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Dear Readers: 

Can you believe that we are already heading into the month 
of June? June means higher temperatures and humidity – 
two factors that can stress the body’s ability to cool itself.  

Heat illness becomes a special concern of mine since 
I’ve experienced heat exhaustion before – a pretty scary 
situation, to say the least. I’m not much on drinking a lot 
of water and found out first hand that working or playing 
in the sun’s heat while not hydrating is a recipe for heat-
related illnesses. 

There are three major forms of heat illnesses: heat cramps, 
heat exhaustion, and heat stroke, with heat stroke being a 
life-threatening condition.

Heat Cramps 
Heat cramps or muscle spasms are caused by heavy 
sweating and affect the arms, legs or stomach.  Although 
heat cramps don’t cause permanent damage, they can be 
quite painful. To prevent them, drink electrolyte solutions 
such as Gatorade during the day and eat more fruits like 
bananas.

Heat Exhaustion 
Heat exhaustion is a condition more serious than heat 
cramps. When you don’t drink enough fluids to replace 
what you’re sweating away, your internal air-conditioning 
system becomes horribly overworked. The symptoms 
include headache, heavy sweating, intense thirst, dizziness, 
fatigue, loss of coordination, nausea, impaired judgment, 
loss of appetite, hyperventilation, tingling in hands or feet, 
anxiety, cool moist skin, weak and rapid pulse (120-200) 
and low-to-normal blood pressure.  

People suffering these symptoms should be moved to a 
cool location, such as a shaded area or air-conditioned 
building. Have them lie down with their feet slightly 
elevated. Loosen their clothing and apply cool, wet cloths 
or fan them. Have them drink water or electrolyte drinks. 
Have them checked by medical personnel. Victims of heat 
exhaustion should avoid strenuous activity for at least a 
day, and they should continue to drink water to replace lost 
body fluids.

  

Giselle Bernard
Publisher

PUBLISHER’S
NOTE

Heat Stroke 
Heat stroke kills and happens when the body has been 
depleted of its water and salt. The body’s temperature rises 
to deadly levels. Someone usually experiences heat cramps 
and/or heat exhaustion before experiencing symptoms 
of heat stroke, but not always. Heat stroke is sometimes 
mistaken for heart attack, especially in a work setting. 

The early symptoms of heat stroke include a high body 
temperature (103 degrees F), an absence of sweating, hot 
red or flushed dry skin, rapid pulse, difficulty breathing, 
constricted pupils and any/all of the signs or symptoms 
of heat exhaustion. In an advanced state of heat stroke, 
the victim may exhibit bizarre behavior and have high 
blood pressure, seizures or convulsions, collapse, loss of 
consciousness and a body temperature of over 108° F.  It 
is vital to lower a heat stroke victim’s body temperature. 
Seconds count. Pour water on him/her, fan the victim, or 
apply cold packs. Call 911 to get an ambulance on the way 
as soon as possible.

To prevent heat-related illnesses take the following health 
tips into consideration:

•	 Condition yourself for working in hot environments. 
Start slowly, then build up to more physical work. Allow 
your body to adjust over a few days.

•	 Drink lots of liquids. Electrolyte drinks are good for 
replacing both water and minerals lost through sweating. 
Never drink alcohol and avoid caffeinated beverages like 
coffee and pop.

•	 Take a break if you notice you’re getting a headache 
or you start feeling overheated. Cool down for a few 
minutes before going back to work.

•	 Wear light-weight, light-colored clothing when working 
out in the sun.

•	 Take advantage of fans and air-conditioners.
•	 And, believe it or not, get enough sleep at night.
A little knowledge goes a long way in avoiding heat 
illnesses….

Giselle  Bernard, Owner/Publisher

Stay Cool This Summer
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InStyle Stages to Sell
By Kathy Bowen Stolz

Staging luxury homes makes them sell fast. And that is 
where InStyle Staging steps in.  This Houston company, 
which is owned by Selena Mackay, interior designer, and 
John Paul Tamborello, builder, utilizes the skills of its 
owners to create the kind of Wow! factor that will cause 
potential buyers to say “I want to live here” when they 
enter a house InStyle has staged. 

