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1000 Hedstrom Drive
Ashland, OH  44805

When your audit is complete the most important part of your audit 
process begins! To get the biggest return on your investment, 
make sure you promote your audit. It’s easy, and it’s free. Use this 
checklist to increase revenue today!

All of these audit promotions are included in the cost of your 
audit.

 DISPLAY THE CVC LOGO

 SIGN UP FOR FREE CONFERENCE CALL TRAINING

 LET US SEND A LOCAL AUDIT PROMOTION TO YOUR 
ADVERTISERS

 NATIONAL & REGIONAL AUDIT PROMOTION CD

 FREE ONLINE READERSHIP STUDIES

 CREATE IN-HOUSE AUDIT PROMOTION ADS – See samples 
at www.cvcaudit.com

If your audit is sponsored by IFPA, MFCP, WCP, CPII, MACPA, FCPNY, 
CPNE, CPM, SAPA, CPF, or PNAWAN you can have additional pub-
lications you own audited at association rates. Save thousands of 
dollars and call today for your no-obligation quote.  

AUDIT PROMOTION 
CHECKLIST

(800) 262-6392 • www.cvcaudit.com

PUBLISHERS
MAKE MONEY

selling NANI ads!
MAKE MONEY

For more information,
call 877-203-2327

www.naninetwork.com

http://www.cvcaudit.com
http://www.cvcaudit.com
http://www.naninetwork.com
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PresIdeNt
greg Birkett
Dubuque Advertiser
dubuque, IA
gbirkett@dbqadvertiser.com
563-588-0162
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shane goodman
Cityview
Johnston, IA
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John draper
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Pipestone, MN
jdraper@pipestonestar.com
507-825-3333

greg Ledford
Community First Media, Inc.
shelby, NC
greg@shelbyinfo.com
704-484-1047 x111
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rePreseNtAtIves

daniel Alexander
Denton Publications, Inc.
elizabethtown, NY
dan@denpubs.com
518-873-6368

Lee Borkowski
Richland Center Shopping News
richland Center, WI
lborkowski@wcinet.com
608-647-2911

terri drake
Giant Nickel
Kennewick, WA
drake@giantnickel.com
509-783-5455

Jim Haigh
Government Relations Consultant
emmaus, PA
jimhaigh@fast.net
610-965-4032

Jonathan Mcelvy
The Leader
Houston, tX
jonathan@theleadernews.com
713-686-8494

randy Miller
The Merchandiser
Lebanon, PA
randym@themerchandiser.com
717-270-2742

Wendy Murray
Senior Life Magazine
North Ft. Myers, FL
murwendy@aol.com
239-707-6722

dave Neuharth
Editor – Free Paper INK Magazine
Summerfield, FL
djneuharth@aol.com
352-347-4470

tony onellion
Bargains Plus!
slidell, LA
bargainsplusnow@gmail.com
985-649-9515

rich Paulsen
Southwest Iowa Shopper
Creston, IA
publisher@crestonnews.com
641-782-2141 x230

russell quattlebaum
The Southeast Sun
enterprise, AL
sales@southeastsun.com
334-393-2969

Farris robinson
Hometown News
south daytona, FL
frobinson@hometownnewsol.com
386-322-5900

randy shepard
County Shopper
delhi, NY
r.shepard@dckr.com
607-746-2178

steven silver
Yankee Pennysaver
Brookfield, ct
steven@ctpennysaver.com
203-775-9122

trevor slette
The Shopper
Windom, MN
trevors@windomnews.com
334-393-2969

darrin Watson
PennysaverUSA.com
santa Clarita, CA
darrin@pacbell.net
661-510-7520
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COMPLETELY
BACKED UP?

Let TSCS help you complete your display ads,  
allowing your sales team to �nish their 

orders and move on to the next customer!

In by 7pm - back by 9am OR SOONER!
Revisions in 2 hours OR LESS!

Web | Print | Billboard | Logos | Layout | Promotion

Desktop | Laptop | Tablet | Mobile 

Send or revise your ads from anywhere...anytime...
with our Internet capable ad tracking & proo�ng system.

A Division of Times-Shamrock Communications

TIMES-SHAMROCK
CREATIVE SERVICES

HAROLD F. MARION, MANAGING DIRECTOR
Phone: (570) 348-9108 • Mobile: (570) 489-5452

Email: hmarion@tscsdirect.com • Web: www.tscsdirect.comMEMBER

mailto:hmarion@tscsdirect.com
http://www.tscsdirect.com
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EDITOR’S VIEWPOINT

Sharing some conference  
 Gems 
Selling media packageS iS the 
norm today.

Finding good sales reps remains the 
key to success.

Have an easy sales package for your 
outside reps to sell. one of the keys is to 
let your advertisers know that many of 
their clients depend on the print ad. oth-
ers that don’t read the print version may 
pick it up on the web. Bundle your rate 
packages.

Have a college in the area? Find a way 
to let the graduates know that there is an 
opportunity in the print and free paper 
business. too many college professors 
are telling their classes that “Print is 
dead.”

one paper offers a $500 recruitment 
fee to their staff if they bring in a sales 
person who is hired. the company pays 
$250 up front, with the remaining $250 
being paid after the new employee suc-
cessfully completes 90 days of employ-
ment.

one publisher reported handing out 
business cards when someone he met 
while out in public seemed particularly 
sharp and bright. the back of the card 
reads, “If you ever consider changing 
careers, please contact me.”

depending on your situation in the 
workplace, it may be too much to keep 
up with Facebook, twitter and the chang-
ing times. Consider hiring someone for 
this purpose.

remember that the new generation 
looking for jobs is going to be searching 
on the web. Place a link on your website 
where prospective employees can fill out 
an application for employment.

Yes, publishers are in the print busi-
ness. But with the changing times we 
are also in the modular digital business. 
What hasn’t changed is that we all need 
new customers. our papers’ clients need 

new customers.
As one publisher pointed out, when it 

comes to sales reps, it’s easy to spend 
too much time with the lousy reps who 
need training and help. don’t forget your 
good and veteran reps – a pat on the 
back goes a long way.

An innovative idea is to take a look at 
the history of your market. readers are 
always interested in and recall the good 
old days.

Have someone write a column on his-
toric events, on the veterans and doctors 
and others who have served the commu-
nity. What some of these persons recall 
makes great reading material. You can 
find an advertiser to support this column. 
After enough columns have been writ-
ten, put them in a book and sell them to 
the public. You have the media outlet to 
promote the books.

the above are a few notes from the 
recent Association of Free Community 
Papers (AFCP) and southeastern Adver-
tising Publishers Association (sAPA) joint 
conference held in savannah.

As usual, AFCP provided another great 
conference with numerous training ses-
sions. If you were able to attend each 
session and take detailed notes, you 
could fill an entire newspaper.

some small colleges may not have 
the firing power for training that AFcP 
provided. How about 47 classes and 27 
presenters? this includes tLI, the key-
note speakers and the tracks for man-
agement, ideas, open mikes, workplace 
aps, niche products, you name it – the 
opportunity to learn was available.

Add in “the Best of the Best” awards, 
the awards presented for volunteer 
service, a great trade show, Club AFCP 
and the savannah Pub Crawl, and your 
investment to attend was worth every 
cent!

DAvE NEuhARTh
EdITOr
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Postal Service Responds to the
 prC

by Donna hanbery, Executive Director, Saturation Mailers Coalition

$7.50/Week Print
$5.00/Week Web

show special!special offer!

So much for prayerS and predictionS. 
the USPS filed this announcement stating it 
plans to implement the revised CPI rates for all 
mail, subject to PrC approval, on May 31, 2015. 
My column was written before this announce-
ment. I still believe that two price adjustments 
in a short period of time could be disruptive, and 
will advocate for only one price adjustment if 
the Court of Appeals upholds the PrC exigency 
decision and order requiring a roll back of rates 
sometime this summer.

the Postal Service today filed a response to 
Postal regulatory Commission (PrC) order No. 
2398, in which the Commission remanded pro-
posed rates for standard Mail, Periodicals, and 
Package services. the Postal service’s response 
contains adjusted pricing and further explanation 
consistent with the Commission’s order. 

the scheduled implementation date for the 
new pricing is May 31, 2015, pending PrC ap-
proval. All competitive and previously-approved 
market dominant prices would be implemented 
at the same time, with the exception of one 
promotion, noted below, which will be imple-
mented earlier. It is the Postal service’s intention 
to provide pricing-implementation webinars after 
the PrC has made a decision on our response. 

Additional information will be provided through 
an Industry Alert at a later date.

As indicated above, the Postal service gov-
ernors have decided to move forward with the 
earned value promotion, effective May 1, 2015 
through July 31, 2015. registration for this pro-
motion has been underway since March 15 and 
will end on April 30, 2015. this promotion allows 
mailers to earn postage credits based on receipt 
of First-class Mail reply pieces; the postage 
credit can be redeemed later this year on First-
Class Mail and standard Mail mailings.

All other usPs promotions are expected to 
move forward on their previously scheduled 
dates, with the exception of the Advanced and 
emerging technology Promotion, which will 
be delayed one month. this promotion now is 
scheduled to run from June 1 to November 30, 
2015. 

For more information regarding the Postal ser-
vice’s response to order No. 2398, please visit 
the PrC’s website at www.prc.gov. 

For further information on the Saturation Mailers Coali-
tion, contact SMC Executive Director Donna Hanbery at 
612-340-9350 (voice), 612-340-9446 (fax) or e-mail:  
Hanbery@hnclaw.com.

http://www.prc.gov


May 2015

INK
8

toolbox
d i g i t a l

- A Valuable Resource for AFCP Members -

The AFCP Digital Toolbox helps members �nd 
the right product and service providers to meet 
the varying needs of their publications. This 
handy resource tool lets you locate an appropri-
ate provider and see a brief description of their 
products and services. If the company looks like 
they will be able to meet your needs, you have 
the ability to click right to their website for 
additional information and direct contact.
   

