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AFCP/NANI HeAdquArters:
Loren Colburn, executive director

Cassey recore, Administrative Assistant
Alix Browne, Administrative Assistant

135 Old Cove road – suite 210
Liverpool, NY  13090

toll Free:  877.203.2327
Fax:  720.528.7943

email:  loren@afcp.org
Web:  www.afcp.org

edItOr:
dave Neuharth
P.O. Box 1149

Summerfield, FL 34492-1149
Phone:  352.362-7350
Fax:  352.347.3384

email:  dJNeuharth@aol.com

COmPOsItION:
Barbara A. Holmes

Phone:  352.598.3500
email:  FreePaperINK@aol.com

mArKetINg rePreseNtAtIve:
Wendy macdonald
10418 Bond street

Overland Park, Ks  66214
Office:  913.461.3721

email:  wendy@afcp.org

mIssION stAtemeNt
Bring news and resources to the attention of the 
free paper industry by publishing a responsible 

quality magazine.

Free Paper INK is dedicated to 
keeping the industry informed on 
key issues, topics and industry 
news. If you have any items of 
interest that should be shared with 
people throughout the Free Paper 
Industry, simply email them to 
loren@afcp.org. We welcome your 
input, appreciate your readership 
and look forward to your contribu-
tions to our content.

Free Paper INK is not liable for er-
rors appearing in advertisements 
beyond the cost of the space 
occupied by the error, and noti-
fication must be made in writing 
within ten days of publishing. the 
right is reserved by Free Paper 
INK to edit, reject, or cut any copy 
without notice.

NO CAsH reFuNds

the opinions of the individual 
contributors or correspondents do 
not necessarily reflect those of the 
publication or its management.

Free Paper INK may include mate-
rial produced under copyrighted or 
syndicated ad service. Permission 
of the publisher must be obtained 
before copying any of the material 
from any issue of Free Paper INK. 

deAdLINes:  the deadline for 
classified ads, display ads and edi-
torial is the 4th of every month.

Cover Photo:
shutterstock.com/sWevil
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th The April Issue will be our annual Trade Show Issue. It will detail our 
trade show partners and what these valuable Associate Members have 
for products and services and how they can help improve your busi-
ness. We will also have information that will help attendees prepare 
for their Louisville Conference activities to maximize their experience.
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EDITOR’S VIEWPOINT

Education & Training 

One Of the mOst difficult 
factors in the success of publications 
in the free paper business is finding 
qualified sales reps to roam the streets 
and sell advertising. ditto for inside 
reps that serve as telemarketers.

the good sales reps are not roaming 
the streets. the majority of them are 
employed and publishers go out of their 
way to retain them on their payroll.

the solution is hiring the reps with 
potential and then training them, and 
that’s where education takes over.

the Association of Free Commu-
nity Papers (AFCP) staff and board 
of directors has made a huge invest-
ment to help member publishers be 
successful in this venture by funding 
one of the most respected train-
ing programs in the industry – the 
Leadership Institute (tLI).

the program was initiated in 2006 
at the annual AFCP conference in mi-
ami, Florida. One of the top speakers 
in the country, tom Hopkins, helped 
kick off tLI with his keynote speech.

At that conference tLI offered 
eight 50-minute sessions. Volunteer 
instructors were obtained from the 
AFCP membership. the volunteers 
met in tampa to set goals and future 
training sessions. rob Zarrilli was 
named the dean of tLI and he still 
serves in that capacity. Other instruc-
tors who have served since the in-
ception include Charlie delatorre, Jon 
Cantrell, Bill Osborne and Jim Busch.

the mission established by tLI 
was, “to provide leadership and sales 
training support to inspire and moti-
vate those passionate about making 
a difference in the lives of others.”

since 2006 the program has been 
on a roll. each year classes are 
changed and updated. Over 30 class-
es are made available at the annual 
AFCP conference. visiting professors 
have been added to the agenda.

tLI classes were also made avail-
able to all of the free paper associa-
tions to offer at their conferences.

A visiting examination program 
was established by tLI. to take the 
exam, each student has to have 
earned a minimum of 15 credit 
hours of tLI classes held at the free 
paper conferences. If successful, 
the students earned a first level of 
professional certification degree as 
“Associate Advertising executives.”

Over the years close to 1,800 
people have attended the classes. 
Close to 100 have earned degrees.

tLI has also entered the digital 

DAvE NEuHARTH
EdITOr

tLi Dean rob Zarrilli congratulates 2011 tLi graduates (L-r, top row) Jim Kendall, Ashley Alexander, Dan Alexander and Kay Dunn; 
and (L-r, bottom row) Anna Vasquez, Jennifer epps, gabriela Martin Del campo and Joy crowe.
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EDITOR’S VIEWPOINT

Dean rob Zarrilli congratulates more 2011 tLi graduates (L-r) including Lisa Fredrickson, J.W. Owens, and two unidentified graduates.

the Leadership Institute (tLI) kicked off in 2006 with its original volunteer instructors (top left) from among the AFCP membership. 
some of the instructors have changed over the years as evidenced by the 2007 (top right) and 2008 (bottom left) instructor photos, 
but many of the original instructors remain. At bottom right is the 2011 tLI graduating class.

world. the tLI Online Learning Center 
currently offers classes that can be 
completed from a publication’s business 
office during normal business hours. 

