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SUPPORTING OUR
COMMUNITY WITH
HIGH-QUALITY

EMERGENCY CARE.

Vanderbilt physicians
when you need us most.

For accidents and sudden illnesses, including chest pain, you can count on the
exceptional teams of Vanderbilt emergency physicians, nurses and staff at
Vanderbilt Tullahoma-Harton Hospital and Vanderbilt Bedford Hospital. Rest

assured that when you or a loved one has an emergency, we're right here, close
to home, ready 24/7 to provide the highest standard of care. It's part of our

commitment to making health care personal.

Learn more about Vanderbilt Health emergency services at
VanderbiltTullahomaHartonHospital.com or VanderbiltBedfordHospital.com.

VANDERBILT HEALTH

Vanderbilt Tullahoma-Harton Hospital Vanderbilt Beford Hospital
1801 North Jackson Street 2835 Highway 231N
Tullahoma, TN 37388 Shelbyville, TN 37160



LEASE FOR 370
PER MONTH:

New 2025 Jeep Compass Latitude 4x4

Stk# C2505

"The lease offer is based on 20% down, MSRP: $30 360
an annual mileage of 10,000, and !

— 48-month lease period.  Stan’s Discount: - ¥2,215

— S Rebates: - #3,000
Stan's Price: °25,145
Total Savings: 5,215

LOWEST PAYM ENTS BEST SELECTION

NEW Chevys NEWleeps Pre-Owned
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Chevrolet Buick GMC Chrysler Dodge Jeep Ram StanMcNabbChevy.com i %
Sales: (931) 455-3451  Sales: (931) 408-9662 o R T {s\f{!anMCNabb

Service: (877) 427-5222  Service: (931) 408-9671

= GMC = —— ccocgy U Jeep @

All prices plus tax, title & license includes $599 doc fee. Prices subject to change & vehicle availability.



SAVINGS
WHEN YOU
NEED IT

PERSONAL SAVINGS

Your financial goals deserve a reliable
partner. With personal checking and
savings accounts from First Vision Bank,
every milestone is within reach.

FirstVision

Member

ibic & FVB.BANK

nnnnnnnnnn

LENDER

- Free Gift Wrapping

- Feet and Arch.
Measuring

- Discounts
Available

SERVING THE AREA

www.claytonsshoes.com
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Insuring Your Tomorrow Today
Call Now: 931-455-3453

FOR OVER 125 YEARS
WITH SERVICE, QUALITY & FIT EETER
G DOWNTOWN TULLAHOMA —— Auto-Owners
% OLDEST SHOE STORE IN TENNESSEE! INSURANCE
3 McCORD LIFE - HOME - CAR - BUSINESS
Hours: Tues. - Fri. 9:30 - 5:30 - Sat. 9:30 - 2:00 - Sun. & Mon. Closed THOMA I 15 W. Lauderdale, Tullahoma

Insurance

www.lgmtins.com
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Love the Look, Skip the Labor.
Ask About Delivery ¢ Assembly!

¢ 0% Financing Available (pending credit approval)
e Convenient Monthly Payments

e Revolving Line of Credit

e Special Promotional Offers Available

FMO proudly offers simple to obtain, simple to use financing.
Our programs often allow you to make payments while deferring
interest, and always maximize your benefits when shopping with us.

10

0 (931) 841-3902 e 105 N. Jackson St., Tullahoma [=]
Mon. - Sat. 10:00AM - 6:00PM e Sun. 1:00pPM - 5:00PMm

FURNITURE MERCHANDISE OUTLET q’ www.fmotn.com
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Good Stories

TAMELA HAMPTON:

BRINGING STYLE AND HEART HOME
She turned her dream into a boutique

where style and community connect

JASON AND LISA WIKOFF:

A TASTE OF TRADITION

A family sandwich shop continues to
thrive in its Tennessee home

DAVE BUCKMAN: HARD WORK,
HEART, AND A LITTLE MULCH

A veteran and business owner helps
Tullahoma homeowners create
beautiful and functional outdoor spaces

Good Times

ADVERTISER INDEX

Only positive and
local stories at your
door every month.

Get a local magazine that covers
only positive stories about every-
day people in our community.

Subscribe to
Good News
Magazine online

goodnewsmags.com/subscribe/

Good News
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AT CITIZENS TRI-COUNTY BANK, BRGEEZCY you bank
E'REALIFABOUTIBEINGIAPART  [FSoeyloniipam
OF OUR CO MMUNITYV is locally owned and

here for you!

CITIZENS

TRI-COUNTY

B ANK

TULLAHOMA DOWNTOWN
201 North Jackson St
(931) 455-3488

al W“"e h°p~r~ e
hop Iocal t06| - , ITM Only Location
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www.citizenstricounty.com

Call us Mon-Sat 7-7¢c" « We’re Here To Serve You.
(2NBE% MemberFDIC The Only Community Bank You'll Ever Need! n

Making A Difference
In Women S L1ves

Winton Auction & Realty
931-967-3650|/WintonAuction.com
116 1st Ave. SE, Winchester, TN

Thank you for voting us Franklin Co Finest OBGYN!!!!
Crecired
Women's Health Center

Enjoyithe Nice Weather

Wez/ﬂmae theOCawn

BRYAN MYERS, M.D. ) CommerC|aIlReS|dent|
MELODY HARRISON, NP-C SAHARRA JEWELL, APN Fully Licensed & Insured’;
Winchester: Manchester: Tullahoma: ~
161 Shirley Dr. 1034 McArthur St. 106 Westside Dr, Ste. A (931) 461 8881
(931) 962-0450 (931) 954-5111 (931) 393-4700 TN Charter #1246
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Discounts and great service.
What are you waiting for?