“Our commitment is to make the house user-friendly, 
beautiful and upscale,” Selena said. “We don’t take generic 
furniture from discount stores to stage our houses.” Instead, 
they create a custom interior design, staging it as if it were 
a project she was designing for a particular client of her 
interior design company, Studio Mackay. “Our luxury 
staging gives buyers the ability to picture themselves in 
these homes without wondering what they will do with the 
interiors…without having to hire a designer.” 

The staging company works for builders and realtors, 
leasing their staging elements for three months and 
charging 1 percent of the selling price. Their niche is new 

construction houses priced in the $2 million-and-above 
bracket – homes that are usually 6,000 to 10,000 sq. ft. A 
typical installation starts by designing the décor’s look, 
which takes around three weeks, followed by a four-day 
installation.

Both she and Tamborello have extensive experience in 
what clients at this level want in their homes, Mackay said. 
“We think about how people live in the neighborhoods we 
work in and the architecture of the house. We focus on what 
a buyer wants,” she added. All five houses they have staged 
since starting the business in late 2017 sold within the 
three-month lease, with two selling within 10 days.

 Selena said they work to stay consistent with the 
architectural design of the houses. Their three goals are to 
make the house feel welcoming and comfortable, to make 
the house feel more luxurious with a rich environment 
and to redirect attention away from any objections that a 
buyer may have, such as spaces that may be challenging 
to furnish. “We do what the house calls for; we make the 
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InStyle Stages to Sell

Continued on page 12

interiors work for living,” she stated. 

“We can brighten up the space and give it a bit of 
personality. We feature giant rugs, amazing artwork and 
high-end furniture. We use grounded neutral shades with 
a punch of color in pillows, accessories and artwork. We 
want people to see themselves living there as they walk 
from room to room,” Selena commented.

Although they don’t stack dishes in the cabinets or food 
in the pantry, they do use decorative pieces to make the 
kitchens memorable. They put large accessories on over-
sized islands to provide color and proportion. Every room 
should be beautiful, the kitchen should not be an exception, 
according to Selena. In the bathrooms and bedrooms, they 
stage with soaps, towels, pillows and linens, although they 
put nothing in the closets. “I don’t like clutter. I like clean,” 
Mackay noted.

While they want to show how spaces might be used and 
furnished, they are careful not to include any elements, 

such as religious symbols, that might offend prospective 
buyers. 

InStyle has a great team that shares the vision of the 
company. They live and breathe good design.  “We 
have a collaborative way of working. Everybody takes 
responsibility. John and I direct and edit, but many times 
we are on our hands and knees making a house amazing!” 
Selena said.

Mackay and Tamborello partner with local art 
galleries to showcase high-end art in every room of 
the house, according to the company website, www.
instylestaginghouston.com. “Adding fine art and turning 
these homes into a gallery turns an everyday showing into 
an amazing experience.”

InStyle rents some of the artwork from galleries and owns 
other pieces. “There’s a lot of transitional art on the market 
featuring happy colors and uplifting images,” Selena said. 
“These pieces elevate the space and are available for sale 
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Greymark Construction Offers  
‘Wow’ Remodeling

Refrigerators have special significance for Leslie King. 
As a college student selling (or leasing?) dormitory 
refrigerators, they gave Leslie her first “real” income. Now, 
as owner of Houston’s Greymark Construction, a design/
build firm, refrigerators and their placement are a focal 
point for a business that specializes in kitchen, bathroom 
and whole house remodeling, improving the livability of a 
home. 

King prefers remodeling “because we get to go in and do 
the fun stuff. We get to do the ‘wow’ that the homeowner 
couldn’t afford when they built the house.” Greymark does 
about 40 projects a year.

With the average cost of a kitchen at $75,000 without 
appliances and the average cost of a bath at $35,000 for a 
home that sells for $500,000, homeowners get more than 
their money’s worth at re-sale with remodeling, she said. 
For example, Greymark just increased the value of a $1.2 
million home to at least $1.4 million by renovating the 
kitchen and whole first floor for $185,000.

