dad win many awards. We dreamed of winning those 
awards one day,” said Ray.

Ray explained that he knew he always wanted to become 
a builder. “Mike and I used to dream of building unique 
and very creative homes that had hidden passages, secure 
rooms and mega theaters. And now, we get to actually 
design and build them.”  

During their almost 20 years in business, Ray and Mike 
have seen changes in the construction business. “Buyers 
have so many more ideas these days. They have more 
access to information and come to us with creative and 
innovative ideas,” Ray said.

Mike added, “Because of the information they get online, 
more people know what they want, which is a good thing. 
We are constantly learning, researching, and putting these 
ideas into application.”

“The more they know up front, the less changes 
throughout the process, which can save them both time and 
money” Ray noted.
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To contact Daybreak Custom Homes,  
call 281-690-3260,  

email ray@daybreakhouston.com  
or visit www.daybreakhouston.com.  

The office address is  
29810 FM 1093 Suite D., Fulshear, TX 77441

The Hurlbut brothers expect strong but steady growth in 
Daybreak Custom Homes during the next few years. “Our 
goal is to have consistent, healthy growth over the next five 
years. We will continue to give our clients a higher level 
personal service,” they agreed.

Despite their lifetimes spent in the building industry, “We 
thoroughly enjoy every build. It’s a lot of fun for us and is 
such a gratifying profession,” Ray said.

The Hurlbuts prove that family togetherness can lead to 
success and happiness. Not only do they spend their days 
together at the office, they live near each other in homes 
they built in Weston Lakes, just minutes from their office in 
Fulshear. Ray is married to Jennifer and they have two boys 

and two girls. Mike is married to Kate and they have four 
girls.

 If you’re out on the west side, look for the “Property 
Brothers of Fulshear.” They’re probably not far from each 
other. They’re a team that knows how to succeed
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By Burk Moreland

When a Storm Smashes Your Gingerbread House
Is your Gingerbread Business House 
built solid enough to withstand the 
coming storms?

As many of you read this, my guess is 
that you are going through a myriad 
of emotions because, at the moment, 
business is as good as it has ever been. 
However, some of you may have 
noticed a few storm clouds on the 
horizon. 

For example, the market has cooled 
a little. While this cooling may seem 
like a negative trend, those of us that 
remember a few previous economic cycles can assure 
you that this “cooler” market represents a more normal 
sustainable rate of growth.

Another challenge you may be experiencing is a shortage 
of labor. Right now, labor is unbelievably tight—so tight 
that you can’t even get to most of the work you have 
because the labor you need is simply unavailable or too 
expensive. If those two factors weren’t enough to give you 
pause, material prices are continuing to increase. 

Have I made you feel good yet?

Last month, I suggested you and your team build 
gingerbread homes together. Did you build them to 
withstand the test of time? In order to make a candy 
house that will stay up, you need three things: 1) A great 
foundation, 2) good walls with a roof made of solid 
material, and 3) icing done to the right consistency so it 
dries rock hard and holds everything together. Consider 
this—your business is no different.

The Foundation: The foundation for every business is the 
value of the product you sell. Most of us instantly think of 
our product as better than other similar products. But, do 
you know why it’s better? Is your customer’s experience 
part of the reason? In any business, the experience our 
customers have with us is a large component of quality. In 
today’s fickle society how we do something is so easy to 
copy, but why we do it becomes paramount. 

Your product or service needs to be good. That is the ante 
to get into the game, but the value of a product is not 
measured entirely by functionality. Lots of companies have 
products and/or services that get the job done. What you 
need to know is why some of those companies succeed 

while others fail, even though their 
product or service seems the same. 

Two key mistakes that lead to failure 
are cutting corners and producing cheap 
products or services. Cutting corners to 
save time and money may work when 
the market is starved for what you offer. 
However, basic economics tells us that 
as soon as demand slows, a company 
offering inferior products or services 
will be crushed because buyers will not 
only have more options, they will also 
have better options. Companies that do 
either of these things are the first to go 

out of business as the market levels itself out and pumps 
the brakes. 

Another factor that is sometimes overlooked is the 
customer’s experience with the company. If you are not 
monitoring how your customers feel about your product or 
service or response to their concerns and complaints, you 
are missing an important bit of data. 