- -
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/ — g
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up to up to

40% New Home Discount 25°/° ‘:;‘;:::::: ?H:‘:rl::)y

2‘8‘0"/° Multi-Car Discount

up to
200/° Safe Driver Discount

up to
Companion Policy
10%

Discount (Auto)

up to
CEVALN AT
12%  auto Discount

Discounts vary by state and rate class.
See your Shelter Agent for details.
David Dunlap
313 S. Jackson St.
Tullahoma, TN 37388
(931) 455-5812

DDunlap@ShelterIinsurance.com

SHELTER
INSURANCE

‘ ® We’re your Shield. We’re your Shelter.

AUTO ® HOME e LIFE

Shelterlnsurance.com

w'e for
oment

WITH US, YOU'LL
RECEIVE THE
COMPASSIONATE,
PERSONALIZED
CARE YOU
DESERVE.

Skilled Nursing &
Short-Term Therapy

Life

®

(931) 455-8557

care
1715 N. Jackson St. Center

Tullahoma, TN 37388 of Jullahoma

LifeCareCenterOfTullahoma.com

GOOD NEWS TULLAHOMA

&, SERVING OUR COMMUNITY
B FOR OVER 50 YEARS

Veteran Founded
and Owned!

Follow Us On Facebook & Instagram
For Upcoming Specials!!

[ INTERSTATE | e
(SPIRITS-WINE) LIQUOR S [BEER & MORE
£ (931)728-7366 @

20 Expressway Dr.,Manchester, TN

www.interstateliquors.com
Please Drink Responsibly

JOIN U3 IN THE FIGHT T0 PREVENT HOMELESSNESS

We need your help...  Bonotefer!
For as little as $9.95 a month you

can become a financial partner with

Community Care Ministries.

A\THE ATTIC
% QUTLET

Mon-Fri: 9am-5pm « Sat: 2am-2pm

302 West Hogan St.
Tullahoma, TN 37388

(931) 393-3002
commcare@lighttube.net
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WELCOME TO GOOD NEWS

HEN YOU choose a locally owned

business over a national chain,

youre not just spending your money, you're
planting it. And the roots of that invest-
ment reach deep. Every dollar counts, and
it lifts our neighbors.

According to the Economic Policy In-
stitute, 68 cents of every dollar spent at
a local business stays in your communi-
ty, compared to just 32 cents at a chain.
When the community gets to keep the
cash flow internal, it doesn’t lose revenue
to corporations and competitors.

Imagine a little shop tucked between a
bakery and a barber. The owner opens the
doors each morning with her hands wrapped
around a warm mug of coffee. She sweeps
the sidewalk and turns on the glowing “open”
sign. Years ago, she dreamed of creating a
shop that felt like home, where people could
find handmade goods, gifts that mean some-
thing, and real connection. That dream be-
came her reality not because a corporation

backed her, but because her neighbors did.

sl A

Wesley Bryant,
EDITOR-IN-CHIEF
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LETTER FROM THE EDITOR

Shop Local

Every receipt is a vote for
dreams to stay open.

Because people like you stopped by.

Every time someone chose her store,
she was able to hire a part-time worker,
fix a leaky roof, or sponsor a Little League
team. When large companies laid oft work-
ers, her steady foot traffic kept her doors
open and jobs in place. Because the people
in our community are not just people look-
ing for a profit. They’re friends. Neighbors.

When our community is full of local busi-
nesses, it brings our home to life. It makes the
gloomy gray sky look like a bright sunrise af-
ter a stormy night. It adds beauty, like a local
flower shop with blooming colors. Without
each other, those flowers wilt. Without our
financial support, our shops close their doors.
When the glowing neon sign turns oft for
good, the storm rolls back in.

Sure, shopping local can sometimes
mean paying a couple of extra bucks. But
our community and the people in it are
worth it. This issue of Good News is about
shopping local, and it celebrates the people
who keep our community alive. GN

GOOD NEWS TULLAHOMA

From our
publishing
partner

“I am proud to be
part of a publication
that shares uplift-
ing stories about
local heroes from

our community to
inspire us all. If you
would like to help in
our mission to drive
enthusiasm, connec-
tions and local pride
in our community,
reach out to me today
with questions about
becoming an adver-
tiser and help spread
the Good News!”

Tony Glenn
Publishing Partner

(931) 450-0283
tony@goodnewsmags.com

What do you think
about the magazine?

eaTLd
Qe
9, 310N5X

Scan with your
smartphone’s camera.

Do you enjoy Good News? Let us
know what you think! Follow us
and leave a review on Facebook.
Search Good News Tullahoma
or send a letter to the editor:
goodnews@goodnewsmags.com
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Your family and
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in this magazine.

Get your family and friends in our local
magazine that covers only positive stories.

Submit your
family and
friends online

-.J

goodnewsmags.com/submit-a-story/
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It's Better Than Camp! WE’VE
% GOT YOUR
BANK

SEWANEE SCHOOL

OVERNIGHT CAMP Whether you're planning to start a
business, purchase a new home, or
Sewa hee, Tennessee finance your education, Traders

Bank is here to support you.

July 6-20, 2025 | Ages 11-15

Here's why you should choose our

Morning Specialty Sessions May Include: bank for your financial needs:
American Sign Language, Archery, People You Know
Ceramics, Computer Tech, Culinary Competitive Interest Rates

Arts, Caving, Martial Arts, Mixed
Media, Mountain Biking, Music
Lessons, Theater, Woodworking, Yoga
... and More
+ Traditional Camp Activities!

Wide Range of Loan Options

BANK WITH US! °

931-455-3426
www.citizens-bank.org

ess, TRADERS BANK

o CITIZENS BANK FAMILY
CITIZENS BANK « SMITH COUNTY BANK Member
BANK OF CELINA « LIBERTY STATE BANK
AMERICAN BANK & TRUST

Events,lthique
Gatherings“' Included in your rental:

- « Tables & Chairs
The E\/ent NOOk « 85'Smart TV w/HDMI

DOES It A“! « Kitchen Prep Area

« Microwave & Fridge
« AV Bluetooth Speaker System

We are the perfect program for
first-time campers! Come for one
session or the full two weeks.

www.sasweb.org/summer

Available Add-ons:

« Inflatables

« 4 ft. Light Up Numbers
« Balloon Decor

3 * & More!
Have Your Septic Tanks Taken Care Of
We Serve All Of Middle Tennessee
> « OVER 23 YEARS EXPERIENCE éz
e o « COMMERCIAL & RESIDENTIAL
YPER A s EVENT
@ . © sy © i (931) 247-8230 N O O K

1940 N Jackson St. Ste. 200
Tullahoma, TN 37388
theeventnooktn@gmail.com

theeventnook.com

«Septic Tank Pumping KEITH'S TANK SERVICE
« Sewer Drain (931) 433-0900 + (931) 962-0510
« Install « Clean Out www.keithssepticpumping.com

TULLAHOMA, TN
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We celebrate life daily by providing quality,
consistent and loving care to our residents.

