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When your audit is complete the most important part of your audit 
process begins! To get the biggest return on your investment, 
make sure you promote your audit. It’s easy, and it’s free. Use this 
checklist to increase revenue today!

All of these audit promotions are included in the cost of your 
audit.

 DISPLAY THE CVC LOGO

 SIGN UP FOR FREE CONFERENCE CALL TRAINING

 LET US SEND A LOCAL AUDIT PROMOTION TO YOUR 
ADVERTISERS

 NATIONAL & REGIONAL AUDIT PROMOTION CD

 FREE ONLINE READERSHIP STUDIES

 CREATE IN-HOUSE AUDIT PROMOTION ADS – See samples 
at www.cvcaudit.com

If your audit is sponsored by IFPA, MFCP, WCP, CPII, MACPA, FCPNY, 
CPNE, CPM, SAPA, CPF, or PNAWAN you can have additional pub-
lications you own audited at association rates. Save thousands of 
dollars and call today for your no-obligation quote.  

AUDIT PROMOTION 
CHECKLIST

(800) 262-6392 • www.cvcaudit.com

AAAA
303-791-3301 | www.FakeBrains.com |

Helping Businesses Achieve GreatnessHelping Businesses Achieve Greatness

®

AccountScout 
Anywhere...

- Ad Schedules
- Receivables
- Billing

Find out more at http://blog.autoconx.com/blog

Publisher In Small Town Of 18,500 Is Delivering Over 
100 Engagements Per Month To His Auto Dealers...

They’ve GENERATED THOUSANDS OF DOLLARS in new 
revenue from new and existing auto dealer customers!
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Loren Colburn, Executive Director

Cassey Recore, Administrative Assistant
Alix Browne, Administrative Assistant

135 Old Cove Road – Suite 210
Liverpool, NY  13090

Toll Free:  877.203.2327
Fax:  720.528.7943

Email:  loren@afcp.org
Web:  www.afcp.org

Editor:
Dave Neuharth
P.O. Box 1149

Summerfield, FL 34492-1149
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Email:  DJNeuharth@aol.com

Composition:
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MISSION STATEMENT
Bring news and resources to the attention of the 
free paper industry by publishing a responsible 

quality magazine.

Free Paper INK is dedicated to 
keeping the industry informed on 
key issues, topics and industry 
news. If you have any items of 
interest that should be shared with 
people throughout the Free Paper 
Industry, simply email them to 
loren@afcp.org. We welcome your 
input, appreciate your readership 
and look forward to your contribu-
tions to our content.

Free Paper INK is not liable for er-
rors appearing in advertisements 
beyond the cost of the space 
occupied by the error, and noti-
fication must be made in writing 
within ten days of publishing. The 
right is reserved by Free Paper 
INK to edit, reject, or cut any copy 
without notice.

NO CASH REFUNDS

The opinions of the individual 
contributors or correspondents do 
not necessarily reflect those of the 
publication or its management.

Free Paper INK may include mate-
rial produced under copyrighted or 
syndicated ad service. Permission 
of the publisher must be obtained 
before copying any of the material 
from any issue of Free Paper INK. 

DEADLINES:  The deadline for 
classified ads, display ads and edi-
torial is the 4th of every month.

Cover Photo:
© Can Stock Photo Inc. / Bormotov
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th The December/January issue will summarize the key events from 
2016 as well as take a look at what the industry is anticipating 
for 2017. Information on the Louisville conference will be pre-
sented along with news relating to the people, publications and 
businesses that comprise the community publication industry.

understanding 
color11
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(909) 947-5292 • Fax (909) 930-9972
   Web Site: www.ultimateprintsource.com
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Arizona Newspapers Association

Providing print services to over 50 publications 
and associations across the country. 

Web PressDigital Press

Direct/Solo MailCirculation Sales

•  Flyers
•  Inserts 
•  Wraps
•  Brochures

•  Rate Sheets
•  NCR Forms
•  Calendars
•  Booklets

•  Printing
•  Inkjetting
•  UV Coating
•  Shipping 

•  Bounce-back Cards
•  Bill Inserts 
•  Posters
•  Mailers 

CALL TODAY!

* Prices based on receiving PDF press-ready file, no bleed, maximum image 
10.5" x 16.5", paper stock is 10pt coated, prices do not include shipping.

A S S O C I A T I O N
Utah Press

SOLO DIRECT MAIL SATURATION POSTCARDS
As low as .157 postage per piece

200 piece minimum
No mailing list required Fast turn around times

 Call for more information

45# Coated Flyer 
  -8.5 x 11
  -Coated Paper
  -Full Color Two Sides
  -Low minimum of 25,000
  -Fast Turn Around
*$300.00 set up/plate charge plus $1.00 per M freight

Print & Deliver
Flyer Special 

$7.50 per M*

Premium Rack Cards
100 Qty25 Qty 200 Qty 500 Qty
$95*$31* $140* $295*

10% AFCP Member Discount
For Rack Cards 

Enter promo code AFCP

NICE

Improve Your Reach
For just 

$245.00
your message will 
reach more than 

1.8 million homes 
and over 

3.4 million readers.
Get Results! 

Zones with up to 
an additional 

1.9 million homes 
(3.7 million readers) 

in the Tampa & Miami 
areas are also available 
for an additional cost.

Call today!

with an ad in the
Community Papers of Florida classified network!

352-237-3409

Another member benefit of the
Association of Free Community Papers

Association of Free Community Papers
7445 Morgan Road - Suite 203, Liverpool, NY 13090
(877) 203-2327 or visit afcp.org

Specialized Training Classes
 

Designed Specifically For
Community Publication Professionals

 
Six Classes Available Online at

AFCP’s Online Learnming Center
 

Leads to Professional 
Associate Advertising Executive

(AAE) Certification
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EDITOR’S VIEWPOINT

The Remarkable Career of  
	 Bill Altman 
Going back to 2003, many of 
us who have been around for a 
while remember the remarkable 
career of Bill Altman.

That was the year, at the age of 
75, that Bill decided to retire as 
the executive director of the Texas 
Community Newspaper Association 
(TCNA).

Under his leadership TCNA was 
recognized as one the strongest 
free paper associations in the 
industry. Their annual trade show 
was the largest in the industry. Bill 
left TCNA and eventually the asso-
ciation closed its doors.

At the 2003 annual conference 
he was honored by the association. 
With camera in hand, I decided to 
attend the conference in San Anto-
nio and find out a little about Bill.

As a native of Detroit, he grew 
up watching the baseball team and 
worked there as a vendor. He at-
tended the University of Michigan 
where he earned an undergraduate 
degree. After graduation he served 
in the U.S. Air Force and earned his 
wings. During the Vietnam conflict 
he flew B66 combat missions.

He made the Air Force a career. 
While stationed in San Antonio, the 
Air Force sent him to Texas A&M 
University where he earned a mas-
ters degree in business, majoring 
in computer science.

His love for sports and softball 
were responsible for his publishing 
career. He played softball; and in 
his spare time, he started a softball 
league for children that involved 
over 1,200 youngsters. But Bill was 

disappointed in the media coverage 
of local sports, so he decided to 
start his own newspapers.

With the help of a couple of 
part-timers and working out of his 
garage with a Veritype Lettering 
Machine, Herald Newspapers was 
born in San Antonio. Community 
service and local news paid off. 
The Herald grew to three offices, 
180,000 circulation and over 50 
employees.

In 1981 he sold Herald Newspa-
pers and went into the print and 
labeling business. He also assumed 
the role of TCNA executive director.

Throughout this time he contin-
ued to play and support softball 
leagues.

What is Bill up to now?
He turned 83 in July and contin-

ues to run the bases. He often is 
called on to be a designated runner 
because “I can sometimes outrun 
65 year olds,” he said.

When it comes to softball skills 
on the field, he has gotten bet-
ter with age. He considers his best 
all around year when he was 81. 
“Maybe it was the 25 years of prac-
tice,” he said.

In 1987 Altman founded the San 
Antonio Senior Softball League. He 
serves as board chairman and chief 
administrator. 

Bill continues to compete, to help 
run the league and to advocate for 
senior softball.

Dave Neuharth
Editor
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It’s Audit
Time Again!
Remember to 
return it promptly!

Questions? 
Call the NANI Office 
at 877-203-2327.

This month’s [September] INK brought back so many memories. 
Reading about Diedre Flynn was so special, she was then and obviously still is a dynamic 

business leader. In those days she was the glue and go to person in our association. Just a 
nice pleasant lady.

I skim INK every month – thanks for sending it – to see how many people I still know. Not 
very many. It now is a young corporate culture industry trying to stay viable.

I started in 1953 and sold out in 2000. In the early years, most Pennysavers were family 
owned. As publishers we became friends through the association to learn, develop and grow 
our businesses.

In my years on the board and through the chairs to president, I knew just about every-
one in the business. Our business was great, it proved the greatness of our country. Only in 
America can you start out with a typewriter and end up with a publishing company. So many 
of us did that. We had a great industry in a great country.

In the Fall of 2014, after I lost my wife, I knew Tom Karavakis was battling cancer. I spoke 
to his wife one day and she told me the end for Tom was very close. I called Dick Snyder 
and we got on a plane the next day to see him one last time. It was a special visit. Steve 
Huhta joined us there and Tom rallied that day. We laughed and talked about everyone and 
all the challenges we faced as we grew our business. We had a ball that day. He was by far 
the ICON of our industry. He passed away several days later. I wrote a special tribute to 
him, to be read at his funeral.

As for me, now 79 years old, in good health, keeping busy managing some business inter-
ests and enjoying life as best I can without my wife. She was my whole life and inspiration.

Thanks for listening.