It would be impossible to discuss the specifics of this 
process as it relates to each company, because for each 
company it would be slightly different. Suffice it to say 
each of you has multiple opportunities to enhance the 
experience of your customers. Whether you do it or not is 
up to you. The quality you bring to the relationship with 
your customers (both physical and experiential) is the 
foundation of your business house. Commit the time and 
money to make it solid while you can.

The Walls and Roof: The walls and roof are made of the 
data you collect and analyze to make sound decisions. 
Those decisions will be based on this data as well as some 
educated guesses. Although I would never tell someone 
not to listen to a “hunch” or “feeling,” I always encourage 
my clients to back up those hunches with sound data. At 
the very least, I suggest that they generate and evaluate 
data before following that intuitive inner voice because I 
have found that sometimes the data will lead to a change 
in course. This directional change often helps refine your 
original “hunch.”

A good place to begin is the process of collecting and 
analyzing data including logical, thorough financial 
reports, cost of acquisition, marketing reports, and job 
costing. Careful collection and accurate analysis of this 

Continued on page 16
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Professionally installed, 
high quality roof systems 
that protect your investment.   
  

  • Composition 
  • Standing Seam Metal 
  • Tile 
  • Slate 
  • TPO 
  • Modified Bitumen

 Additional installation services:
  Skylights • Balcony Waterproofing • Gutters • Chimney Caps

 713-463-7663
Young@acadian-companies.com  |  www.acadian-companies.com

ACADIAN
ROOFING      ARCHITECTURAL METAL      SKYLIGHTS      EXTERIORS

Baytown Floors

Serving the Houston Area

Baytown Floors offers a spectacular 
selection of the world’s most popular 

woods • laminates
carpets • tile

decorative elements

We also offer showers with mud-set shower 
pans, tub surrounds, Jacuzzis, fireplaces, stone 
work, staircases, granite and backsplashes.

Baytown is insured and bonded, capable of 
handling any job from A to Z as a complete 
turnkey operation.

We would welcome the opportunity to bid 
on your next project and show you the high 
level of service and quality of work that have 
defined our company.

7910 North Highway 146
Baytown, Texas 77523

281.573.4400
baytownflooring.com
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For help with this concept as well 
as anything else in your business, 
contact our team today for a free 
consultation at 832- 356-458 or 
burk@burkmoreland.com. 

Until next time, have a wonderful 
holiday whatever you decide to 
celebrate, and be the rainmaker for 
your team today!

Continued from page 14

data is critical. Too often, I talk to business owners, execs 
and managers that think they have real data when, in 
fact, the data they have is useless because it has not been 
monitored consistently or collected based on the correct 
indicators. 

Good data, properly monitored and evaluated, can protect 
you from the metaphorical storms that bad or poorly 
executed plans can cause, much like the walls and roof 
of a house. If carefully planned and constructed, data can 
protect a family from the wind and rain of actual storms.

 Finally—The Icing: My favorite part. This is the sweet 
stuff that pulls everything together or causes it to collapse 
if it is the wrong consistency. This final piece is your 
people. Are they committed? Do they understand their 
jobs? Do they feel like they are a part of something? 
Do they understand what you do, how you do it, who is 
supposed to be doing what and why it is important? Now is 
the time to find out exactly what they know and how well 
they are using that information. 

It is also the time to protect these valuable assets—
make sure they are doing their job with enthusiasm and 
commitment, but also make sure that they are being 
managed with sensitivity and care. Your competitors are 

nipping at your house constantly for the best sweets, I 
promise you. Better be sure they are secure.

Some of you think you have a few weeks until the next 
“race” starts. I have news for you—it already has. Many of 
your competitors are already running. Better start catching 
up! Most people wait to invest in training and outside help 
when things are not good, but if you wait until things are 
bad, you probably won’t be able to afford the help you 
need. It’s a lot easier to spend money to strengthen your 
house when finances are good and the approaching storms 
are still on the horizon. Invest some time and money in 
longevity now. Then go make it happen. 