NHC HealthCare Tullahoma
1321 Cedar Lane
Tullahoma, TN 37388
931-222-4208

NHCTullahoma.com

Skilled Nursing Care
* 24-hour nursing care

« Chef-prepared meals

« Enriching daily activities

+ Rehabilitation
« Continuum of care
« Safety and protection
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The Name You Can Trust

&STROOP’S

ACCURATE REFRIGERATION, INC

513 W. Llncoln St.
Tullahoma, TN 37388
(931) 455-8757

S e

‘ COMFORT. '
SPECIALIST

|
|

ROYAL

Bk N I T U R E

{ EST.1946 }
Pa—— /'

Family Owned Company
serving Tennesee since 1946

.;M|dn| h&MO ness . o R =
~  Signature Design by As

In=stock and ready for de

Tullahoma, TN pirec
375 W Lincoln St
Tullahoma, TN
(931) 919-1577

Winchester, TN
405 Bypass Rd arge 0
Winchester, TN
(931) 304-2895

Fayetteville, TN

1416 Huntsville Hwy.
SteB

Fayetteville, TN

ROYAL FURNITURE

Winchester
(931) 967-8822

-
E= TRANE
— 4

It’s Hard To Stop A Trane:

(931) 414-5428

7944_202°
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Brianna Hale:
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JRATING UNFORGETTABLE
UNTIY EXPERTENCE

Her events draw thousands, support local vendors,
and create unforgettable community experiences.

By Jeriah Brumfield // Photography by Brooke Snyder

RIANNA HALE always knew she wanted to run her

own business — she just didn't know what kind. With
a degree in business, she initially started out making and
selling home decor, but setting up for her first event left her
searching for something bigger.

“I saw a lot at that event, but I just knew it could be so
much bigger and better,” she said.

That epiphany led to Brianna Victory Events, a success-
ful event-planning business that now hosts 18 major events
annually and draws thousands of attendees.

Hale’s first official event was a craft fair, but her next ven-
ture truly put her on the map — the Peach Cobbler Festival.
It started as a small community gathering and has grown
into a massive annual event, attracting thousands of people
each year.

Spirited attendees paid $5 to sample and vote on their
favorite cobbler, while vendors sold their own sweet creations
throughout the festival. In addition to the contest, the festival
featured a petting zoo, train rides, and vendors selling all
kinds of peach-themed goodies.

“They lined up hours before the contest even happened,”
she said.

The festival’s meteoric rise in popularity soon over-
whelmed its original confines, leading Hale to seek a new
home at Hop Springs.

Hale’s events have expanded even more over the years
in both size and variety, covering everything from fami-
ly-friendly festivals to niche expos. In addition to the Peach
Cobbler Festival, she has introduced a Butterfly Festival fea-
turing 2,000 butterflies, a circus, carnival rides, foam parties,
and fireworks shows.

What exactly is the secret to her success? Inclusivity.
She designs every event with something for everyone,
from kids’ activities to live music, fireworks, and even a
circus this year.

The entertainment is just the icing on the cake — the real
foundation is the vendors who make her events possible. She
believes that prosperous local businesses create stronger, more
connected communities.

Aside from festival frenzies and celebrations, Hale
has used her platform to give back to the community.
She has raised money for Westwood Elementary’s special
education program and collected donations for local
nursing homes.

GOOD NEWS TULLAHOMA
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A A free gift was given to the first 100 adults. Upon opening hour, the building
filled with customers looking to shop with over 100 vendors.

Surprise giveaways, from family entertainment pack-
ages to extravagant prizes like free vacations, wedding
dresses, and honeymoons, wind their way into many of
her events.

“I love catching people oft guard with something
special,” she said.

“I had a Berry Festival, and there was this family
that came in wearing matching outfits from head to toe,
covered in berries. They were shopping and bought a lot
from the vendors — I saw them everywhere. I got on the
microphone, thanked them for coming out and supporting
everybody, and gave the family the first $300 certificate to
Main Event.”

16 // ISSUE 5 2025

Hale’s creative process is entirely her own. Admittedly,
her brain often roams with new and exciting event ideas in
the middle of the night. And when the event day arrives,
she runs on pure adrenaline.

“I work 18 hours straight without sitting down leading
up to the event. And I'm just full of energy on the event
days. My favorite part is the day of the event because I get
to see how it all came together and engage with everybody
who came.”

Hale takes event planning to new levels. She cre-
ates experiences that bring people together, support

SN
///7/// -

local businesses, and leave attendees with moments
they won'’t forget. GN
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BRIANNA VICTORY EVENTS
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History and ¢

An embroidery hobby grew
into a thriving boutique in a
historic local 1895 home.

By Jeriah Brumfield
Photography by Ashleigh Newnes

and submitted by Randa Lashay Photography

HEN LEXIE Heath first
W stepped inside the historic
Daniel House at 206 E. Lincoln

St., she felt its history settle around her —
there was something undeniably special
about the place. But nothing could
have prepared her for the moment
she peeled back the aging
wallpaper during renovations
and discovered delicate golden
tulips gracing the walls beneath.
Everything she experienced
leading up to this point came
full circle. Years earlier, when she
started her Etsy shop, she named
it Yellow Tulip Design, inspired by
her favorite flower. As she worked to
preserve what she could of the building,
she realized those very flowers were waiting
for her all along.
“T'went to the closing, got the keys to the
place, came back over here by myself, and
started punching out the ceiling in one of

18 // ISSUE 5 2025

Lexie Heath:
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the rooms,” Heath said. “Underneath that,
there was wallpaper that had gold tulips on it.
'The wallpaper was in disrepair from years of
neglect. But finding that little ‘God wink of
something hidden in the walls from the ‘40s
or ‘50s let me know that this was meant to be
— this should be the Yellow Tulip house.”