– Vic Ianno

To the Editor:

STORY SPOTLIGHT
letter to the ED

ITO
R



November 2016

INK

8

In Support of the Association of Free Community Papers
PERSONALIZED SERVICE AT AFFORDABLE PRICING

877.270.7260
Cassey.Recore@CruisePlanners.com

www.NCPTravel.com FST# ST39068
CST# 2034468-50

 YOUR CRUISE . . .  
          THEN CRUISE YOUR 

Best Values On  
All Cruise Lines

Individual And 
Group Cruise 

Rates

Worldwide Cruises

Exotic 
Destinations
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FEATURE STORY

Thanks to the efforts of an Association of 
Free Community Papers (AFCP) member, over 100,000 
persons will visit the small town of Carpinteria, Calif., for 
an annual festival.

Gary Dobbins, co-publisher 
of the Coastal View News in 
Carpinteria, has volunteered 
on the board of the Avocado 
Festival since 1989. He served 
as its president in 2008 and 
has served on the festival’s 
executive board since 2001.

The Avocado Festival is one 
of the largest free festivals 
in California. Scheduled for 
three days, it boasts over 75 
music acts on four stages. 

Visitors can celebrate the 
importance of the avocado to 
the Carpinteria Valley by vis-
iting the Expo Tent which is 
home to Avocado agricultural 
photos, historical photos, les-

sons in avocado grafting, FFA restored antique tractors, 
and the Largest Avocado Contest.

The festival is also home to the world’s largest Vat of Gua-
camole. The food venue provides plenty of avocado dishes.

The festival also features many of the local flower 
growers in a large tent display.

Dobbins moved to Carpinteria in 1989. In 1994, he 
co-founded the Coastal View News, a weekly newspa-
per. In addition to publishing the newspaper, he founded 
Carpinteria Magazine in 2001 and DEEP Surf Magazine, a 
Central Coast surf magazine, in 2007. 

He has been a member of Rotary since 1994, and served 
as president of the Rotary Club of Carpinteria in 2005-06. 
In 1997, Dobbins co-founded Rods & Roses, an annual clas-
sic car show and Independence  Day parade in Carpinteria. 

Dobbins also served on the board of directors of the 
Carpinteria Sanitary District from 1990 to 1995; the board 
of directors of the Boys & Girls Club of Carpinteria, Girls 
Inc. of Carpinteria, HELP, and the Host Program. From 1994 
to 1998, he produced a weekly television show called Carp.

He studied civil engineering at Cameron University in 
Oklahoma before working for the Department of the Interi-
or as a surveyor on the Central Arizona Project, which was 
the country’s largest open water canal. During this time, 
he also owned a record label and publishing company.

Dobbins’ wife, Dianne, passed away in 2003. They 
have two daughters and two grandchildren.

Gary Dobbins & the Avocado Festival

The Coastal View News 
crew (at right) scoops 
avocado ice cream at the 
Festival. (Photo by Robin 
Karlsson)

California Avocado Festival crowd shot. (Photo by Dubock.com)World Famous Guacamole Contest, 2016. (Photo by Robin Karlsson)

Gary Dobbins at the 30th 
Annual California Avocado 
Festival, October 2016. 
(Photo by Robin Karlsson)



November 2016

Best of the Best Awards

Enter AFCP’s 2017 Best of the Best Publication Awards contest and show the rest of the 
world your best work. Use your winning entries to promote your staff, your advertisers and 
your national award winning publication!  MARK YOUR CALENDARS! Entries must be 
postmarked by January 23, 2017. Forms are available for download from the AFCP website 
www.afcp.org or email the AFCP staff at Loren@afcp.org for more information.
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How Color Impacts Readers & Revenue
by – Hank McAfee, Associate Publisher/Creative Director, Tower Publications, Inc.

FEATURE STORY

READERS
Readers love color. This isn’t news to any of us. Yes, 

there’s certainly an artistic place for black & white pho-
tography and graphics, but rarely (if ever) is that the 
reason we have black & white images in our publications 
– nor is that the intent when the photographer shoots 
the photograph. So, what’s really holding us back from 
including color on all page positions in our products? 
Press limitations? Printing costs? Maybe both?

I submit that rather than agreeing to these limitations 
and continuing to maneuver around black & white positions 
in our publications, we should be actively pursuing the most 
efficient and responsible way to put color on every page.

Readers have more options than ever before in history 
to consume information. When a reader picks up your 
product, you want to seize that opportunity to remind 
them why print is special. Reading from a tangible page is 
by anyone’s account more personal and meaningful. Don’t 
sour that moment with the reader by leaving them unim-
pressed with a page because the photo they want to see, 
or the ad they’re interested in, is in black & white. Wheth-
er they say it out loud or even think it, they’re judging that 
experience against similar experiences on their computers, 
tablets and phones. If you put the same content online, 
would you run it in black & white? If the answer is no, then 
it should be in color on your printed page as well.

We made a commitment to 
being all-color in our products 
nearly 10 years ago, and haven’t 
regretted it for a single day. Our 
readers are passionate about 
picking up the magazines we 
publish and a lot of that has to 
do with our presentation. We 
give them a quality product that 
they can feel good about sitting 
down to read, and in return they 
continue to pick us up and tell 
their friends to do the same.

REVENUE
Stop charging for color. I’ll say this again for 

emphasis – stop charging your clients for color.

If you’ve been doing this for a long time (as 
many of us have), you know that color up-
charges were once essential for boosting overall 
revenue and offering value to customers. The 
problem with the continuation of this practice 

now (for most of us) is that it has lost its luster in the 
eyes of the customer. Businesses have a brave new 
world of digital options available to them for marketing 
their brand and none of them include limitations on color. 
Limiting your base prices to only allow for black & white 
with an option to pay more for a full-color advertisement 
only strengthens the notion that print is antiquated and 
something to avoid when planning a marketing budget.

In our operation, we decided to scrap the idea of charg-
ing for color as soon as printing technologies allowed us to 
have every page in full color at an affordable price. At that 
point, we decided that we’d rather offer full-color adver-
tisements as the rule and tied it to a cost-appropriate per-
centage rate increase for all advertisements in our publi-
cations. Of course we framed the rate increase in terms of 
“color for all” in order to justify the rate increase.

This pleased our current advertisers that used to pay 
extra since their cost went down slightly. As for our other 
advertisers that did not previously pay for color, the vast 
majority took the change as a positive one since they 
could now get full-color ads (which they all wanted), but 
at a rate that more closely aligned with what they had 
paid before.

Additionally, we were able to gain some time back for 
our design and pre-press departments since we stream-
line all new designs as CMYK. Our pre-press operations 

enjoyed the same streamlining as well 
because there was no longer a need to 
map out CMYK, Spot, and Black & White 
page positioning and coordinate which 
ads had to run in specific spots.

INK
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Color!
by Kevin Slimp

Kevin Slimp

I get hired to talk 
about color more often 
than any other subject. It 
hasn’t always been this 
way.

In 1995, I had been 
working on what’s now 
called the “PDF Printing 
Method” for two years. At 
first, it was nothing more 
than a way to get proofs 
to my clients.

You see, in those days 
(boy, do I feel old when I write that), I owned an 
ad agency. These were the 
days before large color inkjet 
printers, and color lasers were 
a decade away. Getting a color 
proof to a client – usually a 
retail store, hospital or real 
estate agent – meant printing 
a page on a device called a 
rainbow printer.

Rainbow printers were 
about the size of a small oven, 
using chemicals and inks to 
print accurate color proofs by 
combining four color plates 
onto one page. My cost to 
print a page on the rainbow 
printer was more than $50. 

Next, someone at my office 
would call a courier who, for 
a mere $20, would deliver 
the proof across town to the 
client. Remember, these were 
the days before the 1998 re-
cession, and advertisers had money to burn.

So every time I submitted a proof to a client, 
I was out at least $70. If the client were in Oak 
Ridge, 20 miles away, the courier fee was $30.

I heard that Adobe, then a small company, was 
working on a file format that would allow Mac and 
PC users to share files from both platforms on their 
computers. These PDF files weren’t for printing, but 
would allow a PC user to view a file created on a 
Mac.

Adobe’s Gary Cosimini became my chief cheer-

leader, reminding me that Adobe’s official stance 
was that no PDF file would ever have the capability 
of process printing, while giving me several winks 
and nods, urging me to keep up my work.

The first full-color PDF created for printing was 
for Bob Thaves, creator of the Frank & Ernest comic 
strip. His daughter, Kathy, read about my work in 
Publish Magazine and wondered if this new file for-
mat would be capable of printing color comic strips 
for newspapers.

I credit Scott Whaley, publisher of the Chester 
County (Tennessee) Independent, for giving me the 
push to move PDFs into the world of color newspa-
per printing when, in 1995, he contacted me with 

a crazy idea: a community 
newspaper printed in full 
color on every page. We suc-
ceeded and the first issue of 
Putnam Morning Light was 
printed in late 1995. Looking 
back, the quality of printing 
on those pages was amazing. 
I still have copies of the first 
few issues.

Fast-forward twenty years 
and here I am, still working 
with newspapers and maga-
zines to help them achieve 
near perfect color on their 
pages. Last year, I worked 
with more than 100 newspa-
pers and newspaper presses 
on-site to help them improve 
the color of their printed 
photos.

There really is so much, 
and so little, to know to 

achieve good results in printed photos, and there 
are various methods to achieve these results.

I remember teaching a class for newspaper pho-
tographers in Columbus, Ohio, about 15 years ago. 
I looked back in the room, and there sat Karl Kuntz 
who, to this day, knows more about color than any-
one I’ve ever met. Karl is among the best photog-
raphers and perhaps the single most knowledgeable 
color expert in the publishing world. During a break, 
I introduced myself to Karl and asked what he was 
doing in my class. 