We encourage you to investigate and take full 
advantage of these partners in our industry, as 
their business is targeted at helping you 
improve your bottom line.

Technology at your fingertips...
Revenue in your pocket!

Check it out under the Member Benefits tab at...

www.         .org
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Full Speed Ahead!
by Lee Borkowski, Conference Committee Chair

WoW! What a great Week We 
had in savannah! Personally, I en-
joyed every minute of the AFCP/sAPA 
conference and hope that you did as 
well.

I was pleased to witness a high 
level of participation from all attend-
ees. sessions were well attended, 
there was a great flow of ideas, lots of 
laughter and plenty of relaxed social 
interaction.

In his closing keynote speech, da-
vid Marquet, author of “turn the ship 
Around!” talked about leadership. un-

der his leadership everyone on board 
the santa Fe was allowed, encouraged 
and challenged to contribute.  that’s 
the same leadership model that Loren 
Colburn, AFCP executive director, and 
greg Birkett, the AFCP president, em-
ploy. through their leadership, eight 
distinct individuals came together to 
function as a true team. We worked 
hard, we learned new things, and we 
had fun. 

I thank each of you for allowing me 
to be a part of the 2015 conference 
team.Lee Borkowski
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Gladys van Drie remembers
Editor’s Note:  When the Gladys Van Drie award was an-
nounced at the AFCP conference (see the related article 
on page 10), we asked her to provide some background 
material. She provided INK with the following article.

“from the firSt iSSue of the ameS advertiSer, 
located in Ames, Iowa, the state and National trade 
Associations were an instrumental part of our success.    

“My husband, rudy van drie, started our papers in 
1958. in 1959 he attended his first conference of the Na-
tional Association of Advertising Publishers, NAAP (now 
AFCP). It was held in des Moines Iowa. Kay Fox was the 
president and encouraged rudy to go. Our first child was 
born shortly before that meeting so I did not attend.

“the next year the conference was also in the 
Midwest. Money was tight so we drove to the meet-
ing and because we could not afford hotel rooms, we 
dozed and tried to sleep in chairs in the hotel lobby, 
attended meetings that second day and then drove 
home.

“those early conferences were always a stretch for 
our budget so rudy came up with the idea to sell t-
shirts to pay for our trip. the t-shirts read, “My Daddy 
Publishes A shopper.” they were a huge hit. He just 
felt it was that important to attend the conferences 
and found ways to make sure we could attend.

“As the Ames Advertiser became more successful, 
rudy purchased the Boone County shopping News, 
Boone, Iowa. He also attempted to start a publica-
tion in Marshalltown, Iowa, but that was not to be. 
Many of the state and national publishers became 
close friends and later dick Luzadder, past AFCP 
president, and rudy purchased a third paper, the 
Knoxville reminder in Knoxville, Iowa.

“In 1976 at the age of 45, rudy suffered a fatal 
heart attack on a tennis court. I was 40 and had two 
girls to raise and put through college. Before mar-
riage and in early marriage, I had been an elementa-
ry teacher and then a stay-at-home mom. After the 
funeral, dick and sue Luzadder stayed with me for 
a few days and as they were getting ready to return 
home, sue said to me, “gladys, Monday morning go 
to work and pretend you know what you’re doing.” 
I did that and it gave me a reason to get up, and it 
gave direction to my life.

“After the first month, i met with the employees 
and told them that I would continue publishing the 
paper and that I would need their help. Much of our 
continued success can be attributed to very loyal 
and competent employees. I also made a list of my 

strengths and my weaknesses and hired strength 
where I was weak.

“I had attended every convention as a spouse but 
at the first conference after my husband’s death, 
i brought and introduced the first rudy Van Drie 
scholarship winner. Many young men and women 
were given a year’s scholarship to Iowa state uni-
versity’s school of business because of contributions 
from friends, employees, the Ames community and 
state and national members of the Free Community 
Papers. I also brought vic Jose to the Iowa state 
School of Business. We organized a two-day session 
informing students about the Free Paper Industry.

“From that point on I was very active at the state 
level and at the national level, contributing wherever 
I was needed and could help. I served as president 
Continued on page 10
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Gladys van Drie remembers

CONFErENCE 
NOTES

Gladys van Drie honored
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was initiated by the Association of Free Community 
Papers (AFCP) at their recent annual conference in 
savannah, ga.

In announcing the award AFCP executive director 
Loren Colburn said, “this organization has accom-
plished some amazing things over the years. the 
most important component of every one of those 
accomplishments has been the volunteers who gave 
freely of their time, their talents and their energy to 
the betterment of the association, the members and 
the free paper industry.

“the AFCP Board of directors is pleased to an-
nounce the newest award designed to recognize those 
individuals who have gone above and beyond expected 
contribution levels to ensure that our members receive 
the best experience possible from the association.

“two years ago when this task first started, the 
Board had to deal with coming up with a name befit-
ting the importance and significance of this award. 
We quickly and unanimously determined it should 
be named after a person who has exemplified those 
volunteer qualities and at a level deserving of this 
prestigious award. A person who continually put the 
good of our members first and foremost in their tire-
less efforts, year after year.

“that person happens to be here with us today and 
we would like to have her come up to receive a com-

memorative plaque of this newest AFCP Award named 
in her honor, the gladys van drie volunteer Award.”

gladys van drie accepts a plaque from AFCP executive direc-
tor Loren Colburn commemorating the AFCP Award named in 
her honor for exemplary volunteer service to the association.

of shopper’s guides of Iowa. during 
my term as national president, the 
executive director resigned. It was at 
that time that we moved our office 
to chicago to the Smith Bucklin firm. 
they managed trade associations 
and we felt that was a positive move.

“during my years of ownership, so 
many publishers were instrumental 
in my success. Past Presidents John 
Holmes, tom Wallace, tom Karava-
kis, John Morgan, vic Ianno and Jim 
Crosby, as well as Lee Borkowski’s 
grandmother, reva Murphy, Karen 
sawicz’s parents and Craig tron-
gaard all served as mentors and 
were there if I needed advice or 

help. they and their spouses were 
lifelong friends. We celebrated life’s 
good times and sad times. 

“As a past president, a real high-
light for me has been observing 
the changes that have taken place. 
the Leadership Institute, the rising 
stars program, the diversity of the 
members and the papers, the NANI 
program, greater participation of 
employees of papers, creative ideas 
to get the members more involved 
with the vendors, a great website, a 
great magazine, delicious meals, the 
informal dress code, are all positive 
changes since my presidency.

“even though I am retired and 
my daughter, Karla, is involved in 

a different industry, we both came 
home this year with ideas from the 
Leadership Institute and the keynote 
speakers that we could immediately 
apply to our respective activities. 
Lee Borkowski, conference chair, and 
greg Birkett, president, are to be 
congratulated on a very successful 
conference.

“I want to thank the board of di-
rectors for the great honor they gave 
me by naming the new volunteer 
Award the gladys van drie Award. 
How could you not give back to an 
organization that gave so much 
to our family? the organization is 
in very capable hands.  executive 
director Loren is perfect for this 

Continued from page 9
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CONFErENCE 
NOTES

Alexander is First van Drie Recipient

AFCP President greg Birkett presents gayle Alexander with 
the first gladys Van Drie Volunteer Award at the recent con-
ference in savannah.

gayle alexander WaS named the firSt 
recipient of the annual gladys van drie volunteer 
Award at the recent Association of Free Community 
Papers (AFCP) annual conference in savannah, ga.

In making the presentation AFCP President greg 
Birkett said, “It gives me great pleasure to be able to 
award the first gladys Van Drie Volunteer Award for a 
couple of reasons. gladys is a fellow Iowan and a for-
mer president of sgI, now MFCP, just like I am. And I 
am so proud that she and her husband, rudy, blazed 
the trail for many of us in this industry, especially 
from the Midwest.

“the other reason that I am proud to give this in-
augural award is because the first recipient is some-
one that is so deserving of the recognition that comes 
with this honor, and is someone I call a friend, and 
she is a friend to so many in this room.

“our recipient has worked tirelessly to make sure 
that little and big details are taken care of at the 
AFCP conferences each and every year for the past 11 
years. that’s right. she has been involved with confer-
ences since the last time we were here in savannah!

“When she was asked by steve Harrison to help 
with that conference, little did she know that over 
35,000 meals later she would still be worrying and 
fussing over each and every plate.

“Because of her attention to detail we have been 
enjoying some of the best breakfasts, lunches, din-
ners, snacks, and yes, cocktails.

“she also is a volunteer extraordinaire in her own 
community, hosting many events for area non-profits 
including their local hospital. she and her husband, 
dan, own and operate denton Publications in the Ad-
irondack Mountains in New York.

“Please help me welcome gayle Alexander to re-

ceive the gladys van drie volunteer Award.”
gladys van drie added, “I would like to congratu-

late gayle Alexander for being the first recipient of the 
AFcP volunteer award. gayle exemplifies the dedica-
tion of AFCP members who work tirelessly to make 
sure the annual conference is a great experience for 
those who attend. Planning menus and working with 
the staff of each conference hotel is a huge job. gayle’s 
meals are always delicious, nutritious and beautifully 
presented. that Pirate dinner this year was awesome. 

“since the award is in my name, I am so glad you 
were the first winner. i consider you a friend and 
someone I deeply respect. thank you, gayle, for your 
years of volunteering and for all you do for AFCP.”
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organization. His passion, knowl-
edge, and warmth make everyone 
feel like they are a part of the family. 
Along with two very personable and 
capable office helpers, our organiza-
tion is in good hands. With leaders 
like greg, shane, Charlie, Michael 
and Karen all climbing the chairs, I 
have no doubt that the organization 
will continue to progress.