In 2014, Heath purchased an embroi-
dery machine on a whim while looking
for a creative outlet. Her hobby eventually
became something more as she began
monogramming gifts for friends and fam-
ily. Soon after, she launched an Etsy shop
named Yellow Tulip Design.

'The name captured her love for tulips
and gave her brand room to grow beyond
a specific location or product. As her
business expanded, she began dreaming of
a physical storefront.

In December 2019, an opportunity
arose. She learned that the Daniel House,
a beautifully preserved home dating back
to 1895, was going up for sale. By January

GOOD NEWS TULLAHOMA
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A What started as a hobby is now a signature
service. Heath still loves sitting down at her
machine to bring your custom creations to life.

2020, the building was hers. Then came
the hard part — renovations.

Due to the challenges of the
COVID-19 pandemic, finding contractors
was difficult, so Heath rolled up her sleeves
and did nearly all the work herself. Eleven
months later, in November 2020, Yellow
Tulip Design officially opened its doors.

Before she closed on the building, she
and her husband, Mason, got married in
April 2020. They are now the proud par-
ents of two children, Kennedy (4 months)
and Beckett (2 1/2).

“How to survive a pandemic: renovate
an old building and get married,” she joked.
'The boutique’s intricate woodwork,

original fireplaces, and soaring ceilings
provide the perfect setting for Heath’s
distinctive selection of clothing, accesso-
ries, and home decor. The boutique carries
timeless classics alongside contemporary
pieces, and customers often leave with
something unexpected.



A Lexie, Kennedy, Mason, and Beckett Heath

The real charm of Yellow Tulip Design,
though, is its inviting atmosphere. Shopping here
feels like visiting the home of an old friend.

“We're the people you're going to come to
when you need donations for your kids’ fundrais-
ers or church events,” Heath said. “We want it to
come full circle and to be a community.”

She and her team take the time to understand
each customer’s style and preferences, creating ex-
periences rather than transactions. Shoppers often
stop looking for a baby gift, wedding present, or
special monogrammed item for themselves, only
to leave with more than they expected.

Yellow Tulip Design proudly supports local
artisans by featuring handmade jewelry, Bespoke
candles, and custom-printed apparel.

According to Heath, Investing in other small
businesses is fundamental to building and sustain-
ing prosperous communities. She encourages
up-and-coming entrepreneurs to connect with
a mastermind group outside the local com-
munity. These groups offer support, new
perspectives, and practical advice. They’re
also a great place to celebrate wins,
brainstorm ideas and stay motivated.

Yellow Tulip Design is Heath’s
vision coming to life. Every
detail, like the inventory
and the building’s historic
beauty, tells a story. And
just like the hidden yellow
tulip wallpaper, it all feels
meant to be. GN
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FAMILY TIME. &=

General orthopedics
Arthroscopic hip,
knee, elbow, shoulder
& ankle injuries
Fracture care

Total joint replacement
Rotator cuff repair
Joint & soft tissue
injections

5
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BRIAN PETERSEN
€ ORTHOPEDICS

Tullahoma

730 Kings Ln.
Tullahoma, TN 37388
(931) 841-9200

Shelbyville

120 Martin Rd., Suite 200
Shelbyville, TN 37160
(931) 488-8700

Proudly Serving
Our Communities with

EXCEPTIONAL CARE

ﬁi“ " \

s Comprehenswe
2 5 PET EXAM'
(New Clients/Pets Only) &

Contact Us & Book Today! B f) ﬁgg};ﬁl
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Dr. Jennifer Yates, Dr. Brian Alexander, Dr. Angie Hawkins, & Dr. Melissa Bush

1722 Hillsboro Blvd. = Manchester, TN 37355
(931) 728-6633 = www.AnimalHealthVet.com

Richardson Waste Removal
& Richardson Waste Solutlon

Weekly Service
Residential « Commercial * Industrial

Roll-Off Containers
Construction * Demo Debris « Commercial
Industrial * General Clean-Up

e . Quality service since 1963 Our Business is Picking Up!

931-433-6634

Ask about automatic payment
richardsonwaste@gmail.com

1310 Cedar Lane ® Tullahoma

Apartments 931-455-6762

TDD#s 1-800-848-0299 (V) » 1-800-848-0298 (T/A) hearing impaired only!

Erom g@m@m

Gomplete Excavation

Complete Excavation Services:

Skid Steer Loader Demolition Ponds & Lakes
Mini Excavator Roads & Driveways ~ Underground Utilities
™8 Bulldozer & Track Hoe Grade Work Complete Rock
] Site Prep Pads

Hammer Services

L] Almj
VISA | All major

credit cards
> accepted

931-525-7013

Tell us something
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goodnewsmags.com/stories

We want to build stronger communities through positive, local
stories. We can’t do that without your submissions. Submit a
story idea, and it could be featured in the magazine.
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GOOD NEWS
IS COMING
TO DINNER!

We will feature a local
food critic's thoughts
as they dine in Tullaho-
ma. This month Tabitha
Buckner visited

La Vaquita Taqueria.

La Vaquita

Taqueria
303 E. Lincoln St.
Tullahoma

:hmeet tacos 5 ’-qnesalrin-iu

-gorditas 5

bumritos 1O
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~cheesychicken _mdm

o
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LA VAQUITA TAQUERIA:

FROMISTREET, TACOS TO QUESABIRRIA'BLISS ‘

Taste the tradition, one taco at a time.

