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B.B.Q

BLUE RIDGEBLUE RIDGE

& CATERING& CATERING

(434) 849-8209 • Graves Mill Center 18013 Forest Rd. Forest, VA 24551

blueridgebarbecue.com
(434) 266-1223  • Lynchburg 21700 Timberlake Rd. Lynchburg, VA 2450

Prices Vary. 
See stores for details.

Fire Up 
Your Taste Buds

PORK 
PULLED PORK BBQ SANDWICH  
4oz Dry Rubbed & Hickory Smoked 
Pulled Pork with slaw on side.

PULLED PORK BBQ PLATTER  
8oz Dry Rubbed & Hickory 
Smoked Pulled Pork with bun 
comes with 2 sides of your 
choice & 3 Hush Puppies OR Bun 
Add Extra for an upcharge.

HALF RACK PLATTER  
St Louis Style Ribs lightly seasoned 
hickory Smoked for 5hrs. Served 
with or without our Sweet Rib 
Sauce Platter is served with 2 side 
choices I/2 of this rack shown 
in the picture for this option.

FULL RACK PLATTER  
St Louis Style Ribs lightly seasoned 
hickory Smoked for 5hrs. Served 
with or without our Sweet Rib Sauce 
Platter is served with 2 side choices.

CHICKEN 
PULLED CHICKEN SANDWICH 
4oz Hickory Smoked Pulled Chicken 
smothered in our homemade chicken 
sauce topped with pickles & slaw.

PULLED CHICKEN PLATTER  
8oz Hickory Smoked Pulled Chicken 
smothered in our homemade 
chicken sauce topped with pickles 
& slaw. Comes with 2 side 
choices & 3 Hush Puppies OR 
Bun Add Extra for an up charge.

CHICKEN TENDERS   
6 Deep Fried Golen Brown Chicken 
Tenders served with Honey 
Mustard or Ranch (extra Ranch or 
Honey Mustard is an upcharge)

DESSERTS 
STRAWBERRY PIE  
PEACH COBBLER
BANANA PUDDING
PEANUT BUTTER & 
CHOCOLATE PIE  
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Call Today to Schedule Your Free Consultation 
(434) 509-4340  • 4024 B-1 Wards Rd., Lynchburg, VA 24502

Scan to Learn More
or Book Online

We offer:
• Different Grades of Dentures/Partials to 

Fit Your Needs
• Life Changing Implants to Restore Better 

Chewing Function

• Free Consultation and X-Ray for New 
Denture Patients

• Transparent Fees Published
• Financing Options Available

At Affordable Dentures & Implants of Lynchburg we customize a tooth 
replacement plan based on your individual needs and deliver quality 
services in a safe, compassionate, and judgement-free environment. 
We can help you get your smile back at a price you can afford!

Get The Smile You Want 
At A Price You Can Afford

Call today! 434-546-6423
19213 Leesville Road, Suite #5

Lynchburg, VA 24502 
www.bartlett.com

Expert Tree Care For 
115 Years - And Growing.
Lagerstroemia spp. Better known 
as Crape Myrtle, this is just one of 
thousands of species we specialize 
in. For 115 years, our family-owned 
company has brought a rare 
mix of groundbreaking science, 
award-winning safety practices, 
and global resources to every tree 
and shrub care task at hand. And 
at the heart of our success are our 
people -- experts who know and 
champion every tree, no matter the 
species. Discover how our passion 
is inspiring one beautiful property 
after another.

Cory Deniker
Arborist Representative

WE’VE WE’VE 
MADE MADE 
YOUR YOUR 
TREES TREES 
OUR OUR 
BUSINESS.BUSINESS.



4  / /  ISSUE 7 2024 GOOD NEWS LYNCHBURG

Mitch Saum, Agent
17912 Forest Road Unit B-1 Forest, 
VA 24551-4652 • Bus: 434-473-7152 
getsauminsurance.com 
mitch@getsauminsurance.com

Availability and amount of discounts and savings vary by state.
State Farm Mutual Automobile Insurance Company | State Farm Indemnity Company | State Farm Fire and Casualty Company | State Farm General Insurance Company | Bloomington, IL
State Farm County Mutual Insurance Company of Texas | State Farm Lloyds | Richardson, TX | State Farm Florida Insurance Company | Winter Haven, FL

Bundle home & auto.
It’s easy.
I can save you time and money when you 
bundle your home and auto insurance. 
Call, click or stop by for a quote today.
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Making An Impact 
On The Community
“I’m so thankful to see Good News Magazine in my mailbox each month because it’s 
the positive news I’ve been wanting to spur thoughtful conversations with my two 
teens about deeper issues, current events, and news. We’ve been reading the articles 
together as a way to expand their understanding of the world outside of themselves. 
Any chance to understand different perspectives and those who are different from 
us, helps them grow into more understanding people. Thank you for bringing this to 
Lynchburg, and selfishly, these stories and conversations into my home! What you and 
your staff are doing is making a difference in our community.”

- Keeley C. Tuggle
Director of Corporate and Donor Engagement
HumanKind

 

GoodNewsMags.com
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goodnewsmags.com/stories

Tell us 
something 
good

We want to build stronger communities 
through positive, local stories. We can’t 
do that without your submissions. Submit 
a story idea, and it could be featured in 
the magazine.
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Call Today & Unlock Your 
Home’s Full Potential 
(434) 515-4457 
3211 Old Forest Rd, 
Lynchburg, VA 24501
kellyperdieu@gmail.com

Is Your Home 
Staged to 
Sell for 
More?

Staged homes sell 87% 
faster and for 17% more!

If you want top dollar for your 
home, list with Kelly Perdieu! 
As a realtor and experienced 
home stager, Kelly is your trusted 
guide to the real estate market.

Use the camera 
on your mobile 
device to scan 
this QR code to 
book a call for 
more information!

www.VAElderLaw.com

Our firm believes in 
cultivating relationships 

with our clients. Our 
staff knows each client’s 

planning needs are unique 
and that one size does not fit 
all. Specifically, we can help 

you plan through proper:

• Medicaid / Asset Planning
• Estate Planning

• Incapacity Planning
• Special Needs Planning

Offices in Lynchburg, 
Danville, & Bassett, VA

Certified Elder Law Attorney® 
Robert W. Haley

(855) 608-0177

Your Legacy,
Our Expertise.

Soak Up Summer, 
Not Medical Bills From an Accident!

Call Now for a FREE Attorney Consultation 
(434) 528-4222 

801 Main St, 10th Floor | Lynchburg, VA 24504

At Trost Law group, we believe summer 
should be about fun, relaxation, and creating 
unforgettable memories. But if your summer 
dream becomes a nightmare, we’re here to 
help. We understand the impact an injury can 
have on your life, and we’re committed to 
being by your side every step of the way. The 
Trost Law Group can’t undo your accident, but 
we have the legal expertise and experience to 
make your recovery bearable.

