
BUY 1 GET 1 FREE
The Culver’s® Double Deluxe ButterBurger

Shown: The Culver’s® Double Deluxe ButterBurger
Based on purchase at regular menu price. Please no substitutions.  
Not valid with any other offer. Value 1/200 cent. Limit one coupon  
per person per visit. Valid only at participating Culver’s® restaurants.  
CFS, LLC., 4/18

Expires 6/17/18. Reproductions of this coupon are not accepted.

BUY 1 GET 1 FREE
ANY 2-Scoop Sundae

Expires 6/17/18. Reproductions of this coupon are not accepted.
Shown: 2-Scoop Caramel Cashew Sundae
Based on purchase at regular menu price. Please no substitutions. 
Not valid with any other offer. Value 1/200 cent. Limit one coupon 
per person per visit. Valid only at participating Culver’s® restaurants. 
CFS, LLC., 4/18

Expires 6/17/18.

Expires 6/17/18. Expires 6/17/18. Expires 6/17/18.

Reproductions of this coupon are not accepted.

Reproductions of this coupon are not accepted. Reproductions of this coupon are not accepted. Reproductions of this coupon are not accepted.

Shown: Double ButterBurger Cheese Value Basket
$1 off regular menu price. All Value Baskets include designated sandwich, regular Crinkle Cut Fries 
and medium soft drink. Please no substitutions. Not valid with any other offer. Coupon not valid with 
SnackPak meals. Value 1/200 cent. Limit one coupon per person per visit. Valid only at participating 
Culver’s® restaurants. CFS, LLC., 4/18

Shown: Culver’s Bacon Double Deluxe Value Basket
$1 off regular menu price. All Value Baskets include designated sandwich, regular Crinkle Cut Fries 
and medium soft drink. Please no substitutions. Not valid with any other offer. Coupon not valid with 
SnackPak meals. Value 1/200 cent. Limit one coupon per person per visit. Valid only at participating 
Culver’s® restaurants. CFS, LLC., 4/18

Shown: North Atlantic Cod Filet Value Basket
$1 off regular menu price. All Value Baskets include designated sandwich, regular Crinkle Cut Fries 
and medium soft drink. Please no substitutions. Not valid with any other offer. Coupon not valid with 
SnackPak meals. Value 1/200 cent. Limit one coupon per person per visit. Valid only at participating 
Culver’s® restaurants. CFS, LLC., 4/18

Shown: 4 pc Buffalo Chicken Tenders Value Basket
$1 off regular menu price. All Value Baskets include designated sandwich, regular Crinkle Cut Fries 
and medium soft drink. Please no substitutions. Not valid with any other offer. Coupon not valid with 
SnackPak meals. Value 1/200 cent. Limit one coupon per person per visit. Valid only at participating 
Culver’s® restaurants. CFS, LLC., 4/18
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 $1 OFF  $1 OFF  $1 OFF
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Value 
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Expires 6/17/18. Reproductions of this coupon are not accepted.
Shown: Crispy Chicken Sandwich Value Basket
$1 off regular menu price. All Value Baskets include designated sandwich, regular Crinkle Cut Fries 
and medium soft drink. Please no substitutions. Not valid with any other offer. Coupon not valid with 
SnackPak meals. Value 1/200 cent. Limit one coupon per person per visit. Valid only at participating 
Culver’s® restaurants. CFS, LLC., 4/18

Value 
Basket

Expires 6/17/18. Reproductions of this coupon are not accepted.
Shown: Regular Chocoloate Shake 
Based on purchase at regular menu price. Please no substitutions. Not valid with any other offer. 
Value 1/200 cent. Limit one coupon per person per visit. Valid only at participating Culver’s® 
restaurants. CFS, LLC., 4/18

Regular 
Shake

 $1 OFF

Expires 6/17/18. Reproductions of this coupon are not accepted.
Shown: Regular Concrete Mixer made with Oreo®
Based on purchase at regular menu price. Please no substitutions. Not valid with any other offer. 
Value 1/200 cent. Limit one coupon per person per visit. Valid only at participating Culver’s® 
restaurants. CFS, LLC., 4/18

BUY 1 GET 1 FREE
ANY Regular Concrete Mixer®
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JOIN MYCULVER’S! 
MyCulver’s brings you all your favorites in one 
place. Customize your Culver’s experience, 
get delicious offers and more.
Sign up at culvers.com/myculvers

Follow us on Facebook, Twitter, Instagram, 
and Snapchat, download our iPhone and 
Android apps, and become a Culver’s  
eClub member at culvers.com.
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JOIN MYCULVER’S! 
MyCulver’s brings you all your favorites in one 
place. Customize your Culver’s experience, 
get delicious email o� ers and more.
Sign up at culvers.com/myculvers

Follow us on Facebook, Twitter, Instagram, 
and Snapchat, download our iPhone and 
Android apps.

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Regular Concrete Mixers® made with Oreo®
Based on purchase at regular menu price. Please no substitutions. Not valid with any other offer. 
Value 1/200 cent. Limit one coupon per person per visit. OREO and the OREO Wafer Design
are registered trademarks of MondelezInternational group, used under 
license. Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

BUY 1 GET 1 FREE
ANY Regular Concrete Mixer®

Regular 
Shake

 $1 OFF

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Regular Raspberry Shake
$1 off regular menu price. Please no substitutions. Not valid with any other offer. 
Value 1/200 cent. Limit one coupon per person per visit. Valid only at 
participating Culver’s® restaurants. CFS, LLC-1/20

CQYPBExpires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Wisconsin Swiss Melt Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CZCC2

ANY Regular 
Value Basket

BUY 1 GET 1 FREE
ANY 2-Scoop Sundae

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: 2-Scoop Turtle Sundae
Based on purchase at regular menu price. Please no substitutions. 
Not valid with any other offer. Value 1/200 cent. Limit one 
coupon per person per visit. Valid only at participating Culver’s® 
restaurants. CFS, LLC-1/20

Expires 3/1/20.

CRD99CNKTH

Reproductions of this coupon are not accepted.
Shown: Double ButterBurger® Cheese Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CRA6M

ANY Regular 
Value Basket

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: North Atlantic Cod Sandwich Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CGXNN

ANY Regular 
Value Basket

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: 4 pc Bu� alo Chicken Tenders Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

C7E9R

ANY Regular 
Value Basket

Shown: The Culver’s® Double Deluxe ButterBurger®

Based on purchase at regular menu price. Please no substitutions. 
Not valid with any other offer. Value 1/200 cent. Limit one coupon 
per person per visit. Valid only at participating Culver’s® restaurants. 
CFS, LLC-1/20

Expires 3/1/20. Reproductions of this coupon are not accepted. CTCHN

2 FOR $6
The Culver’s® Double Deluxe ButterBurger®

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Crispy Chicken Sandwich Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CR2QY

ANY Regular 
Value Basket
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Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Regular Concrete Mixers® made with Oreo®
Based on purchase at regular menu price. Please no substitutions. Not valid with any other offer. 
Value 1/200 cent. Limit one coupon per person per visit. OREO and the OREO Wafer Design
are registered trademarks of MondelezInternational group, used under 
license. Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

BUY 1 GET 1 FREE
ANY Regular Concrete Mixer®

Regular 
Shake

 $1 OFF

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Regular Raspberry Shake
$1 off regular menu price. Please no substitutions. Not valid with any other offer. 
Value 1/200 cent. Limit one coupon per person per visit. Valid only at 
participating Culver’s® restaurants. CFS, LLC-1/20

CQYPBExpires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Wisconsin Swiss Melt Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CZCC2

ANY Regular 
Value Basket

BUY 1 GET 1 FREE
ANY 2-Scoop Sundae

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: 2-Scoop Turtle Sundae
Based on purchase at regular menu price. Please no substitutions. 
Not valid with any other offer. Value 1/200 cent. Limit one 
coupon per person per visit. Valid only at participating Culver’s® 
restaurants. CFS, LLC-1/20

Expires 3/1/20.

CRD99CNKTH

Reproductions of this coupon are not accepted.
Shown: Double ButterBurger® Cheese Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CRA6M

ANY Regular 
Value Basket

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: North Atlantic Cod Sandwich Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CGXNN

ANY Regular 
Value Basket

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: 4 pc Bu� alo Chicken Tenders Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

C7E9R

ANY Regular 
Value Basket

Shown: The Culver’s® Double Deluxe ButterBurger®

Based on purchase at regular menu price. Please no substitutions. 
Not valid with any other offer. Value 1/200 cent. Limit one coupon 
per person per visit. Valid only at participating Culver’s® restaurants. 
CFS, LLC-1/20

Expires 3/1/20. Reproductions of this coupon are not accepted. CTCHN

2 FOR $6
The Culver’s® Double Deluxe ButterBurger®

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Crispy Chicken Sandwich Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CR2QY

ANY Regular 
Value Basket
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Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Regular Concrete Mixers® made with Oreo®
Based on purchase at regular menu price. Please no substitutions. Not valid with any other offer. 
Value 1/200 cent. Limit one coupon per person per visit. OREO and the OREO Wafer Design
are registered trademarks of MondelezInternational group, used under 
license. Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

BUY 1 GET 1 FREE
ANY Regular Concrete Mixer®

Regular 
Shake

 $1 OFF

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Regular Raspberry Shake
$1 off regular menu price. Please no substitutions. Not valid with any other offer. 
Value 1/200 cent. Limit one coupon per person per visit. Valid only at 
participating Culver’s® restaurants. CFS, LLC-1/20

CQYPBExpires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Wisconsin Swiss Melt Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CZCC2

ANY Regular 
Value Basket

BUY 1 GET 1 FREE
ANY 2-Scoop Sundae

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: 2-Scoop Turtle Sundae
Based on purchase at regular menu price. Please no substitutions. 
Not valid with any other offer. Value 1/200 cent. Limit one 
coupon per person per visit. Valid only at participating Culver’s® 
restaurants. CFS, LLC-1/20

Expires 3/1/20.

CRD99CNKTH

Reproductions of this coupon are not accepted.
Shown: Double ButterBurger® Cheese Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CRA6M

ANY Regular 
Value Basket

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: North Atlantic Cod Sandwich Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CGXNN

ANY Regular 
Value Basket

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: 4 pc Bu� alo Chicken Tenders Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

C7E9R

ANY Regular 
Value Basket

Shown: The Culver’s® Double Deluxe ButterBurger®

Based on purchase at regular menu price. Please no substitutions. 
Not valid with any other offer. Value 1/200 cent. Limit one coupon 
per person per visit. Valid only at participating Culver’s® restaurants. 
CFS, LLC-1/20

Expires 3/1/20. Reproductions of this coupon are not accepted. CTCHN

2 FOR $6
The Culver’s® Double Deluxe ButterBurger®

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Crispy Chicken Sandwich Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CR2QY

ANY Regular 
Value Basket
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Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Regular Concrete Mixers® made with Oreo®
Based on purchase at regular menu price. Please no substitutions. Not valid with any other offer. 
Value 1/200 cent. Limit one coupon per person per visit. OREO and the OREO Wafer Design
are registered trademarks of MondelezInternational group, used under 
license. Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

BUY 1 GET 1 FREE
ANY Regular Concrete Mixer®

Regular 
Shake

 $1 OFF

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Regular Raspberry Shake
$1 off regular menu price. Please no substitutions. Not valid with any other offer. 
Value 1/200 cent. Limit one coupon per person per visit. Valid only at 
participating Culver’s® restaurants. CFS, LLC-1/20

CQYPBExpires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Wisconsin Swiss Melt Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CZCC2

ANY Regular 
Value Basket

BUY 1 GET 1 FREE
ANY 2-Scoop Sundae

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: 2-Scoop Turtle Sundae
Based on purchase at regular menu price. Please no substitutions. 
Not valid with any other offer. Value 1/200 cent. Limit one 
coupon per person per visit. Valid only at participating Culver’s® 
restaurants. CFS, LLC-1/20

Expires 3/1/20.

CRD99CNKTH

Reproductions of this coupon are not accepted.
Shown: Double ButterBurger® Cheese Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CRA6M

ANY Regular 
Value Basket

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: North Atlantic Cod Sandwich Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CGXNN

ANY Regular 
Value Basket

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: 4 pc Bu� alo Chicken Tenders Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

C7E9R

ANY Regular 
Value Basket

Shown: The Culver’s® Double Deluxe ButterBurger®

Based on purchase at regular menu price. Please no substitutions. 
Not valid with any other offer. Value 1/200 cent. Limit one coupon 
per person per visit. Valid only at participating Culver’s® restaurants. 
CFS, LLC-1/20

Expires 3/1/20. Reproductions of this coupon are not accepted. CTCHN

2 FOR $6
The Culver’s® Double Deluxe ButterBurger®

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Crispy Chicken Sandwich Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CR2QY

ANY Regular 
Value Basket
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Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Regular Concrete Mixers® made with Oreo®
Based on purchase at regular menu price. Please no substitutions. Not valid with any other offer. 
Value 1/200 cent. Limit one coupon per person per visit. OREO and the OREO Wafer Design
are registered trademarks of MondelezInternational group, used under 
license. Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

BUY 1 GET 1 FREE
ANY Regular Concrete Mixer®

Regular 
Shake

 $1 OFF

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Regular Raspberry Shake
$1 off regular menu price. Please no substitutions. Not valid with any other offer. 
Value 1/200 cent. Limit one coupon per person per visit. Valid only at 
participating Culver’s® restaurants. CFS, LLC-1/20

CQYPBExpires 3/1/20. Reproductions of this coupon are not accepted.
Shown: Wisconsin Swiss Melt Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CZCC2

ANY Regular 
Value Basket

BUY 1 GET 1 FREE
ANY 2-Scoop Sundae

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: 2-Scoop Turtle Sundae
Based on purchase at regular menu price. Please no substitutions. 
Not valid with any other offer. Value 1/200 cent. Limit one 
coupon per person per visit. Valid only at participating Culver’s® 
restaurants. CFS, LLC-1/20

Expires 3/1/20.

CRD99CNKTH

Reproductions of this coupon are not accepted.
Shown: Double ButterBurger® Cheese Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20

$1 OFF

CRA6M

ANY Regular 
Value Basket

Expires 3/1/20. Reproductions of this coupon are not accepted.
Shown: North Atlantic Cod Sandwich Regular Value Basket
$1 off regular menu price.  All Regular Value Baskets include designated sandwich, regular 
Crinkle Cut Fries and medium soft drink. Please no substitutions. Not valid with any other offer. 
Coupon not valid with SnackPak meals or Small Value Basket meals. 
Value 1/200 cent. Limit one coupon per person per visit. 
Valid only at participating Culver’s® restaurants. CFS, LLC-1/20
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4537 Red Arrow Highway, Stevensville
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transportation abilities in the harbor.” He adds, 
“Ultimately, I believe, that the core of that is real 
estate. The actual pieces of real estate are moving 
into play. We’re starting to see some of that break 
loose on Riverview Drive in Benton Harbor where 
a developer has acquired the former All Phase 
Electric building and upriver as well at Berrien 
Hills, and we hope that develops.” The bottom line 
for the waterfront? “I think you’re starting to see 
some of these pieces fall into place that will ulti-
mately lead to the kind of vision that the Harbor 
Conservancy and the Harbor Study set forth five 
years ago.” That bodes well for the progress of the 
community at large. Stay tuned.

When Pier 1 Imports reported third quarter 
financial results recently, they also announced plans 
to close nearly half of the stores in their line up as 
well as several distribution centers due to ongoing 
decreases in sales. After reporting an 11.4-percent 
decline in comparable sales from the same third 
quarter a year ago, CEO and Chief Financial 
Officer Robert Riesbeck said that in order to better 
align its business with the current operating environ-
ment, Pier 1 intends to reduce its store footprint by 
up to 450 locations. The company currently has 
nearly 940 stores across the nation, including a pop-
ular shop in the Fairplain Plaza Shopping Center 
in Benton Township. Fortunately for local shop-
pers, the Store Manager tells me that they are not 

currently on the list to face closure, for which she is 
very grateful. In a continuously changing environ-
ment that could change, but the store is safe for now, 
so fans would do well to continue to support it. To 
reflect the revised store footprint, Pier 1 also plans 
to close certain distribution centers and reduce its 
corporate expenses, including a reduction in corpo-
rate headcount. Riesbeck says, “In order to maintain 
the same high standards customers have come to 
expect and ensure a seamless experience for custom-
ers at these locations, the company is utilizing the 
services of a third-party liquidator to help manage 
the store closings.” Pier 1 estimates that the shift of 
certain holiday selling days, which were included in 
last year’s fiscal third quarter, negatively impacted 
third quarter fiscal 2020 comparable sales by 
approximately 650 basis points. The impact of that 
timing shift is expected to reverse in the fourth quar-
ter of fiscal 2020. Pier 1 Imports is headquartered in 
Fort Worth, Texas. Its Fairplain Plaza store is the 
second go-round for Pier 1 which originally opened 
in The Orchards Mall when the mall first opened 
but left several years later and didn’t return to the 
market until the Fairplain Plaza underwent a sub-
stantial remodeling process.

That’s it for this week, folks. See  you 
Saturday r ight  here  in  MailMax ,  or  24/7 
onl ine at  www.MoodyOnTheMarket .com .

– but, we want to see all of the communities in the 
county grow.”

The certified economic developer is delighted 
that the diversity of projects ranged across commer-
cial and industrial sectors, citing things like the 
substantive new presence underway in Royalton 
Township by Vail Rubber, calling it “A great new 
project being erected in Royalton Township, with 
$8-million dollars in new investment.” He adds, 
“It’s fantastic in that it is a century old company that 
is solidified again for another great 30 or 40 years in 
the community.”
Cleveand says, “While we had great industrial proj-
ects, we also had great commercial projects in the 
form of places like Watermark Brewing in 
Stevensville, which has been very successful and 
continues to expand. That’s great.” However, one of 
the most notable projects Cornerstone helped foster 
was the acquisition by United Federal Credit 
Union of Whirlpool’s Hilltop building in South 
St. Joe, which he describes as, “A building that 
required a great deal of creativity and adaptive 
re-use, and that’s what United is doing. They, as a 
nationwide company, didn’t have to relocate or grow 
and stay here in St. Joe, but they did and to be able 
to match them with a building that works for them 
and also allows Whirlpool to step away from was 
great.” Success was also readily evident for the 
Cornerstone unit at The Women’s Business Center 

which saw one of its most prolific clients at Power 
in Motion Gymnastics craft a sizable expansion 
once again in Royalton Township, built by Pearson 
Construction of Benton Harbor, which, as 
Cleveland points out, “benefits everybody in the 
community…another great entrepreneurship proj-
ect.” Then too, there was the project that was 
achieved in the 11th hour in the central business 
district of downtown Benton Harbor. The Harbor 
Center project. Cleveland says, “Getting that build-
ing to where it is today, and where it’s headed 
toward completion, has been a challenge, but as 
you’ve heard me say many times, I cannot reiterate 
enough how closely that building came to being torn 
down. We were a week away from pulling the trig-
ger on that building and saying we just can’t make it 
work. So to find Cressy Real Estate and to be able 
to come in and get support from the State of 
Michigan, to get support from the Benton Harbor 
Brownfield Development team and the City 
Commission, it took everybody working together to 
get that building saved and underway toward reha-
bilitation for both housing and commercial develop-
ment.” Cleveland voices great pride in the diversity 
of  industry and location for the myriad projects 
worked on, including LECO Corporation. He says, 
“What they’ve done on the south side of Hilltop is 
great and now adding the second story at corporate 
headquarters right there on Hilltop really expands 
their campus and modernizes their office space, 

When you’re into the 
mid-point of a five year strate-
gic plan that has established a 
goal of $20-million in new 

community investment each year and you score 
more than $38-million dollars in new investment 
that creates 250 jobs you can be rightfully proud of 
your annual performance metrics. That’s why 
Cornerstone Alliance President Rob Cleveland 
was walking on air when I sat down with him on 
Friday, January 10th to take a look at how 2019 
rounded out for Berrien County’s lead economic 
development agency. Recognizing that while “when 
it rains it pours, and when it’s dry a drought can hit,” 
he’s wasting no time resting on his laurels and those 
of his team, and actually had to carve out a 20-min-
ute block for me in between a major luncheon meet-
ing with a new executive in the community and a 
team meeting with a major corporation after we 
were done. The affable, but driven, Cleveland says, 
“We’re working through a strategic plan, and this is 
year three of our five-year plan.” He adds, “Every 
year we have certain metrics and some of those are 
well within our control and some are less than in 
control, but coming into this strategic plan we set a 
goal of $20-million of new investment every year. 
That was based on the fact that the previous five 
years we had averaged, as an organization in the 
community, about $12-million of new investment on 
projects that we had worked. So, we thought 
$20-million was a stretch goal, and a significant 
increase, yet we’ve blown through that. We’re aver-
aging significantly more investment than that. In 
fact, in 2019, the projects we worked on came in at 
over $38-million in new investment, and there was a 
significant amount of that investment that was tied 
to the entrepreneurship team at the Women’s 
Business Center, at around $1-million, which is a 
very nice number.” Cleveland says that the $38-mil-
lion in new investments by companies in the com-
munity, which have created almost 250 new jobs, is 
a significant gain for the community, but notes, “The 
thing that I was most proud of was the diversity both 
by industry and by location that we have enjoyed 
with these projects. We’re here to serve the entire 
county, and while we work in Benton Harbor, 
Benton Township, St. Joe, St. Joe Township, and 
all the communities around, we want to see – and 
keep in mind we don’t ever dictate where projects go 

            Pat  Moody

Moody on 
The Market
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making it a great site for their entire team. That’s 
another great project.” Here are some of the key 
metrics that Cornerstone is highlighting for 2019: 
$38-million in new investments…

Resulting in $112.8-million in annual econom-
ic impact…$2.1-million in new equipment acquisi-
tions…$31.7-million in annual household spend-
ing…$404,873 in electric power…$811,286 in 
spending at full service restaurants…$1.6-million in 
healthcare spending…