Being a woman can be an advantage in the male-dominated 
construction industry, King said. “I understand how a 
kitchen should work because I cook. I ask things like 
if someone is right- or left-handed so we can place the 
dishwasher in the best spot. I also ask How many pairs of 
shoes, purses, belts or scarves do you have? (when doing a 

closet). Men don’t think of things like that.” 

King said she is likely to get jobs when the wife makes the 
decision on a remodeling project, but is likely to lose a job 
to a male competitor when it involves “engineering,” such 
as an addition to a house, when a man makes the decisions.

(Not sure about several things in this paragraph.) But King 
is comfortable competing against men because she’s been 
doing it for most of her professional life. After earning her 
degree in marketing from Sam Houston State University, 
Leslie determined that she wanted to earn $1000 a month 
and be able to set her own hours. Her dad encouraged her 
to look to the oil fields for opportunity. With two job offers, 
she joined IMCO which was a division of Halliburton., in 
September 1979 where she was one of 10 women among 
a couple of thousand men on the payroll. She also sold 
recycled pipe thread protectors for a while and worked as a 
restaurant management trainee for Marriott Hotels for two 
years.

But it was her year selling real estate that really shaped her 
future. Divorced, with two small daughters to support, King 
started buying older homes in 1992 to remodel and resell 
while selling properties for others. She learned construction 
techniques from the “two old codgers” she hired as 
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Greymark Construction Offers  
‘Wow’ Remodeling

Continued on page 14

carpenters. Although some men presumed that she couldn’t 
understand technical elements of construction because she 
didn’t wear a tool belt, she asked a lot of questions and 
learned everything she could. 

She said what really helped her improve her skills was 
joining the Remodelers Council in 1997 and a peer-review 
groups, Remodelers Advantage. She now meets with 11 
other remodelers from across the country twice a year to 
sharpen her skills.

Back when she started in 1995, she heard comments that 
she didn’t know what she was doing, but those comments 
have disappeared over the years, she said. 

No doubt Greymark’s many awards have had something 
to do with those comments disappearing. Greymark 
Construction won the Greater Houston Builders 
Association Grand Remodeler prize from 2010 and 2015, 
in addition to the  Chrysalis Award for the nation’s best 
Universal Design. Greymark received a Texas Lone Star 
award for Best Historic Renovation.

Also, the Better Business Bureau gave Greymark its award 
for excellence from 2009 through  2019 in recognition 
of its A+ rating. Texas Association of Builders gave 
Greymark its Star Awards for Best Whole House Remodel 

Serving the Houston Area

Baytown Floors
7910 North Highway 146

Baytown, Texas 77523

281.573.4400
www.baytownfloors.com

We also offer showers with mud-set shower 
pans, tub surrounds, Jacuzzis, fireplaces, stone 
work, staircases, granite and backsplashes.

Baytown is insured and bonded, capable of 
handling any job from A to Z as a complete 
turnkey operation. 

We would welcome the opportunity to bid 
on your next project and show you the high 
level of service and quality of work that have 
defined our company.

Baytown Floors offers a spectacular
selection of the world’s most popular

WOODS •  LAMINATES
CARPETS •  TILE

DECORATIVE ELEMENTS

281-809-6625
www.NewLuxeBathGlass.com

• Specialists in Glass Shower Doors & Bathroom Enclosures
• Complete Shower Design, Fabrication, and Installation
• Large Selection of Glass and Hardware Options
• Lifetime Product Warranty
• All Major Credit Cards Accepted
• Complete Satisfaction is Our Goal

Custom Frameless Shower Doors and Enclosures
New Mirrors • Custom Framed Mirrors

SHOWER GLASS 
MADE EASY

Houston's Shower Door 
Installation Company

We deliver the highest quality custom frameless shower doors 
and enclosures with quick, courteous service, attention to 
detail, and competitive pricing.
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Keynote Speakers Announced for the 
2019 Sunbelt Builders Show™

The Texas Association of Builders (TAB) is excited to 
announced Robert Van Winkle, aka Vanilla Ice, Larry 
Haines and Robert Dietz as the keynote speakers for the 
2019 Sunbelt Builders Show™. The two-day trade show 
and four-day conference is slated for August 6 – 9 at the 
Gaylord Texan Resort & Convention Center in Grapevine, 
Texas.  

