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E-mail: printmedia@napsnet.com
www.napsnet.com • (800) 222-5551

Free Papers and some of the Major Dailies
and Weeklies in the country are our best users...

Get free feature stories on your choice of CDs, Repro Proofs, RSS 
Feeds, XML and Twitter Feeds, E-Mails or online at: www.napsnet.com

To see feature articles

that U.S. editors

judged to be

among the

most newsworthy,

go to the NAPS

Web site at

www.napsnet.com

Twitter.com/NAPSnews • YouTube.com/napstv • Facebook.com/NorthAmericanPrecisSyndicate
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DIRECTOR’S POINT OF VIEW

Golden Opportunities!
The conference is finally here! 
If you could see all the hours and effort 
the conference committee puts into 
preparing for this event, you might start 
to question the sanity of this dedicated 
group. The year-long planning, weekly 
conference calls and genuine concern 
for getting all the details as close to 
perfect as possible takes a pretty heavy 
toll. But, at the end of the day, it is SO 
WORTH IT! 

As I reflect on things in life that are 
similar to going to conference, it might 
closely resemble the excitement pro-
vided by those high school or college 
reunions when you reconnect with the 
people you had some of the best times 
of your life with. Or maybe the family 
reunion when you see the cousins you 
used to hang out with who helped you 
explore this big, wonderful world. Either 
way it’s this unique sense of family, 
friendship and commonality that creates 
an incredible connection among this 
group during this annual gathering. Cel-
ebrating the industry we are all a part of 
just never gets old.

I really don’t think all professional 
groups are like this one. The entrepre-
neurial spirit and “roll up your sleeves” 
mentality this industry attracts, I be-
lieve, makes this a very unique group. 
To be able to share ideas about your 
industry, success stories that others can 
duplicate, failures that others can avoid 
and wrap it all in the context of the con-
ference experience, builds the kind of 
relationships that stand the test of time. 
The kind that feel comfortable, safe, 
secure and family friendly.

If you are not here at conference, 
you might not appreciate what you are 
missing. You may never know about 
the idea exchange promotion that could 
have turned your August sales slump 

into a celebration of success! You could 
be stuck continuing to prop up that 
outdated software because you weren’t 
able to talk to three or four other pub-
lishers who just found a better package 
that has reshaped their capabilities! Or 
maybe, you won’t have a group of peers 
you can pick up the phone to connect 
with about the next problem, question 
or opportunity when you need more 
information.

Don’t worry though. We are going to 
do this again next year and you need to 
mark your calendar right now for April 
23-24 in sunny Orlando. It’s the most 
important date to start your 2020 calen-
dar with and making sure of your avail-
ability is critical to making it happen. In 
the meantime, check for developments 
in INK each month so you are prepared 
when you get to Orlando!

Now, for those of you who are here at 
conference, utilize every valuable min-
ute to take advantage of all the “Golden 
Opportunities” that will be presented. 
Learn, share, ask and most importantly 
– LISTEN. The answers to your ques-
tions, solutions to your problems and 
information you need to build your next 
success story will be playing out all 
around you. Don’t be afraid to talk to 
people or ask questions when you have 
them. That’s why you are here.

As for being in downtown Las Vegas…
what a great place to go exploring with 
your industry friends. The nightlife, 
entertainment and atmosphere just 
doesn’t get any more exciting than this! 
Just like your last class reunion or fam-
ily reunion – savor the moment, enjoy 
the friendships, make the most of this 
opportunity.

Until next month, tell all the media 
buyers you run into… “If it’s Free – Buy 
It!”

LOREN COLBURN
EXECUTIVE DIRECTOR
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MEMBER
BENEFIT

THIS MONTH’S FEATURED
Association of Free Community Publications

INDUSTRY ADVOCACY 

The Association of Free Community Publications (AFCP) works hard to monitor 
events, developments, trends and opportunities that effect members of the com-
munity publication industry. Materials costs, USPS changes and discounts, pend-
ing legislation that impacts printers and publishers, and so many other important 
areas of interest all get close attention. Looking back over the last 12 months, here 
are just a few of the issues we have worked to keep industry members aware of, 
up to date on and their voices heard:

Newsprint Tariffs - In response to the proposed tariffs on Canadian newsprint 
suppliers, AFCP endorsed a coalition of printers and publishers called STOPP to 
oppose the proposed countervailing duties. Through a series of email blasts, leg-
islative contact initiatives and collective industry support, the efforts eventually 
resulted in the International Trade Commission terminating the duties being ap-
plied to uncoated groundwood.

USPS Rate Changes - Our partnership with the Saturation Mailers Coalition helps 
us monitor changes within the USPS rates, processes and procedures as a critical 
aspect of many members extensive reliance on USPS delivery for their publica-
tions. Keeping members informed as well as coordinating a larger voice for our 
members is essential to the economic well-being of the industry.

USPS Available Discounts – Coordinating the efforts and materials necessary to 
take advantage of discounts available with the Emerging and Advanced Technolo-
gies Promotion. By developing an augmented reality ad program centered around 
the “Buy Local” theme, members utilizing Marketing Mail can qualify for a 2% 
discount on their postage through the 5 month promotion period. A similar pro-
gram is currently being planned for the Mobil Shopping Promotion later in 2019.

These recent examples are just several of the many ways we represent and con-
nect industry members with the national business world to promote their interests 
and economic importance within their respective communities. 
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YOUR PAPER’S
LOGO +

Hiring Just Got Simple
Advertise with [your paper] and improve the way you hire. Target 
your local community through print ads and the newly redesigned 
[your website].com, now powered by JobBoard.io. With the addition 
of the ZipBoost, your job posts will be distributed to 100+ job boards.

For more information about ZipBoost and other AFCP Member Benefits, 
contact the AFCP Office at:  877-203-2327 

powered by

Find relevant candidates by reaching your local community 
through trusted and well-established  print campaigns. 

Advertise in Print

posts when you advertise on [your website].com, now powered 
by JobBoard.io. A newer, better job board solution, JobBoard.io 

combines the power of a white-label job board solution with  

Advertise Online

Available when you partner with [your paper], ZipBoost  

distributes your jobs to 100+ job boards, making it easier  

ZipBoost

Reach more quality candidates and increase traffic to your job

the candidate traffic of ZipRecruiter.

than ever to find quality hires.
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Getting to Know Barb Powers
  and the Exchange

STORY SPOTLIGHT
afcpM

EM
BERprofile

BarBara Powers is The owner and PuBlisher 
of Exchange Publishing in the Spokane, Washington, 
area, though publishing was not her original career 
goal. 

After earning a bachelor’s degree in business 
administration from the University of San Diego, she 
entered the hospitality field. She enjoyed her work at 
the Hotel Del Coronado for six years, until the lure of 
the Pacific Northwest’s clean air beckoned and she left 
the growing pollution of Southern California behind.

Having grown up as a 
Navy dependent whose 
family moved every few 
years, it was quickly ap-
parent to Barbara that the 
pristine Pacific Northwest 
would not stay undiscov-
ered for too long. Seeing 
the beauty in the area, she 
decided this was the place 
to finally settle down.

Barbara (nee Harns) had 
been working in the Coeur 
d’Alene, Idaho, real estate 
industry for several years 
when she met Pat Powers, 
and there was an immedi-
ate attraction. Pat and his 
high school friend, Aaron 
Spurway, were local publishers of the Exchange.

The Exchange’s first issue was published on Au-
gust 19, 1978. Pat and Aaron had been working for 
the owners of a shopper in Coeur d’Alene when they 
saw an opportunity to start a similar publication 30 
miles across the Washington state line in Spokane. 
Aaron, the “fastest typer in the west”, and Pat began 
selling ads and dropping papers each week wherever 
anyone would take them.

Pat quickly convinced Barb to help him digitize the 
Exchange’s distribution routes. Then he cajoled her 
into helping increase the real estate ads. He encour-
aged her to attend the Pacific Northwest Association 
of Want Ad Newspapers (PNAWAN) meetings with 
him. Little by little, Barb began to learn the business. 
In the mid-2000’s, PNAWAN persuaded her to go to 
the AFCP meetings. “Wow!” she said. “That was the 
era of wining and dining!”

About this time, Pat was diagnosed with early-on-
set dementia, which caused Barb to take over many 

of Pat’s weekly duties at the Exchange. Aaron was 
an immense support during those years, picking up 
any slack while slyly turning more and more of the 
business decisions over to Barbara. In 2015, with his 
insistence, Barbara bought Aaron’s share of the busi-
ness. In 2016, Pat passed away.

The success of the Exchange can be attributed 
to the dedicated staff, particularly Jan Martin, the 
Ad Queen Extraordinaire (since 1982); Helen Boyd-
Schwartz, the Manager of All Things Important (since 

1993); and Patrick 
McHale, the Depend-
able Production Manager 
(since 1996). They have 
been instrumental in 
keeping the technology 
current and the readers 
and advertisers happy. 
Additional support, guid-
ance and coaching comes 
from Dr. Jhung, particu-
larly in the areas of fu-
ture planning and vision.

In addition to the 
weekly shopper, the 
Exchange publishes a 
quarterly equine maga-
zine, Horse Previews, as 
well as numerous event 
show guides and custom-

er catalogs. The staff of the Exchange works hard to 
develop and nurture partnerships that will appeal to 
its readership, such as the realtor and builder asso-
ciations, the wildlife council, and animal advocates. 

The Exchange’s mission is to enhance its readers’ 
lives and support the organizations that are of inter-
est to its readers, while adapting to continuous mar-
ket changes and anticipating customer needs. One 
such improvement was the addition of a dedicated 
text line for customers to quickly text pictures from 
their mobile devices, which has been a huge success.