Available classes are listed on the 
AFCP website. the online classes 
include credits for certification.

On the agenda at the AFCP confer-
ence in Louisville are 19 tLI classes. 
visiting professors include dennis 
Wade, the president of texas Oppor-
tunity Partners. His sessions include 
“the Art & science of Advertising” and 
“the Human Side of Scientific Selling.”

Joe mathes, the vice president of 
delta Publications, will teach courses 

on “Pitch Anything with emotional 
Intelligence” and “Why Print matters.”

What is impressive is the list of 
some of the graduates. the majority 
of people who took the classes were in 
sales; but we have some well-known 
publishers and key management indi-
viduals who earned the necessary cred-
its to qualify for the graduation test.

some of these individuals include:  
Loren Colburn, the executive director 
of AFcP; tom cuskey, former publish-
er and staff member of the Free Com-
munity Papers of New York (FcPNY); 
randy miller of Kapp Advertising in 
Pennsylvania; Allen Lingerfelt of the 

Piedmont Shopper in Virginia; ed 
Coats of the New market Press in ver-
mont; Mark and Kay Dunn of Dunn-
deal Publications in Florida; Doug 
Fabian from reminder Publications 
in Massachusetts; Dan Alexander of 
Denton Publications in New York; Jim 
Kendall, recently retired from the 
Flyer in Florida; Janelle Anderson, 
executive director of the Wisconsin 
community Papers; Lee Borkowski of 
the richland Center shopping News 
in Wisconsin; carol and Joe toomey 
from Action unlimited in massachu-
setts; Dick colvin, former executive 

Continued on page 8
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Kantar media is a glObal leader in media 
intelligence, providing clients around the world with 
data they need to make informed decisions on all as-
pects of media measurement, monitoring and selection.

In 2009, Kantar expanded its operations to include 
the standard rate & data service (srds) in the united 
states. srds connects the buyers and sellers of media to-
gether on the largest media discovery platform in the u.s.

srds has long served as the “go to” place for ad-
vertisers to serve their clients. For years, the com-
pany printed books listing daily newspapers and their 
distribution figures. Advertising agencies and brands 
have used SrDS as an affordable, all-in-one resource 
to find and compare digital and print media across 
business, consumer and geographic audiences. they 
rely on this extensive dataset of u.s. media to make 
informed decisions and initiate contact with media 
reps directly from the planning platform. As the world 
turned digital, srds made its information available 
on its website and quit publishing its annual book.

then along came PaperChain promoting the free 
paper industry. david Crawford, an account manager 
for srds, began working with PaperChain to promote 
free papers in late 2007. He was instrumental, along 
with CvC President tim Bingaman, in striking a deal to 
list the stats of the audited free papers on the srds 
website next to the information of the daily newspa-
pers. Crawford was recently assigned to take on a 
new role with srds working with agencies on their 
access to srds.com. He will be replaced by michael 
Forgash, who has long been part of the srds team.

david Crawford has served as a media planner, me-
dia associate, account executive, client service man-
ager and account manager. some of the clients he 

served included Circuit City, Home depot, JC Penny 
and Coca Cola. He has long been known to the free 
paper industry, attending the associations’ conferenc-
es and sharing his knowledge with the attendees.

In 2013, for his work with PaperChain on behalf of 
the free paper industry, the southeastern Advertising 
Publishers Association (sAPA) honored him with its 
annual Herb Campbell Award. It is presented to an 
individual who has contributed to sAPA and the free 
paper industry. 

Crawford works out of his home in Atlanta with his 
wife of 20 years, Juli, and his daughters Lillian (17) 
and miranda (13). those who know him know that he 
is a music geek, movie nerd and hockey fan.

INK
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Meet DaviD CrawforD of 
 kantar media

david Crawford (at right) accepts the southeastern Advertis-
ing Publishers Association’s 2013 Herb Campbell Award from 
executive director douglas Fry.
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director of the midwest Free Com-
munity Papers in iowa; David Man-
nis from the san diego Community 
News Network in california; rich 
Paulsen from Creston Publishing in 
iowa; Boyd Peterson from the South 
Valley Journal Publications in Utah; 

Hans Appen from Aspen media group 
in georgia; Vincent grassia, former 
publisher and a director on the NANI 
board, from Florida; tony Onellion, 
a publisher in Slidel, Louisiana; Julie 
thompson of the southern minnesota 
Shoppers in Minnesota; and Michael 
van stry, a publisher on California’s 
central coast.

then there is gladys van drie. 
she sold her publications in Iowa 
some years ago but still attends the 
AFCP conferences. she completed 
the classes last year and plans to 
be ready for graduation at the 2017 
conference. see the related article 
on page 13 of this issue of INK.

