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COMING NEXT MONTH

The August issue of Publish will look what is available from our trade show 
partners in addition to the current events and people shaping our industry.
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It’s our 21st year serving more than 325 newspapers and magazines each week. 100+ full-
time, highly-talented designers will make you look great and save you a bundle. Tons of 
references available.

 FREE unlimited spec ads. 
 FREE changes and corrections.
 FREE charts and infographics 

to embellish your stories.
 FREE stock photography.

 FREE e-book files.
 FREE posting and uploads to your CMS.
 FREE design of your promotional, 

marketing and media kit materials.
 AND MORE!

Look Look 
Great, Great, 
Spend Spend 
Less.Less.

Yeah, looks matter. We live in an intense visual age where print publishers are competing 
for eyeballs with a zillion images on phones, tablets, laptops, smart TVs, you name it. To 
get noticed, to be relevant and to be profitable you need to stand out, make a statement 
and grab readers with compelling design.

If your publications look like 1985 or 1995 you’d better fast-forward soon to 2025. We can 
make your newspapers and magazines snap, crackle and pop – getting them the attention 
they need and deserve. Make your content pretty and compelling – a must-read. When 
you do your design with us, a modern redesign is no extra charge. Your print and web 
ads will look a world better. Better designed ads get more readership which leads to more 
response and that makes for happier advertisers who’ll spend more money with you.

The best part? You can save 50-75% versus the cost of doing your pages and ads in-house or 
even with local freelancers. World-class art direction at a fraction of the cost. You also get:

We Make Publishing Prettier and More Profitable.
Call Howard Barbanel today at 516-860-7440 to get started.

Howard@Design2Pro.com • Design2Pro.com
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Association of
Community

Publishers

Join an association with 
successful people who

do what you do!

Kansas turn-key weekly paid adjudicated community newspaper 
serving Linn County, several Townships, City and School 
Districts. Approx. 1,700 paid copies; only 45 minutes from 
Kansas City.

New Jersey weekly paid community newspaper portfolio. 
Award-Winning editorial content with dominant advertising 
lineage and digital platforms.  SOLD

Trucking/Trailer/Equipment magazine distributed for free at 
Wawas, truck and rest stops and numerous gas retailers along 
the Interstate on the East Coast and throughout the Midwest. 
Family owned/operated and in business since 1966. 

Georgia award-winning portfolio of 4 weekly paid adjudicated 
community newspapers and assorted niche glossy regional 
magazines in bustling region of the state.
 
Michigan weekly paid community newspaper based approx. 60 
miles southwest of Detroit and in a wonderful market. Family 
owned/operated and in business decades.  SOLD
 
Ohio regional magazine located in the Northeast region of the 
state approx. 50 miles from Cleveland. Exceptional publication 
with a devoted readership and advertising base.

Thinking about selling? Be proactive, sensible and e�cient. We 
are here to assist with confidential, professional advice and 
direction. After all, helping media executives is what we do best!

PUBLICATIONS LISTED FOR SALE
KAMEN & CO. GROUP SERVICES, LLC

516-379-2797
info@kamengroup.com                      www.kamengroup.com

Need to have your publications financially valued correctly?
Want to sell your title? Contact our firm confidentially.

KAMEN & CO IS PROUD TO BE THE EXPERT MEDIA
FINANCIAL RESOURCE FOR FORBES 400 LIST OF

AMERICAS RICHEST PEOPLE. 2015-2025
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SEPTEMBER 10-12, 2025
ANNUAL CONFERENCE & TRADE SHOW

RENAISSANCE MOBILE RIVERVIEW PLAZA HOTEL

YOUR 
DESIGN 
HERE!

WINNER RECEIVES A
 FREE SHIRT 

AND A
$100 AMEX 
GIFT CARD!

ASSOCIATION OF COMMUNITY PUBLISHERS

DESIGN THE BACK OF THE 

Deadline to enter: Friday, August 1, 2025
Send questions or design entries to Cassey Recore:
cassey@communitypublishers.com

Your design must reference the 2025 Conference and 
Trade Show in Mobile, AL. The conference logo does not 
have to be used in the design. The shirt color will be 
Vegas Gold. No more than 4 spot colors may be used. 

Association of Community Publishers

[   ]

Lorem ipsum dolor sit amet, consectetuer adipisc-

ing elit, sed diam nonummy nibh euismod tincidunt ut laoreet 

dolore magna aliquam erat volutpat. Ut wisi enim ad minim 

veniam, quis nostrud exerci tation ullamcorper suscipit lobortis 

nisl ut aliquip ex ea commodo consequat. Duis autem vel eum 

iriure dolor in hendrerit in vulputate velit esse molestie conse-

quat, vel illum dolore eu feugiat nulla facilisis at vero eros et 

accumsan et iusto odio dignissim qui blandit praesent luptatum 

zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ip

Lorem ipsum dolor sit amet, consectetuer adipiscing 

elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore 

magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 

nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 

commodo consequat. Duis autem vel eum iriure dolor in hendrerit in 

vulputate velit esse molestie consequat, vel illum dolore eu feugiat 

nulla facilisis at vero eros et accumsan et iusto odio dignissim qui 

blandit praesent luptatum zzril delenit augue duis dolore te feugait 

nulla facilisi.

Lorem i

Lorem ipsum dolor sit amet, consectetuer adipi-

scing elit, sed diam nonummy nibh euismod tincidunt ut 

laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 

minim veniam, quis nostrud exerci tation ullamcorper suscip-

it lobortis nisl ut aliquip ex ea commodo consequat. Duis 

autem vel eum iriure dolor in hendrerit in vulputate velit esse 

molestie consequat, vel illum dolore eu feugiat nulla facilisis 

at vero eros et accumsan et iusto odio dignissim qui blandit 

raesent luptatum zzril delenit augue duis dolore te feu

ACP CONFERENCE ATTENDEE QUOTES

“Getting new ideas and learning how other publishers 
operate is extremely important. The other publishers at 
ACP events are always willing to share.”

“It provides a unique opportunity to network with 
others that do what you do, but don't compete in the 
same market, AND...every problem you are experiencing 
has already been solved by someone you will meet at 
conference.”

2024 Norfolk ACP Conference Attendees

Association of
Community

Publishers
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FROM THE TOP    

I
f you’ve ever attended an ACP 
event, you know there’s some-
thing special about it—but the 
annual conference and trade 

show? That’s where the real magic 
happens. Whether you’re a longtime 
member or brand new to the commu-
nity, here’s why attending the 2025 
ACP Conference is a game-changer 
for you and your publication.

UNMATCHED NETWORKING 
OPPORTUNITIES

Ask any ACP member what they 
value most, and you’ll hear one an-
swer time and again: the networking. 
While we offer touchpoints through-
out the year, nothing compares to 
the in-person connections made at 
the annual conference. From struc-
tured networking sessions to casual 
hallway chats, social events, and our 
always-popular Idea Exchange, this 
is your chance to engage with peers 
who face the same challenges and 
share the same passion as you.

You’ll meet publishers, sales lead-
ers, editors, designers, and industry 
vendors who truly get it—the day-
to-day work, the big goals, the small 
wins. These are the people who 
will become your sounding board, 
support system, and possibly even 
collaborators for years to come.

SPEAKER LINEUP THAT 
DELIVERS

For 2025, we’ve raised the bar 
even higher with an expanded slate 
of featured speakers. This year’s 

WHY YOU CAN’T MISS THE 
2025 ACP CONFERENCE

BY JOYCE FRERICKS

sessions are packed with practical, 
forward-thinking content. Dive deep 
into topics like AI for local media, 
high-impact lead generation, and 
optimizing your email strategy. 
Explore the ever-important world of 
first-party data and how to make it 
work for you.

We’ve designed sessions for every 
level—from those just dipping their 
toes into digital strategy to seasoned 
pros looking for advanced insights. 
You’ll also experience a hands-on 
leadership workshop focused on 
powerful communication techniques, 
as well as TLI’s signature sales train-
ing sessions. You won’t just leave 
inspired—you’ll leave equipped.

TRADE SHOW: YOUR ONE-
STOP RESOURCE HUB

Need new software? Looking for a 
better printer? Curious about AI tools, 
design services, or monetization strat-
egies? The ACP Trade Show brings 
together 25–30 top industry partners 
so you can explore solutions tailored 
to your needs—all in one place.

This is your chance to meet the 
people behind the platforms, ask 
your questions, compare offerings, 
and learn about new products. From 
tech innovations to trusted legacy 
vendors, the trade show is a gold-
mine for resources that can transform 
your workflow and bottom line.

YES, WE HAVE FUN TOO!
We don’t just talk about work—we 

celebrate it. The ACP Conference is 
known for its creative, inclusive, and 
flat-out fun atmosphere. This year, 
we're taking it to the next level with 
our very own Mardi Gras-style pa-
rade, led by a second line band and 
culminating in a dinner event at the 

one-and-only Carnival Museum.
But the festivities don’t stop there. 

Kick things off with a high-ener-
gy opening cocktail reception and 
close things down in style with our 
farewell mixer. Even the Idea Ex-
change and trade show wrap-up get 
a playful twist with friendly competi-
tions, games, and interactive sessions 
designed to keep you engaged and 
entertained.

STAY A LITTLE LONGER: 
EXPLORE MOBILE, AL

As if all that weren’t enough, let’s 
talk location. Mobile, Alabama—a city 
rich in history, culture, and Southern 
charm—is your host for the 2025 
conference. It’s the birthplace of 
America’s original Mardi Gras and 
just a short drive from some of the 
most stunning Gulf Coast beaches. 
Make it a working vacation and stay 
an extra day (or two!) to explore the 
cobblestone streets, local cuisine, art 
galleries, and waterfront views.

Whether you’re wandering through 
historic districts or soaking in the 
coastal sunshine, Mobile offers the 
perfect backdrop for your profession-
al recharge.

BOTTOM LINE? 
The ACP Conference isn’t just 

another industry event—it’s where 
community, innovation, and inspi-
ration come together. You’ll leave 
with new ideas, fresh energy, deeper 
connections, and a renewed love for 
what you do.

So what are you waiting for? Join 
us in Mobile. Let’s grow together. 
Let’s celebrate local media. And let’s 
have some serious fun while we’re at 
it. Visit communitypublishers.com to 
register NOW! 
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Silent Auction 
DONATIONS NEEDED!

MUSIC MEMORABILIA

AUTOGRAPHED ITEMS

UNIQUE ARTWORK

ELECTRONICS

GIFT BASKETS

TIMESHARES

GIFT CARDS

SPECIALTY ITEMS

JEWELRY & WATCHES

DONATE ITEMS ONLINE AT:  
event.gives/rsauction/items/donateitem  

 or scan the QR code below

Contact Cassey Recore:
cassey@communitypublishers.com

All proceeds from the silent auction go to the Bill Welsh 
Foundation to help provide scholarships for Rising Stars 
to attend the ACP annual conference.

2025

l

Based on national surveys of 39,977 
people conducted by

Circulation Verification Council 
 

76.7% Report
Regularly Reading
an ACP Member

Publication!

READ
Print’s not dead, it’s

™
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Photo Credit:  LightField Studios / shutterstock.com
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DIRECTLY SPEAKING

WOW!

BY CASSEY RECORE –  
ACP EXECUTIVE DIRECTOR

I 
can hardly believe three months 
have passed since my first 
quarterly update! Time seems 
to be flying, and no matter who 

I talk to, everyone seems to feel 
the same way. For me, this year has 
been especially reflective as my 
twins prepare to graduate from high 
school. I find myself wondering how 
we got here so quickly and where 
the years in between went—it feels 
like just yesterday they were start-
ing kindergarten. By the time you 
read this, they will have graduated 
and begun preparing for their next 
adventures—one heading to college 
and the other to the U.S. Navy. I’m 
sure time will begin to move just as 
quickly for them as they enter the 
next chapter of “grown-up” life.

It’s also hard to believe that it’s 
been four years since AFCP and IFPA 
merged to become what is now ACP. 
As many of you know, Douglas Fry 
stepped into the role of Executive 
Director for the newly formed asso-
ciation, planning to serve a few more 
years before retiring. As you’ve likely 
heard, the ACP Board of Directors 
has officially announced Douglas’s 
retirement, effective June 1, 2025. 

Once again, I find myself asking—
how did the time go by so fast?

We extend our heartfelt congrat-
ulations to Douglas on his well-de-
served retirement and thank him for 
his many contributions to ACP and 
the industry as a whole. Throughout 
his years of service, Douglas has 
positively impacted countless mem-
bers with his industry knowledge 
and leadership. He will be greatly 
missed, and we wish him all the 
best in this exciting new chapter.

As I step into the role of Executive 
Director, I’m profoundly aware of the 
“big shoes” I’m stepping into. It’s a 
true honor to follow in the footsteps 
of remarkable leaders like Craig 
McMullin, Loren Colburn, Gary Rudy, 

and Douglas Fry. Over my 15 years 
with ACP (and previously AFCP), I’ve 
had the privilege of learning from 
many of these incredible individu-
als, and I carry their guidance and 
wisdom with me into this next phase. 
I’m honored to serve our membership 
and promise to give my very best in 
this role. Thank you for the outpour-
ing of support and encouragement as 
we make this transition together.

As I write this, we are deep in the 
planning stages for the 2025 Annu-

al Conference and Trade Show in 
Mobile, AL. Over the past several 
months, we’ve selected and secured 
our speakers, built the full TLI line-
up, crafted the event schedule, and 
organized all activities. Registration 
just opened this week—and before 
I know it, I’ll be boarding a plane 
to Alabama to get everything set up 
and welcome you! I’m very excited 
about this year’s program and en-
courage you all to join us. With dy-
namic speakers and relevant topics 
in the fast-evolving worlds of data, 
AI, and technology, this conference 
is one you won’t want to miss.

At the same time, we’ve been 
planning our Summer Learning 
Series—a virtual training collabo-

ration with Midwest Free Commu-
nity Papers. Throughout June, we’ll 
be offering sessions on AI, digital 
tools, graphics, editorial, and sales. 
These virtual offerings are a valuable 
resource, especially for those who 
can’t attend our in-person events.

Following the training series, we’ll 
be hosting a virtual presentation 
to announce the 2025 ACP Best 
of the Best winners! Although we 
originally planned to announce them 
at the fall conference, feedback from 

“
At the same time, we’ve been planning our 
Summer Learning Series—a virtual training 
collaboration with Midwest Free Community 
Papers. Throughout June, we’ll be offering 
sessions on AI, digital tools, graphics, editorial,  

   and sales. These virtual offerings are a valuable  
   resource, especially for those who can’t attend  
   our in-person events.



10 | JULY 2025

Discover the story of paper
www.lovepaperna.org

www.lovepaperna.org

®

In the U.S., over 66% of paper products - like     
the printed publication you're reading             

right now - is recycled into new products, 
one of the highest recycling rates 

of any material in the country.

PAPER REVOLUTIONPAPER REVOLUTIONPAPER REVOLUTION

Sources: American Forest and Paper Association, 2019
           U.S. Environmental Protection Agency, 2017

Proud to be the expert media financial valuation resource for 
the FORBES 400 List of America's Richest People 2015 - 2025
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members indicated the wait between 
entry and announcement was too 
long. We listened—and decided to 
share the results sooner. For 2026, 
we’ll realign the award timing to 
coincide with the conference so we 
can return to announcing winners in 
person. Congratulations to all of our 
2025 honorees! The entries this year 
were exceptional—you truly deserve 
the recognition. I look forward to 
seeing your work every year!

Beyond events, we continue 
to focus on enhancing member 
benefits. We recently announced a 
new partnership with PopMount, 
providing our members with an 
additional revenue stream and an 
exclusive increase in revenue share. 
I encourage you to visit community-
publishers.com for more details and 
to connect with Danielle at Pop-
Mount to get started.

We also just announced the 2025 
Bob Wright Memorial Scholarship 

winners, featured in the June issue 
of Publish Magazine. I want to 
extend a heartfelt thank you to Deb 
Phillips of The World in Vermont, 
who has done a fantastic job over-
seeing the scholarship program for 
many years. 2025 marks her final 
year in that role, and we’re incred-
ibly grateful for her dedication. 
Moving forward, the ACP office will 
manage the program.