Elected in 2014, Barbara is the current president 
of PNAWAN. She has served on the AFCP board of 
directors and is a PaperChain board member.

In 2017 she earned her Associate Advertising 
Executive certification through AFCP’s The Leadership 
Institute.

In her free time, she enjoys swimming, boating, 
snowboarding and having fun with her family.

The dedicated Exchange staff:  Barb Powers, Jan Martin, 
Dr. Jhung, Helen Boyd-Schwartz and Patrick McHale.
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Because publishers must always 
be prepared for the unexpected

Helping publishing executives generate insights for better, 
faster and more informed  business decisions since 1884

If you’re looking to stay on top of your game with comprehensive 
insight and global perspectives — look to E&P.  

Subscribe to Success
editorandpublisher.com/subscribe
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for almosT a year 
the conference commit-
tee has been hard at 
work planning our 2019 
conference. From the 
weekly conference calls 

to the TLI class development, it is with great joy 
that I finally get to say – Welcome to Las Vegas!

It’s sure to be an amazing weekend loaded with 
great information, training and plenty of extracur-
ricular activities. It’s Vegas Baby, and although 
there are plenty of distractions literally waiting for 
you around the corner, what you take home with 
you on Sunday is completely up to you.

Life is all about choices and you’ve made an 
incredible one to be here. I know it’s difficult to 
leave work, to take time 
away from a busy 
schedule, but this 
weekend is about 
helping your 
business, not 
taking you 
away from it. 

As always, 
there are 
going to be 
great speak-
ers, trainers, 
roundtable dis-
cussions that 
are relevant to 
your business 
and industry 
experts in ev-
ery room. Our 
tradeshow area 
is full of amaz-
ing partners lit-
erally waiting for 
you to walk in and 
learn more about 

how they can help your business. And as always, 
there will be plenty of networking opportunities 
for you to ask questions, listen to great ideas and 
think about what will work back home.

However, what you do with these opportunities 
is up to you. The choice is yours. Vegas is one of 
those places where one drink can turn into nine 
more, where the craps tables get hot, the poker 
room is open all night and in the blink of an eye – 
that 8 a.m. TLI class is looking less and less likely. 
Trust me, I’ve been there. 

For me, there’s always a gut-check moment at 
our conferences when I have to weigh the benefits 
of scraping my sleep deprived body out of bed 
versus hiding under the sheets for another hour 
of rest. Maybe some of you know what I mean – 

okay, I know for a fact most 
of you know exactly what 

I mean. But every time 
I make that choice to 

get up, get dressed 
and plug back in 

to the people 
that make our 

association 
amazing, 

I’m bet-
ter for it.

So 
welcome 

to Vegas 
Baby! It’s 

Show Time!

by Charlie Delatorre

FRO
M

 T
H

E TO
P

FROM THE TOP
WITH CHARLIE DELATORRE

It’s Show Time!

CHARLIE DELATORRE
AFCP PRESIDENT
TOWER PUBLICATIONS
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Cummings
Publication Printers Since 1914

PRINCIPAL SPONSOR

PLATINUM PARTNERS

KANTAR MEDIA / SRDS

BLUEFIN TECHNOLOGY PARTNERS

MSG PAYMENT SYSTEMS

SOFTWARE CONSULTING SERVICES

iPUBLISH MEDIA 

CREATIVE CIRCLE MEDIA SOLUTIONS

MERRIMACPLUS

ANS - AD NETWORK SOLUTIONS

ULTIMATE PRINT SOURCE

FAMILY FEATURES

ZIPRECRUITER

PRESTELLIGENCE

PARTNERS

GOLD PARTNERS

 
www.miracomcomputer.com

Support our 2019 Trade Show Partners!
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WELCOME LETTER

Welcome to Fabulous Las Vegas!
by Hank McAfee, Conference Chair

This ciTy is elecTric and i 
can’t wait to share some of that 
excitement with all of you. I count 
on this conference to serve as the 
high-octane boost I need to refocus 
my efforts and fuel myself through 
the familiar grind of deadline pres-
sure and day-to-day responsibilities 
with refreshed optimism and deter-
mination.

I’m willing to bet that’s the reason 
many of you are here too. For those 
of you who couldn’t make it this 
year, you will be missed.

As we get settled into our rooms 
and familiar with the schedule for 
the week, remember to stay open 
to new possibilities and ideas – they 
are here for the taking as long as 
you’re ready to receive them. Listen, 
engage and learn as much as you 
can. Try to carve out a few minutes 
each day to sketch out an action 
plan of new ideas to take home with 
you.

If you were lucky enough to have 
arrived early, I hope you will join 
the pre-conference tour. This year, 
you’ll get to experience a guided 
tour through the history of orga-
nized crime at the Mob Museum. 
You’ll also stop for lunch at one of 
my favorite restaurants in Vegas, 
Pizza Rock. Their chef is a 12-time 
World Pizza Champion and once 
you taste their pies, you’ll under-
stand why. After lunch, you’ll head 
to Zappos headquarters for a tour 
of their campus. Named one of 
Fortune’s 100 “Best Companies to 
Work For” seven years in a row, 
you’ll get a unique look at the work-
place and office culture that sets 
them apart.

I’m really looking forward to the 
keynote on Thursday morning. In 

this action-packed, hour-long key-
note address, former agency execu-
tive and television producer Drew 
Davis will challenge you to rethink 
your opportunities in the offline 
world. He’ll show you how brilliant 
brands are elevating digital content 
to create high-quality print products 
that drive revenue. He’s a dynamic 
speaker and we’re lucky to have him 
– don’t miss it!

Following the opening ceremony, 
we’ll be off and running. Take ad-
vantage of the opportunity to attend 
the workshops, classes and diverse 
discussion groups throughout each 
day. In the evenings, we’ll all have 
the chance to enjoy food, drinks and 
activities together to unwind after 
our busy daily schedule.

Keep an eye on the tables in the 
dining room to grab the Daily INK. 
It has up-to-date information on 
schedule and location information 
that might have changed during 

the conference.
Another can’t miss is the Trade 

Show. Our partners allow us to put 
on the premier conference in our 
industry – so please take some time 
to visit with them while you’re here. 
They offer benefits to our organiza-
tions in every department. Person-
ally, I’ve found many indispensable 
solutions for our company right on 
the Trade Show floor. I hope you can 
too.

This amazing conference would 
not be possible without the dedi-
cated work of the AFCP Confer-
ence Team. The preparation and 
negotiations begin over a year in 
advance. Each member of the team 
takes pride in their role – providing 
countless hours of work above and 
beyond their own business respon-
sibilities — which makes the AFCP 
Conference the best it can be each 
and every year.

Thank you to all our volunteers, 
panelists, Rising Stars and everyone 
else who pulls everything together 
each day to keep this show running 
smoothly! And most of all, I want 
to thank you, the members of AFCP. 
Each of you is the reason we’re still 
going strong and why we’re commit-
ted to providing the best Association 
benefit in the industry.

I know this city’s marketing 
slogan is “What happens in Vegas, 
stays in Vegas.” However, I encour-
age all of you to take the focused 
energy, great ideas, lessons and 
networking connections that AFCP’s 
Annual Conference is famous for 
back home with you.

Next year’s conference will be in 
Orlando, Florida. Save the date – 
April 23-24, 2020.

I’ll see you there!

Hank McAfee, Conference Chair
Tower Publications
Gainesville, Florida
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PaTricia aBraham 
moved to Columbia after 
being nurtured in the 
town of Foreston, South 
Carolina for the first six 
years of her life. The 
daughter of Monroe King 
and the late Mary Ida 
(White) King, she studied 
Mathematics at the Uni-
versity of South Carolina.

Abraham worked at 
Bank of America for 24 
years until the economy’s 

shift brought about a career change. At the encour-
agement of her family, transitioning into the family 
newspaper business was an easy decision. By utiliz-
ing her customer friendly skills with a true desire to 
help others, it was a natural fit since she had always 
helped out at the Carolina Panorama Newspaper.

In her free time, she loves to read, travel and 
experience new adventures with her family. De-
termined to continually promote good and positive 
news in the community, Abraham often says she 
loves to “Tell it! Tell it! Tell It!”

Married to Nathaniel Abraham, Jr., they have 
three children: Nathaniel III, Briana and Amber. The 
couple will celebrate their 30th wedding anniversary 
this year.

shelBy BoBBeTT is 
the CITYVIEW advertising 
and events leader at Big 
Green Umbrella Media in 
Johnston, Iowa. 

She has been with Big 
Green Umbrella Media 
since 2016, when she 
started as an advertis-
ing account executive for 
Iowa Living magazines. 
In 2017, she switched 
roles in the company and 
became an advertising 

account executive for CITYVIEW magazine. Last 
year, in addition to her responsibilities as an ac-
count executive, she began to lead and manage the 
CITYVIEW team. 

Bobbett was nominated and accepted into the 
AFCP Rising Stars program in 2018. She currently 
serves as vice president of the Des Moines West 
Side Chamber of Commerce board of directors. She 
is also active in the local American Business Wom-
en’s Association chapter and Young Professionals 
Connection. 

Originally from Ozark, Missouri, Bobbett studied 
journalism at Missouri State University and spent 
time living in Paris, France. She remains a Franco-
phile and enjoys traveling back to Paris whenever 
possible. 