“Members, leaders, past presi-
dents, and vendors of AFCP should 
be very proud. Many of you will nev-
er know the contributions you made 

to ensure the success of someone’s 
paper. Keep sharing ideas, men-
toring and having fun. that is my 
definition of a successful person and 
a successful organization.”

van drie served as president 
of shopper’s guides of Iowa, vice 
president of the Ames Chamber of 
Commerce, and was elected to and 
served as a trustee on the Ames, 
Iowa, City Council. she served as 
chairperson of the American Heart 
Association Campaign for story 
County, receiving an award from the 

state. Her county had the highest 
percentage increase in contributions 
for that year. she also served as 
vice president and president of NAAP 
from 1981-1983.  She received the 
robert green award for contribu-
tions to that association.

After she sold her papers she 
retired to estes Park, Colorado. 
Active in her community again, 
gladys served as president of the 
Newcomer’s Club, and president of 
the rotary Club of estes Park. At 
Continued on page 12
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Awards Aplenty in Savannah!
the appen media group in alpharetta, ga., 
edged the Post Newspapers in Medina, ohio., for the 
most number of awards received in the Association 
of Free Community Papers (AFCP) Best of the Best 
Awards competition held at the recent conference in 
savannah, ga.

Appen Media group received 26 awards including 
12 first place honors. the Post Newspapers received 
25, including six first place honors.

tower Publications in gainesville, Fla., made a strong 
showing with 20 awards, including four for first place. 

All Island Media in edgewood, N.Y. earned 16 
awards including six first place honors.

Picking up 10 awards each were Katy Magazine 
in Katy, texas, and the Big green umbrella Media in 
Johnston, iowa. Katy Magazine earned four first place 
awards and Big green earned three.

the Arcadia News in Phoenix, Ariz., earned nine 
awards including two for first place. Snyder com-
munications in Norwick, N.Y. also earned nine awards 
with one for first place.

Picking up eight national honors were el clasificado 
in Norwalk, calif., including five first place honors, 
and the Florida Mariner in North Port, Fla., including 
three first place honors.

three publications earned seven honors each:  

iwanna USA in Asheville, N.c., including three first 
place awards; Denton Publications, elizabethtown, N.Y., 
including two first place honors; and the Merchandiser, 
clifton Springs, N.Y., including one first place award.

the most improved publication on glossy paper 
was Big green Media. Most improved with 0-9% 
editorial content was the genesee valley Penny saver, 
and the most improved with 10-25% editorial content 
was the Community Papers of Western N.Y.

Katy Magazine received the top honors for general 
excellence on glossy stock. el clasificado earned top 
honors for 0-9% editorial content. For 10-25% editorial 
content, first place honors went to the Shopper in South 
Holland, ill. top honors for 26% or over editorial content 
went to the Coastal Breeze News in Marco Island, Fla.

the general excellence award for single advertising 
category publications went to the Florida Mariner.

the Best of show honors for the most overall 
points earned went to Appen Media group, followed 
by the Post Newspapers and tower Publications.

In the advertising design contest to design a series 
of Veterinarian ads, first place honors and $300 was 
awarded to david Brown of Appen Media. second 
place and $200 went to A.J. McNaughton of Appen 
Media. third place and $100 was awarded to Jimmy 
Young of the Post Newspapers.
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Gladys van Drie remembers
Continued from page 11
the rotary district Conference she 
received an award for outstand-
ing Club President. she served as 
a board member of the estes Park 
Hospital Foundation, and trustee of 
the estes Park Hospital Board. she 
also volunteered her time as a vic-
tim’s advocate. 

gladys has two daughters. Karen, 
her oldest daughter, did her under 
graduate work at Houston university 
and received her master’s degree in 
library science from the university 
of Iowa. Karen lives in Istanbul, tur-
key, and has served as an english li-
brarian in a turkish school where 99 
percent of the students are Muslim. 
she is presently teaching english to 

employees of turkish corporations 
that need help with their english. 

Karla, her youngest daughter, 
graduated from Cosmetology school 
and from regis university in denver, 
Colo., with a degree in business. she 
lives in estes Park and is a hair stylist. 
she served as president of her rotary 
Club and is serving in other leadership 
capacities in the community.

gladys also has two grandchil-
dren. Karen’s daughter, Allison 
goldthorpe, the oldest granddaugh-
ter, graduated from the university 
of Wisconsin in three years with a 
bachelor of science degree in agri-
culture and natural resources. she 
is employed as Instructional Content 
developer of software at Zendesk. 

Her husband, Brian Harris, graduat-
ed from the university of Wisconsin 
with a degree in computer engineer-
ing and is employed at the univer-
sity of Wisconsin. 

Karen’s other daughter, Kelly 
goldthorpe, graduated from the 
journalism school at the university 
of Missouri. After graduation she and 
eleven others were selected out of 
1,200 applicants to drive the os-
car Mayer Weiner Mobile for a year. 
Kelly will graduate this May with her 
master’s degree in marketing from 
the university of Wisconsin. she has 
a job waiting for her in Chicago. 

“Needless to say, I am a proud 
mother and grandmother,” said van 
drie.
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FrOM THE TOP
WITh GREG BIRKETT

by Greg Birkett

savannah Conference
 is in the Books!

i really enjoyed 
going back to savannah 
last month for the AFCP 
and sAPA joint confer-
ence. Not only was the 

city beautiful – and I heard so many great com-
ments about being right on the river in savannah 
– but our attendees were energized too. Along with 
our mix of returning conference attendees, we had 
a great amount of first timers! i think they were 
impressed and I bet they will be coming back.

A special congratulations to elaine Buckley, vin-
nie grassia, gladys van drie and gayle Alexander. 
there will be articles elsewhere in this edition of 
INK with full details, but I wanted to add my con-
gratulations to all of these outstanding individuals.

elaine was awarded the Craig s. McMullin distin-
guished Service Award for her long-term commit-
ment to the association as a tLI faculty member, 
former board member and membership committee 
member. elaine brings a level of enthusiasm that 
is unrivaled. Her upbeat personality makes her a 
conference attendee’s favorite, and her tLI classes 
are well attended.

vinnie was award the Publisher of the Year award 
for his willingness to 
help AFCP whenever 
possible. He was a de-
light to work with as 
the conference chair at 
st. Pete Beach and dur-
ing his three years on 
the conference team. 
He is always willing to 
help out and he has 
offered very sound 
advice to many of us. 
He currently serves on 
the NANI board and is 
chair of the new AFCP 
marketing committee.

A new award to rec-
ognize outstanding vol-
unteers was introduced 
this year and named 

after gladys van drie, a past president and forever 
volunteer of this association. gladys has always 
been willing to lend a hand when called upon. she 
has been coming to conferences for many years; 
and even after retirement, she still comes to confer-
ence and actually sits in on sessions! I know she 
was very honored to have this award named after 
her. she was also honored that gayle Alexander was 
named the first recipient. it was so fitting as gayle 
has been helping with conferences for 11 years 
now, since the last time AFCP was in savannah! 
she is the reason that everyone enjoys the meals at 
AFCP conferences. she works tirelessly to get all the 
components right in a meal, especially making sure 
those with dietary needs have a good experience. 

In addition to the award winners, we had a new 
class of tLI graduates and a bunch of young folks in 
the rising stars program too. Congratulations to all 
award winners, graduates and rising stars.

speaking of the rising stars program, I would 
like to publicly thank gary gerlach and Kacie Con-
ner for their generosity in establishing the Bill Welsh 
Memorial rising star scholarship program. Also 
thanks to rich Paulsen for his efforts in working 
with gary to put this together. More details will be 

found elsewhere in INK.
I also want to thank 

the rising stars for 
putting together our 
first ever silent auc-
tion to raise funds for 
the program. Because 
of the generosity of the 
donors and the buyers, 
we were able to raise 
over $6,000.00! special 
thanks to Wendy Murray 
and Charlie delatorre for 
upping their contribution 
by giving away an extra 
week in their condos if 
the second place bid-
ders would step up and 
pay the winning bidder’s 
Continued on page 14
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The Bill welsh memorial –
 Rising Stars Scholarship Fund

the Bill WelSh 
Memorial – rising 
stars scholarship 
Fund was announced 
at the recent Asso-
ciation of Free Com-
munity Papers (AFCP) 
conference in savan-
nah, ga.

In making the an-
nouncement AFCP 
President greg Birkett 
said, “I don’t believe 
anyone who has at-
tended an AFCP event 
over the last 25 years 

doesn’t appreciate the impact that Bill has had on 
our association, our members and our industry.

“In recognition of that contribution, we are pleased 
to announce the establishment of the Bill Welsh 
Memorial – rising stars scholarship Fund made 
available through the generosity of Kacie Conner and 

gary gerlach. they have committed an initial dona-
tion of $10,000 to endow the program. 

“they believe in supporting stipends in the name 
of Bill Welsh for young professionals to attend con-
ference whose character displays the same natural 
enthusiasm for the industry, courageous problem 
solving, willingness to lead and love of people that 
was so much a part of Bill.  Bill’s special love of AFCP 
makes this a most appropriate place to honor his 
name for years to come.

“to challenge all of us in the association, in ad-
dition to the initial $10,000 contribution – if we 
can raise $20,000 to add to their initial contribu-
tion – they are willing to add another $10,000 to 
raise the total fund to $40,000 in Bill’s honor. We 
appreciate gary and Kacie’s generosity and com-
mitment to this program in Bill’s honor. And we 
would also like to recognize the efforts of rich 
Paulsen who was instrumental in getting this all 
put together.”