He held up a legal pad with eight pages of notes 

“A two-step process 
... includes testing the 

press to determine the 
best possible settings to 
be used in the prepress 
area to achieve optimum 
results, and training the 

prepress staff to use 
what we’ve learned from 
the test to create better 

pages for the press.”
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STORY SPOTLIGHT
G

raphically Speaking

and said, “I didn’t know any of this when I walked 
in here.”

If I had been in one of his classes, I would have 
probably had 20 pages of notes. But his point is 
well taken. There are many ways to achieve good 
results with printed photos, and even more ways to 
get bad results.

Over the past few years, one of the processes 
I’ve enjoyed most is working with newspaper and 
magazine printers. It usually works one of two 
ways. Either a printer has heard of me through the 
grapevine and contacted me to find out if I can help 
get better results from their printed pages, or a 
publisher calls me, wanting to find out if I can get 
his or her pages to 
look better in print.

What follows is 
a two-step pro-
cess which includes 
testing the press 
to determine the 
best possible set-
tings to be used in 
the prepress area 
to achieve optimum 
results, and training 
the prepress staff 
to use what we’ve 
learned from the 
test to create better 
pages for the press.

There are a lot of things we test, but the most 
important include:

•  Dot Gain:  The perfect dot gain goes a long way 
toward creating a clear, clean picture on the page.

•  Black Ink Limit:  The amount of black ink that 
creates a photo with enough detail, but not so much 
ink that the pictures look dark and muddy.

•  Color Ink Limit:  The amounts of cyan, magen-
ta and yellow that combine to create the cleanest, 
most crisp images.

The use of various Photoshop tools also makes a 
big difference. Learning to set the exposure in the 
right areas, to dodging and burning images when 
necessary, is crucial if perfection is the goal.

A few days after working with a paper in Minne-
sota last year, I received one of the best emails I’ve 
ever received from a client.

“I had to tell you,” she wrote, “we just heard 
from our printer. He said our dot gain was on tar-
get, our ink levels were spot on and the color was 
perfect. We’ve never gotten a call like that before!”

It’s the little details that makes for perfect color 
on the printed page.

Obviously, there’s more to creating an attractive 
“look” to the printed page. Consistency is key. Use 
consistent design and colors from page to page.

Make sure that common elements use the same 
style and color from page to page. Consistent color 
is just as important as consistent styles and fonts.

Quality of paper is an important factor. Various 
degrees of quality 
among newspaper 
and glossy stock of-
fer options, depend-
ing on the type of 
publication.

A few years ago, 
I was creating a 
shopper for areas of 
Knoxville, where I 
live. It became ap-
parent that the big 
national advertisers 
weren’t interested 
in anything but 
full color on glossy 
paper.

We never looked back. We converted the publica-
tion to full color with glossy stock on every page 
and reaped the rewards of increased high-dollar 
advertising.

Most of my clients print on newsprint, and it’s 
my goal to make their pages look as good as the 
national newspapers they see on the racks and at 
the bookstores.

If I had a suggestion, it would be to work closely 
with whoever prints your publication to be sure 
you’re both doing everything you can to get the 
best results possible.

It’s been my experience, having worked with 
thousands of clients to increase the quality of their 
publications, that keeping tabs on the quality of 
design and printing on a regular basis pays big divi-
dends on the long run.
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Muhammed Ali – the Greatest – was born in Louisville, so 
it’s only fitting that the multicultural center and museum 
named after him is found in the same city. (Photo by Mu-
hammad Ali Center)

Why Louisville, Kentucky?
	 One of America’s most uniquely authentic destinations.

by Will Thomas, Conference Committee Chair

The conference team 
is excited to have the AFCP 
community experience all 
that Louisville has to offer 
as it provides a very unique 
mix of southern charm and 
cuisine with the upscale fun 
of the Urban Bourbon Ex-
perience. Being named one 
of the 13 greatest destina-
tion food towns in America 
by the Huffington Post will 
give you a clue as to what 
you can expect for the culi-
nary experience. Louisville 
didn’t originate southern 
cuisine, but they certainly 
have put their own unique 
spin on it (including adding a touch of bourbon)!

If you want to mix some personal fun with the 
outstanding program that will be offered to attendees 
over the three days of the conference, here is how the 
convention and visitor’s bureau describes just a few of 
the things you should consider while you are in town:

KENTUCKY DERBY MUSEUM – Adjacent to 
Churchill Downs, visitors can experience the history 
and pageantry of the Kentucky Derby year-round. 
The thundering hooves of the Thoroughbreds and the 
excitement of the fans that arises each Derby season 
is beautifully captured in a 360-degree high-definition 
multimedia show. The museum also features interac-
tive exhibits, memorabilia, a gift shop and a café over-
looking a paddock with a resident horse. Admission to 
the museum includes a guided tour of Churchill Downs.

LOUISVILLE SLUGGER MUSEUM & FACTORY – 
Watch the makings of the legendary Louisville Slug-
ger bat and leave with your very own sample at one 
of the city’s most iconic attractions. New renovations 
include an area to hold and photograph bats used by 
some of baseball’s greatest legends like Joe DiMaggio 
and Babe Ruth.

MUHAMMAD ALI 
CENTER – As a boxer, 
Muhammad Ali brought 
unprecedented speed and 
grace to his sport, while 
his charm and wit changed 
forever what the public ex-
pected a champion to be. 
The Muhammad Ali Center, 
both a cultural attrac-
tion and an international 
education center, show-
cases this sporting legend’s 
poetic and athletic talents 
while offering a timeline of 
the world events happen-
ing around the rise of his 
career.

URBAN BOURBON TRAIL – Get ready to savor 
this cultural, cocktail and culinary experience that cel-
ebrates Louisville’s bourbon heritage. You can raise a 
glass at some of the best-stocked bourbon bars in the 
world, savor bourbon-inspired cuisine from some of 
the most creative chefs in the region and soak in over 
200 years of bourbon history. Collect stamps at each 
location using your Urban Bourbon Trail Passport, and 
you’ll be rewarded with a special gift.

FOURTH STREET LIVE – This buzzing entertain-
ment district is just a few blocks from almost every-
thing you want to see and do in downtown, including 
Museum Row on Main and the Galt House Hotel (our 
host hotel). The complex offers bars, restaurants 
and clubs including Hard Rock Café, TGI Friday’s and 
Maker’s Mark Bourbon House & Lounge, as well as 
outdoor concerts and events. This is also where the 
Friday night activities will be held at the Tavern on 
Fourth. Louisville promises to provide a fantastic as-
sortment of professional enrichment at this informa-
tion-packed AFCP and SAPA joint conference, but it 
will also offer an incredible opportunity to experience 
one of the most welcoming, uniquely fun and historic 
cities America has to offer.
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FROM THE TOP
WITH SHANE GOODMAN

Hand me the 
   X-ACTO knife

SHANE GOODMAN
AFCP President
cityview

The first newspaper 
published in America 
was arguably the Boston 
News-Letter, which first 
printed on April 24, 1704. 
It was a single page, 

printed on both sides, in black ink. Approximately 
two centuries went by before color was introduced 
on the printed page. Today, with all the color capa-
bilities available in modern printing, few papers still 
print only in black ink. 

The electronic television was successfully dis-
played for the first time in 1927 in San Francisco. 
All-electronic color was introduced in the U.S. in 
1953. In the next two decades, nearly all broad-
casting stations and networks upgraded from black 
and white to color transmission. In 1972, sales of 
color sets surpassed those of black-and-white sets. 

There is no doubt that we now live in a colorful 
and changing world, and successful newspapers 
have improved with colorful, quality printing. 

Some say that color doesn’t have all that much 
of an impact on the printed page, that we have 
so much color today that it no longer stands out. 
Maybe. But ask a bull fighter if the color red has 
any significance. Or see if a 
duck hunter would mind if 
you traded his orange vest 
for a brown one. You might 
want to even ask a race car 
driver if a black flag, or a 
white flag, or a green flag 
means anything. 

We have even added 
words to colors to give them 
more meaning. Sky blue. 
Snow white. Jet black. Fire 
engine red. Even John Deere 
green.  

Ever seen a group of 
children mesmerized by the 

beauty of a rainbow? What do you think the impact 
would be if the colors were shades of gray? Yes, 
color has a definite impact on our views, our atten-
tion span and our focus.  

Like many of you, I can recall cutting Amberlith 
masking film with an X-ACTO knife to highlight the 
spot colors we were so excited to run in our news-
papers. When I sold advertising for the local daily, 
we had a sign-up sheet for color spots that filled 
quickly – and the color reproduction was question-
able at best. We would open the pages of the paper 
hoping the registration would be somewhat close. 
Aaaah, the memories.  I can almost smell the waxer 
heating up now.  

Well, those days are gone. At our small publish-
ing operation in central Iowa, black-ink only ads are 
not even an option. If you run an ad with us, it runs 
in full color. Every page. Every publication. Yes, it 
costs more, but we see the value in how it makes 
our publications look, how it engages our readers, 
and how it drives results for our advertisers.  

Television isn’t in black and white. The Internet 
isn’t in black and white. Billboards aren’t in black 
and white. Even the yellow pages (or what’s left of 
them) now printed in full color.  

In this month’s issue of 
INK, we focus on color print-
ing – its history, its impact 
and its future. If you haven’t 
already made the switch to 
full color, you should con-
sider finding a printer who 
can accommodate you or 
risk being the next black and 
white TV.
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Katy Magazine 
	 Has a Winning Formula!
In 2000 you move from the Silicon Valley 
in California to Katy, Texas. You have lost a high paying 
marketing job. You have experience in writing, market-
ing and advertising. 