We’re also onboarding our 2025 
Rising Stars and can’t wait to meet 
them in person at the conference! 
The existing Stars have been hard 
at work evaluating platforms to take 
our traditional silent auction digital. 
This exciting update will allow more 
members to participate, whether 
attending the conference or not, and 
we hope it will increase support for 
the Bill Welsh Foundation in 2025 
and beyond.

Looking ahead, we’ve signed the 
contract for our 2026 Leadership 

Retreat, which will be held in Feb-
ruary in Orlando—more information 
coming soon! We’re also planning 
updates to the ADS Network to 
offer more ad format flexibility, 
making it more valuable for current 
members and attractive to potential 
new ones. Additionally, we’re devel-
oping new certification programs 
under the education umbrella—stay 
tuned! And finally, we’re bringing 
back our restructured roundtable 
share calls after the fall conference. 
They’ll still provide open discus-
sion opportunities, but now with a 
monthly theme or topic to enhance 
the conversation.

With everything happening, it’s a 
challenge to fit it all into one article! 
The ACP Board and Committees are 
constantly working on new projects, 
initiatives, and member benefits to 
support our industry. As always, I 
welcome your feedback and ideas—
you know where to find me!  

DIRECTLY SPEAKING
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PERSPECTIVE

I 
was emailing back and forth with John Foust about 
articles in Publish today. We will go back and forth 
about our articles now and then. Part of our e-conver-
sation was about transmitting materials to our office 

and I requested a “backup” copy go to Cassey (just in case 
I mess up at some point). Since my head was in the writ-
ing mode, it made me think that a column about proper 
backup procedures might not be a bad idea.

So often when we think about backups, it’s related to 
our computer storage and business documentation. Any-
one who has ever crashed a hard drive or lost critical files 
in error can attest to the cost in both dollars and hours it 
takes to rebuild lost materials. That supports this top-of-
mind awareness and high priority for digital backups in 
our small business procedures and planning.

What we do forget sometimes is the importance of 
maintaining a backup plan and practice outside the digital 
realm. Taking the time to invest in a “what if” plan for 
every important aspect, person or function of the busi-
ness may seem like one of those items you would do if 
you weren’t so damn busy, but you’re just swamped at 
the moment. It can easily turn into your next disaster if 
left unattended. Let’s look at some critical aspects of the 
publication business that you should have a backup plan 
formalized and ready to implement if need be:

	y What is your plan if your printer/pressroom has a dis-
ruption and is unable to print your publications come 
press time? 

	y Who will back up your job/job functions if you sud-
denly can’t work for an extended period of time?

	y Think about your 10 most valuable employees. Who 
will back up their job/job functions if they suddenly 
can’t work for an extended period of time?

	y How will you get your publications out if there is a 
sudden pandemic forcing 61.5% of your employees to 
not be able to come into work (don’t think that could 
never happen – May 2020 is not that long ago)?

	y If malware shut down your entire computer system 
at one instant, how would you manage invoicing, ad 
composition, pagination and customer resource man-

agement? According to a Qualysec.com article “52 
Small Business Cyber Attack Statistics for 2025”: 

	3 45% of small businesses lack endpoint protection 
on company devices.
	3 43% of cyber attacks target small businesses.
	3 75% of small businesses experienced at least one 
cyber attack in the past year.

	y Look at your 5 most important suppliers (paper, ink, 
internet, printing plates, etc.), if you lost their supply 
tomorrow – what is your backup plan.

Any one of these can send a company down a disas-
trous path, causing the kind of disruption that can crip-
ple a small business. Depending on the financial strength 
of the business, it can even deal the fatal blow that ends 
in closure. We certainly saw that during the pandemic 
when a significant number of publications did not come 
out the other side. 

Let’s start making the required backup plans now where 
we don’t have them. The minutes you spend in prepa-
ration will save hours and dollars when the time comes 
you need them. If you’re thinking “we already have those 
plans formulated”, prioritize the time to dust them off, 
making sure they are still a sound solutions to the antici-
pated problem situation. Then schedule out some annual 
or biennial review points to validate or adjust those plans 
in this rapidly changing world. 

My experience has proven that writing your backup plans 
down so that they are easy to access, understand and re-
view is the most effective way to keep them. After all, print 
is the most effective way to retain information in addition 
to the fact that, “Print’s not dead, it’s READ!” 

PROPER BACKUP 
PROCEDURES - IT’S NOT 
JUST ABOUT COMPUTERS!

BY LOREN COLBURN
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Running this ad and being an
ACP member can make that happen!

Want to earn a 3% discount
on your USPS postage?

Go to www.communitypublishers.com/usps-discount
for more information and material downloads

Association of
Community

Publishers

Providing the tools and support needed for publications to be more successful.

Butcher’s Classic Pack
4  Butcher’s Cut Filet Mignons (5 oz.)
4  Air-Chilled Boneless Chicken Breasts (5 oz.)
4  PureGround® Filet Mignon Burgers (6 oz.)
 4  Gourmet Jumbo Franks (3 oz.)
4  Individual Scalloped Potatoes (3.8 oz.)
4  Caramel Apple Tartlets (4 oz.)
1  Omaha Steaks Seasoning (3 oz.)
8  FREE Omaha Steaks Burgers (4 oz.)
78237XDS    separately $300.93
SPECIAL INTRODUCTORY PRICE   

$12999

SAVE 57%

Savings shown over aggregated single item base price. 8 free 4 oz. burgers will be sent to each shipping 
address that includes 78237. Limit 2. Standard S&H added per address. While supplies last. Items may be 

substituted due to inventory limitations. Some products may not be available for sale in your area. Sales 
are subject to OmahaSteaks.com/terms-of-use. Expires 12/31/25. 24M7165  |  Omaha Steaks, LLC

PICTURE PERFECT, NOW

YOU TASTE ITTASTE IT

PICTURE PERFECT, NOW

OmahaSteaks.com/ClassicPack7199  |  1.833.897.4133Order 
Now!

Scan Now To Order

GET 8
FREE
BURGERS
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INDESIGN TIPS & TRICKS

BY JASON FORREST 

5 PRO-TIPS FOR  
MASTERING ADOBE INDESIGN

W
e’ve been using Adobe 
InDesign, one of the 
most popular layout and 
page design tools, for 

what seems like forever – at least 84 
years.

Generally, we use InDesign when 
creating marketing collateral, in-
cluding posters, flyers, interactive 
PDFs, digital magazines, and more.

Over time, we’ve learned a bunch 
of simple tips and tricks that have 
had a big impact on our workflow 
and product.

Here are the 5 most important 
pro-tips that we’ve learned along 
the way.

HOT KEYS: SPEED UP  
THE DESIGN PROCESS

Hot keys are keyboard shortcuts 
for actions that you would other-
wise access from the application 
menu. Learning these hot keys will 
save you a ton of time, especially 
for projects with a lot of pages.

Select vs. Direct Select
There’s a difference between a 

frame and the stuff within a frame.
You can select the frame by hit-

ting the ‘V’ key for the select tool, 
but if you want to select the stuff 
within a fame, hit the ‘A’ key for the 
direct select tool.

 
Paste in Place

Did you know you can quick-
ly copy an object and paste it in 
the exact same spot on a different 
page in your document? It’s a game 
changer.

First, select the object, then hold 
the ‘Command’ key and hit the ‘C’ 
key in order to copy it.

Once you’re on the new page, 
hold ‘Shift’ while simultaneously 
pressing the ‘Option’, ‘Command’ 
and ‘V’ keys to paste it in place.

Boom.

  
Preview Mode

InDesign’s default view shows a 
lot of visual information, like mar-
gins, columns, and frames.

Hit the ‘W’ key to toggle Preview 
Mode to see what your final layout 
will look like.

Toggle Guides
If you still want to see some of 

the building blocks of your layout 
(like text frames), but you don’t 
want to see anything else, hold 

I

SELECT DIRECT SELECT

VS

I

+
shift

+ +

I
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the ‘Option’ key and then hit the 
Semi-colon (;) key.

 
Place Image

Hold the Command key (or Con-
trol in Windows) and press the ‘D’ 
key to insert an image into a frame.

 
Frames and Content

A lot of InDesign is placing im-
ages into frames. After you’ve hit 
‘Command’ + D to place an image, 
you can:

• Fit an image in a frame pro-
portionally (Shift + Option + 
Command + E)

• Center an image in a frame 
(Shift + Option + E)

• Resize an image and the 
frame it is in proportionally 
(Shift + Click + Drag)

  

OBJECT ALIGNMENT: 
PERFECTLY BALANCED, AS 
ALL THINGS SHOULD BE

Don’t just eyeball your design. 
Use the Alignment function to easily 
achieve a clean and perfectly-bal-
anced layout.

Use the Select tool (hit the ‘V’ 
key) to select an object (frames, 
type, etc.) or multiple objects. 
Choose what you are aligning the 
frame or frames to: themselves, 

the margin, the page, or the whole 
spread.

Aligning a group of objects to-
gether first, and then to the margin 
or page results, in the most balance.

HIDDEN CHARACTERS: 
DON’T LET THEM  
WREAK HAVOC

No, we’re not talking about Scoo-
by-Doo style hidden characters. 
The kind of hidden characters I’m 
referring to are things like bizarre 
line breaks and mysterious spacing 
issues.

When you copy formatted text 
from outside of InDesign and paste 
it into a text frame, a whole bunch 
of hidden characters sneak into 
your layout.

You can find them by going to 
‘Type’ in the top menu and se-
lecting ‘Show Hidden Characters’. 
Then you’ll be able to identify and 
eliminate all the hidden characters 
wreaking havoc on your design.

This will also help you fix line 
and page break issues.

It’s either you or them. Don’t hesi-
tate. Be merciless.

TEXT THREADS: REVEAL 
FRAME CONNECTIONS

It’s common for a layout to have 
multiple connected frames of text, 

but it can be confusing to keep track 
of how each frame is connected.

You can reveal the connections 
between frames by selecting View 
in the top menu, selecting ‘Extras’, 
then ‘Show Text Threads’.

EXPORTING PDF FILES: 
BEST PRACTICES

There are several preset options 
for exporting PDFs, depending on 
your needs and requirements:

• For sending PDFs as attach-
ments and viewing online, se-
lect ‘File’, ‘Adobe PDF Presets’, 
and ‘[Smallest File Size]…’

• When you have more wiggle 
room for larger file sizes, like 
printing at home or in an 
office, choose ‘File’ > ‘Adobe 
PDF Presets’ > ‘[High Quality 
Print]’

• When you need to send your 
artwork to a print vendor who 
specifies everything to be in 
CMYK color, choose ‘File’ > 
‘Adobe PDF Presets’ > ‘[PD-
F/x-1a:2001]’

These 5 tips and tricks are crucial, 
but that’s just the tip of the iceberg.

If you’re interesting in leveraging 
our full master of Adobe InDesign, 
let’s talk. 

Original blog article: https://www.
digital.ink/blog/adobe-indesign-tips/

For more information:  https://www.
digital.ink/contact/

I

+

FIT IMAGE PROPORTIONALLY

shift + + + shift + +

CENTER IMAGE

shift +

RESIZE PROPORTIONALLY

+

FIT IMAGE PROPORTIONALLY

shift + + + shift + +

CENTER IMAGE

shift +

RESIZE PROPORTIONALLY

+

FIT IMAGE PROPORTIONALLY

shift + + + shift + +

CENTER IMAGE

shift +

RESIZE PROPORTIONALLY

+

I

+
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BEST OF THE BEST

BEST OF SHOW FINALISTS
Big Green

Umbrella Media
Johnston, IA
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CITYVIEW
XNOVEMBER 2024

Your city. Your style. Your news.We are Des Moines!

BELLY UP TO…
Roots95 Craft Kitchen & Bar 

is a fresh fusion of flavors 
 

CARS IN THE CITY
Lexus hybrid’s premium package 

o�ers 36 mpg and classic comfort
 

JOE’S NEIGHBORHOOD
A positive door-knocking 

experience

Iowa Cold Case Unit revives the 
pursuit of justice in working to 
crack cold cases, seek answers 

for families, and ensure no 
murderer walks free.

A lot of 
PEOPLE 
with a lot of 

PROBLEMS

Exchange
Media Group
Fayetteville, TN

Reminder
Publishing

East Longmeadow, MA

Arcadia
News

Phoenix, AZ

Featured
Media

Avon, NY

ARCADIA • BILTMORE • CAMELBACK CORRIDOR JANUARY 2024VOL. 31  NO. 10

The Camelback 60 isn’t a typical fire truck – this rig  
is used for parties, events, photo ops and fun. 

PAGE 22

The Children’s Literacy Foundation aims to share a 
love of books and reading with kids all over the Valley.

PAGE 35

Retired Naval nuclear engineer Dr. Greg Jones started  
a business inspired by his mother’s health history.  

PAGE 40

WHATCHA READING? LEARNING FROM THE PASTA TRUCKLOAD OF FUN

2025 BEST OF SHOW WINNER

T
he winners for the 2025 
Best of the Best Publication 
Awards were announced 
on Thursday, June 26th at a 

Zoom presentation hosted by the 
Association of Community Publish-
ers (ACP). This year’s competition 
attracted over 880 entries in 46 
different entry classifications. Both 
the graphics and editorial judging 
were performed this year by stu-
dents and faculty from Columbia 

State Community College through 
a combination of virtual and in 
person sessions. The following are 
a few of the winner highlights from 
this year’s awards for your review. 
The full 2025 presentation as well 
as a complete list of all of this year’s 
award winners is available on the 
ACP website at: https://www.com-
munitypublishers.com/awards

As always, the competition for 
the top award, the Best of Show 

designation, was very competitive 
but congratulations to Exchange 
Media from Fayetteville, TN who 
walked away a clear winner. The 
Best of Show award is presented to 
the company who accumulates the 
most award points in each year’s 
competition! Reminder Publishing, 
Arcadia News, Big Green Umbrella 
Media and Featured Media were 
also in the running for this Best of 
Show title. 

2025 BEST     BEST AWARDS2025 BEST     BEST AWARDSOF
THE
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GENERAL EXCELLENCE  -   1st PLACE

Featured Media
Genesee Valley

Penny Saver

0% - 15% Editorial

May 3, 2024 |  LIVINGSTON  |  585.226.8111  |  GVPENNYSAVER.COM

A publication of  featured MEDIA

BREAKFAST &

BRUNCH BUFFET

Mother� Day

Join us to Celebrate 
Mom with Breakfast 

or Brunch on 
Sunday, May 12th!

OUR SPECIAL BREAKFAST MENU

Served 7:30am–2pm

MOTHER’S DAY BUFFET

Served 9am–2pm

Adults $18.99
Kids ages 5–10 $11.99
Kids 4 & under FREE

ENJOY FRESH:
Scrambled eggs, French Toast with 

decadent cream cheese fi lling on the 
side, bacon, sausage, home fries, 
cinnamon rolls, muffi ns, fresh fruit, 

coffee, orange juice

(585) 226-2707

244 East Main St., Avon • peppermintsrestaurant.com

EGGS BENEDICT | Poached eggs on a toasted Harvest Pride 
English Muffi n topped with Canadian bacon & hollandaise sauce. 
Served with home fries or hash browns.     $12.99

TWO, TWO, TWO | Two scrambled eggs with two pancakes, 
two pieces of bacon, and two sausages.     $10.99

MEAT  LOVERS OMELET | Applewood smoked bacon, sausage, 
ham and your choice of home fries or hash browns.     $12.99

BISCUITS & GRAVY | Buttermilk biscuits topped with 
homemade sausage gravy and two eggs.     $11.50

VERY BERRY WAFFLE | Belgian waffl e loaded with 
fresh strawberries, blueberries and raspberries     $12.00

WESTERN CHEESE OMELET | Diced ham, green peppers, 
Spanish onion and cheese folded in an omelet.
Choice of home fries or hash browns, toast and jelly.     $12.99

SPINACH & FETA OMELET | Served with home fries or hash browns.     
$12.99

SIDE DISHES | Bacon, sausage patties, ham, hash browns, home fries.      $4.50

SPECIALTY DRINKS | Mimosa      $4.50

Over 15% Editorial

FEB
R
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Your city. Your style. Your news. We are Des Moines!

FOOD DUDE
Restaurant romance at 
Irina’s and Hessen Haus 

JOE’S NEIGHBORHOOD
A knitting needle

in your tushy?