At the conference the rising stars initiated a silent 
auction which raised over $5,000.

price! What a cool idea. 
I need to thank the entire con-

ference team for putting on such a 
good conference. Lee Borkowski did 
an awesome job as conference chair 
and we all enjoyed working with her. 
Her great sense of humor and lead-
ership skills made for a good time 
and a good conference. John draper 
has so many responsibilities as ris-
ing stars chair, yet he found time to 
contribute to other areas of the con-
ference and to serve as trade show 
chair. Wendy Macdonald, who helps 
with the trade show, did a super job 

making sure our trade show part-
ners were taken care of. Will thom-
as was our awards chair. He not only 
emceed the “Best of Best” show but 
also put on a session on “Apps in the 
Workplace” along with douglas Fry, 
which was well received. Also, to all 
who helped in any way, thanks!

Leaving the best for last – the 
AFcP office! they did an incredible 
job again this year. the conference 
gets better each and every year due 
to the hard work of Alix Browne, 
Cassey recore and Loren Colburn. 
What a team. rest assured we are al-
ready hard at work planning for next 
year’s conference in san diego. Mark 

your calendars now so you don’t plan 
anything for April 28-30, 2015.

Lastly, thanks to all who attended 
the conference. All this is done so 
you will have an enjoyable time and 
take some great money-making 
ideas back home to make your com-
pany better.

savannah Conference is in the Books!

GREG BIRKETT
AFCP PrESIdENT
DUBUQUE ADVERTISER

Continued from page 13
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2015 rising stars

RISING STArS
risingSTA

R
S

Rising Stars Plan Successful
 silent Auction

by Amy hansen, 2014 Rising Star

When i think of one Word that comeS to 
mind about the AFCP/sAPA conference, that word is 
“success.”

As a rising star, I was very proud of the work that 
was accomplished this year in savannah, ga. I think 
the rising stars can all give ourselves a pat on the 
back for the first-ever rising Stars Silent Auction 
that was held during the conference. 

Numerous rising stars helped contribute to the 
silent auction from its inception to the last name and 
bid that was marked down during the final minutes.

I was thrilled to see numerous items that were 
donated, including autographed baseballs, pounds 
and pounds of delicious candy, timeshare packages, 
Wisconsin cheese baskets and “georgia on My Mind” 
themed packages. that’s just to name a few items.

What really thrilled me was the silent auction was 
able to raise more than $5,000 in item bids. that 
money will go back to the rising stars program to 
help with funding scholarships for young industry 
professionals.

When it comes to planning an event for the first 
time, i believe you set a goal; but the results could 
be anywhere in between when the final total is tallied. 

I believe all of our hard work more than paid off 
this year, and I can count 5,000 reasons why.

rising stars contribute greatly to the annual confer-

ence by taking at-
tendance at tLI (the 
Leadership Institute) 
sessions, working on 
the daily INK, taking 
photos, working at the 
registration desk, taking 
meal attendance and 
helping host Club AFCP 
during the Friday eve-
ning of the conference. 

tLI classes aid us in 
career skills and work-

ing toward being tLi-certified. club AFcP allows every-
one to bond together for an evening and have some 
fun, especially when it’s savannah and pirate themed. 

these are just a few ways we can help give back 
to an industry that does so much for our profes-
sional careers.

However, it was rewarding to have a silent auction 
project that was completely our own. the planning 
sessions allowed us to work together for an ultimate 
goal and trade ideas on what would be best overall 
for the conference.

the success of the silent auction shows just what 
the rising stars can accomplish when we work 
together as a team. I’m already looking forward to 
next year.
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Last year’s AFCP Publisher of the Year, Charlie delatorre, pres-
ents this year’s award to vincent grassia.

Vincent Grassia Named
 AFCP Publisher of the Year

vincent grassia’s wife and sons were on hand to surprise him 
as the award was presented.

vincent “vinnie” graSSia WaS named the 
recipient of the annual Association of Free Commu-
nity Papers (AFCP) Publisher of the Year award at the 
recent conference in savannah, ga.

the award recognizes an individual who, during 
2014, invested their time and talents toward the 
good of AFCP.

grassia is the chief executive officer (ceO) of 
Iwanna division of Fayetteville Publishing Co. located 
in Asheville, N.C.

In making the presentation, last year’s recipient, 
Charlie delatorre, said, “this year’s recipient hap-
pens to be a personal friend I have watched volun-
teer countless hours to both AFCP and other free 
paper associations.

“He has served in the past on the AFCP board of 
directors and has been active in the association’s 
activities for a number of years. He has served in the 
conference chairs for AFCP and was the chair of the 
successful joint AFCP & Community Papers of Florida 
(CPF) conference held in st. Pete Beach in 2011.

“our recipient is currently on the NANI board and 
is active on the AFCP Marketing Committee as the 
vice chair.

“He was active in CPF for a number of years and 
served on their board of directors. His significant 
contributions and dedicated volunteer service earned 
him the CPF Presidential Award.

“Our recipient was one of the first members of 

the PaperChain Committee. As a direct result of his 
efforts, PaperChain established a relationship with 
the March of dimes which led to national publicity for 
both the March of dimes and the entire free paper 
industry.

“He has a history of success in the publishing busi-
ness. Prior experience includes being employed at 
the Advisor of Middletown, N.J., as ad director of the 
greater Media weekly publications in Brunswick and 
as general manager of the New Jersey Marketeer on 
staten Island.

“In 1998 he moved to Florida and assumed the 
role of general manager of the Jacksonville shopping 
guide. He later was promoted to group publisher of 
several publications in the Florida market.

“He is a graduate of rutgers university where he 
received a Bachelor of Arts degree. Married to Holly, 
the couple have two children, Nick and vincent Jr.

“Please join me in congratulating the 2015 AFCP 
Publisher of the Year, Mr. vincent grassia.”
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elaine Buckley honored
 for Distinguished Service
elaine Buckley WaS named the recipient 
of the annual Association of Free Community Pa-
pers (AFCP) Craig s. McMullin distinguished service 
Award at the recent conference in savannah, ga.

the award is presented to an individual that, 
through the years, has volunteered time and signifi-
cant efforts to advance the free paper industry.

Buckley is currently the national account executive 
for the PennysaverusA in California, owned by open 
gate capital. the 35-year veteran of PennysaverUSA 
is responsible for large national and major local ac-
counts in a footprint of approximately seven million 
circulation across the state.

In making the presentation, greg Birkett said, 
“Last year’s recipient of this award, scott Patterson, 
could not join us. As the recipient the previous year, 
it provides me with the honor and privilege of pre-
senting this year’s award.

“this year’s recipient has served on the AFCP 
board of directors and chaired the AFCP Memem-
berhip Committee from 2012 to 2014. this person 
continues to serve on the Membership Committee 
as well as serving on the industry-wide Paperchain 
committee.

“she is also a member of the southwest Asso-
ciation of Community Publications (sACP) and has 
served in a variety of key roles including a term as 
their president.

“she was a cornerstone participant, designer and 
advocate for the Leadership Institute (tLI) from the 
very beginning 10 years ago. she has written and 
presented numerous tLI classes throughout that 
time to literally hundreds of industry sales profes-
sionals. Her enthusiasm for the industry and the free 
paper products it offers has made her classes some 
of the most well attended and professionally reward-
ing classes tLI has to offer.

“she has conducted numerous tLI training pro-
grams for members of the free paper industry 
around the country as well, presenting at sACP, 
PNAWAN, FCPNY, WCP and CPF just to mention a 
few. All of this tremendous contribution has been 
performed on a volunteer basis and focused solely on 
improving the sales skills of free paper professionals 
across the country. Always willing to share her  cus-

tomized information for sales training programs, she 
has a reputation as a dramatic speaker, dedicated 
sales coach and the country’s number one distributor 
of sales enthusiasm!

“As one of 10  siblings, she is quick to tell you that 
having a large family gave her a strong competitive 
spirit. this is also why one of her favorite topics to 
train on are ways to be more competitive in our sell-
ing environment and have a better understanding of 
competition. 

“Her competitive nature is revealed in one of her 
side activities. As an active card player, she has en-
tered and won some poker tournaments.

“Please join me in congratulating the 2015 AFCP 
Craig s. McMullin distinguished service Award win-
ner, elaine Buckley!”

AFCP President greg Birkett presents the 2015 Craig s. 
McMullin distinguished service Award to this year’s recipient, 
elaine Buckley.
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AfCp’s Annual  
   Conference
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ThE LEADERShIP INSTITUTE
theLEA

D
ERSh

IPinstitute

the leadership institute 
is a structured sales 

and sales management 
training program 
sponsored by the 

Association of free
Community papers. 

to date, 1,814 free 
paper professionals have 
attended classes at the 

AfCp,  state and regional 
conferences, earning over 

10,935 class credits in 
66 different course 

curriculums.  A total of 81 
people have completed all 
the requirements and been 

certified as Associate 
Advertising executives 

(AAe) by the AfCp Board!

by Jim Busch

The leAdership Institute

“I am only an average man, but by George, I work 
harder at it than the average man!”

– Theodore Roosevelt

pSychologiStS have found that the WordS parentS 
use to praise their children have a big impact on their kids 
later in life. When a child brings home an “A,” the parent who 
tells the child, “You’re so smart!” may be setting the child up 
for failure as an adult. the parent who says, “I’m proud of 
how hard you studied to get this grade,” is delivering a valu-
able lesson. 

the subtle difference between these two messages is 
“agency.” Agency in this sense is defined as, “the capacity, 
condition, or a state of acting or of exerting power.” People 
who have a sense of agency believe that their actions have a 
direct impact on their circumstances. the opposite of agency 
is fatalism, the belief that our fate is predetermined and we 
can do nothing to change the outcome. 

telling a child that they are “smart” links their success to a 
natural gift. they were lucky to be born “smart.” If they run 
into a problem that they can’t easily solve, they are likely to 
decide, “this is beyond my capabilities. I might as well leave 
it to someone smarter than me.” 