 • Auto, Truck, Boat, and 
    Motorcycle Accidents
 • Wrongful Death
 • Recalled & Defective Products www.TROSTLAW.com

THE TROST LAW GROUP, 
YOUR PERSONAL INJURY LAW FIRM
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What do you think 
about the magazine?

Scan with your
smartphone’s camera.

Do you enjoy Good News? 
Let us know what you 
think! Follow us and leave a 
review on Facebook. Search 
Good News Lynchburg or 
send a letter to the editor:  
goodnews@goodnewsmags.com

From our 
publishing 

partner

“I’m excited to help the 
greater Lynchburg area 
celebrate good news by 
uncovering capti-
vating stories about 
the unsung heroes of 
our community! If 
you want to seize the 
opportunity to connect 
with our dynamic 
readers, contact me 
today to find out how 
we can showcase your 
business, and introduce 
you to thousands  
of customers in  
your area!”

Kevin Maples
Publishing Partner
(434) 215-8249
kevin@goodnewsmags.com

W HEN I was 8, I wanted to be a 
teacher. I remember my third grade 

teacher clicking the chalk on the green 
board on the wall. And when I was 9, I 
wanted to be a director. My parents bought 
me a camera for Christmas, and my cousins 
and I would recreate our favorite movies in 
the yard. When I was 11, I wanted to be 
a writer. I remember classmates telling me 
how terrible my stories were. While they 
probably weren’t, it felt like a crowd of kids 
surrounding me, pointing and laughing. I 
went home and ripped the pages over and 
over, trying to hold back tears. I thought, 
“No one will ever read another word I 
write.” The 11-year-old me was wrong. My 
story —  my dream — didn’t end there; it 
was just the beginning. Today, I can offer 
you living proof that the wildest dreams do 
come true.

Our dreams are like shooting stars across 
the night sky. They’re beautiful; they’re excit-
ing. We think, “How in the world does that 
work?” And we spend our entire lives chasing 
that shooting star. We spend every day, step 
after step, trying to make our dreams come 
true. Dreams don’t always take off into space 
like a rocket. Sometimes, we land too hard. 
Sometimes, we never get off the launchpad. 
Thankfully, we have the launchpad we need. 
Our hometown is a place where dreams come 
true, and this issue of Good News Magazine 
is living proof of that. 

Eleanor Roosevelt once said, “The future 
belongs to those who believe in the beau-
ty of their dreams.” The goal of this issue is 
to prove your dreams are beautiful and the 
future is brightly dazzling. The truth is, the 
shooting star has always been inside us — we 
just had to realize it. GN

Chasing a 
shooting star
Dreams come true 
in our hometown.

LETTER FROM THE EDITOR

 
Wesley Bryant,
EDITOR-IN-CHIEF
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Share
something
good

We want to build stronger communities 
through positive, local stories. We can’t 
do that without your subscriptions. 
Sign up your friends and family 
online for free.



V IRGINIA “GINI” Simmons grew up in 
Goode and graduated from Jefferson Forest 
High School. If those words were the sum 

of her story, her life could be considered typical for the 
Lynchburg area — but Gini’s life is far more unique.

Gini’s father is British, and her mother is German. 
Both parents moved to Lynchburg in the 1970s, where 
her father worked at the Meredith/Burda printing 
company. Gini explained that she learned both lan-
guages from childhood.

“Only English was allowed if it was homework or 
school or work-related.”

The rest of the time, Gini’s mother spoke to her 
kids in German. Things got even more interesting 

Helping families make quality of life a priority 
for those with dementia

By Dave Lenehan // Photography by Chad Barrett

Training and equipping 

THE SANDWICH 
GENERATION

when Gini’s grandparents retired from England to the 
Spanish island of Ibiza. This opened the door for a 
third language. Gini said that when her family would 
visit her grandparents and go out to eat, her dad would 
speak English with his parents, and her mom would 
speak German with the kids as usual.

But at a restaurant, she said, “When the waiter 
would come, my dad would nudge me and say, ‘Order 
in Spanish’… So the waiter never really knew what 
language to approach the table with!”

What does the ability to speak three languages have 
to do with dementia care? For Gini, it’s what makes her 
Living Active Dementia coaching and training business 
unique. Gini’s health care education began when she 
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Gini 
Simmons



obtained a bachelor’s degree in recreation-
al therapy at Old Dominion University in 
Norfolk. She points out that recreational 
therapy is very wellness-focused in five 
areas: physical, mental, spiritual, emotion-
al, and occupational.

When she entered the health care pro-
fession over 20 years ago, Gini also began 
to encounter patients with dementia. The 
nurses at one skilled care facility where 
she worked warned her that a particular 
male patient was aggressive or might curse 
at her. Gini said she entered the patient’s 
room and began talking with him. She 
found out that the man was confused and 
didn’t know why he was in the facility 
and why doctors and nurses seemed to be 
forcing treatments he didn’t understand.

“I kind of just acknowledged and 
validated what was going on.”

That conversation led Gini to a 
critical discovery in working with 
patients with dementia.

“It’s all about the person you’re 
talking to — where they are at, what they 
understand,” Gini explained.

She said it’s less about getting a patient 
to do something and more about getting 
to know them and understanding where 
they need help. Gini embarked on edu-
cating herself in the field in order to bring 
a level of compassionate care and under-
standing to patients and their families.

Gini is now a certified dementia 
practitioner and a certified trainer. As Gini 
grew her skills, her father pointed out that 
the rescue squad he volunteered for had 
no training to handle dementia patients. 
That led Gini to become a first-responder 
trainer, too.

Gini said her mission is “to share 
knowledge about dementia with those in 
the community through interactive and 
fun training.”

Besides training other professionals, 
the family group Gini finds herself 
working with the most is known as the 
“sandwich generation.”  The sandwich 
generation represents families where the 
parents have young children at home 
but also bring in one or both of their 
parents (the childrens’ grandparents) to 
live with them because they cannot live 
independently. Gini said this can create a 
lot of generational stress.        

Gini conducts a home safety assess-
ment where the family can see changes 
they may need to make to the physical 
house for fall prevention, accessibility, and 
cooking safety. For the caregivers, Gini 

“My goal is the quality of life. 
We need to make their lives 

as better — as happy — 
as possible.

 
-Gini Simmons
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offers support services to help navigate 
doctor’s appointments, power of attorney 
arrangements, living wills, and other next-
step directives that may come into play. 
In addition, she gets the person needing 
care involved in fun and sometimes goofy 
activities and games that bring mental 
and physical stimulation with the goal of 
staying independent longer.

When dementia sets in, causing an aging 
parent to need more direct care, Gini steps in to 
help families become better care providers and 
aid them in supporting the person with demen-
tia. Gini offers classes on topics such as Alzhei-
mer’s disease versus dementia, aging sensitivity 
training, communication basics, and changes 
with aging. She presents to social workers, case 
workers, first responders, and more.