A VAQUITA Taqueria offers a vibrant

culinary experience that brings the

authentic flavors of Mexico to the local
community in Tullahoma. Located at 303
E. Lincoln St., this food truck has become a
beloved destination for those seeking amazing
tacos, savory birria, and refreshing horchata.
And they are hard to miss with their Mexican-
flag-inspired green, white, and red stripes
donning the truck!

For those craving a hearty meal, the burritos
are a popular choice. These 12-inch flour tortillas
are filled with refried beans, rice, lettuce, toma-
toes, onions, cheese, sour cream, and a selection of
meats, including steak, chicken, carnitas, chorizo,
and more. If you are looking for something a little
more authentic, their street tacos are out of this
world. I chose a selection of meats, and each one
was piled high with flavorful meat and veggies
and served on a warm, slightly crispy corn tortilla.

Another favorite is the quesabirrias, and
personally, these are my favorite and a must-or-
der at any location offering them, so of course,
I had to try them! La Vaquita’s quesabirrias are
so luscious and savory, with melty cheese, fresh,
crisp red onion, and cilantro. They are a flavor

explosion in every bite, especially when dipped
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in the accompanying consomme. I struggle to
find any bite more enjoyable.

Allin all, La Vaquita Taqueria offers a
number of classic Mexican and Mexican-in-
spired offerings. You could try their homemade
gorditas and nachos supreme piled high with all
the toppings, loaded carne asada fries, tortas, and
so much more. I also learned they have recently
begun serving breakfast burritos, too, and I need
to make a trip back soon for that. I love a warm
tortilla bursting with potatoes, sausage, and eggs!

Beyond the delectable food, La Vaquita
Taqueria is known for its warm and inviting
atmosphere, making it a perfect spot for quick
lunches and easy dinner pick-ups! The friendly
staft and commitment to quality have solidified
its reputation as a must-visit culinary gem in
Tullahoma, and I cannot wait to get back.

Whether you're a longtime fan of Mexican
cuisine or new to its flavors, La Vaquita Taqueria
promises an authentic and satisfying dining
experience that captures the essence of Mexico’s
culinary traditions. If you’re heading down East
Lincoln Street, be sure to look for the smiling
cow on the side of the truck, stop in for a tasty
dinner, and pair it with a creamy, refreshing
horchata! Buen provecho! (Or bon appetit!) GN
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ERP' D ° S ENERGY costs rise and outages
°

become more common during
Tennessee’s colder months, many

homeowners are looking for smarter, more
’ reliable options. That’s where Elk River

Public Utility District (ERPUD) comes in

— offering a one-stop shop for all things
\ ;‘ / armer uture natural gas, including appliances, expert

guidance, and cost-saving incentives. With

offices across the region and a dedicated

Why more families are making the switch general manager like Matt Hulvey,
to natural gas with ERPUD ERPUD is helping families make the

switch to natural gas easier than ever.
By Haley Potter // Photography by James Jordan

LTy DISTRICT
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“Natural gas is reliable, efficient, and
affordable,” said Hulvey. “We want people
to know that this is a long-term invest-
ment in comfort and peace of mind.”

Unlike electric heating systems, natural
gas doesn't rely on overhead power lines
that can fail during storms or freezing
temperatures. ERPUD’s natural gas pipe-
lines are located underground, which helps
prevent service interruptions, even during
severe weather events.

“We don'’t have to turn off our service
when the temperatures drop,” Hulvey ex-
plained. “With natural gas, our customers
stay warm — even when the power goes
out around them.”

'That kind of consistency matters to fam-
ilies trying to stay safe and cozy through the
winter. With natural gas, homeowners can
rest easy knowing they’ll still have hot water,
heating, and cooking capabilities no matter
what the weather brings.

One of ERPUD’s most popular of-
ferings is the tankless water heater, which
provides an endless supply of hot water
without taking up bulky space in your
home. These sleek units mount directly
to the wall and are both space-saving and
energy-efficient.

“They don't rust out like traditional
water heaters, and you're not paying to
keep a tank full of water hot all the time,”
Hulvey noted. “It’s hot water on-demand,
and it lasts longer.”

Natural gas also brings energy savings
to other household appliances. Gas
dryers, for instance, not only dry clothes
faster than their electric counterparts, but
also do so at a lower cost. And when it
comes to cooking, many home chefs pre-
fer the precision of gas cooktops, which
offer quick heat-up times and better
temperature control.

Switching to natural gas isn't just a
smart move for efficiency — it’s also easier
on the wallet, according to Hulvey, thanks
to ERPUD’s competitive pricing struc-
tures and rebate programs.

A Stefani Edinger, Kimbery Hart, Tristin Sain, Torrie Jernigan, Caitlin Simmons, Destiny Angus, and Melonie Howell

“Customers who use gas year-round
— for heating, water heating, cooking, or
drying — benefit from a lower monthly
rate,” he said.

Even homes that use gas primarily
for heating are eligible for affordable rate
options. On top of that, ERPUD offers
generous rebates for both new appliance
installations and replacements.

“If your old appliance has gone bad
and you're installing a new one, you can
still qualify for a rebate,” Hulvey said.
“We’re here to make the transition as
affordable as possible.”

Hulvey said ERPUD goes beyond just
delivering gas.

“We do install most any gas appliance,
but mainly sell just logs, tank water heat-
ers, and some space heaters,” he said.

ERPUD even offers free natural gas
safety inspections, ensuring every home
and family is protected and informed.

“We try to take care of it all, whether
you're just starting out with natural gas or
upgrading your current setup,” said Hul-
vey. “Our goal is to make this as seamless

and beneficial as possible.”
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Franchised in Franklin and Coffee
Counties, ERPUD is a local utility with
a strong commitment to the communi-
ties it serves. Its budget billing options
help customers plan their monthly costs
without surprises, and ERPUD’s expe-
rienced staft is always ready to answer
questions or help homeowners explore
what gas options are right for them.

“We really care about helping our
customers find the best fit for their
lifestyle,” Hulvey emphasized. “Whether
you’re building a new home, remodeling,
or just looking to save money, natural
gas could be the solution you didn’t
know you needed.”