A person who believes in their own agency will think, “this 
is a tough one. i’ll really have to work hard to figure out a 
solution.” this is why successful people invariably exercise 
agency over their circumstances. they refuse to make ex-
cuses or shrug their shoulders and say, “that’s just the way 
things are!” 

theodore roosevelt is a shining example of what taking 
charge of one’s life can do. roosevelt was a sickly asthmatic 
child. His doctors believed he would not live to adulthood. 
His father would hold young teddy on the front of his saddle 
as he galloped his horse to force air into his son’s lungs. His 
father finally told him that if he was to live, he needed to 
take charge of his health. 

In spite of his spindly body and his shortness of breath, 
he began exercising. He constantly pushed himself to the 
limits of physical exhaustion, but gradually his body grew 
stronger. By the time he reached college, he excelled on 
the boxing team. Later in life he became a cowboy, a mili-
tary hero and one of the most active Presidents in Ameri-
can history. 

to be successful in life, we must, by george, take respon-
sibility for our own actions, our own circumstances and our 
own lives.
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mfCp Past Presidents Attend Conference

seated left to right:  Jack Mathews, grinnell, iA (1997-98); Peter gardner, Belmond, iA (1999-2000); gladys Van Drie, 
estes Park, cO (1979-80); Fran Blair, representing her husband george (Sid) Blair, Marion, iA (1980-81); Helen Dudley, 
representing her husband, corwin Dudley, rockwell city, iA (1964); gary Dudley, rockwell city, iA (1992-93); Kelly Hulke, 
Mankato, MN (2013).

standing (middle) left to right:  greg Birkett, Dubuque, iA (1991-92); John Loveless, cresco, iA (2004-05); claudia Lovin, 
Boone, iA (2011); robin Noth, Sparta, Wi (2007); John Holmes, iowa city, iA (1960); Julie Hermsen, Norfolk, Ne (2010); 
Linda Hawk, Mason city, iA (2008-09); Joni Worden, Belmond, iA (1996-97); rich Paulsen, creston, iA (2002-03); Mona 
garwood, Vinton, iA (2001-02).

standing far back, left to right:  Steve Fisher, Platteville, Wi (2014-15); greg Kytola, Waukee, iA (2003-04); Bob Hulstein, 
Orange city, iA (1989-90); Deb Weigel, Oelwein, iA (2000-01); Joel Klaassen, Hillsboro, KS (2012).

Several of mfcp/Sgi’S paSt preSidentS 
were able to attend the recent spring Conference and 
60th Anniversary Celebration at Prairie Meadows in 

Altoona, iowa, held March 13-14, 2015.
the past presidents in attendance, along with the 

year they served, are shown in the photo below.
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mfCp’s 60th Anniversary  
     Conference

mfcp held itS 60th anniverSary conference 
in Altoona, iowa, on March 13-14, 2015,enjoying 
great speakers like rob Zarrilli and Kevin slimp and 
celebrating by bringing back past presidents of sgI 
and MFCP.

the President’s Memorial Award For distinguished 
service was given to Mona garwood of the vinton 

Livewire for her many years of service to the orga-
nization and to the Free Paper Industry.  see the 
related article on page 22.

Advertising Awards were given to 34 papers and 
annual scholarships were recognized at the awards 
Banquet. 
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Garwood Receives MFCP’S dsA Award
mona garWood WaS named the recipient of the midWeSt free 
Community Papers (MFCP) President’s Memorial Award for distinguished 
service at the association’s spring Conference.

In making the presentation, last year’s recipient, Joni Worden, noted that 
among her many accomplishments, garwood always made sure everything 
was spelled correctly, and was always willing to create a piece to promote 
sgI or MFCP. she has sold all aspects of the industry and is currently in 
management of shoppers and newspapers with the vinton Livewire.

garwood joined the MFCP board of directors in 1987, held the position of 
secretary for many years and later served as the association’s president.

Worden said she is, “Always ready to work hard and play hard….once Fun 
Factory ‘deb’ gets the party going, she is ready for a dance and very quick 
to produce a cooler and a can koosie!”

In 1978 she married gary, the love her life, and started working for the 
shopper industry at the vinton Livewire. In 1998 she move to the Cedar 
rapids gazette, then in 2008 went full circle back to the vinton Livewire with 
added duties of the vinton Newspapers. she and gary have three children, 

Lucas, Chelsea and Logan. she is a devoted wife, mom and grandma, now with four grandchildren. 
Worden noted that garwood is always, “Providing help and advice to all. We are happy to call her our friend.”
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o-opadvertising

Attention to detail
by TIM BRENNAN, MultiAd

it’S Been Said that there’S much leSS 
co-op advertising money available these days than in 
the past, but those saying that aren’t the manufac-
turers offering the funding. generally those com-
ments come from media sales folk who aren’t seeing 
as much, retailers who aren’t buying as much, or 
media sales managers who aren’t devoting many 
resources toward it. 

Brand manufacturers 
continue to pump fund-
ing into these programs to 
drive local promotion and 
build store-level sales. the 
only reasons for less co-
op money spent by brand 
dealers in the market are 
less purchase volume 
earning the co-op, possible 
turn-key offers from the 
brand for regional market-
ing, and the lack of support 
from the media level in as-
sisting the local dealer with 
the co-op process.

As an example, the 
average auto dealer mov-
ing roughly 800 vehicles 
per year will have ap-
proximately $150,000 in 
co-op support from the 
manufacturer just for that 
new vehicle allotment 
(not counting anything for 
certified Pre-Owned inven-
tory or Parts and service 
allocations). With that level 
of funding, the dealer has 
many options in what and where to advertise and 
will generally have someone on staff to manage the 
workflow of approving co-op ads and submitting 
claims for reimbursements. Many other businesses, 
however, have no such person to handle the co-op 
details and will often have their co-op monies expire 
simply because they have little bandwidth to deal 
with it.

Media companies have the opportunity with 
many local businesses to assist in the process of 
co-op to earn the dealer’s business and expand 

their advertising opportunities. Best practices with 
this are to have a designated sales assistant ex-
ploring brand programs for the sales team, provid-
ing ready-made materials for dealer presentation, 
and managing the details involved. Without that 
support, individual sales reps can try to assist local 
dealers where they can in just providing whatever 
co-op plan detail they have available, and ask-

ing what help the dealer 
might need in making it 
happen. generally co-op 
plan detail will include the 
appropriate manufacturer 
contact information for 
any specific details and 
the dealer will simply need 
assistance obtaining the 
creative approval of ads 
and the invoice/proof-of-
performance requirement 
for claim submission.

there are always plenty 
of brand advertising oppor-
tunities with co-op adver-
tising and no end to the 
amount of leads that can be 
developed by time frame, 
territory, category, etc. As 
May rolls in, brands with 
current sales promotions 
and co-op support include 
the Maytag division of 
Whirlpool Appliances with 
its annual “May is Maytag 
Month” sales promotion, 
and Karastan Carpet which 
celebrates “National Kara-

stan Month.” 
every dealer of brand-name goods is a target for 

co-op sales. Simply find out what you can and offer 
to help.

this information is provided by agreement with 
AFCP and MultiAd recas to help take the mystery out 
of co-op advertising. For more information or your 
recas.com co-op username and password (a benefit 
of AFcP membership) along with the AFcP co-op 
Lead email, contact the AFcP office at 877-203-
2327.

Brands with current 
sales promotions and 
co-op support include 
the maytag division of 
whirlpool Appliances 
with its annual “may is 
maytag month” sales 

promotion, and 
karastan Carpet 
which celebrates 

“national karastan 
month.”
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i’m in the midSt of one of thoSe crazy, 
multi-town trips that leaves little time for remember-
ing what happened yesterday because I’m too busy 
getting ready for today.

Friday found me in Cambridge, Minnesota. Wade 
Weber and i have known each other since the first 
time he invited me to his newspaper in Mora, Min-
nesota, somewhere around seven or eight years ago. 
since then, he’s had me back to visit one of his of-
fices about every other year.

As we went around the room, everyone introduc-
ing themselves, I loved hearing, “I’m editor of the 
new paper!”

Who knew? Wade has a brand new newspaper. I 
always wonder why people think there aren’t new 
papers being created. I run into them all over the 
place. recently, six very successful non-dailies in 
Florida. two in my hometown of Knoxville, tennes-
see. Wade’s new paper in Minnesota. they seem to 
be popping up everywhere.

It’s no surprise that his papers are popular. His 
group has several titles in area communities, paid 
and free, each with its own local staff. At the end of 
the day in Cambridge, Wade and I went back to his 
pressroom to look over some of the papers his group 
publishes each week. 

the production quality was excellent. good color. 
great photos. reds were red and blues were blue. 
regular training over the years will lead to those 
types of results.

I didn’t know it before Wade told me, but ed Hen-
ninger had been to Cambridge to help with design 
just a couple of months earlier. I wasn’t surprised. 
the pages looked near perfect.

I saw a story about a daily newspaper for sale a 
couple of days ago. Almost as a side note, it was 
mentioned that the paper had a profit in the 20 to 25 
percent range. And why was it for sale? Apparently 
that wasn’t enough for the giant corporation that 
owns it. so, it’s for sale.

Another thing that I noticed while visiting Cam-
bridge that has been a common thread in visits to 
newspapers this year is the enthusiasm present 

among staffs. It’s almost like it’s fun to work at a 
newspaper again.

I’m glad. For three or four years, newspapers were 
starting to seem destined for doom. someone, prob-
ably me, should do a study to find out how many 
new newspapers have been started in the past year. 
I’ll bet it’s a lot.

the headlines continue to be about huge corporations 
like digital First, gannett and others selling and buying 
papers. But don’t kid yourself. the real story this year is 
the renewed vitality in the newspaper industry.

surely you read the comments of Martin sorrell, 
Ceo of the world’s largest advertising group, as well 
as highest paid Ceo in europe, concerning newspa-
per advertising. In April, he said that print media is 
more powerful than agencies believe and advised 
advertisers to spend more in print.