$3.5-million in banking…249 new jobs creat-
ed…$40-million in new payroll…$11.5-million in 
tax impact to local communities. So, what’s ahead 
for 2020? Cleveland says already they’ve had two 
foreign company visits, one from a company in 
India and one from Germany looking at sites in 
Berrien County. He says, “The company from 
India has already changed focus to the Detroit area, 
but we’re still working with the German company, 
so we’ve got a couple of foreign projects we’ve been 
working on, and we have plenty in the pipeline that 
we’ll continue working, while we’d like to do more 
in urban housing, specifically in Benton Harbor.” 
He’d like to see some of that urban housing some-
what along the lines of the Harbor Center Project 
which is at the crossroads of downtown Benton 
Harbor, immediately adjacent to the Cornerstone 
offices and across from Dwight P. Mitchell City 
Center Park. He says, “We’d like to do some poten-
tial new housing development, to support the com-
munity need for housing – as that’s one of the key 
areas mentioned.” He adds, “We are also working on 
some active industrial projects that are already in the 
pipeline, and would love to do more, and the other 
thing that we’re going to look at again is commercial 
development.” In the commercial realm, Cleveland 
makes it clear, “As you know, commercial and retail 
are not primary jobs. They oftentimes aren’t enough 
to support a family, so it’s not traditionally a focus 
of economic development. However, it is an import-
ant piece of overall community quality of life and 
quality of place.” He says, “We hear a lot about the 
old Target store and what could go in there, and 
we’re working to come up with options, re-evaluate 
it and try to help Lormax-Stern or whomever to 
find a user for that prime commercial real estate, and 
find potential companies that could come here to fill 
some of the commercial gaps that we have and 
increase the variety of shopping opportunities for 
the region, so we will continue to explore those 
options a bit.” The work of Cornerstone Alliance has 

a major influence on the community at large, so they 
don’t just leap at things without some semblance of 
order. Rob says his team contracted for three market 
studies over the past year, noting, “We hired an 
independent firm out of Chicago that performs 
those for developers all around the country, for three 
specific locations in the area. The purpose of that 
was to effectively create some ‘bait’ to use in fishing 
for prospects.” By way of explanation he says, “You 
have to throw out some bait right now to recruit 
builders and developers, because they can go any-
where and make money and build things. So, we had 
a study assembled to show what’s in demand, and 
have done that.” To help the casual observer under-
stand, Cleveland says, “I think it’s really important 
to point out that Cornerstone Alliance is not the 
solution for housing in the community. We want to 
be a supplement and a support mechanism for who-
ever is doing that, and we’ll take a greater role in it, 
but the Strategic Leadership Council and all of the 
community leaders already know that we need more 
housing, and we need market-rate housing, especial-
ly in Benton Harbor, so that will be a focus for more 
market-rate housing, and there may be some work-
force housing, which is also definitely needed, but 
housing is an important aspect.” He also notes, “We 
need more modern apartment living and it’s interest-
ing because everybody blames the Millennials for 
all of the problems in the world, and if they don’t 
blame the Millennials, they blame the Baby 
Boomers, but reality is they all want the same thing 
now in housing. They all want smaller yards, small-
er living space, a walkable community, and nice 
amenities, so there has to be a way to maximize the 
opportunities of the harbor and the trails that 
Harbor Shores has put in, and create another mod-
ern living space that speaks to people of all ages and 
all races and all incomes.” When it comes to devel-
opment of the local harbor, Cleveland says, “We’re 
starting to see some of those pieces fall into place. 
The Harbor Conservancy that John Egelhaaf and 
the Southwestern Michigan Planning Commission 
have led is really making strides and the next aspect 
is getting some of the local municipalities to work 
together and we’re taking strides there as well.” 
Cornerstone has been advocating for stronger, more 
ready access to the open water in our harbors and 
waterfronts and notes, “We will be implementing 
construction of the water access points with the 
DNR Grant that we got this year to provide better 
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ties in her field.  She chose to join Midwest Family 
Broadcasting as one of its news broadcast reporters.  
After being there for two years, she went to go work with 
Aisle Rocket in St. Joseph while still working part time at 
the radio station.  After that, she landed a position at 
Notre Dame Federal Credit Union and worked her way 
up to a position at United Federal Credit Union.  
Christine’s position there was marketing director, over-
seeing the majority of its sponsorships, which happened 
to include the Boys & Girls Clubs.  Christine took a tour 
of the Clubs and said that as soon as she left, she felt 
overwhelmed with emotion and knew that she wanted to 
work there.  Six months later, the position of resource 
development director opened and she decided she had to 
apply.  She has been at the Boys & Girls Clubs for almost 
a year now and she absolutely adores her job. 

When asked what her biggest accomplishment was 
she said, “I don’t know if this is an accomplishment 
because it isn’t finished, but the first thing that came to 
my mind was being a working single mom and keeping 
that continual pursuit of success in both motherhood and 
in my career.”  That really touched my heart.  I can tell by 
the way she talked about her son and the way she talked 
about her job that she most definitely is succeeding at 
both.  I love watching people talk about things they are 
passionate about.  They glow differently when talking 
about matters close to their hearts. 

As for her five-year plan, Christine gave me both a 
professional and a personal plan.  She told me that in 
February she is getting married! Yay Christine! Yay love! 
She is going from being a single mom with one child, to 
being a wife and a stepmom to three additional children.  
She said that over the next five years she is excited to 
build their lives into one big happy family.  Christine told 
me that, awhile back, one of the Club donors asked her 
what she thought would happen if the Boys & Girls Clubs 
weren’t in our community.  Christine did not like thinking 
about that possibility.  Her five-year career plan is to 
make sure that that eventuality never happens. She wants 
to grow the Boys & Girls Clubs more than they already 
have in the last couple of years, and she wants to watch 
the Club, as well as the children, succeed.

Next was the fun fact! Everyone loves a good fun 
fact.  And if you don’t, you need to get on board the cool 
train.  Christine told me that her fun fact is that she was 
on a basketball drill team when she was younger.  She 
even performed in the half time show of a Harlem Globe 
Trotters game, as well as a Detroit Pistons game!  Her 
special trick was that she could spin a ball on her finger 

and then lie down on the floor, all without dropping the 
ball!  How cool is that? My brother has tried to teach me 
for years how to spin things on my fingers and I do not 
(nor will I ever) have the skills to do it.  Mad props to 
you, Christine! 

I had such a great time talking with Christine, get-
ting to know her, and taking a tour of the facility.  The 
Boys & Girls Clubs of Benton Harbor gives tours of their 
facilities and would love to welcome you to join so you 
can see firsthand what they have to offer our youth.  
There are two facilities in Benton Harbor; one for kinder-
garten through eighth grade and one for high school stu-
dents.  They also have a third location at St. Joseph High 
School.  If you or someone you know may benefit from 
the Club, be sure to call!  I know everyone there would 
love to have you.  That is all for January! Check back in 
in February to see who the next Next-Gen Leader will be!

Read more at www.MailMaxOnline.com

Christine Aranyos
Resource Development Director

Boys & Girls Clubs of Benton Harbor
269-926-8766

Hi friends!  Happy 
New Year!  We are back 
again for another Next-Gen 
Leader.  January’s spotlight 
is on Christine Aranyos.  
Christine is the Resource 
Development Director at 
the Boys & Girls Clubs of 
Benton Harbor.  If you are 
not familiar with the Boys 
& Girls Clubs and what 

they have to offer the youth in our community, you need 
to check them out.  Christine gave me a tour of one of 
their awesome facilities, and I was blown away with all 
the things that are available.  The Club prides them-
selves on education resources, but it also has multiple 
activities for children, such as theatre, art, dance, gym, 
and much more!

Christine handles the resources aspect of the Club.  
She says, “When you think of resources, you automatical-
ly think funds and dollar amounts; but resources can be so 
much more than that.  People have far more to offer than 

just money.  They can offer time and experience, as well 
as connect the children to other people in life.”  She 
shared with me that she connected a group of kids with a 
local company to job shadow and, shortly after, that same 
company hired two of the students to work there!  How 
awesome is that?

Christine graduated from Ohio University in Athens 
with a bachelor’s degree in journalism.  She wanted to 
clarify that she was a Bobcat, NOT a Buckeye.  Thank 
goodness!  After graduation, she had many job opportuni-

Continued on page 2
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Accepted

269.769.6108 - physicaltherapy@gmail.com

Located inside Renaissance Athletic Club

ties in her field.  She chose to join Midwest Family 
Broadcasting as one of its news broadcast reporters.  
After being there for two years, she went to go work with 
Aisle Rocket in St. Joseph while still working part time at 
the radio station.  After that, she landed a position at 
Notre Dame Federal Credit Union and worked her way 
up to a position at United Federal Credit Union.  
Christine’s position there was marketing director, over-
seeing the majority of its sponsorships, which happened 
to include the Boys & Girls Clubs.  Christine took a tour 
of the Clubs and said that as soon as she left, she felt 
overwhelmed with emotion and knew that she wanted to 
work there.  Six months later, the position of resource 
development director opened and she decided she had to 
apply.  She has been at the Boys & Girls Clubs for almost 
a year now and she absolutely adores her job. 

When asked what her biggest accomplishment was 
she said, “I don’t know if this is an accomplishment 
because it isn’t finished, but the first thing that came to 
my mind was being a working single mom and keeping 
that continual pursuit of success in both motherhood and 
in my career.”  That really touched my heart.  I can tell by 
the way she talked about her son and the way she talked 
about her job that she most definitely is succeeding at 
both.  I love watching people talk about things they are 
passionate about.  They glow differently when talking 
about matters close to their hearts. 

As for her five-year plan, Christine gave me both a 
professional and a personal plan.  She told me that in 
February she is getting married! Yay Christine! Yay love! 
She is going from being a single mom with one child, to 
being a wife and a stepmom to three additional children.  
She said that over the next five years she is excited to 
build their lives into one big happy family.  Christine told 
me that, awhile back, one of the Club donors asked her 
what she thought would happen if the Boys & Girls Clubs 
weren’t in our community.  Christine did not like thinking 
about that possibility.  Her five-year career plan is to 
make sure that that eventuality never happens. She wants 
to grow the Boys & Girls Clubs more than they already 
have in the last couple of years, and she wants to watch 
the Club, as well as the children, succeed.

Next was the fun fact! Everyone loves a good fun 
fact.  And if you don’t, you need to get on board the cool 
train.  Christine told me that her fun fact is that she was 
on a basketball drill team when she was younger.  She 
even performed in the half time show of a Harlem Globe 
Trotters game, as well as a Detroit Pistons game!  Her 
special trick was that she could spin a ball on her finger 

and then lie down on the floor, all without dropping the 
ball!  How cool is that? My brother has tried to teach me 
for years how to spin things on my fingers and I do not 
(nor will I ever) have the skills to do it.  Mad props to 
you, Christine! 

I had such a great time talking with Christine, get-
ting to know her, and taking a tour of the facility.  The 
Boys & Girls Clubs of Benton Harbor gives tours of their 
facilities and would love to welcome you to join so you 
can see firsthand what they have to offer our youth.  
There are two facilities in Benton Harbor; one for kinder-
garten through eighth grade and one for high school stu-
dents.  They also have a third location at St. Joseph High 
School.  If you or someone you know may benefit from 
the Club, be sure to call!  I know everyone there would 
love to have you.  That is all for January! Check back in 
in February to see who the next Next-Gen Leader will be!

Read more at www.MailMaxOnline.com

Christine Aranyos
Resource Development Director

Boys & Girls Clubs of Benton Harbor
269-926-8766

Hi friends!  Happy 
New Year!  We are back 
again for another Next-Gen 
Leader.  January’s spotlight 
is on Christine Aranyos.  
Christine is the Resource 
Development Director at 
the Boys & Girls Clubs of 
Benton Harbor.  If you are 
not familiar with the Boys 
& Girls Clubs and what 

they have to offer the youth in our community, you need 
to check them out.  Christine gave me a tour of one of 
their awesome facilities, and I was blown away with all 
the things that are available.  The Club prides them-
selves on education resources, but it also has multiple 
activities for children, such as theatre, art, dance, gym, 
and much more!

Christine handles the resources aspect of the Club.  
She says, “When you think of resources, you automatical-
ly think funds and dollar amounts; but resources can be so 
much more than that.  People have far more to offer than 

just money.  They can offer time and experience, as well 
as connect the children to other people in life.”  She 
shared with me that she connected a group of kids with a 
local company to job shadow and, shortly after, that same 
company hired two of the students to work there!  How 
awesome is that?

Christine graduated from Ohio University in Athens 
with a bachelor’s degree in journalism.  She wanted to 
clarify that she was a Bobcat, NOT a Buckeye.  Thank 
goodness!  After graduation, she had many job opportuni-

Continued on page 2
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Every once in 
awhile our quiet 
quaint beach town 
gets to touch the hem 
of the garment of 
fame. Like that one 
time George Clooney 
was spotted scouting 
locations for the Ides 

of March or even more recently when John 
Hancock shot The Girls of Summer here. 
Today, I want to share an exciting new film 
project that, once again, could put our area 
on the national stage.

As a filmmaker, I’m working on a doc-
umentary called Rooted. Here’s the concept. 
Over 4,000 churches shut their doors while 
3,000 new ones are opening up for the first 
time each and every year. I’m curious about 
what is behind these numbers. After partner-
ing with local cinematographer Ryan 
Minton, we put together a simple pitch and 
shopped the idea around Hollywood. The 
next morning we had an offer waiting in our 
inbox. While the producers ask to remain 
anonymous, we can say that they have a 
working relationship with Netflix and have 
successfully produced two films for the 
streaming service who boasts over 158 mil-
lion subscribers.

Before moving back to the area, we 
worked as Creative Arts Pastors in the 25th 
fastest growing church in the US, just south 
of Detroit. This experience has compelled us 
to tell the story of how the churches of today 
are made. 

Here’s where you come in. To pull off 
this film, we’ve leased The Ghostlight 
Theater in the Benton Harbor Arts District. 
This is where we will be launching 
Rockwater Church. A post-modern church in 
the vein of Hillsong, Bethel and Elevation 
Church. We want you to join us on this jour-
ney as we take Rockwater from concept 
through launch and document the process 
every step of the way. Unlike the typical 
church service, during our time of offering 
we will ask that you fill out a card indicating 
you agree to be on film, should we use those 
particular shots, then drop it in the offering 
bucket as it passes down your row. Easy as 
that. Every person who fills out the card will 
have an official Hollywood film credit of 
their own. Not a bad way to build your film 
resume, if you ask me. 

If you want to be part of this 
ground-breaking documentary, join us 
February 2nd at 11:00 am at The GhostLight 
Theater and bring a friend or two. You can 
connect with us on Facebook.com/
MyRockwaterChurch or email at 
rockwaterchurch@gmail.com.

Dr. Jerret Hammons is a filmmaker and 
founder of Rockwater Church in Michigan’s 
great Southwest. He earned his PhD from 
Destiny College in Spring Hill, FL.

Want To Be Featured In A New Netflix Film?

Read more at www.MailMaxOnline.com

The WSJM Student Athlete of the Week is chosen based on merits both on and off the 
field of play and is brought to you each week by the generosity of the sponsors below:

 Sports Radio 1400 WSJM, 94.9 WSJM-FM, and Midwest Family 
Broadcasting of Southwest Michigan salute Berrien County high school 
student athletes with the Student Athlete of the Week program.  Varsity 
coaches are encouraged to nominate one of their student athletes they 
think is deserving of this award.  Winners are selected based on athletic 
performance, academic performance, and other extracurricular activities.  
Each weekly winner is then in the running to win Berrien County’s Male 
and Female Student Athlete of the Year award.
 Coaches can get a nomination ballot from their Athletic Director 
each week.
 Look here for information on our next Student Athlete of the Week 
from Sports Radio 1400 WSJM and 94.9 WSJM-FM.
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and BOOKMARK 
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All games LIVE and ON DEMAND

LAKESHORE LANCERS NETWORK

Date Time Game Sport                     
1/18 6:00 Lakeshore @ SB Adams Boys Basketball
1/21 7:00 Edwardsburg @ Lakeshore Boys Basketball
1/22 7:00 Portage Northern @ Lakeshore Wrestling
1/24 7:00 Niles @ Lakeshore Boys Basketball
1/28 7:00 Lakeshore @ BC Lakeview Boys Basketball
1/29 7:00 Mattawan @ Lakeshore Wrestling
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More Good News!

Your weekly ALDI sales flyer can now be found inside MailMax.

Twisteds
 tattoos

Artist Tony MartinArtist Tony Martin
20 Years Experience20 Years Experience

3656 Niles Rd. St. Joe  (269)519-92613656 Niles Rd. St. Joe  (269)519-9261

St. Joseph Mich., is renowned as a 
four-season water wonderland with Lake 
Michigan and nearby rivers and inland lakes. 
But this time of year the city’s focus turns to 
frozen water during its 16th Annual Magi-
cal Ice Fest presented by Silver Beach Pizza, 
Jan. 31 – Feb. 2. Ice competitions, a breath-
taking Fire & Ice display and 5K Chocolate 
Walk/Run are just some of the morning-‘til-
night reasons to bring family and friends to 
this frosty, fun-filled weekend. 

 Amy Zapal, executive director at St. 
Joseph Today, summed it up, “If you need 
a cure for the winter blues, this is it!” She 
added that local hotels turn it into a great 
mid-winter getaway for families with chil-
dren or a romantic pre-Valentine weekend 
for couples.  

 The winter festivities start Friday with 
professional carvers creating their artistic 
creations from blocks of ice on downtown 
streets, 5:30-7:30 p.m. Visitors can also 
participate in the SnowBiz Scavenger Hunt 
(runs through Sunday). An entry form listing 
all of the logo sculptures and contest details 
is available at the St. Joseph Today Welcome 
Center, 301 State St. Completing the hunt 
puts participants in the running for a $25 St. 
Joseph Today gift certificate good at more 
than 40 locations.   

 Immediately following the competition 
on Friday, the winter night will glimmer and 
glow at 7:30 p.m. with an amazing tower 
of both Fire & Ice, sponsored by Shadow-

land on Silver Beach, at State and Pleasant 
Streets. Then from 8 p.m. to midnight, adults 
can enjoy the 10th Annual Fire and Ice Party 
at Shadowland on Silver Beach, 333 Broad 
St., below the bluff. The evening, for ages 18 
and up, includes a cash bar, tropical martini 
ice luge, pizza from Silver Beach Pizza, live 
entertainment by 27 Productions and more. 
A highlight of the evening will be the Aloha 
Chicago Fire Performers at 9:15 and 10:30 
p.m. There is a $10 cover charge. 

 The fun continues Saturday with ice 
carving competitions from 8 a.m. to 4 p.m. 
At 9 a.m., runners and walkers can melt a 
few pounds in the 7th Annual Ice Fest 5K 
Chocolate Walk/Run presented by the Sun-
set Coast Striders. Money raised will bene-
fit the Cycle-Re-Cycle in St. Joseph, Mich.                                                                                                        
For more information about this chip-timed 
event and a complete list of sponsors, vis-
it https://thedriven.net/event.race_reg/
eid/37071015689?. 

 On Saturday, event attendees will also 
enjoy a variety of Interactives from 11 a.m. 
to 4 p.m. including crowd favorites the Fro-
zen Fish Toss, Ice Bowling, the Magical Ice 
Throne and new this year, Frosty Tic-Tac-
Toe. All Interactives will take place along 
State Street. 

 The weekend’s ice carving competition 
truly heats up with the 8th Annual Ice Wars 
from 4:30 to 6:00 p.m. at State and Pleasant 
Streets. Professional carvers will battle it out 
in 15-minute bouts of ice carving frenzy. The 

crowd will determine who wins the “best 
sculpture” title. 

 Keeping with the magical theme, ma-
gician John Dudley will perform throughout 
the day on Saturday. Check with the Wel-
come Center or the St. Joe Today website for 
a list of times and locations.  

 Silver Beach Center, 333 Broad St., will 
also add to the entertainment with its annual 
scoff-thecold Waikiki Weekend. They will 
crank up the heat and turn the carousel house 
into a tropical paradise, Thursday through 
Sunday. Visitors are encouraged to wear 
their favorite island clothing and flip flops. 
Watch for more details at silverbeachcarou-
sel.com.  

 Zapal said downtown restaurants and 
wineries will serve up a variety of foods 
and beverages to keep festivalgoers warm as 
they do their ice sculpture tours. Many shops 
will also offer specials to entice downtown 
visitors indoors. She added that the John and 
Dede Howard Ice Rink, 2414 Willa Dr., will 
offer open skating times and skate rentals 
throughout the weekend for more ice fun. 
“Of course, the natural, wintry beauty of 
Lake Michigan and the St. Joseph River is 
magical, too.” 

 This year’s Interactive and Snow Biz 
sponsors include Berrien Community Foun-
dation, Beaudoin Electrical Construction, 
Boulevard Inn & Bistro, Bud Distributing, 
Caffe Tosi, Cook Nuclear, Great Lakes 
Eye Care, Honor Credit Union, Inn at Har-

bor Shores, Nathan Thomas Orthodontics, 
Schultz Roofing, Shadowland on Silver 
Beach, Silver Beach Carousel, Silver Har-
bor Brewing Company, Spectrum Health 
Lakeland, Southwest Michigan Brew Tours, 
Southwest Michigan Regional Chamber, 
Southwestern Michigan Tourist Council, 
The Buck Burgers & Brew, The Livery, The 
Toy Company, The Whitcomb, Vail Rubber, 
98.3 The Coast, 97.5 Y-Country, and WSJM. 
Additional sponsor support can be found at 
MagicalIceFest.com. 

 For a list of hotels and up-
dates about this and upcoming events, 
visit stjoetoday.com/sleep, facebook.
com/stjoetoday or call 269-985-1111.  

 St. Joseph Today, a membership-based 
501(c)(3) nonprofit organization, is dedi-
cated to developing and promoting events 
and businesses in St. Joseph, Mich. and its 
surrounding communities. For more in-
formation about upcoming events, visit 
stjoetoday.com or facebook.com/stjoetoday.

St. Joseph, Mich Plans Weekend of Frozen Fun
During 2020 Annual Magical Ice Fest Jan. 31 – Feb. 2 Ice Competitions, 5K Chocolate Walk/Run and Waikiki Fun Will Entertain All Ages

Read more at www.MailMaxOnline.com
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There’s no 
magic pill

Dear Dave,
My wife and I 

made a resolution this 
year to pay off 

$20,000 in credit card 
debt we’ve accumulated. I want us to follow 
your plan, and live on a really tight budget. 
She wants us to use a debt consolidation 
company, like some of her friends have 
done. I’m really against her idea, but how 
can I change her mind?

Blake
Dear Blake,

I’m glad you two have made the deci-
sion to get out of debt, and gain control of 
your finances. When it comes to this sort of 
thing, it’s wise to remember there’s no 
magic pill. No debt consolidation company 
is going to get you out of debt and help you 
stay out of debt. The answer is learning how 
to control yourself and your behavior with 
money.