As more families choose to make the
switch, ERPUD stands ready to guide
them every step of the way, with reliable
service, high-efliciency products, and
real savings that make a difference all
year long. GN

For more information about ERPUD’s
services, rebates, or available appliances,
visit erpud.com.
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REFRESHING
SUMMER

TREATS

straight out of
Mama’s cookbook.

It's ready; come and get it!

It's hard to want to eat a large meal after a
long day working or playing out in the blis-
tering heat. You know you need something
substantial to sustain you, yet you're so
worn out. Those hearty winter meals, while
tasty, sit too heavy on your stomach. That's
the last thing you want. It sounds like you
need something light, refreshing, yet still
incredibly appetizing. Well, fret no more.
We have just the right lighter fare recipes
to fill you up and get you on your way! By
utilizing summer’s perfectly ripe harvest
and local recipes, we'll have your taste
buds satisfied in no time. Just head to the
produce stand, pick up some strawberries,
and leave the rest to Mama! GN




Strawberry Lemonade
Submitted by Morgan Hargrove

1c. strawberries, chopped

1/4 c. lemon juice

1/2 c. sugar

1can frozen lemonade concentrate
1can water

1/2 c. powdered lemonade mix

2 bottles strawberry sparkling water
1/2 c. strawberry soda

Place chopped strawberries in a
medium bow! with lemonade juice
and sugar. Let sugar dissolve to make a
syrup. Add lemonade concentrate and
water. Stir in lemonade mix. Pour into a
large pitcher. Add 1 bottle of sparkling
water. Mix well. Add remaining

sparkling water. Stir in strawberry soda.

Strawberry Trifle

In memory of Patricia Hopper

1round angel food cake

1¢. confectioner’s sugar

1pkg. cream cheese, 8 oz., softened
1c. milk

2 gts. strawberries, sliced

2 bags strawberry glaze

1 container whipped topping, 8 oz.

Tear the angel food cake in to pieces
and place the pieces into a large
bowl. Mix sugar, cream cheese, and
milk together in a separate bowl, until
smooth. Pour sugar mixture over the
cake pieces. Layer sliced strawberries
over cake mixture. Spread glaze evenly
over strawberries; top with whipped
topping. Refrigerate trifle overnight.

Strawberry Preserves
Submitted by Margie Drake

2 qts. strawberries
6 c.sugar
water, enough to boil berries

Scald strawberries for 2 minutes;
drain. Putin pan and add 4 cups
sugar; bring to a boil. Cook for 3
minutes after boiling begins; cool.
Let stand 5 minutes; add remaining
sugar and return to heat. Bring to
boil: cook for 10 minutes. Remove
from heat. Cool for 24 hours before
putting into jars stirring occasionally.
Jars do not have to be hot.

Submit your recipes to be included in Good News Magazine
and the Exchange Cookbook: www.southernaprons.com







Tametla Feamplon

BRINGING STYLE

AND HERRT HOME

Tamela Hampton turned her dream into a
boutique where style and community connect.

By Jeriah Brumfield // Photography by Ashleigh Newnes

DAINTY SILVER bracelet, a

perfectly tailored dress, a scented
candle that smells like home — every item
at Hampton Creek Boutique carries its
own unique meaning, inviting you to find
a piece that speaks to your heart.

Just a mile past Lowes in Tullahoma,
Hampton Creek Boutique offers a per-
sonal shopping experience where South-
ern hospitality is alive and well. Inside the
cozy, country-style building, racks of styl-
ish apparel, chic accessories, and distinc-
tive home decor greet visitors, each item
chosen with a sharp eye for fashion and a
genuine love for making people feel good
about themselves.

The boutique, much like its owner, em-
anates a Southern charm that connects its
clients to Tullahoma’s humble beginnings.
A Jack Daniel’s historic whiskey barrel at
the entrance adds a touch of local flair to
the overall experience.

For owner Tamela Hampton, opening
the boutique was the fulfillment of a dream.

“There [are] people that are meant to
be doctors, there [are] people who were
meant to be bankers, and people that were
meant to be race car drivers. I was meant to
work retail. I have to be with the public.”

Hampton’s retail career began in 1998 at
Dillard’s, where she soon realized she had a nat-
ural instinct for fashion and customer service.
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A A full-circle moment: Hampton returned to Tullahoma and brought Hampton Creek back with her, more inspired than ever.

She climbed the management ladder
at Kirkland’s and Goody’s, learning the
businesses from the inside out. But the cor-
porate world felt limiting. There were too

many rules, not enough creativity, and little

room for authentic connection. Hampton
wanted more.

In February 2008, she bet on herself.
Without bank loans or outside investors,
she opened The Silver Mine, a small shop
specializing in sterling silver jewelry.

Every sale went back into growing the
business. Slowly, she expanded her offer-
ings, and over time, The Silver Mine trans-
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formed into Hampton Creek Boutique —
a full-fledged fashion and lifestyle shop for
Tullahoma’s trend-conscious and commu-
nity-minded shoppers.

But, like any great story, there were
twists and turns. A few years into running
her boutique, Hampton made the diffi-
cult decision to sell her house and move to
Denver to be closer to her son.

She gave city life a shot, even opening a
boutique there, but something was missing.
The pace was too fast, the crime too high,
and the sense of community — so strong in
Tullahoma — wasn't there.
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After three years, Hampton knew
it was time to return to her roots. She
packed up, moved back to Tennessee, and
reopened Hampton Creek Boutique in
the town she calls “home.” The moment
she unlocked the doors, she knew she had
made the right choice.

Her return has been warmly welcomed
by the community, who remembers her
boutique fondly from years ago. Her cus-
tomers, friends, and family embraced her
homecoming with open arms.

“It makes me want to cry knowing that
I can leave for three years and come back,




“... there [are] people who
were meant to be bankers,
and people that were meant
to be race car drivers. | was
meant to work retail. | have
to be with the public.”