Education & Training 
Continued from page 7
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Meet the Quattlebaums
 from The SouTheaST Sun

STORY SPOTLIGHT
afcpM

EM
BERprofile

nOt tOO many in the free paper business 
work together as a management team.

Caroline and russell quattlebaum of the south-
east Sun and the Daleville Sun-courier in Alabama 
do just that.

Caroline launched her 
publishing career in 1982 
when she left a management 
job with dunlop tire and 
rubber Corporation in Hunts-
ville, Alabama, to return 
home and help her father 
start the southeast sun.

russell also followed in 
his father’s footsteps. He 
was attending college when 
his sister and father started 
the southeast sun. Follow-
ing college, he was em-
ployed at the montgomery 
Advertiser as a sales rep. 
In 1986 the family decided 
to start another weekly, the 
Daleville Sun-courier, at 
which time russell returned 
to enterprise to help with 
the two publications.

In 1995, russell and 
Caroline took over man-
agement of the company 
after their father retired. 
they became co-publishers 
at his death in 2004.

Before assuming the 
role of co-publisher, caro-
line served as operations 
manager of both publica-
tions. Her job in the begin-
ning was bookkeeping, lay-
out and photography. she 
continues to serve as bookkeeper and as managing 
editor of both publications. she also manages the 
front office, oversees layout for the two papers and 
shoots photographs when needed to fill in.

russell serves as co-publisher and advertising 
director and is responsible for circulation. His past 
employment started at the age of 14 working at a 

vegetable stand. He also worked at a local phar-
macy and one summer was employed with the state 
highway department.

their responsibilities with the publications are di-
vided by departments, but 
they share equally in the 
leadership of the business.

“I hire all the editorial 
staff and ensure what our 
reporters are writing each 
week is factual, newsworthy 
and appealing to our read-
ers,” said Caroline. “russell 
has the ‘money’ job, making 
sure his sales staff is look-
ing after the needs of our 
advertisers. We don’t cross 
over much into each other’s 
territory but we are both 
open to suggestions in our 
respective areas. I’m more 
the ‘inside’ manager while 
russell works outside the 
business. I know he’s taking 
care of business with our 
advertisers while he knows 
i’m working in the office 
handling day-to-day opera-
tions. We both have some-
one we can trust to talk 
with when there are con-
cerns in our departments. 
that alone is invaluable.”

Both are avid members 
of the free paper associa-
tions and their state asso-
ciation. the company is a 
member of the southeast-
ern Advertising Publishers 
Association (sAPA), the As-
sociation of Free Commu-

nity Papers (AFCP), the Independent Free Papers of 
America (IFPA) and the Alabama Press Association.

Both have served as president of sAPA. Caroline 
is the immediate past president and has served on 
the board since 2008 as secretary, treasurer and 
vice president.

Continued on page 10

russell quattlebaum (above right) received the south-
eastern Advertising Publishers Association’s 2009 Herb 
Campbell Award from executive director douglas Fry, 
and sibling Caroline quattlebaum (below) was honored 
with the 2016 version.
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Education is a Powerful 
 Investment for the future

by Diana Garcia, 2016 Rising Star

investing in educatiOn is impOrtant in a 
rapidly-changing industry. With this in mind, the 
Leadership Institute (tLI) training program returns to 
this year’s 2017 Louisville Conference, held on April 
20-22.

since its debut in 2006, tLI has been commit-
ted to providing leadership and sales training for 
AFCP members who wish to improve their effective-
ness and increase their sales. the program consists 
of several 100- and 200-level courses designed to 
strengthen skills and transform its participants into 
certified Advertising executives.

during the 2016 conference in san diego, I at-
tended several tLi courses as a first-year rising Star. 
Although my professional background is in art and 

design, the leadership and sales courses allowed me 
to view my role within the company from a sales 
perspective. It was a valuable new experience that 
helped me grow as a professional, which in turn also 
benefits my employer.

tLI sessions occur every year at AFCP annual 
conferences. some courses are also available in the 
Online Learning Center, a convenient tool for mem-
bers who want to train their staff without the costly 
travel fees every year.

to learn more about the Leadership Institute or to 
access the Online Learning Center, please visit www.
afcp.org.

For questions, please contact Alix Browne in the 
AFcP office at alix@afcp.org or at 877-203-2327.

russell has also served on the 
board for over 10 years as presi-
dent, secretary, treasurer and vice 
president. Of belonging to the as-
sociations, he said, “You can’t place 
a money value on time spent with 
other papers and publishers in the 
industry. We learn from each other 
through sharing ideas and finding 
out new things they are doing in 
their markets. We also share finan-
cial information to gauge where we 
are and what we can do better to 
run more efficient operations.”