ART NEWS
Je� Fleming’s “Absurdities” are 
delightful, sometimes ghostly.

XFEBRUARY 2024

CITYVIEW

OF DES MOINES
BEST

Cheers to this year’s winners 
in another record-breaking 
readers’ poll.

LOOK INSIDE FOR DETAILS ON OUR CHOCOLATE WALK PUB CRAWL IN WEST GLEN!

Exchange Media
Group

Glossy Publications

Big Green
Umbrella Media

Cityview

A PUBLICATION OF  
EXCHANGE MEDIA GROUP

ISSUE 3 2024

B U I L D I N G  ST R O N G E R  C O M M U N I T I E S  T H R O U G H  P O S I T I V E  STO R I E S  FRANKLIN COUNTY

FREEDOM, 
ADVENTURES, 
AND CAMPFIRE 
CAMARADERIE
Exploring summer 
magic at St. Andrew’s 
Sewanee

Elizabeth Duncan

Kern County
Family Magazine

1st PLACE
Andrew E. Shapiro Award

GENERAL EXCELLENCE  -   2nd PLACE

The Exchange

0% - 15% Editorial

The Shopping News
of Lancaster County

Over 15% Editorial

Reminder
Publications

Glossy Publications

509-922-3456   I   Text: 509-998-3231   I   5111 E. Trent Avenue, Spokane   I   www.PacificNW.Exchange   I   VOL. XLVI NO. 15

Eastern Washington
NOVEMBER 21 -  

NOVEMBER 27, 2024

A RARE FIND! HORSE PROPERTY 
IN SPOKANE VALLEY!

4 bed, 2-1/2 bath home on 1.52 acres!

$599,500
Large Kitchen w/ Birch Cabinets
Living Room w/ Gas Fireplace
Family room w/ Gas Stove
Updated Roof & Vinyl Siding
Patio & Wrap Around Deck
15x20x12’ Storage Shed
Attached 2 Car Garage
RV Carport w/ 2 Stalls
Gas FA & Central AC
Amazing Flat Usable Lot

Room for Huge Shop,  
Pool or Large Barn
CV School District

Back Acreage!

(509) 280-3000
Sheri@SheriTilton.com
www.SheriTilton.com

Sheri Tilton 

509.838.2836
Locally Owned | Onsite Denture Lab

Personalized Dentures | Oral Surgery  
Implants | Restorative Dentistry for Adults

FREE New  
Patient Consult*

*Non-Insured Patients

Dr. Robert L. Johnson
4610 N. Ash, Ste 101B, Spokane
www.ddsSpokane.com

Expires 
12/31/24

SCAN 
ME!

We Accept Most Medicare & Insurance Plans

Ask About Hearing Aids at No Cost to You!

HEARING LOSS
CAUSED BY 
NOISY JOB?

We specialize in Washington  
Labor & Industry Claims!

We Accept Many Types of Insurance

Lori McDonald, AAS, HIS 

www.EarGeek.com509-276-8859

708 S. Main St, Deer Park

EXCAVATION & DIRT WORK

STEEL BUILDINGS
GARAGES 

SHOPS 
POLE BARNS 
HAY COVERS

BARNDOMINIUMS

EXTREME CONSTRUCTION
509-230-5304

Work Directly with the Owner
Guaranteed!

Your Project is 
Our Work of Art!

We Build All Sizes

Call Now
for a 

Building! 

20+ Years 
Experience

Lic.#EXTREC*7639N

WE BUY SCRAP METAL!
American Recycling: 6203 
E Mission, Spokane Valley. 
509-535-4271. Top dollar 
paid for all metals. If it’s 
metal, we buy it! (Cars, ap- 
pliances, etc.)

 

FALL YARD CLEAN-UPS
Leaves & pine needles, 
mowing, pruning & tree 
trimming, hauling yard 
waste. Commercial & resi- 
dential, licensed, bonded & 
insured. Call the Sasquatch 
now to setup your yard 
service! Serving the 
greater Spokane area. Call 
or text, 509-217-2870

INDOOR ESTATE SALE
Friday & Saturday, Novem- 
ber 22 & 23, 9am-3pm.  
7610 N Old Fort Drive, 
Spokane. Selling col- 
lectibles, glassware, furni- 

 
tage vinyl albums, square 

 
craft supplies, storage 
shelving units, sewing sup- 
plies, bunk bed, bicycles & 
more. All need to be re- 
homed!

DISCOUNT MINI STOR- 
AGE
Units available, all sizes, in- 
cluding regular storage & 
for cars & boats. Call 
509-467-9220 Mead

FRESH CROP OF APPLES 
AT THACKER’S OR- 
CHARD
We have Gala, Empire, 
Rome, Crispin & Red & 
Golden Delicious! Also 
squash. 17015 E. Valley- 
way at Flora, Spokane Val- 
ley. Mon-Sat, 9am-5pm; 
Sunday, 11am-4pm. 509- 
926-7904

 

50% OFF ALL CHRIST- 
MAS ITEMS FOR A LIM- 
ITED TIME
Come in today! True Value 
at Argonne Village, 9211 E 
Montgomery Ave, 
Spokane Valley, 509-505- 
4996

 

WHEELER’S FARM IS 
CLOSING NOVEMBER 22!
We have appreciated your 
business & friendship for 
over 50 years. Wheeler’s 
Farm, 21004 E. Trent Ave. 
Otis Orchards. 509-926- 
7369. Thank you so much 
for visiting our little farm 
stand all these years. Now, 
it’s time to rest

NEW & USED MISCELLA- 
NEOUS ITEMS
New, snow cone maker, 
$50; night vision binocu- 
lars, $95; tabletop pop 
corn maker, $50; blonde 
shoulder length wig, $50; 
used, DVD player, $10; 2 
brass table lamps, $10 
each; like new walker, $50; 
Singer Kenmore Sewing 
Machine with cabinet, 
$50; Drill, $15. 520-634- 
6060 South Hill Spokane

 

SMALL BALE STRAW 
$5 a bale for 20 plus bales, 
$8 for smaller loads. Call 
509-821-1758 Deer Park

 

LIBERTY SAFE DEALER 
FOR OVER 32 YEARS. 
We also carry Browning & 
Hollon, 50 safes of display. 
Handgun safes, small of- 

 
cessories & more. We can 
deliver, move & install. 
Wing Sales & Safe Co., 509- 
926-4821, LIC#WINGSS- 
M892M2 Keeping you 
safe & warm since 1975! 
www.WingSales.com 1221 
N. Freya Way, Spokane, 
WA (Corner of Trent & 
Freya)

JJ RIGGS FALL IMPLE- 
MENT SALE 
Come by today to see our 
extensive inventory & one 
of our specialists will help 

 
need to get the job done 
right! Have broken equip- 
ment? See us for all your 
repair & service needs. JJ 
Riggs Equipment, call to- 
day 509-738-2985 or visit 
our website at www.jjrig- 
gsequipment.com

 

1990 CAT 966E WHEEL 
LOADER
5 yard bucket, 23.5x25 
tires, 14,000 hours, one 
owner machine that is in 
excellent condition, 
$42,500. www.Great- 
NorthernEquip.com  509- 
535-4427 Spokane

 

SEAL THE LEAKS, SAVE 
THE BUCKS!
Stop losing money through 
duct leaks! KW Energy of- 
fers Aeroseal Duct Sealing 
to enhance comfort, de- 
crease dust & reduce en- 
ergy bills! Call 509-506- 
2962 to schedule your ap- 
pointment now!

NOW RENTING RV 
SPOTS
Power, septic, water, de- 
posit $500, rent $600, 
power $100. Long or short 
term renting, near Long 
Lake recreation. For more 
information call 509-866- 
2663 Nine Mile Falls 

 

1969 HONDA Z50 MINI 
TRAIL
Needs carb cleaned to run, 
all original with headlights 
& tail lights, runs on tempo- 
rary gas, $2500. 509-407- 
7802 Sprague

The Franklin
Shopper

2nd PLACE
Andrew E. Shapiro Award

BONNIE ELLIS
Manager

cortlandmansion@gmail.com
240.446.1758
cortlandmansion.comEVENT VENUE

SUPPORTING INDIVIDUALS AND FAMILIES WITH AUTISM, 
BEHAVIORAL HEALTH NEEDS, AND/OR AN INTELLECTUAL 

DISABILITY IN PENNSYLVANIA, MARYLAND, AND WEST VIRGINIA.

Now Hiring FT/PT Clinicians -  
We will train you!

Accepting Referrals for ABA and IBHS for Children 
and Teens up to age 21.

1-866-287-2036  
www.achievingtrueself.com

Carrie Gardner

OFFICE MOBILE

717-300-3191 717-360-4555
REALTOR
RS340964 CARRIEREALTY17@GMAIL.COM

OPPORTUNITY
Awaits...
Unlock the door to your future.
Let’s List & �nd your dream home today!

512 W KING STREET 
SHIPPENSBURG, PA 17257

Luxury Detailing Services
System X Ceramic Coatings

Perfection Topped With Protection

(717) 491-4559
2333 Sollenberger Rd,  

Chambersburg, PA 17202

WWW.NEBCA-PA.COM

NATIONAL

ENERGY
BUYERS COMPANY

EVERYDAY LOW

MARKET PRICES

ASK 

ABOUT 

OUR 

VETERAN’S 

DISCOUNT

WE ARE HERE TO HELP 

YOU PREPARE!

SELL & INSTALL

DELIVERY 
THE WAY IT SHOULD BE!

FAST AND 
FRIENDLY.
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DELIVERY AREAS:

NEW OXFORD • LITTLESTOWN • HANOVER 
GETTSYBURG • FAIRFIELD • CASHTOWN 
BIGLERVILLE • BENDERSVILLE • ASPERS 

GARDNERS • MT. HOLLY SPRINGS • CARLISLE 
YORK SPRINGS • EAST BERLIN • ORRTANNA
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$2 OFF$2 OFF
ANY ONE SUB ANY SIZE!

#13
The Original Italian

(717) 331-6650 • mowdelolawncare@gmail.com

MARTIN’S ROOFING AND SIDING

260 Walnut Bottom Road - Shippensburg, PA - (717) 532-3460
MartinsMetalRoofing.com

Think Lifetime, Think Metal.

Not All metal roofing
is created equal!

Page 8 Say You Saw It In The Franklin Shopper Wednesday, October 16, 2024

906 Lincoln Way West
Chambersburg, PA 17202

follow us 
on facebook

Commercial, Residential 
& Mobile Welding

Fabrication & Repair

717-552-2161

An estimated 310,720 new cases 
of invasive breast cancer are 
expected to be diagnosed this 
year for women in the U.S. as well 
as 2,800 new cases for men.

Approximately 
66% of breast 

cancer cases are 
diagnosed at a 

localized stage, 
before cancer 

has spread 
outside of the 

breast, when it is 
easiest to treat.

Approximately 15% of women diagnosed 
have a family history of breast cancer.

Source: National Breast Cancer Foundation, Inc.

For the  
Biggest Selection  

of New & Used  
Furniture around,  

see the  
Little Profit Dealer 

for
Dining Room, 

Bedroom Suites,
Living Room 

Suites, 
Recliners, Mattress Sets &  

Large Appliances!

BRING A TRUCK 
AND TAKE HOME TODAY!

Give us a try before you buy…
Hartlaub’s Furniture Inc.

3094 York Rd., Gettysburg, PA 
717-334-9564

Mon./Tues./Thurs./Fri./Sat. 9 AM - 5 PM;  
Closed Wednesday & Sunday

IN STOCK 
& READY TO 

PICK UP! 

For the  
Biggest Selection  
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Furniture around,  
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Dining Room, 

Bedroom Suites,
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BRING A TRUCK 
AND TAKE HOME TODAY!
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Hartlaub’s Furniture Inc.

3094 York Rd., Gettysburg, PA 
717-334-9564
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Closed Wednesday & Sunday
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PICK UP! For the  
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Bedroom Suites,
Living Room 
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Recliners, Mattress Sets &  

Large Appliances!
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AND TAKE HOME TODAY!

Give us a try before you buy…
Hartlaub’s Furniture Inc.

3094 York Rd., Gettysburg, PA 
717-334-9564

Mon./Tues./Thurs./Fri./Sat. 9 AM - 5 PM;  
Closed Wednesday & Sunday

IN STOCK 
& READY TO 

PICK UP! 

New & Used Furniture

For the  
Biggest Selection  

of New & Used  
Furniture around,  

see the  
Little Profit Dealer 

for
Dining Room, 

Bedroom Suites,
Living Room 

Suites, 
Recliners, Mattress Sets &  

Large Appliances!

BRING A TRUCK 
AND TAKE HOME TODAY!

Give us a try before you buy…
Hartlaub’s Furniture Inc.

3094 York Rd., Gettysburg, PA 
717-334-9564

Mon./Tues./Thurs./Fri./Sat. 9 AM - 5 PM;  
Closed Wednesday & Sunday

IN STOCK 
& READY TO 

PICK UP! 

For the  
Biggest Selection  

of New & Used  
Furniture around,  

see the  
Little Profit Dealer 

for
Dining Room, 

Bedroom Suites,
Living Room 

Suites, 
Recliners, Mattress Sets &  

Large Appliances!

BRING A TRUCK 
AND TAKE HOME TODAY!

Give us a try before you buy…
Hartlaub’s Furniture Inc.

3094 York Rd., Gettysburg, PA 
717-334-9564

Mon./Tues./Thurs./Fri./Sat. 9 AM - 5 PM;  
Closed Wednesday & Sunday

IN STOCK 
& READY TO 

PICK UP! 

TIMMONS OIL, INC.
Fuel Oil • Kerosene • Diesel Fuel
Serving The Community For 30 Years

12901 Mountain Road, Orrstown, PA
www.timmonsoilpa.com

717-532-3740 • 1-866-532-645

NATIONAL 
MAMMOGRAPHY 

DAY

October 18

4487 York Rd, New Oxford, PA 17350 (717) 624-7619
Open: Mon. thru Fri. 9:00-5:30 PM; Sat. 9:00 AM-4:00 PM; CLOSED SUNDAYS
Not responsible for typographical errors. Payment accepted in Cash or Credit Card Only!

Party Pack Reese’s/Kit Kat Miniature Assortment.............33.36 oz. $6.99
Local Reba Potatoes................................................................10lb. $5.49
Green Valley Whole Kernel Corn ............................................15.25oz. $0.69
Oreo Cakesters Soft Baked Peanut Butter Cream .....10.1oz. $1.29 or 3/ $3
Lance Toasty Sandwich Crackers 
    with Peanut Butter....................................25.8oz. 20 packs of 6 $3.99
Tortiyahs Spicy Green Chili Tortilla Chips..................................8oz $0.99

16 oz.
$0.99

12 oz.
$2.99

Mexican Style 
Pork Chorizo

$6.99

12 - 4 oz. cups
$2.99 $3.99

MARK’S DISCOUNT GROCERIES

Fresh Local 
Apple Cider

Half-Gallons, Quarts, 
and Pints In Stock

12 - 6oz.

5 lb.

GENERAL EXCELLENCE  -   3rd PLACE
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Lanesboro Continues 
Partnership with 

SMIF

Houston County 
Commissioners Push 
Forward on Cannabis 

Ordinance

Fillmore 
County to Hire 

Additional Public 
Health RN/LPN

Remembering 
Those From 

Years Long Past

  INSIDE TODAY’S JOURNAL PAGE 6 PAGE 27 PAGE 31 PAGE 35 

Great Outdoors
Section

BY CHARLENE CORSON SELBEE

charlene@fillmorecountyjournal.com

BY JASON SETHRE

jason@fillmorecountyjournal.com

See BROWNSVILLE Page 5  �

Brownsville City Council Holds Public Hearing

 Brownsville, Minn., Mayor 
Jean Meyer opened the public 
hearing at 7 p.m. on Wednesday, 
November 6 prior to the regular 
meeting of the city council. �e 
purpose of the public hearing 
was to hear comments from the 
public regarding subdividing 
parcel R20.0112.000 into two 
separate nonconforming lots.
 Meyer emphasized that the 
resolution was passed at the 
October council meeting. �e 
property is jointly owned by 
Gerald Walhovd and Susan 
Reihl. Hearing no comments 
from the public, the hearing 
was closed at 7:02 p.m., and 
the council went into regular 
session at 7:03 p.m.
 �e entire council was in 
attendance at the hearing and 
meeting: Barb Hurley, Pam 
Walhovd, Mayor Jean Meyer, 

Bill Fitzpatrick and Tim Klug.
 �e council unanimously 
approved the consent agenda, 
which included the meeting 
agenda, minutes from the Octo-
ber 2 city council meeting, and 
claims totaling $56,185.09. �e 
consent agenda also included 
the certi�cation of unpaid sewer 
bills and the renewal of Saxon 
Hall’s 2025 2.0 liquor license.
 �ere was no �oor correspon-
dence or presentations.
 �e mayor reminded the 
council that Bollig Engineering 
had provided a detailed presen-
tation at last month’s meeting, 
highlighting the importance 
of writing both a preliminary 
engineering report and an envi-
ronmental report-key require-
ments for most grant applica-
tions. �e cost for completing 
these reports is $45,000, which 
Bollig Engineering agreed to 

See FOUNTAIN Page 2 � See ELECTION Page 4 �

Fountain Street Change in Future Trump Wins Again
What About the Local Races?