Nearly every company “survives” a great market. What 
will yours do as things cool a bit? Will you be around to 
read this next year?
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713-895-7562 o�ce
richard@ifhouston.com
www.ifhouston.com

When it comes to High Quality Custom Wood Flooring & Rugs
There’s only place to go - International Flooring 

Handcrafted, Elegant, one-of-a-kind wooden surfaces made to perfection 
wide selection of wood species, edge treatments, 

construction styles, textures and distressing 

Continued from Page 8
and precious things lost. 
I think lots of patience 
and understanding got us 
through those challenges. 

International Flooring: 
How do you begin the 
materials selection process 
when working with 
builders’ and remodelers’ 
clients?

Allison Moore: When 
beginning the selection process, I discuss the floor plan 
with the clients and try to pull as much information about 
their likes and dislikes as I can. We work from the outside 
in. Once we are on the interior selections, we work from 
the ground up. This approach allows our clients to see their 
home taking shape before their eyes. 

International Flooring: What are some common mistakes 
made by builders and homeowners?

Allison Moore: A common mistake that I see often is that 
the client is not properly informed about floor plan details 
and do not understand layouts. I have taught myself a 3-D 
rendering software, and we offer those perspectives to 
clients to help give them a view of what their home flow 

will be like once built. These 3-D views have actually saved 
builders a lot of headaches down the road. 

International Flooring: How do you keep yourself up-to-
date with all the design trends happening in the industry 
today? 

Allison Moore: I stay up-to-date on all the trends happening 
just by educating myself and by doing research. We have 
wonderful product reps that call on us at Paragon Design 
Firm and keep us updated on all of the newest products. 
We try and go to market once a year, but there is so much 
information on the internet that it’s easy to keep caught up. 

Last comments: It’s wonderful to be inspired by trends, 
but my advice to clients is stay true to you and what makes 
you feel at home. Push boundaries that you’re comfortable 
pushing. Create stunning show stoppers. But remember, 
ultimately it’s their home, and I want my clients to feel 
comfortable in their space.

For more information, contact 
Allison Moore 
936-433-6510 

Amoore@paragondesignfirm.com
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  Designer Drains Creates Jewelry for the Shower
Tired of the same old, standard-issue drain? Looking for a 
special accent to your bathroom remodel or new bathroom 
construction? There is a solution. Jewelry for the shower!

Designer Drains are the newest and most creative shower 
accents available to the interior design market. Its more 
than 50 variations and themes can accommodate all 
conceivable interior designs. Some of its designs feature 
ocean life creatures, geometric shapes and scrolling while 
others feature whimsical starfish, puzzle pieces and spider 
webs. 

The design possibilities are endless with either round or 
square drains produced on virtually any material, including 
travertine, stainless steel, aluminum, stone and brass, 
among others. The finishes include polished, brushed 
or satin brass; copper; chrome; nickel; and even natural 
weathered finishes. Individual preference and imagination 
are the only limitations.

Custom grates made from reclaimed 304 stainless steel will 
never rust, fade or tarnish.

Designer Drains’ staff will assist builders and homeowners 
to order the correct style and size. The most important 
information to know is the outside diameter or dimension 
and the dimension between fastening holes, if any. The 
drains are very easy to install, typically in less than half an 

hour with just a screwdriver or sometimes with no tools at 
all.  

These conceptual drains are made to fit almost every drain 
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For more information email info@pompeiglass.com  
or visit www.pompeiglass.com or call 781-395-8867. 
The company is located at 122 Western Ave., Unit A416, 
Lowell, Mass. 01851.

Museum where Joe Pompei was 
commissioned to create stained glass 
for the museum’s entry, several accent 
windows and two large Victorian 
windows containing the Bryan 
Museum name. 

Other Texas commissions include a 
large Frank Lloyd Wright Coonley 
Playhouse window at the base of a 
stairwell for a private residence in 
Plano, custom leaded glass panels 
for a home in Palestine and a whole 
house commission of 25 of Frank 
Lloyd Wright-style stained glass 

windows and doors for new construction in Hallettsville.

A Pompei specialty is stained and beveled glass inserts 
made to fit stock windows from Andersen, Marvin and 
Pella. Pompei has developed a simple system where its 
stained glass is installed as interior inserts or piggy-backed 
against the insulated glass and held in place with a simple 
installation kit.

Pompei will also fabricate the whole window when 
supplied with a design by a customer.