When not at work, she enjoys reading, playing 
inappropriate card games with her family, cheering 
on the St. Louis Cardinals and retail therapy. 

diane carroll has 
been a marketing consul-
tant for Kapp Advertis-
ing since 2000. Having 
sold advertising at The 
Merchandiser for most of 
those years, she changed 
positions in 2017 and is 
now selling advertising in 
Enjoy Local Living Maga-
zine, which she claims she 
loves! 

When she’s not work-
ing, Carroll enjoys spend-

ing time with her family and raising beef cattle, pigs 
and chickens. However, most of all, she loves train-
ing her Pitbull, Billy. 

Living with her are her two sons, Adam and 
Alexander; Adam’s wife, MaKayLynn; Alexander’s 

finance, Keanna (the girls 
are sisters!); a three-year-
old granddaughter, Aliyah; 
and one on the way.

deanna conover is 
an outside sales rep with 
Kapp Advertising in the 
Hanover, Pennsylvania 
satellite office. She joined 
the Kapp team in 2015. 

Conover has a very out-
going personality, is very 

The Leadership Institute 
 Graduates

Shelby Bobbett

Patricia Abraham

Diane Carroll

Deanna Conover
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people oriented and always goes above and beyond 
for her clients.

She has lived in the Hanover area for over 30 
years and is currently raising a teenage daughter. 
She enjoys sports, reading and being with friends 
and family.

dian dyer has Been 
in advertising sales 
for over 30 years. She 
worked for daily newspa-
pers prior to joining Kapp 
Advertising. 

Dyer enjoys watching 
college swimming and col-
lege football. She has one 
daughter who is a colle-
giate swim coach.

Glen feTzner, The 
CEO/Owner of Ocean Me-
dia / My Living Magazines 
in South Florida’s Treasure 
Coast, has been in the 
publishing industry for 
over 25 years. 
Fetzner has grown his 
magazines with over 
25% in revenue YOY and 
continues to have the 
most impressive glossy 
publications in the coun-
try. His commitment to 

training and developing his team is like no other 
in the advertising industry. He has had many TLI 
graduates over the years; and in fact, he has the 
highest number of TLI participants of any member 
company in AFCP. He has also brought several TLI 
instructors to his company in Florida to offer their 
training services. For his efforts and involvement in 
the industry, Fetzner was the recipient of the AFCP 
Publisher of the Year Award in 2018. 

Fetzner currently serves as the Florida Media As-
sociation’s treasurer. He has three children, Delanie, 
Maddie, and Cole, and they all love to go boating 
and snow skiing in their free time.

mona Garwood is 
the general manager of 
the Vinton Livewire and 
Vinton Newspapers in 
Vinton, Iowa, part of the 
Northeast Iowa commu-
nity shoppers group. 

Garwood started at the 
Livewire as a salesperson 
in 1978 and has worn all 
the hats it takes to get 
that ink on paper and 
delivered to its readers. 
She became active in the 

free paper industry in the 80’s and quickly became 
involved with Midwest Free Community Papers 
(MFCP), both as an ongoing board member and past 
president. 

In the late 90’s Garwood changed jobs and 
became the special projects coordinator at The 
Gazette in Cedar Rapids, Iowa, where she quickly 
learned new programs and had an active role in the 
sales projects management team. In 2008 she re-
turned to the Livewire and took on the role of man-
agement of the newspapers as well as the shopper. 

Garwood continues to serve on the MFCP board 
and was awarded the President’s Memorial Award 
for Distinguished Service in 2015. She stays in-
volved in her community, and is currently serving as 
vice president of the chamber of commerce.

dan Juffer is The 
advertising and events 
director for Big Green Um-
brella Media in Johnston, 
Iowa. 

Big Green Umbrella Me-
dia publishes Des Moines 
CITYVIEW, the Iowa Living 
magazines and several 
supplemental publications. 

Juffer was hired in 2005 
as the design manager, 
became an advertising ac-
count executive in 2007, 

and in 2017 was named the advertising director. He 
also manages the company’s six annual events. 

Glen Fetzner

Mona Garwood

Continued on page 16
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In his spare time, Juffer enjoys landscaping, 
home improvement projects and community in-
volvement. He is married to Laura and is father to 
twins, Sophie and Aiden. 

Tom leonard has 
worked as a market-
ing consultant for Kapp 
Advertising for the past 28 
years. 

During that time, he 
has won awards for the 
biggest increase in sales, 
making the fewest error-
to-sales ratio, and for the 
three-minute idea ex-
change at the Mid-Atlantic 
Community Papers Associ-
ation (MACPA) conference. 

Leonard enjoys basketball and music, which 
includes playing and collecting guitars. He is a 1986 
graduate of Bloomsburg University. 

PaT mchale is The 
operations manager for 
Spokane.Exchange located 
in Spokane, Washington. 
The company publishes 
the Spokane.Exchange as 
a weekly paper, as well as 
Horse Previews Magazine 
and various show guides 
for events in the area.

McHale has been with 
the company since 1996, 
wearing many hats in a 
small business. He has 

been part of almost every aspect of the company 
from delivering papers to helping transition the 
company from cut-and-paste to digital pagination, 
from IT/networking to websites, as distribution 
manager and more.

His favorite aspect of the job is working for a 
company whose focus is to be the innovative lead-
ers in their niche. He is constantly learning, look-
ing at exciting new technologies and how they can 

benefit the company and industry, and not afraid to 
try new things.

McHale has seen many changes in the industry 
but still believes that done correctly, print advertis-
ing is still the strongest way to get information to 
the audience it is intended for.

allen PhilliPs has 
been in sales for 30 years, 
working the previous 14 
years at Kapp Advertising 
in Lebanon, Pennsylvania. 
In addition to managing 
a large sales territory, he 
helps drive special publi-
cation promotions as the 
promotions coach.

Phillips lives in Myer-
stown with his wife and 
three children. In his free 
time, he enjoys hunting, 

fishing and coaching softball.   

farris roBinson is 
the president/publisher 
of the Hometown News 
located in Fort Pierce, 
Florida. Hometown News 
publishes 15 newspapers 
weekly covering five coun-
ties on the east coast of 
Florida.

Robinson has been in 
the industry for 22 years, 
nine of which have been 
with Hometown News. He 
has been an active par-

ticipant in the free paper industry for the past nine 
years as well. He served on the board of directors of 
the Community Papers of Florida (CPF) for most of 
that time, including a two-year term as CPF’s presi-
dent. He currently serves as the vice president of 
Florida Media Association (formerly CPF). Robinson 
is also in his second term as a regional representa-
tive on AFCP’s board of directors. 

When Robinson isn’t working or attending the 
numerous community events that Hometown News 

Pat McHale

Tom Leonard
Allen Phillips

Continued from page 15
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sponsors, you can find him on the golf course or on 
the beach. 

ron rouTson was 
employed by Kapp Adver-
tising for the last 12 years 
as a marketing represen-
tative for the Merchan-
diser. He passed away on 
February 26, 2019 prior 
to receiving the certificate 
for having achieved his 
AAE certification.

Routson was an active 
community participant, 
including being a member 
of Sacred Heart Basilica 

in Hanover, McSherrystown Knights of Columbus, 
McSherrystown Moose Lodge and the New Oxford 
Social Club. He enjoyed playing basketball and 
sharing his knowledge of the sport with the younger 
generation while coaching several CYO teams. 

A dedicated family man and proud grandfather, 
his participation will be missed by Kapp Advertising 
and the community publishing industry.

Kylah sTrohTe BeGan 
her publishing career with 
the Spokane Exchange in 
2014 as a front line cus-
tomer service representa-
tive. She quickly mastered 
what was offered both 
in print and online and 
became one of the high-
est selling classified sales 
people. Social Media was a 
personal interest and she 
quickly increased the Ex-
change social media reach 

with Instagram, Twitter and Facebook. The oppor-
tunity to become the executive director of PNAWAN 
(Pacific Northwest Association of Want Ad Newspa-
pers) was presented and she happily accepted.

The following year Strohte was nominated as a 
Rising Star for AFCP, and she started getting more 

involved in the publishing world on the national 
level.

In 2016, Strohte left the Spokane area and the 
newspaper industry for a couple years, and started 
working in the exciting world of tech startups in Los 
Angeles. She specialized in digital marketing, SEO, 
and affiliate marketing companies. It wasn’t long 
before she started to miss the world of community 
papers and the smell of ink, and realized that the 
world of digital marketing was not as glittering and 
as successful as the publishing world. She decided 
to return to Spokane, where she was welcomed 
back with open arms at the Exchange.

Strohte grew up in San Diego and is a Univer-
sity of Maryland graduate with a BA in Linguistics. 
She speaks Spanish and some Russian, has trav-
eled abroad extensively, and has also interned for 
National Geographic.

Tracy volz sTarTed 
her sales career straight 
out of college working for 
Enterprise Rent-A-Car for 
14 years. She continued in 
the automotive business 
working for Manheim Palm 
Beach Auto Auction, where 
she was in charge of the 
high line sales as well as 
the $100 Thousand Grand-
er Sale. She set a com-
pany record for selling the 
most expensive car ever, 

which was a 2007 Bugatti Veyron for $1 million! 
After a long career in the automotive sales in-

dustry, she wanted to make a change. She found 
My Living Magazines in May 2017. Volz has grown 
with the company and has ranked among the Top 3 
Salespeople in 2019. Elaine Buckley, her manager, 
remarked, “Tracy was voted Best Team Player in 
2018 by her peers because she is always willing to 
help our new sellers.” 

When not selling, you can always find her on the 
golf course working on her game or chilling out with 
a good book and her 95 lb. Bloodhound/Rhodesian 
Ridgeback named Maggie.

