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Ribbon Cutting Ceremony: 
Opening the Doors to Genius Guice Studios 

(Left to Right): Sam Storey of Black Owned and Operated Storefront Tenancy (BOOST); Shelonda Stokes, president of 
Downtown Partnership of Baltimore; and Bryan Robinson of The Genius Art Show are cutting a ribbon in celebration of the 
grand opening of Genius Guice Studios, a brick and mortar home to artist Bryan Robinson's hybrid gallery of original art. 
(See article on page 7)      Photo: Dena Fisher 
 

Christmas is for Children: 
The Legend of Santa Claus  
 
By Peter Bramble 
 

Christmas is indeed for children 
and those who remain young at 
heart. That is why Santa Claus 

remains so popular in Western Culture 
and it would be near impossible to suc-
ceed at cancelling Christmas and its 
main themes built around Santa Claus. 
   What do we know about the person 
behind the legend of Santa Claus? We 
actually know quite a bit about the man 
who inspired this legend. The legend 
began centuries ago and was developed 
around a monk named Nicholas, who 
was born in the late 3rd century near 
Myra, a town in the country now known 
as Turkey. 
   Nicholas was considered a holy and 
devout Christian who became one of the 
most famous saints of early Christianity. 
It is said that he was a man who came 
from a wealthy family and that he gave 
up his wealth and went all over the 
countryside seeking out persons whom 
he could help, especially the poor and 
sick. Legend has it that he once bought 
three sisters who their father was about 
to sell into slavery because they were so 
poor. He then provided each sister with a 
dowry sufficient to get them husbands. 
It is believed that had Nicholas not done 
this good thing, the sisters could have 
become sex slaves to their new owner. 
   As his popularity spread thoughout the 
regions, Nicholas became known as the 
protector of children and when he was 
sainted, he became the patron saint of 
children. Until the Protestant Reforma-
tion, Nicholas was the most beloved 
saint in certain parts of Europe, and he 
recovered his popularity in the centuries 

Continued on page 12



  As we approach the close of another year, we want to 
extend best wishes for a Happy Holiday Season to you, 
our faithful readers, subscribers and followers.  
  These last 21 months has challenged our resiliency. 
Throughout the pandemic, The Baltimore Times has 
continued to provide its print publication, showing up 
every day to work and never missing one issue in its 
36-year history and it’s because of you. Your stories 
inspire us to keep going and to continue reporting 
about all the good in our communities.   
  Thirty-six years ago, the idea of The Baltimore Times 
was inspired by Joy Bramble’s desire to combat all the 
negative news about African Americans in the 
Baltimore community. After 36 years, the mission of 
our beloved community newspaper remains the same—
-to report positive stories about positive people.  
  We feel that our role is even more critical today than 
it was 36 years ago as we face increasing racial 
tension; the growing schism of financial inequity;  
increasing efforts towards disenfranchisement of black 
voters; unsolicited discriminatory force displayed 
towards young black men; and other emerging issues.  
  Yet, despite the predominantly adverse stories that 
make the national and local news, The Baltimore Times 
is encouraged by local non-profits, banks and corporate 
community partners that do their part to improvement 
“he community; the “kidpreneurs” who start a 
company to help those less fortunate; the stories of 
overcoming financial adversity to start a successful 
business after years of struggle; and corporate 
businesses that believe community investment and 
reinvestment is for the betterment of their business and 
the community they serve.  

  While we continue to acknowledge the remarkable 
accomplishments of our national community, we 
appreciate the everyday Baltimore area community 
residents doing extraordinary things to improve their 
lives and the lives of others. You are our local heroes. 
   The Baltimore Times will continue to expand our 

digital presence and how we report and deliver the  
news. We invite you to visit our digital platforms and 
share “our”/“your” stories. Visit our website at 
www.TheBaltimoreTimes.com to submit your story. 
We want to hear from you! 
  Merry Christmas & Happy New Year! 
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NOTICE

Seasons Greeting from The Baltimore Times

Prepare for unexpected 
power outages with a 
Generac home standby 
generator

FREE 7-Year Extended Warranty*
A $695 Value! 

REQUEST A FREE QUOTE!
855-993-0969

Limited Time Off er - Call for Details

Special Financing Available 
Subject to Credit Approval 

*To qualify, consumers must request a quote, purchase,  install and activate the generator 
with a participating dealer. Call for a full list of terms and conditions.   

*$100 ADT Visa Reward Card: Requires 36-month monitoring contract starting at $28.99/mo. (24-month monitoring contract in California, total fees from $695.76), and enrollment in ADT EasyPay. Requires minimum purchase price of $449. One (1) Visa Reward Card valued at $100 is 
redeemable seven (7) days after system is installed, wherein an email is sent to the customer’s email address associated with their account with a promo code. The customer must validate the promo code on the website provided in the email and a physical card will be sent in the mail. 
Installation must occur within 60 days of offer expiration date to receive card. Applicable to new and resale sale types only. Card is issued by MetaBank®, N.A., Member FDIC, pursuant to a license from Visa U.S.A. Inc. No cash access or recurring payments. Can be used everywhere Visa 
debit cards are accepted. Card valid for up to 6 months; unused funds will forfeit after the valid thru date. Card terms and conditions apply.  
General: Additional charges may apply in areas that require guard response service for municipal alarm verification. System remains property of ADT. Local permit fees may be required. Prices and offers subject to change and may vary by market. Additional taxes and fees may apply. 
Satisfactory credit required. A security deposit may be required. Simulated screen images and photos are for illustrative purposes only. 
©2021 ADT LLC dba ADT Security Services. All rights reserved. ADT, the ADT logo, 800.ADT.ASAP and the product/service names listed in this document are marks and/or registered marks. Unauthorized use is strictly prohibited. Third-party marks are the property of their respective 
owners. License information available at www.ADT.com/legal or by calling 800.ADT.ASAP. Licenses: AL 233, 234, 458, 506, 1519, CA ACO7155, 974443, PPO120288; FL EF0001121; LA F1639, F1640, F1643, F1654; MA 172C; NC Licensed by the Alarm Systems Licensing Board of the State 
of North Carolina; 2736-CSA, 2397-CSA, 2381-CSA; NJ Burg & Fire Business Lic. #34BF00048300, 200 East Park, Ste. 200, Mt. Laurel, NJ 08054; NY 12000305615; PA 090797; MS 1501951. DF-CD-NP-Q421