Vanilla Ice has signed on as the Show’s opening keynote 
speaker for August 7 at 9:30 a.m., sponsored by Great 
American Insurance Group. Vanilla Ice, known for his 
world-famous rapping and reality TV personality, will be 
speaking to the homebuilding industry about his successful 
career, holding a Q&A and performing a couple of his most 
famous songs. He will also be making a guest appearance 
on the trade show floor. He is a successful real-estate 
entrepreneur, and has more than 15 years of hands-on home 

improvement experience. The Dallas native partnered 
with the DIY Network in 2010 and launched The Vanilla 
Ice Project. Currently in its ninth season, The Vanilla Ice 
Project focuses on budget-friendly flips and interesting 
tweaks that make a big difference with jaw-dropping 
results. In 2011, The Vanilla Ice Project won Best Home 
Show by The Factual Entertainment Awards.

The following day, the founder of Sunconomy, Larry 
Haines, and National Association of Home Builders’ 
(NAHB) Senior V.P. and Chief Economist Robert Dietz 
will share the stage at 9:30 a.m. The duo will focus on the 
future of housing. Haines will educate Sunbelt attendees on 
how 3D-printed components might be used in conventional 
home construction now and in the future.  Dr. Dietz will 
provide the latest economic trends and updates affecting 
the residential homebuilding industry.

The Sunbelt Builders 
Show™ is offering 
free registration for 
residential homebuilders 
for a limited time. Click 
the following to register, 
see a complete schedule 
of events, social events 
and show floor. 

For more information 
on the Sunbelt Builders 
Show™, go to 
SunbeltBuildersShow.
com or contact Angelica 
Stehling at Angelica@
TexasBuilders.org to 
promote your company 
to hundreds of Texas 
homebuilders.

SUNBEL2
0
1
9

AUG
6-9

TE XAS ASSOCIATION OF BUILDERS

CONFERENCE |  TRADE SHOW
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Discover Excellence.

KITCHEN | BATH | LIGHTING

Houston
6867 Wynnwood Lane

713.861.2343

7071 Southwest Freeway
713.781.2222

expressionshomegallery.com
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Today’s finest homes include products that are well 
appointed with quality features to provide years of 
enjoyment. From colorful hues and matte finishes to stone 
materials and vintage-inspired fixtures, the most successful 
builders know the finishing touches make all the difference. 
The look is modern and metropolitan with an element of 
surprise elevating the design status.

Stone Look Hudson Tub 
MTI Baths captures the essence of today’s hottest looks 
in bathroom design with its popular Hudson tub. The 
freestanding composite tub is crafted from high-grade 
minerals to offer the trendy stone look that consumers and 
designers are clamoring for. Its vintage-inspired appeal 
brings a fresh twist to a modern farmhouse aesthetic, giving 
this tub exceptional flexibility to complement a variety of 
decors. Measuring 66” x 32” x 23”, the Hudson features a 
graceful oval silhouette with a soft, rolled lip and embossed 
linear detailing. A deep bathing well and sloped walls with 
integrated lumbar support provide ample space for bathers 
to enjoy a supremely comfortable soaking experience.

The Hudson is part of MTI’s renowned Designer Collection 
and is available as a soaker or air bath. Its mineral 
composite blend is created from high-grade minerals mined 
from local Georgia quarries. Each piece is treated with a 
high-performance polyresin coating, resulting in a beautiful 
glossy white finish that is highly insulating and keeps bath 
water warm longer. The non-porous surface is extremely 
durable, resistant to stains and scratches and is easy to 
clean and maintain. As with all MTI tubs, Hudson tubs are 
crafted in the United States, finished by hand to exacting 
quality standards and covered by a 10-year warranty.

Colorful, Contemporary and Blue 
Adding a pop of color in the bathroom is a popular trend 

Modern Style Latest Trend in Kitchen, Bath Design
By Linda Jennings

in contemporary design, 
and ICERA is leading the 
way with its Canto vanity 
collection in fresh finish 
options. White bathrooms 
are the perfect backdrop 
for the Canto vanity in a 
stunning shade of deep blue 
with striking metal trim that 
showcases its geometric form. 
The vanity creates a dramatic, 
yet refined, focal point that 
brings a touch of elegance and 
urban chic to the bathroom. 