Starting the company in 1979, Joe was joined by his wife, 
Ivy Pompei, as a full-time partner in 1981. After being 
originally located in West Medford Square, Mass., the 
Pompeis moved the business in November 2012 to the 
Western Avenue Studios in Lowell, Mass., now the largest 
artist colony of its kind on the East Coast. Marissa Pompei-
Libby, a fused glass artist, joined the studio two years 
ago, making Pompei Stained Glass Studio a true family 
business.

Coating Systems

Decorative Concrete
H.D. Epoxy Systems

Pattern Stamping
Custom Textures

Acid Staining
Faux Finishes

Marble Systems

www.conceptsinconcrete.us.com

Commercial and Residential

Concepts In Concrete
11215 Jones Rd. West

Suite C
Houston, TX. 77065

281-955-5816
www.conceptsinconcrete.us.com
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A/C & Heating  
Goodman Manufacturing 

Edward Neumann, General Accounts Manager 
832-799-2956 • edward.neumann@goodmanmfg.com

Accounting  
Efficient Bookkeeping Services 

Laura Daugherty 
832-289-2401 • LDaughterty@efficientbookkeepingservices.com 

Catering & Private Dining 
The Palm Restaurant

Lauren Liermann, Sales Manager 
713-977-8180 • lliermann@thepalm.com

Contract Sales Management 
The Outsource Solutions Group, LLC

Dave Mann 
281-543-6367 • dave.mann@salesqb.com

Cast Stone 
The Ark Cast Stone

Harry Durham, General Manager 
713-695-2001 • harry@arkconcrete.com
www.arkconcrete.com

Custom Countertops 
W.R. Watson, Inc. 

Wade Watson, President 
281-495-2800 • wwatson@wrwatson.com

Custom Flooring 
International Flooring 

Richard Arnold, Owner 
832-282-3073 • richard@ifhouston.com

Custom Flooring 
Dynamic Pools 

Terry Collins 
713-702-3413 • tcollins@dynamicpools.com

Custom Home Builder 
Sabo Custom Builders 

Ed Sabo, Principal 
713-344-1241 • ed@sabocustombuilders.com

Architect
Stephen Cameron

713-502-6644 • architects@pdg.net

Stone, Masonry, Landscape Supplier
Legends Architectural Stone

Pat Wilson
713-899-3261 • pat@legendsstone.com

Digital Marketing, Web & App Development 
Click & Create 

James Walters, Principal 
281-206-2631 • james@clickandcreate.us

Employee Benefits
V. P. Higginbotham 

Richard Nevins
713-735-8206 •Rnevins@higginbotham.net

Flooring, Countertops & Supplies 
Baytown Floors 

Helmi Abboushi, Owner 
832-768-7575 • info@baytownfloors.com

Foundations & Concrete Work 
Builders Post Tension 

Greg Tomlinson, President 
281-932-3744 • gtomlinson@builderspt.com

Garage Doors 
Thomas Garage Doors

 John Thomas, Owner
 713-725-8737 • jthomasdoor@hotmail.com

Hardware 
CKI

Pat & Helen Collins, Owners
 281-989-8576 • hcollins2@ckilock.com

Home Automation & Security 
Halcyon Technologies 

Jason Hane, Principal 
jason@halcyontechonline.com

Cabinets & Home Organization
Closet Factory

Donald J. Yokovich
281-355-7676 • don.yokobich@closetfactory.com

Custom Lumber 
Scholl Forest Industries 

Ward Scholl, Managing Partner 
713-682-2400 • wscholl@schollforest.com

Decorative Concrete 
CIC Concepts in Concrete 

Steve Zamprelli 
281-382-7513 • stevezamp@comcast.net

Windows Doors & Shutters 
Cedar Mill Company 

Stephen Blalock, Principal 
713-539-5162 • steve@cedarmillco.com

Kitchen Bath Lighting & Hardware 
Expressions Home Gallery 

Chris Sligh, Builder Sales Manager 
713-861-2343 • scsligh@morsco.com

Interior Design 
Mary Lynn Mabray, ASID 

713.203.4047 • marylynnmabray@me.com 
http://about.me/marylynnmabray
www.facebook.com/MaryLynnMabrayASID