Call today to speak with a home security expert 

1-866-368-6214

Call to get an ADT Security System +  
Get a $100 ADT Visa Reward Card FREE*

ADT’s 24/7 monitoring plus top of the line security cameras help ensure your loved 
ones are safe  –  whether you’re out and about or in the next room.
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Aax deductible - MV
Phone: 410-228-8437
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ADONATTE YOUR CAR, TRUCK, RV
YYoour donation helps provide food, clothing, hope.
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 The Baltimore Times Staff wishes you Merry Christmas & Happy New Year 

http://www.TheBaltimoreTimes.com
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We’ve been through a lot together and have proved to be resilient. The approaching new year brings with it new possibilities to 

help our clients, communities and teammates move forward and prosper — safely.

Using our industry-leading digital tools, like mobile check deposits, Erica,® CashPro® and access to Zelle,® individuals and 

businesses are finding it easier to do their everyday banking. Across the country, the expertise of our specialists and our 

teammates in financial centers is helping clients meet all their financial needs at every stage of their lives.

In our communities, we continue to collaborate with local partners, business leaders, experts and academics across the public 

and private sectors to fuel job growth and financial stability. More than $400 million of our $1.25 billion commitment to advance 

racial equality and economic opportunity is already supporting diverse small businesses and partners, including many recipients 

here in Greater Maryland who provide job skilling and hiring programs.

We’ve also increased resources to support our teammates’ emotional and financial well-being. Recently, we raised our minimum 

hourly wage for U.S. employees to $21 per hour, moving closer to our goal of $25 by 2025.

My teammates and I look forward to growing existing partnerships and creating new ones as we work together to make a 

difference. Have a safe and happy holiday season.

What would you like the power to do?®

Moving forward together

Janet Currie

President, Bank of America Greater Maryland

Learn more at bankofamerica.com/greatermaryland

Zelle and the Zelle related marks are wholly owned by Early Warning Services, LLC and are used herein under license. Bank of America, the Bank of America logo, Erica® and CashPro® 
are registered trademarks of the Bank of America Corporation. Bank of America, N.A. Member FDIC. Equal Housing Lender    © 2021 Bank of America Corporation. All rights reserved.
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Community Affairs

Study reveals racial pay gap for social media influencers  
By Stacy M. Brown 
NNPA Newswire Senior National Correspondent 
@StacyBrownMedia 
 
  The racial pay gap has long presented issues for African Americans in Corporate 
America and other industries. It’s now filtered to social media. 
  MSL U.S. in partnership with The Influencer League, unveiled a first-of-its-kind 
research study, “Time to Face the Influencer Pay Gap,” uncovering a vast racial 
divide in influencer compensation.  
  According to the research, the racial pay gap between White and Black, Indigenous 
& People of Color (BIPOC) stands at 29 percent.  
  When explicitly focused on the gap between White and Black influencers, it 
widens to 35 percent. 
  “It’s a growing issue that Black creators face,” said Howard University Senior 
Carrington York, who manages the Tik Tok account for the National Newspaper 
Publishers Association. “Not long ago, it was reported that Black Tik Tok users 
were shadow-banned, which definitely prevents their content from being 
monetized.”  
  Micah Washington, a broadcast journalism major at Howard University, said the 
report didn’t surprise him. 
  “Think about it financially. In the report, it talks about how 49 percent of Black 
creators who contribute regularly say they are offered low market value,” 
Washington noted. “These Black influencers are saying when they go to the brands 
and companies, and they are not receiving the right tools to fend for themselves. 
They are not shown how to make a deal. 
  “When this happens, it makes the gap wider because they don’t have that 
professional representation or professional advice. That makes it harder for them to 
argue that this is racially biased. It comes down to pay transparency.” 
  The report noted that those forces are amplified by orders of magnitude in the 
young and unregulated influencer industry where affluence and connections play  
an outsized role and with social platform algorithms perpetuating inequity.  
  Researchers found that a remarkable 77 percent of Black influencers reported 
follower counts in the lowest pay tiers, where compensation from brands averaged 
just $27,727.90 (versus 59 percent of White influencers).  
  Conversely, only 23 percent of Black influencers made it into the highest tiers, 
where earnings averaged $108,713.54 (versus 41 percent of White Influencers).  
As concluded by the researchers, the result is that in this industry in particular, an 
unequal playing field becomes a nearly unbridgeable opportunity gap. 
  Further, the majority (59 percent) of Black influencers (and 49 percent of BIPOC 
influencers) reported that they felt negatively impacted financially when they posted 
on issues of race versus 14 percent of White influencers. 
  The report also flies in the face of the outpouring of diversity, equity, and inclusion 
pledges made by corporations around the globe. 
  “When it comes to a lot of these institutions, performative activism comes to 
mind,” York said. “A lot of what they say don’t always show with their actions.” 
  “There have been rumors of a racial pay gap for years, but no one in our industry 
has quantified it until now,” D’Anthony Jackson, Digital and Influencer Strategist at 
MSL, said in a news release. “These are stark numbers by any measure. Just 
compare the 35 percent gap between White and Black influencers to the pay gaps in 
other industries—   education eight percent; business and financial 16 percent; 
construction 19 percent; and, media sports and entertainment 16 percent. The gap 
this study uncovered in influencer marketing vastly overshadows the gaps in any 
other industry.” 