“Publishers need to ensure their offering is as quick 
and simple to buy as other solutions in the market,” 
said sorrell. “In doing so, they will no doubt continue to 
prosecute the case not only for the value of their audi-
ence but the engagement and influence of their mast-
heads and digital properties with those audiences.”

I couldn’t have said it better. And I certainly 
wouldn’t have had the audience sorrell has when it 
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 They seem to be popping up everywhere. 
by Kevin Slimp

Wade and I looked over some of his papers in the pressroom.
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GrAPEVINE

WhAT’S GOING ON. . . GrApeVine

the martinSville Bulletin 
and the Franklin News-Post in 
rocky Mount, virginia, has been 
purchased from the Haskell family 
by BH Media group.

the Martinsville Bulletin is a 
12,250-circulation daily newspa-
per serving all of Henry County in 
southwestern virginia. the neigh-
boring Franklin News-Post is a 
tri-weekly with 5,100-circulation 
serving rocky Mount and greater 
Franklin County.

the Martinsville Bulletin, togeth-
er with its website, www.martins-
villebulletin.com, is the leading 

provider of local news and infor-
mation for Henry County and por-
tions of neighboring Patrick County 
to the west. It reaches more than 
60 percent of the households in 
Martinsville alone with its 14,700-
circulation sunday paper. Addition-
ally, the newspaper’s website has 
more than 300,000 page views 
monthly. the Haskell family has 
had the Martinsville Bulletin since 
1948.

BH Media owns a number of 
newspapers in the region, includ-
ing the roanoke (va.) times, 
danville (va.) register & Bee, and 

the Lynchburg (va.) News & Ad-
vance. BH Media group now owns 
30 daily newspapers and related 
weekly newspapers in Nebraska, 
Iowa, texas, oklahoma, virginia, 
North Carolina, south Carolina, 
Alabama, Florida and New Jersey.

dirks, van essen & Murray, a 
merger and acquisition firm based 
in santa Fe, New Mexico, repre-
sented the Haskell family in the 
sale. terms of the transaction 
were not disclosed.
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The top newspaper gurus in the world gather together 
once each year for three days of incredible training at the

October 15-17, 2015
University of Tennessee • Knoxville, Tennessee

newspaperinstitute.com

John Hatcher Danny Wilson Lisa Griffi n

Rob Heller Kevin Schwartz Kevin Slimp Ed Henninger

People ask, “doesn’t it exhaust you to be on the road so much?” 
What they don’t realize is that newspapers are fun again. this is 
the group in Cambridge, Minn.

comes to ad executives.
it pleases me to know that influential leaders like 

Martin sorrell and Warren Buffett understand the value 
of newspapers. Frankly, though, I’m more pleased that 
people like Wade Weber, publisher in Minnesota, victor 
Parkins, in tennessee, and Jerry tidwell, in texas, do.

It’s the folks I’ve recently visited in places like Min-
nesota, texas, tennessee and Florida that give me so 
much optimism about the future. there’s a keynote I 
give now and then at conventions titled, “I wish you 
knew what I knew.”

Now, you know a little of it.

Kevin Slimp is director of the Institute of Newspaper Technol-
ogy, a training program for newspaper designers, publishers 
and technical staff. For more information concerning the Insti-
tute, please visit www.newspaperinstitute.com. To read past 
columns, visit www.kevinslimp.com.

http://www.martins-villebulletin.com
http://www.martins-villebulletin.com
http://www.martins-villebulletin.com
http://www.newspaperinstitute.com
http://www.kevinslimp.com
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ASSOCIATION
uPDATES

valerie BreSnahan WaS 
named the recipient of the 
Midwest Free Community 
Papers (MFCP) annual Merle 
C. Been High school schol-
arship Award. the award is 
given to a high school student 
who has a parent or guardian 
employed by one of the MFCP 
members. 

Bresnahan is a gifted stu-
dent who is involved in band, 
choir, sports, club and church 
activities. she is the daughter 
of ron Bresnahan who works 
for Home Magazine in Manka-
to, Minn. 

the annual MFCP Kay Fox 
College scholarship was 
awarded to Jackson A. Mores 

who is attending Iowa state 
university while pursuing a de-
gree in Kinesiology and Health 
(Human Medicine). His goal is 
to become a doctor. His father 
is Alan Mores, publisher of the 
Pennysaver in Harlan, Iowa. 

Both scholarships are for 
$500 per year for up to four 
years.

the north american mature puBliSherS 
Association (NAMPA) is planning a gala awards ban-
quet to present its top awards for publishing excel-
lence at its National Conference scheduled from 
september 27 to october 1 at the Holiday Inn and 
Conference Center in Melbourne, Fla. 

the conference will include educational sessions 
and networking opportunities for publishers, editors 
and others to share knowledge. the association repre-
sents boomer/senior publications in North America.

Associations     in 
thenews

the community paperS of 
New england (CPNe) has scheduled 
a seminar on May 18 titled, “More 
Inserts – More Money,” which will 
be presented by Bob Barger. 

With over 30 years of experi-
ence, Barger has concentrated on 
stealing inserts from the dailies. He 
reports a success rate of 7-13 per 
week.

the community paperS of florida (cpf) 
has reinstated the Milton & Bernice Beckerman 
Award which honors a publication or an individual 
who has been involved in sponsoring a community or 
charity event that improves lives in the communities 
that they represent. 

the Beckermans were in the publishing broker 
business and were members of CPF for over 25 
years. In 1993 they placed $15,000 in an investment 
account for the purpose of awarding a paper or indi-
vidual for community service. 

Information to nominate someone for this award is 
available on the CPF website, www.communitypaper-
sofflorida.com, or by contacting the cPF office.

to submit your “associations in the 
news” story, please contact dave 
Neuharth by fax (1.352.347.3384) 
or email:  dJNeuharth@aol.com.

Welcome neW memBer!

good fortune advertiSing llc
44351 state route 541
Coshocton, oH  43812
Contact:  Mark Fortune
Phone:  740-622-4237
Fax:  740-623-9937

email:  mark@coshoctoncountybeacon.com
Web:  www.coshoctonbeacontoday.com

http://www.communitypaper�sofflorida.com
http://www.communitypaper�sofflorida.com
http://www.communitypaper�sofflorida.com
mailto:DJNeuharth@aol.com
mailto:mark@coshoctoncountybeacon.com
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www.naninetwork.com

For more information, call 877-203-2327

PUBLISHERS
MAKE 

MONEY
selling NANI ads!

Lead your sales team with AccountScout, reaching 
dormant advertisers before you skip them!    

Ad Management 
eBilling & Receivables  
CRM & Reminders  
Ad Repository 
eTears 
Many, Many Sales Reports! 

303-791-3301 
sales@fakebrains.com 

www.fakebrains.com

Affordable 
Software, 

Since 1991 

“I have had the pleasure of using AccountScout on a daily basis. 
Customer service of this caliber simply makes my job easier; more 
importantly, it improves the efficiency of our business”  

- Lacey, Rushing Media  

BerLIN, gerMANY : 
MAY 6-8, 2015
international classified Media As-
sociation (ICMA). spring Confer-
ence, Berlin, germany. For infor-
mation visit www.icmaonline.org.

sYrACuse, NY : 
MAY 19, 2015
Free Community Papers of New 
York (FCPNY). Board of directors 
meeting, FCPNY headquarters, 
syracuse, N.Y. For information 
contact dan Holmes: dholmes@
fcpny.com.

CHICAgo, IL : 
JULY 13-14, 2015
Niche Media Ceo Conference, Chi-
cago, Ill. For information contact 
Carl Landau: carl@nichemediahq.
com.

oKoBoJI, IA : 
JULY 15-16, 2015
Midwest Free Community Papers 
(MFCP). Publishers summit, oko-
boji, Iowa. For information contact 
dick Colvin: dick@mfcp.org.

orLANdo, FL : 
SePteMBer 18-19, 2015
Community Papers of Florida 
(CPF). Annual Conference, Car-
ibe royale resort, orlando, Fla. 
For additional information contact 
Dave Neuharth at 352-347-4470 
or email dJNeuharth@aol.com.

sAN ANtoNIo, tX : 
SePteMBer 24-26, 2015
Independent Free Papers of Ameri-
ca (IFPA) and texas Community 
Newspaper Association (tCNA). 
Joint Conference, riverwalk Hyatt, 
san Antonio, texas. For addi-
tional information contact danielle 
Burnett at 866-224-8151. email:  
danielleburnett-ifpa@live.com, or 
douglas Fry, email:  douglas@
tcnatoday.com.

MeLBourNe, FL : 
SePt. 27-Oct. 1, 2015
North American Mature Publishers 
Association, Inc. (NAMPA). Na-
tional Convention, Holiday Inn and 
Conference Center, Melbourne, 
Fla.  For information contact gary 
L. Calligas, executive director of 
NAMPA, at (877) 466-2672 or at 
gary@maturepublishers.com.

sYrACuse, NY : 
OctOBer 5-6, 2015
Free Community Papers of New 
York (FCPNY). Conference & Lead-
ership summit, genesee grande 
Hotel, downtown syracuse, N.Y. 
For information contact dan Hol-
mes:  dholmes@fcpny.com.