 At the November 6 meeting, 
MnDOT’s Paul Zager noti�ed 
the council that the depart-
ment will be looking to modify 
the intersection of Highway 52, 
�ird Street, and County Road 
8. Currently, the city street and 
county road both intersect the 
highway at angles with limited 
visibility. MnDOT says safety 
is the primary concern.
 �e department is consider-
ing various options, but plans 
to redirect County Road 8 
slightly north meeting High-
way 52 in a safer location. 
Plans call for �ird Street to 
end as a through street prior 

 �e Presidential race was 
another one for the history 
books.
 In 2016, when Donald Trump 
defeated Hillary Clinton, Trump 
prevailed with 304 electoral col-
lege votes compared to Clin-
ton’s 227.  In that race, Trump 
won the electoral college but 
had fewer popular votes than 
Clinton – a point of contention 
among some voters.  Trump had 
62,984,828 compared to Clin-
ton’s 65,853,514 votes.
 For 2020, Biden layed a 
reverse Uno card on Trump, 

to the intersection. �e draft 
options include a hammerhead 
turnaround north of the west 
end of �ird Street, just west 
of 101 �ird Street, or a cul-
de-sac.
 Impacted residents, as noted 
by Public Works Director 
John Hanson, include Ryan 
and May Aasum (101 �ird 
Street), Joan Clement (102 
�ird Street), and Barry and 
Kristine Daugherty (106 �ird 
Street). �e choice between the 
turnaround or cul-de-sac will 
come down to what the council 
and the a�ected landowners 
would like.
 MnDOT will be setting an 
evening open meeting with 
the residents at the commu-

claiming 306 electoral college 
votes compared to Trump’s 232.  
Biden won the popular vote, as 
well, with more than 81 million 
compared to over 74 million for 
Trump.
 But, 2024 was a di�erent 
story.  Trump won both the elec-
toral college and popular vote.  
As of press time, Trump has 295 
electoral college votes compared 
to Harris with 226.  Trump has 
over 72.7 million popular votes 
compared to Harris’ 68 million.  
As of press time, ballots are still 
being processed for Arizona and 
Nevada, but the numbers seem 

nity center sometime the sec-
ond week of December. As 
it strongly impacts those resi-
dents, the city did not yet set 
the meeting date, to o�er the 
best chance of attendance from 
them. �e city will send the 
a�ected properties a letter as 
well and include the details on 
the upcoming utility billing. 
�e meeting will be open to 
the public.
 In the general election, 
Mayor Tammy Danielson 
chose not to run for re-election 
and there was one candidate 
for the mayoral seat - cur-
rent councilor Ron Reisner. 
He received 131 votes, 65.5%. 

“Where Local News Comes First”

�e Brownsville City Council hard at work. From left to right, Barb Hurley, Pam Walhovd, Mayor 
Jean Meyer, Bill Fitzpatrick and Tim Klug.

Photo by Charlene Corson Selbee

BY KIRSTEN ZOELLNER

kirsten@fillmorecountyjournal.com
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Andrew E. Shapiro Award
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Savoring 
simple 
joys 

Oak Cli� resident 

beats ovarian cancer, 

continues to fight 

Story by JILLIAN NACHTIGAL 

Photography by ELLIE OVERMAN

Anne Fey was diagnosed 
with ovarian cancer in 2007 
and has now been cancer-
free for 17 years. 
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BEST DISPLAY AD WINNERS  -  1st PLACE

Featured Media
Home Magazine

Engle Printing
& Publishing

Black & White
1/4 pg or less

R
10

29
42

CHICKENand
Wa�esJanuary 20

11:00 AM
Till Sold Out

WITH GRAVY, 
MASHED POTATOES, 
COLESLAW & DRINK 

FOR ONLY 
$14

DRIVE-THRUONLY

RIVERSIDE LODGE #503 F&AM
25 Cool Creek Road, Wrightsville, PA 17368

For Tickets Call Keith Flaharty (717) 858-1487

Camrose
Booster

Black & White
Larger than 1/4 pg

SCAMS ARE  
ON THE RISE

ONLINE, EMAIL AND PHONE

Telephone: 780-679-0822    Toll free: 1-800-898-3336

CAMROSE 
3720B-48 Avenue
Corner of 
Highways 13 & 26

and are increasingly more sophisticated. 
Often from very knowledgeable and charming operators.

Be extremely cautious before giving out  
HIGHLY personal information.

If in doubt, and if you are even a bit suspicious… 

COME AND SEE US.
We’re here to help and will assist you in  

keeping your accounts secure.

Van Zandt
Newspapers

Color Ad
1/4 pg or less

(214) 884-8141
www.euphoriachiro.com

Canton, Texas
drkaitie@euphoriachiro.com

A natural, holistic alternative to 
healthcare for families - from newborn 

to elderly!

Color Ad
Larger than 1/4 pg

basecamp.ski

Welcome to Ellicottville’s fi rst and only tiny

home village, where cozy meets convenience!

Nestled at the base of HoliMont and minutes from Holiday 

Valley, our pet-friendly cabins sleep 4-6 guests and come with 

all the comforts of home. Perfect for ski getaways, wedding 

parties, or unique adventures, Basecamp Tiny Cabins o  er

cozy convenience for any special occasion!

Book Online Today

Basecamp Tiny Cabins exceeded my 

expectations! A� ordable and clean, the outdoor 

patio, cornhole boards, and fi re pit made for 

a fun stay. The drive from town is perfect, and I 

can’t wait to return! If you’re looking for a place 

to stay, defi nitely choose Basecamp!

@belleo� heball45

Columbia Gorge
News

Reminder
Publishing

The Coast News

Newsprint - No Ads Newsprint - With Ads Glossy Stock
BEST FRONT PAGE WINNERS  -  1st PLACE
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.com
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DO YOU WANT TO
 Break free from genetic limitations?

Uncover the hidden dangers of 
cholesterol that doctors often miss?

 Learn about the gene as harmful to 
heart health as smoking? 

 Stop being a patient for good?

162 S Rancho Santa Fe Rd Ste.  A30
Encinitas, CA 92024

**Heart Strong Wellness™ is a proprietary program of Co Cardio™ 

Our Esteemed Speakers

FREE EVENT
Saturday, July 13th, 2024

Location: Heart  Strong Wellness
162 S. Rancho Santa Fe Road, Ste A30

Encinitas, CA, 92024

BEAT THE 
HEART
DISEASE
GENE! DR. JUSTIN CHARLES

Board-certi�ed Internal 
Medicine physician

DR. MARK KALINA
Holistic Internal 
Medicine Physician

DR. PRATIKSHA GANDHI 
World Renowned  Preven-
tive Heart Care Expert. 

DON’T MISS OUT! SIGN UP TODAY TO 
TAKE CARE OF YOUR HEART HEALTH!

HEART STRONG WELLNESS FOCUSES ON
Reverse Heart Disease Holistically: Discover non-
invasive, drug-free treatments that work.
Prevent Heart Attacks Naturally: Learn 
proven methods to maintain a healthy heart 
without medication.
Uncover Hidden Dangers: Gain insights 
into cholesterol and genetic factors that 
often go unnoticed by Doctors.
Expert Guidance: Hear from leading specialists in 
preventive heart care and holistic medicine.
Exclusive Free Consultations: Take advantage of a 
complimentary heart health consultation valued at $300 
(o�er valid through 7/12/24 with mention of this ad).

info@heartstrongwellness.co           858-500-1399

By Laura Place
DEL MAR — The family of a 

special needs child is breathing a sigh 
of relief after the San Dieguito Union 
High School District board �nally 
approved a settlement agreement on 
Monday, ending a lengthy legal battle 
over the child’s school placement.

Under federal law, school dis-
tricts are required to ensure a free 
and appropriate public education 
for all students, regardless of spe-
cial needs, in the 
least restrictive 
environment pos-
sible. One way to 
achieve this is by 
placing a student 
at a nonpublic 
school (NPS) that 
can o�er more 
specialized ser-
vices. 

For two and a half years, San 
Dieguito refused the Ogawa family’s 
request to place their teenage daugh-
ter at The Winston School in Del 
Mar, going against the advice of the 
rest of her Individualized Education 
Program (IEP) team and forcing the 
family to pay out-of-pocket for her 
tuition.

The settlement on Monday comes 
just weeks after the district sought to 
escalate litigation in the case, with 
the attorneys �ling a reconsideration 
motion for an April 23 ruling from 
the U.S. Southern California District 
Court. 

This federal ruling upheld a pre-
vious state ruling in the family’s favor 
from August 2022 and ordered the 
district to reimburse the family for 
tuition and attorney’s fees. 

Kelly Ogawa, the mother of the 
15-year-old student now going into 

TURN TO SDUHSD ON 17

Lawsuit: 
‘We are 
relieved’
Del Mar family endures 
legal fight with SDUHSD

OGAWA

FREEWHEELIN!
Hundreds of riders descended on Bradley Park for the grand opening of an 8-acre bike park and pump track on June 24  

in San Marcos. Construction of the $1.1 million park involved importing 14,000 cubic yards of donated dirt and assistance  
from professional mountain bikers Austin “Bubba” Warren and “Shreddie” Eddie Reynolds. Story on 18. Photo by Laura Place

Crews stamp 
out brush fire 
in Del Mar

-

18

FLEET OF FANCY

Story on 6. 
Photo by Laura Place

By City News Service
OCEANSIDE — A 

man who drove while in-
toxicated and plowed a 
pickup truck into a fam-
ily’s crowded car at an 
Oceanside intersection, 
killing three of six family 
members in the victims’ 
vehicle, was sentenced on 
June 20 to 15 years in state 
prison.

Mason Robert Fish, 
25, pleaded guilty to 
charges of gross vehicular 
manslaughter while intox-
icated in connection with 
the Feb. 5, 2019, crash that 

killed 74-year-old Ru�na 
Arango Rodriguez and her 
daughters, 40-year-old 
Petra Arango and 56-year-
old Eloina Arango.

The three other fam-
ily members injured in 
the crash included Petra 
Arango’s then-13-year-old 
daughter.

Fish, who was 19 at 
the time, pleaded guilty to 
all counts and allegations 
�led against him just as 
his trial was set to get un-
derway earlier this year.

Man gets 15 years in  
triple fatal DUI crash

TURN TO DUI CRASH ON 6

Featuring
Stories, Services

and Information for
the Pioneer Valley

Your Best Life Now

PRIME MAGAZINE’S 2024-25 RESOURCE GUIDE

Contact Us at 
541-386-1234 
541-296-2141

delivery- Subscribe@
gorgenews.com

news tips- News@
gorgenews.com

place an ad- Sales@
gorgenews.com

Stay connected:

Facebook.com/
columbiagorgenews

Twitter.com/
gorge_news

GORGE NEWS
COLUMBIA

Regional News for The Gorge

Follow us

$2.00 

Decemb� 2024

Columbia GORGE NEWS          

HOME and 
GARDENhg

(541) 354-1800
allensfinewoodworking.com

visit our showroom
216 Cascade Avenue
Hood River, Oregon 97031

(541) 354-1800
allensfinewoodworking.com

visit our showroom 
216 Cascade Avenue
Hood River, Oregon 97031

Hood River, Oregon 97031 
(541) 354-1800
allensfinewoodworking.com

OR CCB #129075 WA #ALLENFW997 JQ

COME SEE OUR BEAUTIFUL NEW SHOWROOM!

WSVSD childcare options, A2
Top of the World fire out, A11

Rabbit Hole opens, A12
Fashion Show raises funds, B1

More online
Visit columbiagorgenews.com for more 

Gorge-area coverage, such as:
 ■
 ■ -

 ■

Archaeology Roadshow 

Columbia Gorge Discovery Center & Museum in The Dalles celebrat-
ed the archaeology and history at the Archaeology Roadshow Nov. 
23.  Clockwise from top left: Linda Smith and Anthony Culps, both 

-
ings. Young Tyler of Hood River shells acorns with wooden tools, 
as Indigenous people have done for millennia. A young person who 
prefers anonymity touches beaks with a reproduction chicken skel-
eton. Flora M. Gibson photos

Mid-Columbia Houseless Collaborative 
leads day-in-the-life event at third summit 

 ■ By Nathan Wilson 
Columbia Gorge News 

THE DALLES — The 
Mid-Columbia Houseless 
Collaborative hosted its third 
annual Housing Stabilization 
Summit Nov. 13. The first of two 
days focused on empathizing 
with houseless folks and how 
member organizations, like the 
Mid-Columbia Community 
Action Council (MCCAC), 
Washington Gorge Action 
Programs (WAGAP) and others, 
can more effectively meet their 
needs. 

To begin, six panelists shared 
how they’ve been impacted by 

houselessness. Marie Parker, 
housing stabilization specialist 
and community health worker 
for MCCAC, opened up about 
her drug addiction from age 16 
to 48. During that time, Parker 
and her young daughter had to 
live in their car for six months, 
taking showers at a truck stop. 
Their situation got more com-
plicated in the following years.

“Eventually, my daughter 
started using too and her house 
got raided. She went to jail, 
my grandson went into foster 
care and I ended up back in my 
car. I really, really wanted to 

Jennifer Pauletto, the executive director of Washington Gorge Action 
Programs, tells a story about domestic violence and houselessness on 

annual Housing Stabilization Summit. The collaborative includes more 
than 40 local governments, organizations and community members. 

Nathan Wilson photo

Wolf shot near 
Goldendale

$10,000 reward for information 
 ■ By Nathan Wilson 

Columbia Gorge News 

GOLDENDALE — On Oct. 
6, Washington’s Department 
of Fish and Wildlife (WDFW) 
discovered that an adult male gray 
wolf was shot and killed near the 
intersection of Highway 142 and 
Glenwood Highway, just outside 
of Goldendale. 

The wolf reportedly killed two 
calves on a ranch in the area, 
but the responsible party is still 
unknown. WDFW is offering 
a $10,000 reward for pertinent 
information. Call 1-844-397-8477 
or fill out a form at www.fws.gov/
wildlife-crime-tips if you have 
any details. Callers may remain 
anonymous. 

Gray wolves are federally 
protected under the Endangered 
Species Act in about two-thirds 
of Washington, west of Highways 
17 and 97. According to Andrew 
Lavelle, public affairs officer for 

WDFW, the maximum crimi-
nal penalty for individuals is a 
$100,000 fine and up to one year 
in prison, while the penalty for 
organizations is a $200,000 fine. 

A native species, gray wolves 
were nearly eradicated from 
Washington in the early 1900s, but 
have since returned by dispersing 
from populations in nearby states 
and provinces. Wolves primarily 
prey on elk, deer, moose and other 
ungulates. 

As shown by their reintro-
duction to Yellowstone National 
Park, the apex species can corral 
overgrazing and bolster biodi-
versity, but new research shows 
those effects are more complex — 
wolves aren’t a so-called “magic 
bullet” for ecological restoration, 
according to The New York Times. 

WDFW is also investigating 
a separate gray wolf killing that 
occurred southwest of Twisp in 
Okanogan County on Oct. 20. 

Gray wolves, like the one above, are a federally protected species. One 
was shot and killed near Goldendale in October.