Marylanders have just 10 
days to get health coverage 
starting January 1, 2022  
 
  Baltimore— Marylanders have two 
weeks left to enroll in health coverage 
that begins January 1, 2022 on the 
state’s health insurance marketplace— 
Maryland Health Connection. 
  This year, open enrollment through 
Maryland Health Connection runs a 
month longer than in recent years.  
  Maryland residents can enroll in a 
private health insurance plan until 
January 15, 2022. Those who enroll by 
December 31, 2021, will have coverage 
beginning January 1, 2022. Anyone who 
enrolls during the first two weeks of 
January will have coverage beginning 
February 1, 2022. 
  “New federal and state laws offer 
financial help for those who did not 
qualify in the past,” said Michele 

Eberle, executive director of the 
Maryland Health Benefit Exchange. 
“More than three-quarters of those who 
already have enrolled qualified for 
savings on their 2022 plans.” 
  There is also a new state subsidy to 
lower costs for enrollees between 18 and 
34. More than 45,000 young adults have 
enrolled in private coverage for 2022 
since November 1. And two-thirds of 
them have qualified for the additional 
subsidy to lower their monthly bills 
about $36 on average.  
  This enrollment period is for private 
health plans only. Those who qualify for 
Medicaid may enroll any time of year.  
  Shop and enroll online 
at MarylandHealthConnection.gov or 
with our mobile app. For free help from 
a navigator or broker, 
visit https://www.marylandhealthconnec
tion.gov/find-help/ or call Maryland 
Health Connection at 855-642-8572. 

 
We love to hear from our readers!  

Connect with us: 
Facebook.com/TheBaltimoreTimes 

Twitter: @Baltimore_Times 
Instagram: @thebaltimoretimes 
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By Dr. Ken Morgan 
 
  Celebrate the life of Ella Jo Baker, 
born on December 13, 1903, in 
Norfolk, Virginia, raised in North 
Carolina. Much remains owed to Ella 
Baker, an unsung civil rights movement 
hero, who co-developed the Southern 
Christian Leadership Conference 
(SCLC) with Dr. Martin Luther King, Jr. 
and the Student Nonviolent 
Coordinating Committee (SNCC). 
Baker, a giant in the annals of social and 
civil rights, passed away on December 
13, 1986, at 83. She combined the 
talents of a great organizer, leading 
intellectual, a great teacher and the 
wherewithal to inspire. 
  Her grandmother helped ignite her 
internal social justice activist organizing 
fire as she listened to her grandmother’s 
life under slavery. Baker’s maternal 
grandparents bought, lived on, and 
farmed the plantation of their 
enslavement. 
  Young Ella attended and graduated 
from Shaw University in Raleigh, North 

Carolina. As a student at Shaw 
University, she fought her school’s 
unfair policies and still became the class 
valedictorian upon graduation.   
  Baker, most renowned, stands out for 
her social justice works in SCLC and 
SNCC. However, she moved to New 
York City upon graduating from Shaw 

University in 1927. She worked with 
social activist organizations such as the 
Young Negroes Cooperative League and 
the Workers Education Project. Ella 
Baker toiled as a field secretary of the 
NAACP and then served as director of 
branches circa 1943 until 1953. 
  In January 1957, Baker attended a 
conference in Atlanta to help civil rights 
activist ministers to get a foothold on the 
civil rights movement. In February, 
SCLC got started. Its purpose was to 
build on the 1955 Montgomery Boycott. 
Dr. King became the head leader.   
  Baker became one of the lead 
organizers and associate directors of 
SCLC. She battled bureaucratic and 
parochial imbroglios. She worked with 
civil rights groups across the South. 
Baker facilitated voter registration 
campaigns and the like. The SCLC 
stressed voting rights with the anemic 
Civil Rights Act of 1957 to protect local 
voters. While the project failed to attain 
many of its goals, it placed the 
framework on constructing a mass 

voting rights movement.   
  Baker worked in Atlanta for around 
two and a half years as interim executive 
director. She had no natural allies in a 
male-dominated setting, similar to her 
NAACP days. While at SCLC, she 
remained unsettled politically, 
physically, and emotionally. According 

to Thomas Jackson, Baker saw the 
SCLC program as sluggish. King didn’t 
get down to the grassroots. She saw him 
as a better orator than the leader he had 
become.  
   After the North Carolina A & T 
College Greensboro sit-ins, Baker left 
the SCLC. She saw new-infused 
youthful students as an asset and 
resource to the movement. She sought to 
help the new student activists at Shaw 
University. SNCC became the newborn 
baby at the Shaw University conference 
through her Southwide Youth 
Leadership Conference, which Baker 
founded. 
  Mukasa Willie Ricks, was a central 
SNCC student member. He remembers 
Baker as a go-getter for the new SNCC 
movement.  
  “She brought the youth together, SNCC 
created,” Ricks said. “She struggled for, 
and won for the SNCC to be 
independent with their civil rights 
assignments and a staff.” 
  “She advised us to be organizers and 