Caroline said, “the networking 
capabilities and high level of training 
available for our employees at such 
a reasonable cost is a key to our op-
eration. Being able to keep up with 
technological changes in the industry 
through our vendors is also vital to us.”

Both take an active role in com-
munity service. Caroline is a mem-
ber of the First Baptist Church of 

enterprise and has served as a class 
coordinator for her sunday school 
class. she also serves as chairman 
of the Public relations Committee 
and has served on the Audio/visual 
Committee. she is a member of the 
enterprise quarterback Club and 
a lifetime member of the Auburn 
Alumni Association.

russell is a member of the same 
church. He has served as chairman 
of the Personnel Committee and as 
a deacon. He has been a member of 
the enterprise rotary Club for over 
30 years. He has served as president 
of the enterprise City Board of edu-
cation and was involved in rebuild-
ing an elementary school as well as 
a new high school after both were 
destroyed by a tornado in 2007.

Caroline is a graduate of Auburn 
university with a bachelor’s degree in 
Industrial management. In her spare 
time, she enjoys spending time with 
her family and going to the beach. 
she is an avid enterprise High school 

and Auburn university football fan.

russell earned a degree in mar-
keting from troy university. His 
favorite hobby is spending time 
with his family. He enjoys going to 
Auburn with his wife to visit their 
daughter while taking in an Auburn 
football or basketball game, and at-
tending his son’s high school football 
and baseball games.

“I don’t know many families 
that can work closely together, but 
we have been successful working 
partners. I am a blessed man with a 
loving, patient family,” he said.

“I never planned on staying here 
when I helped my father launch our 
first publication, but 35 years later, 
I’m proud of the success and the 
impact we’ve had on our communi-
ty,” Caroline said. “I probably would 
have never had the relationship I 
built with my father and brother if it 
hadn’t been for this business, and I 
will be eternally grateful for it.”

Continued from page 9

Meet the Quattlebaums from The SouTheaST Sun
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WITH SHANE GOODMAN

Breaking 
 the Ice
the year was 2003 
and I was attending an 
AFCP conference with 
my wife, Jolene, in Las 
vegas, Nevada. I had 

attended prior conferences, but this was Jolene’s first 
experience. 

the conference and trade show were being held at 
the Flamingo Las vegas Hotel & Casino, and we had 
an event poolside the first evening. Several of us from 
around the country were conversing and getting to 
know each other, which is exactly what this type of 
social event was designed for. In the midst of a few 
laughs, Jolene dropped her 
drink, spilling its contents on 
the concrete. the few sec-
onds of silence felt like a few 
minutes until my friend greg 
Birkett took his drink, raised it 
over his head and smashed it 
to the ground — with a hearty 
laugh as only he could do. 
soon all others followed suit, 
and both Jolene and I knew 
we were among friends. We 
all thought it was funny. the 
maintenance staff? Not so 
much. Luckily, the cups were 
plastic, and the concrete was 
easily rinsed off.

that was 14 years ago, and Jolene and I have been 
fortunate to build on those friendships and add many 
more, too. We can both proudly say that we have 
friends from nearly every state thanks to the rela-
tionships that were created at these conferences. We 
have also been able to visit cities in this great country 
that we clearly would otherwise not have had the op-
portunity to see.  

With three young girls, we were fortunate to have 
grandma stay at our home while we attended confer-
ences in those early years. Now with three teenage 
girls, the challenges are different. As such, Jolene has 
not been able to attend each year. But this year, we 

are going to make it work.  

Now, I am not condoning 
vandalism or food fights or cup 
smashing at AFCP conferences, 
but if you truly need to break 
the ice, well, then break the 
ice. You will be glad you did.

see you in Louisville! And, as 
always, thanks for reading.

SHANE GOODMAN
AFCP PrESIdENT
cityview



March 2017

INK

12

THE RISING STARS NEED YOUR HELP TO MAKE 

OUR SILENT AUCTION A SUCCESS IN 2017!

EVEN IF YOU CAN’T ATTEND 

THIS YEAR, PLEASE CONSIDER 

DONATING AN ITEM FOR THE 

AUCTION. THANK YOU!

UNIQUE ARTWORK

MUSIC MEMORABILIA

JEWELRY & WATCHES

GIFT CARDS (NATIONAL)

ELECTRONICS

GIFT BASKETS

AUTOGRAPHED ITEMS

TIMESHARES

SPECIALTY ITEMS

Silent Auction

Donations
Needed!

April 20–22, 2017
Please refer to the registration 
form for details and instructions 
about making a donation.

All proceeds from the silent auction go to the Bill Welsh Foundation to help provide 

scholarships for Rising Stars to attend the AFCP Annual Conference. The 2016 auction was 

a smashing success and we need your help to 

make Louisville’s an even bigger hit!