Photo courtesy Washington Department of Fish and Wildlife

Bomb cyclone, 
atmospheric river 

cause outages
 ■ By Noah Noteboom

Columbia Gorge News

THE GORGE — The Pacific Northwest and 
the Columbia River Gorge have experienced 
two significant weather episodes over the past 
week. Starting  last Tuesday, a phenomenon 
known as a “bomb cyclone” made landfall along 
the northern Oregon Coast, bringing gale-force 
winds and heavy rainfall. Two days later, a long 
plume of moisture called an atmospheric river 
brought threats of flooding, landslides and snow 
in higher elevations to Northern California and 
southwest Oregon. Atmospheric rivers originate 
from the tropics and can stretch for thousands 
of miles.

 Jon Liu, meteorologist at the National 
Weather Service (NWS) in Portland, said these 
two different weather phenomena are more 
common than people might think. 

“They’re not particularly rare. Typically, you’ll 
see them maybe once or twice per season; may-
be not always impacting our area, but I would 
say they’re not actually incredibly rare,” Liu told 
Columbia Gorge News.

The National Oceanic and Atmospheric 
Administration (NOAA) defines a bomb cyclone 
— also known as a bombgenesis — as a cold 
air mass that collides with a warm air mass, like 
air over warm ocean waters. Another criteria is 
a rapid drop in atmospheric pressure. It must 
drop at least 24 millibars in 24 hours. A milli-
bar is a unit of atmospheric pressure, and the 
atmosphere can typically be measured at 1,013 
millibars. 

“An atmospheric river is essentially a weath-
er system that’s backed up by a lot of moisture 
coming from warmer latitudes,” Liu said. “What 
that essentially means is its sort of like transport 
system for moisture from the more tropical lati-
tudes up to a higher latitude like ours.”

On Tuesday night, 35 mile-an-hour winds 
battered the Gorge, and rain fell for an extended 
period of time. Liu said there was no threat of 
flooding in the Mid-Columbia region, but elec-
tric cooperatives in Hood River County reported 
higher than usual power outages. A Hood River 
Electric Cooperative spokesperson said there 
were 549 reports of flickering lights and power 
outages in homes across the Hood River Valley. 
Most of the outages on Tuesday were a result 
of crews shutting down power to repair tangled 
power lines. Another outage occurred in Hood 
River County on Thursday afternoon, with an-
other 544 customers without power — the most 
in the state at that time.

Is there a bright side?
Atmospheric rivers can benefit certain areas, 

according to Liu. The weather can bring much 
needed water to vegetation, it can replenish 
streams and rivers and build snow pack in high-
er elevations. 

“It does produce a lot of rain, so I could see 
a scenario where, let’s say it’s been pretty dry 
for some time … that could maybe have some 
benefits,” Liu said.

The low-pressure systems tend to pro-
duce cooler temperatures and snow at higher 
altitudes.

Skiers and snowboarders can rejoice, because 
resorts on Mount Hood have opened early 
thanks to the wet weather. Timberline Lodge 
reported enough snow to open on Nov. 9 and 
Mt. Hood Meadows held their Preview Weekend 

See CYCLONE

See SUMMIT

Your guide to shopping local!

2024
Gift Guide

C O L U M B I A 
G O R G E  N E W S

Shop locally with our Gift Guide, inside
Home and Garden, inside

Camrose
Booster

Van Zandt
Newspapers

The Franklin
Shopper
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2024

A Special Supplement to

Our How-To special section is filled with informative articles that 
cover EVERYTHING from how to cut costs on home renovations to 

how to shop for insurance policies and everything in between.

EXPLORE
Van Zandt County!

Summer 2024

Top Spots  |  Wildlife Experiences |  Local Events     

©2024 Van Zandt Newspapers, L.L.C.

Scan this QR code to 
download the digital version
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GRAND SLAM          FAM

315 S Coast Highway 101 • ENCINITAS

(760) 942-2222 • LeucadiaPizza.com

BASEBALL 
IS BACK

AT

We’re more than just great pizza

for
the

Score Big with the

only
$40

Large Cheese Pizza, Ceasar Salad, 
Spaghetti w/marianara, & garlic bread 

Avail. dine-in at Encinitas location only thru April ‘24

The Bargain Hunter Oyster Pointer
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Grocery & Liquor Medical, Health & Wellness Food & Drink

North of Boston
Media Group

We reserve the right to limit quantities on all sale items. Not responsible for typographical errors nor misprints. While supplies last. No rainchecks.
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Applewood 
Ham $399

lb.

DELI

WEEKLY 
SPECIALS
specials good 

april 8-13, 2024

TROYER  
Lacey Baby Swiss 

$499 lb.  
chunked, sliced or whole

TROYER  
Farmer’s Cheese

$399 lb.  
chunked, sliced or whole

We roast them right here so  
they are always fresh

Fresh Hormel Sliced
Hickory 
Smoked  
Bacon

  

Hawaiian Ham 
$499 lb.

TROYER 
 Sandwich Pepperoni   

$449 lb.

$999 
5 lb.
BAG

Frozen Tyson  
Breaded 
Chicken 
Patties

THAT’S 
$2.00

LB.!
Fresh  
Baby Back 
Ribs $299 $3499 

15 lb.
BOX

Russet  
Potatoes

$249
10 lb. bag

PRODUCE

Navel 
Oranges

$649
8 lb. bag

$1499 
5 lb.
BAG

Frozen 1 oz.
Meatballs

Fresh 
Ribeye 
Steaks $899

lb.

2 
STEAKS
PER PKG.

lb.

  
  TROYER 

Hard Salami  
$499 lb.

TROYER  
 Pepperjack Cheese

$349 lb.  
chunked, sliced or whole

ea.

Broccoli 
$199

 

Cauliflower
$269 

Cucumbers 

99¢ 
Jumbo  
Green  

Peppers 
$129

Zucchini  
or Yellow 
Squash 
$119 

Cabbage 

49¢ 

Carrots 
$149 

Jumbo 
Tomatoes 
$149 

lb.

lb.

ea.

lb.

lb.

2 lb. bag ea.

$199 
lb.

Fresh  
Pork
Tenderloin

THAT’S 
$2.33

LB.!

• TROYER’S BEST BUYS •

5201 CR 77
Millersburg, OH 44654  
(1/4 mile east of Berlin)

330-893-3786
Monday-Thursday 7:30am-6:00pm

Friday 7:30am-7:00pm
Saturday 7:30am-5:00pm

www.troyerscountrymarket.com

specials good 
 Apr. 8-13, 2024

Semi-Boneless  
Pork Butt 
$199

lb.

MADE HERE

MADE HERE

English  
Roast

$549
lb.

Fresh 90% 
Ground 
Beef lb.

Best Choice 
Pork Brats
$399

Cream 
Wafer 
Cookies

Boneless  
Skinless  

Chicken Thighs
$249

lb.

Zucchini 
Bread $399$289

Strawberry  
Trifle

$499
lb.

MADE HERE

MADE HERE

Lime 
Tapioca

$399

Rhubarb 
Crumb  
Pie 

MADE HERE

MADE HERE

9 inch

$699 
$1299

6 inch

$629
pkg.

 
NASHVILLE HOT N SPICY 

Popcorn Chicken
$1299

8 ct.

SMITH’S 
Heavy 

Whipping 
Cream

$799
qt.

MADE HERE

MADE HERE

 
TROYER  
 Black  

Raspberry
Ice Cream
$1499

ORE IDA 
Waffle 

Fries
$299

SMITH’S 
Sour  

Cream,  
Cottage 

Cheese or 
French  

Onion Dip
$299

16 oz.

RITZ 
 TOASTED 

CHIPS
8.1 oz.

$349

PEPSI, DIET PEPSI,  
MOUNTAIN DEW, DR. PEPPER, 

OR A&W ROOT BEER
24 pk.

$1299

NICKLES 
White or  
Split Top 

Wheat  
Bread 

20 oz.

2/$5

ea.

RITZ  
CRACKERS
11.8-13.7 oz.
$399

lb.

South Carolina 
Strawberries 
Arriving Soon

ASSORTED 
DOT’S 

PRETZELS, 
UTZ POTATO 

CHIPS, OR 
SNYDER 
POTATO 

CHIPS
12.5-18 oz.

$499

Raw Breaded 
Chicken 
Tenders $1999

10 lb. case

8 lb. bag

4 qt.

MADE HERE

MADE HERE

Cucumber 
Salad

$499    
lb.

  
Paint Valley
Whole 
Milk 

64 oz.
$449

gal.

  
Almond Breeze  
Almond 
Milk $349

Macaroni & 
Cheese

$399
lb.

Salisbury 
Steak & 
Gravy $799

lb.

MADE HERE

MADE HERE

22 oz.

SWEET 
BABY 
RAY’S 

BBQ 
Sauce 

28 oz.

$349

TROYER’S 
GOOD TO GO FOODS

16 oz.
pkg.

MAPLE 
PANCAKE 
WRAPPED 

FULLY 
COOKED 

Sausage 
Links  

$399

A NEW  
KIND OF  

SODA

ASSORTED 
OLIPOP 

Soda
12 oz.

2/$5

The Finest Italian Cuisine in the 
Merrimack Valley

NOW ACCEPTING RESERVATIONS FOR
VALENTINE’S DAY!!

CATERING FOR HOME & OFFICE PARTIES
GIFT CERTIFICATES AVAILABLE

1085 OSGOOD STREET (RTE 125)
NORTH ANDOVER • 978-686-6921 • WWW.ORZORESTAURANT.COM

BEST DISPLAY AD WINNERS  -  1st PLACE

Exchange Media 
Group

Automotive

Where You’re Treated Like Family

1223 Huntsville Hwy. • (931) 532-0400
Mon. - Sat. 9:00 a.m. - 7:00 p.m.

fayettevillechryslerjeepdodgeram.com

Road Trip Dreams Sta
rt Here!

Engle Printing
& Publishing

Fitness, Fashion & Beauty

R1
04

77
5

Whether running is your hobby 
or your lifestyle, we have what 
you need to get the most out of 
your hard work.

Shop Anytime From Home
insidetrackpa.com

The Florida
Mariner

Events

724 March 2024 / THE Florida MARINER #1007
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BEST OF THE BEST

OTHER CATEGORY WINNERS  -  1st PLACE

Oyster Pointer

Most Creative Ad 
Headline

Contest Run In
Publication

Big Green Umbrella
Media - Cityview
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OF DES MOINES
Cheers to this year’s winners 
in another record-breaking 
readers’ poll.

By Cyote Williams

You won’t �nd the iconic black and white Best Of 
Des Moines logo everywhere you go, so, when you do, 
a feeling of comfort is sure to set in. You’re about to 
receive elite service, send your taste buds on a heavenly 
journey, or make a memory that will last a lifetime. 
 Two-hundred-seventy-one categories. �ousands of 
votes. You, the readers, have decided on what you view 
as the best representation of Des Moines. �e best 
when it comes to choosing a place to eat, drink, dance, 
shop or visit. �e best when it comes to your mental, 

physical and social health. And the best when it comes 
to artists, representatives, home repair, car sales, and 
everything in between.
 �ese people and businesses are scattered throughout 
the metro, giving us all their “Best.” From the winners 
to the runners-up, CITYVIEW congratulates you all. 
 
Editor’s note: �e voting for next year’s Best Of Des 
Moines begins in October 2024. Be sure to save the 
date and cast your votes.

FE
AT

UR
E S

TO
RY

26
  |

  C
IT

YV
IE

W
  |

  F
EB

RU
A

RY
 2

02
4

El Clasificado

Best Agency Ad

00
00
-0
00
0

00
34
-1
62
4

El Clasificado

Best Media Kit

DIGITAL MARKETING

EVENTS - PRINT 

CUSTOM PRODUCTS
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Timothy A. Queen, MD
Erica Cherry, FNP-BC
Most insurance companies accepted. 
Welcoming new patients.

TREATING ADULTS AND CHILDREN
Specializing in Ear, Nose, Throat and Allergy Treatment

11842 Rock Landing Drive 
Suite 100 
Newport News, VA 23606

(757) 873-0338
www.entallergy1.com

El Clasificado Exchange Media 
Group

El Clasificado

SELF PROMOTION WINNERS  -  1st PLACE
Self Promotion 

Classifieds
Self Promotion

Awards
Self Promotion

Own Publications
Self Promotion

Community Service

The Shopping News
of Lancaster County

Positive and local stories at your 
door every month.
Get a local magazine that covers only positive 
stories about everyday people in the community.

 

Subscribe to Good 
News Magazine online:

goodnewsmags.com/subscribe/

 

8A - Wednesday, October 30, 2024 - Say You Saw It In “The Shopping News”

FFA…premier leadership, personal growth, and career success through agricultural education.

GRASSLAND FFA
“LEADERSHIP FOR A LIFETIME”

Q

Q

Ge0 in� 
t� Kno�

Wha� impac� wil� agricultura� educatio� 
hav� o� your planne� career pat�

Wha� doe� agricultur� mea� t� yo�

What is FFA?
The letters “FFA” stand for Future Farmers of America. 
These letters are part of the organization’s history; however, 
in 1988 the group’s name was updated to the National 
FFA Organization to refl ect the growing diversity in the 
agriculture industry.
Today, FFA is an intracurricular leadership organization 
for students interested in pursuing careers in agriculture. 
Members are not only future farmers, but also future 
chemists, veterinarians, government offi cials, entrepreneurs, 
bankers, international business leaders, teachers and 
premier professionals in many career fi elds.

Agriculture means farming, planting, 
having a strong community of friends, and 
working with others to give everyone stuff 
that they use for everyday life and tasks.

Right now I am at Penn State University, Main Campus. I’m in my fi rst year 
and majoring in agricultural and extension education. My planned career 
path is agricultural education, and I would love to be a teacher and teach 
elementary students about agriculture. Everything that I did in high school, 
starting in my freshmen year all the way to my senior year, and then to 
becoming a state offi cer, agriculture education has played a heavy role in 
my life from the courses that I took, the advisors that I had, and to all the 

connections that I have made across the state and country with agriculture. I got to see how 
agriculture education can change, whether it’s with the area that you live, the people you are 
surrounded by, or the roots and family that you grew up with. I am excited to build off my roots 
in the next four years and then use them in a classroom and hopefully impact other students.

When I was two, I told my mother I wanted to be a farmer. Although the 
exact meaning of this statement has shifted through the years, I still hold on 
to those few words. I joined the Lebanon County poultry 4-H club and when 
in high school, the Grassland FFA chapter. Agriculture has molded me into 
the type of person two-year-old me looks up to, and for that I am thankful.

Agriculture is a way of life for many people. 
It’s their jobs, homes, community. It grows 
connection with people that everyone 
works together to accomplish big tasks.

Agricultural education teaches me responsibility 
and how to communicate effi ciently with others. 
It also exposes me to what opportunities are open 
to me in many different careers and colleges.

Ryleigh Libell, alumni

Carson Martin, 10th grade

Loretta Blank, 10th grade

Emma Parsons, 10th grade

Grace McCarty, alumni

About Grassland FFA
HISTORY: The Garden Spot High 
School FFA Chapter was founded 
in 1959 by teacher Bob Herr. A 
“Garden Spot FFA” already existed 
in the county at a different school 
district, so the name “Grassland FFA” 
was chosen to honor the group’s 
connection to New Holland Machine 
and its Hay Tools Division.

MEMBERS: The current chapter has 
175 active members from ELANCO 
School District. Enrollment in any 
agricultural classes at Garden Spot 
High School provides membership to 
FFA.

ADVISORS: Mrs. Meagan Beam & 
Ms. Killiann George

ACTIVITIES:

in agricultural classes, including 
raising rabbits at the school and 
growing plants at the school 
greenhouse 

with youth through district and 
community events 

and community service projects 
throughout the school year

and state Career and Leadership 
Development Events

THE FFA VISION
Growing the next generation of leaders who will change the world. 

THE AGRICULTURAL EDUCATION MISSION
Agricultural education prepares students for successful careers and a lifetime of 
informed choices in global agriculture, food, fi ber and natural resources systems. 

to learn more about agriculture. As a way to 
celebrate all of our hard work, we have a barn 
party where we play festive games, eat some 
great food, and hang out with one another.

While we all are very busy this time of 
the year, we always fi nd a way to create 
memories and fi nd ways to spread the seeds 
of knowledge to our local community. The 
hard work that we do allows us to enjoy the 
quieter moments with each other and know 
that what we are doing is making a lasting 
impact on our community. 