“My goal is the quality of life. We need 
to make their lives as better — as happy 
— as possible.”

Gini is well on her way to doing 
just that. GN

 
To learn about Gini’s services in English, 
Spanish, or German, you may contact her at 
livingactive22@gmail.com.
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What our readers say 
Our readers told us why you should advertise in Good News

“Great magazine for shopping and eating LOCAL! Thank you for publishing 
useful information on our little community.”

“Good News is a great magazine, and it is delivered to many people, probably 
more than the local newspaper. I look all the way through and read most of it. 

It is the best place to advertise.”

“I am exposed to more advertisers in Good News than in any
other publication that I have seen in this area.”

“The content of the magazine is wholesome and seems to support a good cause. 
It is much preferable to other advertising sources because it seems to build up the 

community, rather than solely profit from it.”

“This magazine allows owners to share what is closest to their hearts 
while showcasing their products. Plus the customer service Good News 

offers is outstanding. The magazine is very well put together, well 
polished, neat, and very inviting. I look forward to each one!”
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goodnewsmags.com/social

We want to build stronger communities through positive, local 
stories. Please help us continue the conversation online and 
follow us on Facebook today.

Too
good
to miss
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We are an equal opportunity housing provider. We do not discriminate on the 

200 & 201 Lillian Lane, Lynchburg, VA 24502
www.heritagegreenlynchburg.com

Memory loss. Disorienta�on. 
Personality changes.
These are some of the symptoms
of Alzheimer’s disease that can be

Heritage Green’s Memory Care 
Program provides a safe
environment with specialized

living with Alzheimer’s and

Call Misty or Coco at 
434-207-4166
out how we can help you
and your loved one.

                 “Monday.”

         “Monday.”

 Celebrating 25 years of
pare!             care beyond compare!                 cc

1319 A Enterprise Dr.
Lynchburg, Virginia 24502 
soundzhearingcva.com

From family fun to ocean waves, Soundz can help you hear it 
all by providing the best technology. At Soundz, we believe 
that hearing is at the heart of relationships and we want to 
help make every summer moment with friends and family a 
time to remember. Experience the joy of laughter, the warmth 
of conversations, and the tender whispers of loved ones—all in 
perfect harmony.

• Best technology for the best price 
   with superior customer care
• 60 days no risk
• House calls

Call today for your evaluation
(434) 239-4327

Tim and Veronica Bratton, Owners

Rediscover the Rediscover the 

SoundsSounds  
of Summerof Summer

WWW.LOPERFINANCIAL.COM

121 Goldenrod Pl.
Lynchburg, VA 24502

(434) 214-0078

RETIREMENT STRATEGIES 
Built By a Team of Responsive 
Local Fiduciaries

Tailored Solutions, Trusted Advice
Your Financial Partner for Life



Bishop James Coleman



Devoted 
and committed 
to public education

EOPLE DO better when 
they know better.” Those 
words come from Bishop 

James Coleman, a man who sees his roles 
in ministry and education as dual means 
to achieve the same goal. He wants to see 
the children of Lynchburg become better 
people, students, and citizens.

 Coleman serves as senior pastor 
of Providence Transformation Church 
International (Baptist) in Lynchburg. 
He greets everyone in a kind, gentle, and 
unassuming manner. After spending just 
a few minutes with him, one can clearly 
see he has been called to the ministry. 
But beyond his role as senior pastor, 
Coleman’s heart beats just as strongly 
for something else — education. His 
educational journey began at home.

 “What made me get involved in 
education was that both of my parents 
were educators. They were devoted and 
committed to it,” Coleman explained.

Love for education drives local pastor/educator 
to equip kids to succeed
By Dave Lenehan // Photography by Chris Morris
 

Coleman said that growing up, he 
held on tightly to the love of education 
his parents modeled. After graduating 
from Hermitage High School in 
Henrico County, Coleman attended 
James Madison University, earning a 
double major in public administration 
and political science. He also met his 
wife, Patricia Denise, at James Madison 
University. He then moved on to 
Virginia Union University in Richmond, 
receiving a master of divinity. He also 
earned a master of theology from Duke 
Univeristy, a doctor of ministry degree, 
and conducted post-doctoral work at 
Harvard University.

While the love for teaching handed 
down by his parents still burned in his 
heart, Coleman said he “felt the weight 
of the call” to the ministry and followed 
that calling vocationally instead. But 
the educational realm wasn’t done with 
James Coleman.

“P
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In 2014, Coleman was unanimously 
appointed to the Lynchburg City School 
Board. Coleman served for nine years, 
including his last three years as board 
chairman. His love for education also 
brought him to the Virginia School Board 
Association and the Virginia High School 
League’s Executive Committee.

“It’s all tied together — ministry and 
education,” Coleman explained.“We’re 
helping people to move from that place 
of not knowing to knowing. It’s why I do 
what I do.”

One of the darkest times for many 
school districts nationwide was the years 
of the COVID-19 pandemic. Coleman is 
quick to point out that Lynchburg public 
schools never closed. Instead, classes were 
moved to a virtual learning experience. 
Equally crucial to Coleman was that 
school services, such as accommodations 
for children with disabilities and English 
as a Second Language (ESL) instruction, 
never stopped.

When students could no longer rely 
on school cafeterias for meals during the 
COVID-19 pandemic, Coleman said the 
school district came up with what some 
might consider a radical idea. The district 
launched a program sending school buses 
into neighborhoods to deliver meals to 
children. Coleman emphasizes that any 
child could receive the meals, whether 
they were a public school student or 
not. For Coleman, the program fulfilled 
both a tangible and a ministry need for 
Lynchburg families.

Another partnership between local 
communities of faith and businesses 
provided another source of help for 
students. Coleman said the Family and 
Community Engagement (F.A.C.E.) 
program identified resources from those 
entities and matched its services with 
children in need. Coleman’s congregation 
at Providence Transformation Church 
International also started its own tutoring 
program on Saturdays at the church’s 
facilities on Oakley Avenue. The tutoring 
program had such a dramatic impact on 
city kids that a church from Richmond 
came to Lynchburg to learn how Coleman’s 
church put the program together. Coleman 
notes that each program builds on each 
other with a common goal — ensuring that 
every child “by name and by need” can get a 
quality education, do well, and succeed.

“There’s a direct correlation between a 
good, quality education and a good quality 

Dr. James Coleman views a photo of a historic 
Virginia University of Lynchburg graduating class

➤
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Teaching 
is a great 

profession. It’s 
taking young 

minds and 
helping them 

to develop. 
What better 
can one do?

- Bishop James Coleman

of life. If you want to excel, you can 
excel, but you have to have people 
in front of you who believe that you 
can,” Coleman stated, adding that 
the church and the community must 
work together to help kids flourish.