The furniture-style vanity is notable for its distinctive 
angles and solid wood throughout. The solid stone 
countertop includes a matching backsplash, while the 
vanity cabinet includes a soft-close drawer with dovetail 
joinery. Two deep drawers offer ample space for towels and 
toiletries, including a divided top drawer for organizing 
smaller items. ICERA also offers coordinating mirrors for a 
beautifully cohesive finished look. 

Matte Black Is Back 
Matte black is quickly 
replacing traditional 
metallic finishes as the “it 
look” in today’s fashion-
forward kitchens. Lenova 
recently introduced 
a sophisticated matte 
black finish for two of its 
newest kitchen faucets, 
and it’s a chic look that is 
both dramatic and elegant. Lenova’s interpretation of black 
is a more refined iteration of the glossy version that was 
popular during the 1980s. This soft, flat finish goes equally 
well with classic white and gray kitchens or more modern, 
colorful decors. 

Black is a smart choice for the kitchen because of its 
neutrality (black goes with everything!) as well as its 
durability. Lenova incorporates proprietary PVD processing 
into its manufacturing system to create a matte finish that is 
long-lasting and easy to maintain.

For more information on these new products visit websites 
mtibaths.com, icerausa.com, lenovasinks.com.



11

BUILDING STONE
•  Chop / Ashlar  •  Fieldstone
•  Ledgestone  •  Stone Blends
•  Cladding/Dimensional Cut

•  Stone Countertops
PAVERS / RETAINING WALLS

  •  Belgard Pavers  •  Pavestone  •  Paveloc Plus
LANDSCAPE

•  Flagstone  •  Gravels  •  Boulders
RESIDENTIAL BRICK

•  King Size Brick  •  Reclaimed Chicago Brick
•  Queen/Modular Brick

OUTDOOR LIVING
  •  Fireplaces  •  Kitchens
•  BBQ Grills/Accessories

MASONRY SUPPLIES
•  Mortar  •  Lintels  •  Stucco  •  Accessories

CAST STONE
MANUFACTURED STONE

281-377-3434
7309 Schneider St., Houston TX 77093

www.legendsstone.com
pat@legendsstone.com

Pat Wilson, President  •  A Veteran-Owned Company

One of the largest selections of stone products in Texas
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Continued from page 5

with the home.”

Their primary client at this time is Smith Family Homes, 
a custom building firm that has contracted with InStyle to 
select all of its finishes and stage all of its homes for the 

remainder of 2019 through the end of 2020, a total of more 
than 30 homes. “John and I know the market so well that 
Smith Family Homes trusts us and gives us free rein,” 
Selena said.

Because they stage very large homes, they often have to 
create custom furniture pieces, such as consoles and tables, 
to fit the spaces. Tamborello, owner of Top Notch Design 
Renovations, works with several tradesmen to create those 
pieces, which are also for sale.

Selena and John are creating an inventory of furnishings 
that can be used in their staging company. They regularly 
buy pieces rather than rent items from furniture companies. 
Fortunately John Paul owns a strip of warehouses where 
they can store their items.

They use two moving companies, who are exceptional, 
according to Selena, to transport their furnishings in and 
out of storage. The movers wrap all of the pieces in plastic 
and wear white gloves to handle the artwork. 

She said InStyle Staging also has a furniture cleaner on 
call, but she has been surprised that they have seldom 
needed his services because the realtors are diligent 
about protecting the staging company’s pieces. And their 
diligence is a plus because Selena loves to decorate with 
white furniture!

Admitting that both John and she are Type A personalities, 
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For more information about InStyle Staging,  
call 832-597-2303, email selena@studiomackay.com 

or visit www.instylestaginghouston.com

The office is located at  
5120 Woodway Drive, Suite 5002, Houston, TX 77056

Selena said they want to grow, grow, grow the company to 
include a retail outlet and perhaps collaborate with other 
partners. Stating that it’s always great to reinvent yourself, 
after 20 years as an interior designer she would like to 
evolve her design business into a service that a does not 
require “hiring a designer.” In a perfect world, the home 
buyer would buy the house and the furniture, and her work 
would be done!