 Shown in the photos, from left to right, are: 
Brianna Libell with her market goat Ole Smokey; 
Advisor Killiann George, Zoey Houck, Brianna 
Libell, Andrew Weaver, Caleb Martin, Jazlyn 
Hoadley, Aidyn Burton, Wynne Kelly, Loretta 
Blank, Autumn Means and Advisor Meagan 
Beam; and Nicole Martin with her market goat.

The fall is one of our busiest times of the year, 
doing activities ranging from livestock shows to 
barn parties and fundraisers. We do all of this to 
continue our mission of agriculture education, 
community service, and creating connections 
with one another. 

Over the summer, our chapter went to 

There, our members competed in knowledge 

Before school started, this year’s offi cers had 
their summer offi cer retreat. We worked on 
planning this year’s events, doing team bonding 
exercises, and making team and chapter goals. 

In September, we had some major events with 
the start of the school year and had our annual 

of our three major fundraisers of the year. This 

is what helps jumpstart our funds for the year 
to pay for conventions, competitions, and other 
upcoming events in the school year. We kept 
on rolling into October where the fi rst week 
we had the New Holland Fair. Our chapter has 
many members who compete in the livestock 
and tractor driving shows, and many who help 

a fl oat every year at the parade to help promote 
our chapter. This year’s theme is “What is the 

 oat 
and our members walked with it and passed 
out candy. Another major event in October is Ag 

elementary schools to go through a rotation of 
stations on various topics. Each of the offi cers 
runs a station ranging from wildlife to dairy 
processing to biodegradable planting. Each of 

Grassland FFA Immersed In Fall Activities

?

?

:

:

Proud to Support Grassland FFA!

800-648-9663 · www.newhollandwood.com

Over a century of experience combining old world 
craftsmanship with modern technology950 East Earl Rd., New Holland, PA 17557

717.354.5939

Mobile Chicken Coop
Easy to move - 
Just pick up the handle and go!

Simple design - 
Tarp rolls up for access to coop.
Feed and water is fi lled from outside of coop.

Built  to last - 
2” galvanized steel tubing is lightweight 
and has strength to withstand daily use. 
Heavy-duty cover has 10-year life expectancy.

Coop sizes - chicken capacity
6’x8’ - 32 broilers or 10 layer hens
10’x12’ - 80 broilers or 20 layer hens
12’x12’ - 100 broilers or 30 layer hens

 ordable!  $1,030 - $1,200 - $1,270

ChickenRangeCoop.com
717-768-0747

7 Gallon Watering System and Galvanized Feeder

Nest Box for Layer Hens

Ships Anywhere in the USA and Canada

Dry Fertilizer
Liquid Fertilizer
Crop Protection
Agronomy Services
Custom Application

160 Wissler Rd.
New Holland, PA 17557
Offi ce: 717-335-1550
offi ce@fi vepointsag.com
www.fi vepointsag.com

Carson Martin competes in the Safe 
Tractor Driving Career Development 
Event (CDE). Carson placed fi rst and 
moved on to the regional contest.

SALES • PARTS • SERVICE
LEBANON • LANCASTER • ADAMSTOWN • ALLENTOWN

WWW.DEERCOUNTRY.NET

PROUDLY
SUPPORTS

THE FFA:

BEST PUBLICATION BANNERS BEST USE OF DIGITAL

El Clasificado

l

First Place

Second Place

Third Place

AWARDS 2024

Best Use of Digital
In 2024 we launched Buen Provecho, an online platform 

for food orders designed for the Hispanic restaurants, 

an app without the weight of commissions pulling them 

down. Once their online menu is live, this intuitive app 

-

ings, and optimize operations. It conveniently trans-

forms incoming orders into print-ready tickets for the 

kitchen, ensuring a smooth flow from screen to service.

In addition to online orders, we have been helping cus-

tomers to create their own website, a visually stunning 

platform that showcases their unique style and exper-

tise in the kitchen. We use the latest JAMstack web 

technology to ensure the sites are lightning fast and 

optimized for the search engines.

www.mibuenprovecho.com

JUNE 27, 2024  | FREE

WWW.THEREMINDER.COM

EAST LONGMEADOW | LONGMEADOW | HAMPDEN | WILBRAHAM | ENFIELD & SOMERS

FOR DELIVERY CONCERNS OR TO STOP DELIVERY, CALL 413-788-1316 OR EMAIL HMULLIGAN@THEREMINDER.COM
JULY 4, 2024  | FREE

A FREE MONTHLY PUBLICATION ABOUT BUSINESS IN THE OYSTER POINT AREA, NEWPORT NEWS, VA

NATIONAL AWARD

WINNING PAPER

JULY 2024

Reminder Publishing Exchange Media 
Group

Filmore County
Journal

SELF PROMOTION WINNERS  -  1st PLACE
Self Promotion 

Classifieds
Self Promotion

Awards
Self Promotion

Own Publications
Self Promotion

Community Service

99 AWARDS

An Award-Winning Team...
177 AWARDS

OVER THE PAST SIX YEARS!
The team at the Fillmore County Journal has been recognized with a total of 177 awards from three 

organizations: Minnesota Newspaper Association, Midwest Free Community Publications, and Association 
of Free Community Papers.

THANK YOU!

MARY L. ALLEN 
Reporter

SARA MENSINK
Advertising Sales Rep

CHARLENE CORSON 
SELBEE

Reporter

JANETTE DRAGVOLD
Reporter

KRISTI RUEN
Photographer

LEIF ERICKSON
Photographer

FREDERICK BESELER
Reporter

TAYLOR FISHWILD
Graphic Designer

EMMA GEIWITZ
Photographer

MICHELLE QUANRUD
Website Administrator

WANDA HANSON
Reporter

AMANDA SETHRE
Associate Publisher

BARB JEFFERS
Photo Journalist

MIKE FOSSE
Distribution

HEATHER KLEIBOER
Photographer

MELISSA 
VANDER PLAS

Reporter

26 AWARDS 52 AWARDS

TESSIA WANGSNESS
Advertising Sales Rep

OLIVIA SETHRE
Digital Ad Designer

MARY WHALEN
Reporter

PAUL TRENDE
Sports Director

BEN BISBACH
Reporter

CHRISTINE VREEMAN
Photographer

GREG HOFF
Distribution

LEE EPPS
Sports Reporter

Historian Columnist

DEBRA FINSETH
Photographer

KAITLIN LONGHAUSER
Reporter

AXEL GUMBEL
Reporter

KAREN REISNER
Reporter

PATRICK ANDREWS
Reporter

KATHRYN HELWIG
Reporter

DAWN HAUGE
Photographer

HANNAH WINGERT 
Reporter

JASON SETHRE
Publisher

TAYLOR SMITH
Graphic Designer

JEFF KALE
Graphic Designer

KIM WUBBELS
Accounting Assistant 

KIRSTEN ZOELLNER
Reporter

ELLEN WHALEN
Assistant Editor

LANDON SETHRE KELSEY BERG
Graphic Designer

These awards reflect on the talent of the FILLMORE COUNTY JOURNAL TEAM 
and WOULD NOT BE POSSIBLE without the involvement of 

JOURNAL READERS AND ADVERTISERS.
ANDREW DARLING

Reporter
PAULA BARNESS

Reporter

Filmore County
Journal



24 | JULY 2025

BEST OF THE BEST

P
ho

to
 C

re
di

t:
 T

or
bz

/s
hu

tt
er

st
oc

k.
co

m

Arcadia
News

Webster-Kirkwood
Times

Opinion Article News Article Community Service
Article

EDITORIAL WINNERS  -  1st PLACE

5JUNE 2024

ARCADIA'S PETS By Mallory Gleich
If there’s one thing Nola Williams knows, it’s how to 

create a goal and make it happen.
Throughout her academic career, she’s been active 

in student government, speech and debate, the Student 
Equity and Inclusion Committee and the Black Student 
Union. She’s also spent time fundraising for various 
campaigns, and according to former Arizona State 
Senator Leah Landrum Taylor, was one of the top 
fundraisers for the Jack and Jill of America 
campaign in 2021 and 2022.

“It was exciting to witness Nola map 
out her course of excellence while 
still having fun,” Taylor said. “She 
motivated our teen auxiliary group 
to work harder and that love of 
teamwork assisted our chapter in 
winning the highest fundraising 
goal at the regional conference.” 

While participating in these 
activities, Nola added one more to 
her impressive extracurricular resume 
– a hobby she’s been active in for over a 
decade: tennis. 

“Being part of tennis was my favorite, 
unequivocally,” Nola said. “I’ve been captain for the 
last three seasons and it has been such a privilege to lead 
and learn from the girls on my team. It was also fun to 
win as much as we did.” 

Nola will head to the Medill School of Journalism at 
Northwestern University in the fall to major in journalism 
and minor in economics. 

“Medill is one of the foremost programs in the country 
and continues to graduate alumnus who are titans of the 

industry,” Nola said. “I’m humbled and most excited to 
learn from the esteemed professors and participate in the 
hands on experience and real world learning they offer.”

She said she’s had an interest in being on camera for her 
entire life, but it was only last summer that she realized 
journalism was something she was interested in pursuing. 
She attended the National Student Leadership Conference’s 
Journalism Program at American University, learning 

about ethics and research strategies while hearing 
from other aspiring journalists. 

“The potential to tell stories, advocate 
for others, and explore the world 

around me is the full package,” 
Nola said.

Her love of journalism was 
inspired by the culture of the field. 
Growing up in a time in which 
access to media and information 
has rapidly shifted, she said she’s 

grown to appreciate and admire 
individuals and organizations who 

prioritize a code of ethics around 
the true purpose of journalism, to 

inform without ulterior motives or bias. 
Her ultimate goal is to one day have her own 

talk show. 
“I will miss my life here at home, and I’ll miss how 

entertaining Arcadia is. Every single day someone or 
something made me laugh,” she said. “My parents, who 
are my biggest cheerleaders and support system, have 
always encouraged this appreciation and curiosity by 
exposing me different environments, and helping me 
to never fear the unknown. I’m looking forward to the 
next chapter!” 

The Arcadia News scholarship was created in 2004 by 
publisher Greg Bruns as a way to encourage the pursuit 
of journalism or a related field. Since then, Arcadia News 
has gifted over $18,000 to graduating seniors. Nola is 
the 30th recipient.

Arcadia News 2024 Scholarship Winner

Arcadia graduate Nola Williams.
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2024 TAVAN SCHOOL DISTRICT SALES RESULTS
(1/1/2024-4/30/2024)

Active Homes - 56 Homes
Homes Sold - 59 Homes
Average Sale Price - $1,352,000
Average Sold $ Per SF - $505
Average Days On Market - 82 days
There is currently 4 months of home inventory. (based on 2023 sales results)
2024 home sales have increased 13% this year. (based on 2023 sales results)
2024 home prices have increased 3%. (based on 2023 sales results)
2024 $ Per Square Foot prices have increased 3%. (based on 2023 sales results)
2024 Homes are taking 0% more time to sell. (based on 2023 sales results)

Arcadia Real Estate Stats
2024 HOPI SCHOOL DISTRICT SALES RESULTS
(1/1/2024-4/30/2024)

Active Homes - 115 Homes
Homes Sold - 93 Homes
Average Sale Price - $2,803,000
Average Sold $ Per SF - $757
Average Days On Market - 52 days
There is currently 7 months of home inventory. (based on 2023 sales results)
2024 home sales have increased 26% this year. (based on 2023 sales results)
2024 home prices have increased 13%. (based on 2023 sales results)
2024 $ Per Square Foot prices have increased 12%. (based on 2023 sales results)
2024 homes are taking 35% less time to sell. (based on 2023 sales results)

LISTINGS NEEDED  
FOR QUALIFIED BUYERS.

Ask me about my comprehensive online and 
print marketing program that exposes your 

home to the largest pool of quali�ed buyers.

TOMMY ATKINSON 
602.625.6020

Free MLS Access: visit 
TommyAtkinson.com

tommyatkinsonaz

YOUR HOME HERE

  | Vol. 46, No. 20  |  Locally owned and operated since 1978 

COMMUNITY NEWS SUPPORTED BY LOCAL BUSINESSES AND YOU!

The can be recycled along with your other recyclables. Our classic red bags can be recycled at any grocery store or other 
locations that accept grocery bags/single-use plastics. There’s also a box at our o�ce, 122 W. Lockwood Ave., 63119, just inside the door.

314.968.2699
www.websterkirkwoodtimes.com

TWO SECTIONS

Brentwood native Michael Gallina 
was working as the chef de cuisine at 
acclaimed New York restaurant Blue Hill 
at Stone Barns when he saw a photo that 
caught his eye.

“I was being shown pictures from a sta� 
field trip, and there was this girl putting 
antlers up to her head. I asked, ‘Who is 
this? Is she new?’ Her name was Tara 
and she was a server. It was her first day,” 
Gallina said. “Later, we went to a bar with 
everyone, and I o�ered to buy her a drink.”

The drink, said Gallina, was awful. But 

it made quite an impression on the woman 
who would one day become his wife.

Today, date night looks very di�erent 
for the Gallinas, who are now married 
with two children. The couple moved to 
Webster Groves in 2016 and have since 
opened four St. Louis restaurants — Vicia, 
Winslow’s Table, Taqueria Morita and 
Bistro La Floraison.

Tara Gallina, a Florida native who 
studied broadcast journalism, pivoted to 
cooking when she was 25 years old and 
attended the French Culinary Institute in 
New York. When she met her soon-to-be 

husband, she was participating in a front-
of-house internship at Blue Hill at Stone 
Barns.

“That was where I found out I loved 
hospitality and service,” she said.

After determining the traditional 
college experience wasn’t for him, 
Michael Gallina decided to indulge his 
love of working in restaurants and went 
to culinary school in San Francisco. After 
a few years in California, he moved to 
New York and began working at Blue Hill, 
where he fell in love with the farm-to-
table philosophy.

Following their wedding in 2015, the 
Gallinas moved to Webster Groves to be 
closer to family and make a splash in the 
St. Louis culinary scene. They opened 
their first restaurant, vegetable-forward 
Vicia, in 2017. The couple’s most recent 
eatery, French bistro and wine bar Bistro 
La Floraison, opened in 2022.

While they acknowledge balancing 
work and romance isn’t easy, the Gallinas 
have created their own equilibrium. Tara 
Gallina handles the operations side of 
things, running the front of house and 

“A Partnership Of Love”
Michael 

& Tara 
Gallina Of 

Webster 
Groves 

have found 
success in 

juggling 
family life 

with the 
rigors of 

operating 
four area 
eateries

Michael and Tara 
Gallina pictured 
with their children, 
Henry and Olivia, in 
the family's Webster 
Groves home.

| photo by
Ursula Ruhl

«continued on page 9A

The Webster Groves School District 
is in stable financial condition despite 
an expected budget shortfall next 
year, according to communications 
sent to parents on Monday, Feb. 5, by 
Superintendent John Simpson. The 
reassurance comes on the heels of a 
15-minute special school board meeting
last Friday, during which a plan for sta� 
buyouts were nixed.

The potential buyout was up for 

discussion because the district is 
expecting a drop in revenue next fiscal 
year due to declining enrollment, and is 
looking for ways to increase revenue or 
decrease expenses. 

During its regular meeting on Thursday, 
Jan. 25, the school board discussed the 
possibility of o�ering eligible teachers 
and sta� members an early retirement 
package. Roughly 55 certified teachers 
would be eligible.

Plans For Staff Buyouts Off The TablePublic Hearing On St. Peter Proposal
Webster Groves School DistrictKirkwood

«continued on page 10A

A large crowd attended a Kirkwood 
City Council meeting on Feb. 1, 
determined to share their opinions at a 
pubic hearing on a request by St. Peter 
Catholic School. Proponents of the 
request, which would have the city cede 
part of West Je�erson Avenue to St. Peter, 
claim it would unify the campus and 
improve safety and security. Opponents 
are calling it “a land grab” that would set 
a dangerous precedent in Kirkwood.

George Stock from Stock & Associates 
Consulting Engineers presented the plan 
to the council, which has been updated 
since it initially received public attention 
last fall. 