Using a debt consolidation company 
seems appealing, because there’s usually a 
lower monthly payment or lower interest 
rate attached. The problem in most cases, 
however, is the lower payment or interest 
rate exists only because the term is extend-
ed. You might pay a little less each month, 
but you end up staying in debt longer.

There are other problems involved in 
using debt consolidation companies, too.  
For one thing, it can trash your credit for a 

long time when it comes to buying a car or a 
house. For these reasons I sometimes refer 
to it as a CON-solidation, because the whole 
thing is basically a con. They make you 
think you’re really doing something about 
your debt problem, but the debt—and all the 
bad habits that caused it—are still there.  

My guess is your wife’s friends think 
using a debt consolidation company is an 
easy, harmless way to get out of a financial 
mess. But sometimes you’ve got to be an 
adult, admit the mistakes you’ve made, and 
do what it takes to straighten things out. This 
kind of thing isn’t a math issue. It’s a behav-
ior issue. Making the decision to get out of 
debt and never go back there again, by living 
on a really tight budget and making sacrific-
es, is the best way to fix this mess and learn 
a lesson in the process. 

Live like no one else, so that later, you 
can live—and give—like no one else. Stay 
away from debt consolidation companies, 
Blake. Doing this the right way is worth it!

-Dave
* Dave Ramsey is CEO of Ramsey Solutions. 
He has authored seven best-selling books, 
including The Total Money Makeover. The 
Dave Ramsey Show is heard by more than 
16 million listeners each week on 600 radio 
stations and multiple digital platforms. 
Follow Dave on the web at daveramsey.com 
and on Twitter at @DaveRamsey.

Dave Says

Read more at www.MailMaxOnline.com

   Three years-ago this 
month, we welcomed a 
young, thin, anxi-
ety-prone young dog 
into our family. I 
always feel bad when I 
think about how he 
arrived; with his collar 
and leash, a half-bag of 

dog food, a dish, a half-chewed antler, and his 
crate without a pad—all his belongings in this 
world. The first few nights he spent in his 
crate, because it was where he felt the safest 
and because we weren’t really sure how he 
would react with our two cats and other dog. 
He seemed leery of men, but it didn’t take 
long before he attached himself to his new 
“dad” and didn’t shy away. I still remember 
the night when, after Dad went to bed, he 
hopped into his chair and sat there looking at 
me, waiting I suppose for me to tell him to get 
down. I didn’t have the heart and instead just 
said quietly, “I won’t tell if you won’t tell.” 
Three years later, it’s one of his favorite plac-
es to nap, mostly when Dad is in the chair. 
 Since he didn’t answer to his name, we 
gave him a new one; Ace which was nice and 
short and easy to shout out if need be. Also, it 
was Batman’s super dog’s name. Ace soon 
didn’t want to stay in his crate anymore, and 
we gave it a trial run to let him out when we 
left the house. That worked for about the first 
few times, then I guess he decided we might 
not come back and chewed Dad’s work shoes 
(luckily, an old pair). We gave him another 
chance and a pillow got chewed. I can’t even 
remember everything that got chewed, 
unstuffed, and strewn around the house. 
Putting him back in the crate didn’t seem to 
be an option, because he barked and howled 

and dug and tore up the lovely pad I’d made 
for the crate. I have to wonder now, was he 
testing us? How many things can I chew up 
before you send me back to the rescue? If that 
was the case, we fooled him. We didn’t send 
him back. We stuck it out. He did have one 
saving grace; he was house-trained and only 
ever had one accident in the house. And he 
really did seem to love his new home.
 Nowadays, Ace is a few pounds heavier 
(the vet even said he should lose a pound or 
two), loves his sister Foo Foo and the cats and 
his toys, especially if they’re the kind he can 
unstuff. One toy had no stuffing but did have 
eighteen squeakers in it, and he methodically 
took out everyone. Before long, the cute rac-
coon toy was down to a few raggedy scraps of 
fur. So much for that. Now we mostly buy 
toys at the dollar store. He still loves his ant-
ler chews.
 What Ace doesn’t like is cold weather, 
snow, rain, or walking in any of that. He will 
lay in the backyard in the hottest summer sun, 
but if the wind blows while he’s walking, he 
wants to go home. He doesn’t care for trash 
day when the garbage cans are out. Sometimes 
he makes it to the end of the street before he 
puts on the brakes. Once in a while, he makes 
it through the entire loop around the neigh-
borhood. Then we cheer. 
 The truth is, sometimes you don’t know 
what you are getting with a rescue pet. You 
don’t know their history, what they’ve been 
through, what experiences have shaped them 
before you came into their life. But the one 
truth that makes it worthwhile is that a rescue 
pet will love you for all their life. You can’t 
beat that.

The Pet Corner

Read more at www.MailMaxOnline.com

Powerful Web Solutions
In the Palm of Your Hand!

269.366.3059 • www.einternetdesign.com

Web Design • Social Media • Ecommerce
Content Writing • Custom Software Development

Search Engine Optimization
Business Class Hosting •Mobile Apps (Andriod & IOS)

Representative
Call Today 269-982-2901

2523 Niles Ave., Saint Joseph, MI 49085 Dave ClarkDave Clark

Medi-Share...the money-saving health care option 
now with a local representative!

2127 S M-139
Benton Harbor • 926-6494
www.starlitecustoms.com

Monday - Friday 8-6, Saturday 9-12

• Lift Kits • Bedliners
• Auto Starters 

• Hitches • Billet Grills 
• Window Tints 

• Running Boards • Nerf Bars 
• Brush Guards

• Truck Caps  & Tonneau Covers

2524 S. M-139 Benton Harbor, MI

925-2125
www.taylorrentalofmichigan.com

Save Now
for your Indoor

Winter Projects!
• Concerte Grinder
• Paint Sprayer
• Floor Polisher

• Floor Sander
• Floor Scrubber
• Tile Removers

And much much more!

CALL THE

Get The Benefits You Deserve

Tom Rivette   269-208-1940Tom Rivette   269-208-1940 509 Ship Street • St. Joseph • 269-983-2513

SENIOR LIVING COMMUNITY

IMMEDIATE 
OCCUPANCY



I’m a huge fan of 
the comic “Zits.” 

If you don’t know 
“Zits” at all, I . . . um, 
you . . . I guess . . . 
Sheesh! – how could 
anyone not know this 
comic?!? It’s terrific and 
has been for since forev-

er! It’s a great reason to subscribe to a newspaper! 
You know, in addition to that “Democracy dies in 
darkness” reason.

“Zits” is about the Duncan family, centering on 
the teenage Jeremy, a high-schooler who butts heads 
amusingly with his parents over his messy room, his 
procrastination over his school work, his gargantuan 
appetite, etc. I can relate; five members of my 
household at times exhibited a good bit of Jeremy-
ness. (Oddly, I never did when I was a teenager – go 
figure!)

So what could’ve happened in this lil’ ol’ 
comic strip that would come anywhere close to set-
ting my teeth on edge? Here’s the storyline: Jeremy 
somehow talks his parents into letting him and two 
friends drive to Chicago to see a rock concert (the 
Duncan’s live somewhere in Ohio).

En route, the kids are enveloped in a terrible 
snowstorm, which forces them off the highway. 
Jeremy calls his mom to explain their predicament, 
and she asks if he sees a road sign anywhere to help 
get a fix on his location. He sees one, the big green 
kind, with arrows pointing in multiple directions 
toward the towns listed. He stares at it, and tells his 
mom the sign says they’re “Nowhere.” 

This is the laugh line, and it is undeniably 
funny . . . except the sign bears the names of REAL, 
ACTUAL TOWNS . . . in Indiana!! 

As a native-born Hoosier my first reaction 
naturally was “HAHAHAhahahunh – wait, what?! 
Is Indiana being dissed? Oh, HAHAHAHAHA any-
way!!”

My second reaction naturally was:  What do 
“Zits” readers who aren’t from Indiana, know noth-

ing about Indiana, and don’t care to ever learn any-
thing about Indiana think?!?!? Probably something 
like, “Ha! Those are some seriously wacky made-up 
names for towns! Hahaha!”

Well, you effete snobs, prepare to be schooled! 
Even though this column runs in at least 1,499 fewer 
papers than “Zits,” I now hereby put in a good word 
for these places (all of which would make the cut if 
I ever write a column about memorable place names, 
you know, like the ones I write about college foot-
ball player names – which you’all love, right?)

Nappanee: The name, according to the 
Interweb, “probably” means “flour.” (The name 
surely coulda been worse: Early settlers found the 
area “least desirable, due to widespread swamps.”)

Gnaw Bone: An unincorporated place, with 
200 residents. I don’t have enough space to relate all 
the potential origins of the name, however, Gnaw 
Bone is extremely popular on “Unusual Place 
Names” lists!

Wawasee: An unincorporated community in 
northern Kosciusko County. Hmmm, what else? 
Well, it had its own Post Office! (The operative 
word being “had”; it closed in 1938.)

Toad Hop: Yes!, a real place, part of West Terre 
Haute nowadays. What do we call people who live 
there? Online, a former resident wrote that she/he 
will “always feel like a Toad Hopian.” 

Wakarusa: A burg 12 miles south of Elkhart. 
President Barack Obama visited Wakarusa in 2009! 
(He got lost in a snowstorm on his way to a rock 
concert in Chicago.)

TakeFiveT5@yahoo.com

S
tu

art

Don Zits Picking on Indiana!

Read more at www.MailMaxOnline.com
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This year, invest in yourself. Come to the place where you’ll 
fit in to do it. Try us for 7 FREE days. Take classes, work out, 
play racquet sports and swim. You’ll see that living healthy 
fits in your 2020 budget, too.

INVEST IN YOU
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FITNESS 
FUN!

3630 Tennis Court
St Joseph, MI
269.429.2101

southshorehrc.com

  RACQUET SPORTS
  FITNESS
  AQUATICS

DEALER LOGO
Store address, city, state
Phone, hours of operation

If this template format is edited, your creative must be submitted 
for co-op pre-approval. Go to mohawktoday.com > Co-op to submit 
your pre-approval request.

Fresh Carpet 
Technology for a
Pure Clean Home

DEALER LOGO
Store address, city, state
Phone, hours of operation

If this template format is edited, your creative must be submitted 
for co-op pre-approval. Go to mohawktoday.com > Co-op to submit 
your pre-approval request.

Fresh Carpet 
Technology for a
Pure Clean Home

2500 M-139 • Benton Harbor MI
269-925-7079 • www.CarpetMartMi.com

Monday-Thursday 9:00 - 6:00
Friday 9:00 - 5:00, Saturday 10:00 - 2:00

The perfect carpet for families with kids and pets.

Drafty Windows?
Outdated Doors?

Call today for your 
Free In-Home Consultation 

and Estimate!

269-428-4464

5275 Red Arrow Highway • Stevensville
www.midwestglass.com

1784 M-139 Benton Harbor • 269-934-0376
BUILDING TRUST ONE REPAIR AT A TIMEBUILDING TRUST ONE REPAIR AT A TIME

2912 Niles Avenue, St. Joseph • 269-983-0569
Open Mon-Fri 9-5:30 • Most Sat 9:30-1

We Have
Safes!
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1880 Pipestone Rd, Benton Harbor by Meijer

Book your appointment today!

(269) 363-4979

Comfortable • Experienced • Affordable

Have you ever 
had a memory from 
your past that’s so 
painful you close 
your eyes and cringe 

whenever you think about it? For some, 
such memories are so powerful that they 
fill themselves with anything to deaden 
the hurt: alcohol, pills, pleasure, TV, 
mindless busyness. Do you have such a 
memory? Perhaps something from your 
past is haunting you right now.

If so, sit down for a moment next to 
the apostle Paul. It seems that Paul grap-
pled with the same thing. In spite of all 
that the Lord did through Paul’s amaz-
ing ministry, Paul still considered him-
self “the least of all God’s people.” Let’s 
be clear: Paul did not say this just so he 
could appear gracious or humble before 
his readers. Elsewhere in his writings, 
Paul said the same thing. And he also 
explained why. You see, through the 
years Paul had never shaken the searing 

memories of what he had done before 
becoming a Christian. For that reason, 
the reality of his own sinfulness never 
left his side.

But there was the beauty that be-
cause Paul was now forgiven in Christ, 
even his painful memories were a bless-
ing. Whenever they haunted him, they 
also served to highlight God’s grace in 
Paul’s life. It was God’s undeserved love 
for a sinner like Paul that continually 
filled him with gratitude and peace. And 
it was this gratitude and peace that 
helped inspire Paul to follow his Lord 
for the rest of his life.

Do you have a memory from your 
past that can sometimes paralyze you 
with pain and regret? Join the club. But 
consider what else that memory does. In 
Christ, that memory spotlights the Lord’s 

grace, his undeserved love, in your life. 
In him, you are forgiven. In him, you 
possess a peace that no bad memory can 
ever take away.

Thank your Lord that he can turn 
even your painful memory into a 
blessing.

Prayer: Lord Jesus, forgive me for 
the times I have allowed painful memo-
ries to prevent me from seeing you. Use 
my painful memories to remind me of 
your grace in my life. Amen.

Although I am less than the least of all the Lord’s people, this grace was given me: to preach to the 
Gentiles the boundless riches of Christ. ~ Ephesians 3:8

A Painful Memory Can be a Blessing

Submitted by:Pastor Glenn T. Rosenbaum
Administrative Pastor

Grace Evangelical Lutheran Church, St. Joseph
Originated by: www.What AboutJesus.com

Read more at www.MailMaxOnline.com

4333 Red Arrow Hwy.,
Stevensville MI 49127

• Nice 3 BR, 1.5 bath, brick ranch 
• Hardwood floors
• Full basement ready to finish
• Investment property or primary home
• Stevensville $125,500. R – (19041946)

PRICE REDUCED!

• New construction 3 BR, 2.5 bath home
• ’’Iris’’ floor plan or select many others
• Check out this new neighborhood
• Base pricing depending on plan
• Benton Twp., $194,590. M – (19055516)

BRAND NEW!

• Nice 3 BR, 2 full bath, brick ranch
• Close to Grand Mere St Park
• Close to Lake Michigan
• Investment property or primary home
• Stevensville $112,000. R – (19042328)

PRICE REDUCED!

• Lovely 4 BR, 2 bath, brick ranch
• Roomy living & family rooms
• Rec. room area in basement
• Sunroom, deck & inground pool 
• Stevensville $229,900 P – (19052926)

RING-IN 2020 IN THIS HOME!

• Amazing Riverfront property on over 10 acres 
• 1400+/- ft. of wide Paw Paw river frontage
• 3 BR, 2 full bath, mobile home w/sunroom
• Living room w/vaulted ceiling & fireplace 
• Hartford. Now $237,000. S – (19050486)

PRICE REDUCED!

• Beautiful home on 11 acres
• 3 BRs, 3 full baths 
• Geothermal heat and air
• Open floor plan with vaulted ceilings
• Eau Claire $330,000. H – (19044778)

WINTER WONDERLAND!

• 3 BR, 1 bath bungalow
• In need of some work
• Has great potential
• Priced to sell
• Dowagiac $37,500. F – (20001200)

JUST LISTED!

• New construction 2 BR, 2 full bath home
• ’Wisteria’’ floor plan or select many others
• Check out this new neighborhood
• Base pricing depending on plan
• Benton Twp., $192,390. M – (19055526)

NEW HOME FOR THE NEW YEAR!

• Move in ready, 2 BR, 1 bath bungalow
• New Kitchen, bath, flooring & thru-out 
• Large detached garage w/12’ door 
• Enjoy the convenience of this location.
• City of Niles $72,499. S – (20001172)

JUST LISTED!

(Old 31 S Turn left onto Orchard Dr)
Well-cared-for 3 BR ranch w/ample kitchen, granite countertops, tasteful back 
splash, matching SS appliances. Living room features, fireplace, HW floors plus 
high-end windows w/built-in blinds. Attached-2 car heated garage & private 
backyard w/large patio, New roof in 2018. Wonderful country feel yet close to 
Berrien Springs. Gretchen Volkenstein will greet you. $214,900. (20001440)

5716 Orchard drive, Berrien SpringS

OPEN SUN. 12:00-2:00 PM

(Main to Park, Right on Court St)
Charming 3 BR, 3 full bath downtown home w/hardwood floors & 
many improvements, such as roof/soffit/fascia, windows, new flooring, 
updated kitchen, added full bath on the main floor completely rebuilt and 
enclosed the front porch. Updated the electrical service, plumbing, new 
vinyl siding & more! Jeanne Hass will greet you. $185,000. (19054890)

1014 cOurt Street, St. JOSeph

OPEN SUN. 2:00-4:00 PM

(S State St to Granada)
Price Reduced! City of St. Joe low maintenance, 3 BR, 2 full bath, brick Cape 
Cod w/private driveway, garage and your own backyard oasis. HW flooring thru-
out the main level, large living room w/picture window, dining room w/sliders 
open to deck & large newly updated master suite. Sandstone basement w/cozy 
family rm & fireplace. Mike Campbell will greet you. $214,900. (19051086)

519 granada avenue, St. JOSeph

OPEN SUN. 2:00-4:00 PM

(Paw Paw Lake Rd to Becht Rd)
Price Reduced! This is a fully updated 4 BR, 2.5 bath, home sits 
on over 5 acres with Roger’s creek running through it. Huge kitchen 
w/quartz island and SS appliances. Large family room, Main floor 
master suite, living rm fireplace, finished basement & upper level 
loft. Joy Schwarting will greet you. Now $ $327,500. (19032862)

6282 Becht rOad, cOlOma

OPEN SUN. 1:00-3:00 PM

(Baseline Rd to Meadow Dr)
Exquisite, contemporary 4 BR, 2.5 bath home in Harbor Club, tucked 
among 40 acres of preserved wetlands, within blocks of Lake 
Michigan. Assoc. amenities include a private marina, clubhouse and 
pool. Fabulous design w/open floor plan, patio overlooking the Meadow 
and pond. Gretchen Volkenstein will greet you. $419,000. (19050673)

683 meadOw drive, SOuth haven

OPEN SUN. 1:00-3:00 PM

• Brick ranch, 4 BRs, 2 full baths
• Remodeled kitchen & baths, 2 car garage
• Hardwood floors, roof 3 years old
• Walkout basement, fenced backyard
• Buchanan $215,000. W – (20001086)

JUST LISTED!

GUIDE

Have Your Home Featured Here!
Call Kaitlyn @ 269-934-7522
REACHING 50,009 READERS!

269.925.2900
FloorArtWorld.com
2467 S. M139 BHBe proud of your floor.

Penny
Perfect
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THREE OAKSTHREE OAKS
4 BD, 1 BA home on 
outskirts of Three Oaks 
that has additional parcel of 
21.4 acres available.  This 
home has a full basement, 
newer roof, plenty of room 
to roam.  Located close 
to Four Winds Casino and 
1-94 is close enough to hop 
on to reach Chicago. Come 
see this great business 
opportunity.  $244,900 
(19001922)

MULTI-FAMILYMULTI-FAMILY
Beautiful 3-unit MULTI-
FAMILY home.  Many 
possibilities - owner lives 
in 1 unit and rents other 
2, could be converted 
back to single family or 
continue as rental. Just 
minutes from downtown, 
beach, and marina in 
gorgeous South Haven!  
$247,000  (19044498)

PAW PAW LAKEPAW PAW LAKE Paw Paw Lake home 
shows pride of ownership 
and is well maintained.  
Boasts 4 BD, 3.5 BA, 2 
car attached garage, 100 
feet waterfrontage and 
fenced yard.  New steel 
break wall in 2013.  2 
master suites, den, and 
beautiful 3 season room 
with EZ breeze windows.  
Life at the lake awaits!  
$699,000  (19041247)

Approximately .55 

acres in Watervliet! 

Nice wooded half acre 

lot with view of Paw 

Paw Lake. $50,000 

(19048530)

WOODED LOTWOODED LOT

Great views and private 
lakefront in a serene setting 
of Paw Paw Lake.  Property 
boasts 150 ft. water frontage 
and 212 ft. waterfront 
alongside of property leading 
into the Paw Paw Lake River 
leading to Lake Stella.  Enjoy 
fabulous sunsets.  Home offers 
3 BD, 2.5 BA, 2 car detached 
garage, permanent extra wide 
dock, steel/cement break wall.  
$850,000  (19030724)

PAW PAW LAKEPAW PAW LAKE Build your dream 
home in Wyndstone 
Estate!  Various lot 
sizes and location in 
the subdivision are 
available. Close to 
schools, recreational 
fields, shopping, 
and restaurants in 
Stevensville. Call for 
pricing and more 
information today!

BUILDABLE LOTSBUILDABLE LOTS

Coming Soon! Brand New 
Fabulous contemporary ranch 
on Paw Paw Lake with 4 BD, 2 
BA, main floor laundry & 2 car 
Garage. Harwood floors in the 
kitchen and living room, ceramic 
in Bathrooms and carpet in 
Bedrooms. Kitchen is equipped 
with full appliance package. This 
is a rare opportunity for Brand 
New Construction with 60 feet 
of water frontage on Paw Paw 
Lake.  $599,999 (19014840)

NEW CONSTRUCTIONNEW CONSTRUCTION

Lovely 4 BD, 2.5 BA home 
in Woodridge Place! New SS 
appliances, snack ledge & 
eat-in area in kitchen. Mn 
level family room, formal 
dining, great room & laundry. 
Master w/ shower, Jacuzzi 
tub & dual sinks. Basement 
w/ recreation room and 
utility room. Security system, 
underground sprinklers, 
corner lot & more.  $294,900 
(19055368)

REDUCEDREDUCED

Small engine repair shop 
could be a great money 
maker!  Owner wants to 
retire, and new owner could 
step right into his shoes.  
Option to buy just the 
building or entire business.  
There are 2 large buildings 
and a house that is a 
rental.  The business has 
contract for most makes 
and models.  COME SEE!  
$200,000 (17039316)

SMALL BUSINESSSMALL BUSINESS

4 BD, 1 BA ranch 
home with possible 
2 more BD, 1 BA in 
full walk-out lower 
level. This home has 
a great potential!  1.4 
acres of land hosts in-
ground pool, garden 
shed, and lots of room 
to roam.  $100,000  
(20000733)

JUST LISTEDJUST LISTED PRIVATE PONDPRIVATE POND Beautiful 2 BD, 1 BA brick 

ranch home in Sodus 

Twp.  Three seasons 

room connecting 2 

car garage to house.  