Ron Routson

Kylah Strohte

Tracy Volz
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Meet the Rising Stars
Taylor case
Graphic Designer
Rising Star Since 2019

Age: 23
Publication:  Fillmore 

County Journal
Job Responsibilities:  

Customer service; design 
and create ads, along 
with designing brochures, 
inserts and flyers for our 
customers. 

How long have you 
worked in this industry?  I started working for the 
Fillmore County Journal in October of 2016. I was 
just out of college and I was looking for a job in 
my hometown. I was looking in the Fillmore County 
Journal paper for a job and I came across an em-
ployment ad for a customer service representative 
at the Fillmore County Journal. I applied for the job 
in September 2016 and in October I was hired. I 
quickly transitioned from being a customer service 
representative to a graphic designer within the first 
few months of working here. I have now worked 
here for two-and-a-half years as a graphic designer 
and I absolutely love what I do. 

What is your favorite Elvis Presley song?  “Can’t 
Help Falling in Love”

Have you ever been told you look like someone 
famous?  Yes, many times. Kristen Stewart in the 
“Twilight” movies.

If you could hang out with any cartoon character, 
who would you choose?  I would choose to hang out 
with Donald Duck because I love his personality and 
I think we could get along very well!

What’s the most embarrassing fashion trend you 
used to rock?  Socks and sandals – and sometimes I 
still do! 

scoTT Girard
Assistant Editor
Rising Star Since 2019

Age: 27
Publication:  Unified Newspaper Group
Job Responsibilities:  Cover Verona Area schools, 

City of Fitchburg; edit Corre la Voz publication; over-
see a team of three community reporters.

How long have you 
worked in this industry? I 
began working newspapers 
in college, as a reporter 
and then editor for my 
campus paper at UW-Mad-
ison, The Daily Cardinal. 
After graduation in 2013, I 
was hired as a reporter at 
Unified Newspaper Group 
and I’ve been here ever 
since.

What is your favorite 
Elvis Presley song?  “Jail-
house Rock”

What is your favorite national publication? Sunday 
New York Times Magazine. I love the depth of the 
stories, the regular columns like First Word and The 
Ethicist and the interesting topics they choose to 
feature. Oftentimes, they are pieces I wouldn’t click 
on or read elsewhere; but since it’s there, I give it a 
try and almost always come away glad I did. (A close 
second to the Washington Post because they have 
two of my favorite journalists on staff.)

If you could hang out with any cartoon character, 
who would you choose? Tommy Pickles from “Ru-
grats.” I adored Tommy so much that I named my 
dog after him growing up, and I’d just love to hear 
about all of the adventures he and the gang had – 
plus, I’d get to hang with him either as a baby or as 
a teen from “Rugrats All Grown Up.”

If a movie was made of your life, what genre 
would it be and who would play you? Romantic 
comedy, mostly because I love cheesy humor and 
pop music. I’m going to go with Jake Johnson, only 
because I’m deep into a rewatch of “New Girl,” and 
he’s a Cubs fan just like me.

ashlee herman
Advertising Account 
Executive
Rising Star Since 2019

Age: 33
Publication:  Big Green 

Umbrella Media Company: 
Iowa Living Maagazines

Job Responsibilities: I 
sell advertising in three 
of our Iowa Living Maga-
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zines. I am involved in three Chambers. I take the 
out-and-about photos for the three publications I sell 
for. I prospect for new customers as well as maintain 
relationships with my current advertisers. 

How long have you worked in this industry?  3 
years

What is your favorite Elvis Presley song?  “Blue 
Suede Shoes”

If you could be immortal, what age would you 
choose to stop aging at?  I would stop at age 40. I 
feel like it would be a good age to stop at, not too 
old and not too young!

You have to sing karaoke. What song do you pick? 
“Heads Carolina, Tails California” by Jo Dee Messina

You can have an unlimited supply of one thing for 
the rest of your life. What is it?  Good health! I want 
to live a long and healthy life to see my child grow 
into a man, be a part of his children’s lives and so on 
as long as I can, and be able to experience as many 
new things as I can.  

manuel Karam
Director of Advertising 
Sales
Rising Star Since 2019

Age: 32
Publication:  Genesee 

Valley Publications
Job Responsibilities: 

Manage a 17-person sales 
and support staff that is 
responsible for all display 
advertising. 

How long have you 
worked in this industry?  After starting my career as 
a lawyer, I joined GVP in July 2017. My wife’s family 
has owned and operated the company for over 70 
years and I am excited to be a part of the operation. 

What is your favorite Elvis Presley song?  “Jail-
house Rock”

What is your favorite national publication?  I enjoy 
the Harvard Business Review. It has incredibly valu-
able information and is beautifully designed.

If you could hang out with any cartoon character, 
who would you choose?  All of the Ninja Turtles, no 
question.

If you could rename yourself, what name would 
you pick? I wouldn’t. I named my son after me.

cory reGnier
Graphic Designer
Rising Star Since 2019

Age: 33
Publication:  Citizen 

Publishing Company
Job Responsibilities: De-

signing ads and laying out 
publications.

How long have you 
worked in this industry? 
I began working in the 
publishing world 4½ years 
ago. Before that I worked for various theatrical com-
panies and as a freelance graphic designer.

What is your favorite Elvis Presley song?  “A Little 
Less Conversation”

If you could instantly become an expert in some-
thing, what would it be?  Playing piano. I love music 
and have always wanted to learn how to play. 

If a movie was made of your life, what genre 
would it be and who would play you?  A quirky Indie 
comedy. The role of me would be played by Justin 
Long.

What’s the most embarrassing fashion trend you 
used to rock?  Zubaz. But not brand name Zubaz . . 
. Custom, hand-sewn patterned pants from my aunt.

sam seay
Content Editor/ Social 
Media Manager/ Sales 
Representative / Customer 
Relations
Rising Star Since 2019

Age: 28
Publication: Spokane.

Exchange by Exchange 
Publishing  

Job Responsibilities: I 
am responsible for filling 
our publication with local 
and relevant content each 
and every week. I work with our sales department to 
promote our advertisers on our social media plat-
forms. I also do classified sales, mainly focusing on 
real estate and automotive.

Manuel Karam

Cory Regnier

Continued on page 20
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How long have you worked in this industry?  I’ve 
been with The Exchange for 2½ years now. Prior to 
working in print, I worked in the promotions de-
partment at a radio station group for five years. In 
college I held internships with both TV news stations 
and radio groups. I have a degree in Communication 
Studies with an emphasis in Public Relations and a 
minor in Journalism I earned from Eastern Washing-
ton University in 2013.

What is your favorite Elvis Presley song?  “Suspi-
cious Minds”

What is your favorite national publication? National 
Geographic. Each issue is filled with beautiful images 
and I always learn something new.

What is your most used emoji?  The Pizza emoji.
If you could hang out with any cartoon character, 

who would you choose? The Belcher family! It would 
be an adventure hanging out with Louise, Gene & 
Tina. All of the characters are so unique and differ-
ent from one another, it would be hard not to have a 
good time!

shelBy BoBBeTT
Advertising and Events 
Leader
Rising Star Since 2018

Age: 26
Publication:  Big Green 

Umbrella Media, CITYVIEW
Job Responsibilities: 

I act as an account ex-
ecutive for CITYVIEW, both 
selling and maintaining ac-
counts. In addition, I also 
lead the CITYVIEW divi-
sion, managing the other 
CITYVIEW account executives, tracking and reporting 
performance and meeting revenue budgets. 

How long have you worked in this industry?  3 
years

What is one significant takeaway you’ve gained 
from being a part of the Rising Stars program?  I 
have learned more from my fellow Rising Stars than 
I ever expected. Sharing new ideas and learning 
from their experiences, even though we might have 
different roles within our respective companies, has 
been the best and most beneficial part of being a 
part of the Rising Stars program. 

You can have an unlimited supply of one thing for 
the rest of your life. What is it?  Unlimited airline 

miles – I love to travel and I have a pretty extensive 
list of places I’d still like to go.

You have to sing karaoke, what song do you pick? 
“Summer Nights” from “Grease” – it’s my favorite 
movie!

Kelsey Graefen
HR Coordinator 
Rising Star Since 2018

Age: 25
Publication:  Woodward 

Communications, Inc.
Job Responsibilities: HR 

support to the Community 
Media division at WCI.

How long have you 
worked in this industry? 
3½ years

What is one significant 
takeaway you’ve gained from being part of the Rising 
Stars program?  I learned more about the industry 
and understood what successes and challenges my 
coworkers in different departments might face. It 
helped me take a step outside of my HR role and 
think about how I can support our sales, editorial, 
graphic design, and management teams in a way 
that is meaningful and effective for them. 

What’s the most embarrassing fashion trend you 
used to rock?  I used to rock the stick straight bangs 
that went across my face and curly hair that had so 
much gel in it that it looked wet. My dad used to call 
my straight bangs “The Shield.” The braces didn’t 
help the look either…  

If a movie was made of your life, what genre 
would it be and who would play you? I don’t care 
what genre the movie is but I would love if Connie 
Britton played a future me. Love that red-headed 
woman. 

ericKa winTerrowd
Editor-in-Chief
Rising Star Since 2018

Age: 32
Publication:  Tower Pub-

lications
Job Responsibilities: 

They include running the 
editorial department, cre-
ating issue themes, story 
ideas and cover inspira-
tion, assigning stories and 
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photo shoots for multiple magazines (monthly and 
bimonthly), taking photos, writing articles, fostering 
young talent within our editorial internship program 
and running all social media platforms, including 
daily blog posts.