West des MoINes, IA : 
oCtoBer 16, 2015
Midwest Free Community Papers 
(MFCP). Fall Conference, the 
sheraton Hotel, West des Moines, 
Iowa. For information contact dick 
Colvin: dick@mfcp.org.
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15/16ON THE 
hORIZON

sept. oct.

july

may

To list your conference information
in Free Paper INK, send it to:

DJNeuharth@aol.com

To list your conference information 
on the AFCP website, send it to:

 Loren@afcp.org

http://www.naninetwork.com
mailto:sales@fakebrains.com
http://www.fakebrains.com
http://www.icmaonline.org
mailto:dick@mfcp.org
mailto:DJNeuharth@aol.com
mailto:danielleburnett-ifpa@live.com
mailto:gary@maturepublishers.com
mailto:dholmes@fcpny.com
mailto:dick@mfcp.org
mailto:DJNeuharth@aol.com
mailto:Loren@afcp.org
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AssociationCONTACT 
INFORMATION

afcp
Association of Free Community 
Papers
7445 Morgan road, suite 103
Liverpool, NY  13090
toll Free:  877-203-2327
email:  loren@afcp.org 
Web:  www.afcp.org
Loren Colburn

ifpa
Independent Free Papers of 
America
104 Westland drive
Columbia, tN  38401
Phone:  866-224-8151
Phone:  931-922-4171
email:  douglas@ifpa.com
Web:  www.ifpa.com 
douglas Fry

canada
Blain Fowler
c/o the Camrose Booster
4925 48th street
Camrose, AB, Canada  t4v1L7
Phone:  780-672-3142
Fax:  780-672-2518
email:  cbads@cable-lynx.net 

nampa
North American Mature Publishers 
Association, Inc.
P.o. Box 19510
Shreveport, LA  71149-0510
toll Free:  877-466-2672
Phone:  318-636-5510
Fax:  318-525-0655
email:  nampa.gary@gmail.com 
Web:  www.maturepublishers.com
gary Calligas

cpne
Community Papers of New england
403 u.s. rte. 302 – Berlin
Barre, vt  05641
Phone:  802-479-2582
email:  dphillips@vt-world.com
Web:  www.cpne.biz 
deborah Phillips

macpa 
Mid-Atlantic community Papers 
Association 
P.o. Box 408
Hamburg, PA  19526
toll Free:  800-450-7227
Fax:  610-743-8500
email:  info@macpa.net 
Web:  www.macpa.net 
MACnet (Advertising Networks)
email:  info@macnetonline.com
Web:  www.macnetonline.com
Alyse Mitten

mfcp
Midwest Free Community Papers
P.o. Box 5720
Coralville, IA  52241
400 First Avenue #2
Coralville, IA  52241
toll Free:  800-248-4061
Phone:  319-341-4352
Fax:  319-341-4358
email:  dick@mfcp.org
Web:  www.mfcp.org
dick Colvin

pnaWan
Pacific Northwest Association of 
Want Ad Newspapers
P.o. Box 427
spokane, WA  99210
Phone:  509-922-3456
Fax:  509-455-7940
email:  ads@pnawan.org
Barbara Powers, President

Sacp
southwestern Association of     
Community Publications 
c/o valley Publications
27259 1/2 Camp Plenty road
santa Clarita, CA  91351
Phone:  661-510-7520
Fax:  661-298-5338
email:  scdarrin@pacbell.net
darrin Watson

Sapa
southeastern Advertising         
Publishers Association
P.o. Box 456
Columbia, tN  38402
104 Westland drive 
Columbia, tN  38401
Phone:  931-223-5708
Fax:  888-450-8329
email:  info@sapatoday.com
Web:  www.sapatoday.com
douglas Fry

cpf
Community Papers of Florida
P.o. Box 1149
Summerfield, FL  34492-1149
13405 se Highway 484 
Belleview, FL  34420
Phone:  352-347-4470
Fax:  352-347-3384
Phone/Fax:  850-762-4086   (clas-
sifieds & billing inquiries only)
email:  dJNeuharth@aol.com
Web:  www.communitypapersof-
florida.com
david Neuharth

cpi&i
Community Papers of Indiana and 
Illinois
c/o Family Flyer
P.o. Box 1004
Crown Point, IN  46308
Phone:  219-689-6262
Fax:  219-374-7558
email:  tina@FamilyFlyer.com
tina Jackson

cpm
Community Papers of Michigan
P.o. Box 1338
east Lansing, MI  48826
5000 Northwind drive, suite 240
east Lansing, MI  48823
toll Free:  800-783-0267
Phone:  517-333-3355
cell Phone:  517-242-0203
Fax:  517-333-3322
email:  jackguza@cpapersmi.com 
Jack guza

cpoWv
Community Papers of ohio & West 
virginia
3500 sullivant Ave.
Columbus, oH  43204
Phone:  614-272-5422
Fax:  614-272-0684
email:  phildaubel@columbusmes-
senger.com

fcpny
Free Community Papers of New 
York
109 twin oaks drive, suite d
syracuse, NY  13206
toll Free:  877-275-2726
Phone:  315-472-6007
Fax:  877-790-1976
email:  dholmes@fcpny.com
Web:  www.fcpny.org 
Web:  www.classifiedsny.com 
dan Holmes

tcna
texas Community Newspaper 
Association
104 Westland drive
Columbia, tN 38401
Phone:  931-223-5708
Fax:  888-450-8329
email:  douglas@tcnatoday.com
Web:  http://tcnatoday.com
douglas Fry

Wcp 
Wisconsin Community Papers
P.o. Box 1256
Fond du Lac, Wi  54936-1256
101 s. Main street
Fond du Lac, WI  54935
toll Free:  800-727-8745
Phone:  920-924-2651
Fax:  920-922-0861
email:  janderson@wisad.com  
Web:  www.wisad.com
Janelle Anderson (ext. 108)

national

regional

state

mailto:loren@afcp.org
http://www.afcp.org
mailto:douglas@ifpa.com
http://www.ifpa.com
mailto:cbads@cable-lynx.net
mailto:nampa.gary@gmail.com
http://www.maturepublishers.com
mailto:dphillips@vt-world.com
http://www.cpne.biz
mailto:info@macpa.net
http://www.macpa.net
mailto:info@macnetonline.com
http://www.macnetonline.com
mailto:dick@mfcp.org
http://www.mfcp.org
mailto:ads@pnawan.org
mailto:scdarrin@pacbell.net
mailto:info@sapatoday.com
http://www.sapatoday.com
mailto:DJNeuharth@aol.com
http://www.communitypapersof-florida.com
http://www.communitypapersof-florida.com
http://www.communitypapersof-florida.com
mailto:Tina@FamilyFlyer.com
mailto:jackguza@cpapersmi.com
mailto:phildaubel@columbusmes-senger.com
mailto:phildaubel@columbusmes-senger.com
mailto:phildaubel@columbusmes-senger.com
mailto:dholmes@fcpny.com
http://www.fcpny.org
http://www.classifiedsny.com
mailto:douglas@tcnatoday.com
http://tcnatoday.com
mailto:janderson@wisad.com
http://www.wisad.com
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INK CLASSIFIEdS 

ADVERTISING SALES 
SYSTEMS from The Ad 
Wizard. Let advertisers 
create and schedule their 
own display ads while you 
reduce sales and produc-
tion costs. Sales systems 
available for Real Estate, 
Automotive and General 
Retail. www.InPrintMedia.
com  877-731-9566.

AFFORDABLE HELP DESK 
Support for publishing and 
printing - Adobe Acrobat, 
PhotoShop, InDesign, 
Illustrator, PageMaker; 
Quark, Microsoft, Mac OS, 
Networking; Mon-Fri 8-5 
CST. Online or call slayton-
solutions.biz 515-360-8100 
Consider the Benefits.

SOFTWARE FOR THE 
NEWSPAPER INDUSTRY 
Accounts receivable, sched-
uling, display and classified 
advertising, commissions, 
circulation, circulars, trucks 
& carrier payroll. Contact 
Fake Brains Software at 
www.fakebrains.com or 
303-791-3301. 

SUNTYPE PUBLISHING 
SYSTEMS Complete Clas-
sified Ad-Entry, Billing & 
Production Program. Other 
products include AR, Ad 
Scheduling, Subscription, 
Circulation Manager & Wire 
Capture. Call 800-458-4605 
or www.classifiedgroup.com.

CREATIVE CIRCLE has the 
industry’s best web-entry 
classifieds, community jour-
nalism and content manage-
ment solutions; our sister 
consulting company special-
izes in redesigns. Most of our 
clients are small and mid-size 
publications but our software 
is also used by media leaders 
such as NBC and the Chicago 
Tribune. www.adqic.com 

AVAILABLE NATION-
WIDE Let us distribute your 
paper in a unique, cost ef-
fective way while bringing in 
additional advertising rev-
enue.  Call 631.235.2643. 
The Email Shopper ask for 
Richard or email admin@
theemailshopper.com

SAVE TIME AND MONEY 
by purchasing your content 
from us. We supply en-
tertaining and educational 
content to free weekly com-
munity papers around the 
country. No contract! Email 
us today: FactsWeekly@
gmail.com or visit www.
FactsWeekly.com

KNOWLES MEDIA 
BROKERAGE SERVICES
Appraisals-Acquisitions

Sales-Mergers
Gregg K. Knowles, 
Licensed Broker. 

Office 661-833-3834
Cell 661-333-9516

Go to my WEBSITE for listings: 
www.media-broker.com

FREE NEWSPAPER IN-
DUSTRY NEWSLETTER
From W.B. Grimes & Co,
The Nation’s #1 Broker

Offices Nationwide
(just e-mail us @ lgrimes@
mediamergers.com) or call

(301) 253-5016.