2.94 acres with private 

pond.  Quick and easy 

access to shopping and 

restaurants.  $159,900 

(19041433)

Build your new 
WATERFRONT HOME on 
this beautiful St. Joseph 
River lot with over 30 
feet of water frontage. 
IMAGINE a spacious deck 
at the water’s edge, a 40 x 
50 Great Rm w/ cathedral 
ceilings & seamless glass 
windows from which to 
enjoy summer evenings 
& sunsets! $45,000 
(14038508)

WATERFRONT LOTWATERFRONT LOT

No need to No need to 
hibernate this hibernate this 
winter...winter...

...when the balmy ...when the balmy 
SWFL weather SWFL weather 

awaits you!awaits you!

SERVING THE BERRIEN COUNTY, MI 
AND METROPOLITAN NAPLES/

FORT MYERS, FL AREAS
Condos starting at $115k and 

single family homes beginning at $200k 
in nice neighborhoods.

Only 6 hours by air total door to door.

JIM LAWSON, DBA
Associate Broker - Licensed in MI and FL

Core Real Estate
5750 James Drive, Stevensville, MI 49127

CALL, TEXT OR EMAIL ANYTIMECALL, TEXT OR EMAIL ANYTIME

YOUR SOUTHWEST MICHIGAN/YOUR SOUTHWEST MICHIGAN/
SOUTHWEST FLORIDA CONNECTION!SOUTHWEST FLORIDA CONNECTION!

239-450-7178 (Direct) • jilaw@aol.com • CoreRealEstateInc.com • mynaplesareahome.com239-450-7178 (Direct) • jilaw@aol.com • CoreRealEstateInc.com • mynaplesareahome.com

pier
11001100 Main St., St. Joseph Main St., St. Joseph  • 269-982-8544 • info@pier-realty.com   • 269-982-8544 • info@pier-realty.com                                                         

1025 Point O Woods Dr, 
Benton Harbor

Imagine owning an awesome brick 
ranch built by Carroll Ott on 1.75 
acre wooded lot in quiet subdivision 
adjoining Point O’Woods CC. Master 
suite w/11x10bath & slider to deck. 2nd 
bedroom w/bath; lst floor laundry; 3 
seasons screened porch; fam rm w/fp. 
formal dining off kitchen;sunken lv rm. 
cabinetry/woodwork has lite pecan hue.

3978 Evergreen Lane, 
Benton Harbor

This home is in a great location close to 
a couple of public beaches and just off 
M63 in a quiet neighborhood. This home 
features approx. 1100 sq ft of living area 
with a spacious living room and kitchen 
with eat in area and plenty of storage. 
Bathroom has been updated. Home was 
built in 1958, but updated in 1988.

1517 Clarendon Avenue, 
Niles

Updated inside and out & ready for a 
new owner, move right in! Entryway 
with plenty of room for your 
entryway bench, coats & shoes. Open 
concept Living/Dining rooms with 
tons of light, ceiling fans & hardwood 
floors. Bedrooms offer walk in closets 
& hardwood floors, too! 

$435,000
Peggy Kramer
269-470-0559

$189,900
Michelle Alger
269-876-2713

$104,900
Carolee Dalrymple

616-634-2358

$159,000
Michelle Alger
269-876-2713

6705 Clymer Road, 
Coloma

Enjoy the peace and quiet of country 
living with some of the comforts of 
home. This home is move in ready with 
nice size bedrooms and wonderfully 
updated bath with new tile, vanity and 
shower. The main floor offers open 
rooms and wonderful flow from the 
kitchen, dining and living room.

OPEN HOUSE SUN. OPEN HOUSE SUN. 
January 19, 2-4 PMJanuary 19, 2-4 PM

Welcome to the team Ernie Wake
6588 Red Arrow Hwy
Coloma, MI 49038
ewake1129@gmail.com

CALL OR TEXT 616-218-9927
Tala Real Estate is incredibly pleased to 
announce the addition of Ernie Wake as a new 
real estate agent to our great team.

Ernie is a life-long resident of Berrien County 
and brings over 30 years of marketing, sales 
and building customer relationships to the real 
estate industry. 

Customer satisfaction is his specialty.

Welcome to the team Ernie Wake
6588 Red Arrow Hwy
Coloma, MI 49038
ewake1129@gmail.com

CALL OR TEXT 616-218-9927
Tala Real Estate is incredibly pleased to 
announce the addition of Ernie Wake as a new 
real estate agent to our great team.

Ernie is a life-long resident of Berrien County 
and brings over 30 years of marketing, sales 
and building customer relationships to the real 
estate industry. 

Customer satisfaction is his specialty.

ERNIE WAKE
6588 Red Arrow Hwy
Coloma, MI 49038
ewake1129@gmail.com

Charming 2 bedroom 1 bath cottage 
located 1 block from Lake Michigan and 
St. Joseph High School. House contains 
many recent updates. Won’t last long!

CALL OR TEXT 616-218-9927

OPEN HOUSE SUNDAYOPEN HOUSE SUNDAY ••JAN 19JAN 19 ••1-3PM1-3PM

325 KINGSLEY AVENUE, ST. JOSEPH

$155,000

New to Southwest Michigan in 2015, created 
by John Glassman and Anna Harris, U-Pick 
Realty is founded on knowledge, integrity, 
and performance. We are committed to your 
purpose with our custom selling approach. 
Servicing buyers and sellers in Southwest 
Michigan with more than 25 years of collective 

experience in the real estate industry.

6815 E Main Street | Eau Claire, MI 49111
269-461-6271 | 269-757-6057
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COMMERCIAL /INVESTMENT PROPERTIESCOMMERCIAL /INVESTMENT PROPERTIES

 **********

R E A L ESTATE, INC.CORE

COMMERICAL & RESIDENTIAL

2 Offices to Serve You: Stevensville  269-429-8001 &Stevensville  269-429-8001 &  Bridgman  269-465-4700Bridgman  269-465-4700

www.CoreREI.comCelebrating Our 20th Year of 
Real Estate Sales Success

RESIDENTIAL & LANDRESIDENTIAL & LAND

MLS#18054303
• 1574 SF PROFESSIONAL medical/office suite
• Ready for occupancy
• In well maintained multi-tenant medical complex
• Excellent location in south St Joe
• $9.95/SF

Call Loren Gerber 269-921-0754

**** SUITE FOR LEASE ******** SUITE FOR LEASE ****

MLS#19007259
• GREAT BUSINESS OPPORTUNITY
• 4100 SF auto repair shop
• Includes major shop equipment
• $295,000 with immediate possession
• Lincoln Twp
Call Loren Gerber 269-921-0754 or Dick Donnellan 269-921-0023

**** $265,000 ******** $265,000 ****

MLS#17001436
• 11,488 SF EXECUTIVE OFFICE BLDG
• Great investment property w/good cash flow
• 95% occupancy; 12% cap rate
• New HVAC units installed
• Ideal for investor or end-user
• 2-ACRE SITE in south St. Joe

Call Loren Gerber for details 269-921-0754

**** $369,000 ******** $369,000 ****

MLS#17053278
• BUSY COMMERCIAL corner location
• 3040 SF well maintained office space
• Large 1+ ACRE site
• Frontage on 2 main streets
• Near Orchards Mall

Call Dick Donnellan 269-921-0023

**** $149,000 ******** $149,000 ****

MLS#19058517
• Class “A” office space available
• 2350 SF ground-level suite
• Can be divided if needed
• Great downtown St. Joe location
• Private parking
• $19.50/SF

Call Loren Gerber 269-921-0754

**** FOR LEASE ******** FOR LEASE ****

MLS#2929837
• LARGE COMMERCIAL LOT
• Lincoln Township
• Excellent location across from Lakeshore HS
• Numerous possibilities

Call Loren Gerber 269-921-0754 or Phil Medo 269-449-7325

**** $69,900 ******** $69,900 ****

MLS#19053033
• 15,600 SF manufacturing, service or warehouse space
• Includes 1400 SF office space
• 12-ft OVH door
• Lincoln Township
• $2.00/SF includes CAM

Call Loren Gerber 269-921-0754

**** FOR LEASE ******** FOR LEASE ****

MLS#19046469
• BEAUTIFUL 10-ACRE PARCEL
• Prime development property!
• Lincoln twp
• Zoned residential
• All municipal services available

Call Loren Gerber 269-921-0754

**** $235,000 ******** $235,000 ****

MLS#19047369
• 9,900 SF flex building
• Great south St. Joe location
• 5500 SF mfg & 4400 SF office
• Parking for 25+ cars

Call Loren Gerber 269-921-0754

**** $365,000 ******** $365,000 ****

MLS#20000201
• JUST LISTED COMMERCIAL PROPERTY
• Prominent busy corner location
• Over 13,000 SF wide open space
• Short distance from I-94 Exits 29 & 30
• Benton Township
Call Loren Gerber 269-921-0754 or Dick Donnellan 269-921-0023

**** $375,000 ******** $375,000 ****

MLS#18054493
• GREAT COMMERCIAL LOCATION
• Lincoln Twp
• 1440 SF commercial space across from Lakeshore HS
• Ready to occupy for office, restaurant, service, etc
• Large lot with parking for 25

Call Loren Gerber 269-921-0754

**** NOW $147,000 ******** NOW $147,000 ****

MLS#17017381
• ELEGANT EXECUTIVE OFFICE BLDG
• Just north of downtown St. Joe
• Over 2300 SF with 3 private offices
• Kitchenette, conf rm, reception area
• OR LEASE $11.50/sf

Call Loren Gerber 269-921-0754

**** $249,000 ******** $249,000 ****

MLS#19005203
• OVER ONE ACRE vacant lot
• Beautiful buildable ravine setting
• 400 ft private frontage on Hickory Creek
• St. Joseph Township

Call Joe Giannola 269-208-3989

**** $60,000 ******** $60,000 ****

MLS#19033753
• ELEGANT 4 BR home in Village of Stevensville
• ONE ACRE wooded private lot
• Spacious & open 4,000 SF living space
• Beautiful wood floors & lots of upgrades
• Two fireplaces; charming front porch
• 3-car garage

Call Julie Moneta 269-325-3015

**** $429,900 ******** $429,900 ****

MLS#16028752
• 12 LOTS in COMPLETED SUBD
• Benton Township
• Tremendous deal for developer/builder
• ONE PRICE BUYS ALL 12 LOTS
• Excellent opportunity

Call Loren Gerber 269-921-0754

**** $54,000 ******** $54,000 ****

MLS#19040847
• 10 ACRES in the country
• Spacious 3 BR home is ready to move in!
• Updated kitchen; hardwood floors
• Brick fireplace
• Large pole barn
• Lincoln Township
Call Dick Donnellan 269-921-0023

**** $370,000 ******** $370,000 ****

MLS#19054456
• VERY SPACIOUS HOME on 2.75 ACRES
• Hagar Twp, close to Lake Michigan
• 4 BR, 3 full baths, main floor laundry
• Cozy brick fireplace in family room
• Immediate possession!
Call Dick Donnellan 269-921-0023

**** $339,900 ******** $339,900 ****
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1475 S. Pipestone Road • 925-1167
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White columns • Balloons • Planters • Trellis • Gazebos • Fabric Draping • Lighting
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Cakes
Golden Brown Bakery 

421 Phoenix Street • South Haven • 269-637-3418 
goldenbrownbakery.com 

Catering
Hardings Friendly Market 

2844 Niles Avenue • St. Joseph • 269-983-5937

Flowers
Crystal Springs

1475 Pipestone Road • Benton Harbor • 269-925-1167 
www.crystalspringsweddings.com

Photography
Meister Witkowski Photography

5684 St. Joseph Avenue • Stevensville • 269-429-9988
www.meisterwitkowskiphoto.com

Reception Facilities
DANK 

2651 Pipestone Street • Benton Harbor • 269-926-6652
dank13.org

Reception Facilities
(continued)

Hidden Pointe
1050 Nickerson Avenue • Benton Harbor • 269-325-5358

hiddenpointe.net/the-hall

The Inn At Harbor Shores
800 Whitwam Drive • St. Joseph • 269-983-1111

www.harborshoresresort.com/the-inn

Santaniello’s Ristorante’
2262 West Glenlord • Stevensville • 269-429-1158

Tanning
Copper Zone

5794 Cleveland Avenue • Stevensville • 269-429-6959

 Wedding World 2020
www.myweddingworld.com

Wedding Rental
Taylor Rental - Party Plus

2524 M-139 • Benton Harbor • 269-925-2125
www.taylorrentalofmichigan.com

Wedding favors have changed — and in many cases 
for the better. Favors have evolved from the inexpensive 
trinkets purchased in bulk into more personalized memen-
tos that guests can cherish. 

Today’s couples are interested in customizing their 
weddings and offering guests something meaningful, or 
at the very least, edible, so that favors don’t immediately 
get relegated to the trash can. According to Heather Jones 
of Wente Vineyards in California, favors have moved 
from “goodie bags” toward items that are experimental 
and fun. Wedding planners from across the country offer 
these wedding favor trends that couples may want to 
incorporate into their own celebrations.

Welcome bags
Rather than take-home bags, welcome bags have 

replaced the traditional favor trinket at some weddings. 
Many weddings have become multi-day events that ask 
guests traveling from out of town to attend a wedding 
weekend. To help greet them and make their experience 
memorable, couples may fill a gift bag with items guests 
can use or enjoy during their stay — like a bottle of local-
ly sourced maple syrup or some handmade soaps from a 
nearby shopkeeper.

Experience gifts
Instead of a candle or a monogrammed cake server, 

think of experiences to offer guests. A coupon for free 

drinks at a nearby brewery, a tour of a local attraction 
while guests are in town or a group excursion for guests 
attending a destination wedding can be fun and will help 
guests create lasting memories.

Charitable donations
Some couples feel that favors are wasteful and 

would rather set aside a portion of their wedding budgets 
toward giving back. In such situations, a donation to 
charity in guests’ names can be the way to go. Guests can 
vote on two favorite charities advertised on a special 
table at the wedding reception. The one with the most 
votes will get the proceeds.

Late-night snacks
After a night of celebrating, some guests may want 

the festivities to continue, but may need some extra sus-
tenance to make it through a few more hours. Some 
couples are eschewing traditional favors in lieu of mak-
ing room for extra food or beverage expenses that can 
include after-party treats. These may run the gamut from 
wood-fired pizzas to food truck vendors to extra desserts. 
A tasty take-home option also may be given, such as 
fresh zeppolis or beignets, or even a personalized bottle 
of wine. Even if the food and drink is not consumed right 
away, there’s a good chance it will hit the spot when 
guests return to their hotel rooms.

Wedding favors are changing to keep up with the 
times and keep guests feeling extra special.

2020 MAILMAX WEDDING GUIDE
The evolution of wedding favors

TANNING SALON
269-429-6959

Facebook.com/Copper.Zone.Tanning.Salon
5794 Cleveland Ave., Stevensville, MI 49127

Full Body 
AirBrush TAn

Please call for an appt.
or message on Facebook

2 For $60
(reg. $6800)

Forever Starts Here

For more information on weddings at
The Inn call 269.408.9114 

Photo by:  Breanne Rochelle Photography 

Outdoor Ceremony | Reception |
 Rehearsal Dinners | Guest RoomsCall today to book your special day!

269-926-6652 • www.dank13.org
2651 Pipestone Rd., Benton Harbor

Book you next event in 
our Banquet Hall with 

seating commendations 
up to 500 guests.

Professional Photographer
Amie Witkowski

5684 St. Joseph Avenue • Stevensville
269-429-9988

meisterwitkowski@sbcglobal.net • www.meisterwitkowskiphoto.com

“Our January & February Special”
Receive a $150.00 Photo Credit to be used towards Ala A Carte portraits or a 

Wall Grouping when you reserve your wedding date with us. Offer ends 2/29/20
Purchase a copy of Amie’s new book

Beauty Behind the Big Day

Like many other elements of the wedding, favors are 
evolving to help give weddings a custom feel.

Brides and grooms may pour over every detail of 
their weddings, but few components of the festivities 
may be as fun, especially for foodies, as deciding what 
the wedding cake will look like. Couples who want to 
deliver show-stopping visuals often express some mea-
sure of their creativity and personalities through state-
ment wedding cakes.

Many couples now eschew the classic three-tiered 
white cake in favor of a dessert that garners instant atten-
tion. Whether the cake is brightly colored or hand-paint-
ed, a towering architectural marvel or shimmering in 
metallics, couples are opting to make a statement with 
their confections. Apart from clever cake-toppers, here 
are ways to stand apart when dessert is served.

• According to the Perfect Wedding Guide, a rising 
trend in cakes is to cover a white or naked cake with 
translucent glaze tinted in the couple’s wedding colors. 
This artistic expression can be especially stunning in 
boho-chic weddings.

• Statement tiers also are popular. The cake may be 
traditional in nearly every way, but couples then set the 
cake apart  by featuring an elaborate design or a different 
hue in one tier.

• Martha Stewart Weddings advises that more than 
just color can be used to make a statement. Lifelike sugar 
flowers can really set cakes apart. Guests may not be sure 
if they can consume all aspects of some cakes. But deli-
cate sugar flowers taste as good as they look.

• Hand-painted tiles on a cake are another way to add 
panache. A bride and groom may be inspired by a  
European vacation or the stained-glass effects of religious 
windows and want to add that feel to the tiers of the cake.

• Sometimes a statement comes by way of texture. 
Even an all-white cake can be dressed up with interesting 
textural effects. Ruffles, lace, embossing, and 3-D 
rosettes are different textural components that can be 
incorporated in cake designs.

• Couples also may want to tell their unique stories 
with cake. Individual tiers designed to reflect various 
milestone moments from the couple’s relationship can be 
quite engaging.

• Capitalizing on the trend of edgier weddings, cou-
ples may opt for darker hues on their cakes — even a 
black tier — or nontraditional geometric shapes to the 
cake itself or its design elements.

Statement cakes can really say something about the 
couple getting married. Much like other wedding elements, 
cakes provide a window into the minds of happy couples.

Make a statement with your wedding cake

2844 Niles Avenue • St. Joseph • 269-983-5937

We can do catering for 
all of your special events!

Your special day should be

   Tasteful.

2262 West Glenlord Rd, Stevensville (269) 429-1158

We cater
everywhere

from beaches to barns 
to our beautiful

banquet hall

Hidden Pointe Event Venue is ideal venue Hidden Pointe Event Venue is ideal venue 
for weddings both small and large. Recent for weddings both small and large. Recent 
updates and many great amenities to make updates and many great amenities to make 

your day special and unique!your day special and unique!

Contact@HiddenPointe.net • 269-926-1358Contact@HiddenPointe.net • 269-926-1358
Dates for 2020 Available!Dates for 2020 Available!

HIDDEN POINTEHIDDEN POINTE
EVENT VENUEEVENT VENUE

Centrally located in beautiful Centrally located in beautiful 
Southwest Michigan.Southwest Michigan.

421 Phoenix Street, South Haven

Creating
Wedding Cakes

for over 65 years!
Call to arrange your cake 

tasting and consultation!

269-637-3418
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Wedding favors have changed — and in many cases 
for the better. Favors have evolved from the inexpensive 
trinkets purchased in bulk into more personalized memen-
tos that guests can cherish. 

Today’s couples are interested in customizing their 
weddings and offering guests something meaningful, or 
at the very least, edible, so that favors don’t immediately 
get relegated to the trash can. According to Heather Jones 
of Wente Vineyards in California, favors have moved 
from “goodie bags” toward items that are experimental 
and fun. Wedding planners from across the country offer 
these wedding favor trends that couples may want to 
incorporate into their own celebrations.

Welcome bags
Rather than take-home bags, welcome bags have 

replaced the traditional favor trinket at some weddings. 
Many weddings have become multi-day events that ask 
guests traveling from out of town to attend a wedding 
weekend. To help greet them and make their experience 
memorable, couples may fill a gift bag with items guests 
can use or enjoy during their stay — like a bottle of local-
ly sourced maple syrup or some handmade soaps from a 
nearby shopkeeper.

Experience gifts
Instead of a candle or a monogrammed cake server, 

think of experiences to offer guests. A coupon for free 

drinks at a nearby brewery, a tour of a local attraction 
while guests are in town or a group excursion for guests 
attending a destination wedding can be fun and will help 
guests create lasting memories.

Charitable donations
Some couples feel that favors are wasteful and 

would rather set aside a portion of their wedding budgets 
toward giving back. In such situations, a donation to 
charity in guests’ names can be the way to go. Guests can 
vote on two favorite charities advertised on a special 
table at the wedding reception. The one with the most 
votes will get the proceeds.

Late-night snacks
After a night of celebrating, some guests may want 

the festivities to continue, but may need some extra sus-
tenance to make it through a few more hours. Some 
couples are eschewing traditional favors in lieu of mak-
ing room for extra food or beverage expenses that can 
include after-party treats. These may run the gamut from 
wood-fired pizzas to food truck vendors to extra desserts. 
A tasty take-home option also may be given, such as 
fresh zeppolis or beignets, or even a personalized bottle 
of wine. Even if the food and drink is not consumed right 
away, there’s a good chance it will hit the spot when 
guests return to their hotel rooms.

Wedding favors are changing to keep up with the 
times and keep guests feeling extra special.
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Like many other elements of the wedding, favors are 
evolving to help give weddings a custom feel.

Brides and grooms may pour over every detail of 
their weddings, but few components of the festivities 
may be as fun, especially for foodies, as deciding what 
the wedding cake will look like. Couples who want to 
deliver show-stopping visuals often express some mea-
sure of their creativity and personalities through state-
ment wedding cakes.

Many couples now eschew the classic three-tiered 
white cake in favor of a dessert that garners instant atten-
tion. Whether the cake is brightly colored or hand-paint-
ed, a towering architectural marvel or shimmering in 
metallics, couples are opting to make a statement with 
their confections. Apart from clever cake-toppers, here 
are ways to stand apart when dessert is served.

• According to the Perfect Wedding Guide, a rising 
trend in cakes is to cover a white or naked cake with 
translucent glaze tinted in the couple’s wedding colors. 
This artistic expression can be especially stunning in 
boho-chic weddings.

• Statement tiers also are popular. The cake may be 
traditional in nearly every way, but couples then set the 
cake apart  by featuring an elaborate design or a different 
hue in one tier.