Coleman’s nine-year school 
board term ended last year. Today, 
in addition to his pastoral roles, 
Coleman is the faculty chair and 
dean of The Leonard N. Smith 

School of Religion at Virginia 
University of Lynchburg. Despite 
the many hats he wears, he has not 
lost the vision of the city’s need for 
good teachers. Coleman admits that 
teaching is a hard profession, but he 
is undeterred.

“Teaching is a great profession. 
It’s taking young minds and helping 
them to develop. What better can 
one do?” GN
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goodnewsmags.com/advertise

We want to build stronger communities through 
positive, local stories. We can’t do that without 
advertisers like you. Reach an engaged audience 
that wants to support your business.

Call us at (800) 247-7318 

B E C O M E  A N  A D V E R T I S E R

Be part of
something
good
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W ITH A broken neck, fractured ribs, two 
collapsed lungs, and unconscious — that’s 

how a stricken community found a beloved 
71-year-old man who had become a staple and role 
model for many. Some call him a legend. Others 
call him “Mr. Altavista.”

Altavista, a small town just over 25 miles south 
of Lynchburg, is where Donnie Wilkerson was born 
in 1951, spending most of his life with his wife of 45 
years, Nancy. Together, they have two daughters and 
three grandchildren.

Growing up, Wilkerson attended Altavista High 
School, where he made sports a way of life, playing 
football in the fall and basketball in the winter. But 
he claimed running as his real love. Through sports, 
he met mentors who invested in him and instilled 
life-changing greatness.

“I had some coaches that helped me believe in 
myself,” Wilkerson expressed. “And when I went to 
college, I knew that I wanted to return the same type 
of feeling that I got from my coaches.”

Upon graduation, the Altavista native did just 
that, returning to his hometown to teach in 1973 
and finding himself at Campbell County Technical 
Center. There, he helped kids obtain jobs through 
an apprenticeship program as a coordinator for 

Donnie Wilkerson lives out his dream 
of serving his community.

By Gabriel Grant Huff // Photography by Chad Barrett

Mr. AltavistaMeet 
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“I wanted to come 
back and be a part 
of the community 
and give back to 
what people gave 
to me.”
-Donnie Wilkerson

Campbell County Public Schools. For 27 years, he 
registered students across the county and administered 
performance grades. He also met employers and 
developed programs.

All the while, he adhered to his true calling of coaching. 
Aligning with his interests as a kid, Wilkerson has been 
coaching football, basketball, cross-country, and track at 
Altavista High School. He loves biking and running with 
the cross-country team during training sessions. 

“We — my head coach and I in cross-country — the 
question was asked over the 27 years that we’ve been 
coaching cross-country, how many runners have we had, 
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and we totaled it up,” Wilkerson said. “In 27 years that 
we’ve been coaching, there was over a thousand runners 
that we have had on our cross-country team.”

Wilkerson’s impact and love for people have been 
felt by those students and others, many of whom would 
simply describe the coach as “just a good person.” His 
character bleeds into volunteering, assisting with 5Ks, and 
many other running events in Altavista.  

Wilkerson also ran with a gang — no, not that kind 
of gang. He volunteered with others to move chained 
sideline markers during Altavista’s home football games. 
They called themselves the “chain gang.”

Although he coached, Wilkerson never quit 
competing in sports as an athlete. Road races and 
triathlons were the norm. He even competed in ultra 
running. He has participated in all these events for over 
35 years, and he retired from competition only a few years 
ago. He continues to pour into the community through 
sports and coaching.

“There’s two ways that people sometimes look at it,” 
Wilkerson said. “Sometimes kids, when you’re growing 
up — ‘Oh, I can’t wait to get out of this community. I 
want to go and do this and that.’ But that was never what 
I wanted to do. I wanted to come back and be a part of the 
community and give back to what people gave to me. So 
here I am — going to be 73 years old and still helping out 
where I can and try to make a difference.” 

One day, though, his whole community helped him. 
The coach has always had a routine of mountain biking in 
the afternoon. June 21, 2022, was no different. He did not 
have brakes on his bike and told his wife, Nancy, he would 
bike downtown to order some. The trip was a success — 
except for one thing.

“I didn’t make it home,” Wilkerson said.
Unfortunately, Wilkerson never carried a cell phone. 

Nancy did not find him at the bike shop. Even worse, she 
discovered he never showed up for a scheduled sports practice. 
That’s when she knew something was seriously wrong.

“My youngest daughter — we all go to the school, and 
the head coach’s wife said, ‘We need to call and report a 
missing person,’” Nancy recalled.

The community responded. Friends were already 
looking, but the police placed Wilkerson’s missing status on 
Facebook. Suddenly, more people from the school, technical 
center, and community were filling the park, searching for 
Wilkerson. About seven hours later, they found him down 
a neighbor’s driveway into the woods, unconscious and 
severely injured, where he was airlifted to a hospital. To this 
day, the only thing Wilkerson remembers from the whole 
ordeal is the words, “We found him.”

“That’s what the community means to me,” said 
Wilkerson, who continues to bike and has his still-
bloodied, torn jersey framed on his back porch. 

And that’s what Wilkerson means to his community, 
who nicknamed him “Mr. Altavista.” GN
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W HETHER YOU are a die-hard ice cream fan or just in 
the mood for a sweet treat, Mister Goodies is a must-visit 

gem in Lynchburg. This ice cream shop has become a staple for 
locals, and each scoop is a testament to the shop’s commitment to 
quality. As you wait in line amidst the outdoor seating, the sweet 
aroma of waffle cones and chocolate syrup envelops you, promising 
a delightful treat. The friendly staff is always ready with a smile, 
which makes the experience even more enjoyable. 

The menu at Mister Goodies includes everything but the kitch-
en sink. From frozen cheesecake on a stick to hot apple dumplings, 
soft serve, and soda floats, this shop has whatever you are craving. I 
chose the Strawberry Fudge Basket —  soft serve vanilla ice cream 
in a waffle bowl, topped with strawberries and hot fudge. The ice 
cream was perfectly sweet without being overwhelmingly rich, and 
the strawberry and hot fudge combination added a fresh and light 
element that was necessary to finish the large portion. 

Popular favorites include the Flavorburst and rotating flavor 
cones, the rotating dairy-free and vegan flavors, and the Mister 
Goodies banana split. Currently, Mister Goodies offers eight 
dairy-free/vegan flavors, including cake batter, peanut butter, 
and coffee Oreo. 