Currently, the campus of St. Peter is 
divided by Je�erson Avenue, with the 
school and gymnasium on the north side 
and the church and Ursuline Hall on the 
south. The proposal requests the city 
vacate Je�erson from North Clay Avenue 

«continued on page 10A
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I have fielded a bunch of emails, text messages and phone calls in 
the days since the school shooting in Winder, Georgia.
 Each one is from Perry, Iowa. Each one had the same question 
for me and the Iowa Freedom of Information Council. Each one 
came from a parent, teacher or other concerned person asking, why 
isn’t the public allowed to read the official findings by state agents 
about the shooting at Perry High School and Middle School last 
Jan. 4?
 High School Principal Dan Marburger and Ahmir Jolliff, 
11, a sixth-grader, died from their gunshot wounds. Two school 
employees and five students were wounded but survived. The 
shooter, Dylan Butler, 17, took his own life before police could 
reach him.
 The school shooting in Perry was the first in the United States 
in 2024. Eight months later, Perry residents received a painful 
reminder of that awful morning, this time when news flashed 
across the nation of another school shooting. A 14-year-old youth 
is charged with killing two students and two teachers at the high 
school in Georgia. His father is charged with providing the gun the 
boy used.
 In the months since the Perry tragedy, the community has waited 
patiently for law officers to complete their investigation and find the 
answers to the countless questions law officers and the public have. 
The DCI has finished its work and given Dallas County Attorney 
Jeannine Ritchie a report detailing investigators’ findings.
 There have been many rumors surrounding the Perry shootings 
and the shooter. But there have been many more questions.
 Where did the shooter get the shotgun and pistol he used? Did 
his family know he had the guns? Was he bullied by classmates? 
Were there any signs he was struggling emotionally? Did his parents 
have any inkling he had been thinking about mass killings? Were 
there any encounters that triggered his decision to take the guns 
to school on the first day after the Christmas break? How did 
he get the guns into the school without detection? What did the 
school principal do in the school cafeteria that morning in his futile 
attempt to calm Butler?
 These questions and many others do not grow out of some 
ghoulish curiosity. This is not the same mindset that makes “true 
crime” television programs so popular. The people in Perry and 
across Iowa want to better understand what occurred at the school 

and why the events happened.
 There is a problem, however: It is difficult for concerned citizens 
to learn without access to accurate, authoritative information — 
information the DCI report contains.
 But Ritchie, the Dallas County prosecutor, said she does not 
intend to release the DCI report. She would not answer reporters’ 
questions, other than to say she is basing her decision on a section of 
Iowa law that exempts peace officers’ investigative documents from 
disclosure. 
 Ritchie is correct in that respect. The law allows the DCI report 
to be kept confidential. But Ritchie fails to acknowledge another 
key provision in the public records law, one that gives her, as the 
lawful custodian of the DCI report, the authority to release it to the 
public.
 It is inconceivable this discussion is occurring. School shootings 
are occurring with troubling frequency and people are worried sick 
about the safety of children in schools. The intense public interest 
in the Perry case is not going to be satisfied by the local prosecutor 
simply saying, “The report is confidential. End of discussion.”
 Without knowing the conclusions the DCI drew from hundreds 
of interviews, from its analysis of social media posts and from 
investigators’ study of the two guns the teenager took to the 
school, Perry parents, teachers and community leaders are no 
closer to getting answers to their questions than they were in those 
frightening hours after the first shots.
 If government officials are not going to provide authoritative, 
detailed findings and conclusions about a tragedy like the one in 
Perry, then it is time for the Iowa Legislature to step in and change 
the law to bring needed common sense to the balance between 
openness and secrecy in police matters.
 In the meantime, the county attorney needs to explain to the 
people of Dallas County why she is keeping them in the dark. 
It’s their kids. It’s their schools. They are the ones who are still 
grieving. 
 
Randy Evans is executive director of the Iowa Freedom 
of Information Council, a nonpartisan, nonprofit 
organization that promotes openness and transparency 
in Iowa’s state and local governments. He can be reached 
at DMRevans2810@gmail.com. 

STRAY THOUGHTS
Keeping public in the dark on 
school shootings is wrong 
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A long-time Texas Metro News 
columnist, Dallas native Vincent 
L. Hall is an author, writer, award-
winning writer, and a lifelong 
Drapetomaniac. 






I can’t stand to see the slaugh-

ter, but still, I eat the meat, 

I can’t stand dishonest people, 

but still sometimes I cheat, 

I can’t stand this air pollution, 

but still, I drive a car

Maybe them’s the reasons why, 

things are like they are! 

Tower of Power – circa 1975 

My PawPaw, Ed Hall, used 
to take me “down home” with 
him. We would venture down 
I-20 past Jefferson, Texas, and 
into the piney woods of Kelly-
ville, where he grew up. 

What? You didn’t know my 
folks were from East Texas? 

Quit Playin! 
Prior to the new millennium, 

Dallas was nothing more than 
an East Texas transplant. If you 
made everyone who had roots 
from Terrell, Texas, to Shreve-
port, Louisiana, leave Dallas, 
you could reduce the popula-
tion by 70%. 

Me and pops used to go to 
the same country store every 
time. We’d get 35 cents worth 
of “hang down”, 10 cents worth 
of cheese, a Pepsi and a “hobo 
banquet.”  

I finally deciphered the ver-
nacular. “Hang-down” because 
summer sausage hung in 24-
inch sticks from the ceiling of 
the butcher’s shop. The elders 
called a peanut patty a “hobo 
banquet” because it offered 
protein, carbs, sugar, and sodi-
um. It’s a whole meal in one! 

Unfortunately, our store 
“down home” gave way to a 

Wal-Mart. 
I never despised Wal-Mart 

for creating a successful mar-
keting plan; I hate that we 
lost so many small business-
es and self-supporting entre-
preneurs in the process.  

Wal-Mart concerns many 
of us today because they are 
emblematic of what is wrong 
in and with America. We 
have lost our zeal to stand up 
to power. We can’t stand to 
see the slaughter, but we eat 
the meat anyway!

 If it was ever true that the 
sun never set on the Roman 
or British Empires, then Wal-
Mart owns the sunshine in 
America’s retail landscape. 
They have saturated us, ur-
ban and country alike. They 
muscled in on tax breaks, 
hijacked suppliers, and man-
handled the union move-
ment.

Organized labor finally 
got the merchandising giant 
in check. The United Food 
and Commercial Workers 

Union embarked upon a mas-
sive campaign to cut Wal-Mart 
down a bit. 

After a while, the Walton 
family finally started to pay a 
semi-decent wage and offered 
baseline benefits. Wal-Mart 
succumbed to some pressures 
that allowed women and mi-
norities to advance in their op-
erations. MWBE suppliers and 
vendors became a small part of 
the team. 

Wal-Mart started support-
ing BET and Telemundo. They 
feature lots of Negroes and 
Hispanics in their multi-mil-
lion-dollar ad campaigns to get 
us to make them richer.  

At some point, even their 
most fervent enemies, like me, 
gave in and started to shop 
them sporadically, but lately, 
they showed their true colors. 

CBS News reported out in 
late November. 

“Walmart, the world’s largest 
retailer, is rolling back its diver-
sity, equity, and inclusion pol-
icies, joining a growing list of 
major corporations that have 
done the same after coming 
under attack by conservative 
activists.

Additionally, Walmart will no 
longer consider race and gen-
der as a litmus test to improve 
diversity when it offers supplier 
contracts. 

The company said it didn’t 
have quotas and won’t do so 
going forward. It won’t be gath-
ering demographic data when 
determining financing eligibil-
ity for those grants.

Walmart also said it wouldn’t 
renew a racial equity center 
that was established through a 
five-year, $100 million philan-
thropic commitment from the 
company with a mandate to, 
according to its website, “ad-
dress the root causes of gaps 
in outcomes experienced by 
Black and African American 
people in education, health, 

finance, and criminal justice 
systems.”

Several of those companies 
have subsequently announced 
that they are pulling back their 
initiatives, including Ford, 
Lowe’s, Tractor Supply, and 
Harley-Davidson.”

Wal-Mart and others will re-
treat from the LGBTQIA com-
munity and any other alpha-
bets that don’t combine to spell 
RICH WHITE MALE!

We must be strategic and 
well-calculated in our efforts 
to punish these business enti-
ties. Because according to re-
cent rulings from this jaded Su-
preme Court, the “poor have no 
rights for which the rich must 
respect.” 

American businesses don’t 
have to acknowledge or make 
concessions for the 400 years 
of slavery, patriarchy, and eco-
nomic injustice. The tradition 

of using immigrants as pros-
perous pawns that switch from 
valuable commodities to the 
scourge of our nation can con-
tinue for all Clarence Thomas 
et al care! 

If PawPaw were still living, he 
would never walk into a Wal-
Mart, buy a Ford and he would 
tell Harley where they could 
stick that bike!

PawPaw always told me one 
thing. “You don’t have to whip 
every bully on the block son, 
just whip the sh!t out of the big-
gest one!” 

We need to go “Wal-Smart 
“on Wal-Mart! The rest will fall 
in line!

DEI or DIE!

WAL-SMART - DEI or DIE!
Comedian Chris Rock tells you who, if anyone, you should be scared of
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How South Oak Cli� established themselves as 

one of the best high school football teams in the 

state, boosting academic success along the way 

Story by JILLIAN NACHTIGAL 
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A pril arrived and with it came the 
yard sale, an annual rite of spring 
during which we offer things we 

no longer need or use. And, as I reviewed 
the stack of potentially disposable items, 
I picked up an old compact disc. Without 

even looking, I 
remembered the 
title: “My Way.”

Done my way.
I should have 

thrown it out 
years ago, right 
after bringing 
it home. But, 
on the mistaken 
assumption that 
time might heal 
all aberrations, I 
shoved it into the 
far reaches of a 
desk drawer where 
it could age and 
perhaps become 
tolerable.

It’s a recording 
of me singing. 
I made it in 

1980. It cost five dollars. It was the 
worst investment I ever made, and that 
includes the time I bought a six-pack of 
nut Hershey’s and hid them in the attic so 
my brothers wouldn’t find them. It saved 
them from my brothers but not the ants. 

At the time, I had considered myself 
an adequate singer, good enough to 
perform with a couple of local groups, 
a few church choirs and, frequently, an 
isolated shower. So when I ran across an 
ad about a place that made recordings of 
individuals soloing, I decided to give it 
a shot. You never know. Somebody said 
Elvis got his start that way. 

Although a veteran songster of sorts, 
I was quite nervous while approaching 
the microphone. Fortunately, the man 
operating the facility observed my 
apprehension so he played some CDs 
made by other amateurs to reassure me 
that there was an ample supply of bad 
singers willing to spend five bucks to 
have their voices recorded. Most of them 
weren’t very good. Some of them sounded 
like the chickens did when we’d sneak up 
behind them back on the farm and yell, 
“Kentucky Fried!”

But hearing them did settle me down, 
so I laid out the five dollars and checked 
the list of available songs that awaited 
treatment by my throaty baritone. They 
were basically orchestral background 
music with a voice on it; when you put the 
earphones on in the recording booth, you 
could hear the voice and sing along with 
it, but only your version showed up on the 
final product. 

It took a while to select a song because 
the groups I performed with didn’t sing 

about lust, hound dogs, backing up over 
your mother-in-law with a pickup truck 
or torching the chemistry lab so you 
could win the heart of a girl named Jenny. 
But finally, there it was – Frank Sinatra 
singing “My Way.” We’d do it as a duet in 
the recording booth, but the end product 
would be just me. Doing it my way.

We proceeded. The man in charge gave 
me a trial run, then started the equipment. 
I couldn’t hear myself during the actual 
production but was fairly calm by the 
time the session ended. We 
finished and played it back. 
I was quite surprised. 

Quite surprised 
to discover that 
my voice sounded 
like a can of paint 
remover. Throat 
clearings, hacked up 
loogies, beer belches 
and fingernails on 
the blackboard were 
symphonies compared to 
the sound that emerged from 
the CD player. Embarrassed, I fled 
the studio and hid the recording in a desk 
drawer, hoping it would never be found 
by Swiss terrorists who’d use it to start 
avalanches. 

But time has a way of erasing pain. 
And so, when I came across the CD this 
time, instead of throwing it away without 
remorse, I got this strange sensation that 
maybe something miraculous might have 
happened as it lay there hidden away for 
decades. Maybe it had improved with age. 
Maybe the passing years had warped the 

disc enough to make it listenable. So I 
stuffed “My Way” into my CD player.

Time had not been a friend.
It was worse than the first time. It was 

a burping contest interrupted by squawks, 
grunts, moans and nasal congestion. It 
went beyond bad, beyond horrible, all the 
way to unfit for human consumption. I 
was singing in the key of stomach gas and 
I never hit one note right.

I still don’t know how it ends. You don’t 
have to listen very long to recognize 

bad. The only good thing 
about the entire episode 

was that before I made 
the recording, I didn’t 
invite friends over to 
swig beer and listen 
to my vocal debut. All 
the beer in Germany 

wouldn’t have made that 
CD sound good. 
And yet, for one brief 

moment, I thought artificial 
intelligence, some computer whiz 

or a 16-year-old genius would create 
something that would erase all the 
stomach expulsions, snorts, wheezes and 
cataclysmic eruptions from the recording. 
Once they’re gone, maybe my rendition of 
“My Way” could be heard by others. But 
reality quickly set in. What if somebody 
bought it at the yard sale? And so, for 
the sake of music lovers everywhere, I 
dispatched it to a landfill rather than be 
responsible for an outbreak of ear cooties.

My brief encounter with the music industry

 

A former Valley 
newspaperman 
who now writes 
about his travels 
across Arizona, 

the U.S. and 
the globe. 

BY SAM LOWE
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This cartoon was drawn by Tony Bustos to illustrate a column Sam wrote about being a musician/singer, in 
which he describes the results as sounds similar to those made by Elmer Fudd and Bugs Bunny. 

602.399.8540
debbiefrazelle.com
dfrazelle@cox.net
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Debbie Frazelle | CLHMS | ABR

Golden Keys, designed in 1964 by architect Ralph Haver, is an iconic resort style adult community located 
in the heart of Scottsdale. This light & airy home with an oversized front arched window has been 
upgraded & meticulously maintained. It boasts magnificent views of Camelback Mountain,Travertine16in 
flooring, granite counters, stainless steel appliances, vaulted ceilings, plantation shutters, upgraded 
baths with higher cabinets, custom sinks, & extended closets! The primary bedroom is on the lower level 
with a private bath. Step through the French doors to the  fruit tree-lined expansive covered back patio to 
enjoy your morning coffee or host the perfect party! Steps away from Old Town, Fashion Square & award-
winning restaurants. Amazing community with great neighbors. This truly is a must see!

GOLDEN KEYS COMMUNITY
6233 E CATALINA DRIVE
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CANVA - ARTICLE
25 Graphic Design Tips for 
Non-Designers and Beginners

 https://www.canva.com/
learn/graphic-design-tips-
non-designers/

ADOBE MAX – VIDEO SESSION
BY CALLUM MCHUGH
Tips, Tricks, and Secrets 
Every Illustrator User Should 
Know - VS301

 https://www.adobe.com/
max/2023/sessions/na-tips-
tricks-and-secrets-every-
illustrator-user-vs301.html

REDALKEMI – BLOG ARTICLE
Mastering the Adobe Creative 
Suite: Tips and Tricks for 
Graphic Designers

 https://redalkemi.com/
blog/mastering-the-adobe-
creative-suite-tips-and-
tricks-for-graphic-designers/

ADOBE – BLOG ARTICLE 
BY ADOBE GRAPHIC DESIGN TEAM
20 Years of InDesign: The 
Top 20 Tips & Tricks  
from Worldwide Evangelist, 
Terry White

 https://blog.adobe.com/
en/publish/2019/09/03/20-
years-of-indesign-top-20-
tips-tricks-from-worldwide-
evangelist-terry-white

ENVATOTUTS+ – ARTICLE 
BY DAISY E.
A to Z of InDesign: Tips, 
Tricks, & Hacks!

 https://design.tutsplus.
com/articles/a-to-z-of-
indesign-tips-tricks-hacks-
cms-36385

P
ho

to
 C

re
di

t:
 T

or
bz

/s
hu

tt
er

st
oc

k.
co

m

GRAPHICS TIPS & TRICKS

If you could give a fellow graphics person one  
tip or trick you use to make your job easier, what 
would that tip or trick be?