• Martha Stewart Weddings advises that more than 
just color can be used to make a statement. Lifelike sugar 
flowers can really set cakes apart. Guests may not be sure 
if they can consume all aspects of some cakes. But deli-
cate sugar flowers taste as good as they look.

• Hand-painted tiles on a cake are another way to add 
panache. A bride and groom may be inspired by a  
European vacation or the stained-glass effects of religious 
windows and want to add that feel to the tiers of the cake.

• Sometimes a statement comes by way of texture. 
Even an all-white cake can be dressed up with interesting 
textural effects. Ruffles, lace, embossing, and 3-D 
rosettes are different textural components that can be 
incorporated in cake designs.

• Couples also may want to tell their unique stories 
with cake. Individual tiers designed to reflect various 
milestone moments from the couple’s relationship can be 
quite engaging.

• Capitalizing on the trend of edgier weddings, cou-
ples may opt for darker hues on their cakes — even a 
black tier — or nontraditional geometric shapes to the 
cake itself or its design elements.

Statement cakes can really say something about the 
couple getting married. Much like other wedding elements, 
cakes provide a window into the minds of happy couples.
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transportation abilities in the harbor.” He adds, 
“Ultimately, I believe, that the core of that is real 
estate. The actual pieces of real estate are moving 
into play. We’re starting to see some of that break 
loose on Riverview Drive in Benton Harbor where 
a developer has acquired the former All Phase 
Electric building and upriver as well at Berrien 
Hills, and we hope that develops.” The bottom line 
for the waterfront? “I think you’re starting to see 
some of these pieces fall into place that will ulti-
mately lead to the kind of vision that the Harbor 
Conservancy and the Harbor Study set forth five 
years ago.” That bodes well for the progress of the 
community at large. Stay tuned.

When Pier 1 Imports reported third quarter 
financial results recently, they also announced plans 
to close nearly half of the stores in their line up as 
well as several distribution centers due to ongoing 
decreases in sales. After reporting an 11.4-percent 
decline in comparable sales from the same third 
quarter a year ago, CEO and Chief Financial 
Officer Robert Riesbeck said that in order to better 
align its business with the current operating environ-
ment, Pier 1 intends to reduce its store footprint by 
up to 450 locations. The company currently has 
nearly 940 stores across the nation, including a pop-
ular shop in the Fairplain Plaza Shopping Center 
in Benton Township. Fortunately for local shop-
pers, the Store Manager tells me that they are not 

currently on the list to face closure, for which she is 
very grateful. In a continuously changing environ-
ment that could change, but the store is safe for now, 
so fans would do well to continue to support it. To 
reflect the revised store footprint, Pier 1 also plans 
to close certain distribution centers and reduce its 
corporate expenses, including a reduction in corpo-
rate headcount. Riesbeck says, “In order to maintain 
the same high standards customers have come to 
expect and ensure a seamless experience for custom-
ers at these locations, the company is utilizing the 
services of a third-party liquidator to help manage 
the store closings.” Pier 1 estimates that the shift of 
certain holiday selling days, which were included in 
last year’s fiscal third quarter, negatively impacted 
third quarter fiscal 2020 comparable sales by 
approximately 650 basis points. The impact of that 
timing shift is expected to reverse in the fourth quar-
ter of fiscal 2020. Pier 1 Imports is headquartered in 
Fort Worth, Texas. Its Fairplain Plaza store is the 
second go-round for Pier 1 which originally opened 
in The Orchards Mall when the mall first opened 
but left several years later and didn’t return to the 
market until the Fairplain Plaza underwent a sub-
stantial remodeling process.

That’s it for this week, folks. See  you 
Saturday r ight  here  in  MailMax ,  or  24/7 
onl ine at  www.MoodyOnTheMarket .com .

– but, we want to see all of the communities in the 
county grow.”

The certified economic developer is delighted 
that the diversity of projects ranged across commer-
cial and industrial sectors, citing things like the 
substantive new presence underway in Royalton 
Township by Vail Rubber, calling it “A great new 
project being erected in Royalton Township, with 
$8-million dollars in new investment.” He adds, 
“It’s fantastic in that it is a century old company that 
is solidified again for another great 30 or 40 years in 
the community.”
Cleveand says, “While we had great industrial proj-
ects, we also had great commercial projects in the 
form of places like Watermark Brewing in 
Stevensville, which has been very successful and 
continues to expand. That’s great.” However, one of 
the most notable projects Cornerstone helped foster 
was the acquisition by United Federal Credit 
Union of Whirlpool’s Hilltop building in South 
St. Joe, which he describes as, “A building that 
required a great deal of creativity and adaptive 
re-use, and that’s what United is doing. They, as a 
nationwide company, didn’t have to relocate or grow 
and stay here in St. Joe, but they did and to be able 
to match them with a building that works for them 
and also allows Whirlpool to step away from was 
great.” Success was also readily evident for the 
Cornerstone unit at The Women’s Business Center 

which saw one of its most prolific clients at Power 
in Motion Gymnastics craft a sizable expansion 
once again in Royalton Township, built by Pearson 
Construction of Benton Harbor, which, as 
Cleveland points out, “benefits everybody in the 
community…another great entrepreneurship proj-
ect.” Then too, there was the project that was 
achieved in the 11th hour in the central business 
district of downtown Benton Harbor. The Harbor 
Center project. Cleveland says, “Getting that build-
ing to where it is today, and where it’s headed 
toward completion, has been a challenge, but as 
you’ve heard me say many times, I cannot reiterate 
enough how closely that building came to being torn 
down. We were a week away from pulling the trig-
ger on that building and saying we just can’t make it 
work. So to find Cressy Real Estate and to be able 
to come in and get support from the State of 
Michigan, to get support from the Benton Harbor 
Brownfield Development team and the City 
Commission, it took everybody working together to 
get that building saved and underway toward reha-
bilitation for both housing and commercial develop-
ment.” Cleveland voices great pride in the diversity 
of  industry and location for the myriad projects 
worked on, including LECO Corporation. He says, 
“What they’ve done on the south side of Hilltop is 
great and now adding the second story at corporate 
headquarters right there on Hilltop really expands 
their campus and modernizes their office space, 

When you’re into the 
mid-point of a five year strate-
gic plan that has established a 
goal of $20-million in new 

community investment each year and you score 
more than $38-million dollars in new investment 
that creates 250 jobs you can be rightfully proud of 
your annual performance metrics. That’s why 
Cornerstone Alliance President Rob Cleveland 
was walking on air when I sat down with him on 
Friday, January 10th to take a look at how 2019 
rounded out for Berrien County’s lead economic 
development agency. Recognizing that while “when 
it rains it pours, and when it’s dry a drought can hit,” 
he’s wasting no time resting on his laurels and those 
of his team, and actually had to carve out a 20-min-
ute block for me in between a major luncheon meet-
ing with a new executive in the community and a 
team meeting with a major corporation after we 
were done. The affable, but driven, Cleveland says, 
“We’re working through a strategic plan, and this is 
year three of our five-year plan.” He adds, “Every 
year we have certain metrics and some of those are 
well within our control and some are less than in 
control, but coming into this strategic plan we set a 
goal of $20-million of new investment every year. 
That was based on the fact that the previous five 
years we had averaged, as an organization in the 
community, about $12-million of new investment on 
projects that we had worked. So, we thought 
$20-million was a stretch goal, and a significant 
increase, yet we’ve blown through that. We’re aver-
aging significantly more investment than that. In 
fact, in 2019, the projects we worked on came in at 
over $38-million in new investment, and there was a 
significant amount of that investment that was tied 
to the entrepreneurship team at the Women’s 
Business Center, at around $1-million, which is a 
very nice number.” Cleveland says that the $38-mil-
lion in new investments by companies in the com-
munity, which have created almost 250 new jobs, is 
a significant gain for the community, but notes, “The 
thing that I was most proud of was the diversity both 
by industry and by location that we have enjoyed 
with these projects. We’re here to serve the entire 
county, and while we work in Benton Harbor, 
Benton Township, St. Joe, St. Joe Township, and 
all the communities around, we want to see – and 
keep in mind we don’t ever dictate where projects go 
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Moody on 
The Market

Continued on page 14

MOODY Continued from Cover

Pat Moody
Morning Radio Personality WSJM Radio

moody@wsjm.com
(269) 925-1111 

Read more at www.MailMaxOnline.com

making it a great site for their entire team. That’s 
another great project.” Here are some of the key 
metrics that Cornerstone is highlighting for 2019: 
$38-million in new investments…

Resulting in $112.8-million in annual econom-
ic impact…$2.1-million in new equipment acquisi-
tions…$31.7-million in annual household spend-
ing…$404,873 in electric power…$811,286 in 
spending at full service restaurants…$1.6-million in 
healthcare spending…

$3.5-million in banking…249 new jobs creat-
ed…$40-million in new payroll…$11.5-million in 
tax impact to local communities. So, what’s ahead 
for 2020? Cleveland says already they’ve had two 
foreign company visits, one from a company in 
India and one from Germany looking at sites in 
Berrien County. He says, “The company from 
India has already changed focus to the Detroit area, 
but we’re still working with the German company, 
so we’ve got a couple of foreign projects we’ve been 
working on, and we have plenty in the pipeline that 
we’ll continue working, while we’d like to do more 
in urban housing, specifically in Benton Harbor.” 
He’d like to see some of that urban housing some-
what along the lines of the Harbor Center Project 
which is at the crossroads of downtown Benton 
Harbor, immediately adjacent to the Cornerstone 
offices and across from Dwight P. Mitchell City 
Center Park. He says, “We’d like to do some poten-
tial new housing development, to support the com-
munity need for housing – as that’s one of the key 
areas mentioned.” He adds, “We are also working on 
some active industrial projects that are already in the 
pipeline, and would love to do more, and the other 
thing that we’re going to look at again is commercial 
development.” In the commercial realm, Cleveland 
makes it clear, “As you know, commercial and retail 
are not primary jobs. They oftentimes aren’t enough 
to support a family, so it’s not traditionally a focus 
of economic development. However, it is an import-
ant piece of overall community quality of life and 
quality of place.” He says, “We hear a lot about the 
old Target store and what could go in there, and 
we’re working to come up with options, re-evaluate 
it and try to help Lormax-Stern or whomever to 
find a user for that prime commercial real estate, and 
find potential companies that could come here to fill 
some of the commercial gaps that we have and 
increase the variety of shopping opportunities for 
the region, so we will continue to explore those 
options a bit.” The work of Cornerstone Alliance has 

a major influence on the community at large, so they 
don’t just leap at things without some semblance of 
order. Rob says his team contracted for three market 
studies over the past year, noting, “We hired an 
independent firm out of Chicago that performs 
those for developers all around the country, for three 
specific locations in the area. The purpose of that 
was to effectively create some ‘bait’ to use in fishing 
for prospects.” By way of explanation he says, “You 
have to throw out some bait right now to recruit 
builders and developers, because they can go any-
where and make money and build things. So, we had 
a study assembled to show what’s in demand, and 
have done that.” To help the casual observer under-
stand, Cleveland says, “I think it’s really important 
to point out that Cornerstone Alliance is not the 
solution for housing in the community. We want to 
be a supplement and a support mechanism for who-
ever is doing that, and we’ll take a greater role in it, 
but the Strategic Leadership Council and all of the 
community leaders already know that we need more 
housing, and we need market-rate housing, especial-
ly in Benton Harbor, so that will be a focus for more 
market-rate housing, and there may be some work-
force housing, which is also definitely needed, but 
housing is an important aspect.” He also notes, “We 
need more modern apartment living and it’s interest-
ing because everybody blames the Millennials for 
all of the problems in the world, and if they don’t 
blame the Millennials, they blame the Baby 
Boomers, but reality is they all want the same thing 
now in housing. They all want smaller yards, small-
er living space, a walkable community, and nice 
amenities, so there has to be a way to maximize the 
opportunities of the harbor and the trails that 
Harbor Shores has put in, and create another mod-
ern living space that speaks to people of all ages and 
all races and all incomes.” When it comes to devel-
opment of the local harbor, Cleveland says, “We’re 
starting to see some of those pieces fall into place. 
The Harbor Conservancy that John Egelhaaf and 
the Southwestern Michigan Planning Commission 
have led is really making strides and the next aspect 
is getting some of the local municipalities to work 
together and we’re taking strides there as well.” 
Cornerstone has been advocating for stronger, more 
ready access to the open water in our harbors and 
waterfronts and notes, “We will be implementing 
construction of the water access points with the 
DNR Grant that we got this year to provide better 
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Nic Sheff’s heartbreaking and inspiring struggle with substance abuse 
disorder is the story of the movie Beautiful Boy. The film is based 

on Nic’s New York Times bestselling memoir, Tweak: Growing Up on 
Methamphetamines and his father’s bestseller of the same title. In 
his talk, “Tweak: A Harrowing, but Hopeful Portrait of Addiction,” 
Nic puts a compelling human face on our nation’s substance abuse 

epidemic, encouraging those who struggle to embrace help and 
bringing hope to all who are touched by it.

A pre-presentation Dinner & Discussion will be held in Grand Upton Hall 
featuring a panel discussion with area addiction specialists titled 

“The Local Path Forward from Opioid Addiction.”

Presented in collaboration with Benton Harbor Promise and 
The First Tee of Benton Harbor.

Dinner and speaker tickets 
sold separately.

Sponsored by

NIC SHEFF
AUTHOR, RECOVERING ADDICT, AND SUBJECT OF 

THE MAJOR MOTION PICTURE BEAUTIFUL BOY

TUESDAY, FEB. 11, 2020
5:30 – Dinner & Discussion, Grand Upton Hall, $35 
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transportation abilities in the harbor.” He adds, 
“Ultimately, I believe, that the core of that is real 
estate. The actual pieces of real estate are moving 
into play. We’re starting to see some of that break 
loose on Riverview Drive in Benton Harbor where 
a developer has acquired the former All Phase 
Electric building and upriver as well at Berrien 
Hills, and we hope that develops.” The bottom line 
for the waterfront? “I think you’re starting to see 
some of these pieces fall into place that will ulti-
mately lead to the kind of vision that the Harbor 
Conservancy and the Harbor Study set forth five 
years ago.” That bodes well for the progress of the 
community at large. Stay tuned.

When Pier 1 Imports reported third quarter 
financial results recently, they also announced plans 
to close nearly half of the stores in their line up as 
well as several distribution centers due to ongoing 
decreases in sales. After reporting an 11.4-percent 
decline in comparable sales from the same third 
quarter a year ago, CEO and Chief Financial 
Officer Robert Riesbeck said that in order to better 
align its business with the current operating environ-
ment, Pier 1 intends to reduce its store footprint by 
up to 450 locations. The company currently has 
nearly 940 stores across the nation, including a pop-
ular shop in the Fairplain Plaza Shopping Center 
in Benton Township. Fortunately for local shop-
pers, the Store Manager tells me that they are not 

currently on the list to face closure, for which she is 
very grateful. In a continuously changing environ-
ment that could change, but the store is safe for now, 
so fans would do well to continue to support it. To 
reflect the revised store footprint, Pier 1 also plans 
to close certain distribution centers and reduce its 
corporate expenses, including a reduction in corpo-
rate headcount. Riesbeck says, “In order to maintain 
the same high standards customers have come to 
expect and ensure a seamless experience for custom-
ers at these locations, the company is utilizing the 
services of a third-party liquidator to help manage 
the store closings.” Pier 1 estimates that the shift of 
certain holiday selling days, which were included in 
last year’s fiscal third quarter, negatively impacted 
third quarter fiscal 2020 comparable sales by 
approximately 650 basis points. The impact of that 
timing shift is expected to reverse in the fourth quar-
ter of fiscal 2020. Pier 1 Imports is headquartered in 
Fort Worth, Texas. Its Fairplain Plaza store is the 
second go-round for Pier 1 which originally opened 
in The Orchards Mall when the mall first opened 
but left several years later and didn’t return to the 
market until the Fairplain Plaza underwent a sub-
stantial remodeling process.

That’s it for this week, folks. See  you 
Saturday r ight  here  in  MailMax ,  or  24/7 
onl ine at  www.MoodyOnTheMarket .com .

– but, we want to see all of the communities in the 
county grow.”

The certified economic developer is delighted 
that the diversity of projects ranged across commer-
cial and industrial sectors, citing things like the 
substantive new presence underway in Royalton 
Township by Vail Rubber, calling it “A great new 
project being erected in Royalton Township, with 
$8-million dollars in new investment.” He adds, 
“It’s fantastic in that it is a century old company that 
is solidified again for another great 30 or 40 years in 
the community.”
Cleveand says, “While we had great industrial proj-
ects, we also had great commercial projects in the 
form of places like Watermark Brewing in 
Stevensville, which has been very successful and 
continues to expand. That’s great.” However, one of 
the most notable projects Cornerstone helped foster 
was the acquisition by United Federal Credit 
Union of Whirlpool’s Hilltop building in South 
St. Joe, which he describes as, “A building that 
required a great deal of creativity and adaptive 
re-use, and that’s what United is doing. They, as a 
nationwide company, didn’t have to relocate or grow 
and stay here in St. Joe, but they did and to be able 
to match them with a building that works for them 
and also allows Whirlpool to step away from was 
great.” Success was also readily evident for the 
Cornerstone unit at The Women’s Business Center 

which saw one of its most prolific clients at Power 
in Motion Gymnastics craft a sizable expansion 
once again in Royalton Township, built by Pearson 
Construction of Benton Harbor, which, as 
Cleveland points out, “benefits everybody in the 
community…another great entrepreneurship proj-
ect.” Then too, there was the project that was 
achieved in the 11th hour in the central business 
district of downtown Benton Harbor. The Harbor 
Center project. Cleveland says, “Getting that build-
ing to where it is today, and where it’s headed 
toward completion, has been a challenge, but as 
you’ve heard me say many times, I cannot reiterate 
enough how closely that building came to being torn 
down. We were a week away from pulling the trig-
ger on that building and saying we just can’t make it 
work. So to find Cressy Real Estate and to be able 
to come in and get support from the State of 
Michigan, to get support from the Benton Harbor 
Brownfield Development team and the City 
Commission, it took everybody working together to 
get that building saved and underway toward reha-
bilitation for both housing and commercial develop-
ment.” Cleveland voices great pride in the diversity 
of  industry and location for the myriad projects 
worked on, including LECO Corporation. He says, 
“What they’ve done on the south side of Hilltop is 
great and now adding the second story at corporate 
headquarters right there on Hilltop really expands 
their campus and modernizes their office space, 

When you’re into the 
mid-point of a five year strate-
gic plan that has established a 
goal of $20-million in new 

community investment each year and you score 
more than $38-million dollars in new investment 
that creates 250 jobs you can be rightfully proud of 
your annual performance metrics. That’s why 
Cornerstone Alliance President Rob Cleveland 
was walking on air when I sat down with him on 
Friday, January 10th to take a look at how 2019 
rounded out for Berrien County’s lead economic 
development agency. Recognizing that while “when 
it rains it pours, and when it’s dry a drought can hit,” 
he’s wasting no time resting on his laurels and those 
of his team, and actually had to carve out a 20-min-
ute block for me in between a major luncheon meet-
ing with a new executive in the community and a 
team meeting with a major corporation after we 
were done. The affable, but driven, Cleveland says, 
“We’re working through a strategic plan, and this is 
year three of our five-year plan.” He adds, “Every 
year we have certain metrics and some of those are 
well within our control and some are less than in 
control, but coming into this strategic plan we set a 
goal of $20-million of new investment every year. 
That was based on the fact that the previous five 
years we had averaged, as an organization in the 
community, about $12-million of new investment on 
projects that we had worked. So, we thought 
$20-million was a stretch goal, and a significant 
increase, yet we’ve blown through that. We’re aver-
aging significantly more investment than that. In 
fact, in 2019, the projects we worked on came in at 
over $38-million in new investment, and there was a 
significant amount of that investment that was tied 
to the entrepreneurship team at the Women’s 
Business Center, at around $1-million, which is a 
very nice number.” Cleveland says that the $38-mil-
lion in new investments by companies in the com-
munity, which have created almost 250 new jobs, is 
a significant gain for the community, but notes, “The 
thing that I was most proud of was the diversity both 
by industry and by location that we have enjoyed 
with these projects. We’re here to serve the entire 
county, and while we work in Benton Harbor, 
Benton Township, St. Joe, St. Joe Township, and 
all the communities around, we want to see – and 
keep in mind we don’t ever dictate where projects go 

            Pat  Moody
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making it a great site for their entire team. That’s 
another great project.” Here are some of the key 
metrics that Cornerstone is highlighting for 2019: 
$38-million in new investments…

Resulting in $112.8-million in annual econom-
ic impact…$2.1-million in new equipment acquisi-
tions…$31.7-million in annual household spend-
ing…$404,873 in electric power…$811,286 in 
spending at full service restaurants…$1.6-million in 
healthcare spending…