A Clea Ray handbags combine functionality and flair
— a favorite among boutique shoppers.

and I'm just as welcome now as I was three years
ago when I left,” she said.

Today, Hampton Creek Boutique is a go-to
local shopping destination. Customers stop by to
shop, of course, but they also come to chat, share
stories, and check in. Hampton knows many of
them by name and takes pride in offering a shop-
ping experience that’s as much about connection
as it is about fashion.

As customers browse the racks, chat with Hamp-
ton, and leave with a new favorite piece, they’re ex-
periencing real connection, sharing in Hampton’s
homecoming, and finding that sometimes, the best
place to be is right where you started. GN

Address: 2338 N. Jackson St., Tullahoma
Contact: (931) 563-7042
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Fason and LZisa Wiko{L

Il

[RADITION

A family sandwich shop continues
to thrive in its Tennessee home.

By Jeriah Brumfield // Photography by Brooke Snyder

N 1975, in Southern California, a
humble sandwich shop opened its
storefront doors, serving up hearty
sandwiches and homemade sides to a
growing crowd of loyal customers. Over
the years, that shop grew into a beloved
local staple. Jason Wikoft started working
there at just 14, learning the ins and outs of
the business from his father, who founded
the shop. As time went on, Jason became
his father’s business partner. In 2018, he
and his wife, Lisa, took over completely,
making it their own.
City Sandwich Company continued for
decades, serving its signature sandwiches

and homemade sides like potato, pasta, and
broccoli salad.

However, Jason and Lisa desired a slower,
more community-focused life, far from the
hustle of a city with half a million residents.
So, they moved east and eventually discovered
Tullahoma’s charming downtown square.

After seeing a “For Lease” sign on a
building near Tims Ford Lake, they took
a leap of faith and leased the space even
without a clear plan for what they would
use it for. For 10 months, they pondered
the idea, then decided to do what they had
always done — serve great food.

“There was no plan B. We were going to
do this or nothing else,” Jason said.

"They opened their shop, bringing with them
the same menu, quality, and recipes that won over
generations of customers in California.
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Jason still prepares his classic potato salad, pasta salad, and
broccoli salad using the original recipes his father perfected in
the 1950s.

Their sandwiches, like the ever-popular Italian Chicken Ba-
con Ranch, keep customers coming back for more.

“If there’s a 200-person wedding and they want chicken and
whatever sides they come up with, or if they want a taco bar or
pasta bar, we do it all,” said Lisa.

Along with serving great food, Jason and Lisa cater their
meals and have found the close, caring community they were
looking for. Here, they’ve been able to slow down and truly en-
gage with customers.

"They’ve also partnered with local organizations and small busi-
nesses to help support the town’s growing food scene. With Tims
Ford Lake nearby, their shop also sees its fair share of tourists,
many of whom discover them through glowing online reviews.

Volunteerism has always been a part of the Wikoft family’s
lives, so after settling in, they immediately began volunteering
with local organizations like 931Cares.

“We didn’t have family around here, so we figured there were
others in the same boat. We wanted to help.”

Every so often, they meet customers who once visited their
California shop and are thrilled to find them again in Tennessee.
One couple who had frequented their Bakersfield shop recently
moved to Tennessee and was shocked to discover their favorite
sandwich shop had also made the journey east. This was confir-
mation that while locations change, the core of a business can
remain the same.

While Jason enjoys working in the kitchen, chopping fresh
ingredients to sandwich between loaves of bread, Lisa uses skills
from her past career in real estate to perfect food presentation.
She makes each plate as beautiful as it is delicious.

'The Wikoffs went all in on Tullahoma, taking a leap of faith
that has more than paid off. Their business is evidence that while
destinations may change, the ethos of a family business: quality,
tradition, and community always stays the same.

Lisa said, “We've had customers tell us that they appreciate
the consistency and the quality. They always know they will be
greeted with a welcome and a smile.” GN

Address: 126 W, Lincoln St., Tullahoma
Phone: (931) 222-4250

A If you've been to City Sandwich, chances are you've
seen Lisa at the front and Jason behind prepping
sandwiches, where they always are.
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“We've had customers tell
us that they appreciate the
consistency and the quality.
They always know they will
be greeted with a welcome
and a smile.”
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Lav-e Buctman

HARD WORK, HEART
AND A LITTLE MULCH

A veteran and business owner helps
Tullohoma homeowners create beautiful
and functional outdoor spaces.

By Jeriah Brumfield // Photography by Ashleigh Newnes

RIVE THROUGH Tullahoma’s
neighborhoods, and the landscapes
speak volumes. Some landscapes embrace
the raw beauty of the Cumberland Plateau,
with natural rock features and local
greenery. Others feature perfectly sculpted
edges framed by layers of mulch that border
a charming traditional home. Whether it’s
a mountainside retreat, a Spanish-style
villa, or a sleek contemporary home, there’s
a good chance the landscaping beneath
the owner’s feet was sourced, shaped, or
supplied by Dave Buckman and his team.
'This is his version of the American Dream.
A Mississippi-born veteran, machinist,
and now the owner and operator of Amer-

ican Mulch & Landscaping Company,
Buckman has spent a lifetime turning raw
materials into something meaningful. His
knack for improving things led him to start
his business where he could continue leav-
ing things better than he found them.

Until the mid-20th century, landscap-
ing was considered a decorative luxury
reserved for the wealthiest homeowners.
However, as Buckman sees it, landscaping
is no longer a luxury; it’s an investment.

His company supplies mulch, stone,
and other landscaping materials to home-
owners and contractors, helping people
create outdoor spaces that are both func-
tional and attractive.
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“Some of our products are used not
only from an aesthetic perspective but also
because theyre trying to fix a drainage
problem, or they've got a low area in their
yard that needs to be addressed.”

Buckman believes a yard should reflect
the personality of the homeowner. Some
customers want symmetry and order sim-
ilar to the military’s “dress right, dress”
philosophy, while others prefer a more
free-flowing, organic style.

“I try to tailor my suggestions to what
my customers like, to what speaks to them,”
said Buckman.