with confidence, “Ricks said. “Ms. 
Baker, she was Ms. Baker.” “She is 
somebody who taught us to organize and 
to be confident.” “She was a great 
organizer.” That was her gift.” 
  Ricks characterized Ella Jo Baker and 
the hundreds and thousands of others in 
the movement, both men and women, as 
“freedom fighters to free our people and 
to be willing to die and fight for the 
movement.” 
  According to the publisher, the author 
Barbara Ransby saw Baker’s moving 
and compelling biography Ella Baker 
and the Black Freedom Movement: A 
Radical Democratic Vision as a 
“complex figure whose radical, 
democratic worldview, commitment to 
empowering the black poor, and 
emphasis on group-centered, grassroots 
leadership set her apart from most of her 
political contemporaries.” Baker’s 
biography paints a picture of Black’s 
struggle and fights for justice, blended 
in with worldwide efforts in the 
twentieth century.  
  Read Ransby’s book, please, as well 
as Ella Baker’s Catalytic Leadership: A 
Primer on Community Engagement and 
Communication for Social Justice, and 
On The Freedom Side. 
   “The major job was getting people to 
understand that they had something 
within their power that they could use, 
and it could only be used if they 
understood what was happening and 
how group action could counter 
violence…,” Baker said about 
organizing, according to the Center for 
Human rights.  
 
Former Coppin State University 
Assistant Professor, Dr. Ken Morgan  
is an internationalist and Black rights 
activist. Reach him at 
kmorgan2408@comcast.net.  
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Want to comment on the editorials or any other story? 
Please contact: The Baltimore Times 
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Ella Baker: A woman you need to know about

“Baker became one of the lead organizers and associate 
directors of SCLC. She battled bureaucratic and parochial 
imbroglios. She worked with civil rights groups across the 
South. Baker facilitated voter registration campaigns and  
the like. The SCLC stressed voting rights with the anemic  

Civil Rights Act of 1957 to protect local voters.”
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By Stacy M. Brown 
 
   Ayeshah Abuelhiga grew up in public 
housing in Baltimore, and like so many 
in her vibrant neighborhood, fried 
chicken and biscuits were the comfort 
food of choice. 
   So, when the energetic and driven 
Abuelhiga started Mason Dixie Biscuits 
Company with the $27,000 she raised 
through a social media campaign, 
chicken and biscuits headlined the 
menu. 
   “I grew up in the kitchen, and I 
watched people of all types come in and 
out of my mom’s store in the Lexington 
Avenue Market, and I began thinking 
about what I would go out and do, and I 
knew it would be something in the food 
business,” Abuelhiga said.  
   Her passionate and delicate food 
handling led Abuelhiga to move her 
pop-up sandwich spot to a brick-and-
mortar showcase. 
   “We had lines wrapped around four 
city blocks,” Abuelhiga recalled. “By 
noon, we would sell out, and one 
customer asked about freezing the 
biscuits. So, I had to think about how to 
do that. Eventually, that took on a life of 
its own.” 
   Whole Foods came calling, and 
Abuelhiga’s delicacies immediately sold 
out at that popular chain. Later, she 
stocked Mason Dixie biscuits at 
Wegman’s, Mom’s Organics, and Harris 
Teeter. 
   However, the pandemic struck in 
2020, and Abuelhiga joined many other 
businesses that were forced to close. She 
then relocated her business near 

Baltimore Inner Harbor and is thriving 
again.   
   “I had a career in tech and automotive 
where I was passed over a number of 
times as a woman and a woman of color, 
so I was sick and tired of waiting for the 

next opportunity and was bold enough to 
think that I could be my own boss,” 
Abuelhiga asserted. 
   She also wanted to clean up the 
comfort food business, she said. 
   “I wanted to go back to scratch-made, 

clean and label fresh from the farm 
ingredients,” Abuelhiga insisted.  
   With her products now sold in more 
than 8,000 stores, including Whole 
Foods Market locations and Target, 
Abuelhiga’s company has made it a 
mission to give back. 
   Although the threat of more COVID-19 
cases has canceled the event, Abuelhiga had 
holiday plans to partner with the 
Franciscan Center to host the charitable 
organization’s annual children’s 
Christmas for 150 young ones in 
Baltimore. Instead, Abuelhiga and her 
Mason Dixie Foods team decided to 
participate in a toy drive by dropping off 
donations for children at the center. 
   She said her childhood struggles and 
limited resources growing up led her to 
remain determined to give back to the 
local community. 
   “This means a lot because I grew up 
poor in Section 8 houses in Baltimore 
City,” Abuelhiga said. “The city has a lot 
of promise and potential, and if kids can 
see people like me, it provides hope. 
But, from a dream perspective, you’re 
limited because if you can’t see it, you 
can’t dream it.” 
   Abuelhiga is proud that she just might 
be the source of the dreams eventually 
achieved by a younger generation of 
Charm City entrepreneurs. 
   “People in diverse communities 
always will do more because they want 
the opportunity to prove themselves,” 
Abuelhiga stated. “They want to be a 
part of a community and a social fabric, 
which typically exists at the employment 
level.” 
 

Baltimore Food Entrepreneur Details Rise from Public Housing  
to Business Success 
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Medicare has changed. 
Find out how it can affect you.

For FREE Medicare Supplement information 
from Physicians Life Insurance Company, call: 

1-866-822-5621
or visit MedSupBenefit.com/mddc

We are not connected with, nor endorsed by, the U.S. Government or the Federal Medicare Program.  
I understand I have no obligation. This is a solicitation of insurance. A licensed agent/producer may contact you. (MD, VA: 
These policies are available to people under age 65 eligible for Medicare due to a disability). (VA: For a complete description 
of policy exclusions, limitations, and costs or other coverage details, please contact your insurance agent or the company). 
Policy form number L030, L035, L036, L037, L038, F001, F002 (OK: L030OK, L035OK, L036OK, L037OK, L038OK; TN: L030TN, 
L035TN, L036TN, L037TN; L038TN, F001TN, F002TN; L030VA, L035VA, L036VA, L037VA, L038VA).