$3.5-million in banking…249 new jobs creat-
ed…$40-million in new payroll…$11.5-million in 
tax impact to local communities. So, what’s ahead 
for 2020? Cleveland says already they’ve had two 
foreign company visits, one from a company in 
India and one from Germany looking at sites in 
Berrien County. He says, “The company from 
India has already changed focus to the Detroit area, 
but we’re still working with the German company, 
so we’ve got a couple of foreign projects we’ve been 
working on, and we have plenty in the pipeline that 
we’ll continue working, while we’d like to do more 
in urban housing, specifically in Benton Harbor.” 
He’d like to see some of that urban housing some-
what along the lines of the Harbor Center Project 
which is at the crossroads of downtown Benton 
Harbor, immediately adjacent to the Cornerstone 
offices and across from Dwight P. Mitchell City 
Center Park. He says, “We’d like to do some poten-
tial new housing development, to support the com-
munity need for housing – as that’s one of the key 
areas mentioned.” He adds, “We are also working on 
some active industrial projects that are already in the 
pipeline, and would love to do more, and the other 
thing that we’re going to look at again is commercial 
development.” In the commercial realm, Cleveland 
makes it clear, “As you know, commercial and retail 
are not primary jobs. They oftentimes aren’t enough 
to support a family, so it’s not traditionally a focus 
of economic development. However, it is an import-
ant piece of overall community quality of life and 
quality of place.” He says, “We hear a lot about the 
old Target store and what could go in there, and 
we’re working to come up with options, re-evaluate 
it and try to help Lormax-Stern or whomever to 
find a user for that prime commercial real estate, and 
find potential companies that could come here to fill 
some of the commercial gaps that we have and 
increase the variety of shopping opportunities for 
the region, so we will continue to explore those 
options a bit.” The work of Cornerstone Alliance has 

a major influence on the community at large, so they 
don’t just leap at things without some semblance of 
order. Rob says his team contracted for three market 
studies over the past year, noting, “We hired an 
independent firm out of Chicago that performs 
those for developers all around the country, for three 
specific locations in the area. The purpose of that 
was to effectively create some ‘bait’ to use in fishing 
for prospects.” By way of explanation he says, “You 
have to throw out some bait right now to recruit 
builders and developers, because they can go any-
where and make money and build things. So, we had 
a study assembled to show what’s in demand, and 
have done that.” To help the casual observer under-
stand, Cleveland says, “I think it’s really important 
to point out that Cornerstone Alliance is not the 
solution for housing in the community. We want to 
be a supplement and a support mechanism for who-
ever is doing that, and we’ll take a greater role in it, 
but the Strategic Leadership Council and all of the 
community leaders already know that we need more 
housing, and we need market-rate housing, especial-
ly in Benton Harbor, so that will be a focus for more 
market-rate housing, and there may be some work-
force housing, which is also definitely needed, but 
housing is an important aspect.” He also notes, “We 
need more modern apartment living and it’s interest-
ing because everybody blames the Millennials for 
all of the problems in the world, and if they don’t 
blame the Millennials, they blame the Baby 
Boomers, but reality is they all want the same thing 
now in housing. They all want smaller yards, small-
er living space, a walkable community, and nice 
amenities, so there has to be a way to maximize the 
opportunities of the harbor and the trails that 
Harbor Shores has put in, and create another mod-
ern living space that speaks to people of all ages and 
all races and all incomes.” When it comes to devel-
opment of the local harbor, Cleveland says, “We’re 
starting to see some of those pieces fall into place. 
The Harbor Conservancy that John Egelhaaf and 
the Southwestern Michigan Planning Commission 
have led is really making strides and the next aspect 
is getting some of the local municipalities to work 
together and we’re taking strides there as well.” 
Cornerstone has been advocating for stronger, more 
ready access to the open water in our harbors and 
waterfronts and notes, “We will be implementing 
construction of the water access points with the 
DNR Grant that we got this year to provide better 
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Kids (3-10) $4.30

Dinner Buffet
Mon-Thur 3:30-10
Fri & Sat 3:30-11

Adults $9.99
Kids (3-10) $5.30

1363 Mall Drive • Benton Harbor

Fresh Delicious Food

Open 7 days a week Daily Lunch & Dinner Specials

$5 OFF
$30 purchase or more

Dine In Only
w/coupon exp. 2/1/20

 (269) 925-9607

$5 OFF
$30 purchase or more

Dine In Only
w/coupon exp.2/1/20

#groupevents
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Friday, January 24, 8 pm

TheMendelCenter.com
Box Office (269) 927-8700, option 1  •  Box Office Hours: Mon. – Fri. 10am - 6pm

The Mendel Center at Lake Michigan College, 2755 E. Napier Ave., Benton Harbor, MI
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TheMendelCenter.com
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The Mendel Center at Lake Michigan College, 2755 E. Napier Ave., Benton Harbor, MI

2809 Niles Ave, St Joseph • 269-487-9577 • NolaRouxEatery.com • Open MON-SAT 2809 Niles Ave, St Joseph • 269-487-9577 • NolaRouxEatery.com • Open MON-SAT 11am-8pm11am-8pm

DELIVERY AVAILABLE!DELIVERY AVAILABLE!

WEEKDAY DINNER SPECIALSWEEKDAY DINNER SPECIALS
MONDAYMONDAY

RED BEANS RED BEANS & RICE & RICE 

$7.00$7.00

TUESDAYTUESDAY
SEAFOOD SEAFOOD ENTRENTRÉÉESES

 ONLY $10.00 ONLY $10.00

WEDNESDAYWEDNESDAY
PO’ BOY PO’ BOY SANDWICHESSANDWICHES

$2.00 OFF$2.00 OFF

THURSDAYTHURSDAY
MUSHROOM MUSHROOM ETOUFFEEETOUFFEE

 $7.00 $7.00

FAST & FRIENDLY SERVICEFAST & FRIENDLY SERVICE

269-985-0085269-985-0085
2922 Niles Ave.2922 Niles Ave.

St. Joseph, MI 49085St. Joseph, MI 49085
JetsPizza.comJetsPizza.com

CHICKEN BACON RANCHCHICKEN BACON RANCH
EXP. 3/2/20EXP. 3/2/20

 

BUFFALO RANCH CHICKEN

 

Expires 10/01/19. Participating locations only. Extra toppings, substitutions, extra dipping sauces, dressings, tax and delivery additional. There will be no changes in coupon price for any 
reduction in toppings, whether premium or not, sauces, and dressings. Must present coupon. Prices subject to change without notice. Nutrition information available at JetsPizza.com/nutrition

$1399
ONLINE CODE
S P E C 1

SPECIALTY PIZZAS
ANY LARGE DETROIT-STYLE SPECIALTY PIZZAS: ALOHA BBQ CHICKEN, 

ALL MEATY®, BLT, BBQ CHICKEN, BUFFALO RANCH CHICKEN, HAWAIIAN, 
CHICKEN PARMESAN, EUGENE SUPREME®, SUPER SPECIAL, OR VEGGIE

(ALSO AVAILABLE IN HAND-TOSSED ROUND, NY-STYLE, OR THIN)

1_MSTR_JPA001_233064_FX.indd   1 6/28/19   11:22 AM

$$13139999
ONLINE CODEONLINE CODE
RANCHRANCH

transportation abilities in the harbor.” He adds, 
“Ultimately, I believe, that the core of that is real 
estate. The actual pieces of real estate are moving 
into play. We’re starting to see some of that break 
loose on Riverview Drive in Benton Harbor where 
a developer has acquired the former All Phase 
Electric building and upriver as well at Berrien 
Hills, and we hope that develops.” The bottom line 
for the waterfront? “I think you’re starting to see 
some of these pieces fall into place that will ulti-
mately lead to the kind of vision that the Harbor 
Conservancy and the Harbor Study set forth five 
years ago.” That bodes well for the progress of the 
community at large. Stay tuned.

When Pier 1 Imports reported third quarter 
financial results recently, they also announced plans 
to close nearly half of the stores in their line up as 
well as several distribution centers due to ongoing 
decreases in sales. After reporting an 11.4-percent 
decline in comparable sales from the same third 
quarter a year ago, CEO and Chief Financial 
Officer Robert Riesbeck said that in order to better 
align its business with the current operating environ-
ment, Pier 1 intends to reduce its store footprint by 
up to 450 locations. The company currently has 
nearly 940 stores across the nation, including a pop-
ular shop in the Fairplain Plaza Shopping Center 
in Benton Township. Fortunately for local shop-
pers, the Store Manager tells me that they are not 

currently on the list to face closure, for which she is 
very grateful. In a continuously changing environ-
ment that could change, but the store is safe for now, 
so fans would do well to continue to support it. To 
reflect the revised store footprint, Pier 1 also plans 
to close certain distribution centers and reduce its 
corporate expenses, including a reduction in corpo-
rate headcount. Riesbeck says, “In order to maintain 
the same high standards customers have come to 
expect and ensure a seamless experience for custom-
ers at these locations, the company is utilizing the 
services of a third-party liquidator to help manage 
the store closings.” Pier 1 estimates that the shift of 
certain holiday selling days, which were included in 
last year’s fiscal third quarter, negatively impacted 
third quarter fiscal 2020 comparable sales by 
approximately 650 basis points. The impact of that 
timing shift is expected to reverse in the fourth quar-
ter of fiscal 2020. Pier 1 Imports is headquartered in 
Fort Worth, Texas. Its Fairplain Plaza store is the 
second go-round for Pier 1 which originally opened 
in The Orchards Mall when the mall first opened 
but left several years later and didn’t return to the 
market until the Fairplain Plaza underwent a sub-
stantial remodeling process.

That’s it for this week, folks. See  you 
Saturday r ight  here  in  MailMax ,  or  24/7 
onl ine at  www.MoodyOnTheMarket .com .

– but, we want to see all of the communities in the 
county grow.”

The certified economic developer is delighted 
that the diversity of projects ranged across commer-
cial and industrial sectors, citing things like the 
substantive new presence underway in Royalton 
Township by Vail Rubber, calling it “A great new 
project being erected in Royalton Township, with 
$8-million dollars in new investment.” He adds, 
“It’s fantastic in that it is a century old company that 
is solidified again for another great 30 or 40 years in 
the community.”
Cleveand says, “While we had great industrial proj-
ects, we also had great commercial projects in the 
form of places like Watermark Brewing in 
Stevensville, which has been very successful and 
continues to expand. That’s great.” However, one of 
the most notable projects Cornerstone helped foster 
was the acquisition by United Federal Credit 
Union of Whirlpool’s Hilltop building in South 
St. Joe, which he describes as, “A building that 
required a great deal of creativity and adaptive 
re-use, and that’s what United is doing. They, as a 
nationwide company, didn’t have to relocate or grow 
and stay here in St. Joe, but they did and to be able 
to match them with a building that works for them 
and also allows Whirlpool to step away from was 
great.” Success was also readily evident for the 
Cornerstone unit at The Women’s Business Center 

which saw one of its most prolific clients at Power 
in Motion Gymnastics craft a sizable expansion 
once again in Royalton Township, built by Pearson 
Construction of Benton Harbor, which, as 
Cleveland points out, “benefits everybody in the 
community…another great entrepreneurship proj-
ect.” Then too, there was the project that was 
achieved in the 11th hour in the central business 
district of downtown Benton Harbor. The Harbor 
Center project. Cleveland says, “Getting that build-
ing to where it is today, and where it’s headed 
toward completion, has been a challenge, but as 
you’ve heard me say many times, I cannot reiterate 
enough how closely that building came to being torn 
down. We were a week away from pulling the trig-
ger on that building and saying we just can’t make it 
work. So to find Cressy Real Estate and to be able 
to come in and get support from the State of 
Michigan, to get support from the Benton Harbor 
Brownfield Development team and the City 
Commission, it took everybody working together to 
get that building saved and underway toward reha-
bilitation for both housing and commercial develop-
ment.” Cleveland voices great pride in the diversity 
of  industry and location for the myriad projects 
worked on, including LECO Corporation. He says, 
“What they’ve done on the south side of Hilltop is 
great and now adding the second story at corporate 
headquarters right there on Hilltop really expands 
their campus and modernizes their office space, 

When you’re into the 
mid-point of a five year strate-
gic plan that has established a 
goal of $20-million in new 

community investment each year and you score 
more than $38-million dollars in new investment 
that creates 250 jobs you can be rightfully proud of 
your annual performance metrics. That’s why 
Cornerstone Alliance President Rob Cleveland 
was walking on air when I sat down with him on 
Friday, January 10th to take a look at how 2019 
rounded out for Berrien County’s lead economic 
development agency. Recognizing that while “when 
it rains it pours, and when it’s dry a drought can hit,” 
he’s wasting no time resting on his laurels and those 
of his team, and actually had to carve out a 20-min-
ute block for me in between a major luncheon meet-
ing with a new executive in the community and a 
team meeting with a major corporation after we 
were done. The affable, but driven, Cleveland says, 
“We’re working through a strategic plan, and this is 
year three of our five-year plan.” He adds, “Every 
year we have certain metrics and some of those are 
well within our control and some are less than in 
control, but coming into this strategic plan we set a 
goal of $20-million of new investment every year. 
That was based on the fact that the previous five 
years we had averaged, as an organization in the 
community, about $12-million of new investment on 
projects that we had worked. So, we thought 
$20-million was a stretch goal, and a significant 
increase, yet we’ve blown through that. We’re aver-
aging significantly more investment than that. In 
fact, in 2019, the projects we worked on came in at 
over $38-million in new investment, and there was a 
significant amount of that investment that was tied 
to the entrepreneurship team at the Women’s 
Business Center, at around $1-million, which is a 
very nice number.” Cleveland says that the $38-mil-
lion in new investments by companies in the com-
munity, which have created almost 250 new jobs, is 
a significant gain for the community, but notes, “The 
thing that I was most proud of was the diversity both 
by industry and by location that we have enjoyed 
with these projects. We’re here to serve the entire 
county, and while we work in Benton Harbor, 
Benton Township, St. Joe, St. Joe Township, and 
all the communities around, we want to see – and 
keep in mind we don’t ever dictate where projects go 

            Pat  Moody

Moody on 
The Market

Continued on page 14

MOODY Continued from Cover

Pat Moody
Morning Radio Personality WSJM Radio

moody@wsjm.com
(269) 925-1111 

Read more at www.MailMaxOnline.com

making it a great site for their entire team. That’s 
another great project.” Here are some of the key 
metrics that Cornerstone is highlighting for 2019: 
$38-million in new investments…

Resulting in $112.8-million in annual econom-
ic impact…$2.1-million in new equipment acquisi-
tions…$31.7-million in annual household spend-
ing…$404,873 in electric power…$811,286 in 
spending at full service restaurants…$1.6-million in 
healthcare spending…

$3.5-million in banking…249 new jobs creat-
ed…$40-million in new payroll…$11.5-million in 
tax impact to local communities. So, what’s ahead 
for 2020? Cleveland says already they’ve had two 
foreign company visits, one from a company in 
India and one from Germany looking at sites in 
Berrien County. He says, “The company from 
India has already changed focus to the Detroit area, 
but we’re still working with the German company, 
so we’ve got a couple of foreign projects we’ve been 
working on, and we have plenty in the pipeline that 
we’ll continue working, while we’d like to do more 
in urban housing, specifically in Benton Harbor.” 
He’d like to see some of that urban housing some-
what along the lines of the Harbor Center Project 
which is at the crossroads of downtown Benton 
Harbor, immediately adjacent to the Cornerstone 
offices and across from Dwight P. Mitchell City 
Center Park. He says, “We’d like to do some poten-
tial new housing development, to support the com-
munity need for housing – as that’s one of the key 
areas mentioned.” He adds, “We are also working on 
some active industrial projects that are already in the 
pipeline, and would love to do more, and the other 
thing that we’re going to look at again is commercial 
development.” In the commercial realm, Cleveland 
makes it clear, “As you know, commercial and retail 
are not primary jobs. They oftentimes aren’t enough 
to support a family, so it’s not traditionally a focus 
of economic development. However, it is an import-
ant piece of overall community quality of life and 
quality of place.” He says, “We hear a lot about the 
old Target store and what could go in there, and 
we’re working to come up with options, re-evaluate 
it and try to help Lormax-Stern or whomever to 
find a user for that prime commercial real estate, and 
find potential companies that could come here to fill 
some of the commercial gaps that we have and 
increase the variety of shopping opportunities for 
the region, so we will continue to explore those 
options a bit.” The work of Cornerstone Alliance has 

a major influence on the community at large, so they 
don’t just leap at things without some semblance of 
order. Rob says his team contracted for three market 
studies over the past year, noting, “We hired an 
independent firm out of Chicago that performs 
those for developers all around the country, for three 
specific locations in the area. The purpose of that 
was to effectively create some ‘bait’ to use in fishing 
for prospects.” By way of explanation he says, “You 
have to throw out some bait right now to recruit 
builders and developers, because they can go any-
where and make money and build things. So, we had 
a study assembled to show what’s in demand, and 
have done that.” To help the casual observer under-
stand, Cleveland says, “I think it’s really important 
to point out that Cornerstone Alliance is not the 
solution for housing in the community. We want to 
be a supplement and a support mechanism for who-
ever is doing that, and we’ll take a greater role in it, 
but the Strategic Leadership Council and all of the 
community leaders already know that we need more 
housing, and we need market-rate housing, especial-
ly in Benton Harbor, so that will be a focus for more 
market-rate housing, and there may be some work-
force housing, which is also definitely needed, but 
housing is an important aspect.” He also notes, “We 
need more modern apartment living and it’s interest-
ing because everybody blames the Millennials for 
all of the problems in the world, and if they don’t 
blame the Millennials, they blame the Baby 
Boomers, but reality is they all want the same thing 
now in housing. They all want smaller yards, small-
er living space, a walkable community, and nice 
amenities, so there has to be a way to maximize the 
opportunities of the harbor and the trails that 
Harbor Shores has put in, and create another mod-
ern living space that speaks to people of all ages and 
all races and all incomes.” When it comes to devel-
opment of the local harbor, Cleveland says, “We’re 
starting to see some of those pieces fall into place. 
The Harbor Conservancy that John Egelhaaf and 
the Southwestern Michigan Planning Commission 
have led is really making strides and the next aspect 
is getting some of the local municipalities to work 
together and we’re taking strides there as well.” 
Cornerstone has been advocating for stronger, more 
ready access to the open water in our harbors and 
waterfronts and notes, “We will be implementing 
construction of the water access points with the 
DNR Grant that we got this year to provide better 

Continued on page 16

MOODY Continued from page 15
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Classified Deadline is Tuesday at 3pm

Offering Landscaping Design, Fall Cleanup, Snow Removal & much more!
Call TODAY to see what we can do for your home!

crlawn21@yahoo.com

2250 W. Shawnee • Baroda, MI 49101 • 269.422.2848

10916 California Rd
Bridgman, MI 49106

��������
Sunday:
10:00 am
11:30 am

Wednesday:
7:00 pm

269-465-6798

fac.today

FREE In-Home
Bible Studies!

First Apostolic 
Church

$20 TUESDAYS!$20 TUESDAYS!
For no chip manicure either shellac or gel.

Every Tuesday.
KRISSY SMITH 269-588-9143KRISSY SMITH 269-588-9143

CHECK OUT OUR WEBSITE
headtotoespamichigan.com
269-769-6806 APPOINTMENT ONLY

2129 WASHINGTON AVE | ST. JOSEPH, MI2129 WASHINGTON AVE | ST. JOSEPH, MI

NAILS

WAXING

SKIN

MASSAGE

LASHES

HAIR

PIANO LESSONSPIANO LESSONS
Ring in the New Year with Piano LessonsRing in the New Year with Piano Lessons

Beginner-AdvancedBeginner-Advanced
 Lessons include: Lessons include:

Music Fundamentals · Theory · TechniqueMusic Fundamentals · Theory · Technique
Repertoire Materials · Fun Supplementary Solo PiecesRepertoire Materials · Fun Supplementary Solo Pieces

 Call or Text  Call or Text Mary Ann Mary Ann today for more info!  269-999-6167today for more info!  269-999-6167

Foundation Repair • Chimney Repair

FREE FREE 
ESTIMATESESTIMATES

Higher Quality • Higher Standards
Licensed & Insured, Call us to get the job done right!

Hensley Hensley 
& Toni King  & Toni King  

269.757.3241269.757.3241

If you have Water If you have Water 
in your Basement in your Basement 

Call Us Today!Call Us Today!

Hoffmann Law Office
Divorce/Family Law

Drunk Driving
(269) 982-4229

TRI CITY VILLAGE
APARTMENTS

541 N Main, Watervliet, MI  49098 
62 & Over or Mobility Impaired.
Low income based community.

Accepting applications for our waiting list.
Monday – Thursday 9:30 AM to 4:00 PM

269-463-4543
Equal Housing Opportunities

MATTRESS SETS
Adjustable Bed Brand New with Imcomfort gel 
memory foam mattress. Retail Cost $3,995.00, 

sacrifice for $575.00. Call for showing or delivery: 
989-615-2951. 

LEGALS

HELP WANTED
HAIRDRESSERS WANTED! The 

Beauty Shoppe Hair Salon is looking 
for hairdressers to rent chairs! Rent is 
$125 per week for full time. The first 2 
weeks are free! Ideal for established 
hairdresser with their own clientele. 
The Beauty Shoppe is located next 
to Copper Zone Tanning Salon in 

Stevensville across from Lakeshore 
High School. www.facebook.com/
BeautyShoppeStevensville/ PM 
Denise or text 269-369-5633. 

FISHING
 Vacation Cabins for Rent in Canada. Fish for 

abundant walleye, perch, northern pike. Boats, mo-
tors, gasoline included. For free brochure call Hugh 

1-800-426-2550 www. CanadianFishing.com.

BUILDINGS
 METAL ROOFING regular and shingle style, 

HALF OFF ON SPECIAL COLORS! Also, lifetime 
asphalt shingles available. Licensed and insured 

builders. Quality work for 40 years! 517-575-3695. 

$$ CASH $$ CARS, TRUCKS, VANS, SUV’s any 
year running or not! Also buying riding mowers, 
motorcycles and more! Free same day pickup! 

269-930-0437.

AUTOS WANTED

AUTOS WANTED
 CASH FOR CARS: We Buy Any Condition Vehi-
cle, 2002 and Newer. Competitive Offer! Nation-
wide FREE Pick Up! Call Now For a Free Quote! 

888-366-5659.

AUCTIONS

 WANTED: Collectors, Re-sellers, Bargain Hunt-
ers NOTICE: Weekly Online Estate Sales & Col-
lector Auctions. Full Homes, Themed Collections, 
Commercial. Local Pickup or Worldwide Shipping! 

Check out our Current & Upcoming Auctions: 
EstateAuctionExperts.com.

 ONLINE TOOL AUCTION SNAP-ON, MAC, 
NEW, SETS, Mechanics, Power, Hand Preview 
January 23, 2-6 pm 122 N. Saginaw St., Byron, 
MI 48418 BID JANUARY 23-27 at NarhiAUC-

TIONS.com 810.266.6474.

Door to Door Airport Service

AIRPORT
CONNECTION

Call 269-470-9176
Licensed & Insured

Owner Roger Reddel

WORKING TOGETHER WORKING TOGETHER 
TO BEAUTIFY YOUR HOME!TO BEAUTIFY YOUR HOME!
CALL DANIEL  269-930-0364CALL DANIEL  269-930-0364

DESIGN CONSULTDESIGN CONSULT $150 VALUE + $100 OFF$150 VALUE + $100 OFF
[ [ WHEN UTILIZED TOGETHERWHEN UTILIZED TOGETHER ] ]
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Call Now to Schedule All Tree Services
• Tree Removal

• Tree Trimming

• Stump Grinding

• Brush Chipping

2250 W. Shawnee
Baroda, MI 49101

crlawn21@yahoo.com 269.326.0318

When It Needs To Be Done Right, Call

For FREE Estimate go to www.hazenlawncare.com

SCHEDULE YOUR FALL CLEAN-UPS
AND CURB SIDE LEAF PICK-UP

SCHEDULETODAY!

