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The May issue of INK will be our annual conference issue

highlighting the people and activities that will be involved

this year in Las Vegas. The fastest way to get an advance

copy will be to pick one up in LasVegas on April 25th!

AFCP/NANI HEADQUARTERS:

Loren Colburn, Executive Director
Cassey Recore, Assistant Executive Director
135 Old Cove Road - Suite 210
Liverpool, NY 13090
Toll Free: 877.203.2327
Fax: 781.459.7770
Email: loren@afcp.org
Web: www.afcp.org

EDITOR / COMPOSITION:
Barbara Holmes
P.O. Box 773840
Ocala, FL 34477-3840
Phone: 352.598.3500
Fax: 352.347.3384
Email: FreePaperINK@aol.com

MARKETING REPRESENTATIVE:
Wendy MacDonald
10418 Bond Street

Overland Park, KS 66214
Office: 913.461.3721
Email: wendy@afcp.org

MISSION STATEMENT
Bring news and resources to the attention of the
free paper industry by publishing a responsible
quality magazine.

DEADLINES: The deadline for classified ads, display
ads and editorial is the 4th of every month.

Free Paper INK is dedicated to
keeping the industry informed on
key issues, topics and industry
news. If you have any items of
interest that should be shared
with people throughout the Free
Paper Industry, simply email
them to loren@afcp.org. We wel-
come your input, appreciate your
readership and look forward to
your contributions to our content.

Free Paper INK is not liable for
errors appearing in advertise-
ments beyond the cost of the
space occupied by the error, and
notification must be made in writ-
ing within ten days of publishing.
The right is reserved by Free
Paper INK to edit, reject, or cut
any copy without notice.

NO CASH REFUNDS

The opinions of the individual
contributors or correspondents
do not necessarily reflect those
of the publication or its manage-
ment.

Free Paper INK may include
material produced under copy-
righted or syndicated ad service.
Permission of the publisher must
be obtained before copying any
of the material from any issue of
Free Paper INK.

Cover Photo:
r.classen / shutterstock.com
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THIS MONTH’S FEATURED
Association of Free Community Publications

MEMBER
BENEFIT

PROFESSIONAL CERTIFICATION

The Association of Free Community Papers (AFCP) and The Leadership Institute (TLI)
are excited to announce the latest professional development programs for the commu-
nity publication industry. In an effort to provide member companies with an opportunity
to gain industry specific training certificates while attending conference, two new certifi-
cate programs are developed for introduction at the Annual Conference.

Attendees will have the option to select from either of the two programs based on their
educational needs. One program is geared for industry sales professionals to develop a
deeper understanding of publication sales. In Baltimore for 2018, the sales certificate
program was the Engagement Selling Program (ESP) and the 2019 offering in Las Vegas
is for an Advanced Selling Certificate. The Advanced Selling Certificate will focus on
building a better understanding of the cognitive biases that drive the decision making

process.

i The second certificate program each year concentrates on man-
- PRy ogement skill development. The 2018 management certificate
program, Effective Hands-on Management, was developed
around the concepts presented by Bruce Tulgan in IT”S OKAY

PARTICIPANT'S NAME TO BE THE BOSS. The 2019 management certificate program is

ROGRAM

an actual Coaching Workshop that will help participants conduct
a personal Coaching Skills Inventory and then review and prac
tice conducting Effective Coaching Conversations.

These certificate programs are in addition to The Leadership
Institute’s time tested Associate Advertising Executive certifi- 5 The Leadership Insitute
cation process that has helped develop sales professionals 5
from all walks of the publication industry for the past 13 years.
With over 110 professionals already having completed the
requirements for their AAE certification, this year’s graduating
class of 19 will be the second largest class ever.

Professional certifications and certificates by AFCP are designed to recognize the high-
est level of professionalism and growth of dedicated free publication associates. Free
Paper professionals are able to document their knowledge in all aspects of media and
marketing as well as their commitment to professional development in the publication
industry.



DIRECTOR'S POINT OF VIEW

LOREN COLBURN
EXECUTIVE DIRECTOR

April 2019

Let's talk about
Trade Shows!

JUST A REMINDER THAT IF YOU HAVE
not yet taken advantage of the 2%
postage discount program available on
Marketing Mail that runs through August
31, 2019, you are costing yourself
money! Reach out to us at the AFCP of-
fice and we will be happy to provide the
information to take advantage of this
substantial savings opportunity.

So let’s talk about trade shows! All
too often we all look at trade shows as
events where businesses group together
to try their best to sell us something.

We have all been to the Chamber trade
shows filled with booths staffed with
one of two types of people. There is the
overzealous sales fanatic who will try to
convince you that as much as you don’t
think you need an air conditioner for
your motorcycle, you really don’t know
what you’re missing. Then there is the
timid person working hard to avoid eye
contact with attendees in fear they might
have to actually engage in a meaningful
conversation. Unfortunately, this often
affects our knee jerk response to the
term “trade show” when we hear it.

I assure you that the AFCP Trade
Show at the Annual Conference can
deliver a much different impression of
how a trade show is supposed to work
and what a positive impact it can have
on your business. It's all about how you
frame your thoughts about the event
beforehand. It has to be all about you
and what’s in it for you.

Trust me, perception is everything.
Let’s try a minor shift in your percep-
tion of being afraid someone is going to
twist your arm to buy something, to one
of looking for answers to your everyday
business problems. If you take control
of the situation and look for solutions
from the products and services that are
being presented, you may be amazed at

the benefits you can come away with.

Sure, you may have to do a little
due diligence to help determine which
companies, products or services have
relevance to your publications, but the
opportunities can be endless. That is
what this trade show issue is all about:
providing information on the trade show
participants so that you can plan for
contacts with the ones that you believe
offer the most potential to help improve
your business. Putting together a hit
list of the most important businesses to
have a meaningful discussion with will
make sure you get the most out of the
opportunity.

The next aspect of this particular
trade show that significantly increases
its value is the opportunity to ask these
businesses for references of specific
people who are attending the confer-
ence. That affords you the opportunity
to locate that person and have a face-
to-face discussion about their experi-
ence with that product or service. So of-
ten that face-to-face conversation takes
on a whole different value than when
conducted over the phone or by email.

In closing, take the opportunity to
look through these AFCP Associate
Members who are participating in the
Las Vegas trade show and look for who
might be able to solve a problem, speed
a process or expand your capabilities.
Even if you won't be able to attend, you
will be able to put together a list of busi-
nesses you should be talking to in order
to improve your publications. They re-
ally want to help your business, just like
you want to help your advertisers.

Remember, it’s not about selling or
buying something, it's about success-
fully fulfilling a need.

Until next month - tell all those me-
dia buyers, “If it's FREE, buy it!” [



CREATE AN UNFORGETTABLE
JOURNEY FOR YOUR READERS

There's something about reading a printed publication that helps us slow down and
focus. Maybe it's the feel of the paper, or the smell of the ink, or even the perceivable
effort that has gone into creating it. When you choose to print, rest assured you're
creating an enjoyable experience for your readers.

Cummings Printing is a third-generation, family-owned company specializing in printing
short-run publications. We are an excellent source of heat-set printing for quantities
up-to 100,000. We help many AFCP publishers print their glossy publications.

Contact sales at 800-647-0035 or info@cummingsprinting.com.
Cummings
cummingsprinting.com

4 Peters Brook Drive | P.O. Box 16495 | Hooksett, NH 03106-6495 | 800-647-0035

http://www.facebook.com/CummingsPrinting @CummingsPrint info@cummingsprinting.com
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Getting to Know

Carol Toomey & Companies

THE comPANY THAT CAROL TOOMEY STARTED
‘on a shoestring’ continues to grow, evolve and
expand along with the changing landscape of the
publishing industry.

When Toomey started Action Unlimited in 1970 as
a 10,000-circulation, direct-mail publication, indus-
try technology was limited. Her competition was us-
ing letterpress, and she didn’t have a copy machine.
In those early days, Stripprinters were a great
improvement over a Varitypesetter, and the Compu-
graphic eliminated the necessity of typing everything
twice on an IBM Selectric to get justified type.

Fast forward 30 years. At that time, Toomey
was excited about the new pagination
system Merrimac Software As-
sociates had just installed at
Action Unlimited. She had
already been using Merri-
mac software for several
years and was looking
forward to outputting
her entire paper on a
disc instead of in a Q
huge box of pasted- Ny
up boards. At

In the fall of (ol
2016, Action Unlim- Q)
ited was scheduled Q
to receive a large
upgrade of the Merri-
mac software from its
owner and developer,

Tom Vachon. When Va-
chon unexpectedly became
seriously ill and was hospi-
talized, his service manager,

Sabrina Fobes, stepped in to help

with the software upgrade. Toomey and

Fobes worked together almost daily, with Toomey
mentoring Fobes in running the business and Fobes
helping Toomey with the software. Vachon soon
passed away, but the relationship between Toomey
and Fobes continued. “I wanted to help her, and I
wanted this software to continue to be viable. Tom’s
lifetime work could not dissolve,” said Toomey.

“I've used Merrimac software for over 25 years
at Action Unlimited,” she said. "I always loved the
way you could put someone in a chair in front of
the computer without any training and be able to

use it. One software program I looked at needed a
week of training. Another could not do all the things
Merrimac could do.” And so, several months after
Vachon’s death, when Kate Vachon approached
Toomey to see if she was interested in purchasing
the company, it was not a difficult decision to make.
“Tom'’s wife called me [in 2017] and offered
to sell Merrimac at a very fair price, and Sabrina
promised to keep the software current,” said Toom-
ey. “I wouldn’t do this without her. And Jim Lough-
ner, a software engineer in Virginia, said he would
help. It’s been about two years now, and I am very
glad that I made the purchase. Jim and Sabrina are
always thinking of ways to make Merrimac-

. lucky to be working with them.”

Merrimac was started in
1987 when a publisher in his
é neighborhood asked Vachon
to rescue a client mailing
5 st from a dying personal
ﬁ- computer. Although com-
puters were starting
to become affordable
for small businesses,
there was not a lot

oy

= of software available.
—

c

Q F\OW'ng l/l/PIus (the new name) better. I feel very

After Vachon rescued

o the circulation data,

* the publisher asked him

to develop a comprehen-
sive system to manage
their publishing business,
and the development of the
program that eventually be-
came Merrimac Publishing Man-
ager was begun. With the encour-
agement of his original client, Vachon
presented a prototype of the system at the
New York Press Association’s convention in 1989 to
enthusiastic reviews. Since then, input from its users
has kept the software fresh and up to date.

In its current version, MerrimacPlus is affordable,
industry-specific software for small- and medium-
sized community newspapers that seamlessly cov-
ers all aspects of newspaper production and man-
agement. Designed by publishers for publishers, it
increases productivity and ad sales, cuts production
time, trims overhead, improves collections and opti-
mizes circulation distribution.



In 2011, Toomey’s penchant to help other people
again put her in the right place at the right time.

"I acquired Smart Shopper in 2011 from a lady
who started the paper five years before,” Toomey
explained. “She started printing with the same
printer as me. My printer said she was new to the
business and could use some help. I went to her
place and she came to mine while I shared what I
had learned over the years.

“'How do I get customers to buy color on the cover?’