What’s next?

For Katrinia Katsarelis it was a good feeling about 
starting a high quality magazine and putting her trust in 
God while proceeding.

Katsarelis moved to Katy with her husband, Matt, who 
is an engineer at Lockheed Martin located at NASA. She 
noticed there was virtually no media in the Katy area 
and started thinking about creating 
a high quality publication that would 
appeal to families in the community.

“The more I dug into it, the more 
I knew it was meant to be. It was a 
perfect skill set for me and I enjoyed 
every aspect of developing Katy Maga-
zine. My husband believed in me and 
supported my dream,” Katsarelis said.

The rest is history. Katy Magazine 
was launched in 2003. It has never 
been in the red, has had no investors 
or business loans and owns its own 
building. Now with 17 employees, 
it is an award-winning magazine in 
national competitions.

Katsarelis has worked in every 
position at the magazine.  “I’m still 
very hands-on but my main roles are 
editor-in-chief and creative director. 
I still oversee the content and the 
creative direction because I have a 
good eye for knowing what readers like to see, market-
ability, and for incorporating human interest and innova-
tive ideas into Katy Magazine. I do this because I want to 
make sure our customers’ ads are effective and generate 
a good response for their businesses.”

Before starting Katy Magazine, Katsarelis worked in mar-
keting communications and was a freelance writer for nu-
merous publications including USA Today.com, the Houston 
Chronicle, and various parenting and community magazines.

Her first role for Katy Magazine was writing a busi-
ness plan and developing the editorial content. “My 
husband, Matt, put in a lot of ‘sweat equity’ driving all 
over Katy trying to sell ads (while still holding down his 
full time job at Lockheed Martin). He sold ads until that 

first publication date of September 2003. It turns out my 
engineer husband was quite good at sales because he is 
super likable and genuine.” 

In 2004, the company integrated a high-ranking Katy, 
Texas online directory, and in 2014 had a major social 
media integration to promote and endorse advertisers 
to the community as an extra visibility opportunity. “I 
always say ‘social media is the new word of mouth’ so we 
are all over it talking about our community and our ad-
vertisers. We are now working on a Katy, Texas app that’s 
about to launch so we try to stay current with the latest 
advances in digital publishing and readership trends,” 

Katsarelis said.
 Hiring is part of the success of 

Katy Magazine. They screen appli-
cants very carefully and hire mostly 
for attitude and work ethic over spe-
cific magazine talent.

“We follow ‘The Disney Way’ with 
regard to their employment philoso-
phy of brainstorming, storyboard-
ing, and incorporating innovation 
and creativity into everything we do. 
Ideas are always encouraged and are 
actually required at all of our depart-
ment meetings, not only editorial 
and design, but even distribution, 
customer service, and accounting. 
We refer to our employees as ‘Dream 
Team Members’ and if one of them 
fails at their role here, we believe it 
is partially our fault for not coaching 
and training them correctly or not 
setting clear expectations. 

“Another thing we do is have an 8:05 
‘standing pow wow’ in the lobby every morning to touch base 
on what’s going on that day, announce outside meetings, 
give shout-outs for great work, and an upbeat message to 
start the day with. We communicate for a living so we have 
to be exceptional communicators with one another too. After 
13 years, I still love coming to work!” Katsarelis said.

As a member of AFCP, she said, “We enjoy seeing the 
other publishers’ products and seeing how different and 
unique each of them is to their respective communities. 
It’s also nice to attend the seminars and learn topical 
things pertinent to our industry.”

In the last four years, Katy Magazine has dominated 
the AFCP “Best of the Best” awards, winning numerous 
awards. Since 2013, Katy Magazine has won four awards 

Matt and Katrina Katsarelis at the 2016 Katy 
Area Chamber of Commerce Gala.



November 2016

INK

17

FEATURE STORY

Matt and Katrina Katsarelis with Boston Marathon bombing sur-
vivor Rebekah Gregory and husband, Chris Varney, presenting 
Katy People of the Year Awards.

in the competition including three first place and one 
third place general excellence awards. (See sidebar.)

Katy Magazine is also a member of the American Soci-
ety of Magazine Editors/ Magazine Publishers of America. 
Katsarelis was one of the judges for the National Maga-
zine Awards in 2013 in New York City. “It was very eye-
opening and exciting to see what national-level editors 
and judges look for and also to rub elbows with well-
known editors from some of the largest magazines in the 
country like Oprah Magazine, Elle, Sports Illustrated, and 
many more,” she said.

Community service is important to Katy Magazine. “We 
volunteer at various senior citizen centers where we visit, 
give manicures, do crafts, or play games with these folks. 
As a team, we will attend various charitable events and 
support causes like ending human trafficking, children’s 
cancer research, organ donation, etc. Plus, we use our 
magazine platform to showcase many local charities in-
cluding domestic abuse centers, homeless organizations, 
teacher grant foundations, and many more,” she said.  

Katsarelis is the vice-chairman of the Katy area Economic 
Development Council to promote positive business growth 
in the greater Katy area. She also attends church and vol-
unteers at other organizations around the Katy area.

Married to Matt for 27 years, they love to travel. They 
own a beach condo in Grand Cayman which they visit 
four times a year to unwind and relax at the beach.

Her most important hobby is spending time with fam-
ily. She stays fit by running three miles every day.

Katy Magazine
AFCP Best of the Best Awards 

Summary / Highlights

General Excellence Winner for Publications 
printed on Glossy Stock 2014, 2015 & 2016!

2016	 •	 1st Place in General Excellence – 

		  Glossy Stock Publications

	 •	 1st & 2nd Place in Cover Design –

		  Glossy Stock Publications

	 •	 8 total Best of the Best Awards

2015	 •	 1st Place in General Excellence –

		  Glossy Stock Publications

	 •	 3rd Place in Cover Design –

		  Glossy Stock Publications

	 •	 10 total Best of the Best Awards

2014	 •	 1st Place in General Excellence – 

		  Glossy Stock Publications

	 •	 2nd Place in Cover Design –

		  Glossy Stock Publications

	 •	 19 total Best of the Best Awards

2013	 •	 3rd Place in General Excellence – 

		  Glossy Stock Publications

	 •	 2nd & 3rd Place in Cover Design –

		  Glossy Stock Publications

	 •	 7 total Best of the Best Awards
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In the middle of April 2014, as a fledgeling
24-year-old editor for The Post Newspapers, I was invit-
ed to board a plane in chilly northeast Ohio which was 
destined to land in sunny Orlando, Fla., to participate in 
the AFCP’s annual conference as a Rising Star.

For the next three days I shared ideas with leaders 
of the free paper industry, had opportunities to review 
some of the country’s most impressive free publica-
tions, listened to experts in the field of leadership and 
worked closely with my other Rising Star peers, some 
of whom I still consider good friends today. 

It was an experience I will never forget and that I 
draw from on a regular basis – and thanks to the Ris-
ing Stars program, I got to do it again in Savannah, 
Ga., (2015) and San Diego, Calif., (2016).

The Rising Stars program is looking to acknowl-
edge seven individuals this year who represent the 
best of our up-and-coming industry professionals. 
If accepted into the program, nominees will receive 
free conference registration, a meal plan, up to $500 
in travel reimbursements and specialized training 
sessions during the conference. A nominee can be 
selected up to three times; so with enough con-
ferences under his or her belt, a Rising Star could 
potentially accumulate nearly enough TLI credits to 
graduate – without ever paying a cent to attend.

For me, those training sessions are a big deal. 
Usually led by Creighton University Associate Profes-
sor of Management Dr. Andy Hoh, these sessions 
have always forced me into critical thinking situations 
that have caused my skills to grow as an editor, a 
leader and a conversationalist.

If you’re thinking that’s a pretty good prize, you’re 
right. The organization isn’t shy about investing in 
Rising Stars; however, Rising Stars are also expected 
to assist in various aspects of the association. Some 
members host conference calls for groups like graphic 
designers, editors or salesmen to discuss industry news 
and tips. Others help prepare aspects of the AFCP’s an-
nual conference, such as the night of Club AFCP. A few 
Rising Stars write for and help produce INK Magazine.

As the AFCP’s Rising Stars director, I cannot recom-
mend enough that publishers in the free paper industry 
take advantage of this AFCP recognition program. If 
you have an outstanding individual under the age of 
36 working for you who you’d like recognized, down-
load the nomination form at http://www.afcp.org/
media/2319/2017risingstarform.pdf and tell AFCP why 
that individual deserves this honor. He or she should ex-
emplify good character, leadership and professionalism 
not only at work, but in the communities they serve.

If you’re interested in learning more about the 
program or have questions, please send me an email 
at dsickels@thepostnewspapers.com.

RISING STARS
ri
si
ng

ST
A

R
S

Shine brightly to see who
	 you can truly be

by David Sickels, 2014 Rising Star

2014 Rising Stars
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“When you have exhausted all the possibilities, re-
member this…YOU HAVEN’T!” 

– Thomas Alva Edison

It’s hard to imagine what the world would be 
like if Thomas Edison had chosen another career path. In ad-
dition to the lightbulb, the phonograph and motion pictures, 
he discovered the “Edison effect” which led to the develop-
ment of all modern electronics. 

This was an impressive body of work for a man who had at 
most a few months of formal schooling and was considered 
“addled” by the local schoolmaster. Though he was awarded 
1093 U.S. patents, many historians believe that Edison’s 
greatest contribution to science was his creation of the mod-
ern research laboratory. 