HYPNOSIS
FOR WEIGHT LOSS
269-313-2256

Gift Certificates Available

Not too long ago homes got dusty during 
the floor sanding process. The new vacuum 
systems have certainly changed that. Pete likes 
to point out, ‘you could make a sandwich right 

next to me while I’m sanding your floor!’

www.peteshardwoodfloorsllc.com
269-932-5174

INSTALLATION & REFINISHING 
HARDWOOD FLOORS

Specializing in Residential  Furnaces
Air Conditioners, Boilers & Water Heaters

         Licensed & insured

(269) 266-7331
Owner

JOe Mashak

heating & cOOling
“where Our Quality assures yOur cOMfOrt!”

SERVICES

WANTED
 3 Pillars Music is looking to buy record albums 

from 1970s-present, rock CDs, and music
 memorabilia. Please contact Tom at 

269-313-7001 or 3pillarsmusic@gmail.com. 

XTREME WIRELESS
Serving all your Boost Mobile needs including a 

huge variety of accessories 
We now have UNLIMITED Talk, Text & Data for 

$50.00 a month! 
NOW 2 Locations

 2436 S. 11th St, Niles  269-262-4465
& 1855 M-139, Benton Harbor 269-927-1717

GOD’S GIFT PAINTING  AND REMODELING  
Interior / Exterior, carpentry work, deck finishing 
& much more! For 1st class service call Scott at 

(269) 369.8572

PROLINE SERVICES 
PAINTING CONTRACTOR. FREE ESTIMATES, 

LOW PRICES! PAUL 269-235-4434

SERVICES

 New in 2017 for church use, never gigged, 
like new Crown DSi1000 2x500W Cinema 
Amplifier w/DSP ($400); and EV EKX-18S 
Passive 18” Subwoofer. ($500), 5-Panel 
acrylic drum shield ($100) 269-208-1552. 

MUSIC EQUIPMENT

MISCELLANEOUS

Have you or your child suffered serious LUNG 
ISSUES from JUULing or Vaping? Let our attor-
neys fight for you! Get the justice you deserve! 

1-866-394-0514.

Recently diagnosed with LUNG CANCER and 60+ 
years old? Call now! You and your family may be 
entitled to a SIGNIFICANT CASH AWARD. Call 

855-603-1125 today. Free Consultation. No Risk.

Become a published author! Publications sold at 
all major secular & specialty Christian bookstores. 

CALL Christian Faith Publishing for your FREE 
author submission kit. 1-866-945-3813.

 DIRECTV NOW. No Satellite Needed. $40/
month. 65 Channels. Stream Breaking News, Live 

Events, Sports & On Demand Titles. No Annual 
Contract. No Commitment. CALL 1-833-716-0515.

DONATE YOUR CAR TO CHARITY. Receive 
maximum value of write off for your taxes. Run-

ning or not! All conditions accepted. Free pickup. 
Call for details. 855-413-9672.

Reach Across Michigan with a MegaMarket 
Statewide Classified Ad! Over 1.9 million weekly 

in-home circulation just $249 per week! Buy 3 ads 
ñ Get 1 Free! Call 800.783.0267.

DISH Network $59.99 For 190 Channels! Add 
High Speed Internet for ONLY $19.95/month. Call 
Today for $100 Gift Card! Best Value & Technolo-
gy. FREE Installation. Call 1-866-950-6757 (some 

restrictions apply)

 A PLACE FOR MOM has helped over a million 
families find senior living. Our trusted local advi-
sors help solutions to your unique needs at NO 

COST TO YOU! Call 517-348-0526.

Earthlink High Speed Internet. As Low As $14.95/
month (for the first 3 months.) Reliable High Speed 
Fiber Optic Technology. Stream Videos, Music and 

More! Call Earthlink Today 1-844-275-3510. 

Meet singles right now! No paid operators, just 
real people like you. Browse greetings, exchange 
messages and connect live. Try it free. Call now: 

855-247-5909.

MISCELLANEOUS

Get NFL Sunday Ticket FREE w/ DIRECTV 
Choice All-Included Package. $59.99/month for 
12 months. 185 Channels PLUS Thousands of 
Shows/Movies On Demand. FREE Genie HD 

DVR Upgrade. Call 1-888-351-0154 or satellite-
dealnow.com/CPMI.

 Eliminate gutter cleaning forever! LeafFilter, the 
most advanced debris-blocking gutter protection. 
Schedule a FREE LeafFilter estimate today. 15% 
off and 0% financing for those who qualify. PLUS 
Senior & Military Discounts. Call 1-844-369-2501.

 An AMISH LOG HEADBOARD AND Queen Pil-
low Top Mattress Set. Brand new-never used, sell 

all for $275. Call anytime 989-923-1278.

MEDICAL

VIAGRA & CIALIS Alternative, 60 pills for 
$99. 100 pills for $150 FREE shipping. Mon-
ey back guaranteed! Save Now! Call Today 

1-844-743-8144. 

OXYGEN - Anytime. Anywhere. No tanks to refill. 
No deliveries. The All-New Inogen One G4 is 

only 2.8 pounds! FAA approved! FREE info kit: 
855-970-1066.

 Stay in your home longer with an American 
Standard Walk-In Bathtub. Receive up to 

$1,500 off, including a free toilet, and a lifetime 
warranty on the tub and installation! Call us at 

1-855-271-8452.

 VIAGRA and CIALIS USERS! 100 Generic Pills 
SPECIAL $99.00 FREE Shipping! 100% guaran-
teed. 24/7 CALL NOW! 888-835-7273 Hablamos 

Espanol.

 INSURANCE POLICY
 REVIEW 

Best rates available in the State of 
Michigan. Call today, (269)998-6977. 

Janet Bontrager,
Insurance Advisor.

1 4 6 7  M A I N  S T  •  S T .  J O S E P H ,  M I  •  2 6 9 - 9 8 3 - 1 7 0 0
A U T O  R E N T A L  •  S A L E S  •  S E R V I C E

6 MONTHS/7,500 MILE WARRANTY WITH ALL SALES!

INCLUDED INCLUDED

CAR RENTAL - DAILY, WEEKLY & MONTHLY RATES AVAILABLECAR RENTAL - DAILY, WEEKLY & MONTHLY RATES AVAILABLE

$8,495

2007 LEXUS RX 350
Fully loaded, sunroof, navigation, 

only 122k miles, warranty included!

INCLUDED

$$5,9955,995

2009 PONTIAC VIBE
One owner, 2.4L engine, 

101k miles!

INCLUDED

$9,795

2013 SUBARU IMPREZA 
Automatic, clean, 107k mies!

INCLUDED

$6,495

2006 SUBARU OUTBACK
All Wheel Drive. Only 111,000 

miles. Clean!

INCLUDED

$$5,4955,495

2006 MERCURY MARINER PREMIER 
V6, AWD, Clean! Warranty!

117k miles!

INCLUDED

$8,295

2012 FORD ESCAPE XLT 
AWD, Clean CarFax, 
116k miles, new tires

INCLUDED

$$8,4958,495

2012 FORD ESCAPE LIMITED
Sunroof, heated seats, leather, power 

seats, V6 4WD

INCLUDED

$$6,6956,695

2008 SATURN VUE XR
AWD, V6, extra clean w/all the 

options! Leather, sunroof

INCLUDED

$$9,4959,495

2011 DODGE NITRO
4L engine, 105k miles, 4WD, clean! 

One Owner!

INCLUDED

$7,995

2007 JEEP COMMANDER
V6, 4x4 sunroof, new tires, 

warranty included!

INCLUDED

$7,295

2006 JEEP LIBERTY LIMITED
4x4 no rust, southern vehicle, only 105k 

miles, heated leather seats, sunroof!

INCLUDED

$$4,4954,495

2004 FORD ESCAPE XLT 
FWD, leather, sunroof, 

NO BODY RUST! only 119k miles

INCLUDED

SOLDSOLD



SEE OVER 250 NEW & 125 PRE-OWNED VEHICLES 

AT WWW.SIEMANSINBRIDGMAN.COM
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3.5 V6 Ecoboost EFI Engine, 10 Speed Automatic, Chrome-Like PVD Wheels, 
46K Miles, Bed Liner, Chrome Step Bars, Remote Start, Navigation, Memory 
Power Leather Heated/AC Seating, Memory Power Adjust Pedals, SYNC 3, 

Reverse Sensing System, Rear View Camera, Trailer Tow Package, Blind Spot 
Information System with Trailer Tow Monitoring, Remote Keyless Entry System, 

Ford Certified! F20099A

NOW NOW $$38,67038,670
2018 FORD F-1502018 FORD F-150

LARIAT SUPERCREW 4X4LARIAT SUPERCREW 4X4

1.5 EFI Engine, Automatic Transmission, 
Aluminum Wheels, 24K Miles, Remote 
Start, Heated Front Seats, Power Moon 

Roof, Rear View Camera, Remote Keyless 
Entry System, Balance of Factory 

Warranty! C20042A

NOW NOW $$18,39518,395
2017 HONDA CIVIC EX2017 HONDA CIVIC EX

2.0 EFI Engine, 6 Speed Automatic, 
Aluminum Wheels, 64K Miles, 

CD-Player, Remote Keyless Entry 
System! Car Smart Checked! U19231

NOW NOW $$8,5908,590
2014 FORD FOCUS SE2014 FORD FOCUS SE

3.5 V6 Ecoboost EFI Engine, 6 Speed Automatic, Chrome-Like PVD Wheels, 
45K Miles, Remote Start, SYNC 3, Chrome Step Bar, Memory Power Leather 
Heated/AC Seating, Memory Power Adjust Pedals, Reverse Sensing System, 
Rear View Camera, Trailer Tow Package, Blind Spot Monitoring with Trailer 
Tow Monitoring, Trailer Back-Up Assist, Remote Keyless Entry System, Ford 

Certified! C20089A

NOW NOW $$37,24337,243
2017 FORD2017 FORD

F-150 LARIAT SUPERCREW 4X4F-150 LARIAT SUPERCREW 4X4

2.0 Ecoboost EFI Engine, 6 Speed Automatic, Painted Aluminum 
Wheels, 34K Miles, Remote Start, Memory Power Leather 
Heated Seating, Auto Climate Control, SYNC 3, Blind Spot 

Monitoring, Reverse Sensing System, Rear View Camera, Hands 
Free Lift Gate, Trailer Tow Package, Remote Keyless Entry 

System, Ford Certified! U19219

NOW NOW $$22,95322,953
2017 FORD2017 FORD

ESCAPE TITANIUM 4X4ESCAPE TITANIUM 4X4

3.6 V6 EFI Engine, 6 Speed Automatic, 
Steel Wheels, 58K Miles, CD-Player, 
2nd and 3rd Row Stow ‘N Go Bucket 

Seats, Remote Keyless Entry System, 
Chrysler Certified! U19235

NOW NOW $$14,49414,494
2016 DODGE2016 DODGE

GRAND CARAVAN SEGRAND CARAVAN SE

2.5 EFI Engine, 6 Speed Automatic, 
Painted Aluminum Wheels, 63K Miles, 

Power Driver’s Seat, SYNC, 
CD-Player, Remote Keyless Entry 

System, Car Smart Checked! U19232

NOW NOW $$11,63511,635
2014 FORD FUSION SE2014 FORD FUSION SE

3.6 V6 EFI Engine, 6 Speed Automatic, Aluminum 
Wheels, 51K Miles, Power Driver’s Seat, Leather 

Seating, 3rd Row Stow ‘N Go Seats, DVD 
Entertainment Center, Power Sliding Side Doors, 
Power Lift Gate, Remote Keyless Entry System, 

Chrysler Certified! U19236

NOW NOW $$18,57218,572
2016 CHRYSLER2016 CHRYSLER

TOWN & COUNTRY TOURINGTOWN & COUNTRY TOURING

4.3 V6 EFI Engine, 4 Speed Automatic, 
Styled Polycast Wheels, 63K Miles, 

Security Cover, Bed Liner, Vinyl Floor 
Covering, CD-Player, Car Smart 

Checked! C20060B

NOW NOW $$14,90914,909
2011 CHEVY SILVERADO2011 CHEVY SILVERADO
K1500 REGULAR CAB 4X4K1500 REGULAR CAB 4X4

3.5 V6 EFI Engine, 6 Speed Automatic, Painted Aluminum Wheels, 
37K Miles, Remote Start, Navigation, SYNC 3, Power Heated Front 
Seats, Heated Steering Wheel, Auto Climate Control, Forward and 

Reverse Sensing System, Blind Spot Monitoring, Rear View Camera, 
Hands Free Lift Gate, Remote Keyless Entry System, Trailer Tow 

Package, Ford Certified! U19234

NOW NOW $$28,66028,660
2017 FORD EXPLORER XLT 4X42017 FORD EXPLORER XLT 4X4

2.5 EFI Engine, 6 Speed Automatic, 
Aluminum Wheels, 36K Miles, 

Navigation, Power Driver’s Seats, 
Heated Front Seats, CD-Player, 

Remote Keyless Entry System, Mazda 
Certified! S20001

NOW NOW $$18,99518,995
2016 MAZDA2016 MAZDA

CX-5 TOURING AWDCX-5 TOURING AWD

2.4 EFI Engine, 6 Speed Automatic, 
Aluminum Wheels, 31K Miles, Remote Start, 
Power Driver’s Seat, Leather Heated Front 

Seats, Touchscreen Display, Rear View 
Camera, Remote Keyless Entry System, 

Jeep Certified! U19241

NOW NOW $$17,34617,346
2017 JEEP2017 JEEP

COMPASS LATITUDE 4X4COMPASS LATITUDE 4X4

2.5 EFI Engine, 6 Speed Automatic, Aluminum Wheels, 29K 
Miles, Navigation, Power Driver’s Seat, Leather Heated Front 
Seats, Power Moon Roof, Auto Climate Control, CD-Player, 
Blind Spot Monitoring, Rear Cross Traffic Alert, Rear View 
Camera, Remote Keyless Entry System, Mazda Certified! 

S20000

NOW NOW $$22,99522,995
2016 MAZDA2016 MAZDA

CX-5 GRAND TOURING AWDCX-5 GRAND TOURING AWD

5.7 V8 HEMI EFI Engine, 8 Speed Automatic, Aluminum 
Wheels, 29K Miles, Remote Start, Spray-In Bedliner, 

Power Driver’s Seat, Heated Front Seats, Heated 
Steering Wheel, Touchscreen Display, Park Assist 

System, Rear View Camera, Remote Keyless Entry, 
Ram Certified! U19242

NOW NOW $$29,20129,201
2017 RAM 15002017 RAM 1500

SLT BIG HORN CREW CAB 4X4SLT BIG HORN CREW CAB 4X4

3.5 V6 EFI Engine, 6 Speed Automatic, Polished Aluminum Wheels, 17K 
Miles, Remote Start, Navigation, SYNC 3, Power Leather Heated Front 

Seats, Heated Steering Wheel, Power Moon Roof, Auto Climate Control, 
Forward and Reverse Sensing System, Blind Spot Monitoring, Rear 
View Camera, Hands Free Lift Gate, Remote Keyless Entry System, 

Ford Certified! F20043A

NOW NOW $$30,68430,684
2017 FORD2017 FORD

EXPLORER XLT 4X4EXPLORER XLT 4X4

3.6 V6 EFI Engine, 5 Speed Automatic, 
Aluminum Wheels, 50K Miles, Power 

Driver’s Seat, CD-Player, Remote 
Keyless Entry System, Dodge 

Certified! Jazz U19185B

NOW NOW $$16,51716,517
2014 DODGE CHALLENGER SXT2014 DODGE CHALLENGER SXT

3.5 EFI Engine, 5 Speed Automatic, Aluminum 
Wheels, 144K Miles, Navigation, Memory Power 
Leather Heated Seating, Power Moon Roof, Auto 
Climate Control, CD-Player, Rear View Camera, 

Remote Keyless Entry System, Car Smart 
Checked! U19113A

NOW NOW $$11,91511,915
2011 HONDA2011 HONDA

PILOT TOURING 4X4PILOT TOURING 4X4

2.9 EFI Engine, 7 Speed Manual 
Transmission, Aluminum Wheels, Only 

18K Miles! Power Leather Seats, 
CD-Player, Remote Keyless Entry 

System, Car Smart Checked! F19272A

NOW NOW $$25,82825,828
2010 PORSCHE2010 PORSCHE

BOXSTER CONVERTIBLEBOXSTER CONVERTIBLE

2.7 V6 Ecoboost EFI Engine, 6 Speed Automatic, 
Chrome Like PVD Wheels, 46K Miles, Remote Start, 

Bed Liner, Chrome Step Bars, SYNC 3, Power 
Heated Front Seats, Reverse Sensing System, Rear 
View Camera, Remote Keyless Entry System, Ford 

Certified! U19216

NOW NOW $$27,55427,554
2016 FORD2016 FORD

F-150 XLT SUPERCAB 4X4F-150 XLT SUPERCAB 4X4

1.5 Ecoboost EFI Engine, 6 Speed Automatic, Aluminum 
Wheels, 38K Miles, Navigation, Power Leather Heated 

Seating, Power Panoramic Moon Roof, SYNC 3 Connect, 
Blind Spot Monitoring System, Reverse Sensing System, 

Rear View Camera, Power Lift Gate, Remote Keyless Entry 
System, Ford Certified! U19217

NOW NOW $$19,14119,141
2017 FORD ESCAPE SE 4X42017 FORD ESCAPE SE 4X4
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Prices are for sale only. Payments are WAC.Prices are for sale only. Payments are WAC.

E & HE & H
A u t o  S a l e sA u t o  S a l e s

Where Service & Integrity are the Standard.Where Service & Integrity are the Standard.
9920 Blue Star Memorial Hwy9920 Blue Star Memorial Hwy

South Haven, MISouth Haven, MI
269-767-7399269-767-7399

Thomas Thomas 
Bury Bury 

269.599.8568269.599.8568

PamelaPamela
Thomas Thomas 

269.767.7399269.767.7399

Daren Daren 
Hampton Hampton 

269.206.2164269.206.2164

VeteranVeteran
Owned!Owned!

Come see us today and own your next vehicle hassle free Come see us today and own your next vehicle hassle free   

2013 GMC 
ACADIA AWD

$14,991

2014 LINCOLN 
MKX

$14,991

2017 RAM 
SPORT CREW 4X4

$33,991 $32,991

LEATHER HEATED SEATS, BACK UP LEATHER HEATED SEATS, BACK UP 
CAMERA, NAVIGATION. 25K MILESCAMERA, NAVIGATION. 25K MILES

2013 RAM 
1500 BIG HORN

$16,800 $15,800

2018 CHEVY
CRUZE LT

$14,991 $13,991

2013 LINCOLN 
MKX

$13,991 $12,991

2016 NISSAN 
ROGUE SL

$18,800 $17,995

2014 FORD 
F150 XLT

$18,991 $17,995

2016 FORD
ESCAPE TITANIUM

$18,750

2017 BUICK 
ENCLAVE PREMIUM

$28,850 $27,995

2016 CHEVY 
MALIBU PREMIER

$18,991 $17,991
LEATHER, LOADED.LEATHER, LOADED.

2016 RAM
1500 SPORT

$30,995 $29,991
LOADEDLOADED

2017 CHEVY CREW LT Z71

    41K MILES, FACTORY WARRANTY, 
POWER SEATS, BACKUP CAMERA$29,991 $28,995

2017 RAM SPORT CREW 4X4

    LEATHER, NAV, HEATED, BACK UP 
CAMERA, 4X4, TOW PKG. JUST IN!$33,991 $32,991

Call to get details or go to Call to get details or go to 
EHAutoSales.comEHAutoSales.com

NEW FIRST TIME BUYERS PROGRAM AT 9.9%

YOU’RE APPROVED!YOU’RE APPROVED!
REGARDLESS OF YOUR CREDIT SITUATIONREGARDLESS OF YOUR CREDIT SITUATION

2010 LINCOLN 
MKS ECOBOOST

$7,750 $6,995

2014 DODGE 
DART SXT

$8,500

2016 FORD 
ESCAPE TITANIUM

$16,991 $15,991

LEATHER, NAVIGATION, 4X4, LEATHER, NAVIGATION, 4X4, 
BACK UP CAMERA. JUST IN!BACK UP CAMERA. JUST IN!

2013 JEEP GRAND 
CHEROKEE OVERLAND

$16,991 $15,991

2012 GMC 
SIERRA 1500 SLE

$17,800 $15,991

2019 DODGE GRAND 
CARAVAN SXT

$17,991 $16,995

POWER DOORS, BACK UP CAMERA, POWER DOORS, BACK UP CAMERA, 
POWER SEAT, FACTORY WARRANTYPOWER SEAT, FACTORY WARRANTY

STARTING ATSTARTING AT

CHOOSE FROM 3!CHOOSE FROM 3!

2016 NISSAN 
ROGUE SL

$15,500 $14,995

2012 FORD 
F-150 XLT

$15,500

2010 DODGE RAM 
1500 SLT SPORT

$15,750

2017 CHEVY 
EQUINOX LT

$16,500

2012 CADILLAC 
SRX LUXURY

$12,500

2008 JEEP 
WRANGLER

$11,991 $10,995

AUTO, POWER WINDOWS, AUTO, POWER WINDOWS, 
LOCKS, CRUISE, TILTLOCKS, CRUISE, TILT

2011 CHEVY 
CRUZE LT

$5,991$5,991 $4,995 $4,995  OROR  $139$139/MO/MO

2002 CHEVY CAMARO 
CONVERTIBLE

$7,991
90K MILES, HARD TO FIND90K MILES, HARD TO FIND
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With approved credit.

With approved credit.

NEW 2020 Chevy

Trax
NEW 2020 Chevy

Equinox LS

NEW 2019 Chevy

Camaro 2LT

NEW 2019 Chevy

Blazer

Stock #CT00074. MSRP $22,485. Must have qualifying
 lease in household. With approved credit.

$22,940$15,485
$234/MO.

FROM ONLYFROM ONLY

Stock #CT00042. MSRP $27,790. 36 month lease, 10k 
miles per year. $0 security deposit plus $2,995 down. With 
approved credit. Plus tax, title, doc, and fees.

Stock #CH90023. MSRP $30,060.
 With approved credit.

Stock #CT9358. MSRP $36,705. 
With approved credit. 