“'"Make it a forced buy by including the price of
color in the front cover price.

“As time went by I got to know her employees
and liked them. Her significant other wanted to
move to Florida after a few years so she needed to
sell the business. I was offered the chance to buy it.
The rest is history.”

When Toomey added the
Smart Shopper to the existing
seven editions of Action Unlim-
ited in 2011, it brought the total
circulation in the Concord and
Webster, Massachusetts, areas
to over 84,000 copies weekly.

“When I purchased Smart
Shopper, the first thing I did was
buy another license from Mer-
rimac,” she declared, illustrating
her conviction of the software’s
value long before becoming its owner.

As a businesswoman, Toomey has a long list of
accomplishments. She is the recipient of the 2005
Association of Free Community Papers (AFCP) Distin-
guished Service Award and the 2006 AFCP Publisher
of the Year Award, and a graduate of AFCP’s The
Leadership Institute. She is a past president of both
AFCP and the Free Community Papers of New England
(FCPNE). She is actively involved with the Indepen-
dent Free Papers of America (IFPA), and has served
on AFCP’s membership committee, as conference
chair and trade show chair. She was instrumental in
organizing the Southwestern Association of Commu-
nity Publications (SACP). A longtime member of AFCP,
she has not missed an AFCP conference in 34 years!

As if heading up three companies and volunteer-
ing on numerous association boards and committees
doesn’t keep her busy enough, Toomey recently
started another company. Concord Workspace is

“When | purchased
Smart Shopper, the

first thing | did was
buy another license
from Merrimac.”

STORY SPOTLIGHT

the perfect solution for businesses operated out of

a home that need a professional environment or a
large conference room for a meeting with clients, or
a quiet individual cubicle in which to work when the
kids are on summer vacation. Office and conference
space can be billed on an hourly, weekly, monthly or
annual basis so you pay for only the time and space
that is actually used. Free high speed wifi and a pro-
jector for use with a media storage stick are includ-
ed in the rental prices. A refrigerator is available to
hold your own food and drink, and a copy, fax, scan
and print station is available for a modest fee. It’s all
available 24/7 via a keyless entry, and you can even
request a part-time receptionist to make copies for
you or greet your clients when they arrive.

Toomey has been and still is active in many
events and with many charities in her community.
Her two favorites are Emerson
Hospital, where she is a corpo-
rator, and Rotary International,
for which she is a major donor.
In 2013 she was the recipient
of the Rotary “Service Above
Self” award, the highest award
a Rotarian can receive.

She is passionate about
ridding the world of polio, a
disease that afflicted her father.
While polio used to cripple
1,000 people throughout the
world each day, only six cases have been diagnosed
this year in Afghanistan and Pakistan — where the
disease is still active - due to the Rotary polio initia-
tive. As one of only 41 Rotary Zone Polio Chairs in
the world, a position to which Toomey was appointed
three years ago, she raises money in a territory that
covers New England, New York, New Jersey, half of
Pennsylvania and Bermuda. The 41 chairs have been
challenged to raise 50 million dollars to eradicate the
disease, which will be matched two-to-one by the
Bill & Melinda Gates Foundation. “"Many other diseas-
es are being addressed as we continue [this work],”
Toomey said. “For instance, Ebola went away quickly
because of the health stations for polio in Africa. We
are hoping to declare polio ‘gone forever’ in 2023.”

In her free time, she enjoys traveling, the theater,
music, and local arts organizations, and running a part-
time business renting 39 timeshares she owns in Aruba
and Florida. Married to Joe, they have one son, Alan. [
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CONFERENCE
NOTES

Planning Tools for Las Vegas!

ONE WAY TO MAXIMIZE THE OPPORTUNITIES
you are able to take advantage of with your confer-
ence experience is to plan yout time accordingly. The

following is the schedule as it stands right now for
attendees to take maximum advantage of their time
in Las Vegas. [M

Wednesday Schedule - 4/24/19

10:00 - 4:00 PM

3:00 - 5:30 PM
3:00 - 7:00 PM
5:00 - 6:30 PM

Optional Add-On Event: Pre-Conference Las Vegas Tour.
Departing from the Golden Nugget, the first stop is at the
Mob Museum for an interactive journey through the history
of organized crime. Then lunch at Pizza Rock, a world-
famous, award-winning restaurant. Finally, head to the
Zappos Campus to tour the headquarters of the online
shoe retailer’s quirky and unique offices.

Trade Show Set-up

Registration Open

Rising Star Orientation

Thursday Schedule - 4/25/19

7:00 AM
7:00 - 8:00 AM
8:00 - 8:45 AM

9:00 - 10:30 AM
10:30 - 11:45 AM
11:45 - 12:45 PM
12:45 - 2:00 PM

2:10 - 3:40 PM

3:40 - 4:00 PM
4:00 - 5:30 PM

6:15 - 8:15PM
Evening Activity

Registration Open

Breakfast

Opening Ceremonies

Andrew Davis — The Future of Digital is Print!

Break and Vendor Interaction Session in Trade Show Area
Recognition Lunch

Andrew Davis - “Unplugged: Inside the Mind of a Marketer”
Breakout Sessions A:
TLI New Class:
Management Certificate:
Sales Certificate:

Trade Show Open

Break and Vendor Interaction in Trade Show area
Breakout Sessions B:
TLI New Class:
Management Certificate:
Sales Certificate:

Trade Show Open
Thursday Evening Reception & Dinner at the Golden Nugget
FREMONT STREET!

(Session #1)
(Session #1)

(Session #2)
(Session #2)



CONFERENCE

NOTES

Friday Schedule - 4/26/19

7:00 AM

7:00 - 8:00 AM
7:00 - 8:00 AM
8:00 - 8:45 AM
8:45 - 9:45 AM
9:45 -11:00 AM
11:00 - 12:00 PM

12:00 - 1:00 PM
1:00 - 3:00 PM

3:00 - 3:30PM
3:30 - 5:30PM

6:30 - 9:00 PM

Registration Open

Breakfast

Saturation Mailers Coalition Breakfast
Best of the Best Awards (Also on Facebook Live)
“The Choice” - Idea Exchange

Trade Show Event & Break

Roundtable Sessions

TLI Review Class

Lunch

Breakout Sessions C:

TLI New Class:

Management Certificate: (Session #3)
Sales Certificate: (Session #3)
Trade Show Open

Final Break in Trade Show area

Breakout Session D:

TLI New Class:

Management Certificate: (Session #4)
Sales Certificate: (Session #4)
Trade Show Open

Friday Evening Reception, Activities & Dinner at the Gold Spike

Saturday Schedule - 4/27/19

9:00 AM
9:45 - 10:00 AM
10:00 - 11:00 AM
11:00 AM
11:00 - 12:15 PM

12:25 - 1:40PM

1:45 - 2:45 PM
3:00 - 4:30 PM
Evening...

Registration Open

AFCP Annual Business Meeting
Brunch

Silent Auction Officially Closes
Breakout Sessions E:
TLI Classes:

Open Forum Sessions:
Breakout Sessions F:
TLI Classes: (4 to choose from)
Open Forum Sessions: (3 to choose from)
TLI Graduation / Closing Presentation

TLI Exam

Experience Las Vegas!!!

(3 to choose from)
(3 to choose from)
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.H.NGUS STEAK
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* k-hour Turn Time
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CHEESE PIZZA
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BARBARA KLOMM
12369 ELEMENT BLVD.
BROWNTOWN, MO 78977-1555

*Tarqeted Direct Mail 1
Digital I Display Marketing Solutions 28
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FROM THE TOP
WITH CHARLIE DELATORRE

by Charlie Delatorre

I'VE MENTIONED A FEW
times that this upcoming
conference in Las Vegas
will be my 20th confer-
ence with AFCP. I took

a few moments and tried to remember each one:
the city we were in, the hotel, and something I
remember taking away from each conference I've
attended.

If you haven't taken this trip down memory lane
yet, I encourage you to try. It's a fun exercise. If
you're like me, you'll start to remember the basic
details pretty quickly. And it won't be long before
you start making a quick list of your favorites. Here
are some of mine...

Who could forget the second line parade down
Bourbon Street in New Orleans on our way to the
House of Blues for a private concert? Or our Latin-
inspired evening at the Vizcaya mansion in Miami
where most of us danced way past our bedtime?
How about the event on the aircraft carrier in San
Diego, the Pub Crawl in Savannah, the tailgate
party in Orlando or the Salsa making competition in
Arizona?

Throw in a collection
of world class speakers,
hundreds of TLI classes and
some of the best train-
ing someone could ask for
from professionals like Rob
Zarrelli, Elaine Buckley and
Jim Busch, and it's easy
to remember how amaz-
ing these conferences have
been over the years.

But after the parties
end and the inevitable
hangovers that follow ease
away, what really matters...
what really counts are the
connections you make. You

Connections
that Last

dOl3IHLWOYS

see, the real value at these conferences isn’t the
speakers, the teachers or the parties - it’s the chat
you inevitably have with someone who does exactly
what you do every day, that makes you think differ-
ently about some aspect of your own business.

It doesn’t matter if you're a sales rep, a sales
manager, general manger, editor, publisher or own-
er, the networking at our annual conferences can
change your business for the better. The rooms are
filled with experience, knowledge and an interest in
sharing that wealth of successes and failures... with
you!

For me, these friendships have been instrumental
in the development of our business. These connec-
tions mean I have someone to call when I have a
question or need advice; and over the years, that’s
been more times than I'd like to admit. What would
I have done all these years without the connections
I've made from my involvement in AFCP?

Luckily, I don’t have to worry about that and in
just a few weeks, I'll be back with my colleagues
and friends making new memories. Sure it's going
to be another epic event with great training, food
and parties that last well
into the night. But when
you see me tucked away
in a corner talking with
Steve Harrison, standing
outside chatting with Hans
Appen or debating with a
group of sales reps from
El Classificado, just know,
that’s where the good stuff
happens.

See you soon! [

CHARLIE DELATORRE
AFCP PRESIDENT
TOWER PUBLICATIONS
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THERE'S STRENGTH
IN OUR NUMBERS

Because our data, based on the most stringent verification guidelines in the industry,
delivers results. Results that protect the viability of all kinds of publications and put
publishers ahead of the pack.

That's why CVC is the most powerful name in the industry. And, why publishers
of more than 4,900 editions in North America choose us for their circulation audits

and readership studies.

With the data and credibility a CVC audit brings,
you'll get a true picture of your market. You'll gain
the knowledge needed to better position yourself
against competitors for advertising revenue. And,
you’ll arm media buyers and advertisers with the
numbers they need to buy with confidence.
Count on it

Call or visit our website today for more information!

CIRCULATION

VERIFICATION

COUNCIL

OUR DATA SPEAKS VOLUMES

800.262.6392
www.cvcaudit.com

Our Higher Standards Give You Better Results!
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Plan to Visit with the Vendors!