In his Menlo Park facility, he assembled a team of skilled 
craftsmen and researchers and provided them with all the 
tools and materials they could possibly need. Like all suc-
cessful people, Edison set an ambitious goal for his team, “to 
produce a small invention every ten days and a big invention 
every six months.”

He was one of the rare individuals who was both a dreamer 
and a doer. Edison’s character was a unique mix of optimism, 
perseverance and a focused work ethic. He was absolutely 
confident that any problem could be solved if intelligent 
people worked on it long enough. 

The workmen in Edison’s Menlo Park lab proudly dubbed 
themselves the “insomnia squad,” because of the long hours they 
and their boss would put in when working on a project. While 
most people would quit after one or two or a hundred failed at-
tempts, Edison refused to abandon a project. He experimented 
with thousands of possible filaments for the first lightbulb before 
he found one that produced a bright and long lasting glow. 

He did not see his failed experiments as missteps or 
wasted time, but as learning experiences. When asked why 
he continued his experiments after so many failures, Edison 
replied, “I haven’t failed, I’ve just discovered 10,000 ways 
that don’t work.” 

Edison is well known as the most prolific inventor of all 
time, but paradoxically he is also one of the greatest failures 
in world history. Every one of his creations was the result of 
hundreds, if not thousands, of failed attempts. 

The next time you encounter an “insurmountable problem,” 
reach over and flip the light switch on your wall. Think about 
Edison’s 10,000 failed bulbs and get back to work on your 
problem. To paraphrase Mr. Edison, remember when it’s time 
to give up—IT ISN’T!              

THE LEADERSHIP INSTITUTE
theLEA

D
ERSH

IPinstitute

The Leadership Institute 
is a structured sales 

and sales management 
training program 
sponsored by the 

Association of Free
Community Papers. 

To date, 1,814 free 
paper professionals have 
attended classes at the 

AFCP,  state and regional 
conferences, earning over 

10,935 class credits in 
66 different course 

curriculums.  A total of 81 
people have completed all 
the requirements and been 

certified as Associate 
Advertising Executives 

(AAE) by the AFCP Board!

by Jim Busch

The Leadership Institute
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Douglas Fry was honored with the 
Independent Free Papers of America (IFPA) Distin-
guished Service Award at the recent annual confer-
ence in Orlando.

Fry serves as the executive director of IFPA and 
the Southeastern Advertising Publishers Association 
(SAPA).

Former IFPA Executive Director Gary Rudy made 
the presentation. “In my years of serving IFPA, I 
have been privileged and honored to present this 
award four times – it is IFPA’s highest award.

“It has been special for me mostly because the 
award was going to some very special people. To-
day’s person is on top of that list.

“This award, as you may know, is presented annu-
ally and has included many past and current leaders 
in our industry. Once again today’s recipient is on the 
top of that list.

“How special is this person? He started in the 
early 80’s as a sale rep. In nine months he was the 
publisher and two months later turned a profit for 
his publication, something that hadn’t happened in 
seven years.

“There are two young leaders here today. One is 
IFPA’s incoming vice president, the other is SAPA’s 
current president. Our recipient worked side by side 
with their father for over 12 years. The publica-
tion is the award-winning Exchange and I think that 
these two leaders can attest that our recipient was 
instrumental in the building of their paper and their 
careers.

“If you need technical help, I have never heard 
anyone say that this person didn’t have the answers. 
Not only does he have the answer, but he is willing to 
share it with them in layman’s terms.

“When I retired (yeah, right) this person was told 
that he had big shoes to fill. Even before he started, 
his size 11 shoes overshadowed my size nine. He’s 
now up to a size14.

“I know how hard it is to manage one associa-
tion. Our recipient has managed three at one time, 
and now manages two. He tells it how it is and hides 
nothing, unlike the last director who could put both 

Donald and Hillary to shame with bending things 
around.

“Our recipient is a dedicated family man who en-
joys both bicycle riding and mountain climbing.

“When we were at a conference in Seattle, we 
looked across at seven huge mountains. He told 
me that he and his father had climbed every one of 
them.

“I think that if any of us tried to evaluate him, the 
words would truly be, ‘This time Lord, you gave me a 
mountain to climb.’

“Please rise and give a round of applause to the 
IFPA Distinguished Service Award recipient, Douglas 
Fry.”
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Douglas Fry Honored With
	 IFPA’s Distinguished Service Award

Douglas Fry receives the Independent Free Papers of America 
(IFPA) Distinguished Service Award from IFPA’s former Execu-
tive Director, Gary Rudy.
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Carol Quattlebaum was named the recipient 
of the annul Herb Campbell Award at the recent con-
ference in Orlando.

Quattlebaum is the co-publisher of the South-
east Sun in Enterprise, Alabama. She is the current 
president of the Southeastern Advertising Publishers 
Association (SAPA).

In making the presentation, SAPA Executive Direc-
tor Douglas Fry said, “This award was established 
in 1979 for Herb Campbell, a sales manager for the 
Busy Shopper in Fort Oglethorpe, Ga. He was tireless 
in his commitment to the free paper publishers in the 
southeastern United States.

“We present the Herb Campbell Award in memory 
of the man who passed away October 6, 1982. It is 
presented annually to the individual who has contrib-
uted in a significant way to SAPA and the free paper 
industry in the southeastern United States, who 
worked to promote our industry and does so tireless-
ly and with the same high ethical standards Herb set.

“This year’s recipient is a 1978 graduate of Auburn 
University with a degree in Industrial Management. 
She worked for Dunlop Tire and Rubber Plant in 
Huntsville, Ala., from 1978 to 1982. In 1982 she left 
a promising job with Dunlop to return home to start 
The Southeast Sun with her father and two partners. 
Although she did not know it at the time, Dunlop 
was getting ready to promote her to upper manage-
ment because of the need for more females in the 
area. She has never regretted that move and has 
cherished the fact that their community paper has 
become the main local historian.

“Her job in the beginning was bookkeeping and 
layout. Layout was done by hand in journals, and 
pages at that time were not paginated. You had to 
use photographic paper spit out of a typesetter and 
developed, waxed and pasted into place on the page 
all by hand. The first paper took almost 24 hours 
to paste up and get ready for press. I am sure she 
wondered why she left Huntsville after that first 
Tuesday night.

“By 1991 the Quattlebaum family became the sole 
owner of the paper. Caroline is still the bookkeeper, 
as well as co-publisher and managing editor. She 
and her brother, not husband, co-publisher partner 
Russell, took over the operation from their father in 
1998.

“It is with a great deal of pride that we pres-
ent this year’s recipient with the Herb Campbell 
Award. This individual receiving it has been an active 
member of SAPA since its early years, served the 
membership diligently, freely given advice and sup-
port, and in every way perpetuated the legacy Herb 
Campbell began. Will you please join me in congratu-
lating Caroline Quattlebaum of The Southeast Sun, 
this year’s Herb Campbell recipient.

Carol Quattlebaum was presented with the Southeastern Ad-
vertising Publishers Association (SAPA) Herb Campbell Award 
for her contributions to SAPA and the free paper industry 
in the southeastern United States. SAPA Executive Director 
Douglas Fry made the presentation.

Carol Quattlebaum Receives
	 SAPA’s Herb Campbell Award
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Jean Means was named the recipient of the 
Independent Free Papers of America (IFPA) annual 
Ben Hammack Memorial Service Award at the recent 
conference in Orlando.

Means recently assumed a role in one of the larg-
est and respected free papers in the country, over-
seeing over 200 employees as general manger for 
Kapp Advertising in Pennsylvania.

The Hammack Award is presented to an IFPA 
member who exemplifies the attitude and willingness 
to serve the organization without concern for per-
sonal recognition. From Star Publications in Gaylord, 
Mich., Ben Hammack was the icon who represented 
IFPA volunteers. A young man, he was always willing 
to help on any project, offering his time and creative 
advice to see a project though to completion. He 
died in July of 1988, at the age of 34, from a heart 
attack at the finish line of a 10K run.

In making the presentation, last year’s recipient, 
Katy McNabb, said “This year’s recipient is a shining 
example of Ben Hammack. Serving our organiza-
tion for many years, this individual has served on 
numerous committees and contributed to countless 
projects over the years. I recently learned that back 
in the 90s this individual was part of a group that 
developed a handbook for our members to use with 
clients that would advise small businesses on adver-
tising and setting budgets.

“In recent years, the recipient has overseen and 
grown membership for IFPA and is currently leading 
our Free Information and Training Sessions (FITS) 
that will position us for training and sharing ideas in 
the future. This individual was crucial in developing 
our current strategic plan. When this person takes on 
a task, you can rest assured that it will be completed 
and perfected in its entirety.

“The recipient has been known to quote Warren 
Buffet – ‘Price is what you pay, value is what you get.’

“When asked, ‘What would be your ideal job if you 
didn’t have to worry about money?’ the recipient 
replied ‘Newspaper Publisher.’

“This individual is active with their local Kiwanis 
Club, an avid sports fan and a loving parent to three 
grown children, who the recipient loves to vacation 
with. This person has recently been speaking at local 
chamber events promoting the free paper industry and 
educating small business owners on the future of print.

“If you haven’t guessed the recipient yet, you will 
soon.

“This individual’s voice can be recognized in a dark 
room and her laugh is contagious. She is one of the 
most sarcastic people you will ever meet yet is known 
for her honesty, strategic thinking, and work ethic. 
In the office, she excels at developing a system, is 
able to keep everyone on task and is willing to del-
egate responsibilities to competent team members. 
She devotes 50 to 60 hours per week to her company. 
She prefers working on a team rather than alone. 
Her attention to detail and organizational skills are an 
asset to our board of directors. This individual shoots 
straight, is eager to learn and is always willing to help.