How long have you worked in this industry?  5 
years

What is one significant takeaway you’ve gained 
from being a part of the Rising Stars program?  I’ve 
learned how sharing new ideas within a group of 
your peers can foster the growth of leadership within 
yourself. 

You have to sing karaoke. What song do you pick? 
It’s a tie between “Crazy” by Patsy Cline and “These 
Boots Are Made for Walkin’” by Nancy Sinatra. I 
usually decide based on what kind of footwear I’m 
rocking at the time (for obvious reasons)!

If you could rename yourself, what name would 
you pick?  I’d probably go with “Winifred Sanderson” 
because that’s what I named my dog. It’s also the 
name of one of the greatest film characters of all 
time. #HocusPocus

aJ mcnauGhTon
Marketing, Advertising 
Executive
Rising Star Since 2017

Age: 30
Publication:  Appen Me-

dia Group
Job Responsibilities: Put-

ting out fires.
How long have you 

worked in this industry? 6 
years 

What is one significant 
takeaway you’ve gained from being a part of the 
Rising Stars program?  Never stop trying to better 
yourself. Continue to educate yourself. Once you 
stop learning, you stop growing.

What’s the most embarrassing fashion trend you 
used to rock?  I used to wear a lot of short sleeve, 
button down, silk shirts with various patterns that 
were WAY too big for me in middle school. Accord-
ing to my parents, I was supposed to “grow into” 
an adult XL shirt. The most memorable silk shirt I 
owned had tigers, bamboo and Chinese lettering all 
over. 

If you could hang out with any cartoon character, 
who would you choose?  Michelangelo from the Ninja 
Turtles. He’s a party dude, can appreciate a good 
pizza and doesn’t take life too seriously.

samanTha husTed
Staff Writer
Rising Star Since 2016

Age: 25
Publication:  Coastal 

Breeze News
Job Responsibilities: 

Interviewing people of 
interest, reporting on local 
events, photographing lo-
cal events, and maintain-
ing social media pages.

How long have you 
worked in this industry?  4 years 

What is one significant takeaway you’ve gained 
from being a part of the Rising Stars program?  The 
biggest takeaway I’ve gained from being a part of 
the Rising Stars program is just how dedicated young 
people are to keeping the free newspaper industry 
alive. I find it really amazing that we’re the generation 
that will help preserve newspapers and print media. 

If you could instantly become an expert in some-
thing, what would it be?  If I could be an expert in 
anything, I think I’d like to be a painter or a pianist. 
I express my creativity through words and photos, 
but I’m always jealous of those who do so visually. 
As for piano, I just find it to be a beautiful instru-
ment and I love watching people play. 

You have to sing karaoke. What song do you pick? 
“Gone” by Kanye West. Hands down. 

sarah sureTTe
Graphic Designer
Rising Star Since 2016

Age: 31
Publication:  Action Un-

limited
Job Responsibilities: 

Create, improve and edit 
advertisements for the cus-
tomers of our community 
paper. I also format and 
organize the articles we re-
ceive for the paper as well 
as overlay the papers and 
fill the papers with articles. I maintain the articles on 
our website, actionunlimited.com, and every month I 
work on two separate town “Council on Aging” news-
letters. I’ve also created the biannual Town of Stow 
Recreation Department guide and The Boxborough 
Bee, a quarterly newsletter.

AJ McNaughton

Samantha Husted

Continued on page 22
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How long have you worked in this industry? 8½ 
years

What is one significant takeaway you’ve gained 
from being a part of the Rising Stars program? You 
get to hear ideas that other young employees of 
free publications have about growing and changing 
in this digital world.

What is your favorite memory from a past confer-
ence?  I loved the boat cruise in Baltimore last year!

If you could hang out with any cartoon character, 
who would you choose?  Louise Belcher, because 
she’s hilarious. And the bunny ears obviously.

Tiffany Gardner
Outside Sales Account 
Executive
Rising Star Since 2015

Age: 34
Publication:  Grant 

Iowa Lafayette Shopping 
News

Job Responsibilities: My 
responsibility is to give 
my customers results 
through advertising by 
selecting the best run 
times and placements for their particular trade.

How long have you worked in this industry:  6 years 
What is one significant takeaway you’ve gained 

from being a part of the Rising Stars program?  
There are too many takeaways to mention! The ex-
perience and people I have met along this journey 
have been amazing. I feel very privileged to be in 
such a great company. Many of the connections I 
have made through the AFCP conference have in-
spired me and given me the drive to push myself to 
become as successful as I can be in my career. 

What is your favorite memory from a past confer-
ence?  My favorite memory would be trying to rush 
back to our hotel in Kentucky when it was absolute-
ly pouring. After having a blast at 4th Street Live!, 
we sprinted back to our hotel in the pouring rain. 
We looked like a wet ‘80s band with wild hair and 
running make-up!

What’s the most embarrassing fashion trend 
you used to rock?  Most embarrassing? I think you 
mean awesome. I rocked the slap bracelets like a 
professional. There is some evidence of backwards 
bibs (imitating Kris Kross), but my favorite get-up 
of all was the legendary Michael Jordan jersey over 
a white t-shirt! Da Bulls!

Continued from page 21

Tiffany Gardner



May 2019
INK
23

“Talent is a pursued interest. Anything that you’re will-
ing to practice, you can do.” 

– Bob Ross 

mosT PeoPle ThinK of BoB ross as The Guy wiTh 
the big frizzy hair that painted “happy little trees” on his long 
running PBS series. Though he completed thousands of paint-
ings, his real masterpiece was inspiring millions of Americans 
to pick up a brush and become amateur artists. 

Few people know that Ross was a career military man. He 
spent more than two decades in the U.S. Air Force, retiring as 
a drill sergeant. Completely self-taught, he took up painting 
while stationed in Alaska. 

During his time in the service, Ross saw average high 
school students transformed into skilled technicians capable 
of operating and maintaining some of the most sophisticated 
equipment in the world. He came to believe that truly moti-
vated people could master anything. 

After leaving the military, Ross started a second career as 
a painting instructor. He found what kept most people from 
pursuing their interest in painting was not a lack of skill, but 
a lack of confidence. By breaking the painting process down 
into simple steps and encouraging his students to pick up a 
brush, he helped his students overcome their self-doubts. 
Once over this initial hurdle, his students quickly developed 
the skills they needed to produce an attractive painting. 

This “nature vs. nurture” debate is part of every human 
activity. In our business, highly successful people are often 
described as “natural sales people” or as “born leaders.” 

Upon closer examination, these “naturally” talented people 
turn out to be the ones who trained and worked harder than 
their peers. They put in the time necessary to master the 
skills required to excel in their field. Like an athlete practicing 
the fundamentals of their sport over and over, successful peo-
ple rehearse the skills of their profession until they become 
second nature. 

Behavior that seems like “natural ability” to the casual ob-
server is actually the end result of repeated practice and lots 
of hard work. Putting the emphasis on “natural” talent versus 
hard work can provide a convenient “out” for those unwilling 
to do the work to become successful. If one lacks the “natu-
ral” ability to paint, sell or do anything else, why should they 
even try? 

People who believe that skills can be learned take full 
responsibility for their success or failure. Like Bob Ross, they 
believe that anything they’re willing to practice and work at 
can be achieved.         

THE LEADERSHIP INSTITUTE
theLEAD

ERSH
IPinstitute

The Leadership Institute 
is a structured sales 

and sales management 
training program 
sponsored by the 

Association of Free
Community Publications. 

To date, 1,814 free 
paper professionals have 
attended classes at the 

AFCP,  state and regional 
conferences, earning over 

10,935 class credits in 
66 different course 

curriculums.  A total of 81 
people have completed all 
the requirements and been 

certified as Associate 
Advertising Executives 

(AAE) by the AFCP Board!

by Jim Busch

The LEADERSHIP Institute
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Brian has Been sellinG 
advertising for his paper for many 
years. “One of the most important 
lessons I’ve learned was from my 
wife,” he told me. “One evening, when 
she was telling me about her day at 
work, she said, ‘Stop jumping into my 
pauses.’ She said it with a smile and 
a pat on my arm, but she was right. 
Every time she paused, I finished her 
sentence. 

“Like a lot of sales people,” Brian 
explained, “I get revved up when I’m 
in a conversation. When there’s a lull, 
I have a tendency to fill up the silence. 
She taught me the importance of al-
lowing the other person to finish their 
thought on their own.” 

That lesson has helped Brian in his 
business relationships. His advertisers 
stay more engaged in conversations, 
and he learns more about what’s really 
on their minds. 

Here are some ways to deal with 
pauses: 

1. Bite your tongue. When the other 
person pauses, the first thing to do is 
to resist the temptation to take over 
the conversation. Simply tell yourself, 
“This may not be easy, but stay quiet 
and give them a chance to collect their 
thoughts.” 

2. Watch your facial expression. 
Body language is more powerful than 
words. Even if you’re silent, you’ll 
communicate a negative message if 
you frown or show impatience. Keep a 
pleasant expression and maintain com-
fortable, low intensity eye contact. 

3. Nod slowly. If you’re listening 
carefully, it will be easy to nod your 
head. There’s no need to stay in con-
stant motion like a bobblehead doll. 
Simply show the other person that 
you’re paying close attention. Think of 
it as patient eagerness. You’re looking 

forward to hearing what they’re going 
to say next – and you’re willing to give 
them the time they need. 

It will be natural to add a subtle 
“Uh hum.” This is a verbal nod, which 
means, “I’m with you. I’m paying at-
tention. I care about your ideas.” 