SIDNEY KIERSCH – The Lakes News Shopper
When I get stuck and don’t know what to do, I like to put 

away whatever I’m working on for a while, or even until the 
following day. When I come back to that project, I try to have 
a fresh outlook on what I’m doing and not feel constrained to 
what’s right in front of me. Simply reminding myself that I am a 
creative mind and this is my job, knowing I have the freedom to 
make changes and adjustments rather than putting myself into 
a bubble is surprisingly helpful. If after all that I still find myself 
stumped, I seek inspiration from Metro or other local print pub-
lications to come up with design elements and trends to utilize 
for the project.

AMANDA THOOFT – Star Publications
Learn your quick commands in Adobe software, it saves so 

much time not having to go up to the menu bar and dragging 
down to each item.

Set up actions in Photoshop, it makes editing photos so quick!

HEATHER JOHNSON – Tollefson Publishing
Use Workspaces! When you are using InDesign, Photoshop, 

Illustrator, etc… Set your tools the way that works best for you 
and SAVE THE WORKSPACE! You’ll never be searching for 
tools in menus and wasting time again. If things get moved or 
changed at some point you can always reset your workspace 
and have everything you need back where you want it.

JACENTIA KINSEY – Coastal Breeze News
Learn and establish (when possible), shortcut keys. The more 

you use them, the more natural it becomes for you to use them 
and implement them for repetitive task.  There are more short-
cuts keys than Ctrl+p or Ctrl+c, it’s worth taking the time to 
learn them all.

MARISA SIDLES – The Lakes News Shopper
Keep Folders Organized :)

SHARON SCHWARTZ – The Camrose Booster
A big time saver is to have an ongoing Graphics folder where 

you collect backgrounds, borders, layouts, headings, star-
bursts, etc. as you use them for projects. In the future, if you 
are under a big time crunch, instead of using valuable time 
searching for art from a graphics site, just grab something 
you’ve used before out of your Graphics folder. I have a vast 
collection of backgrounds, headings, starbursts, etc. that I have 
used over and over in many different projects and applications 
throughout the years. Another advantage of keeping graphics 
on file is that you are getting your money’s worth by using the 
graphics numerous times! 

HERE IS SOME ADVICE FROM GRAPHIC ARTISTS WHEN  
WE ASKED THE FOLLOWING QUESTION:

ADDITIONAL RESOURCES:
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BY JAYDE VOGELER – 
RISING STAR

RISING STAR

DESIGN IS A PART OF SALES, TOO.

M
y publisher recently told 
our team a story about 
a struggling publisher 
needing guidance after 

changing their business model. After 
listening to them, he asked “Are you 
doing written proposals? Are you 
creating spec ads?” Answering not as 
often as they should be, my publish-
er argued having a physical propos-
al and a spec ad for the customer 
brings more value to in-person sales 
meetings. 

This is not the first instance of 
hearing this kind of situation. A 
while ago, during our Rising Stars 
meeting, I asked if they use specs at 
their businesses. I learned they are 
not frequently requested to be creat-
ed. Spec ads are regularly created by 
our designers to serve as a tool for 
our sales team when engaging with 
potential clients.

WHAT IS A SPEC AD? 
In our industry, a spec ad, short 

for speculative advertisement, is a 
non-committal ad created to show-
case ideas for a prospective client.

At Big Green Umbrella Media, 
spec ads are a big focus for sales 
reps to utilize in calls. Each sales 
rep is required to send in two spec 
ads per week; it is their job to bring 

ideas to customers. Spec ads get the 
customer involved in the process, 
sparking ideas and creating conver-
sation. Once customers start marking 
changes on the spec, the ad is sold.

Using spec ads are great for multi-
ple scenarios:

1. WHEN CLIENTS DON’T KNOW 
WHAT TO ADVERTISE. Use spec 
work to showcase key areas of 
their business—like a new prod-
uct, recent employee recognition, 
or their commitment to excellent 
customer service. 

2. REFRESH AN EXISTING AD. 
Some customers pick up the 
same ad for multiple months and 
it starts to look outdated. Bring-
ing a refresh to their existing ad 
can bring excitement back to the 
ad and for the client. It doesn’t 
have to look like a totally differ-
ent ad; updating colors, typeface 
and photos can bring new life to 
the ad. 

3. Showcase your designers! In my 
experience, ad changes frequent-
ly consist of updating photos, 
replacing body copy or changing 
a phone number. With spec ads, 
designers use their creative free-
dom to showcase their knowl-
edge about design and their 
unique style.

SO WHAT CAN YOU DO?
Designers, I know we are all busy 

with ads that are due in two days 

for press. My advice to keep spec ad 
building time down:

Research the client – follow their 
style, find past campaigns they’ve 
put out on their social media chan-
nels. We don’t always have to create 
brand new copy, headlines, images, 
etc. to wow them.

ChatGPT – While our creative 
expertise excels in layout, image 
selection, and type design, not 
everyone is able to write engaging 
headlines or persuasive content. 
Using ChatGPT to generate ideas for 
headlines or to rewrite a portion of 
text found on the prospective client’s 
website to change the tone for a 
print ad is an easy way to speed up 
the process. 

Lorem ipsum – If unsure what 
copy to use, utilize dummy text. This 
isn’t a final ad, therefore the client 
can change the content anytime. 
What’s important is getting the look 
and feel of the ad for the client to 
engage with.

Reduce and Reuse – Use past 
designs! If a spec did not sell and 
fits the prospective client’s style, save 
time by reusing it.

Sales reps, I know you have a bud-
get to meet and a deadline coming 
up soon. Designers need your help 
to create spec ads faster. You can 
speed up the process by gathering 
bullet points, sourcing potential 
photos, and compiling basic informa-
tion to share with the design team. If 
you’re meeting with a client before 
requesting a spec ad, ask them what 
they’d like to highlight.

Spec ads are an invaluable tool in 
the advertising sales process, serving 
not only as a creative showcase but 
also as a conversation starter that 
helps clients visualize the potential 
to advertise in print publications. 
When sales reps and designers col-
laborate effectively, they can create 
compelling spec ads that not only 
capture attention but also drive re-
sults, making it an important part of 
sales strategy. 

“
Spec ads get the 
customer involved in 
the process, sparking 
ideas and creating 
conversation. Once  

   customers start  
   marking changes on  
   the spec, the ad is sold.
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AD-LIBS

WHAT MAKES A 
GOOD HEADLINE?

I
magine the editors of a prestigious news organization 
sitting around a conference table discussing a break-
ing story. The story is written and all they need is a 
headline to convey its importance to readers. Some-

one says, “I’ve got it. Let’s use one word: ‘Look.’ We can 
give it more impact by making the two o’s look like eye-
balls.” Everyone nods in agreement, and the headline runs. 

Sounds ridiculous, doesn’t it? But something similar 
must be happening in advertising conversations, be-
cause ‘Look’ has been a popular head-
line for years. 

Popularity doesn’t equal effectiveness. 
Even though it’s frequently used, “Look” 
is one of the worst headlines you’ll ever 
see. It’s a product of lazy writing. It com-
municates nothing of value to readers. 

A headline deserves more respect than 
that, because it is the most important 
part of an ad. Research shows that four 
out of five readers do not get further 
than the headline. Unfortunately, this 
means that only 20 percent of the peo-
ple who read an ad headline will read 
any of the body copy. 

In other words, headlines have a lot 
of weight to carry. Pick up any news-
paper – or go to any online news site 
– and you’ll find article headlines that reveal the subjects 
of those articles. As a result, you can make split second 
decisions on whether or not to read more. 

Doesn’t it make sense that the same should apply to 
advertising headlines? 

The next time you write an ad headline, ask yourself 
three questions: 

1. Does the headline tell readers what the ad is about? 
If your ad is selling banking services, say so in the 
headline. If you are selling kitchen remodeling, say so. 
If you are promoting furniture, say so.  
We read at a glance. If readers can’t determine quickly 
what an ad is about, they’ll skip it completely. 

2. Does the headline promise a benefit? There are 
several types of headlines: (1) those that promise a 
benefit, (2) those that provide news, and (3) those 
that surprise readers or arouse curiosity.  
While each type is capable of winning readership 
and selling products, benefit headlines have been 
shown to be the most reliable choice. Just about 
every buying decision we make is driven by real or 
perceived benefits. That’s why it’s a good idea to cre-

ate benefits-oriented advertising 
– and then put the major benefit 
front and center in the headline. 

3. Is the language believ-
able? Without believable lan-
guage, our first two questions are 
not worth answering. Consider 
a hardware store ad which is 
headlined, “Fantastic savings on 
the world’s best lawnmowers.” To 
answer our first two questions, 
the ad is about lawnmowers and 
the benefit is that customers can 
save money. But the puffery kills 
the message. 

Copywriters should avoid exag-
gerations and unsubstantiated claims in advertising. No 
one believes sweeping boasts like “fantastic,” or “superior” 
or “best ever.” 

The right answers to these three questions can put your 
next ad in the top 20 percent. And you’ll increase your 
chances of creating an ad that is worth a “look.” 

 
© Copyright 2025 by John Foust. All rights reserved.

John Foust has conducted training programs for thou-
sands of newspaper advertising professionals. Many ad 
departments are using his training videos to save time and 
get quick results from in-house training. 

E-mail for information:  john@johnfoust.com

BY JOHN FOUST
GREENSBORO, NC

“
Research shows 
that four out of 
five readers do 
not get further 
than the headline. 
Unfortunately, this 
means that only 20 
percent of the people 
who read an ad 
headline will read any 
of the body copy. 
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(continued on page 30)

MANAGEMENT TRAINING

TAILOR THE PRESENTATION TO  
YOUR TARGET AUDIENCE

H
ow do you begin prepar-
ing for a presentation? Do 
you outline your content 
or pursue supplementary 

research? Do you start designing 
graphics for your slides? These are 
all typical early steps in the prepa-
ration process. However, how much 
thought do you give to the target 
audience for this presentation, i.e., 
the key people in that audience 
that you most want to influence? Do 
you know who they are? Do you 
have any idea how to structure your 
presentation so that it will appeal 
directly to their needs and interests?

Most of the time, even though a 
wide variety of people may be IN 
the audience for our presentation, 
there is a much smaller group of 
people -- maybe only one (in the 
case of some business or board 
presentations) – that make up our 
TARGET audience because they are 
the ones we most want or need to 
influence. Do you understand how 
to prepare a preparation that will 
gain and hold the attention of this 
audience in a way that will give you 
the opportunity to have the maxi-
mum impact?

Different types of people have 
different types of listening and de-
cision-making styles. We can break 
these styles down into a few basic 
categories, each with its own set of 
characteristic needs and attitudes.

Some people are hard-driving, 
CEO types who project an image 
that is decisive independent, con-
fident, assertive and a little blunt 
and impatient at times. They are 
usually bottom-line driven and they 
don’t like to waste time. During a 

BY JAMES A. BAKER - FOUNDER AND CEO, BAKER COMMUNICATIONS
AUTHOR, THE ANGER BUSTING WORKBOOK, FINALIST, BOOK OF THE YEAR, FOREWORD MAGAZINE

presentation, this person prefers 
something:

• Business-like and to the point
• With no time-consuming details
• Containing strong support 

for any ideas, objectives, and 
conclusions

• That points out options and 
their potential benefits

• With well documented evi-
dence and data

Others are enthusiastic, creative, 
friendly, and communicative; they 
are people oriented and enjoy group 
activities. During a presentation, 
people in this group respond well to:

• A relaxed, personal approach
• Enthusiasm
• Personal interaction
• Positive ideas and responses
• Testimonials and opinions 

from people he or she re-
spects as being important or 
successful

• The big picture only– they 
will let you work out the de-
tails later

Then there are folks who are 
concerned about details in the 
extreme. They are generally seri-
ous, reserved, accurate, systematic, 
organized, and cautious. During a 
presentation, these folks want:

• A more formal presentation
• A slower-paced but steady 

progression
• A written analysis with docu-

mented evidence supporting 
principles or logic involved

• Details, details, details
• Factual, logical explanations
• Punctuality, precision, and 

accuracy 
• Evidence of expertise
• Unemotional appeals
• Tangibles like charts, graphs, 

figures
• Clear description of pros and 

cons 

Finally, there are those who are 
simply supportive, consistent in 
performance, dependable, folksy, 
and loyal. They prefer a presenta-
tion that:

• Is patient and free of conflict
• Is based on a consensus of 

opinion
• Is clear about guarantees of 

outcome and rightness of 
decision

• Requires a minimum of 
change

• Provides assurances and guar-
antees

• Feels personal and which nur-
tures relationships

• Is low or no pressure
• Is delivered in a relaxed, 

non-judgmental style

Can you imagine what would 
happen if you delivered a heavily 
detailed presentation to a hard-driv-
ing CEO type? No matter how 
thorough, accurate and professional 
you are, your target audience will 
stop listening after less than five 
minutes. What a disaster that would 
be! Don’t just collect the facts; tailor 
the facts to fit your audience and 
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Community Publications Business and Service Directory

Your Go-To Guide for Community Publication Business and Service Support

DIGITAL MARKETING

 
 

AUDIT & READERSHIP STUDIES

APPRAISALS & BROKERING

ADVERTISING SERVICES & SOLUTIONS

LEGAL & PUBLICE NOTICE AUTOMATION

DESIGN SERVICES

COMMUNITY PUBLISHING

YOUR MESSAGE HERE!
Cassey Recore

877-203-2327
Cassey@communitypublishers.com

INDUSTRY COMMUNICATION

Loren Colburn
877-203-2327

Loren@communitypublishers.com

Best digital ads + 
landing pages for 
regional advertisers

Instead of running a tired 
house ad, increase revenue with 
a great looking ad from one of 
our national or regional brands.
Call to sign up - no charge 

860-379-9602

DIRECT RESPONSE PRINT AD PLACEMENT
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AUDIT & READERSHIP STUDIES

APPRAISALS & BROKERING

R

DESIGN SERVICES

Community Publications Business and Service Directory

MERCHANT CARD PROCESSING

Custom Reader StudiesCustom Reader StudiesCustom Reader Studies
Marketing MaterialsMarketing MaterialsMarketing Materials
Sales PresentationsSales PresentationsSales Presentations
Ad Sales DevelopmentAd Sales DevelopmentAd Sales Development

973-879-1733

info@allinoneinsights.com

www.allinoneinsights.com

ALL IN ONE
INSIGHTS

MEDIA RESEARCH

Providing  high quality
research, marketing  and
ad sales support …  cost-

effectively supporting your
entire team

Extensive experience with
community, city/regional publishers

Successful work with membership
and association publishers

MEDIA RESEARCH

Your Go-To Guide for Community Publication Business and Service Support

MANAGEMENT TRAINING

you will be more persuasive and 
effective.

PRESENTATION QUICK 
TIP OF THE MONTH – GIVE 
YOUR AUDIENCE AT LEAST 
ONE PIECE OF PAPER

You may have a great opening, 
powerful content and killer animat-
ed graphics, but you will be more 
effective with your audience if you 
also give them at least one piece of 
paper to take home with them. One 

reason for this is that some people 
will find it easier to learn and recall 
what you are saying if they have 
something in their hands that is 
connected to your message. (Some 
people are kinesthetic learners who 
just learn better when their hands 

are busy.) In addition, having a take 
home sheet will provide a frame 
of reference days later when they 
want to recall what you said, and 
if what you said was worth saying, 
they will appreciate this little mem-
ory trigger. 

Baker Communications offers leading edge Management Training solutions 
that will help you address the goals and achieve the solutions addressed in 
this article. For more information about how your organization can achieve 
immediate and lasting behavior change in managing others, go to: https://
www.bakercommunications.com/management-solutions.htm
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Ever been to a newspaper
conference and felt out of place?

Association of
Community

Publishers

Call today or use this QR Code
877-203-2327

That won’t happen
with us!

Members committed to both 
sharing and caring about their 

fellow members. Join us and see!

SEPTEMBER 11-12, 2025
ANNUAL CONFERENCE & TRADE SHOW

RENAISSANCE MOBILE RIVERVIEW PLAZA HOTEL
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produced by the Association 
of Community Publishers.

The mission of Publish is to 
cover the events, people 
and topics that shape the 
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one issue at a time.
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