AVAILABLE IN SOUTH 
FLORIDA for free publica-
tions (Weekly or Monthly). 
Call Tony Battallan. (561) 
585-7537

WHAT’S YOUR PAPER 
WORTH?  Free Newspaper 
Appraisal. Go to www.medi-
mergers.com 

ADVERTISING SALES 
MANAGER The Smart 
Shopper Group is rapidly 
expanding their Shoppers 
into the Sarasota Fl. Market 
and is in need of an ex-
perienced Sales Manager.  
This position will provide 
leadership and direction to 
Display Sales Representa-
tives. Applicants must have 
a proven track record of 
motivating and managing a 
sales group. Shopper and/
or weekly experience is a 
plus. Salary commensurate 
with experience.  Please 
email your resume with a 
cover letter and salary re-
quirements in confidence to 
R Knight, CEO at rknight@
smartshopg.com

ADVERTISING SALES 
MANAGER needed for 
Florida’s largest group of 
community newspapers. 
Salary, liberal bonus and 
benefit package available 
for the right individual.  
Please send your resume 
with cover letter and salary 
requirements in confidence 
to: Lee Mooty, General Man-
ager, to E-mail: Opportu-
nity@Hometownnewsol.com 
Or Fax: 772-465-5301-EOE

ADVERTISING SALES 
MANAGER  All Island Media, 
Inc. publishers of Penny-
saver, Town Crier and Trends 
is looking for an experienced 
sales manager to work in 
our Long Island office. This 
position will provide leader-
ship and direction to Display 
Sales Representatives. Ap-
plicants must have a proven 
track record of motivating 
and leading sales in a similar 
environment. Please send 
resume in confidence to 
jobs@lipennysaver.com

MEDIA COMPANY looking 
for aggressive, hardworking, 
highly motivated advertising 
sales professional for Inside 
and outside sales, Sales 
Managers, telemarketing. 
We don’t need sales people 
to make their goal, we need 
them to beat them.
What’s in it for you? 
• Family atmosphere! 
• Excellent compensation 
plan with great incentives! 
• Great earnings potential! 
• Health, Dental, Vision, 
Retirement Plans 
• Ongoing training and de-
velopment! 
• Room for advancement!
Open territories in Cape 
Coral, Fort Myers, Bonita 
and Naples.
Please email resume to: 
jkonig@breezenewspapers.
com.

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

COMPUTER  
SOFTWARE

DISTRIBUTION  
SERVICES

PUBLICATION 
BROKERS

EMPLOYMENT EMPLOYMENT

CONTENT 
PROVIDERS

IS YOUR CAREER 
WORTH 5 MINUTES 

OF YOUR TIME?

INVEST IN 
TRAINING BY

THE PODFATHER,
ROB ZARRILLI!

GO TO
WWW.AFCP.ORG

CLICK ON

MEMBER BENEFITS →
THE LEADERSHIP INSTITUTE →

PODCAST ARCHIVES
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LIVE AND WORK in 
fabulous Myrtle Beach, S.C. 
The Myrtle Beach Herald 
has an immediate opening 
for an experienced sales 
rep. Email resume to Tom 
Brown, tom.brown@myor-
rynews.com.

WEEKLY PAID NEWS-
PAPER EDITOR.  Seeking 
Weekly Newspaper Editor 
for two Community News-
papers in Clay County, 
Florida. Candidate must 
have prior newspaper expe-
rience, editing skills, writing 
skills, management skills, 
computer/Internet savvy, 
willingness to serve a local 
niche community, under-
stand deadlines and ability 
to work with a fast paced 
production & marketing en-
vironment while maintain-
ing high ethical standards. 
This is a full time position 
offering compensation com-
mensurate to experience 
plus benefit package. EOE 
Please send letter of inter-
est, experience and resume 
to jon@opcfla.com. 

REVENUE IS UP! Unique 
opportunity:  four monthly 
publications in North 
Central Florida for sale. All 
publications are targeted 
toward high end senior 
gated communities. Two 
publications come with 
exclusive home delivery 
rights. All the newspapers 
are award winning. If you 
have looked at the stats 
on the senior market you 
will see the opportunities 
for the next ten years. Will 
work as consultant for one 
year if needed. For informa-
tion call 352-804-1223.

KAMEN & CO GROUP 
SERVICES – www.KAMEN-
GROUP.com – info@KAMEN-
GROUP.com
Myrtle Beach, SC publishing 
entity that distributes from 
Ocean Isle, NC to Kiawah, 
SC. North Carolina Shopper 
& Auto Magazine. Penny-
Saver from Major East Coast 
Region. West Coast Inde-
pendent Film/Movie Studio 
& Distributorship seeks 
investors and/or outright 
buyer. New Mexico Weekly 
Newspaper & Monthly Re-
gional Magazine. New Mexico 
Statewide Monthly Health, 
Environmental & Sustainable 
Newspaper. Chicago, Illinois 
Cultural Regional Magazine. 
Honolulu-based (small) Book 
Publishing Co. Tampa, FL 
(area) Shopper – Mailed. 
Central Florida Regional 
Parents/Family Magazine – 
Mailed. Southwest FL Home 
Decorating Upscale Annual 
Glossy Coffee Table Books 
(two). Tennessee Magazine 
focusing on Locals. Texas 
Weekly Newspapers (five). 
Indiana Weekly Newspapers 
(two). Seattle, WA Niche 
Glossy Magazine. Pennsyl-
vania Regional Magazines 
(three). Cleveland, Ohio 
Niche Newspaper. Kentucky 

(area) Newspaper Group. 
Las Vegas, Nevada Glossy 
Tourist Magazine. NYC (area) 
Newspaper Group. Famous 
Coupon Queen Booklet. 
South Dakota Weekly News-
paper.  (Europe / Overseas 
Listings). Copenhagen, Den-
mark - Daily Newspaper. Je-
rusalem, Israel - Auto Parts 
(Manufacturing) Magazine. 
Florence, Italy - Cultural & 
Regional Magazines (four). 
Iceland - Weekly Glossy 
Tourist Magazine. Lucerne, 
Switzerland - Major Daily 
Newspaper Publishing Co. 
Geneva, Switzerland - Edu-
cational Magazine. Prague, 
Czech Republic - Science Di-
rectory. Budapest, Hungary - 
Book Publishing Co. London, 
England - Daily Newspaper. 
Edinburgh, Scotland - Week-
end Newspapers & Tourist 
Magazines (six). Kamen & 
Co Group Services can help 
you to financially value your 
free distribution publishing 
entity. We have the experi-
ence and proven track record 
of correctly valuing all types 
of print & digital publishing 
organizations on a worldwide 

basis. Want to sell your valu-
able publication? We provide 
customized, confidential 
brokerage services and 
would be delighted to meet 
you at our corporate head-
quarters in Uniondale, Long 
Island, New York. Please 
call and schedule your visit; 
it would be our pleasure to 
welcome you! Need a new 
business plan for your title? 
Let us help you with creating 
a realistic and cost effective 
2015/16 business plan that 
is concise and user-friendly. 
We are available to help you 
and your family. Simply call 
(516) 379-2797 or email us 
at info@KamenGroup.com   /
www.KamenGroup.com

NATIONWIDE W.B. 
Grimes & Company. Check 
out our complete list @ 
www.mediamergers.com

OUTPERFORM YOUR 
CONDITIONS. Training 
and marketing materi-
als supported by research 
that will help your staff sell 
more ads in this economy. 
Affordable and proven 
programs. John Peterson, 
860-447-9198. Johncpeter-
son.com.

INSERTING & MAILING 
EQUIPMENT for sale: re-
cently taken out of opera-
tion is multiple Muller-Mar-
tini 227 insert machines in 
configurations from 7:1 up 
to 17:1, spare pockets and 
parts; Kodak DP5120 Ink Jet 
printers in working condi-
tion, repairable and parts; 
Kirk Rudy Mail bases. Con-
tact Lee at 813-635-3396.

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

EMPLOYMENT PUBLICATIONS
FOR SALE

WANT TO PLACE YOUR 
OWN CLASSIFIED AD? 

 

CALL       
THE AFCP OFFICE 

AT

877-203-2327

OR
E-MAIL

AFCP@AFCP.ORG

PUBLICATIONS
FOR SALE

PUBLICATIONS
FOR SALE

MISCELLANEOUS

EQUIPMENT FOR 
SALE

WANT

INFORMATION ON 
THE

 LEADERSHIP

INSTITUTE?

GO TO
WWW.

AFCP.ORG 
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Don’t let
high 

credit cardprocessing fees cut into your profits
AFCP members 
have the option 
of enlisting the 
services of MSG 
Payment Systems to 
provide competitive, 
member-only rates 
for your credit card 
processing.

To learn more 
about this member 
benefit, contact the 
AFCP office or look 
for MSG Payment 
Systems in the AFCP 
Digital Toolbox at:

To learn more about this member benefit, 
contact the AFCP office or look for 
MSG Payment Systems in the 
AFCP Digital Toolbox at afcp.orgafcp.org

no more 
high 
credit card 
processing
  fees cutting 
into your
    profits

Tired of high 
credit card 

processing fees 
cutting into your 

profits?   AFCP members 
have the option 
of enlisting the services of MSG Payment 
Systems to provide competitive, member-
only rates for your credit card processing.

AFCP members 
have the option of enlisting the 

services of MSG Payment Systems to 
provide competitive, member-only rates 

for your credit card processing.

To learn more about this member benefit, 
contact the AFCP office or look for 

MSG Payment Systems in the 
AFCP Digital Toolbox at afcp.org

Improve Your Reach
For just 

$245.00
your message will 
reach more than 

1.8 million homes 
and over 

3.4 million readers.
Get Results! 

Zones with up to 
an additional 

1.9 million homes 
(3.7 million readers) 

in the Tampa & Miami 
areas are also available 
for an additional cost.

Call today!

with an ad in the
Community Papers of Florida classified network!

352-347-4470
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Got a newsworthy event 
going on with your business 

or with your staff?

Send the details and a photo to 
DJNeuharth@aol.com so it can be 
considered for inclusion in the next 

issue of Free Paper INK.

http://www.af
http://www.af
mailto:DJNeuharth@aol.com