4. Lean forward. The best leaders 
are known to instinctively lean forward 
in their chairs when listening. It’s as 
if they want to cut the distance the 
other’s person’s words have to travel 
before reaching their ears. 

Again, this will come naturally if 
you’re in step with the other person. 
By leaning forward during a pause, you 
send another silent, non-interruptive 
signal that you are eager to hear 
what’s next. 

5. Repeat the speaker’s last phrase 
as a question. If the other person 
seems to be genuinely stuck in find-
ing the right words, you can help them 
verbalize their thought with a simple 
questioning technique. 

Let’s say the other person expresses 
doubt by saying, “I’m concerned about 
(pause)…” If you jump in and ask, 
“What exactly are your concerned 
about?” that may be too abrupt. But 
if you repeat, “You’re concerned?” as 
a question, you can help them think it 
through. 

So the next time someone pauses in 
a conversation, put your high-energy 
sales personality aside. It’s better to 
ease into the pause than to jump into 
the pause. 

(c) Copyright 2019 by John Foust. All 
rights reserved. John Foust has con-
ducted training programs for thousands 
of newspaper advertising professionals. 
Many ad departments are using his train-
ing videos to save time and get quick 
results from in-house training. E-mail for 
information:  john@johnfoust.com

Don’t Jump into the pause
by John Foust
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AssociationCONTACT 
INFORMATION

afcP
Association of Free Com-
munity Publications
135 Old Cove Road
Suite 210
Liverpool, NY  13090
877-203-2327
loren@afcp.org 
www.afcp.org
Loren Colburn

ifPa
Independent Free Papers of 
America
104 Westland Drive
Columbia, TN  38401
866-224-8151
931-922-4171
douglas@ifpa.com
www.ifpa.com 
Douglas Fry

CANADA
Blain Fowler
c/o the Camrose Booster
4925 48th Street
Camrose, AB, 
Canada  T4V1L7
780-672-3142
780-672-2518 – FAX
cbads@cable-lynx.net 

namPa
North American Mature 
Publishers Association, Inc.
P.O. Box 19510
Shreveport, LA  71149-0510
877-466-2672
318-636-5510
318-525-0655 – FAX
nampa.gary@gmail.com 
www.maturepublishers.com
Gary Calligas

cPne
Community Papers of New 
England
403 U.S. Rte. 302 – Berlin
Barre, VT  05641
802-479-2582
dphillips@vt-world.com
www.cpne.biz 
Deborah Phillips

macPa 
Mid-Atlantic Community 
Papers Association 
P.O. Box 408
Hamburg, PA  19526
800-450-7227
610-743-8500 – FAX
info@macpa.net 
www.macpa.net 
MACnet (Advertising Network)
info@macnetonline.com
www.macnetonline.com
Alyse Mitten

mfcP
Midwest Free Community 
Papers
P.O. Box 4098
Mankato, MN  56002
304 Belle Avenue, Suite 3
Mankato, MN  56001
507-388-6584
507-525-0808
director@mfcp.org
www.mfcp.org
Kelly Coy

Pnawan
Pacific Northwest Associa-
tion of Want Ad Newspapers
c/o Exchange Publishing
P.O. Box 427
Spokane, WA  99210
800-326-2223
509-922-3456
509-455-7940 – FAX
ads@pnawan.org
www.RegionalAds.org
www.PNAWAN.org
Kylah Strohte

saPa
Southeastern Advertising         
Publishers Association
P.O. Box 456
Columbia, TN  38402
104 Westland Drive 
Columbia, TN  38401
931-223-5708
888-450-8329 – FAX
info@sapatoday.com
www.sapatoday.com
Douglas Fry

cPm
Community Papers of 
Michigan
1451 East Lansing Drive
Suite 213B
East Lansing, MI  48823
800-783-0267
517-333-3355
517-242-0203 – Cell
517-333-3322 – FAX
jackguza@cpapersmi.com 
Jack Guza

fcPny
Free Community Papers of 
New York
621 Columbia Street Ex-
tension, Suite 100
Cohoes, NY  12047
518-250-4194
518-464-6489 – FAX
ads@fcpny.com
www.fcpny.org 
www.adnetworkny.com 

fma
Florida Media Association
P.O. Box 773840
Ocala, FL  34477-3840
352-237-3409
352-347-3384 – FAX
CPFDisplayAds@aol.com
www.communitypapersof-
florida.com
Barbara Holmes

wcP 
Wisconsin Community 
Papers
P.O. Box 1256
Fond du Lac, WI  54936-1256
101 S. Main Street
Fond du Lac, WI  54935
800-727-8745
920-924-2651
920-922-0861 – FAX
janderson@wisad.com  
www.wisad.com
Janelle Anderson (ext. 108)

national regional

state
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CREATE AN UNFORGETTABLE 
JOURNEY FOR YOUR READERS

  4 Peters Brook Drive   |   P.O. Box 16495   |   Hooksett, NH 03106-6495   |   800-647-0035

cummingsprinting.com

There’s something about reading a 
printed publication that helps us slow 
down and focus. Maybe it's the feel of 
the paper, or the smell of the ink, or even 
the perceivable effort that has gone into 
creating it. When you choose to print, 
rest assured you’re creating an enjoyable 
experience for your readers.

Cummings Printing is a third-generation, 
family-owned company specializing in 
printing short-run publications. We are 
an excellent source of heat-set printing 
for quantities up-to 100,000. We help 
many AFCP publishers print their 
glossy publications.

Contact sales at 800-647-0035 
or info@cummingsprinting.com.

The norTh american 
Mature Publishers Association 
(NAMPA) will celebrate the 25th 
anniversary of its founding at 
its 2019 National Convention in 
Memphis, Tennessee, October 
13-16, 2019.

The convention, which will 

be held at The Guest House 
at Graceland, will feature a 
25th anniversary reception 
and dinner on Sunday evening 
and a gala awards banquet on 
Monday evening in addition to 
many educational sessions.

Founded in 1994, NAMPA 

is the only non-profit interna-
tional association for boomer/
senior publications in North 
America. Its members publish 
92 publications in 36 market 
areas in the U.S. and Canada. 
Visit:  www.maturepublishers.
com.

in KeePinG wiTh The chanGes 
occurring at the Florida Media Associ-
ation (FMA), formerly the Community 
Papers of Florida (CPF), the theme of 
its August 23-24, 2019 conference 
will be “Charting a New Course.”

Associations     IN 
theNEWS

The Pacific norThwesT associaTion of 
Want Ad Newspapers (PNAWAN) will hold a short 
meeting at the AFCP Conference in Las Vegas for 
current members and anyone interested in join-
ing the association and Regional Ad exchange.

The meeting will be held on Saturday, April 
27, 2019 at 9:30 a.m. in the breakfast room at 
the hotel.

ASSOCIATION
UPDATES
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To submit your “Associations in the News” story, contact Barbara Holmes at FreePaperINK@aol.com.
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Helping newspapers succeed.

Publishing soft ware

LOWEST PRICE EVER!
If you got a price before, ask again.
Everything you need to run a newspaper.
Convert your QB and/or other system you 
have. We can combine your history of up
to 4 systems into this one effi  cient one.
 • Display ad entries and billing
 • Classifi ed ad entries and billing
 • One step safe credit card payments
 • All your accounting needs
 • Post offi  ce mailing and/or
  subscription mailings
 • Two dedicated support people

207.452.2476 • sfobes@merrsoft .com

JUNE 7-8, 2019 : CHICAGO, IL
Independent Free Papers of America 
(IFPA). Digital Workshop. For informa-
tion contact Douglas Fry at 931-922-
4171 or email: douglas@ifpa.com.

JULY 11-12, 2019 : CLEAR LAKE, IA
Midwest Free Community Papers 
(MFCP). Publishers Summit, Clear 
Lake, Iowa. For information contact 
Kelly Coy at 507-388-6584 or email:  
director@mfcp.org.

AUGUST 23-24, 2019 : 
ST. PETE BEACH, FL
Florida Media Association (FMA). 
Annual Conference, Sirata Beach 
Resort, St. Pete Beach, Fla. For 
information contact Barbara Holmes 
at 352-237-3409 or email:  CPFDis-
playAds@aol.com.

SEPTEMBER 27-28, 2019
PHILADELPHIA, PA
Independent Free Papers of America 
(IFPA). Sales Management Leader-
ship Summit. For information contact 
Douglas Fry at 931-922-4171 or 
email:  douglas@ifpa.com.

OCTOBER 8, 2019 : ALBERT LEA, IA
Midwest Free Community Papers 
(MFCP). Fall Training Conference, 
Albert Lea, Iowa. For information 
contact Kelly Coy at 507-388-6584 
or email:  director@mfcp.org.

OCTOBER 9, 2019 : DES MOINES, IA
Midwest Free Community Papers 
(MFCP). Fall Training Conference, 
Des Moines, Iowa. For information 
contact Kelly Coy at 507-388-6584 
or email:  director@mfcp.org.

OCTOBER 10, 2019 : DUBUQUE, IA
Midwest Free Community Papers 
(MFCP). Fall Training Conference, 
Dubuque, Iowa. For information 
contact Kelly Coy at 507-388-6584 
or email:  director@mfcp.org.

OCTOBER 13-16, 2019 : 
MEMPHIS, TN
North American Mature Publishers 
Association, Inc. (NAMPA). National 
Convention, The Guest House at 
Graceland, Memphis, Tennessee. 
Contact Gary Calligas for additional 
information:  gary@maturepublish-
ers.com or 877-466-2672.