A Lynchburg staple 

Everything 
but the 
kitchen sink

Everything 
but the 
kitchen sink
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The charm of this shop is largely due to the outdoor 
seating. There is a playful energy, with dogs and kids 
running around and ice cream everywhere you look. Each 
table holds a variety of desserts, and the joy is almost pal-
pable. Mister Goodies offers more than incredible desserts 
— it offers a child-like experience that contributes joy and 
escape to the Lynchburg community. Good News tested, 
Good News approved! GN

MISTER GOODIES ICE CREAM
21556 Timberlake Rd.
Lynchburg
(434) 944-0497
www.mistergoodiesicecream.com

GOOD NEWS IS
COMING TO DINNER!
We will feature a local 
food critic’s thoughts as they dine in 
Lynchburg. This month Grace Hayes visited 
Mister Goodies Ice Cream.
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Savor summer’s bounty

Submit your recipes to be included in Good News Magazine 
and the Exchange Cookbook: www.southernaprons.com



Strawberry Pretzel 
Salad 
In memory of Pat Hopper

2 c. pretzels, crushed
4 T. sugar
3/4 c. margarine, softened
1 pkg. cream cheese, 8 oz., softened
1 c. sugar
1 container whipped topping, 8 oz.
1 lg. pkg. strawberry gelatin
1 1/2 - 2 c. boiling water
2 pkgs., strawberries, frozen, 
     slightly thawed, 10 oz.

In a large bowl, mix together pretzels, 4 T. 
of sugar, and margarine. Pat pretzel mix-
ture in a 9x13 baking dish. Bake at 400° 
for 6 minutes. Cool. In a mixing bowl, mix 
cream cheese, and 1 cup of sugar. Fold in 
whipped topping. Spread over pretzel 
crust. In a separate bowl, mix strawberry 
gelatin with boiling water. Stir until dis-
solved. Add frozen strawberries. Refriger-
ate until gelatin starts to thicken slightly. 
Stir, then pour over cream cheese layer 
and refrigerate until set.

Peachy Blueberry 
Cobbler
Submitted by Louella Turner

1 c. sugar
2 t. baking powder
1 c. AP flour
1 t. salt
1 c. milk
1/2 c. butter, melted
3 med. peaches, peeled, sliced, 
     lightly sugared
2/3 c. fresh blueberries
vanilla ice cream, optional

In a medium mixing bowl, combine sugar, 
baking powder, flour, and salt. In a small 
mixing bowl, combine milk and butter. 
Pour over sugar mixture. Mix until smooth. 
Pour into a greased 12x8x2 glass baking 
dish. Spread peaches evenly over the top 
of butter. Sprinkle with blueberries. Bake 
at 350˚ for 50 minutes or until batter rises 
through the fruit and top is golden brown. 
Serve cobbler warm and topped with va-
nilla ice cream, if desired.

Fresh Summer Salsa
Submitted by Marguerite Eddins

1 habanero chili pepper, seeded, minced
4 lg. plum tomatoes, chopped
2 T. vinegar
1 t. sugar
1/2 t. salt
1 med. cucumber, peeled, diced
1 c. fresh cilantro, finely chopped
2 T. olive oil
1 t. ground cumin 
tortilla chips, for serving

In a small mixing bowl, combine pepper, 
tomatoes, vinegar, sugar, salt, cucumber, 
cilantro, olive oil, and cumin. Cover and 
refrigerate for at least 1 hour. Serve with 
tortilla chips.

Enjoy the season’s first  
fruits and vegetables.

A S THE warm summer sun shines high in the Southern sky, 
it’s time to embrace the vibrant flavors of the season. Our 
July recipes showcase the best of summer’s produce, from 

juicy peaches and crisp cucumbers to sweet corn and zucchini. 
Whether you’re hosting a backyard gathering or enjoying 

a quiet evening at home, these dishes will have you savoring 
the tastes of the season. From refreshing salads and grilled 
favorites to fruity desserts, let’s dig into the simple pleasures 
of summer together! GN
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DREAMS

FROM A DREAM 
TO A REALITY

Hard work and faith 
prompt brothers to innovate

By Sara Hook
Photography by Chad Barrett

Come True

Adelin Lucaci

PEOPLE ARE natural innovators. We adapt to our 
surroundings, solve problems, and work to make 

our lives and others’ better. For entrepreneurs, this is 
especially true, and Lynchburg has recently 
become home to a perfect example of 
that innovation — NOVU Pops.

Created by Adelin Lucaci, with 
help from his brother, Brandon, 
NOVU Pops started as a 
basement experiment combining 
caffeine, vitamins, and lollipops. 
The product has since exploded 
in its reach, as a minute-long 
meeting with a CEO led to 
the product being accepted into 
Lowe’s stores and, later, several 
airports. While still in the onboarding 

process, the brothers are building a new 2000-square-
foot facility for production right here in Virginia.

All that budding success didn’t happen by accident. 
It resulted from a childhood full of learning, 

months of hard work, and, Adelin said, 
the guidance of God. Adelin was born 

in Romania, but he and Brandon 
grew up in San Francisco, 
immersed in entrepreneurship. 
Their mother and father were 
business owners in Romania, 
and their father also had a 
successful construction business 

in the States.
“Since our mom 

homeschooled us, and since our 
dad involved us in the construction 
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work a lot because he knew the value of 
hard work, we lived like entrepreneurs,” 
Brandon said. “That’s just the way that our 
brains are wired.”

Adelin was set to take over his dad’s 
business. He’d gotten a contractor license 
and his commercial driver’s license 
(CDL) and was about ready to start. 
However, all those plans were upended 
one Sunday morning when an elder at 
their church spoke to them about a dream 
he’d had the night before.

“In that dream, we were in a very 
specific location, and he didn’t know what 
it was — what it meant — and he didn’t 

even want to tell us what it was because he 
thought it was weird,” Adelin expressed. 
“When he was describing what he saw 
— that specific location — I immediately 
knew what it was. It was a rental property 
that my parents [owned] in Virginia.”

Taking it as a sign that God wanted 
them in Virginia, the brothers began 
making plans. They moved into that 
rental property with a plan to start a new 
construction company in Lynchburg 
as Brandon began school at Liberty 
University. Then, on the first night in the 
house, Adelin woke up with the idea of 
NOVU Pops.

“The first thought when I woke up 
[was] a whole business — the whole 
brand — everything. The whole product 
was in my mind just instantly,” Adelin 
said. “I was like, ‘Wow, that’s a really, 
really cool idea.’ And I started to work 
on it — started getting interested.”

Neither brother had experience 
in the sweets industry, so Adelin 
started researching. He converted his 
basement into a lab, experimenting 
with making the pops, and contacted 
a Food and Drug Administration 
consultant to learn the legalities of 
making candy.

Adelin and Brandon Lucaci➤
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they went to 
conferences 
to network and 
learn more about 
entrepreneurship. It was 
at one of those conferences 
that everything changed. The Lucaci 
brothers knew that Lowe’s CEO Marvin 
Ellison would attend Liberty University’s 
CEO Summit as a keynote speaker 
and were determined to speak to him 
after the event. However, something 
drew them to approach during a short 
intermission instead — If they hadn’t, 
they would have missed him entirely. 
Ellison came late and left early.

“We showed him,  ‘We highly respect 
you — we see what you have done, how 
you’ve changed businesses and how you 
have grown them all, and you’re still a 
strong Christian leader doing it.’” Brandon 
said. “We appreciated that, so we wanted 
to ask for his advice — how do we get 
something like this into Lowe’s, keep our 
values, and so on.”