He recommends low-maintenance op-
tions for senior homeowners, which allow
them to enjoy their yards without the bur-
den of constant upkeep.

Buckman sees trends shifting toward
natural, long-lasting materials and native
plants that blend in with the environment
and require less upkeep.

“Pine straw, river rock, and other nat-
ural elements are becoming more popular
— not just because they look good, but be-
cause they’re better for the environment.”

Homeowners are also investing in
outdoor spaces for relaxation and social-
izing, such as fire pits, patios, and back-
yard retreats.

“We live close to the Cumberland
Plateau, and people want to bring some
of that natural beauty to their own yards,”
he noted.

With DIY hardscaping projects on the
rise, Buckman is there to supply the mate-
rials — and sometimes a little advice.

American Mulch & Landscaping
is one way Buckman and his team give
back to the community that has giv-
en them so much. They support local
schools, youth programs, and fellow
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— and neither does his skid steer.

small businesses, viewing it as an honor

and a responsibility.

“This is my home,” said Buckman. “If

I don't try to make it better, how can I
expect anyone else to?”

A sign that reads “Kindness 365”
hangs in Buckman’s office. This simple
motto inspires the team’s quality of work
and how they connect with people every
day. While you won't find a sign in every
yard they work on, that same message is
discreetly rooted beneath the carefully
placed mulch and stone. Their kindness

toward others shows up in every yard they

touch, and it leaves an imprint on every
customer, contractor, and farmer who
benefits from their work. GN

American Mulch &5
Landscaping Company

504 8. Anderson St., Tullahoma
(931) 461-0011

GOOD NEWS TULLAHOMA

A In business and in life, Dave doesn'’t sit still

From the ground up, »
Buckman’s hands-on
approach ensures
every order meets the
highest standard.

A Satisfied customers are at the heart of
Buckman’s business.



“This is my home. If | don't try
to make'it better, how can |
expect anyone else to2”

»
A A veteran, business owner, and community

builder, Buckman is proof that hard work
and heart still go a long way.

GOOD NEWS TULLAHOMA ISSUE 5 2025 // 37




ADVERTISER INDEX

GOOD NEWS
SUPPORTERS

We can spread Good News because of our generous
advertisers. They help make our world a little brighter.
We encourage you to do business with them.

Amani Women's Health Center 8
Animal Health Clinic 20
Berzett Excavating 20
Brandywine Apartments 20
Brian Petersen Orthopedics 20
Citizens Tri-County Bank 8
Clayton's Shoes 4
Elk River Public Utility District 22
First Vision Bank 4
Furniture Merchandise Outlet 5
Interstate Liquors 9
Keith's Tank Service 12
Lester, Greene, McCord & Thoma Insurance 4
Life Care Center of Tullahoma 9
NHC HealthCare Tullahoma 13

Richardson Waste Removal LLC / Richardson Waste Solutions LLC

Royal Furniture

Russell Barnett Ford of Tullahoma
Shahan Outdoor Services

13
40

Shelter Insurance - David Dunlap

Southern Tennessee Regional Health System

St. Andrew’s Sewanee School

Stan McNabb Chevrolet Buick GMC
Stroop’s Accurate Refrigeration Inc.
The Attic Outlet

39
12

13

The Event Nook

Traders Bank

Vanderbilt Tullahoma-Harton Hospital

Winton Auction & Realty

12
12

The Value of Good News

Good News Magazine not only lets you reach your audience
directly, it’s also a way to build brand recognition and positive
associations over time. Placing your ad alongside engaging,
positive stories means it’s much more likely to be seen and
well received.

Our beautiful design and community focus result in a

premium publication that readers keep in their home for
long periods of time — leading to more views of your ad.

LOCAL AUDIENCES LONG SHELF LIFE
Your message reaches fans of Readers look at your ad over
the magazine. Local readers and over again. 60% of readers
suggest more than 90% of the keep every issue for more than
stories we tell. 60 days.

POWER OF PRINT

Social media is drowning in
negativity. Readers notice your
ad as they crave the
good ol’ days.

POSITIVE ASSOCIATION

Your ad lives with positive and
‘viral’ content. Readers fall in
love with their town and
your business.
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Finding hope in
the battle with
addiction

What is it?
As the first phase in the recovery process, the
StepOne Service™ is a hospital-based, three-to-
five day acute withdrawal management service.
Provided at Southern Tennessee Regional
Health System, it is for adults who are in the
impending or early stage of withdrawal from
alcohol and/or opioids.
The service:

= Requires voluntary admission to the hospital.

® Provides round-the-clock medical care by
the hospitalist team and nurses at Southern
Tennessee Regional Health System.

= Uses protocol-specific medications to reduce
the severity of withdrawal symptoms and
keep you as comfortable as possible.

® |s provided in partnership with Evergreen
Healthcare Partners, LLC.

The commitment

Individuals seeking treatment through the StepOne
Service™ must be committed to staying in the
hospital until they are medically stable. Once
discharged from the hospital, they must be motivated
to continue addiction treatment by transitioning to a

service based in the community.

An individual entering the StepOne Service™
will undergo:

= Telephone pre-screening

® |n-person assessment

® Admission to the medical unit at
Southern Tennessee Regional Health System

= Acute withdrawal management
® |ndividualized discharge planning

® Post-discharge follow-up

Admission
For information on how to be admitted, call the
StepOne Service™ coordinator at 931.201.9868.

Most insurance plans are accepted,
including Medicaid and Medicare.

To learn more, call
931.201.9868

Find us online at
SouthernTnSewanee.com

SOUTHERN
TENNESSEE

& REGIONAL HEALTH SYSTEM

1260 University Ave. | Sewanee, TN 37375
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“Local businesses are the
engine of our economy
and the heartbeat of our
communities.”

= Karen Mills

View Our Inventory or Schedule Service Appointments Online

Russell Barnett Ford | Russell Barnett Kia Ak Us About O
DISCOVER THE S S ou ur
RUSSELL BARNETT 931-455-4564 | 931-455-6066 FET E
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