Knock it Out of the Park!
2017

Louisville
ANNUAL CONFERENCE & TRADE SHOW
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FEATuRE STOrY

Gladys Van Drie 
 believeS Education Never Stops! 
a cOmbinatiOn Of hard wOrK and learning 
from her peers led to gladys van drie’s success in the 
free paper industry.

despite retirement, education and learning remain at the 
top of her priorities. Van Drie said, “i am a firm proponent 
of lifelong learning. many of the classes the Leadership 
Institute (tLI) offers are so applicable to everyday life. I 
have used ideas I learned in those 
classes when I served in leader-
ship positions in my community. 

“my children and grandchildren 
have benefited from lessons i’ve 
learned. things I learned were 
helpful in relationships with friends 
and colleagues. even though I 
am retired and not actively work-
ing in the industry, every class I 
took was well worth my time.

“For staff or publishers it has 
to be even more valuable. It is 
one of the best reasons for being 
a member of the Association of 
Free Community Papers (AFCP).

“i think i will be the first 80-
year-old graduate. i’ve passed 
the test and only have to take 
one more class, which I will do 
before the Louisville conference. 
I plan to be there and am looking forward to it.”

In 1958 she and her husband, rudy van drie, started 
the Ames Advertiser in Ames, Iowa. they began attending 
the national trade association conferences in 1959, and 
their success is attributed to what they learned there.

After several thriving years, the van dries purchased 
the Boone County shopping News and continued their 
successful endeavors in the publishing business.

In 1976 tragedy struck. Her husband, at the age of 
45, suffered a fatal heart attack. van drie, at the age of 
40 and with two young girls at home, carried on in the 
business. she became very active in the state and na-
tional associations, contributing wherever she could help.

during her years of publication ownership, she made a 
lengthy list of lifelong friends. she attributes her suc-
cessful career to what she learned from the individuals 
who attended the conferences and became close friends.

“members, leaders, past presidents of AFCP should be 
very proud. many of you will never know what contribu-
tions you made to ensure the success of someone’s pa-

per. Keep sharing ideas, mentoring and having fun. that 
is my definition of a successful person and a successful 
organization,” she said.

van drie has served in numerous roles in the free paper 
industry and in the communities in which she has resided.

she served as both president and vice president of 
NAAP, now AFcP, from 1981-83, receiving the robert 

green Award for her service. 
she also served as president of 
the shopper’s guides of Iowa.

In 2015 AFCP honored van 
drie with the “gladys van drie 
volunteer Award.”  the award is 
presented annually to a person 
who has gone above and beyond 
expected contribution levels 
to ensure that AFCP members 
receive the best experience pos-
sible from the association.

education was key in the role 
of raising her two daughters. 
While taking on the difficult task 
of publishing, her goal also was 
the education of her daughters.

mission accomplished.

Her oldest daughter, Karen, 
did her graduate work at Hous-
ton university and received her 

master’s degree in library science from the university 
of Iowa. she now resides in turkey where she teaches 
english to turkish corporations.

Her youngest daughter, Karla, graduated from Cosme-
tology school and from regis university in denver, Colo-
rado. she works as a hair stylist in estes Park, Colorado.  
she has served as the president of the rotary Club and 
serves in other leadership roles in the community.

van drie has sold her publications, retired, and moved 
to estes Park. After retiring, she continued to attend the 
AFCP conferences and education continues to be a factor 
in her life. At the last conference, she attended the tLI 
classes along with her daughter Karla.

Following the conference van drie said, “even though 
I am retired and my daughter is involved in a different 
industry, we both came home with ideas from the Lead-
ership Institute and the keynote speakers that we could 
immediately apply to our respective activities.”

van drie is on the list of those who are eligible to be a 
tLI graduate at the 2017 AFCP conference.

In 2015, AFCP presented gladys van drie (at right) 
with a volunteer award named in her honor. gayle 
Alexander (left) was the first recipient of the gladys 
van drie volunteer Award.
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Prepare to “knock it out of the Park”
by The Louisville Conference Committee

in just a few weeKs, afcp and sapa 
members will converge on Louisville, Kentucky to ex-
plore all the trends, topics and opportunities that exist 
in the free community publication industry right now. 
As our window of time to prepare for this event gets 
smaller, let’s look at what we need to be doing to take 
advantage of this great event.

planning

• registration: if you haven’t taken this first step, get 
on it today. the AFCP website, www.afcp.org, provides a 
quick and easy way to reserve your place in Louisville.

• travel Arrangements: Anyone who has flown re-
cently knows that flights and schedules book up fast. 
Plan to arrive no later than Wednesday, April 19 and 
depart on sunday, April 23. Of course you can come 
early or stay late so as to take in more of the sights 
and experiences of this historic American city.

persOnal preparatiOns

• Bring an Open mind: With so many of the indus-
try’s brightest publishers and vendors on hand, come 
prepared to listen, participate and learn. success-
ful ideas aren’t just your own, but are many times 
gleaned from your peers.

• Bring Your Appetite: As always, AFCP and sAPA 
are putting together some great meals and social 
events. these events offer the perfect opportunity 
to nourish your body and your mind. Plan to sit by a 
stranger during your meals, network with new faces, 
and if so moved, discuss our industry over a drink.