from Physicians Mutual Insurance Company

Call to get your FREE Information Kit

1-855-337-5228
Dental50Plus.com/MDDC

Product not available in all states. Includes the Participating (in GA: Designated) Providers and Preventive Benefits 
Rider. Acceptance guaranteed for one insurance policy/certificate of this type. Contact us for complete details about 
this insurance solicitation. This specific offer is not available in CO, NY; call 1-800-969-4781 or respond for similar offer. 
Certificate C250A (ID: C250E; PA: C250Q); Insurance Policy P150 (GA: P150GA; NY: P150NY; OK: P150OK; TN: P150TN). Rider 
kinds: B438, B439 (GA: B439B).
6208-0721

DENTAL Insurance

Ayeshah Abuelhiga, founder, Mason Dixie Biscuits Company



  By Dena Fisher 

   On Saturday, December 18, 2021, 
Bryan Robinson of the Black Genius Art 
Show held a ribbon-cutting ceremony 
and grand opening of Genius Guice 
Studios, a brick and mortar home to his 
collection of original paintings, 
wearables, collectibles, and animation-
inspired garments.   Many art 
enthusiasts, friends,  family, and 
community leaders came out to 
celebrate this momentous occasion with 
him.   
   “I love his art.  He has been drawing 
forever. He finally turned his artwork 
into clothing,” said Kimberly Smith, 
Robinson’s cousin, who was proudly 
outfitted in Black Genius attire. “We are 
very proud of him.” 
   “I started creating these cool, creative 
cartoon characters in middle and high 
school,” said Robinson. “They were my 
escape when I wasn’t paying attention in 
class.  Now that same creation I started 
as a young boy has become the base of 
my business and the thing that I wake up 
every day to do.”  
   Robinson is among the first cohort of 
Downtown Partnership of Baltimore’s 
Black Owned and Operated Storefront 
Tenancy (BOOST) program, created to 
support and help sustain creative Black-
owned Baltimore businesses in 
downtown storefronts. During this time 
when black own businesses are being 
disproportionately affected by the 
pandemic-influenced economic 
downturn, BOOST is assisting with 
standing in the gaps. 
   Shelonda Stokes, president of 
Downtown Partnership of Baltimore, 
while addressing the audience during the 
ribbon-cutting ceremony, said, “I came 
into this role during covid. I came into 
this role understanding that we need to 
make our downtown reflective of the 
demographics of our city. We came up 
with a program that was able to do both 
— we can help fill vacancies while 
making sure we are supporting our black 
businesses.”  

   Under the auspices of BOOST, Black-
owned businesses, like Robinson’s 
Genius Guice Studios, are being 
provided with wrap-around services to 
assist with daily operations -  including 
marketing, legal, and technical support. 
“We want them to win,” Stokes said. 
“This is not the end; it’s the start.” 
   Robinson underscores the vital role 
BOOST has played in his business. “A 
lot of us black artists don’t think we can 
make money off the things we create or 
know how to go through the business 
ethics of doing it. BOOST put us 
through intensive classes where we 
learned about contracts, lease 
agreements, a little bit of everything,” 
he said. “They take an artist who knows 
how just to paint, and they nurture you 
into a whole business mindset, and help 
you get your business to the next level 
and also be an asset to your community. 
They put me in a place where I am 
opening my own storefront, where I am 
can turn the key, control the 
environment, and create a hub for other 
creatives to come in and get 
experience.”   
   Many structural barriers hinder Black 
entrepreneurs’ efforts to start and sustain 
local businesses. Well aware of those 
barriers, Robinson is also cognizant of 
the persistent and systemic differences 
in opportunity for Black artists. “There 
weren’t a lot of resources for black 
creatives in communities where I was 
born and raised,” he said. “At one point, 
I was getting tired, tired of the doors 
closing.” 
   Now that he has been given the 
opportunity, he is committed to opening 
the door for others. “This opportunity 
puts me in the position to carry the 
mantle for other young black businesses 
and creatives,” he said.  One day soon, 
“you will get to be the person who can 
turn the key, and then help someone 
else.” 
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Ribbon Cutting Ceremony: 
Opening the Doors to Genius Guice Studios 

Bryan Robinson’s Family. Front Row Left to Right, Kimberly Smith, Devieal Fos-
ter. Back Row Left to Right, Sharon Roland, Warren Smith, Steven Foster. 

Photos: Dena Fisher

Friends and loyal customers wearing Black Genius attire. Left to right, LaToya 
Parker, Lauryn Parker Robinson.
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By Ursula V. Battle  
 
  In this season of giving, the Y of 
Central Maryland recognized 
Amerigroup Maryland for its dedication 
to health equity. In honoring 
Amerigroup Maryland, the Y recognized 
the efforts of Lori Hammond and Lanise 
Thompson. The women were presented 
with the Y’s “Outstanding Partnership” 
award, which is given to community 
partners in the state that support the Y 
through various programs and grants. 
  Describing Amerigroup as a ‘model 
partner to the Y and to the community,’ 
the mission-driven, charitable 
organization noted that Amerigroup 
jumped in as full-fledged partners to 
help address health disparities worsened 
by the pandemic. Efforts included 
providing thousands of reusable grocery 
bags to support Y food distribution, PPE 
(Personal Protection Equipment) for 
families, a grant to help set up the Y 
Fresh Mart Food Pantry and 
coordinating COVID testing and flu 
vaccination events.  
  Hammond serves as Director of 
Marketing for Amerigroup Maryland, 
while Lanise Thompson is the health 
insurance coverage company’s Outreach 
Manager.  
  “We were truly honored to receive this 
award from the Y,” said Hammond. “It’s 
just great to be recognized for the 
support that we do into the community 
and to be able to provide different 
varieties of items to the community.” 
  Thompson added, “As a youngster, I 
grew up in the YMCA. This award was 
really an honor.” 
  Amerigroup aims to provide healthcare 
and support for low-income 
communities, people with disabilities, 
the elderly, and other Medicaid-
qualifying individuals. Amerigroup 
Maryland has provided health care 
coverage since 1999. Amerigroup has 
had a long-standing partnership with the 
Y, providing support for several events, 
including food and supply giveaways 
and flu and COVID Vaccines. 
  The mission of the Y of Central 
Maryland is dedicated to developing the 