The biggest surprise they’ve had so far is how well the 
business is doing, she said. They expected to stage one 
house per month, but now they’ve got four more on the 
horizon. 

Although they’re putting all of the money earned back into 
the business’ operation, she said the company is a success 
if for no other reason than “how happy we feel when we do 
this!

“I love doing the staging. It’s like Install Day every day. 
It’s exciting to see the builders walk in and be blown away 
because the staging looks so good. It’s really fun!”



14

Continued from page 7

over $500,000 and Best Kitchen over $100,000. Other 
national recognitions are being named one of Remodeling 
Magazine’s Big 50 and Best Whole House Remodel from 
Professional Remodeler Magazine.

With so much crystal on the shelves, nowadays almost 
all of Greymark’s clients ask if theirs will be an award-
winning job! “Everybody wants to be award-winning,” she 
adds. 

Leslie King is now recognized as a leader in the 
construction industry. Past president of the Remodelers 
Council of the Greater Houston Builders Association, 
Leslie was also president of the Greater Houston Builders 
Associaion in 2014, the second woman and the second 
remodeler to lead the organization long dominated by male 
custom builders.

King created Greymark Express in 2011 as a way to 
weather the economic downturn and to expand the 
company’s market area beyond Houston’s Inner Loop 
and I-10 West Corridor into the suburbs. Unique to the 
Houston market, Greymark Express promises to complete 
a bathroom remodel in two weeks if no plumbing fixtures 
or walls have to be moved. “In the down economy small 

Guests Are Family. Steaks Are Prime.
Memories Are Made.

LEGENDARY EVENTS SINCE 1926.
Prime Aged Steaks  |  Jumbo Nova Scotia Lobster  |  Classic Italian Specialties

THE PALM HOUSTON 6100 Westheimer | 713.977.2544 | thepalm.com/houston
Private Dining Rooms Available

PalmHouston_8.5x2_Ad_Layout 1  9/19/17  2:07 PM  Page 2

projects were the only thing homeowners could afford. 
Greymark Express allowed us to get our foot in door with 
clients, which is huge.” Those bath remodeling projects 
were $15,000-$20,000 and up. People are now spending 
more money, King said.

But when the economy soured in 2009, most custom 
builders became remodelers to keep their businesses 
afloat, she said. However, they didn’t realize how different 
remodeling was from ground-up building. Suddenly 
their clients were around every corner, watching them as 
they worked, because they were living in the project, not 
viewing it from the street.

These custom builders asked King what was the secret 
to remodeling. “Communication is a huge part. That and 
listening.”

While hearing has been something of a challenge for Leslie 
who has life-long severe hearing loss, listening comes 
easily to her. King keeps Greymark focused on its clients’ 
satisfaction. Its goal is to keep its customers happy every 
day. She said they do that by anticipating problems and 
eliminating surprises as well as finishing projects on time 
and on budget. She cites 90 percent of business coming 
from referrals and repeat customers.



15

Continued on page 16

713 Lehman
Houston, TX  77018

713-695-2001
www.arkconcrete.com

•  A Texas Based Cast Stone Manufacturer
•  Over 40 years of industry experience
•  30,000 sq ft warehouse 
•  Trained Craftsman
•  Custom Cast Stone Products
•  Natural Stone

Residential  & Commercial
Large & Small
Exterior 
Interior - Fireplace & 
                   Vent Hoods

She uses BuilderTrend software, updated by her field 
people, so that clients can track their projects’ progress 
on-line. “Clients love it,” she said, because people are 
becoming more technically focused.

Since 2009 she has used GuildQuality, an independent 
survey company, to track Greymark’s customer satisfaction 
results. Greymark’s website links viewers to the results so 
that they can read the comments for themselves.

“People hire us because we know what we’re doing and 
they trust us. Those are huge things,” she stated. “We’re 
being hired for a service, for our expertise. We’re able to 
establish trust from the beginning.”