“Her generosity was clear to me when she was 
willing to use the few short weeks she had between 
recently switching positions to fly to Southern Middle 
Tennessee and spend a few days with our team. She 
observed our sales department and provided invalu-

Jean Means was named the recipient of the Independent Free 
Papers of America (IFPA) Ben Hammack Memorial Service 
Award for her dedicated service to IFPA without concern for 
personal recognition. The presentation was made by last 
year’s recipient, Katy McNabb.

IFPA’s Ben Hammack Award 
	 Goes to Jean Means

Continued on page 24
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Sally Yoder of The Island Reporter was the recipient of the 
Community Papers of Florida’s (CPF) Milton and Bernice Beck-
erman Award for service to her community. The award, pre-
sented by outgoing CPF President Wendy Murray, was received 
on her behalf by The Island Reporter Publisher Betsy Judge.

Sally Yoder Named Recipient of
	 CPF’s Milton & Bernice Beckerman Award
Sally Yoder of The Island Reporter was 
named the recipient of the Milton and Bernice Beck-
erman Award at the recent conference in Orlando.

In making the presentation, CPF President Wendy 
Murray said, “We are honored to present the annual 
Milton and Bernice Beckerman Award to an individual 
who has devoted years of service to her community 
and to the free paper industry.

“The award was established by the Beckermans to 
honor a CPF member publication, or an employee of 
a member publication, for outstanding community 
service. During their lifetimes, the Beckermans were 
longtime association members who contributed time, 
service and funds to this association.

“Our recipient this year has contributed countless 
hours from 1990 through this year to establish and 
operate an historical society in St. Pete Beach.

“The Gulf Beaches Historical Museum is run totally 
by volunteers. Our recipient, despite being in her 80’s 
and wheelchair bound, generally donates two days 
and about 20 hours a week and time from home as 
the director of collections. She is credited with captur-
ing and preserving the history of this beach commu-
nity. She also designed and oversees all the displays 
and recently began digitizing thousands of photos to 
ensure their preservation for years to come.

“The effects of our recipient’s work made the mu-
seum a reality. Last year the museum received over 
5,000 visitors from around the country and as far 
away as central Europe.

“In total she has dedicated the better part of two 
and a half decades of volunteer work to this project.

“While helping to establish the museum and volun-
teering there each week, she has also been em-
ployed as a writer for a CPF member publication.

“Please join me in awarding the Milton and Bernice 
Beckerman Award to Sally Yoder of The Island Re-
porter. Though Sally could not join us today, we are 
pleased to present the award on her behalf to Betsy 
Judge, the publisher of The Island Reporter.”

Ben Hammack Award Goes to Jean Means Continued

able feedback. It speaks volumes to have an expert 
and well-respected individual in our industry use their 
personal time to help a fellow publication miles away.

“I personally would never book a trip with this indi-
vidual. A flight that takes most of us a few hours will 
take this recipient a minimum of 48 hours to arrive. 

The recipient’s history of travel has been ruthless.

“Blain Fowler shared the following story. ‘The 
second time the paper our recipient worked for was 
sold, she was out of a job. During this time, she took 
a position as a substitute teacher in an under-funded 
school district. But that’s not the item. The item is 
that because the school did not have an adequate 

Continued from page 23
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Justo Rey Honored With
	 CPF’s Presidential Award

number of books to facilitate her lessons, even 
though she was technically unemployed and had no 
source of income, she bought the necessary books 
with her own money. This demonstrates her generos-
ity, thoughtfulness, belief in the value of being liter-
ate and dedication to whatever task is before her.’

“Blain describes the recipient in three words: ‘Fun, 

Fair and Professional.’

“The former Kapp CEO, Val Stokes, shared the fol-
lowing. ‘The recipient’s energy, experience, innovative 
ideas and advocacy for the free paper industry made 
her the perfect choice to lead Kapp Advertising.”

“I am honored to present this year’s Ben Hammack 
Award to your next IFPA President, Jane Means.”

Justo Rey was named the recipient of the 
Community Papers of Florida (CPF) Presidential 
Award at the recent conference in Orlando. Rey is 
the president of The Flyer and current CPF treasurer.

In making the presentation, President Wendy Mur-
ray said, “As I conclude my term as president of the 
Community Papers of Florida, I am honored to be 
able to name a recipient of this association to receive 
the Presidential Award. This is not an annual award, 
but one that gives the current president the honor of 
naming someone who has provided volunteer service 
for the betterment of CPF.

“The award was initiated in 1993 when Paul Pilblad 
of the New Smyrna Pennysaver was the first recipi-
ent. Since that date others who have received the 
award include Paula Freeman, Gary Hawken, J.W. 
Owens, Sharon Blais, Jim Tucker, Greg Snyder, Jim 
Kendall, Vincent Grassia and Charlie Delatorre.

“In using some of his own words, the person we 
are honoring this year is not being honored ‘be-
cause he is Cuban which automatically gives him the 
right to exaggerate, makes him a great swimmer, 
especially in the 90-mile breast stroke to cross the 
90 miles from Cuba to the U.S., and considered an 
expert when it comes to cigars and rum.’

“Our recipient has devoted countless hours of volun-
teer service to this association. He has served as presi-
dent, vice president, treasurer and on the board of direc-
tors. He has been involved in the business of CPF several 
times, including serving as the conference chair this year. 
Last year he was responsible for legal action that benefit-
ted the association to the tune of over $20,000.

“Since I have worked with this individual, I learned 
early on that if we needed help on a project, he was 
a phone call away from getting involved.

“He has excelled in his career in the free paper 

industry. He started with Dick Mandt when The Flyer 
in Miami was launched. He moved on to be the presi-
dent of Forum Publishing Group in Southeast Florida. 
A few years after Mr. Mandt sold The Flyer – and 
then purchased The Flyer back from Harte-Hanks in 
the Southeast Florida and Tampa areas – our recipi-
ent rejoined The Flyer as its president and CEO.

“Please join me in presenting Justo Rey with the 
2016 CPF Presidential Award.”

Justo Rey was honored with the Community Papers of Florida 
(CPF) Presidential Award for his countless hours of volunteer 
service to the association. The presentation was made by 
outgoing President Wendy Murray.
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WHAT’S GOING ON. . . GRAPEVINE
Jones Media, a fourth-
generation family-owned media 
company with three daily and sev-
eral non-daily community news-
papers, tourism-related products 
and services as well as a digital 
marketing solutions agency, has 
been sold. 

The buyer of Jones Media’s assets 
is family-owned Adams Publishing 
Group, based in Minneapolis, Minn., 
and chaired by Steve Adams.

The transaction closed Thurs-
day, Sept. 1, 2016, for an un-
disclosed amount. The sale was 
announced in a joint statement of 
the two companies.

Newspapers included in the 
sale include The Greeneville Sun 
(Greeneville, Tenn.), The Daily 
Post-Athenian (Athens, Tenn.), 
The Daily Times (Maryville, Tenn.), 
The Newport Plain Talk (Newport, 
Tenn.), The Rogersville Review 
(Rogersville, Tenn.), the News-
Herald (Loudon County, Tenn.), 
The Connection (Tellico Village, 
Tenn.), The Advocate & Demo-
crat (Monroe County, Tenn.),The 
Herald-News (Dayton, Tenn.), the 
Watauga Democrat (Boone, N.C.), 
The Mountain Times (Watauga 
County, N.C.), Ashe Mountain 
Times (West Jefferson, N.C.), 
The Avery Journal-Times (Avery 
County, N.C.) and The Blowing 
Rocket (Blowing Rock, N.C.).

Jones Media’s holdings also in-
clude two other major operations. 
Touring Publications is based in 
Sevierville, Tenn., and serves the 
Great Smoky Mountains region and 
the southeastern United States 
with a multitude of print and 
digital publications, travel guides 
and services. High Road Digital, 
based in Johnson City, Tenn., is 
a full-service digital marketing 
solutions firm serving the needs of 
businesses in eastern Tennessee, 
southwestern Virginia, western 
North Carolina and beyond.

Adams Publishing Group owns 
and operates newspapers and 
printing plants in 11 states and is 
a division of an Adams company 
that owns and operates a number 
of other businesses.

Gregg Jones will continue as 
president and CEO of Jones Media, 
a role he has held for more than 
15 years, and will succeed his late 
father, John M. Jones, III, as pub-
lisher of The Greeneville Sun.

Cribb, Greene & Cope of Char-
lottesville, Va., represented Jones 
Media, Inc., in the sale.

Paxton Media Group has 
purchased three newspapers in 
Indiana and Illinois – the Princ-
eton Daily Clarion, the Mount 
Carmel Register and The Standard 
– from Brehm Communications. 

Paxton Media, a family-owned 
company headquartered in Pad-
ucah, Ky., owns more than 30 daily 
newspapers and numerous weekly 
publications. Brehm Communica-
tions is a family-owned newspaper 
group based in San Diego, Calif., 
and owns newspapers in the mid-
west and western United States.

The Princeton Daily Clarion in 
Princeton, Ind., was founded in 
1846 and is Gibson County’s old-
est continuous business institu-
tion. It publishes five days a 
week. The Mount Carmel Register 
in Mt. Carmel, Ill., publishes three 
days a week, and The Standard in 
Boonville, Ind., is a weekly serv-
ing Boonville, Chandler, Elberfeld, 
Lynnville, Newburgh, Tennyson 
and all of Warrick County.

The papers will join other sur-
rounding Paxton publications in a 
group managed by Group Publish-
er Bob Morris. That group includes 
three other dailies – the Messen-
ger-Inquirer in Owensboro, Ky., 
The Messenger in Madisonville, 
Ky., and the Vincennes Sun-Com-

mercial in Vincennes, Ind. – and 
three weekly publications.