• silent Auction Item: Plan to donate an item or 
service to the AFCP silent Auction. this fun fundraising 
event helps raise money for the Bill Welsh Foundation 
in order to support the continued success of the AFCP 
rising stars program. visit www.afcp.org for details.

activities highlights

• Wednesday special Activity: For those of you 
who can include an extra day to experience a bit more 
of beautiful Louisville, there is an add-on event you 
can register for that will include a tour and lunch at 
the Papa John’s Campus to see both the Papa John’s 
pizza process as well as the printing facility for Pre-
ferred marketing solutions (a Papa John’s company). 
Following the tour, the group will visit the Kentucky 
derby museum to celebrate the tradition, history, hos-
pitality and pride of the world-renowned event that is 
the Kentucky derby.

• thursday Kick-Off: Our conference events get 
started first thing thursday morning by acknowledg-
ing AFCP tLI graduates and rising stars. this cer-
emony will be followed by a keynote presentation by 
michael Allosso entitled, “You on Your Best day”. 

• the Leadership Institute: tLI will conduct 30 
classes presented throughout the event. We will be 
introducing six all-new classes in Louisville along with a 
strong compliment of industry-specific training sessions. 

• management track: A great variety of sessions 
are in the lineup for attendees. this track will cover 
topics ranging from sales management and classified 
advertising to digital media initiatives and a variety 
of others. Specific topics will be addressed in a new 
segment called Flash sessions, and offer a full assort-
ment of topics across three separate sessions. 

• trade show: the industry’s biggest and best trade 
show happens once a year at our annual conference. 
gathered will be technology providers, operations ex-
perts, quality printing providers, and a host of others. 
Learning the tools to success happens both in the ses-
sions and on the trade show floor, so don’t miss out.

• socials: thursday night’s reception and dinner 
will be held at the galt House Hotel and provide an 
opportunity to network with fellow attendees. make 
new acquaintances or even renew some if you have 
attended before. Friday night we will move our eve-
ning to tavern on 4th, which is in the heart of Fourth 
street Live! this annual networking extravaganza will 
include a reception, dinner and an unbelievable mix 
of music and activities. From pool, indoor bocce ball, 
darts, corn hole, beer pong, and all kinds of competi-
tive activities to some live music for the music lovers 
– Club AFCP will have it all!

• saturday Bonus events: Attendees will have the 
amazing opportunity to experience one of the nation’s 
largest civic celebrations and annual top 100 events 
in North America! saturday afternoon and evening 
is known as “thunder Over Louisville” and features 
one of the nation’s top air shows all afternoon fol-
lowed by one of the country’s most amazing fireworks 
displays after the sun goes down. Our host hotel, the 
galt House, happens to be front and center to these 
amazing events and will provide the most spectacular 
closing ceremonies to any conference ever!

the opportunity for you to “Knock it Out of the 
Park” in 2017 is entirely before you; and remember, 
you can’t win if you don’t play! We look forward to 
seeing you in the lineup at Louisville.
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Louisville’s Urban Bourbon Trail
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 Stamp collecting has never been so much fun!

when yOu’re traveling alOng the urban 
Bourbon trail, you’re in for cocktails classic and mod-
ern, live music, and the bourbon-inspired creativity 
of Louisville’s best bartenders and chefs. each stop is 
well stocked with anywhere from 50 to 150 varieties 
of Kentucky’s signature spirit.

sO what is the urban bOurbOn trail?
After a day in Bourbon Country visiting the distill-

eries, it’s time to test your newfound knowledge on 
the urBAN bourbon trail. Louisville has been home 
to many distillers since evan Williams marketed his 
first whiskey in the city in 1780. Until the 1920’s, 
a portion of main street was known as “Whiskey 
row” when as many as 50 distilleries were active. As 
work continues on bringing back two distillery tours 
to downtown Louisville, you can celebrate the city’s 
bourbon heri-
tage at some 
of the world’s 
best bourbon 
bars.

morning, 
noon or 
night, bour-
bon can be 
found in its 
natural en-
vironment…
the Louisville 
bars and restaurants serving up America’s only na-
tive spirit in drinks and innovative dishes from mint 
julep pancakes to bourbon barrel smoked salmon or 
a bourbon ball milkshake. search for the best mint 
Julep – the official drink of the Kentucky Derby – fea-
tured at many of the stops.

the establishments on the urban Bourbon trail 
vary from historic hotel properties that once served 
Kentucky Whiskey to the likes of Al Capone and F. 
scott Fitzgerald, to cosmopolitan “scenes” where 
urban trend-setters are making retro drinks such as 
the Old-Fashioned and Manhattan in vogue again. 
Five are in downtown hotels, four have been interna-
tionally recognized and all are serving up bourbon-
inspired dining. All offer bourbon flights, special 
bourbon cocktails and all have at least 50 different 
bourbon labels on the bar with trained staff that can 
explain the nuances and tasting notes in the varied 
offerings from Jim Beam Black to elmer t. Lee.

hOw dOes it wOrK?
there are two ways to travel the urban Bourbon 

trail – with a printed booklet style passport or an 
electronic version. You can pick up your free passport 
at the AFCP Conference registration desk or at the 
visitors Center (4th and Jefferson streets in down-
town Louisville) or at any of the participating stops 
(just ask your server). You can also download an 
electronic passport using the iPhone or Android app.