JAN. 31 - FEB. 1, 2020 :
CLEARWATER BEACH, FL
Independent Free Papers of America 
(IFPA). Publishers Summit. For infor-
mation contact Douglas Fry at 931-
922-4171 or douglas@ifpa.com.

MARCH 6-7, 2020 : ALTOONA, IA
Midwest Free Community Papers 
(MFCP). Spring Conference and 
Trade Show, Prairie Meadows, Al-
toona, Iowa. For information contact 
Kelly Coy at 507-388-6584 or email:  
director@mfcp.org.

APRIL 23-24, 2020 : ORLANDO, FL
Association of Free Community Publi-
cations (AFCP). Annual Conference 
and Trade Show, Westgate Lakes 
Resort & Spa, Orlando, Florida. For 
information contact Loren Colburn 
at 877-203-2327 or email:  loren@
afcp.org.

JULY 7-10, 2020 : OKOBOJI, IA
Midwest Free Community Papers 
(MFCP). 65th Anniversary Celebra-
tion, Okoboji , Iowa. For information 
contact Kelly Coy at 507-388-6584 
or email:  director@mfcp.org.

19/20ON THE 
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To include your conference information in Free Paper INK,
email it to:  FreePaperINK@aol.com

To include your conference information on the AFCP website,
email it to:  loren@afcp.org
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Community Publications Business and Service Directory

Your Go-To Guide for Community Publication Business and Service Support

CIRCULATION SUPPLIES

“from the basic to the innovative!”

 
 

800-321-0350
-  Make sure you see our ad on page 4  -

STEEL CITY CORP

DIGITAL REVENUE CONCEPTS
START A BUSINESS DIRECTORY WEBSITE

 
 

Perfect add-on to your Wedding & Home 
Improvement Special Sections

www.idealdirectories.com
From the owners of Page Flip Pro & SiteSwan

AUDIT & READERSHIP STUDIES

                             CVC Audits and
                             Readership Studies

 
Third Party Print & Digital Verification
Increased Exposure to Media Buyers

Learn What Your Readers Want
Call 800-262-6392 or visit www.cvcaudit.com

CLASSIFIED SOFTWARE & WEB DEVELOPMENT

$100,000 Classified Solution
for a LOW Monthly Fee

www.allysites.com  800-247-7318

ds Sof t ware

CONTENT AND DATA MANAGEMENT

Digital Publishing Solutions For
News and Media Organizations

www.townnews365.com    800-293-9576
Online Solutions. Bottom-line results.

CREATIVE SERVICES

●  PRINT DESIGN
●  WEB AD DESIGN
●  BILLBOARD DESIGN

●  LOGO DESIGN
●  PAGINATION
●  CUSTOM SOLUTIONS

855-614-5440      WWW.TCSDIRECT.COM

CLASSIFIED SALES SOLUTIONS

Software and services to take your 
advertising sales to the next level!

904-639-5213    WWW.CTGENIUS.COM

INSURANCE
   FOR EMPLOYEES 

   ✦  Group Life
   ✦  Group Health

   FOR SUBSCRIBERS 
   ✦  Affinity Group
         Insurance Plans

804-273-9797
www.agu.net

ENTERTAINMENT CONTENT

✶  ASK MATT
✶  CHEERS & JEERS
✶  MOVIE REVIEWS
✶  CELEBRITY INTERVIEWS
✶  BEHIND THE SCENES
✶  DAILY BEST BETS
✶  DID YOU KNOW?
✶  ReMIND ReWIND

Providing its partners with free entertainment 
content from our stable stable of publications, 
including TV Guide, TV Weekly, Channel Guide, 

HOPPER, and ReMIND magazine.

888-584-6688  ntvbmedia.com/edge

E-COMMERCE CLASSIFIED SOLUTIONS

BLUEFIN PLACE AD
THE BEST SELF-SERVICE AD PLACEMENT

SOLUTION AVAILABLE TO PUBLISHERS
978-662-3323

WWW.GETBLUEFIN.COM

DISTRIBUTION BOXES - DISPLAY RACKS
AFFORDABLE - DURABLE

MADE IN THE USA
Largest Variety of Honor Boxes and Distribution 

Racks for the Free Paper Publishing Industry

866-366-6166    WWW.GOPLASTICS.COM

DIGITAL SALES TRAINING

INCREASE YOUR DIGITAL MARKET SHARE
HANDS-ON DIGITAL SALES TRAINING

800-917-0820
info@sparkdigitalsalesgroup.com

APPRAISALS & BROKERING
Newspapers

Magazines - Shoppers
Book Publishing

KAMEN & CO. GROUP SERVICES
516-379-2797     WWW.KAMENGROUP.COM
For more information - see our ad on page 31

Confidential
Customized - Comprehensive

metrocreativeconnection.com

ADVERTISING SERVICES & SOLUTIONS

EDITORIAL RESOURCES 

Cindy Long                   Media Relations Manager
913-563-4752              www.familyfeatures.com 

Your Resource for Free Quality Content

The industry leader in food and lifestyle content, 
providing editorial resources and strategic expertise 

for the media and national brands since 1974

248-572-6100         www.ansnewspapers.com 

Helping reinvent American newspaper 
distribution through improved delivery, 

circulation and marketing support services.

DISTRIBUTION SERVICES FOR PRINT MEDIA

DIGITAL MARKETING PLATFORM

The leader in local digital.

303-656-1355
info@adcellerant.com

Unifying the sales process, marketing execution,
and reporting in a single toolkit.

CRM - CUSTOMER RESOURCE MANAGEMENT

Better Tools. Better Service.
Tremendous Results.

Contact: Robin Smith            Cell: 301.800.2ASK (275)
robin@ask-crm.com                         www.ask-crm.com
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Community Publications Business and Service Directory

Your Go-To Guide for Community Publication Business and Service Support

Got Print?
Send it to the Ultimate PrintSource  

for the Best Service, Quality and Price
Commercial Printing

Inserts, Direct mail, Rackcards, NCR
www .UltimatePrintSource .com

PRINTING

MOBILE SOFTWARE DEVELOPMENT

INTEGRATED MOBILE
& WEB SOLUTIONS
TO REACH YOUR

AUDIENCE ON
ANY DEVICE

BAR-Z MOBILE DEVELOPMENT
info@Bar-Z.com      512-732-0135

MERCHANT CARD PROCESSING

MOBILE APPS  - NEWSPAPER SOFTWARE

AA
AccountScout CRM Mobile App 
for Sales Reps

- Re-run ads
- iOS & Android
- Linked to office database

PRINTING AND PROMOTIONAL SUPPORT

800-270-1769

PUBLICATIONS PRINTING

✔  MAGAZINES
✔  JOURNALS
✔  CATALOGS

✔  GUIDEBOOKS
✔  HIGH QUALITY
✔  SHORT-RUN PUBLICATIONS

800-647-0035      CUMMINGSPRINTING.COM

Creative Circle
MEDI A SOLUTIONS

•

MEDIA CONSULTING

Design.  Content.  Ideas.
Software.  Training.

401-455-1555
www.creativecirclemedia.com

Providing the knowledge, 
experience and technology to 

help publishers grow and thrive!

MEDIA SELLER SOLUTIONS

Premium visibility packages deliver your 
information where media decisions are made!

847-375-5000  ❖   kantarmedia.com

SRDS

SRDS Solutions for Media Sellers

THE NEWSPAPER MANAGER

CRM   SALES   PRODUCTION   BILLING
INTEGRATED MARKETING

Ph: 706-750-0016   gbooras@mirbeltechnologies.com

www.newspapermanager.com

PUBLISHING SOFTWARE

SELF-SERVE PROMOTIONAL PRINTING

   

SEARCH PLATFORMS

800-944-3276 (ext. 0)
AUTOCONX.COM

SEARCH ENGINE
PLATFORMS

MARKETPLACES
AUTOMOTIVE
REAL ESTATE

RECREATIONAL
AGRICULTURAL

VERTICAL & HORIZONTAL

More than a CRM, 
your 24/7 business 

 partner

maxpropublishing.com
407.656.2777

PUBLISHING SOFTWARE

PUBLISHING SOFTWARE

603-323-5077   WWW.MERRSOFT.COM

 FULLY INTEGRATED
  EASY TO USE
  AFFORDABLE
  FREE DEMO

 DIRECT MAIL
  COMMERCIAL BILLING
  GENERAL ACCOUNTING
 PAYROLL

MARKETING PLATFORM

The Only Turnkey Solution 
Designed Specifically for 

Local Community Publishers! 

BECOME YOUR
COMMUNITY HUB

916-585-8468
locablepublishernetwork.com

LEGAL & PUBLICE NOTICE AUTOMATION

Your Legal Notice Experts

866-672-1600
info@legalnoticeservice.com

L E G A L  
N O T I C E
S E R V I C E

Our proprietary system automates the entire 
process, saving time, money, and manpower.

MAILROOM CONTROL SYSTEMS

The leader in US Newspaper
Mailroom Controls.

888-3069-0639 (x83)
www.miracomcomputer.com

 
www.miracomcomputer.com

EDITORIAL RESOURCES NEWS FEATURE CONTENT PROVIDER

Wells Fargo, Ford Motor Company, Microsoft, Kraft Foods and 

and United Way; and government agencies such as the USDA and the 
Centers for Disease Control.

(800) 990-4329                                www.napsnet.com

Grow revenue and lower costs by providing a 
unified self-serve newspaper advertising platform 
for print, digital and social media advertising.