Randy Cope of Cribb, Greene & 
Cope, represented Brehm in the 
transaction.

Slechta Communications, a 
group of three community news-
papers in Iowa, has been pur-
chased by Anamosa Publications. 

Slechta Communications pub-
lishes The Kalona News, The Lone 
Tree Reporter and The Highland 
Review. Ron and Helen Slechta 
have owned the company since 
June 1, 1992. They plan to retire.

“We have enjoyed publish-
ing strong newspapers to serve 
our communities for the past 24 
years,” said Ron Slechta, a 54-
year veteran of the newspaper 
industry. 

Jim and Bridget Johnson own 
Anamosa Publications. They also 
own the Wellman Advance and 
the Riverside Current, which they 
also acquired on Sept. 28.

Julie Bergman of W.B. Grimes 
and Company represented Ron 
and Helen Slechta and Slechta 
Communications in the sale.

Three Chicks Publications, 
LLC has sold the assets of The 
Wellman Advance and the River-
side Current in Iowa to Anamosa 
Publications owned by Jim and 
Bridget Johnson. The sale was ef-
fective September 28, 2016.

The papers have been owned 
and operated by Ranee Fladung 
of Wellman and Mary Zielinski 
of Kalona. They have owned the 
Riverside Current since 2004 and 
they purchased the Wellman Ad-
vance in 2006. 

Julie Bergman of W.B. Grimes 
and Company represented Three 
Chicks Publications in the sale.
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gettysburg, pa : 
march 17-18, 2017
Mid-Atlantic Community 
Papers Association (MACPA). 
Annual Conference, Wynd-
ham Gettysburg, Gettys-
burg, Pa. For information 
contact Alyse Mitten at 
info@macpa.net.

Louisville, KY : 
April 20-22, 2017
Association of Free Commu-
nity Papers (AFCP). Annual 
Conference & Trade Show, 
Gait House, downtown Lou-
isville, Ky. For information 
contact Loren Colburn at 
loren@afcp.org.

ALTOONA, IA : 
April, 2017
Midwest Free Community 
Papers (MFCP). Spring Con-
ference, Prairie Meadows, 
Altoona, Iowa. For informa-
tion contact Kevin Haeze-
broeck at kevin@mfcp.org.

NEW YORK CITY, NY :
SEPTEMBER 28-30, 2017
Independent Free Papers 
of America (IFPA). Annual 
Conference, Westin Newport 
Hotel. For more informa-
tion contact Douglas Fry at 
douglas@douglasfry.org.

2017
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INFORMATION

AFCP
Association of Free Community 
Papers
135 Old Cove Road, Suite 210
Liverpool, NY  13090
Toll Free:  877-203-2327
Email:  loren@afcp.org 
Web:  www.afcp.org
Loren Colburn

IFPA
Independent Free Papers of 
America
104 Westland Drive
Columbia, TN  38401
Phone:  866-224-8151
Phone:  931-922-4171
Email:  douglas@ifpa.com
Web:  www.ifpa.com 
Douglas Fry

Canada
Blain Fowler
c/o the Camrose Booster
4925 48th Street
Camrose, AB, Canada  T4V1L7
Phone:  780-672-3142
Fax:  780-672-2518
Email:  cbads@cable-lynx.net 

NAMPA
North American Mature Pub-
lishers Association, Inc.
P.O. Box 19510
Shreveport, LA  71149-0510
Toll Free:  877-466-2672
Phone:  318-636-5510
Fax:  318-525-0655
Email:  nampa.gary@gmail.com 
Web: www.maturepublishers.com
Gary Calligas

CPNE
Community Papers of New 
England
403 U.S. Rte. 302 – Berlin
Barre, VT  05641
Phone:  802-479-2582
Email:  dphillips@vt-world.com
Web:  www.cpne.biz 
Deborah Phillips

MACPA 
Mid-Atlantic Community 
Papers Association 
P.O. Box 408
Hamburg, PA  19526
Toll Free:  800-450-7227
Fax:  610-743-8500
Email:  info@macpa.net 
Web:  www.macpa.net 
MACnet (Advertising Networks)
Email:  info@macnetonline.com
Web:  www.macnetonline.com
Alyse Mitten

MFCP
Midwest Free Community 
Papers
P.O. Box 5720
Coralville, IA  52241
400 First Avenue #2
Coralville, IA  52241
Toll Free:  800-248-4061
Phone:  319-341-4352
Fax:  319-341-4358
Email:  kevin@mfcp.org
Web:  www.mfcp.org
Kevin Haezebroeck

PNAWAN
Pacific Northwest Association 
of Want Ad Newspapers
c/o Exchange Publishing
P.O. Box 427
Spokane, WA  99210
Toll Free:  800-326-2223
Phone:  509-922-3456
Fax:  509-455-7940
Email:  ads@pnawan.org
Web:  www.RegionalAds.org
Web:  www.PNAWAN.org
Kylah Strohte

SACP
Southwestern Association of     
Community Publications 
c/o Valley Publications
27259 1/2 Camp Plenty Road
Santa Clarita, CA  91351
Phone:  661-510-7520
Fax:  661-298-5338
Email:  scdarrin@pacbell.net
Darrin Watson

SAPA
Southeastern Advertising         
Publishers Association
P.O. Box 456
Columbia, TN  38402
104 Westland Drive 
Columbia, TN  38401
Phone:  931-223-5708
Fax:  888-450-8329
Email:  info@sapatoday.com
Web:  www.sapatoday.com
Douglas Fry

CPF
Community Papers of Florida
P.O. Box 1149
Summerfield, FL  34492-1149
12063 SE Highway 484 
Belleview, FL  34420
Phone:  352-237-3409
Fax:  352-347-3384
Email:  DJNeuharth@aol.com
Web:  www.communitypaper-
sofflorida.com
David Neuharth

CPI&I
Community Papers of Indiana 
and Illinois
c/o Family Flyer
P.O. Box 1004
Crown Point, IN  46308
Phone:  219-689-6262
Fax:  219-374-7558
Email:  Tina@FamilyFlyer.com
Tina Jackson

CPM
Community Papers of Michigan
1451 East Lansing Drive
Suite 213B
East Lansing, MI  48823
Toll Free:  800-783-0267
Phone:  517-333-3355
Cell Phone:  517-242-0203
Fax:  517-333-3322
Email: jackguza@cpapersmi.com 
Jack Guza

CPOWV
Community Papers of Ohio & 
West Virginia
3500 Sullivant Ave.
Columbus, OH  43204
Phone:  614-272-5422
Fax:  614-272-0684
Email:  phildaubel@columbus-
messenger.com

FCPNY
Free Community Papers of 
New York
109 Twin Oaks Drive, Suite D
Syracuse, NY  13206
Toll Free:  877-275-2726
Phone:  315-472-6007
Fax:  877-790-1976
Email:  dholmes@fcpny.com
Web:  www.fcpny.org 
Web:  www.adnetworkny.com 
Dan Holmes

WCP 
Wisconsin Community Papers
P.O. Box 1256
Fond du Lac, WI  54936-1256
101 S. Main Street
Fond du Lac, WI  54935
Toll Free:  800-727-8745
Phone:  920-924-2651
Fax:  920-922-0861
Email:  janderson@wisad.com  
Web:  www.wisad.com
Janelle Anderson (ext. 108)

national regional

state
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SOFTWARE FOR THE 
NEWSPAPER INDUSTRY 
Accounts receivable, sched-
uling, display and classified 
advertising, commissions, 
circulation, circulars, trucks 
& carrier payroll. Contact 
Fake Brains Software at 
www.fakebrains.com or 
303-791-3301. 

AVAILABLE NATION-
WIDE Let us distribute 
your paper in a unique, 
cost effective way while 
bringing in additional 
advertising revenue.  Call 
631.235.2643. The Email 
Shopper ask for Richard 
or email admin@thee-
mailshopper.com

SAVE TIME AND MONEY 
by purchasing your content 
from us. We supply en-
tertaining and educational 
content to free weekly com-
munity papers around the 
country. No contract! Email 
us today: FactsWeekly@
gmail.com or visit www.
FactsWeekly.com

KNOWLES MEDIA 
BROKERAGE SERVICES
Appraisals-Acquisitions

Sales-Mergers
Gregg K. Knowles, 
Licensed Broker. 

Office 661-833-3834
Cell 661-333-9516

Go to my WEBSITE for listings: 
www.media-broker.com

FREE NEWSPAPER IN-
DUSTRY NEWSLETTER
From W.B. Grimes & Co,
The Nation’s #1 Broker

Offices Nationwide
(just e-mail us @ lgrimes@
mediamergers.com) or call

(301) 253-5016.

AVAILABLE IN SOUTH 
FLORIDA for free publica-
tions (Weekly or Monthly). 
Call Tony Battallan. (561) 
585-7537

WHAT’S YOUR PAPER 
WORTH?  Free Newspaper 
Appraisal. Go to www.medi-
mergers.com 

ADVERTISING SALES 
MANAGER The Smart 
Shopper Group is rapidly 
expanding their Shoppers 
into the Sarasota Fl. Market 
and is in need of an ex-
perienced Sales Manager.  
This position will provide 
leadership and direction to 
Display Sales Representa-
tives. Applicants must have 
a proven track record of 
motivating and managing a 
sales group. Shopper and/
or weekly experience is a 
plus. Salary commensurate 
with experience.  Please 
email your resume with a 
cover letter and salary re-
quirements in confidence to 
R Knight, CEO at rknight@
smartshopg.com

MEDIA COMPANY looking 
for aggressive, hardworking, 
highly motivated advertising 
sales professional for Inside 
and outside sales, Sales 
Managers, telemarketing. 
We don’t need sales people 
to make their goal, we need 
them to beat them.
What’s in it for you? 
• Family atmosphere! 
• Excellent compensation 
plan with great incentives! 
• Great earnings potential! 
• Health, Dental, Vision, 
Retirement Plans 
• Ongoing training and de-
velopment! 
• Room for advancement!
Open territories in Cape 
Coral, Fort Myers, Bonita 
and Naples.
Please email resume to: jkonig 
@breezenewspapers.com.