Stock #CT9401. MSRP $42,905. 
With approved credit.

Stock #CT9382. MSRP $37,035. 
With approved credit.

UP TO $3,750 
OFF MSRP!

UP TO $5,036 
OFF MSRP!

UP TO $10,000 
OFF MSRP!

UP TO $9,800 
OFF MSRP!

5 IN STOCK 
NOW!

OR LEASE FOR

$26,310
FROM ONLY

$31,999
FROM ONLY

$32,905
FROM ONLY

$26,905
FROM ONLYNEW 2019 Chevy

SILVERADO 1500

NEW 2019 Chevy
SILVERADO 1500

Double Cab

NEW YEAR NEW YEAR 
SALES EVENTSALES EVENTHURRY 

IN NOW!HURRY 
IN NOW!

START THIS YEAR WITH BIG SAVINGS ON YOUR NEW CHEVY!

With approved credit. Available on select models.
FREE

SERVICE
LOANERS Where 

After The Sale,
SERVICE 
DOES

MATTER!
TIRESFOR LIFEPROGRAM

Le Valley 2130 South M-139 • Benton Harbor, MI 49022  
I-94 to EXIT 28 (M-139). 1/4 Mile North on your left

269-925-3214 • www.LeValley.com
Loaner vehicle available with qualifying service. Tires for Life Program available with purchase of select 
new vehicle. 24 month, 10,000 miles per year leases. $0 security deposit plus $3990 down. Offer valid to 
lessees of GM or competitive vehicle. Dealer retains all rebates and incentives. Plus tax, title, and license. 
Expires 1/31/2020.

0% APR
FINANCING SELECT MODELS

IS AVAILABLE ON 



4356 Red Arrow Hwy., Stevensville, MI 491274356 Red Arrow Hwy., Stevensville, MI 49127
(269) 926-6181 • www.TylersHonda.com(269) 926-6181 • www.TylersHonda.com

Tyler HondaTyler Honda

2019 Nissan Pathfinder SV

$24,491
Stock # H12368, 

V6, CVT with Xtronic, 
17839 mi., 19/26 MPG

2019 Chevrolet Silverado 1500 LD LT

$29,991
EcoTec3 5.3L V8, 

6-Speed Automatic Elec-
tronic with Overdrive, 

11711 mi., 15/21 MPG

2018 Volkswagen Passat 2.0T R-Line

$15,991
2.0L TSI, 6-Speed 

Automatic with Tiptronic, 
32993 mi., 25/36 MPG

1 YEAR of FREE OIL CHANGES
with every qualified purchase

2009 Toyota Venza

$11,491
3.5L V6 SMPI DOHC, 

6-Speed Automatic Electronic 
with Overdrive, 94945 mi., 

19/26 MPG

2014 Ford Fusion SE

$9,991
2.5L iVCT, 6-Speed 
Automatic, 72363 
mi., 22/34 MPG

2017 Ford Fusion SE

$14,991
2.5L iVCT, 6-Speed 

Automatic, 30335 mi., 
21/32 MPG

2018 Ford F-150 XLT

$30,991
EcoBoost 3.5L V6 GTDi 
DOHC 24V Twin Turbo-

charged, 10-Speed Automatic, 
29053 mi., 17/23 MPG

2016 Chevrolet Malibu Premier

$18,991
2.0L 4-Cylinder 
DGI DOHC VVT 

Turbocharged, 8-Speed 
Automatic, 42631 mi.

2018 Toyota Camry L

$17,991
Stock # H12348, 2.5L 
I4 DOHC 16V, 8-Speed 
Automatic, 32860 mi., 

29/41 MPG

2015 Kia Soul

$11,491
1.6L I4 DGI Gamma, 
6-Speed Automatic, 

34038 mi., 24/30 MPG

2007 Honda Accord EX-L

$5,991
3.0L V6 SOHC VTEC 

24V, 5-Speed Automatic 
with Overdrive, 176221 

mi., 20/29 MPG

2011 Honda Odyssey EX

$9,991
3.5L V6 SOHC i-VTEC 

24V, 5-Speed Automatic, 
141821 mi., 18/27 MPG

2018 Ford Explorer XLT

$29,991
3.5L 6-Cylinder SMPI DOHC, 

6-Speed Automatic with 
Select-Shift, 19696 mi., 

16/22 MPG

2013 Ford Edge SEL

$12,991
3.5L V6 Ti-VCT, 

6-Speed Automatic with 
Select-Shift, 98640 mi., 

18/25 MPG

2018 Nissan Sentra SV

$14,991
1.8L 4-Cylinder DOHC 
16V, CVT with Xtronic, 
33836 mi., 29/37 MPG

2017 Dodge Journey GT

$20,991
3.6L V6 24V VVT, 

6-Speed Automatic, 
10167 mi., 16/24 MPG

2015 Toyota Tacoma

$25,491
4.0L V6 EFI DOHC 24V, 

5-Speed Automatic, 
48658 mi., 16/21 MPG

2016 Honda HR-V EX

$18,491
1.8L I4 SOHC 16V 

i-VTEC, CVT, 34965 mi., 
27/32 MPG

2012 Toyota RAV4

$7,991
2.5L 4-Cylinder DOHC 
Dual VVT-i, 4-Speed 

Automatic, 156435 mi., 
22/28 MPG

2014 Acura TL 3.5

$16,508
3.5L V6 SOHC VTEC 

24V, 6-Speed Automatic, 
67762 mi., 20/29 MPG

2017 Hyundai Sonata SE

$14,991
2.4L I4 DGI DOHC 16V 
ULEV II 185hp, 6-Speed 

Automatic with Shiftronic, 
23393 mi., 25/36 MPG

*$2,799 Total due at signing.

2019 Civic Sedan CVT LX2019 Civic Sedan CVT LX

$$169169
PER MONTH FOR 36 MONTHSPER MONTH FOR 36 MONTHS

Includes down payment, no security deposit required; excludes tax, title, Includes down payment, no security deposit required; excludes tax, title, 
license and dealer fees. For well-qualified customers. Expires 3/2/20license and dealer fees. For well-qualified customers. Expires 3/2/20

*$2,499 Total due at signing.

2019 Accord Sedan CVT LX2019 Accord Sedan CVT LX

$$249249
PER MONTH FOR 36 MONTHSPER MONTH FOR 36 MONTHS

Includes down payment, no security deposit required; excludes tax, title, Includes down payment, no security deposit required; excludes tax, title, 
license and dealer fees. For well-qualified customers. Expires 3/2/20license and dealer fees. For well-qualified customers. Expires 3/2/20

*$2,899 Total due at signing.

2019 CR-V CVT AWD LX2019 CR-V CVT AWD LX

$$269269
PER MONTH FOR 36 MONTHSPER MONTH FOR 36 MONTHS

Includes down payment, no security deposit required; excludes tax, title, Includes down payment, no security deposit required; excludes tax, title, 
license and dealer fees. For well-qualified customers. Expires 3/2/20license and dealer fees. For well-qualified customers. Expires 3/2/20

2011 Ford Ranger XLT

$15,991
4.0L V6 SOHC, 

5-Speed Automatic with 
Overdrive, 54316 mi., 

14/18 MPG
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2018 Subaru Legacy 2.5i

$19,991
2.5L 4-Cylinder DOHC 
16V, CVT Lineartronic, 
17208 mi., 25/34 MPG

2017 Nissan Altima 2.5 S

$15,991
2.5L 4-Cylinder DOHC 
16V, CVT with Xtronic, 
20745 mi., 27/39 MPG
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YOUR INTEREST RATE 
& PAYMENT WILL VARY 

DEPENDING ON YOUR CREDIT
07-14 3.99% up to 78 Mos., 

 Fees + 750 F.I.C.O.
*With approved credit. See the dealin’ dealer for details

925-DEAL (3325) • 934-DEAL (3325)
2508 S. Pipestone (Just past Bob Evens Restaurant)

www.yestodealsonwheels.com

2017 HYUNDAI
ELANTRA GT

Just in! Special purchase, Only 3 left!
 All one LOW pirce!

$199mo.
ZERO
DOWN

Sale Price $13,777

CHRYSLER
SEBRING CONVERTIBLE

78k original miles. Drop the top & cruise!

$4,900
CASH SPECIAL

2011 MERCURY
GRAND MARQUIS LS

Just in! leather, loaded, low miles

$169mo.
ZERO
DOWN

Sale Price $9,900

2018 NISSAN
VERSA SL

Only 4 Left!

$169mo.
ZERO
DOWN

Sale Price $11,700

2016 DODGE 
JOURNEY RT AWD

Just in! Off lease, 1 owner, low miles, nav, 
heated leather, moonroof, over $38,000 new!

$333mo.
ZERO
DOWN

Sale Price $22,900

2018 FORD 
ECO SPORT TITANIUM AWD

Just in! Perfect with low miles!
All Wheel Drive

$299mo.
ZERO
DOWN

Sale Price $19,900

2012 FORD
TRANSIT CONNECT XLT

Only One Left!

$169mo.
ZERO
DOWN

Sale Price $11,777

2018 DODGE
GRAND CARAVAN GT

Just in! Leather, Sto-N-Go. Full Power & 
Perfect!

$299mo.
ZERO
DOWN

Sale Price $19,900

2019 NISSAN
FRONTIER CREW 4X4

Just in! Excellent Condition with Low Miles!

$375mo.
ZERO
DOWN

Sale Price $25,900

2017 RAM 1500 
CREW CAB BIG HORN 4X4

Just in! Off lease, super low miles!

$375mo.
ZERO
DOWN

Sale Price $25,900

2017 CHRYSLER
PACIFICA L TOURING

Just in! Leather loaded, 
low miles!

$333mo.
ZERO
DOWN

Sale Price $22,900

2018 FORD 
EXPLORER XLT 4X4
Just in! Like new, low miles, 

EXPLORE THIS DEAL!

$389mo.
ZERO
DOWN

Sale Price $26,900

2016 CHEVY
EXPRESS BOX TRUCK
Just in! Extra clean, fully serviced, 

ready to work!

$375mo.
ZERO
DOWN

Sale Price $25,900

$239 or $14,900$239 or $14,900

30 - Special Purchase - 3030 - Special Purchase - 30
2018 Nissan Altima SV2018 Nissan Altima SV
Back-up
Camera, 

Alloys, 
Keyless 

Remote Start. 
30 Available

$425 or $29,900$425 or $29,900

Special PurchaseSpecial Purchase
2019 Dodge Ram Crew Big Horn2019 Dodge Ram Crew Big Horn

20’s,
Big Screen, 

HEMI
Full Power!

2007 CHEVY
SILVERADO EXT CAB 4X4

Just in! Fully serviced, 
ready to go thru snow!

$244mo.
ZERO
DOWN

Sale Price $11,900

2018 CHEVY
MALIBU 2LT

Just in! Loaded up with options even a 
power sunroof!

$269mo.
ZERO
DOWN

Sale Price $17,900

2018 DODGE
JOURNEY CROSSROAD AWD

3rd row, full power options

$299mo.
ZERO
DOWN

Sale Price $19,900

2018 GMC
ACADIA ALL TERRAIN

Less than 15k miles!

$399mo.
ZERO
DOWN

Sale Price $27,900

2019 NISSAN
PATHFINDER SV AWD

Just in! Over $45,000 new, 
Save over $15,000!!!

$364mo.
ZERO
DOWN

Sale Price $24,900

2017 CHEVY
EXPRESS HD 3500

Extended length, 6.0V8, loaded!

$329mo.
ZERO
DOWN

Sale Price $21,500

2014 JEEP WRANGLER 
UNLIMITED SPORT

OH Yeah baby!

$399mo.
ZERO
DOWN

Sale Price $27,900

2018 FORD F-150
SUPER CREW 4X4
Teen miles, V8 super crew!

$458mo.
ZERO
DOWN

Sale Price $32,900

2017 INFINITY
QX60 AWD
Mint Condition!

$399mo.
ZERO
DOWN

Sale Price $27,900

2011 CHEVY
SILVERADO CREW Z71

Just in! Nicest one around for under 20 
pound!

$299mo.
ZERO
DOWN

Sale Price $19,900

2005 CHEVY
TRAILBLAZER LT

Fully serviced, ready for snow!

$149mo.
ZERO
DOWN

Sale Price $5,900

2017 FORD
FIESTA ST

Just in! Turbocharged, pocket rocket!
Only 33k miles!

$273mo.
ZERO
DOWN

Sale Price $10,900

2016 TOYOTA
TACOMA SR5

Just in! Super clean! Super deal! Super 
hard to find!

$399mo.
ZERO
DOWN

Sale Price $27,900

2016 DODGE 
DURANGO LIMITED 4X4

Just in! Off Lease and perfect!

$375mo.
ZERO
DOWN

Sale Price $25,900

2011 CHEVY
SILVERADO CREW 4X4

Just in! Roomy crew widda Deal for you!

$265mo.
ZERO
DOWN

Sale Price $15,900

2019 FORD
RANGER LARIAT 4X4

Just in! Hot new body!

$478mo.
ZERO
DOWN

Sale Price $34,900

2013 VW 
GOLF GTI

G.T.i. stans for Got Transportation Intenisty!

$186mo.
ZERO
DOWN

Sale Price $12,900

WE BUYWE BUY
CARSCARS
OUTOUT

RIGHT! RIGHT! 
BEST PRICES BEST PRICES PERIOD!PERIOD!
FINANCING FINANCING FOR EVERYONE!FOR EVERYONE!

OVER OVER 180 180 DEALS IN-STOCK!DEALS IN-STOCK!

IF YOUIF YOU
SEE A     SEE A     

IT’S A ONE IT’S A ONE 
OWNER OWNER 

CAR!CAR!
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FOR ALL TOYOTA OFFERS

11 AWD OR 4WD
MODELS TO

CHOOSE FROM!

39Mos.

$2999
Due at

Signing

10

4

1

COROLLA

any new 2020 COROLLA (Excludes Hybrid)

$750 CUSTOMER CASH on 2020 COROLLA HYBRID & HATCHBACK

CUSTOMER
CASH$1250 1

CUSTOMER
CASH$1250

1.9% 60
APR Financing Mos.

for
7
9

-or- Lease a new
2020 COROLLA LE

CVTi-S 4-Door Sedan Gas Model #1852
$169/mo. 3-Year  10,000-Mile/Year Lease

36Mos.

$2999
Due at

Signing

$229

3

Per Mo.

1

RAV4

any remaining new 2019 RAV4 (Excludes Hybrid)

CUSTOMER
CASH$1250

2APR CASH$1000
-or- Lease a new

2020 RAV4 LE
8-Speed AT ECT-i 4-Door FWD SUV Gas Model #4430
$229/mo. 3-Year  10,000-Mile/Year Lease

-or-

39Mos.

$2999
Due at

Signing

4

CAMRY

any new 2020 CAMRY (Includes Hybrid & TRD)

2.9% 60
APR Financing Mos.

for
9

-or- Lease a new
2020 CAMRY LE

8-Speed AT ECT-i 4-Door Sedan Gas Model #2532
$239/mo. 3-Year  10,000-Mile/Year Lease

11

-or-
-or-

36Mos.

$2999
Due at

Signing

4

HIGHLANDER

any remaining new 2019 HIGHLANDER (Excludes Hybrid)

$1500 CUSTOMER CASH on 2019 HIGHLANDER HYBRID

1.9% APR Financing on 2019 HIGHLANDER HYBRID

2.9% APR Financing on 2020 COROLLA HYBRID

CUSTOMER
CASH$2500

0.9% 60
APR Financing Mos.

for
6

7

-or- Lease a remaining new
2019 HIGHLANDER LE

6-Speed AT ECT-i 4-Door L4 FWD SUV Gas Model #6942
$279/mo. 3-Year  10,000-Mile/Year Lease

1

8

1$4000
CUSTOMER CASH

‘19 SEQUOIA

$1750
CUSTOMER CASH

‘20 SIENNA
‘19 CAMRY GAS

$1000
CUSTOMER CASH

‘20 YARIS
HATCHBACK

$1500
CUSTOMER CASH

‘20 AVALON

$2500
CUSTOMER CASH

‘19 PRIUS
LIFTBACK

$2250
CUSTOMER CASH

‘19 C-HR
Includes Hybrid & TRD

$169
Per Mo.

$279
Per Mo.

$239
Per Mo.

36Mos.

$2999
Due at

Signing

4

TACOMA

-or- Lease a new
2020 TACOMA SR 4X4 DBL CAB

6-Speed AT ECT-i 4-Door Pickup Truck Model #7594
$219/mo. 3-Year  10,000-Mile/Year Lease

5

$219
Per Mo.

4

TUNDRA

any new 2020 TUNDRA (Excludes TRD Pro)

CUSTOMER
CASH$2000

1.9% 60
APR Financing Mos.

for
7

-or- -or-

1

4RUNNER

any remaining new
2019 4RUNNER
(Excludes TRD Pro)

$1250
CUSTOMER CASH

any new 2020 4RUNNER
(Excludes TRD Pro)

$500
CUSTOMER CASH11

BIG
CUSTOMER

CASH

any new 2020 RAV4 (Excludes Hybrid)

When financed through TFS

any new
2020 TACOMA

(Excludes TRD Pro & model 7593)

$1000
CUSTOMER

CASH1

Every New Toyota
Comes With ToyotaCare.

Toyota’s No Cost
Maintenance Plan.

THAT’S OVER & ABOVE 
ALL OTHER INCENTI VES!

1311

14

COLLEGE GRAD
REBATE PROGRAM

Ask about the

$500

Expanded Toyota Military
Rebate Program For

MILITARY PERSONNEL
& THEIR FAMILES

$500 OVER & ABOVE
ALL CURRENT
TOYOTA OFFERS!12

H NOW INCLUDES ALL RETIRED MILITARY H
(Regardless of Time Since Retirement)

H ACTIVE-DUTY & INACTIVE RESERVE H
MILITARY PERSONNEL

H HONORABLY DISCHARGED VETERANS H
Within 2 Years of Service

See dealer for details.

1. Customer Cash direct from Toyota Motor Sales, USA, Inc. 2. 2020 RAV4 Gas Models only.  Customers
financing through Toyota Financial Services using standard rates qualify for the $1,000 TFS Standard Rate
Retail Cash, subject to approved credit.  3. New 2020 RAV4 LE FWD Model 4430.  Lease based on net cap
cost of $23,912.  Lease end purchase option $17,705.*  4. Toyota vehicles and components are built using
U.S. and globally sourced parts.  5. New 2020 Tacoma SR 4x4 Double Cab Model 7594.  Lease based on
net cap cost of $29,775.  Lease end purchase option $25,599.*  6. New 2019 Highlander (excludes hybrid).
0.9% APR financing for 36 months with $28.16 per $1,000 borrowed OR 0.9% APR financing for 48 months
with $21.22 per $1,000 borrowed OR 0.9% APR for 60 months with $17.05 per $1,000 borrowed OR 1.9%
APR financing for 72 months with $14.71 per $1,000 borrowed.**  7. New 2019 Highlander Hybrid, new 2020
Tundra & new 2020 Corolla 1.9% APR financing for 36 months with $28.60 per $1,000 borrowed OR 1.9%
APR for 48 months with $21.65 per $1,000 borrowed OR 1.9% APR for 60 months with $17.48 per 1,000
borrowed OR 2.9% APR for 72 months with $15.15 for Tundra & 3.9% APR for 72 months with $15.60 for
Highlander Hybrid and Corolla per $1,000 borrowed.** 8. New 2019 Highlander LE L4 FWD Model 6942.
Lease based on net cap cost of $28,683.  Lease end purchase option $19,260.*  9. New 2020 Corolla Hybrid
& new 2020 Camry (includes Hybrid & TRD Pro) 2.9% APR financing for 36 months with $29.04 per $1,000
borrowed OR 2.9% APR for 48 months with $22.09 per $1,000 borrowed OR 2.9% APR for 60 months with
$17.92 per 1,000 borrowed OR 3.9% APR for 72 months with $15.60 per $1,000 borrowed.**  10. New 2020
Corolla LE Model 1852.  Lease based on net cap cost of $17,641.  $300 Toyota Financial Services Lease
Subvention Cash included in lease deal.  Lease end purchase option $12,327.*  11. New 2020 Camry LE
Model 2532.  Lease based on net cap cost of $22,277.  Lease end purchase option $13,809.*  12. Qualified
military personnel and household members of eligible qualifying military personal are eligible for rebates in
addition to all other incentives, depending on model, through Toyota Motor Sales USA, Inc., when leased or
financed through Toyota Financial Services.  Must take retail delivery from select new dealer stock.  The
Toyota Military Rebate Program is not compatible with the Toyota College Rebate Program.  See participat-
ing dealer or visit buyatoyota.com for complete details.  13. The Toyota College Rebate Program is not com-
patible with the Military Rebate Program.  See participating dealer or visit buyatoyota.com for complete
details. 14. ToyotaCare covers normal factory scheduled service for 2 years or 25,000 miles, whichever
comes first.  24-hour roadside assistance is also included for 2 years and unlimited miles.  See Toyota deal-
ers for details and exclusions.  Valid only in the continental U.S. and Alaska.  * NO SECURITY DEPOSIT.
Subject to approved credit through Toyota Financial Services.  Not all customers will qualify – Tier I PLUS
customers ONLY.  Excludes state and local taxes, tags, registration and title, and insurance.  License and
applicable fees are extra.  Other options and dealer charges extra.  Your payment may vary depending on
final price.  Lessee may be charged for excessive wear based on Toyota Financial Services standards for
normal use and for mileage in excess of 30,000 at the rate of $0.15 per mile (low mileage lease).  $350
Disposition Fee is due at lease termination.  ** Subject to approved credit through Toyota Financial Services
Tier 1+ & 1 only.  Not all customers will qualify for lowest rate – see dealer for terms and conditions.  For 1,
2, 3, 5, 6, 7, 8, 9, 10, 11, 12 & 13: Must take retail delivery from new 2019 & 2020 dealer stock between
01/07/20 and 02/03/20.  Customer Cash & Lease offers may not be combined.  See participating dealer for
complete details.  Individual dealer prices and document fees may vary.  Offers may vary by region.  VEHI-
CLE IMAGES USED FOR ILLUSTRATION PURPOSES ONLY.  Expiration for these offers is 02/03/20.

SIGNATURE TOYOTA
680 East Napier • Benton Harbor, MI • 877.241.7725

Visit Your Local
Michigan

Toyota Dealer
Today!