King refocused her business in 2004 from just building to 
design-build because she could control the costs that way. 
“If a client brings us architectural plans, it is usually outside 
the client’s budget. For example, one project’s budget was 
$200,000, but came in at $400,000. If we design it, it stays 
within the client’s budget. We make sure we anticipate 
every expense. It’s a win-win for the client.”

Leslie said she prefers design work but also does and sales. 
“My job is to give ideas and to anticipate the best operating 
function” to meet the homeowners’ needs. There is an 
Architect on staff along with an estimator, interior designer, 
office manager and marketing person. Her oldest daughter 
who is a CPA has come on board as Vice-President and will 
be taking over the business in about 5 years. The rest of the 
staff is in the field.

One reason King chose Greymark as the company name 

Our continuing commitment to quality products may mean a change in specifications without notice. 
© 2018 Goodman Manufacturing Company, L.P.  ·  Houston, Texas · USA

At Goodman, we believe in American 
dependability. Units are designed, 

engineered and assembled in the U.S.A.

 www.goodmanmfg.com
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Continued from page 15

A/C & Heating  
Bruce Mechanical 

281-651-2476 • brucemechanical@yahoo.com

A/C & Heating  
Goodman Manufacturing 

Edward Neumann, General Accounts Manager 
832-799-2956 • edward.neumann@goodmanmfg.com

A/C & Heating  
M-Squared Climate Control 

Michael Milton 
832-612-8855 • mike@smarthvacpros.com

Accounting & Bookkeeping Services  
Efficient Bookkeeping Services 

Laura Daugherty 
832-289-2401 • LDaughterty@efficientbookkeepingservices.com 

Catering & Private Dining 
The Palm Restaurant

Lauren Liermann, Sales Manager 
713-977-8180 • lliermann@thepalm.com

Commercial Real Estate 
Belvoir Real Estate Group

Caylin Hicks 
936-402-7652 • Caylin@belvoir.net

Cast Stone 
The Ark Cast Stone

Harry Durham, General Manager 
713-695-2001 • harry@arkconcrete.com
www.arkconcrete.com

CPA 
RP Jones, CPA 

Ryan Jones 
415-572-8928 • Ryan.jones@rpjonescpa.com

Custom Countertops 
W.R. Watson, Inc. 

Wade Watson, President 
281-495-2800 • wwatson@wrwatson.com

Custom Flooring 
International Flooring 

Richard Arnold, Owner 
832-282-3073 • richard@ifhouston.com

Custom Home Builder 
Sabo Custom Builders 

Ed Sabo, Principal 
713-344-1241 • ed@sabocustombuilders.com

Custom Lumber 
Scholl Forest Industries 

Ward Scholl, Managing Partner 
713-682-2400 • wscholl@schollforest.com

Architect
Stephen Cameron

713-502-6644 • architects@pdg.net

Banking
Allegiance Bank

Chuck Butler
281-639-1298 • Chuck.butler@allegiancebank.com

Bath & Mirror
New Luxe Bath Glass

Brent Richards
281-809-6625 • BRichards@NewLuxeBathGlass.com

Blinds/Shades/Shutters
Houston Shutter Center LLC

Tyler Spaulding
713-703-1801 • info@houstonshuttercenter.com

Business Coaching
Action Coach

Lydia Navo
318-655-8083 • N3marketing@actioncoach.com

Stone, Masonry, Landscape Supplier
Legends Architectural Stone

Pat Wilson
713-899-3261 • pat@legendsstone.com

Title Company
Old Republic Title

Dionne Peters
346-237-1940 • dpeters@oldrepublictitle.com

Employee Benefits
V. P. Higginbotham 

Richard Nevins
713-735-8206 •Rnevins@higginbotham.net

Energy Advisor & Broker
American Enerpower Energy Services
Karen Jacobson
281-414-8157 • Karenjacobson@americanenerpower.com

Financial Advisor
Edward Jones
Melissa Maier
Office: 281-392-3100 • Mobile: 513-703-0588
Melissa.maier@edwardjones.com