No matter which method you choose, you’ll be 
guided through the history of Louisville’s bourbon 
heritage and the world’s most celebrated bourbon 
bars. Just drink in the atmosphere, or enjoy a bite 
to eat. Be sure to ask your bartender or server to 
validate your passport (or app) before you leave. 
remember:  you don’t have to drink bourbon to get 

your pass-
port stamped 
(though that’s 
a bit of the 
point!), you 
just need to 
make a pur-
chase at each 
location.

picK six.
Perhaps 

you’ve made 
this bet before in horseracing (Kentucky’s other 
favorite pastime), well rest assured a “Pick six” on 
the urban Bourbon trail is a sure bet. Just collect a 
stamp from six of the many stops along the urban 
Bourbon trail and you’ll earn the rank of official 
Bourbon Country Citizen.

You’ll also be awarded a special urban Bourbon 
trailblazer t-shirt and official citizen of Bourbon 
country certificate, so you can proudly display your 
passion for bourbon to the world.

the program is free to participate (other than your 
purchases), and there’s no time limit for completion.

where is it?
the urban Bourbon trail is centered around down-

town Louisville, with stops in other neighborhoods as 
well. If you need help navigating it, the best way to 
find your way around is with the App.

Article provided by the Louisville Convention and Visitors Bureau.
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these days, there’s a lOt Of talK 
about employee engagement. Accord-
ing to gallup research, approximately 
30 percent of employees in the u.s. and 
canada are fully engaged in their jobs; 
their organizations have won their heads 
and their hearts, and they are passionate 
about their work. 

On the other hand, roughly 50 percent of 
employees are not engaged. they are es-
sentially going through the motions in jobs 
they see as unfulfilling and not using their 
talents. even worse, about 20 percent are 
actively disengaged. they hate their jobs 
and spread their bitterness by complaining 
to coworkers; and along the way, they may 
even try to undermine the operation. 

Although there are a number of reasons 
for these abysmal engagement numbers, 
the number one cause is an employee’s 
relationship with his or her manager. And 
the number one symptom of disengage-
ment is turnover. Wise organizations – 
and wise managers – are working hard to 
create engaging environments and reduce 
employee dissatisfaction. 

In the media industry, smart advertis-
ing managers are looking at another kind 
of engagement – customer engagement. 
they are asking, “What do our advertisers 
think of the way we manage our relation-
ships with them? How many of them are 
excited about running with us? How many 
are running by rote? And how many are 
advertising with us, but resent it?” 

How does this impact the churn – or 
the advertiser turnover – rate? Look at it 
from the advertisers’ point of view. If a 
paper’s contact with them is always about 
selling something or asking for money, the 
relationship is on thin ice. If you were to 
measure your accounts’ engagement rate, 
would you find similar numbers? Out of 
every ten advertisers, do you have three 
big fans, five passive participants and two 

vocal complainers? 

While this is not a problem that can be 
solved overnight, here are some thoughts 
which may be springboards for ideas you 
can use at your paper. 

1. make advertisers part of the creative 
process. too many sales people forget this 
important principle. Listen to their ideas, 
before you present yours. 

2. Attend special events hosted or 
promoted by your advertisers. show them 
that you’re engaged in their activities and 
interests. 

3. Host special events for advertisers. 
use these occasions to express apprecia-
tion for their business and provide them 
with networking opportunities. 

4. Host a focus group of key advertis-
ers. this is a good way to explore how 
your paper can better serve your business 
community. You can also include discus-
sions on possible changes in your prod-
ucts and services. give them a voice in 
the decision process. 

5. speak at service clubs in your area. 
take promotional material, but don’t make 
sales pitches. talk about the role of jour-
nalism in your community. 

6. Host career days for high school and 
college students. don’t say, “sit in the 
corner and watch us do our jobs.” make it 
a worthwhile experience. 

7. Adopt a local nonprofit agency each 
year. solicit ideas from your advertisers 
regarding which agency to select. run 
articles to promote the organization’s 
fundraising and volunteer efforts. 

(c) Copyright 2017 by John Foust. All rights 
reserved. John Foust has conducted training 
programs for thousands of newspaper advertis-
ing professionals. Many ad departments are 
using his training videos to save time and get 
quick results from in-house training. E-mail for 
information: john@johnfoust.com

STORY SPOTLIGHT
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by John Foust
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“Pay no attention to the faults of others, things done or 
left undone by others. Consider only what by oneself is 
done or left undone.”