The brothers didn’t even have a pop 
with them, only some sample packaging, 
but Ellison pointed them to a Lowe’s 
event called “Into the Blue: Lowe’s 
Product Pitch Event.” Though they only 
spoke briefly, Ellison got them into the 
currently running finals and chose them as 

his personal 
recommenda-

tion to win.
“Why in the 

world did Mr. Ellison 
take that risk — risking his 

reputation to put us as his personal 
recommendation into the show?” Brandon 
questioned. “We have no idea why. The 
only thing that we can think of is it was 
just the favor of God.”

The brothers succeeded throughout 
the event. Lowe’s even changed its policy 
on selling food to sell NOVU Pop in its 
stores. Now, NOVU Pops is in the process 
of entering airports as well. The hard work 
and dedication of the Lucaci brothers are 
finally paying off.

“There’s no such thing as big wins that 
happen out of nowhere,” Adelin said. “Just 
try to get 1% better every day. But for 
somebody to get to the point of accepting 
that — that takes a long time. I’m just 
now realizing and accepting and leaning 
into ‘one percent better every day.’”

It’s a dream come true, but it also 
reflects the brothers’ motto and the 
motto for NOVU Pops: Do good work. 
No matter what you do or how long it 
takes, do good work. If you get a little 
better every day, you never know what 
might happen. GN

THERE’S NO SUCH 
THING AS BIG WINS 

THAT HAPPEN OUT OF 
NOWHERE. JUST TRY 
TO GET 1% BETTER 

EVERY DAY.

Adelin Lucaci

It took a year and nine months 
before anything came of the idea — a 
time Brandon said was fraught with 
doubt and struggle. NOVU Pops was 
just one of the hundreds of ideas Adelin 
had, and there was no guarantee that it 
would be successful.

“He’s just battling and wrestling 
with this concept,” Brandon said. “It’s 
good, the brand is perfect ... it stands for 
everything that we stand for. Do I even 
commit to this?”

Still, he kept working. The brothers 
did construction jobs on the side to fund 
Adelin’s research and experimentation, and 
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DREAMS

KNITTING LOVE 
INTO EVERY STITCH

Barbara Jahn combines her love for 
nursing and crafting to provide 
handmade hats for newborns.

By Dave Lenehan
Photography by Chris Morris

Come True

Barbara Jahn

THE PICTURE is a familiar one to anyone who 
has children. A baby lies in a small crib, tightly 

swaddled in cozy hospital blankets, with a soft knit 
cap adorning its head. It’s usually the first 
picture taken of a little boy or girl 
before they go home.

For babies born at the birthing 
center at Virginia Baptist 
Hospital, that knit hat likely 
came from the loving hands 
of retired nurse Barbara 
Jahn. Jahn has been knitting 
thousands of soft, lightly 
colored hats for the infants at 
Virginia Baptist for 12 years. 
Over 6,500 babies have received 
her precious gift so far.

Jahn’s story began many years ago in the area of  
Albany, New York, where she grew up. She said that 
ever since she was 4 years old, she wanted to be a 

nurse. After graduating from high school, 
she enrolled in the nursing program 

at the Albany Medical Center and 
launched her career from there. 

She worked mainly in critical 
care units such as coronary care 
and medical-surgical. Jahn 
also met her husband, Rudy, 
in New York. He worked as a 
firefighter and served for an 

ambulance company.
Jahn summed up her nursing 

career in three compelling words: 
“I loved it.” While nursing was Jahn’s 
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her daughter “does not have a bone” of 
crafting in her.

The hospital’s patient response and 
appreciation for Jahn’s special gift have 
also been very sweet.

“They just love ‘em,” Bemis exclaimed. 
“A lot of them say, ‘These are something 
that I’ll keep forever,’ or, ‘I’ll put it away 
for when they’re grown or maybe for 
their children.’”

Jahn said that some of the mothers 
asked to have their picture taken with 
their baby in one of her hats and then 
sent the photo to her as a “thank you” 
gift. Twelve years of knitting hats might 
seem like a tall task for most of us, but 
Jahn pointed out that the process came 
with several perks.

“It’s a great project that I can pick up 
and put down. It’s great for long car rides, 
[or] for sitting in front of the TV,” she said.

Jahn noted that she had to take a 
few steps back from knitting as often 
in the past six months. Her dear Rudy 
passed away in December, so the hats 
sometimes had to wait. Jahn said that 
since she has yarn all over the house, 
Rudy often helped her roll the yarn for 
her hat projects.

Whether she’s producing a lot of hats 
or a few, Jahn has kept her initial reason 
for starting the project in sight. 

“It makes me feel very good to do 
something for the community.”

The infants who received the precious 
hats are glad she did.  GN

career path, she pointed out that she’s 
always been crafty. “I sew, I knit, I crochet, 
I do photography, [and] I used to quilt.” 

It’s the combination of nursing and 
knitting that brought an opportunity into 
Jahn’s life to give back. Jahn’s daughter, 
Theresa Bemis, has been a registered 
nurse at the birthing center for 16 years. 
Initially, Bemis did not want to pursue 
her mother’s career choice like many 
people thought she would. However, Jahn 
said that during one of Bemis’ college 
classes, she observed a baby delivery at 
an Albany hospital. From that point on, 
Bemis noted that she was hooked and 
had become a nurse herself.

While some hats were available for 
infants at Virginia Baptist, Bemis said the 
need kept growing. When Bemis asked 
her mother if she would begin knitting 
hats for the babies, Jahn 
wasted no time  
in responding.

“She saw a need that she could help 
out with, so she just jumped right in,” 
Bemis explained. “She takes such pride 
in them.”

Jahn agreed, “It’s my give-back project.”
Jahn attempted to crochet the hats, 

but that didn’t work out. She switched 
to knitting and never looked back. Her 
hats are colored in traditional baby blue 
and pink, as well as teal, purple, and some 
mixed pastels. The response from both 
the nurses and the patients at the hospital 
was electrifying.

Bemis explained that the nurses “love 
them. Every time I’ve brought them in, 
there’s always a crowd around the bag of 
hats, picking out which ones they want to 
give to their patients.”

She added, “It’s like someone brings in 
a bag of candy for them.”

Jahn replied with a smile that 
while she and Bemis share 

a love for nursing, 

IT MAKES ME FEEL 
VERY GOOD TO DO 
SOMETHING FOR 
THE COMMUNITY.

Barbara Jahn
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DREAMS

‘EVERYONE 
DESERVES A HOME.’

Rush Homes lovingly builds affordable 
and accessible housing to meet the demand.