THE NEWSPAPER MANAGER

Fueling Publishers Around the Worl
The Newspaper Manager is an integrated publish-
ing CRM that serves over 15,000 media properties
worldwide. Our powerful software engine drastically
reduces overhead costs and manpower hours by con-
necting sales, production, marketing, and billing into
one powerful software package.
Design B Publishing Profi

From prospecting and sales, to ad orders and billing,
The Newspaper Manager optimizes every aspect of the
advertising life cycle. Between
our opportunities portal and
nearly 70 reports, you can proj-
ect revenue and make decisions
based on real-time data.

imply Log in & We’ll Do the Work

Everything you need to run your publishing busi-
ness starts with a homepage dashboard at your
fingertips. From calls and follow-ups to meetings and
sales metrics, The Newspaper Manager gives you the
data you need in one snapshot.

Il Anywhere Y with the Mobile A

The Newspaper Manager iOS and Android app
helps you generate revenue from your tablet and
smartphone.

e Call your client directly from the app and access
Google Maps directions.

e Add contacts, notes, calls, and meetings on-
the-fly.

e Access and edit client records anywhere.
More Outbound Proposals. More Incoming Sales

Easily generate polished proposal templates and
convert them into contracts, 10s, and invoices. As
the only publishing CRM with integrated marketing
tools and a built-in business directory, The Newspa-
per Manager helps you identify potential advertisers.
The Formula You Need to Close More Deals

From callback lists to pipeline projections, The
Newspaper Manager offers the insight you need to
move your publishing business forward.
e Sell directly from your inbox by integrating your
email account.

THENEWSPAPER
Manager

e Automatically copy email threads onto client
records.

e Customize rate-cards on-the-fly, including com-
mission structures.

e Gain visibility with pipeline forecasting and cus-
tom reporting options.

e Renew contracts before they expire with auto-
mated notifications.

e Generate I0s and secure approval with legally
binding e-signatures.

e Prove ROI and grow revenue with marketing
services tools.

e Track prospects visiting your website to improve

the quality of your sales calls.

e Receive alerts when a prospect visits your web-
site or opens your email.

e Engage advertisers with mass email while log-
ging sales and marketing
interactions.

Handles the Heavy Lifting
f Pr tion & A rder:

From bulk multimedia
buys, to complex skip schedules, The Newspaper
Manager offers unparalleled convenience.

e Manage inventory in real time and deploy mate-
rial deadline notifications.

e Secure approvals with a client-facing portal and
manage flat-plans with transparency.

e Instantly publish digital editions and distribute
branded mobile apps.

e Manage classified templates efficiently with
flexible import and export tools.

The Billin bilities You’ve Alw. Want:

Say goodbye to tedious tasks. Your ad orders can
be instantly converted into invoices!

e Get billing out the door with our robust elec-
tronic invoicing suite.

e Get paid ASAP with credit card processing and
client payment portals.

e Save manpower by processing payments by the
batch.

e Enjoy convenient integrations with QuickBooks,
PlugnPay, and Authorize.net.

70 Standard R rts B n Live Dat

If you can imagine it, we can report it. Our endless
customization options let you mine, filter, and export
data any way you like it!

Continued on page 17
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tools to streamline media selling

Better Tools. Better Service.
Tremendous Results.

Let’s talk about why over
200 newspaper titles across the
country are saying things like:

“This has been a dramatic game changer
for our newspapers.”

“They did an outstanding job
and our team is really on board.”

“ASK-CRM has become THE way all
our newspapers go to market.”

Visit www.ask-crm.com for a video tour of just what makes

ASK-CRM a different kind of sales software tool. Or call 301.859.4777




Continued from page 15

Rock Solid Reliabili Whii lov: rvi

The Newspaper Manager helps thousands of pub-
lishers move their business forward. According to
our recent client survey, 98% of clients surveyed are
satisfied with client service. Contact www.newspa-
permanager.com to learn more!

LATINU

ASK-CRM

ASK-CRM is different from other companies you
have worked with. We want to know what you need,
we listen and we respond. And when you are our

customer,
we work to
-~
make sure
tools to streamline media selling ~ that your
team gets

value from the investment in our solution. If you have
a concern, an idea, a need, we want to know about

it so we can address it. ASK-CRM evolves based on
marketplace needs that you communicate to us, and
that evolution doesn’t take years like it might at other
software companies. It happens quickly...because
that’s what keeps both of us competitive.

As founder of Streamlined Office Solutions (SOS),
Robin Smith developed ASK-CRM based on his
experience in and around newspapers, which now
spans nearly 25 years. Plus, he calls upon his career
experience with the United States Air Force where
his assignments included bases in South Korea,
Arizona, Kansas, South Carolina and the Pentagon in
Washington, D.C. That variety of experience helps
him identify needs and develop efficient processes
for success.

During his newspaper career, he has developed
numerous software solutions for companies like Gan-
nett, Advance Publications, Hearst Publishing and
many others. He has delivered applications rang-
ing from cost/revenue analysis, budgeting, circula-
tion, email marketing, CRM and advertising pricing
to name a few. In all cases, his approach is based
on developing solutions, not software, that deliver
measurable ROI. Most of all his work is designed to
equip newspaper media sales teams with efficient
and effective tools that deliver programs for adver-
tiser success.

CONFERENCE TRACK

CVC

CVC provides circulation audits and readership
studies to newspapers, magazines, shoppers and
niche publications throughout North America. CVC
audits include print, website, digital edition, social
media, email market-
ing, mobile and text
media. CVC reader-
ship studies utilize a
multi-tier study plat-
form that can include
residential phone, cell phone, online, QR code, social
media and email push studies to give publishers ac-
curate demographics spanning multiple media plat-
forms. CVC audits thousands of editions nationwide
representing over 50,000,000 circulation.

CIRCULATION

VERIFICATION

COUNCIL

OUR DATA SPEAKS VOLUMES

TownNEws

TownNews gives media companies the services,
technology, and guidance to transform their busi-
nesses and continue to play a critical role for readers
and advertisers.

Our full suite of technology, services, and best
practices enables your company to deliver news and
advertising across the digital spectrum—anywhere,
at any time. Our exper-
tise and tools for print,
digital, video, OTT, and
advertising will grow your
revenue, expand your
audience and engage-
Town News mgn_t, and increase your

efficiency and security.

Over our nearly 30-year history, 2,000 media
outlets have benefited from our technology, services,
and guidance. Let your company be next.

PREFERRED MARKETING SOLUTIONS

Preferred Marketing Solutions is a single source for
FSI print, EDDM and direct mail execution, everything
a newspaper company would need for seamless quick-
to-the market plan executions. Experienced staff

PREFERRED wero-cis
Marketing Solutions

customer
service
www.preferredms.com

and
marketing support across all print and direct mail
avenues. It’s all right here at Preferred Marketing So-
lutions! NEW IP-Targeted Digital Display marketing.

Continued on page 18
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Continued from page 17 line and print
revenue—from
Eprtor & PUBLISHER classroom to |
(0p)] . . . - in- Digital Sales G
L th Edltct)f: &_fl'fcpllsher IS | rnagn;jns t?\re] tﬁreallg \ “lgniting digi;glmZdiazdijrﬁsi:; :a‘l:s!”
e authoritative journa
O i with your sales team. We also assist in developing
O covering all aspects of
i your strategic sales plan to include pricing, product
- the newspaper industry, R _ . daec
O including business, news-  EDITOR &5 PUBLISHER. packaging and presentations, utilizing our knowledge
> room, advertising, circu- and experience to achieve maximum results.
(oY) lation, marketing, technology, online and syndicates.
C Visit EditorandPublisher.com for more information. CUMMINGS PRINTING
iy et Since 1914 Cummings has specialized in the print-
) ing of short-run publications. We offer a streamlined
> pre-press workflow through InSite, multiple heat-set
web presses and strategic mailing options like co-
9

mailing and destination drop-shipping. That said, the
strength of our

®
’
SPARK DiGITAL SALES Sv?:;p:::l dleedsi— Cummlngs

Publication Printers Since 1914

SPARK Digital Sales Group business partners have cated employ- _ _
proven results, offering a wide variety of custom, ees. We work f_or you. Clients never get lost in the
comprehensive sales solutions to increase your on- shuffle. Every job gets the attention it deserves.

Legal Notice Service (LNS) provides complete Legal
Notice and Public Notice fulfillment for newspapers. Our
proprietary system automates the entire process, saving

|_ E G A |_ time, money, and manpower.

LNS uploads, verifies and formats notices, creates

N O T | C E affidavits, and generates an automated billing file.
LNS offers a customized and integrated system, and

S E R V | C E our meticulous team of experts, who have a thorough
understanding of the state public notice statutes, ensure
a reduction in errors to better serve your communities
and readers.

LNS also provides:
* Electronic Tear Sheets
* Online submission for your customers
+ Uploading notices to any state public notice website
+ A compilation file of all notices for easy copy and paste into
your publication

legalnoticeservice.com

Call 309-319-7706 or email info@legalnoticeservice.com for more information




METRO CRreaTivE GRAPHICS

Metro Creative Graphics, Inc. is a leading pro-
vider of advertising, creative and editorial resources
designed to help media companies make money
with their print, online and mobile products. With an

unparalleled dedi-

cation to providing
: the finest resources
CREATIVE GRAPHICS, INC. available for ready-

to-use images, spec
CREATE. SELL. PROFIT. ads, ideas, stock-

quality photos, logos/trademarks, auto manufacturer
photos, marketing/sales materials, copyright-free
editorial features, print templated sections, online e-
Sections, and groundbreaking digital ad development
tools — plus custom image, ad design and editorial
services — Metro is unmatched in serving the cre-
ative needs of today’s media companies.

Miracom CompuTER CORP.

Since 1995, Miracom Computer Corp. has been
empowering newspaper production personnel with

CONFERENCE TRACK
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software
A=A= Howe, and systems

g/”m that improve
— by MIRACOM productivity,

increase ac-

countability,
and allow them to get their job done without getting
in the way. Our approach is to produce system tools
that improve the production process. This has made
Miracom a time-proven supplier and integrator of
newspaper mailroom, planning, packaging, inserting,
inventory, distribution, and circulation systems.
Pr ion Plannin ntrol

Miracom’s cost-effective, cloud-based production
planning and inventory systems help you improve
productivity, increase accountability, and elimi-
nate costly inserting errors. Our systems are made
to seamlessly integrate or interface with existing
systems that will allow you to add functionality and
capability without having to replace everything.

Www.miracomcomputer.com

nd Inventor

Continued on page 21
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Try Any Service Free for One Month
New & existing subscribers, try any Metro service free for one month,

including our game-changing ad personalization application MiAD® Wizard.
See Lou Ann Sornson at the Metro booth to start your free trial today!

for Local Advertisers & Consumers

Stand out as your community’s leading local media choice with Metro's creative ad development solutions.
From planning tools that help you capitalize on every promotional opportunity to coordinated
print, online and mobile offerings designed to expand sales, Metro’s services empower you to
meet the evolving demands of readers and advertisers, taking ad sales to the next level.