Flooring, Countertops & Supplies 
Baytown Floors 

Helmi Abboushi, Owner 
832-768-7575 • info@baytownfloors.com

Garage Doors 
Thomas Garage Doors

 John Thomas, Owner
 713-725-8737 • jthomasdoor@hotmail.com

Home Automation & Security 
Halcyon Technologies 

Jason Hane, Principal 
jason@halcyontechonline.com

Interior Design 
Mary Lynn Mabray, ASID 

713.203.4047 • marylynnmabray@me.com 
http://about.me/marylynnmabray
www.facebook.com/MaryLynnMabrayASID

Kitchen Bath Lighting & Hardware 
Expressions Home Gallery 

Chris Sligh, Builder Sales Manager 
713-861-2343 • scsligh@morsco.com

Mortgage Lending
Amcap Mortgage 

Roy Varner 
713-703-7050 • rvarner@myamcap.com

Cabinets & Home Organization
Closet Factory

Donald J. Yokovich
281-355-7676 • don.yokobich@closetfactory.com

Photography & Videography
Dee Zunker Photography

Tommie Dee Zunker
832-754-7572 • dee@deezunkerphotography.com

Painting Services 
360 Painting of Cypress

Cindy McClanahan
832.795.9968 •  cmcclanahan@360painting.com 
www.360 painting.com/Cypress

Printing & Signage
Featherson Sign Partners LLC 

Janet Featherson
713-829-2996 • janet@feathersonsignpartners.com

Public Insurance Adjuster
All American Public Adjusters 

Fred Allen
713-553-5948 • fredallen@mytxpa.com
www.mytxpa.com

Real Estate Investment Specialist
New Western Acquisitions 

Ayesha Raazi
713-474-0600 • Ayesha.raazi@newwestern.com
www.newwestern.com

Realtor 
Fine Touch Living, A Luxury Division of KW Memorial

Andre Vysotskiy  
832-455-4008 • andre@FineTouchLiving.com
www.FineTouchLiving.com

Remodeling 
Divine Renovation

William “Will” Cole  
713-515-1514 • awill@divinerenovation.com

Specialized Property Marketing Photography
Custom Wall Prints & More, LLC

Pete Wagner
832-279-8231 • info@customwallprintsandmore.com

BUSINESS DIRECTORY
Network in Action & The Metropolitan Builder bring together a coalition of like-minded individuals who understand the 
power of building business. All professionals are known personally and professionally and valued for their integrity 
and outstanding work ethic. They will help you realize your own professional success as you grow your business.

For more information contact 
Greymark Construction Company  

2211 Norfolk, #626, Houston, TX 77098 
713-722-7226 

info@greymarkconstruction.com  
www.greymarkconstruction.com

back in 1994 is because it lent itself to succession, which 
is something she thinks about these days. She now has 
a succession plan in place with her daughter and looks 
forward to watching her take it to the next level of success. 

Greymark and its founder, Leslie King, have made their 
mark on the Houston building scene. And it’s an award-
winning mark. Just look at all of the crystal on the shelves 
if you don’t think so. 



FAMILY OWNED & OPERATED FOR 
SIX GENERATIONS
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WE CARRY:

...AND MORE!


FRAMING LUMBER


ANTHONY POWER BEAMS


CUSTOM FLOOR TRUSSES


SIDING & TRIM


TREATED LUMBER


PLYWOOD  & OSB

Call (713) 329-5300

CUSTOM BU ILDERS ’  F IRST  CHO ICE  FOR 
H IGH QUAL ITY  LUMBER. . .  F A S T !

NEXT DAY DELIVERY ON FRAME PACKAGES, 
SAME DAY ON FILL-IN ORDERS

NOW AVAILABLE!

713-895-7562 o�ce
richard@ifhouston.com
www.ifhouston.com

When it comes to High Quality Custom Wood Flooring & Rugs
There’s only place to go - International Flooring 

 wide selection of 
• wood species     • edge treatments 

• construction styles 
• textures     • distressing 

Handcrafted, Elegant, one-of-a-kind 
wooden surfaces made to perfection



The Metropolitan Builder
5161 San Felipe Street #320
Houston, Texas 77056