By Dave Lenehan
Photography by Chad Barrett

Come True

Kate Goodman

KATE GOODMAN is all too familiar with how 
quickly life can change. Her sister, Beth, was 

driving back from visiting the Outer Banks with her 
3-year-old daughter when someone suddenly 
rear-ended her car, sending her vehicle 
into the back of a flatbed truck. Beth 
suffered a traumatic brain injury 
and soon found herself disabled 
and unable to meet her financial 
obligations. After looking 
for appropriate housing for 
Beth for about 10 years, Kate 
discovered Rush Homes.

Rush Homes develops 
affordable, accessible housing for 
our neighbors with both disabilities 
and low incomes. The organization 

rents one-, two-, and three-bedroom units at affordable 
rates and manages and maintains the homes. Kate, who 
serves as the director of development and marketing 

for Rush Homes, pointed out that its homes 
differ from what most would consider 

“plain, old affordable housing.”
Rush Homes accepts housing 

choice vouchers from the Lynch-
burg Redevelopment and Hous-
ing Authority (LRHA). Ac-
cording to Kate, those vouchers 
make up the difference between 
what Rush Homes charges 

for rent and what a tenant can 
afford living on, on a low income 

— often of only $12,000 a year 
or less. The LRHA administers the 

Michelle Buckland➤
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voucher pro-
gram but doesn’t 
have enough funding 
to meet the need for vouch-
ers. For those fortunate enough to receive 
one, the vouchers make it possible to 
spend no more than 30% of their income 
on housing, including utilities.

Executive Director Tracey Ballagh said 
the key to their homes is “dignity.”

“Everybody wants dignity — every-
body wants respect and self-respect. When 
you are independent and have that auton-
omy, you can say, ‘This [home] is mine, 
and look what I can do for myself.’”

Rush Homes began with a mother’s 
love for her son with disabilities. James 
and Mabel Rush accepted a call to a local 
Methodist church so their son, Jimmy, 
could live at the Central VA Training 
Center (CVTC). Born with profound de-
velopmental disabilities, Jimmy was cared 
for at home by his parents as long as was 
possible. As he and they grew older, it 
was necessary to find a new way for the 
family to thrive.

After Jimmy’s father died, the CVTC 
situation became untenable. Mabel 
searched for a plan that would work for 
Jimmy and others like him and found 
a model in Michigan that, with some 
alterations, seemed like it might work. 

Along with other 
interested parents of 

children with disabilities 
and community members, the 

Mabel Rush Foundation was formed.
Jimmy’s house in Lynchburg was 

purchased in 1996, and he lived there 
until he died in 2023. When asked what 
would make him happy, Jimmy replied, “A 
backyard and a basketball hoop.” He got 
both. His mother passed away as he was 
making the move into his new home, but 
she lived to see that her son would be well 
cared for beyond the time when she could 
be his caretaker.

One of the most significant ben-
efits provided by Rush Homes is that 
all units are built to a high degree of 
accessibility. Kate pointed out that many 
homes have roll-under cabinets and 
roll-in showers for wheelchair users. 
Many units feature electrical outlets 
installed higher for easier reach. If you 
visit a home provided by Rush Homes, 
you won’t find any doorknobs — only 
handles in case someone has dexterity 
difficulties. Additionally, all stoves have 
front-mounted controls.

In addition to building the units where 
its tenants live, Rush Homes also provides 
assistance to its tenants in various ways 
through its resident services coordinator. 

The staff member provides services such 
as nutrition classes, movie afternoons, and 
bingo games. Beyond the fun activities, the 
coordinator assists residents with appli-
cations for Medicaid and Supplemental 
Nutrition Assistance Program (SNAP) 
benefits, establishing a primary care 
physician, and other holistic services. Rush 
Homes also offers training for in-home 
care and self-care.

“We are advocate landlords and a res-
idential support network for our tenants,” 
Kate added. “Our residents feel a real 
pride of place.”

I WANT TO ASK PEOPLE TO 
TAKE A MINUTE TO LOOK 

BEYOND THEMSELVES AND 
THEIR SITUATIONS AND 
PONDER WHAT MIGHT 

HAPPEN … AND TO REALIZE 
THE DIFFERENCE A GIFT TO 
RUSH HOMES COULD MAKE.

Kate Goodman
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Today, Rush Homes has 152 units 
throughout Lynchburg with a waiting list of 
about 500 people.

Kate reflected on her personal experience 
with Rush Homes.

“I want to ask people to take a minute to 
look beyond themselves and their situations and 
ponder what might happen … and to realize the 
difference a gift to Rush Homes could make.”

Tracey returned to her initial thoughts 
about dignity.

“I would like for everyone to see the person 
and not the situation and recognize that every-
one deserves a home.” GN

Faith Sunde leads a sing-a-long for residents➤

James Reed at Florida Terrace➤
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INSPIRE
MORE GOOD
Donate or volunteer at your
local charities and nonprofits.

Agape Center 
Lynchburg
Serves as a Christ-centered 
ministry, addresses the needs 
of the whole person through 
mentoring, offering a food and 
clothing pantry, household and 
cleaning supplies, and much 
more. Appointments are sched-
uled every Tuesday, Thursday, 
and third Saturday from 10 a.m. 
to 2 p.m.
(434) 846-2783 
www.agapelyh.org

Charlottesville Ballet
Partners with Lynchburg arts 
institutions to create spec-
tacular performances and 
serves the community with free 
outreach performances and 
educational events as the Res-
ident Dance Company at the 
Academy Center of the Arts.
(434) 973-2555
www.charlottesvilleballet.org/
lynchburg/

Johnson Health Center
Provides affordable and com-
prehensive health care, serving 
the city of Lynchburg and the 
counties of Amherst, Bedford, 
and Campbell. All insurances are 
accepted and reduced fees are 
offered to those who qualify.
(434) 929-1400
www.jhcvirginia.org 

The Listening Inc.
Provides a safe place where 
young people are engaged to 
use the performing arts to ask 
questions, develop answers, 
perform with purpose, and 
change the world around them. 
(434) 515-2103
www.welcometothelistening.org

Freedom 4/24
Works to prevent and end 
sexual exploitation and traf-
ficking locally and globally. The 
organization raises awareness, 
provides prevention education, 
and expands the restoration 
work of its partners. 
(434) 582-4517
www.freedom424.org

Miriam’s House
Provides solutions to ensure 
that homelessness is rare, 
brief, and nonrecurring in the 
Lynchburg community.
(434) 847-1101
www.miriamshouseprogram.org 

Lynchburg 
Humane Society
Promotes animal welfare, 
adoption, and education.
(434) 448-0088
www.lynchburghumane.org

Virginia 
Amateur Sports
Promotes the awareness and 
benefits of physical fitness 
and healthy lifestyles through 
training and competition, and 
directs more than 10 events 
throughout the year, including 
the Virginia Commonwealth 
Games at Liberty University, the 
largest multi-sport festival held 
in Virginia each year.
(434) 515-0549 (text preferred)
www.commonwealthgames.org

Lynchburg Grows
Works with the community to 
provide access to healthy food 
and afford purposeful jobs to 
people with disabilities. 
(434) 846-5665
www.lynchburggrows.org