= e print & digital spec ads
- e diverse image libraries
e themed editorial sections
® mobile-responsive e-sections
e copyright-free native advertising features
e self-promotion & sales tools
e ® games, contests & puzzles
‘ ® & more

M=TRO

CREATE. SELL. PROFIT.

b

800.223.1600
Isornson@metro-email.com
www.metrocreativeconnection.com




@ THE NEWSPAPER
Manager

FUELING PUBLISHERS
AROUND THE WORLD

Over 15,000 Publications Start
Their Daydith The NewspaperManager

CRM | Ad Order Entry | Online*Pagination (*Billing
QuickBooks™ Integration | Credit Card Processing {Slintegrated-Marketing
+1 (706) 750-0016 | info@mirabeltechnologies.com | www.newspapermanagercom




Continued from page 19

Machine Control Systems

In addition to planning and inventory systems, we
provide cost effective control systems for your entire
inserting, packaging, and distribution departments.
Miracom can deliver inserter control replacement or
upgrade systems for most inserters systems includ-
ing equipment manufactured by Heidelberg, Goss,
GMA, Muller, K&M, and Quipp. Likewise, we can pro-
vide and install replacement drives and/or motors for
inserters or gripper-conveyors.
Ink L lin m

Miracom has labeling systems for direct mailed
products, TMC, or other address and non-address
marking requirements. These can be either stand-
alone or inline address systems in the gripper or
laydown areas of the stacker. They can be integrated
to control stacker breaks, down-stream conveyor
sortation, or palletizers.

Integration or D nsolidation Servi

Miracom is proud to be the integration expert that
allows newspaper mailrooms to share data among a
large number of diverse systems.

Give us a call and find out what we can do for you.

LeGcaL NEws SERVICE

Legal Notice Service (LNS) began as a collection
of tools and practices used by our newspapers that
received a large num-
ber of legal notices.

LEGAL Over time, the revenue
NOTICE generated by these
SERVICE legal notices allowed us

to expand into several
markets without the
significant addition of labor and, moreover, without
the introduction of errors.

Over the years we worked with many newspapers
to create legal/public notice technologies and pro-
cesses to help process these notices more effectively.
LNS completed this process in 2016 and market
response has been excellent.

Today, LNS effectively serves as an outsourced
legal notice department and orients itself as an ex-
tension of the newspaper it serves. Importantly, LNS
goes to great lengths to build a mutually beneficial
partnership with its customers by:

e Only charging for notices it processes;

e Waiving fees for notices processed with errors;

e Integrating LNS onboarding/customization fees
into its per-transaction fees; and

CONFERENCE TRACK

e Variable length contracts.

In short, we work tirelessly to process notices
without defect at a fair price to maximize our cus-
tomers’ profitability. Further, we aim to provide the
best experience to our newspaper customers and
their end-customers. In the event the experience
does not meet expectations, we offer an easy way to
terminate the agreement.

We very much appreciate the opportunity to serve
your company!

ADCELLERANT

AdCellerant is an advertising technology and digi-
tal marketing managed services provider that spe-
cializes in partnering with local media organizations
and ad agencies to enhance their digital agency solu-
tion by helping these organizations sell and execute
more sophisticated, exotic forms of digital advertis-
ing. AdCellerant was recognized in 2018 as being
the 83rd fastest-growing company in North America
according to the Inc. Magazine “Inc5000".

From programmatic display and pre-roll video, to
location-based targeting capabilities like geo-fencing
and DevicelD look-back, Google PPC/SEO and Local
SEO, website development, to more premium pro-
grammatic plat-
forms like Connect-
edTV, Streaming
Audio, a Cannabis
network, email
marketing, etc.,

. AdCellerant helps
its partners represent these capabilities to their local
and regional advertisers as their own products in
order to accomplish the goals and objectives of their
advertisers and to complement their owned-and-
operated solutions.

AdCellerant’s partners have full access to AdCel-
lerant’s proprietary total digital agency software
solution, UI.Marketing, which oversees the entire
lifecycle of a digital advertising order from proposal
creation, which creates goal-based, geo-based, and
industry-based recommendations for several dif-
ferent digital marketing platforms. To scheduling/
trafficking that allows AdCellerant partners to build
and flight campaigns with a push of a button. Onto
the reporting dashboard, which can be customized
to track granular performance metrics for all digital
marketing platforms that AdCellerant is executing
on behalf of its partners, but it can also be used to
track campaigns that are currently being executed

Continued on page 22
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Continued from page 21

in-house by our partners, or, to track campaigns that
are being executed by other third-party providers.
AdCellerant is based in Denver, Colorado, and is
comprised of 45 team members, primarily opera-
tions people, who are executing campaigns that are
sold on behalf of its partners, as well as a dedicated
account management team, and a software develop-
ment team - meaning that everything that AdCeller-
ant provides its partners is all managed and main-
tained in-house. AdCellerant currently partners with
175 different local media organizations (primarily
publishers) in 300 different markets in five coun-
tries and executes ~12,000 local and regional digital
marketing campaigns on an annual basis and was
recognized in 2018 as being the 83rd fastest growing
company in the US on Inc. Magazine’s “Inc5000".

THE CLEAN MACHINE
The Clean Machine asks ...
WHAT'S THE BIG DEAL ABOUT MICROPAYMENTS?

Because of
the Internet,
publications
must find a
new source of

I@I[;| @II@ I[ﬁ]l®

The Clean Machine /
The Clean

Machine creates NEWSPAPER TICKETS, which use a
short code to carry a money balance. This is trans-
ferred to the owners of purchased content. Each
TICKET WINDOW has a price tag, an inventory num-
ber called the “badge”, and a description of what it
is that's for sale (the preview). To make a purchase,
click the price tag.

MICROPAYMENT is a new source of revenue.
Newspapers and magazines are perfect for micropay-
ment because with each edition, they produce origi-
nal content. Podcasts and opinion pieces, although
not necessarily periodical, are also original content,
and perfect for micropayment.

Unless it has been given away, originality will al-
ways have potential monetary value.

~

TV Has Changed, Shouldn’t You?
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If your entertainment page looks like
it did in 1979, then you’re missing
the chance to please readers and profit
from the significant changes in TV.

Visit our booth and our w_ebsite:
content.ntvbmedia.com

Reach digital, in-paper and magazine-
loving readers with products and
services that satisfy subscribers and
boost your bottom line.

IDEAS THAT WORK ‘ ‘ :]

MEDIA




The Clean Machine is a whole new way of do-
ing business. The creators of content - reporters,
photographers, artists — sell directly to the customer
(the readers). For each content item they see, on the
“Sequence Report”, a total of actual sales. (Free and
paid clicks counted separately.) This gives us empa-
thy for the customer - in a way subscriptions never
could.

And besides serving as a current evaluation of
readership, we are informed of how long an item
should be left online.

Micropayment is good for direct sales because a
low price encourages people to BUY ON IMPULSE. We
can sell an item for as little as two cents, and that’s
lower than anything else in the whole economy!
Prices like these make the public feel wealthy.

The customer experience with the Clean Machine
is as simple as logic allows. Indeed, our log-in pro-
cedure is far better than the usual “username and
password” routine. Only four characters are required,
and each has a little picture to remember it by.

What is the #1 customer benefit? SPANISH.

EXPERTLY RUN CAMPAIGNS

BETTER PLATFORM
BETTER SOLUTIONS

2
|
>
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[ |
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BETTER SUPPORT

Inc. 5000's
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At the top of the Start Page, just click the flag and
content changes quickly between English and Span-
ish. The story, and whole interface, change. The nar-
rated text also plays in either language.

This is a big market segment, too often over-
looked. Hispanics have come here to earn a living
and make a place for themselves. They also want to
learn all about America and its ways. What wonder-
ful potential customers they are for publications! And
what’s more, English speakers want to learn about
them as well.

The Clean Machine is the least expensive way
of publishing in two languages. Stories will usually
come with both (as indicated by the “S/E” button).
For better results, we recommend human editing of
machine spelling.

A story can be printed in either language, and the
audio narration also has both languages. The speed
with which we can flip back and forth makes our pro-
gram a useful tool for language students.

SJOPUSASUILSIA

Continued on page 25
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AT ADCELLERANT, WE ARE PUSHING THE TECHNOLOGY
OF DIGITAL MARKETING IN WAYS THAT CHANGE THE
INDUSTRY. EMPOWERING YOUR SALES TEAM TO
PROVIDE BETTER SOLUTIONS AND BETTER RESULTS.

Fastest
Growing
Companies

PREMIER
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Because publishers must always
be prepared for the unexpected

" EDITOR&PUBLISHER:

Helping publishing executives generate insights for better,
faster and more informed business decisions since 1884

If you’re looking to stay on top of your game with comprehensive
insight and global perspectives — look to E&P.

Subscribe to Success
editorandpublisher.com/subscribe
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NTVB MEebia

NTVB Media creates entertainment products and
services to attract and engage newspaper readers.

ence and newspaper
MEDIA

needs and develop
easy-to-implement
solutions that delight
readers and improve
our partners’ bottom lines. The company’s 35-year
history as a trusted newspaper partner includes pro-
viding reliable television listings in Sunday inserts,
developing the cost-saving and revenue-generating
TV Weekly magazine, and more recently launching
syndicated content and services to captivate print
and digital audiences and drive incremental revenue.

A

MSG PAYMENT SYSTEMS
MSG Payment Systems, 18-year AFCP member,
provides credit card and ACH payment processing
solutions for the publishing industry. We streamline
operations with a plethora of solutions, including
software integration and virtual terminal.
The MSG Pay-
v ment Systems
virtual terminal is
a secure, cloud-
based portal
MSG PAYMENT SYSTEMS where users can
accept credit card and ACH/electronic check pay-
ments anywhere, anytime.
Core Features Include:

e Software Integration: Process payments
directly in your software (including AccountScout
and Community Advertising System) to save time on
manual procedures and bookkeeping.

e Recurring Payments: Automatically charge
customers on a recurring basis for a specific time
interval. Perfect for customers on subscription plans.

e Vault: Secure, PCI-compliant credit card and
bank account data storage.

e Fraud Protection: A suite of fraud protection
tools proven to reduce the risk of fraudulent transac-
tions.

CONFERENCE TRACK

e QuickClick: Quickly and easily customize a
secure online form for customers to submit a pay-
ment. The form can be distributed by sending a link
or embedding a button on your website.

e Mobile & Tablet Processing: Use select Android
and Apple devices to accept credit card payments.

Our goal is to help grow your business by provid-
ing payment solutions that streamline operations
and minimize expenses. For more information or to
request your free cost analysis, contact our team at
888-697-8831 or hello@msgpay.com, or visit ms-
gpay.com/quote.

BLUEFIN TECHNOLOGY PARTNERS

Bluefin Technology Partners has a single vision:
to generate new revenue sources for publishers by
offering advertisers the best tools available to place,
review and publish their print and digital advertising
buys.
The Opportunity...

Newspaper publishers are in the best position to
become the local destination for online buyers and
sellers. To achieve this, publishers need to:

e Aggressively adapt to the changing world of
online and print.

e Leverage “Brand Equity” to increase online / mo-
bile revenue and readership.

e Simultaneously grow their local markets through
both print and online channels.

The Challenge...

Newspaper publishers are facing an ever-growing
threat to their local online classified franchise. “Pure-
play” online classified vendors like eBay, Craigslist,

. and Google are
<Bliefin(_

aggressively acquir-
ing companies and
Bluefin Technology Partners, LLC
Community Marketplace Solutions for Publishers

technologies in an at-
tempt to capture the
local marketplace.
Some are competing
directly, while others
are attempting to partner with local publishers in a
co-branding arrangement. Either way, publishers are
slowly losing control over their core market. Blue-
fin Technology Partners gives you the e-commerce
solutions to compete on an even playing field without
having to sacrifice revenue or control.
The Solution...