full potential of every individual through 
programs that build healthy spirit, mind, 
and body for all. Impacting over 
350,000 Central Marylanders, the vision 
of the Y is to provide bold leadership in 
advancing a holistic approach to well 
being that strengthens the community’s 
commitment to healthy living, youth 
development and social responsibility. 
  The Y and Amerigroup share the values 
of inclusion and access for all, and 
highlighted their work together will 
continue to ensure that they reach those 
in need throughout the state. 
Amerigroup Maryland provides health 
insurance coverage for nearly 300,000 
residents throughout the state and noted 
they are grateful for the continued 
opportunity to work alongside the 
YMCA of Maryland— efforts they say 
are having a significant impact 
on the entire community. 
  Hammond and Thompson were  
 

honored at the Y’s Appreciation Awards 
event held in Catonsville, MD. The 
other honorees from the Y’s Community 
Leadership Board who were honored 
were Chuck Yocum, Edmund O’Meally, 
Walter P. Carter Elementary and Middle 
School, Sarah Jennings, Edward Evans, 
Thomas Mooney, Mary Jean Herron, 
David Vahos, Antonio Dismel, and 
David DiPietro.  
  “Amerigroup is a managed care 
organization, and we are dedicated to 
improving lives and promoting healthier 
communities,” said Hammond, who has 
been with Amerigroup for 17 years.  
“We believe everyone deserves a 
medical home that goes beyond just 
providing access to care. It should also 
include the services and support people 
need to live healthier lives. We are proud 
to celebrate over 20 years of helping 
Medicaid members stay healthy. We are 
present in all counties in the state of      
 

Maryland, so when we look at different 
ways for us to partner, we always look 
for ways on how we can help. 
  “We provide support to a number of 
our community partners in Maryland, as 
we understand the social determinants of 
health related to affordable housing, 
workforce development and living 
healthy lives. In fact, these are perfect 
examples of why we have given to the Y, 
and they are also right in the 
community.” 
  “Anytime that I’m able to help the 
community, I’m always there,” said 
Thompson, who has been with 
Amerigroup for 14 years. “We are very 
hands-on.” 
  For more information about the Y of 
Central Maryland visit: 
www.ymaryland.org. For more 
information about Amerigroup visit 
www.amerigroup.com. 
 
 

The Gift of Outstanding Service  
The Y Honors Amerigroup for Community Efforts

(Left) Michelle Becote Jackson, Chief Social Responsibility Officer for the Y of Central Maryland; and honoree Lori Ham-
mond Director of Marketing for Amerigroup Maryland. (Right) Lanise Thompson, Outreach Manager for Amerigroup 
Maryland was also presented with the Y’s “Outstanding Partnership” award.           Courtesy Photos 

http://www.ymaryland.org
http://www.amerigroup.com
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YOUR HOLIDAY STARTS HERE

Get the Best Deals of the Season  
on Ford Trucks and SUVs

Always consult the Owner’s Manual before off-road driving, know your terrain and trail difficulty, 
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Ravens may be short 
staffed due to 
Reserve/COVID-19 
By Tyler Hamilton 
 
  The Baltimore Ravens like many other 
teams are dealing with the spike of the 
omicron variant of COVID-19. The NFL 
has intensified the COVID-19 protocols 
recently to try and offset the spike.  
  Sticking to the protocol is critical for 
all teams. That’s especially the case for 
the Ravens who had an outbreak last 
season. The organization is doing 
everything it can to closely follow the 
new protocols.  
  “I don’t know the details of what 
protocol stands for what; I just go by 
what we’re told we have to do,” Ravens 
head coach John Harbaugh said. “What 
we’re in right now is some sort of an 
intensive protocol on some level, but 
we’re not testing everybody daily. That’s 
not what we’re doing.  
  “We have to wear masks. We have to 
meet virtually for the next two days and 
wear masks for the next two days, and 
then I think they’re going to see where 
we’re at after that. So, we’re happy with 
that. We don’t have any problem doing 
that at all. We try to stay as safe as we 
can and see where we go from there.” 
  The list of players currently on the 
Reserve/COVID-19 list includes: 
  -C Trystan Colon- Castillo 
  -S Chuck Clark 
  -CB Chris Westry 
  -WR Sammy Watkins 
  -CB Jimmy Smith 
  -OLB Justin Houston 
  -OLB Pernell McPhee 
  Houston was placed on 
Reserve/COVID-19 earlier this week 
putting his playing status in jeopardy for 
Sunday’s game against the Cincinnati 
Bengals. The veteran outside linebacker 
is fourth on the team with 4.5 sacks. 
Houston has been responsible for 
pressuring the quarterback as well. 
  Baltimore has some of their best 
defensive players on the list including 
Clark, Smith and Houston.  