LIVE AND WORK in fabu-
lous Myrtle Beach, S.C. The 
Myrtle Beach Herald has an 
immediate opening for an 
experienced sales rep. Email 
resume to Tom Brown, tom.
brown@myorrynews.com.

WEEKLY PAID NEWS-
PAPER EDITOR.  Seeking 
Weekly Newspaper Editor 
for two Community Newspa-
pers in Clay County, Florida. 
Candidate must have prior 
newspaper experience, edit-
ing skills, writing skills, man-
agement skills, computer/
Internet savvy, willingness to 
serve a local niche commu-
nity, understand deadlines 
and ability to work with a 
fast paced production & 
marketing environment while 
maintaining high ethical stan-
dards. This is a full time posi-
tion offering compensation 
commensurate to experience 
plus benefit package. EOE 
Please send letter of interest, 
experience and resume to 
jon@opcfla.com. 

ADVERTISING SALES 
MANAGER  All Island 
Media, Inc. publishers of 
Pennysaver, Town Crier and 
Trends is looking for an 
experienced sales man-
ager to work in our Long 
Island office. This position 
will provide leadership and 
direction to Display Sales 
Representatives. Applicants 
must have a proven track 
record of motivating and 
leading sales in a similar 
environment. Please send 
resume in confidence to 
jobs@lipennysaver.com

ADVERTISING SALES 
MANAGER needed for 
Florida’s largest group of 
community newspapers. 
Salary, liberal bonus and 
benefit package available 
for the right individual.  
Please send your resume 
with cover letter and salary 
requirements in confidence 
to: Farris Robinson, Presi-
dent, to E-mail: Opportu-
nity@Hometownnewsol.com 
Or Fax: 772-465-5301-EOE

REVENUE IS UP! Unique 
opportunity:  four monthly 
publications in North 
Central Florida for sale. All 
publications are targeted 
toward high end senior 
gated communities. Two 
publications come with 
exclusive home delivery 
rights. All the newspapers 
are award winning. If you 
have looked at the stats 
on the senior market you 
will see the opportunities 
for the next ten years. Will 
work as consultant for one 
year if needed. For informa-
tion call 352-804-1223.

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

EMPLOYMENT

COMPUTER  
SOFTWARE

DISTRIBUTION  
SERVICES

PUBLICATION 
BROKERS

EMPLOYMENT EMPLOYMENT

WWW.AFCP.ORG 

WANT

INFORMATION ON 
THE LEADERSHIP

INSTITUTE?

GO TO
WWW.

AFCP.ORG 

CONTENT 
PROVIDERS
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25 YEAR OLD WEEKLY 
paper for sale located 
Charleston, South Caro-
lina - Family Owned - Debt 
Free - Time for us to retire! 
- Call Richard @ 843-552-
6826 

NATIONWIDE W.B. 
Grimes & Company. Check 
out our complete list @ 
www.mediamergers.com

KAMEN & CO GROUP 
SERVICES – www.KAMEN-
GROUP.com – info@KAMEN-
GROUP.com
Myrtle Beach, SC publish-
ing entity that distributes 
from Ocean Isle, NC to 
Kiawah, SC. North Carolina 
Shopper & Auto Magazine. 
PennySaver from Major 
East Coast Region. West 
Coast Independent Film/
Movie Studio & Distributor-
ship seeks investors and/
or outright buyer. New 
Mexico Weekly Newspaper 
& Monthly Regional Maga-
zine. New Mexico Statewide 
Monthly Health, Envi-
ronmental & Sustainable 
Newspaper. Chicago, Illinois 
Cultural Regional Magazine. 
Honolulu-based (small) 
Book Publishing Co. Tampa, 
FL (area) Shopper – Mailed. 
Central Florida Regional 
Parents/Family Magazine – 
Mailed. Southwest FL Home 
Decorating Upscale Annual 
Glossy Coffee Table Books 
(two). Tennessee Magazine 
focusing on Locals. Texas 
Weekly Newspapers (five). 
Indiana Weekly Newspapers 
(two). Seattle, WA Niche 
Glossy Magazine. Pennsyl-
vania Regional Magazines 
(three). Cleveland, Ohio 
Niche Newspaper. Kentucky 
(area) Newspaper Group. 
Las Vegas, Nevada Glossy 
Tourist Magazine. NYC 

(area) Newspaper Group. 
Famous Coupon Queen 
Booklet. South Dakota 
Weekly Newspaper.  (Eu-
rope / Overseas Listings). 
Copenhagen, Denmark 
- Daily Newspaper. Jeru-
salem, Israel - Auto Parts 
(Manufacturing) Magazine. 
Florence, Italy - Cultural & 
Regional Magazines (four). 
Iceland - Weekly Glossy 
Tourist Magazine. Lucerne, 
Switzerland - Major Daily 
Newspaper Publishing Co. 
Geneva, Switzerland - Edu-
cational Magazine. Prague, 
Czech Republic - Science 
Directory. Budapest, Hun-
gary - Book Publishing Co. 
London, England - Daily 
Newspaper. Edinburgh, 
Scotland - Weekend News-
papers & Tourist Magazines 
(six). Kamen & Co Group 
Services can help you to 
financially value your free 
distribution publishing enti-
ty. We have the experience 
and proven track record of 
correctly valuing all types of 
print & digital publishing or-
ganizations on a worldwide 
basis. Want to sell your 
valuable publication? We 
provide customized, confi-
dential brokerage services 
and would be delighted to 
meet you at our corporate 
headquarters in Uniondale, 
Long Island, New York. 
Please call and schedule 
your visit; it would be our 
pleasure to welcome you! 
Need a new business plan 
for your title? Let us help 
you with creating a realistic 
and cost effective 2015/16 
business plan that is con-
cise and user-friendly. We 
are available to help you 
and your family. Simply call 
(516) 379-2797 or email us 
at info@KamenGroup.com   
/www.KamenGroup.com

OUTPERFORM YOUR 
CONDITIONS. Training and 
marketing materials sup-
ported by research that will 
help your staff sell more ads 
in this economy. Affordable 
and proven programs. John 
Peterson, 860-447-9198. 
Johncpeterson.com.

INSERTING MACHINE 
for SALE:  12 into 1 Muller-
Martini 227 inserting ma-
chine.  Additional pockets 
also available.  Contact Lee 
at lmsmith@theflyer.com or 
813-635-3396.

NICE 6 SLOT MULTI-
publication racks for sale, 
in good condition @ $20.00 
per rack. Can send a pic-
ture if interested. Please 
email Julie or Rob at julie@
opcfla.com or rob@opcfla.
com.  

(36) OUTDOOR PLASTIC 
Publication Racks. Model 
SS15. 3 Clear Plastic Doors, 
Holds 9-12 Publications. 
Charcoal Colored. Some 
used 1 year, some never 
used, all working condition. 
$3,000 NEGOTIABLE plus 
shipping. $12,643 new. 
Farmington, NM 505-686-
3831.

MONETIZE UNSOLD AD 
SPACE!  Run small clas-
sified ads in your paper 
and get paid per call you 
generate.  Payouts range 
from $1.70-$126+ per 
call!  Contact Leigh Ann for 
details!  618-351-7570,  
Email: PPCProject@Adver-
tisingResults.com. 

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

PUBLICATIONS
FOR SALE

PER INQUIRY
ADVERTISING

PUBLICATIONS
FOR SALE

ARE YOU 
NURTURING A

 

RISING STAR?
GO TO       

WWW.AFCP.ORG 
CLICK ON      

DEVELOPING 
FUTURE LEADERS

FOR AN 
APPLICATION.

MISCELLANEOUS EQUIPMENT FOR 
SALE

IS YOUR CAREER 
WORTH 5 MINUTES 

OF YOUR TIME?

INVEST IN 
TRAINING BY

THE PODFATHER,
ROB ZARRILLI!

GO TO
WWW.AFCP.ORG

CLICK ON

MEMBER BENEFITS →
THE LEADERSHIP INSTITUTE →

PODCAST ARCHIVES

EQUIPMENT FOR 
SALE
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Uncomplicated Pricing...

Lower Price Point...

Improved Marketing 
Materials...

Profitable Sales For
Selling Members

National Coverage...

Convenience of a One 
Order Buy...

Proven Advertiser
Results...

Reliable - Audited
Publishing Performance...

Association of Free Community Papers
7445 Morgan Road - Suite 203, Liverpool, NY 13090
Call (877) 203-2327 or visit afcp.org

“The mission of AFCP is to help its members 
enchance their profitability and lead in 
strengthening the free publication industry.”



135 Old Cove Road – Suite 210
Liverpool, NY  13090

The Free Paper Industry’s News Source
www.afcp.org

A monthly publication  provided by 
the Association of Free Community 
Papers. Our mission is to bring news 
and resources to the free community 
publication industry.

Got a newsworthy event going on 
with your business or your staff?

Send the details and photos to 
loren@afcp.org for consideration for a 

coming issue of Free Paper INK.

Start Planning Now!
April 20-22, 2017

Joint AFCP and SAPA Conference