Bluefin Technology Partners helps publishers en-
hance their classified presence in print, online, and

Continued on page 26
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Continued from page 25

mobile. Our industry-leading Bluefin Place Ad pro-
vides advertisers with the best self-service place ad
solution available. Bluefin Marketplace gives newspa-
pers an engaging online classified portal that keeps
advertisers and readers on your site.

Since 2007, Bluefin Technology Partners has
delivered the highest level of customer support to
hundreds of newspaper titles in the United States,
Canada, United Kingdom, and South Africa. Our prin-
cipals have many years of experience delivering the
best advertising publishing solution available.

Our latest Bluefin release is based on HTML5/re-
sponsive design technology that provide a great user
experience on all digital / mobile platforms.

MEeRRIMAC PLus

In 1987, Tom Vachon first installed Merrimac
Publishing Manager at The Phoenix, a neighborhood
weekly in Brooklyn, N.Y. It was one of the first pub-
lishing management systems to take advantage of the
“then” new personal computer technology. The sys-

tem was designed
to tie together all
the various parts of
newspaper produc-
tion and bookkeep-
ing systems seamlessly. Input from our publisher
“users” keeps the software fresh and up to date. We
are constantly updating the software with new ideas
and improvements from our users. MerrimacPlus truly
is designed by publishers for publishers.

Unfortunately, Tom Vachon passed away in Febru-
ary 2017. One of the publisher users who had par-
ticipated in many Merrimac improvements purchased
the software company.

“After using the software for over 25 years, I just
wanted to make sure that we would be able to con-
tinue to use it. We use it every day. From order entry
to accounts receivable, Merrimac does it all.”

Merrimac

The new owner is Carol Toomey, owner of Action
Unlimited in Concord, Mass., and the Smart Shopper
in Webster, Mass. She started her first paper, Action
Unlimited, in 1970 and has been in business ever

BTAKE A LOOK

Clean,
LB
The Clean Machine

M PMIRA

The Clean Machine

Rl

It’s a new kind of journalism, and it’s all for you.

ALL IT TAKES, 1s...

... a NEWSPAPER TICKET. A single log-in buys individual stories, or
single editions, from any publicaion on the Clean Machine Network.
Your purchases, automatically saved, come in English or Spanish.
Slide shows, recordings, vocal narrations, supplemental text.

Es una forma nueva de periodismo y es todo para ti

LO UNICO QUE REQUIERE, s ...

... un BOLETO DE PERIODICO. Al conectarse puede comprar historias individuales o
ediciones singulares de cualquier publicacidn en la red Clean Machine. Sus
compras son guardadas automaticamente, ya sean en ingles o en espaiiol.
Presentaciones, grabaciones, narraciones vocales, y texto complementario.

clean.daily-journal.com
spanish.daily-journal.com
ssk.cleanmachinenetwork.com

What it s ...

T%e easiesl way lo ne-invent youn phoduct for two languaged. And now with ...
. . .THE VENDING MACHINE, PHONE-IN READER COMMENTS, MICROPAYMENT CONTENT,
SINGLE SIGN-ON, IMPUSE BUY. JUST CLICK THE PRICE TAG TO MAKE A PURCHASE . . .

|
1 Clean,
Frday Decerberzi2oe | 10 | a4y

| Saturday, December 29 NOT READY ] .
oo Voo i cleanmachinenetwork.com

clean.daily-journal.com

spanish.daily-journal.com
ssk.cleanmachinenetwork.com

e . | Monday, December 24, 2018
OURNAL | Tuesday, December 25 NOT READY
| Wednesday, December 26, 2018




since. When she purchased Merrimac Software, the
new company needed a new name. Keeping Tom in
mind, Sabrina Fobes suggested the name Merrimac-
Plus. And so the software that was started in 1987
and changed over the years, and is so much more
than it was in 1987, is now named MerrimacPlus.
Carol is joined by Sabrina Fobes, a full-time support
person, and Jim Loughner, developer and “idea” man.
This makes MerrimacPlus a well-rounded company.

SCS

Founded in 1975, SCS’s business is providing soft-
ware to the newspaper industry. Family-owned and
employing a staff of U.S.-based developers, sales
and support staff, SCS has long been a trusted ven-
dor for publishers of all shapes and sizes.

SCS’s Community
Advertising System
(CAS) packages the
core systems a pub-
lishing company needs
to put out a paper. As

Software Consulting Services, LLC
SCS builds trusted newspaper systems

CONFERENCE TRACK

we like to say, it “Fits your business... Fits your bud-
get... and Fits your culture.” Sold in a budget-friendly
SaaS package, CAS has no capital expenditures to
help minimize up-front costs.

CAS includes retail and classified order entry, ac-
counts receivable, display ad dummying, classified
pagination, ad production management and news pag-
ination management. CAS also comes with web-based
self-service modules for customers to place classified
ads, proof display ads and view electronic tearsheets.

In addition, the package runs on SCS-provided,
on-premise equipment in the form of next-generation
hardware from Intel. And of course, this is all backed
by SCS'’s 24/7/365 support. Our staff is one of the
most experienced and creative in the industry, and
are our best and brightest. When we say we provide
“We have your back” service, we mean it!

AFCP members The Genesee Valley Penny Saver,
Kapp Advertising and Hometown News use SCS's
systems every day. Talk to us to learn what SCS can
do for you!

Continued on page 28
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910,000,00

In Revenue Sold For Newspapers Nationwide!

No Tricky Language, Books to Read, Seminars to Attend. Simply Proven, Effective, Face-To-Face Digital and Print Sales With Your Sales Team.
With An Average 92% Advertiser Retention Rate, Sustainable Revenue You Can Count On.*

Digital Sales Group ﬁ m

“lgniting digital media advertising sales!”

Over




Town

Ready to thrive in the digital age? Contact Roger Lee

at 866.250.2619 or RLee@TownNews.com today!



Continued from page 27

THE ULTIMATE PRINTSOURCE

The Ultimate PrintSource, Inc. operates as a
seamless extension of your newspaper operation.
i Since 1991 we have

partnered with over
’PrintSource*

the country providing
print for advertising,
circulation and mar-
keting departments.

Although our quality and pricing are excellent, it is
our service that sets us apart from the rest. We care
about every order, no matter the size, and strive
for a 100% on-time delivery. We created a website
portal to make sending orders and files easy and less
labor for you.

Some of our products include Single Sheet/4 Pager
Inserts, Direct Mail, EDDM, Rackcards, Bundle Hang-
ers, NCR Forms, Booklets/Publications on a variety
of stocks from newsprint, offset to glossy. We have
a digital department for short run, sheet fed for
medium runs and web presses for long runs; so no
matter if you have an order for 100 or 100,000 and
up, we have a press that fits your need.

Please email me, Jeff Ferrazzano, directly for quotes
or any information. jeff@ultimateprintsource.com

Thank you & God Bless .

50 newspapers across
Proverbg 2:8

1PuBLISH MEDIA SOLUTIONS

iPublish Media Solutions is the newspaper industry
leader in 360-degree self-service advertising solu-
tions, with over $300 million in print, digital and
social media ads transacted for our partners in 2018,
and over a billion in the last 10 years.

How would
- iPublishmedia & haves

any ad anywhere anytime 24/7/365 sales

force and art department for just $500/month?

How would you like to have UNLIMITED spec ads
for print, digital, social and mobile INCLUDED in that
price?

After a five-minute demo of AdPortal SMB at the
iPublish Media Solutions booth, you will want this
system for your team!

Put the power of your print, digital, social and mobile
network in the palms of the hands of your account
executives and SMB owners. GateHouse, Adams and
Hearst newspapers are all using AdPortal SMB in unique
ways to support different types of new initiatives.

CONFERENCE TRACK

iPublish Media Solutions AdPortal SMB:

DIGITAL/SOCIAL/MOBILE: Interface with DFP &
social media managers (Facebook, Instagram, Waze)
to build ads, schedule, collect revenue and report on
campaigns. Do you also offer audience extension/
programmatic? No problem - we interface with The
Trade Desk, Centro, etc., to offer those campaigns on
the fly.

PRINT: iPublish Media Solutions’” AdPortal SMB
software builds state-of-the-art display advertising of
any size, schedules the ads and collects revenue via
your credit card processor, and sends them direct to
pagination.

Attract and keep new local businesses by giv-
ing them the ability to deliver the right message to
the right audience at the right time with just a few
mouse clicks! Now SMB advertisers can self-select
from bundled mixed-media packages designed by
you to deliver a multi-platform local campaign.

SJOPUSASUILISIA

FamiLy FEATURES
High-Quality Free Content and Content Widgets

Family Features provides free, high-quality food,
lifestyle and home and garden content for digital and
print publications.

Our content offerings include formatted full-page

and half-page
. “ layouts, unfor-
famﬂYfeatU_I'ESm matted articles,
recipe videos,
infographics and listicles with new content added
daily and available to download any time.

Family Features’ content widgets can provide your
site with the latest food, lifestyle or home and gar-
den content, updated automatically with new content
every week.

For more information on our content or content
widgets, visit editors.familyfeatures.com or call Cindy
Long at (913) 563-4752

KaNTAR MEDIA / SRDS

Your visibility in SRDS matters. By promoting your
offering to the exclusive audience of active media
buyers using Kantar Media’s SRDS.com media plan-

IKANTAR MEDIA wom e

form, you
can connect
with buyers where media decisions are made. We've
recently streamlined SRDS so that users can find
and compare media data faster and easier than ever.

Continued on page 30 INK
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Continued from page 29

With these updates, your visibility in SRDS is even
more important.

You now have more opportunities to differentiate
your brand from competitive media.

e Improving Search Visibility: Optimize your pro-
file with a keyword-rich positioning statement and
featured marketing opportunity descriptions. Make
sure users see your brand with highly visible images
in search results.

e Winning Your Category: Be seen the moment
search results are viewed with higher placement in
your class or local market. Make sure your brand
is on their mind when they are using SRDS.com
through high-impact display advertising

¢ Influencing Consideration: Showcase your brand
and engage planners and buyers with enhanced
planning data, proprietary research and dynamic
video. Seize the opportunity to have your brand
display in lockstep with your competitors, every time
they are searched or their listing is viewed.

SRDS marketing services and visibility packages

[ VisitingVendors

give you opportunities to tell your story to media
planners and buyers, even in competitive listings. Be
sure your brand looks its best to media buyers visit-
ing SRDS.com.

ANS

ANS is a technology-based newspaper services
company. Our core disciplines are:

e Newspaper Distribution

e Newspaper Delivery Auditing Software

e Digital Marketing Software

ANS started in 2005 with a focus on distribution of
free weekly newspapers. We continue to be a leader
in that cat-
egory and
have added
paid daily
delivery
as well as
parcel delivery to our distribution stable. Our team
of seasoned newspaper professionals, along with GIS
and Microsoft mapping specialists, provide the re-

AMERICAN NEWSPAPER SOLUTIONS

Seryic®

Still 24 hour tech support

Miracom Computer for your packaging department & mailroom needs

¢ Inserter control upgrades for all makes & models
¢ SLS 1000/2000/3000
¢ Heidelberg 1472/2299/630 and Magnapak
¢ Alphaliners
¢ Inkjet labeling systems
¢ Can be integrated inline with existing equipment
¢ Gripper drive & motor upgrades
¢ Insert inventory & planning systems

o pouwered.

by MIRACOM

888-309-0639 x83
sales@miracomcomputer.com

For more information visit our website
www.miracomcomputer.com




sources to update a “that’s the way it's always been”
distribution or to convert your existing program from
the mail to carrier delivered.