Mortgage Lending
Guaranteed Rate 

Roy Varner 
713-703-7050 • roy.varner@rate.com

Garage Doors
Cornerstone Overhead Garage Doors

Iris Espinoza, Owner
832-681-1867 • cornerstonedoor@gmail.com

Moving and Storage Company 
Hercules Movers & Packers

Andre Vysotskiy
832-455-4008 • andre@herculesmp.com 
www.herculesmp.com

Painting Services 
360 Painting of Cypress

Cindy McClanahan
O: 281.377.5022 • C: 832.795.9968
cmcclanahan@360painting.com • www.360 painting.com/Cypress

Realtor 
Fine Touch Living, A Luxury Division of KW Memorial

Andre Vysotskiy  
832-455-4008 • andre@FineTouchLiving.com
www.FineTouchLiving.com

Remodeling 
Divine Renovation

William “Will” Cole  
713-515-1514 • awill@divinerenovation.coom

Roofing
Acadian Companies

Young Nelson
832-622-1067 • Young@acadiancompanies.com

Specialized Property Marketing Photography
Custom Wall Prints & More, LLC

Pete Wagner
832-279-8231 • info@customwallprintsandmore.com

Glass & Mirror 
AIG Productions

 Adrien Castaneda, Owner 
281-995-3819 • ac.aigproductions@gmail.com

BUSINESS DIRECTORY
Network in Action & The Metropolitan Builder bring together a coalition of like-minded individuals who understand the 
power of building business. All professionals are known personally and professionally and valued for their integrity 
and outstanding work ethic. They will help you realize your own professional success as you grow your business.

rough-in, such as Zurn, Ebbe, California Faucets, Oatey, 
Sioux Chief, Smith, Kerdi-Schluter, Pasco and American 
Brass to name a few. The Designer Drains’ grates may also 
fit other drain manufacturers. 

Designer Drains has built a name for quality shower drains, 
For more information visit  
www.designerdrains.com  

or call  
888-957-3944 or 909-957-3944.  

Designer Drains is open 8 a.m. to 3 p.m. PST.

cabinet hardware, air vent registers and sink stoppers that 
are manufactured in the USA and have a lifetime warranty.

Not only is each of its drain well made and perfectly 
functional, they are also a beautiful reflection of a 
homeowner’s personal style.

Continued from page 18



FAMILY OWNED & OPERATED FOR 
SIX GENERATIONS
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WE CARRY:

...AND MORE!


FRAMING LUMBER


ANTHONY POWER BEAMS


CUSTOM FLOOR TRUSSES


SIDING & TRIM


TREATED LUMBER


PLYWOOD  & OSB

Call (713) 329-5300

CUSTOM BU ILDERS ’  F IRST  CHO ICE  FOR 
H IGH QUAL ITY  LUMBER. . .  F A S T !

NEXT DAY DELIVERY ON FRAME PACKAGES, 
SAME DAY ON FILL-IN ORDERS

NOW AVAILABLE!

Discover Excellence.

KITCHEN | BATH | LIGHTING

Houston
6867 Wynnwood Lane

713.861.2343

7071 Southwest Freeway
713.781.2222

expressionshomegallery.com



The Metropolitan Builder
5161 San Felipe Street #320
Houston, Texas 77056

Family owned and operated 
Serving Houston and  

the surrounding areas since 2005
2411 Karbach St. Unit #3

Houston, TX 77092
Phone. 832-528-8407

Email. cornerstonedoor@gmail.com

Recognized as a leader in the  
Custom Garage Door Industry 

Providing the area’s Award Winning Builders with the “Art of Luxury”  
found in every Custom Hand-Crafted Cedar Garage Door designed.  

•  Custom Designed and Installed •  Shortest turn-a-round time

•  Also offering: Full View Glass & Standard Steel Garage Doors

Quality – Versatility – AffordabilityQuality – Versatility – Affordability

Recognized as a leader in the  
Custom Garage Door Industry 

Providing the area’s Award Winning Builders with the “Art of Luxury”  
found in every Custom Hand-Crafted Cedar Garage Door designed.  

•  Custom Designed and Installed •  Shortest turn-a-round time

•  Also offering: Full View Glass & Standard Steel Garage Doors