  Outside linebacker Pernell McPhee 
was added to the list on Tuesday, 
December 21, 2021. McPhee was 
gearing up to make his return to the field 
after being placed on injured reserve last 
month. In a corresponding move, they 
signed veteran cornerback Daryl Worley. 
  “The COVID-19/Reserve list— it’s 
really going to be hard to say who is 
going to be back from that and when,” 
Ravens coach John Harbaugh said. 
  If Houston and McPhee aren’t available 
to play in Sunday, December 26, 2021, 
the Ravens will be very thin at outside 
linebacker. Only Tyus Bowser, Odafe 
Oweh and Jaylon Ferguson are listed as 
outside linebackers who will be available 
to play. The Ravens could have an option 
in Malik Harrison who has practiced at 
outside linebacker this week. 
  Sunday’s game against the Bengals is a 
key game in the fight for the AFC North 
title. The Ravens’ three-game losing 
streak has slid them into a tie with 
Cincinnati in the race for the top team in 
AFC North Division. Both teams have 
an 8-6 record. 

Outside linebacker Justin Houston 
was placed on Reserve/COVID-19 
putting his playing status in jeopardy 
for Sunday’s game against the 
Cincinnati Bengals 
               Photo Credit: USA TODAY  
               Sports Images. 

Stay up-to-date on positive news in the community! Sign up for  
The Baltimore Times weekly newsletter at https://bit.ly/2E5NuM5
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that followed as Saint Nicholas, later to 
be the man behind the Santa Claus 
(Dutch) and Father Christmas (English) 
legends. 
   It was not until the 1770s that Dutch 
families in New York gathered to make 
his legend popular in New York. In the 
following decades, St Nicholas became 
very popular in America and gained 
traction after department stores and the 
Salvation Army popularized him for 
marketing and charity purposes. 
   The most memorable depiction of 
Santa Claus (Kris Kringle) came through 
the classic movie, “Miracle on 34 
Street” in 1947. The famous Macy’s 
Thanksgiving Day Parade, which ushers in 
the Christmas season, began in 1924 fea-
turing the Macy’s Santa. This parade con-
tinues to be popular to this day, and only 
war and pandemics seem able to threaten 
the continuance of this great tradition. 
   Have you ever heard someone say that 
there is no Santa Claus? You sure have! 
But how silly can we get when people 
who pretend that they are intelligent 
seek to cancel a story that conveys the 
message of love for others, particularly 
the poor and children, by giving gifts at 
this time of the year. The notion that an 
old, loving, fat man comes once a year 
to give gifts to children he does not 
know personally is so precious that it 
boggles the mind to think that people 
would object to that concept. 
   Then, the messages about Santa that 
come through our very popular Christ-
mas songs remind children that they 
need to be nice and not naughty if they 
want to be gifted on Christmas Day. Re-
member this song: “He’s making a list, 
he’s checking it twice; he’s gonna find 
out who’s naughty or nice, Santa Claus 
is coming to town. He sees you when 
you’re sleeping, he knows when you’re 
awake, he knows if you’ve been good or 
bad, so be good for goodness sake!” 
What a teaching tool for morals! 
   My wife told me sometime ago that 
the old ways of teaching right from 
wrong were very significant to her up-
žringing. In those ancient days, parents 

taught us that there was an invisible eye 
(the eye of God) watching over our be-
havior even when they were not present. 
This eye was able to check the behavior 
of the children of yesteryear in a very, 
very effective way. And, this Christmas 
song about telling children that there 
was a reward for good behavior, all year 
round, that was checked by the invisible 
eye of God— perhaps through Santa 
Claus— was indeed a powerful teaching 
tool for governing behavior. Not much is 
taught to children these days about the 
reward promised for good behavior, ex-
cept through this little song about Santa 
Claus coming to town bearing gifts, 
mostly for well-behaved children. That is 
also a very good thing, in my judgment. 
   So, Santa offers much to the message 
of Christmas. He replaces the Three 
Wise Men of the East as the bringer of 
gifts to children. Of course, we know 
that parents are his “chief elves,” that is 
why the wrong boy in another song, 
was right when he said, “I saw mommy 
kissing Santa Claus last night.” He 
surely knew what he saw. Those two 
conspirators were doing Santa’s work 
and the child caught them celebrating it. 
   Therefore, do not fail to keep those 
you love happy this Christmas by the 
sharing meaningful gifts, especially with 
our children who waited all year for 
their surprise. Please have a Happy, 
Merry Christmas and a Bright and pros-
perous New Year.

Christmas is for Children:  
The Legend of Santa Claus 

Continued from page 1
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Legal Notices
NOTICE OF PUBLIC SALE 
OF PERSONAL PROPERTY 

Notice is hereby given that this lien sale  
shall be conducted online at www.storagetrea-
sures.com where additional information 
about the sale and the contents to be auc-
tioned will be posted at least three (3) days  
before the sale date. The contents will be sold 
to the highest bidder on 01/04/2022 at 2PM 
Unit #     Name 
5081 Droppa, Alan Michael  
1162 Carr, Gloria J.  
2112 Pulley, Felicia  
3132 Rivers, Lakisha  
1059 Torres, Jose David P.  
4999 Uzor, Ejike  
2123 Turpin, Tavon TNT  
2159 Harrison, Gilbert  
3151 Griffin, Candice R.  
1154 Mcmillion, Timothy  
1129 Lightfoot-Dotson, Teda L.  
1126 Lightfoot-Dotson, Teda L.  
3122 Blade, Taylor S.  
3130 Blade, Taylor S.  
1181 Moss, Christina Marie  
2158 Henry, Valerie D  
This sale is subject to cancellation without 
notice in the event of settlement between 
owner and obligated party. 