In the early years of ANS distribution, we pur-
chased the best tracking software available and con-
verted it to the newspaper industry. The only good
to come of that was the realization that off-the-shelf
products don’t work for newspaper delivery, so we
set out to create and write our own patent-pending
software for the tracking/auditing of newspaper de-
livery focusing on the product that is being delivered
to each address. All newspapers that are delivered
by ANS are audited by the CarrierTrack ® software.
In 2014 we started selling the CarrierTrack® soft-
ware without our delivery service. In 2018 we did a
complete rewrite of the software to improve opera-
tional functions as well as lower the cost so it is af-
fordable to every newspaper.

ANS partnered with Bloush in 2016 to bring an
easy-to-use suite of Digital Marketing Software (that
doesn’t forget print) to the newspaper industry.
Check out ConstantIntel.com for more information
on becoming a re-seller of our software, and Cou-
pLogic.com to better understand the features and
benefits for a local merchant. Our software is a great
way for your company to get started in the digital
marketplace. Already started in the digital world -
add us to enhance your package!

CRreATIVE CIRCLE

Our software will blow the doors off your existing
website! It’s easier to learn and run; more dynamic
and flexible; faster and more user friendly; bet-
ter designed and getting better all the time. Pack-
age news and advertising like never before. Add or
subtract ad positions at will. Showcase classifieds
and print ads online in a vibrant marketplace. You've
got to see it to learn what you’ve been missing! We

/ °
Helping newspapers succeed. )
LOWEST PRICE EVER!

If you got a price before, ask again.
Everything you need to run a newspaper.
Convert your QB and/or other system you
have. We can combine your history of up
to 4 systems into this one efficient one.

« Display ad entries and billing

« Classified ad entries and billing

+ One step safe credit card payments

« All your accounting needs

Merrimac

PLUS - Postoffice mailing and/or
subscription mailings
Pubhsh]ng software - Two dedicated support people

207.452.2476 « sfobes@merrsoft.com

CONFERENCE TRACK

offer free, live, unlimited training and free upgrades.
Better yet, 41% of our support requests are resolved
within an hour. 78% are resolved within a day.

We've created a full line of web software solutions
for media companies, including a user-oriented CMS,
citizen journalism, classified
advertising, hyper-local, e-
edition, newsletter, pay wall
and reverse publishing solu-
tions. We've designed and
built more than 350 media-
related websites.

And we can grow your
print product as well! We
have led the redesign and
re-engineering of more than
650 print publications. Our redesigns are more than
just font changes. We will change your culture to be
smarter, better and more user-oriented, too. We've
led workshops in 23 countries, training thousands
of journalists, publishers and ad staffers on a wide
range of topics.

NewsroomQ, our newest product, helps bring
down the cost and hassle of print production soft-
ware. It works with both Quark and InDesign and is
efficient, stable and easy to learn.

We also provide “creative outsourcing” to help
companies that don’t have easy access to experi-
enced designers or editors to create high-end con-
tent. We can create effective advertising campaigns
or produce whole publications.

Creative Circle is dedicated to helping locally and
family-owned newspapers thrive. We have a 30-year
history of success and hundreds of happy clients on
three continents. Our goal is to make excellence af-
fordable to newspapers of all sizes.

Creative Circle
MEDIA SOLUTIONS

NAPS
NAPS is a primary source of free feature news
content. Thousands of community news publications
carry NAPS sto-
ries in special
topics. Topics
include health,
NORTH [ AVERICAN ll PRECIS [ SYNDICATE [t rararoeyos
ment, recipes, personal finance and holidays. Editors
build special sections and inserts around our stories.
Content is updated regularly and easily accessible
on our site: www.napsnet.com. We can deliver by e-
mails, RSS or XML feeds, CDs, camera-ready report
proofs, Twitter Feeds, Facebook and Pinterest posts,
and our blog posts on www.naprecis.com. m

SJOPUSASUILISIA

019

April 2




RISING STARS
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The Power

of Community Newspapers

by Samantha Husted, Rising Star

THE FIRST STORY I EVER WROTE AS A JOURNALIST
was about a young man who was involved in a sky-
diving accident. It was 2015 and I was fresh out of
college. I had just joined the Coastal Breeze News,
an independent newspaper based out of Marco Is-
land, Florida. My editor assigned me one story. I had
to make it count.

In what was supposed to be a routine jump, the
young man lost control midair and his parachute was
forced into a deadly spiral. He was unable to recover
and hit the ground hard. De-
spite a partially collapsed lung,
broken ribs, a broken leg, and
brain swelling, he survived.

The amazing part about
his story, other than his mi-
raculous recovery, is how our
small island community came
together to support he and his
family. His mother updated
residents via social media and
we at the newspaper got his
story out to those who had
never met him before.

The article became one of
the most popular stories ever
published to our Facebook
page. I was amazed at the
shear number of shares, likes,
and comments all rooting for
the young man and his recov-
ery. This type of audience interaction was my first
foray into the power of free community newspapers.
It made me realize that people really do depend on
our publication for important and specific knowledge
about our city. It also showed me that being involved
with the community is a powerful and special thing.
Our readers trust us, perhaps more than any other
news source, because we provide them with stories
that hit close to home.

After the article was published, I was given a lot of
creative freedom. This helped me gain confidence as
a writer and learn how to proactively pursue stories

“Our readers trust
us, perhaps more
than any other
news source,

because we
provide them with
stories that hit ties.

close to home.’

within the community that I found interesting. Since
then I've interviewed blind chefs, eccentric glass
artists, fiction authors, oceanographers working in
Cuba, Florida Fish and Wildlife officers, museum
directors, and high school activists advocating for
stricter gun control laws.

Through working for the Coastal Breeze News,
I've met some of the most interesting people I could
have ever imagined. These are the people who work
hard to make our community unique. I've found that
being able to provide them a
spotlight to share their passion
is very rewarding.

I believe community news-
papers still exist, despite cries
that print is dead, because
people need and appreciate
them. They like to see stories
about their neighbors, friends,
and families. We provide the
community with updates about
important political issues re-
garding our local government,
schools, and surrounding coun-

When Hurricane Irma hit
in 2017, we updated Marco
Islanders with important safety
information such as avail-
able shelters and where water
and ice was available. Despite
shoddy Internet service, we were still able to publish
a paper after the storm.

Most importantly, I believe community newspa-
pers have maintained their presence because we are
a part of the community. We live where we publish.
Working in this field has taught me that a sense of
community is an important thing. It's that secret
ingredient that keeps free newspapers afloat.

I'm grateful for all the wonderful people I have
met through the Coastal Breeze News, and am proud
to have shared their stories with my community. [l



THE LEADERSHIP INSTITUTE

The LEADERSHIP Institute

The Leadership Institute
is a structured sales
and sales management
training program
sponsored by the
Association of Free
Community Publications.

Association of Free Community Papers

To date, 1,814 free
paper professionals have
attended classes at the
AFCP, state and regional
conferences, earning over
10,935 class credits in
66 different course
curriculums. A total of 8|
people have completed all
the requirements and been
certified as Associate

Advertising Executives
(AAE) by the AFCP Board!

by Jim Busch

"A person usually has two reasons for doing some-
thing: a good reason and a real reason.”

- J. P. Morgan

I'VE SPENT A LARGE PERCENTAGE OF MY LIFE LISTENING
to salespeople complain. They complain about their bosses,
the economy and their territory. Salespeople love to complain
about customers. I gave them every reason to advertise and
they still wouldn’t buy.” *I show them a surefire way to bring
in more shoppers and they won't budge.”

At their core, all of the complaints tell one story: “Custom-
ers are stupid. I gave him/her good logical reasons to adver-
tise and they still refused to buy!”

This lament is based on our belief in humans as logical
beings. In school we're taught that our ancestors were ill
equipped to survive in a harsh environment. Lacking sharp
teeth and claws, the only thing that kept us from being a
cave bear’s lunch was our big brains. Using our outsized cra-
nial computers, we drove our brawnier competition to extinc-
tion to dominate the planet.

The human brain is truly an impressive thing, but it is
much more complex than most of us believe. To survive in
the harsh prehistoric world our ancestors had to think fast.
They didn’t have time to weigh the relative benefits of fight
versus flight with a saber toothed tiger lunging at them. Their
brains learned to react quickly in stressful situations.

Having a big brain did have a downside. The brain is a
hungry organ consuming large amounts of energy to process
information. The brain consumes energy at ten times the rate
of the rest of our body. Because our brains needed to work
quickly and efficiently, humans evolved mental “short cuts” to
help us thrive and survive. These shortcuts are housed in the
subconscious brain and work so smoothly we are not even
aware that they are directing our behavior.

We see ourselves as operating on pure logic, but we are
far more “Captain Kirk” than “Mr. Spock.” This is why custom-
ers refuse to buy when logic says advertising is in their best
interest. This is also why selling is far more of an art than a
science.

The better a salesperson understands human nature the
more successful they will be. At the AFCP annual conference
in Las Vegas, the Advance Selling course will address selling
to both the conscious and subconscious brain. This class will
show salespeople how to give their prospects good and real
reasons to advertise. [M
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afcp Community Publications Business and Service Directory

ADVERTISING SERVICES & SOLUTIONS CONTENT AND DATA MANAGEMENT DISTRIBUTION BOXES - DISPLAY RACKS
AFFORDABLE - DURABLE

TN TownNews.com MADE IN THE USA

Largest Variety of Honor Boxes and Distribution

Digital Publishing Solutions For
News and Media Organizations
www.townnews365.com 800-293-9576
Online Solutions. Bottom-line results.

metrocreativeconnection.com

866-366-6166 WWW.GOPLASTICS.COM
DISTRIBUTION SERVICES FOR PRINT MEDIA

APPRAISALS & BROKERING CREATIVE SERVICES
Newspapers

s S-SHAMROG
e TIMES-SHAMROCK
CREATIVE SERVICES

Customized - Comprehensive ® PRINT DESIGN ® LOGO DESIGN Helping reinvent American newspaper
@ WEB AD DESIGN @ PAGINATION distribution through improved delivery,
KAMEN & CO. GROUP SERVICES ® BILLBOARD DESIGN @ CUSTOM SOLUTIONS | | circulation and marketing support services.