SELF SERVE NEWPAPER ADVERTISING 

508-366-6383
iPublishmedia.com

SOFTWARE SYSTEMS FOR PUBLISHERS
SCS BUILDS TRUSTED SYSTEMS

Find out why our customers call us “the best 
tech support team” and say “we wish we could 
contract with SCS to support all our products.”

phil@newspapersystem.com                           800-568-8006
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KNOWLES MEDIA 
BROKERAGE SERVICES
Appraisals-Acquisitions

Sales-Mergers
Gregg K. Knowles, 
Licensed Broker. 

Office 712-792-2179
Cell 661-333-9516
Go to my WEBSITE

for listings: 
www.media-broker.com

LIVE AND WORK in fab-
ulous Myrtle Beach, S.C. 
The Myrtle Beach Herald 
has an immediate open-
ing for an experienced 
sales rep. Email resume 
to Steve Robertson, steve.
robertson@myhorrynews.
com.

GRAPHIC DESIGNER. 
Full time with benefits, 
two weekly and two 
monthly newspapers plus 
community magazines. 
Fleming Island Florida, 
just outside Jacksonville. 
Contact Jon Cantrell at 
904-710-8181. Send re-
sume to jon@opcfla.com

ADVERTISING SALES 
MANAGER  All Island 
Media, Inc. publishers of 
Pennysaver, Town Crier 
and Trends is looking for 
an experienced sales man-
ager to work in our Long 
Island office. This position 
will provide leadership and 
direction to Display Sales 
Representatives. Appli-
cants must have a proven 
track record of motivating 
and leading sales in a sim-
ilar environment. Please 
send resume in confidence 
to jobs@lipennysaver.com

ADVERTISING SALES 
MANAGER needed for 
Florida’s largest group of 
community newspapers. 
Salary, liberal bonus and 
benefit package avail-
able for the right indi-
vidual.  Please send your 
resume with cover letter 
and salary requirements 
in confidence to: Far-
ris Robinson, President, 
to E-mail: Opportunity@
Hometownnewsol.com Or 
Fax: 772-465-5301-EOE

NEWS EDITOR. Publisher 
seeking a News Editor 
with experience in both 
print and electronic media. 
We’re looking for someone 
with a proven track record, 
excellent writing skills, a 
Journalism Degree and a 
desire to take advantage 
of all print and digital op-
portunities in this growing 
Florida Market. We work in 
a fast-paced environment, 
so the ideal candidate will 
be able to work well under 
pressure to meet work-
flow and printing dead-
lines, ability to work with 
other staff writers as well 
as freelance writers and 
control the budget for the 
department. This candidate 
needs to be a people per-
son with neutral views, yet 
a passion for accuracy in 
reporting. Contact Publish-
er Jon Cantrell at 904-264-
3200 or jon@opcfla.com

KAMEN & CO. GROUP 
SERVICES 
www.KAMENGROUP.com 
www.twitter.com/kamen-

group   
info@kamengroup.com  

516-379-2797
Kamen & Co Group Services

626 RXR Plaza
Uniondale, NY 11556

We are the leading financial 
valuation multi-media pub-
lishing firm in the industry 
serving both the domestic 
and international publish-
ing audience. Our office 
values book publishing, 
social media, video, news-
paper, shopper, magazine 
and broadcast entities as 
well as investment co’s that 
deal within the media sec-
tor. At Kamen & Co Group 
Services, our continuum of 
publishing advisory servic-
es allows us to meet each 
client’s needs. APPRAIS-
ALS, BROKERING, CON-
SULTING. We have pub-
lishing properties for sale 
across the globe; contact 
us for specific markets and 
opportunities. Confidential-
ly email us at info@kamen-
group.com and/or feel free 
to call us at our New York 
corporate office 516 -379-
2797. Follow us at twitter 
too!  www.twitter.com/ka-
mengroup. KAMEN & CO:  
Proud to be the expert 
media financial valuation 
resource for FORBES 400 
list of America’s Richest 
People 2016 and 2015

QUALITY, READER 
popular, niche rural inter-
est publication for sale. 
Onwer / publisher retiring, 
Located in Midwest. Gross 
$600,000 to $700,000. 
Call 620-966-7557

NICHE MONTHLY news-
paper and event manage-
ment business for sale. A 
mix of monthly and annu-
al publications as well as 
a number of yearly events 
drive the $1.3M revenue 
for this 25 year old busi-
ness. Established clien-
tele, distribution network, 
and readership. Owner 
retiring but will work as 
consultant through transi-
tion. Mid-Atlantic location. 
Principals only may email 
me at 202Belden@gmail.
com.

fOUR fREE MONTHLY 
PUBLICATIONS in North 
Central Florida. Two are in 
a high-end gated commu-
nity with special delivery 
rights. Time to retire and 
go fishing. 352-804-1223

BOOST REVENUE by 
running pay-per-call ads 
in unsold ad space. Clas-
sified or display. Prompt 
regular payments. No 
invoicing needed. No com-
mitment! Contact Leigh 
Ann at American Classified 
Services. 618-351-7570.

EQUIPMENT fOR SALE- 
Rima RS 25-12S Compen-
sating Stacker saves at 
least one man on delivery, 
$4,900.  2 web infeeds for 
Goss Community, Bill Rub-
ber Super Surface Tension-
er, $2,900 Ken Hovland, 
860-798-7810, Ken@Eagle-
GroveLLC.com, formerly 
Reminder Media in CT. 

CONTACT:
Phone:  877.203-2327
Fax:  781.459.7770
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

PUBLICATIONS
FOR SALE

PUBLICATION 
BROKERS

EmPLOymENT

EmPLOymENT

LOOKING TO SELL 
your publication?

Make sure you place 
your ad in

INK MAGAZINE!

PUBLICATIONS
FOR SALE

EQUIPmENT FOR 
SALE

PER INQUIRy
ADVERTISING
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XFINITY Internet 
•  Get the fastest and most reliable in-home WiFi,  
even during peak hours, when everyone’s online.
•  With XFINITY WiFi stay connected at millions  

of hotspots nationwide.

XFINITY TV 
•  We save the latest episodes of the top 100 shows 

 for you, so they’re ready to watch when you are.
•  Many movies available a month before Net�ix® and Redbox.®

Offer ends 02/04/17. Restrictions apply. XFINITY service not available in all areas. Limited to new residential customers. Requires subscription to Internet Plus with Limited Basic TV, HBO® or SHOWTIME®, Streampix® and 
Performance Internet service. Equipment, installation, taxes and fees, including Broadcast TV Fee (up to $7.00/mo.),  and other applicable charges extra and subject to change during and after the promotion. After applicable 
promotional period, or if any service is canceled or downgraded, regular charges apply. Comcast’s current monthly service charge for Internet Plus with Limited Basic TV is $74.95 (pricing subject to change). Service limited 
to a single outlet. May not be combined with other offers. TV: Limited Basic service subscription required to receive other levels of service. Not all programming available in all areas. XFINITY On Demand selections subject to 
charge indicated at time of purchase. Availability of top 100 shows varies based on service tier. XFINITY apps: Restrictions may apply. Standard data charges may apply. Check with your carrier. Not all Android™ devices are 
compatible with the XFINITY apps. Internet:  Actual speeds vary and are not guaranteed. XFINITY WiFi is included with XFINITY Internet tiers of 25 Mbps download speeds and above only. Hotspots available in select locations only. 
Requires compatible WiFi-enabled laptop or mobile device. WiFi claim based on March 2016 study by Allion Test Labs, Inc.  Reliably fast claim based on FCC, ‘Measuring Broadband America’, March 2016. Used under license. Call 
1-800-XFINITY or visit xfinity.com for restrictions and complete details.  All channel logos, trademarks and service marks are the property of their respective owners. Jason Bourne © 2017 Universal Studios. All Rights Reserved. The 
Accountant © 2017 Warner Bros. All Rights Reserved. SML99998-0891

Call 1-855-526-0351 today  
and ask about this special o�er.

Jason Bourne (PG-13) available 
on XFINITY On Demand

Download  
speeds up  

to 25 Mbps

Premium choice  
of HBO® or 

SHOWTIME®

Access to millions  
of hotspots 
nationwide

Get started with 
XFINITY TV and Internet

$4499
per month for 1 year with

a 1 year agreement

The Accountant (R) available  
on XFINITY On Demand This Is Us available on XFINITY TV app

XFINITY  
TV app

Proud partner of the 
Jacksonville Jaguars

Awesome is being connected to 
all the things that matter to you.

Give us another chance by redeeming this offer!
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Offer good for a limited time at participating Papa John’s restaurants. No double toppings or extra cheese. Additional toppings may be excluded from special offer pizzas or require additional charge. Not valid with any
other coupons or discounts. Limited delivery area. Delivery fee may apply. Customer responsible for all applicable taxes. Prices may vary in Alaska and Hawaii. © 2016 Papa John’s International, Inc. All Rights Reserved.  FREELC  

BARBARA KLOMM
12369 ELEMENT BLVD.
BROWNTOWN, MO 78977-1555

MEDIUM
CHEESE PIZZAFREE

One-time use only. This card must be surrendered after redemption.
EXPIRES: <XXXXXXXXXX>

TO REDEEM ONLINE @PAPAJOHNS.COM
ENTER PROMO CODE: <XXXXXXXXXX>
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A monthly publication provided by 
the Association of Free Community 
Publications. INK’s mission is to 
bring news and resources to the free 
community publication industry.

Got a newsworthy event going on 
with your business or your staff?
Send INK the details and any photos 
for consideration to loren@afcp.org.