SECURITY PUBLIC STORAGE 
3500 Pulaski Hwy, Baltimore, MD 21224 

410-276-3300

Geotechnical Engineer-Oversee 
geotechnical investigations. Perform 
construction inspection, perform analysis & 
design of foundation systems, prepare 
geotechnical engineering reports. FT 
position in Baltimore, MD. Send Resume to 
E2CR Inc. 1405-A Parker Road, Baltimore, 
MD 21227, attn: Siva Balu 

By Paris Brown  
 
  On Saturday, December 18, 2021, The 
Baltimore Times joined Tia Hamilton, 
owner of Urban Book Reads, to 
celebrate the store’s second year in 
business. Joy Bramble, publisher, recalls 
attending the opening of the store two 
years ago and praised her commitment 
to the community. Council President 
Nick J. Mosby provided a pre-recorded 
tribute acknowledging Urban Reads 
commitment to literacy advancement. 
Other acknowledgements poured in 
virtually from all over the world. Local 
businesses owners, artists, authors, and 
other supporters joined in the celebration 
and book signing.   
  Urban Reads Bookstore is the 2021 
recipient of the Baltimore Crown 
Awards Bookstore of the Year. 
  Urban Reads is a community bookstore 
for urban authors. The store sells books 
of all genres, including children’s books. 
Much of the store’s inventory is 
comprised of authors in prison. The 
voice of the imprisoned and issues 
related to those incarcerated are kept 
alive and given a platform through her 
printed publication, State v. Us 
Magazine and her digital and social 
media platforms.  

  The bookstore and café is located at 
3008 Greenmount Avenue in Baltimore 
City. Store hours are 11 a.m. to 6 p.m. 
Tuesday through Saturday and 12 p.m. 
to 5 p.m. Sunday. Closed Monday. The 
public is invited to support local authors, 

businesses, chill and read. Free Wi-Fi.  
  Products from local entrepreneurs are 
also available for sale at Urban Reads. 
To learn more about the store or to shop 
online, visit: www.oururbanreads.com 
 

  Baltimore— The Baltimore Film 
Office at the Baltimore Office of 
Promotion & The Arts (BOPA) is 
accepting entries for the 17th annual 
Baltimore Screenwriters Competition. 
Screenplays may be submitted in both 
the feature and short categories, and 
scripts must be set in or able to be 
filmed in Baltimore. The Baltimore 
Screenwriters Competition is a project 
of the Baltimore Film Office in 
conjunction with film programs at Johns 
Hopkins University and Morgan State 
University.  
  All screenwriters are encouraged to 
apply. Director of the Baltimore Film 
Office Debbie Donaldson Dorsey 
emphasizes, “The Baltimore 
Screenwriters Competition nurtures all 
levels of writers and the many wonderful 
Baltimore stories waiting to be told.”  

  The application and full guidelines are 
available at www.baltimorefilm.com. 
The deadline for submissions is Friday, 
January 14, 2022, by 5 p.m.  
  Submitted scripts receive coverage 
from students in the Johns Hopkins 
University and Morgan State University 
screenwriting programs and by local 
screenwriters and producers. The final 
screenplays are judged by industry 
professionals in film and television, 
including: producers and writers 
working on projects for HBO and other 
studios. The top entries in each category 
will win cash prizes and are scheduled 
to be announced during the 2022 
Maryland Film Festival in April 2022  
  In 2021, the 16th annual Baltimore 
Screenwriter Competition judges Nina 
Noble, Ken LaZebink, MK Asante and 
Annette Porter awarded “Giselle, 

Awakened” by Bridget Bell McMahon, 
“Six Shots from Now” by Mike 
Marroga, and “Abolition” by Evan 
Balkan in the features category; and 
“Mama,” by Leesa Ashley, “Last Call,” 
by James A. Burkhalter, and “Stink 
Bomb,” by Miceal O’Donnell in the 
shorts category. Previous Baltimore 
Screenwriters Competition winners have 
also received Saul Zaentz Innovation 
Fund Fellowships, including 2020 
Baltimore Screenwriter Competition 
winners Stephen Schuyler for “Like You 
Think You Know Me,” and Chung-Wei 
Huang, for “Squeegee Boys” who both 
recently shot their films in Baltimore.  
  For more information on the Baltimore 
Screenwriters Competition, call 443- 
263-4313 or visit 
www.baltimorefilm.com. 

Local bookstore celebrates second anniversary

Local businesses owners, artist, authors and members of the community joined in 
the second anniversary celebration of Urban Reads Books on Saturday, December 
18, 2021. (Above) Tia Hamilton, owner of Urban Reads Books located at 3008 
Greenmount Avenue in Baltimore City.                Photo Credit: Paris Brown 

The 17th Annual Baltimore Screenwriters Competition is now accepting entries 

 
To place Legal Notices,   

in The Baltimore Times,  
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http://www.oururbanreads.com
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iamBrandon takes his game to the next level with X  nity Internet. He gets WiFi speed faster than a gig to game and 
stream for his legion of fans. And, when he’s not runnin’ it online, he kicks back with the ultimate in Black storytelling 
with the Black Experience on X  nity. Plus, he enjoys his favorite streaming apps all in one place with his X  nity Flex 4K 
streaming TV box, free with X  nity Internet. Can your Internet do that?

Visit x  nity.com/xFi to learn more.

Everyday player to 
award-winning streamer

Restrictions apply. Not available in all areas. Internet: Gig speed requires Gigabit Internet and compatible xFi. Many factors a  ect speed, including equipment performance, interference, congestion, 
and speeds of visited websites. WiFi speeds are a  ected by additional factors, including distance from Gateway, home con  guration, personal device capabilities, and others. For factors a  ecting 
speed visit x  nity.com/networkmanagement. Flex: Requires post-paid subscription to X  nity Internet, excluding Internet Essentials. Not available to current X  nity TV customers. Pricing subject to 
change. Taxes, fees and other applicable charges extra, and subject to change. Limited to up to 3 devices. 1 device included. Call for restrictions and complete details. ©2021 Comcast.

iamBrandon
Award-Winning Streamer
and Twitch Partner
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