516-379-2797 WWW.KAMENGROUP.COM
855-614-5440 WWW.TCSDIRECT.COM 248-572-6100  Www.ansnewspapers.com

AUDIT & READERSHIP STUDIES CRM - CUSTOMER RESOURCE MANAGEMENT E-COMMERCE CLASSIFIED SOLUTIONS

CIRCULATION . BLUEFIN PLACE AD
CVC Audits and A S K - c R M THE BEST SELF-SERVICE AD PLACEMENT

kB Eaasd Readership Studies tools to streamline media selling SOLUTION AVAILABLE TO PUBLISHERS

. 978-662-3323
Third Party Print & Digital Verification || Better Tools. Better Service. WWW.GETBLUEFIN.COM
Increased Exposure to Media Buyers Tremendous Results.
Learn What Your Readers Want Contact: Robin Smith Cell: 301.800.2ASK (275) Bluefin TeChnOIOgy Partners
Call 800-262-6392 or visit www.cvcaudit.com || robin@ask-crm.com www.ask-crm.com Advertising Solutions for Publishers
CIRCULATION SUPPLIES DIGITAL MARKETING PLATFORM
“from the basic to the innovative!” ' Your Resource for Free Quality antent
ade @ ant : \g
STEEL CITY CORP v familyfeatures¥
The leader in local digital. , , ResEl, Encics,
The industry leader in food and lifestyle content,

Unifying the sales process, marketing execution, providing editorial resources and strategic expertise

800.321 .0350 and reporting in a single toolkit. for the media and national brands since 1974
For more information - see our ad on page 23 303-656-1355 Cindy Long Media Relations Manager
info@adcellerant.com 913-563-4752 www.familyfeatures.com
CLASSIFIED SALES SOLUTIONS DIGITAL REVENUE CONCEPTS
. START A BUSINESS DIRECTORY WEBSITE Providing its partners with free entertainment
Software and services to take your content from our stable stable of publications,
) / 8 N : including TV Guide, TV Weekly, Channel Guide,
advertising sales to the next level! ideal directories P e

* ASK MATT
* CHEERS & JEERS
* MOVIE REVIEWS

Launch your BIG idea today!
* CELEBRITY INTERVIEWS
* BEHIND THE SCENES

] ™ Perfect add-on to your Wedding & Home
C TG e n ’ u s Improvement Special Sections ¥ BEMIND THE SCEN
www.idealdirectories.com MEDIA * pip you know?
904-639-5213 WWW.CTGENIUS.COM From the owners of Page Flip Pro & SiteSwan 886-584-6688 ntvbmedia.com/edge * FeMNC REWIND

DIGITAL SALES TRAINING INSURANCE

FOR EMPLOYEES
+ Group Life
— 4+ Group Health
Digital Sales Group FOR SUBSCRIBERS

i ) hy + Affinity Group
P 12
Tgniting digital media advertising sales! Insurance Plans

CLASSIFIED SOFTWARE & WEB DEVELOPMENT

Exchange

Classified Ads Software

$100,000 Classified Solution INCREASE YOUR DIGITAL MARKET SHARE ffini .
for a LOW Monthly Fee HANDS-ON DIGITAL SALES TRAINING Affinity Group Underwriters
. 800-917-0820 804-273-9797
www.allysites.com 800-247-7318 info@sparkdigitalsalesgroup.com www.agu.net

Your Go-To Guide for Community Publication Business and Service Support
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afcp Community Publications Business and Service Directory

LEGAL
NOTICE
SERVICE

©

866-672-1600
info@legalnoticeservice.com

LEGAL & PUBLICE NOTICE AUTOMATION

Your Legal Notice Experts

Our proprietary system automates the entire
process, saving time, money, and manpower.

AccountScout CRM Mobile App
for Sales Reps
- Advertiser Data
- Re-run ads
-i0S & Android

- Linked to office database

Fake Brains Software, Inc. - FakeBrains.com

MOBILE APPS - NEWSPAPER SOFTWARE PUBLISHING SOFTWARE

X FULLY INTEGRATED
X EASYTO USE

X AFFORDABLE

X FREE DEMO

X DIRECT MAIL
X COMMERCIAL BILLING

X GENERAL ACCOUNTING
X PAYROLL

Merrimac

PLUS

MAILROOM CONTROL SYSTEMS

owered
” by MIRACOM

www.miracomcomputercom

Mailroom Controls.

888-3069-0639 (x83)
www.miracomcomputer.com

The leader in US Newspaper

info@Bar-Z.com  512-732-0135

MOBILE SOFTWARE DEVELOPMENT

BAR-Z MOBILE DEVELOPMENT

603-323-5077  WWW.MERRSOFT.COM

PUBLISHING SOFTWARE

INTEGRATED MOBILE [M] THE NEWSPAPER MANAGER
& WEB SOLUTIONS
TO REACH YOUR . .
AUDIENCE ON How Publishers Profit
ANY DEVICE

CRM SALES PRODUCTION BILLING
INTEGRATED MARKETING

Ph: 706-750-0016 gbooras@mirbeltechnologies‘com

www.newspapermanager.com

MARKETING PLATFORM

Designed Specifically for

BECOME YOUR
COMMUNITY HUB

LOCABLE

Publisher Network

MEDIA CONSULTING

The Only Turnkey Solution

Local Community Publishers!

NEWS FEATURE CONTENT PROVIDER

NORTH [ AMERICAN @ PRECIS [ SYNDICATE

Distributing feature releases for 1000+ companies, including Pfizer,
Wells Fargo, Ford Motor Company, Microsoft, Kraft Foods and
Unilever; nonprofit associations such as American Heart Association

Centers for Disease Control.

(800) 990-4329

and United Way; and government agencies such as the USDA and the

www.napsnet.com

PUBLICATIONS PRINTING

C i
Publication Printers Since 1914 g

v MAGAZINES
v JOURNALS
v CATALOGS

800-647-0035

v GUIDEBOOKS
v HIGH QUALITY
v SHORT-RUN PUBLICATIONS

CUMMINGSPRINTING.COM

Design. Content. Ideas.
Software. Training.
[ 1]

Providing the knowledge,
experience and technology to
help publishers grow and thrive!

401-455-1555

www.creativecirclemedia.com

Creative Circle
MEDIA SOLUTIONS

PRINTING

Got Print?

Send it to the Ultimate PrintSource
for the Best Service, Quality and Price
Commercial Printing
Inserts, Direct mail, Rackcards, NCR
www UltimatePrintSource .com

MEDIA SELLER SOLUTIONS

SRDS Solutions for Media Sellers

Premium visibility packages deliver your
information where media decisions are made!

KANTAR MEDIA | SRDS

847-375-5000 = kantarmedia.com

PRINTING AND PROMOTIONAL SUPPORT

.57\ PREFERRED
Y Marketing Solutions
mo= l: ' www.preferredms.com

800-270-1769

SEARCH PLATFORMS

SEARCH ENGINE
PLATFORMS
MARKETPLACES
AUTOMOTIVE
REAL ESTATE
RECREATIONAL
AGRICULTURAL
VERTICAL & HORIZONTAL

800-944-3276 (ext. 0)
AUTOCONX.COM

SELF SERVE NEWPAPER ADVERTISING

@ iPublish

any ad anywhere anytime
Grow revenue and lower costs by providing a
unified self-serve newspaper advertising platform
for print, digital and social media advertising.

508-366-6383

iPublishmedia.com

MERCHANT CARD PROCESSING
Merchant Card Processing
Request a free quote:
1-888-697-8831 - msgpay.com
hello@msgpay.com

W\

Ecommerce - POS
Mobile - Software

More than a CRM
your 24/7 business

407.656.2777

g

MSG PAYMENT SYSTEMS

rE
' e

SELF-SERVE PROMOTIONAL PRINTING

Allow consumers to create flyers or
posters for delivery through existing
print distribution networks !

«ickflyer

maxpropublishing.com

949-386-4017 = pete@kickfler.co = kickflyer.co

Your Go-To Guide for Community Publication Business and Service Support
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ON THE HORIZON

ON THE
HORIZON

apr.

june

aug,

APRIL 25-27, 2019: AUGUST 23-24, 2019 : OCTOBER 13-16, 2019 :

LAS VEGAS, NV _ ST. PETE BEACH, FL MEMPHIS, TN

Association of Free Community Florida Media Association (FMA). North American Mature Publishers
Publications (AFCP). Annual Con- Annual Conference, Sirata Beach Association, Inc. (NAMPA). Nation-
ference and Trade Show, Golden Resort, St. Pete Beach, Fla. For al Convention, The Guest House at
Nugget Hotel & Casino, Las Vegas, information contact Barara Hol- Graceland, Memphis, Tennessee.
Nevada. Contact Loren Colburn for  mes at 352-237-3409 or email: Contact Gary Calligas for addition-
additional information: loren@ CPFDisplayAds@aol.com. al information: gary@maturepub-
afcp.org. lishers.com or 877-466-2672.

sept. 2020

SEPTEMBER 27-28, 2019

JUNE 7-8, 2019 PHILADELPHIA, PA JAN. 31 - FEB. 1, 2020

CHICAGO, IL _ Independent Free Papers of Ameri- ~ CLEARWATER BEACH, FL
Independent Free Papers of Ameri- 5 (IFPA). Sales Management Independent Free Papers of America
ca (IFPA). Digital Workshop. For Leadership Summit. For informa- (IFPA). Publishers Summit. For
information contact Douglas Fry tion contact Douglas Fry at 931- information contact Douglas Fry at
at 931-922-4171 or douglas@ifpa.  922-4171 or douglas@ifpa.com. 931-922-4171 or douglas@ifpa.com.
com.

afcp Community Publications Business and Service Directory

SOFTWARE SYSTEMS FOR PUBLISHERS
SCS BUILDS TRUSTED SYSTEMS

Find out why our customers call us “the best
tech support team” and say “we wish we could
contract with SCS to support all our products.”

SES

Software Consulting Services, LLC
SCS builds trusted newspaper systems.

phil@newspapersystem.com 800-568-8006

TRAINING AND NETWORKING EVENT WANT MORE INFORMATION?

- LISTINGS IN
A GOLD h_N ® \ THIS BUSINESS
OPPORTUNIT 0 DIRECTORY
APRIL 25-27 2019 o 913-461-3721
E WendyC ‘Ij\flzcczgonald
E s wendy@afcp.org

— 0“““’“ »\ff
1@“
\4‘3 ‘m“"

Take full advantage of all the
available member benefits!

Selling a NANI ad
just got easier!

Uncomplicated Pricing...
Lower Price Point...
Improved Marketing Materials...

Proven Advertiser Results... national fadvertisingnetworkin..
CLASSIFIED ADVERTISING NETWORK

For More Member Information To Start Selling Ads Today! Contact the AFCP Office at...

Association of Free Community Papers
a c 7445 Morgan Road - Suite 203, Liverpool, NY 13090
Call (877) 203-2327 or visit afcp.org

April 2019



CONTACT
INFORMATION

‘national

AFCP

Association of Free Com-
munity Publications

135 Old Cove Road
Suite 210

Liverpool, NY 13090
877-203-2327
loren@afcp.org
www.afcp.org

Loren Colburn

IFPA

Independent Free Papers of
America

104 Westland Drive
Columbia, TN 38401
866-224-8151
931-922-4171
douglas@ifpa.com
www.ifpa.com
Douglas Fry

CANADA

Blain Fowler

c/o the Camrose Booster
4925 48th Street
Camrose, AB,

Canada T4V1L7
780-672-3142
780-672-2518 - FAX
cbads@cable-lynx.net

NAMPA

North American Mature
Publishers Association, Inc.