Good News Magazine’s 
mission is to build 
stronger communities 
through positive 
stories. We encourage 
you to donate and 
volunteer at local 
nonprofits to spread 
more good in your 
community.
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Arc of Central Virginia
Supports individuals with developmental 
and intellectual disabilities and their 
families and is dedicated to providing 
advocacy, resources, skills, activities, and 
opportunities.
(434) 845-4071
www.arcofcva.org 

Lynchburg Humane Society
Promotes animal welfare, adoption, and 
education.
(434) 448-0088
www.lynchburghumane.org 

Blue Ridge Area 
Food Bank Inc.
Fights hunger and provides food 
assistance to those in need.
(434) 845-4099
www.brafb.org 

Greater Lynchburg 
Habitat for Humanity
Ensures that families can get access 
to the resources, education, and skills 
they need to be independent, successful 
homeowners.
(434) 528-3774
www.lynchburghabitat.org

This Space Is 
Reserved For You!
Show Your Support For Local Nonprofit 
Organizations By Sponsoring This Page!

 

Join inspiring local charities and become a part of a movement 
that embodies the true essence of compassion. Not only will 
you have the opportunity to connect with readers on a deep 
and meaningful level, but you will also have the chance to 
uplift your brand in an impactful way. 

Contact me today! 
(434) 215-8249 
Kevin@GoodNewsMags.com

Kevin Maples
Publishing Partner
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The Value of Good News
Good News Magazine not only lets you reach your audience 
directly, it’s also a way to build brand recognition and positive 
associations over time. Placing your ad alongside engaging, 
positive stories means it’s much more likely to be seen and 
well received.

Our beautiful design and community focus result in a 
premium publication that readers keep in their home for 
long periods of time — leading to more views of your ad.

POSITIVE ASSOCIATION
Your ad lives with positive and 
‘viral’ content. Readers fall in 

love with their town and 
your business.

LOCAL AUDIENCES
Your message reaches fans of 
the magazine. Local readers 

suggest more than 90% of the 
stories we tell.

LONG SHELF LIFE
Readers look at your ad over 

and over again. 60% of readers 
keep every issue for more than 

60 days.

POWER OF PRINT
Social media is drowning in 

negativity. Readers notice your 
ad as they crave the 

good ol’ days.
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A D V E R T I S E R  I N D E X

We can spread Good News because of our generous 
advertisers. They help make our world a little brighter. 
We encourage you to do business with them.

G O O D  N E W S
S U P P O R T E R S



Regular Sushi Rolls
(Cut into 8 pieces)

R1. Avocado Roll (avocado) ............... $5.90
R1. Cucumber Roll (cucumber) ......... $5.90
R2. Avocado & Cucumber Roll  
      (avocado and cucumber) ............. $5.90
R3. California Roll (crabmeat,  
      cucumber and avocado) ..............$6.90
*R4. Tuna Roll (tuna) ...........................$6.90
*R5. Salmon Roll (salmon) .................$6.90
*R6 Spicy Tuna Roll 
      (spicy tuna and cucumber) .........$6.90
R7. Philadelphia Roll (smoked 
       salmon, cream cheese) ...............$6.90
R8. Crispy Salmon Roll (salmon, 
      roll fried in tempura) ....................$6.90
R9. Crispy Tuna Roll (tuna, 
      roll fried in tempura) ....................$6.90
R10. Shrimp Tempura Roll 
      (tempura shrimp, eel sauce ........$6.90
R11. Eel Roll (eel, cucumber, 
      eel sauce) ........................................$6.90
R12. Spicy Salmon Roll 
      (spicy salmon, cucumber ............$6.90

Sushi Combinations
Customize your own box of sushi by 
choosing any two or three half orders 
(4 pcs.) of any regular sushi rolls (R1-R12)

Two Type Combo (8 pcs.) ...................$8.50
Three Type Combo (12 pcs.) ............. $10.50

Hibachi Entrees
(Comes with fried or white rice, 
zucchini, onion)
Any substitutions made to an order are subject to 
an extra charge. No rice, substitute noodles $1.00 
•No rice, substitute vegetables $2.00

Mixed Vegetable (Zucchini, 
      Onion, Broccoli, Mushroom, 
      Carrots) ............................................ $8.75
Teriyaki Chicken ....................................$9.25
Ribeye Steak (w. Mushrooms) ......... $10.50
Shrimp (w. Broccoli) .......................... $10.50
Filet Mignon Steak 
      (w. Mushrooms) ............................$13.99
Salmon (w. Broccoli) ......................... $14.50
Ribeye Steak and Shrimp ................. $14.50
Ribeye Steak and Chicken................. $14.15
Shrimp & Teriyaki Chicken ................ $14.15
Ribeye Steak & Shrimp 
      & Chicken ....................................... $18.15
Filet Mignon Steak & Chicken .......... $18.15
Filet Mignon Steak & Shrimp............ $18.15
Filet Mignnon Steak & Shrimp 
      & Chicken .......................................$22.15
Jumbo Shrimp (12 pcs.) 
      (w. broccoli) .................................. $14.85
Filet Mignon Steak & 
      Jumbo Shrimp (6 pcs.) .................$19.70
Filet Mignon Steak & Salmon ...........$19.70
Jumbo Shrimp (6 pcs.) & Salmon ....$19.70
Filet Mignon Steak & Scallop ..........$20.85

Specials
(Comes with fried or white rice)

Green Pepper Chicken/
      Black Pepper Chicken ..................$10.10
Green Pepper Steak/
      Black Pepper Steak ..................... $10.50
Green Pepper Shrimp/
      Black Pepper Shrimp .................. $10.50
Green Pepper Filet Mignon/
      Black Pepper Filet Mignon ........ $14.85

Chinese Specialty
(Comes with fried or white rice)

Beef & Broccoli (flank steak)........... $12.85
Chicken & Broccoli (white meat) .... $12.85
Beef w. Mixed Vegetables 
      (flank steak) .................................. $12.85
Chicken w. Mixed Vegetables
      (white meat) ................................. $12.85
Shrimp w. Mixed Vegetables ........... $12.85
General Tso’s Chicken 
      (w. pepper & onion) .................... $12.85
Sesame Chicken (w.broccoli)........... $12.85

Yakisoba
(Lo Mein Noodles) / Fried Rice

Vegetable Yakisoba/ 
     Vegetable Fried Rice .................... $14.99
Chicken Yakisoba/
     Chicken Fried Rice ........................ $14.99
Ribeye Steak Yakisoba/
      Ribeye Steak Fried Rice ............. $14.99
Shrimp Yakisoba/
      Shrimp Fried Rice ........................ $14.99

Call or visit us online to order: (434) 385-0182 
4901 Fort Avenue Lynchburg, VA 24502 

www.OsakaLynchburgVA.com *Raw fish/Consuming raw fish may increase your risk of food borne illness.