P.O. Box 19510

Shreveport, LA 71149-0510
877-466-2672
318-636-5510
318-525-0655 - FAX
nampa.gary@gmail.com
www.maturepublishers.com
Gary Calligas

regional

CPNE

Community Papers of New
England

403 U.S. Rte. 302 - Berlin
Barre, VT 05641
802-479-2582
dphillips@vt-world.com
www.cpne.biz

Deborah Phillips

MACPA

Mid-Atlantic Community
Papers Association

P.O. Box 408

Hamburg, PA 19526
800-450-7227
610-743-8500 - FAX
info@macpa.net
www.macpa.net
MACnet (Advertising Network)
info@macnetonline.com
www.macnetonline.com
Alyse Mitten

MFCP

Midwest Free Community
Papers

P.O. Box 4098

Mankato, MN 56002

304 Belle Avenue, Suite 3
Mankato, MN 56001
507-388-6584
507-525-0808
director@mfcp.org
www.mfcp.org

Kelly Coy

PNAWAN

Pacific Northwest Associa-
tion of Want Ad Newspapers

¢/o Exchange Publishing
P.O. Box 427

Spokane, WA 99210
800-326-2223
509-922-3456
509-455-7940 - FAX
ads@pnawan.org
www.RegionalAds.org
www.PNAWAN.org
Kylah Strohte

SAPA

Southeastern Advertising
Publishers Association

P.O. Box 456
Columbia, TN 38402
104 Westland Drive
Columbia, TN 38401
931-223-5708
888-450-8329 - FAX
info@sapatoday.com
www.sapatoday.com
Douglas Fry

state

CPM

Community Papers of
Michigan

1451 East Lansing Drive
Suite 213B

East Lansing, MI 48823
800-783-0267
517-333-3355
517-242-0203 - Cell
517-333-3322 - FAX
jackguza@cpapersmi.com
Jack Guza

FCPNY

Free Community Papers of
New York

621 Columbia Street Ex-
tension, Suite 100

Cohoes, NY 12047
518-250-4194
518-464-6489 - FAX
ads@fcpny.com
www.fcpny.org
www.adnetworkny.com

FMA

Florida Media Association
P.O. Box 773840

Ocala, FL 34477-3840
352-237-3409
352-347-3384 - FAX
CPFDisplayAds@aol.com

www.communitypapersof-
florida.com

Barbara Holmes

WCP

Wisconsin Community
Papers

P.O. Box 1256

Fond du Lac, WI 54936-1256
101 S. Main Street

Fond du Lac, WI 54935
800-727-8745
920-924-2651
920-922-0861 - FAX
janderson@wisad.com
www.wisad.com

Janelle Anderson (ext. 108)

INK
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INK CLASSIFIEDS

PUBLICATION
BROKERS

KNOWLES MEDIA
BROKERAGE SERVICES
Appraisals-Acquisitions
Sales-Mergers
Gregg K. Knowles,
Licensed Broker.
Office 712-792-2179
Cell 661-333-9516
Go to my WEBSITE
for listings:
www.media-broker.com

. EMPLOYMENT

LIVE AND WORK in fab-
ulous Myrtle Beach, S.C.
The Myrtle Beach Herald
has an immediate open-
ing for an experienced
sales rep. Email resume
to Steve Robertson, steve.
robertson@myhorrynews.
com.

GRAPHIC DESIGNER.
Full time with benefits,
two weekly and two
monthly newspapers plus
community magazines.
Fleming Island Florida,
just outside Jacksonville.
Contact Jon Cantrell at
904-710-8181. Send re-
sume to jon@opcfla.com

ADVERTISING SALES
MANAGER All Island
Media, Inc. publishers of
Pennysaver, Town Crier
and Trends is looking for
an experienced sales man-
ager to work in our Long
Island office. This position
will provide leadership and
direction to Display Sales
Representatives. Appli-
cants must have a proven
track record of motivating
and leading sales in a sim-
ilar environment. Please
send resume in confidence
to jobs@lipennysaver.com

free paper

CLASSIFIED
ADVERTISING

. EMPLOYMENT

ADVERTISING SALES
MANAGER needed for
Florida's largest group of
community newspapers.
Salary, liberal bonus and
benefit package avail-
able for the right indi-
vidual. Please send your
resume with cover letter
and salary requirements
in confidence to: Far-

ris Robinson, President,
to E-mail: Opportunity@
Hometownnewsol.com Or
Fax: 772-465-5301-EOE

NEWS EDITOR. Publisher
seeking a News Editor
with experience in both
print and electronic media.
We're looking for someone
with a proven track record,
excellent writing skills, a
Journalism Degree and a
desire to take advantage
of all print and digital op-
portunities in this growing
Florida Market. We work in
a fast-paced environment,
so the ideal candidate will
be able to work well under
pressure to meet work-
flow and printing dead-
lines, ability to work with
other staff writers as well
as freelance writers and
control the budget for the
department. This candidate
needs to be a people per-
son with neutral views, yet
a passion for accuracy in
reporting. Contact Publish-
er Jon Cantrell at 904-264-
3200 or jon@opcfla.com

YOUR PUBLICATION?

MAKE SURE YOU PLACE
YOUR AD IN

RATES:

Up to 30 words

$25 per issue

(additional words -
90 cents per word)

PUBLICATIONS
FOR SALE

KAMEN & CO. GROUP
SERVICES
www.KAMENGROUP.com
www.twitter.com/kamen-
group
info@kamengroup.com
516-379-2797
Kamen & Co Group Services
626 RXR Plaza
Uniondale, NY 11556
We are the leading financial
valuation multi-media pub-
lishing firm in the industry
serving both the domestic
and international publish-
ing audience. Our office
values book publishing,
social media, video, news-
paper, shopper, magazine
and broadcast entities as
well as investment co’s that
deal within the media sec-
tor. At Kamen & Co Group
Services, our continuum of
publishing advisory servic-
es allows us to meet each
client’s needs. APPRAIS-
ALS, BROKERING, CON-
SULTING. We have pub-
lishing properties for sale
across the globe; contact
us for specific markets and
opportunities. Confidential-
ly email us at info@kamen-
group.com and/or feel free
to call us at our New York
corporate office 516 -379-
2797. Follow us at twitter
too! www.twitter.com/ka-
mengroup. KAMEN & CO:
Proud to be the expert
media financial valuation
resource for FORBES 400
list of America’s Richest
People 2016 and 2015

QUALITY, READER
popular, niche rural inter-
est publication for sale.
Onwer / publisher retiring,
Located in Midwest. Gross
$600,000 to $700,000.
Call 620-966-7557

DISCOUNTS:
10% off for 6 months
20% off for 12 months

INK CLASSIFIEDS

PUBLICATIONS
FOR SALE

NICHE MONTHLY news-
paper and event manage-
ment business for sale. A
mix of monthly and annu-
al publications as well as
a number of yearly events
drive the $1.3M revenue
for this 25 year old busi-
ness. Established clien-
tele, distribution network,
and readership. Owner
retiring but will work as
consultant through transi-
tion. Mid-Atlantic location.
Principals only may email
me at 202Belden@gmail.
com.

FOUR FREE MONTHLY
PUBLICATIONS in North
Central Florida. Two are in
a high-end gated commu-
nity with special delivery
rights. Time to retire and
go fishing. 352-804-1223

PER INQUIRY
ADVERTISING

BOOST REVENUE by
running pay-per-call ads
in unsold ad space. Clas-
sified or display. Prompt
regular payments. No
invoicing needed. No com-
mitment! Contact Leigh
Ann at American Classified
Services. 618-351-7570.

EQUIPMENT FOR
SALE

EQUIPMENT FOR SALE-
Rima RS 25-12S Compen-
sating Stacker saves at
least one man on delivery,
$4,900. 2 web infeeds for
Goss Community, Bill Rub-
ber Super Surface Tension-
er, $2,900 Ken Hovland,
860-798-7810, Ken@Eagle-
GrovelLLC.com, formerly
Reminder Media in CT.

CONTACT:

Phone: 877.203-2327
Fax: 781.459.7770
Email: afcp@afcp.org




YOUR PAPER’S‘ + Q

LOGO XK ZipBOOSt
Hiring Just Got Simple

Advertise with [your paper] and improve the way you hire. Target

your local community through print ads and the newly redesigned
[your website].com, now powered by JobBoard.io. With the addition

of the ZipBoost, your job posts will be distributed to 100+ job boards.

Advertise in Print

Find relevant candidates by reaching your local community

il

through trusted and well-established print campaigns.

Advertise Online

Reach more quality candidates and increase traffic to your job

posts when you advertise on [your website].com, now powered

by JobBoard.io. A newer, better job board solution, JobBoard.io
combines the power of a white-label job board solution with

the candidate traffic of ZipRecruiter.

ZipBoost

Available when you partner with [your paper], ZipBoost

distributes your jobs to 100+ job boards, making it easier

than ever to find quality hires.

For more information about ZipBoost and other AFCP Member Benefits,
contact the AFCP Office at: 877-203-2327

powered by ZipRecrUiterm



A monthly publication provided by
the Association of Free Community
Publications. INK’s mission is to
bring news and resources to the free
community publication industry.

a

ASSOCIATEON OF FREE
COMMUNITY PUBLICATIONS

FREE PAPER i

Got a newsworthy event going on
with your business or your staff?

Send INK the details and any photos
for consideration to loren@afcp.org.

135 Old Cove Road — Suite 210
Liverpool, NY 13090
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WWW.AFCP.ORG

rove Your
ing Business!

PRINCIPAL SPONSOR -

THENEWSPAPER
Manager

- PLATINUM PARTNERS -

CIRCULATION (R PREFERRED
VERIFICATION || « '.'-_E' Marketing Solutions

C 0 U N C I L L 'l. : www.preferredms.com

TN TownNewscom E@P

EDITOR ¢&5PUBLISHER «

- GOLD PARTNERS -

=
AT /;owm/ C
= "y MIRACOM umml ngs
S———— Publication Printers Since 1914
M=TRO =
CREATIVE GRAPHICS, INC. k ‘ -
CREATE. SELL. PROFIT. M E D | A
’ u@@[ﬁ] LEGAL
adant o i
= The Clean Machine

% " é Digital Sales Group
NORTH AMERICAN PRECIS R SYNDICATE “Igniing digital media advertising sales!”

AFCP ANNUAL CONFERENCE
& TRADE SHOW

April 25-26, 2019
GOLDEN NUGGET HOTEL & CASINO
DOWNTOWN LAS VEGAS

CASH IN ON

/ 2/%*/4(@% f'lkzinw (el %

TO FIND SOLUTIONS
TO YOUR PUBLISHING
CHALLENGES!

- PARTNERS -

BLUEFIN TECHNOLOGY PARTNERS
MSG PAYMENT SYSTEMS
SOFTWARE CONSULTING SERVICES
MERRIMACPLUS
AMERICAN NEWSPAPER SOLUTIONS
iPUBLISH MEDIA
SRDS / KANTAR MEDIA
ULTIMATE PRINT SOURCE
FAMILY FEATURES
ZIPRECRUITER
CREATIVE CIRCLE MEDIA SOLUTIONS

For More Information or to Register for the
Conference go to www.afcp.org