– The Buddha

saying sOmeOne is “self-centered” is generally 
considered an insult. Most people confuse being “self-cen-
tered” with being “selfish,” but while they sound similar, they 
have quite different meanings. 

Webster’s dictionary defines selfish as “concerned exclu-
sively with oneself…without regard to others.” Obviously self-
ish people are morally bankrupt and generally very unhappy. 
On the other hand, self-centered is defined as “independent 
of outside force or influence: self-reliant.” 

Self-centeredness is a hallmark of successful people. Being 
self-centered allows them to focus on achieving their goals 
without being distracted by pettiness. they set themselves 
above the gossip and whining that occurs in every organi-
zation. When others are gathered around the photocopier 
complaining about the boss or about how “so and so is such 
a brown-noser,” they say, “i’d love to chat but i have work to 
do” and get on with their day. 

the self-centered person is not anti-social; they simply 
refuse to participate in counter-productive activities. they 
will gladly participate in a discussion of how to present a new 
product or handle an objection.

successful people understand that talking about what others 
are doing is not only a waste of valuable time, but also has a 
negative impact on their own attitude. they make a conscious 
choice to invest their time on activities which bring them closer 
to their objectives. they focus on the things which lie within 
their sphere of influence. instead of worrying about what oth-
ers are doing, they take responsibility for their own actions, 
absorbing the lessons taught by their personal successes and 
failures, constantly seeking to improve their skills. 

What distinguishes the selfish person from the self-cen-
tered person are their respective goals. Selfish people are 
only interested in self-gratification and are not concerned how 
their actions affect others. Self-centered people set noble 
goals. they dedicate themselves to helping their customers 
and caring for their families. 

mother – now saint – theresa was the perfect example of 
a “self-centered person.” She paid no mind to what other reli-
gious leaders were doing or not doing. she ignored everyone 
who said her cause was hopeless. she simply went into the 
streets of Calcutta focused on her goal of helping people. 

the more self-centered we are, and the less attention we 
give to what others are doing or not doing, the more produc-
tive, successful, and happy we will be.

THE LEADERSHIP INSTITUTE
theLEA

D
ERSH

IPinstitute

The Leadership Institute 
is a structured sales 

and sales management 
training program 
sponsored by the 

Association of free
community Papers. 

To date, 1,814 free 
paper professionals have 
attended classes at the 

AfcP,  state and regional 
conferences, earning over 

10,935 class credits in 
66 different course 

curriculums.  A total of 81 
people have completed all 
the requirements and been 

certified as Associate 
Advertising Executives 

(AAE) by the AfcP Board!

by Jim Busch

The LEADERShIP Institute
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the leadership institute 
(tLI) sponsored by the Asso-
ciation of Free Community Pa-
pers (AFCP) is offering classes 
in their Online Learning Center 
so that members can train 
their sales staff without costly 
travel expenses. 

the classes include: Open-

ing a Sales Dialogue; effective 
Questioning; communicating 
through Listening; Making 
recommendations using Fea-
tures & Benefits; Answering 
the classic Sales Objections; 
closing the Sale; and the Four 
essentials of an effective Ad-
vertising Campaign. 

these self-directed pro-
grams can be completed 
from your office during nor-
mal business hours, or from 
any location at any time. the 
classes also offer credits to 
earn certification as an Associ-
ate Advertising executive. For 
details go to www.afcp.org.

what will it taKe tO 
make you perform like “You 
on Your Best day” every 
day? that is the message 
being presented by keynote 
speaker michael Allosso 
at the Association of Free 
Community Papers (AFCP) 
annual conference scheduled 
in Louisville, Kentucky  April 
20-22. 

How important are your 

website’s analytics? Whether 
you love it or hate it, you 
can’t deny that data is ev-
erywhere in the publishing 
business. sherri Horton, a 
data analyst from gatehouse 
media, will attend to address 
this subject. 

the conference in Louis-
ville will have numerous ses-
sions that will make it worth 
your while to attend.

Associations     IN 
theNEWS

learning abOut innOva-
tions in the classified industry 
and establishing strategic part-
nerships are on the agenda 
for the international classified 
marketing Association’s (ICmA) 
spring conference. 

the conference is scheduled 
for May 10-12, 2017 at the 
Hyatt regency in Belgrade, 
serbia. 

ASSOCIATION
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to submit your “associations in the news” story, please contact dave 
Neuharth by fax (1.352.347.3384) or email:  dJNeuharth@aol.com.

AFCP extends a warm welcome to the following new members:

phOtO craft llc – yOur bulletin bOard

2819 Whitehall Blvd.

Whitehall, Wv 26554

6,000 circulation weekly

Publisher:  ray vallorani 

Phone:  304-367-0495

email:  ray@ybb.com

Website:  www.ybb.com

american classifieds – Omaha

11030 q street

Omaha, Ne  68137

42,000 Weekly

Publisher:  Kathy Napora

Phone:  402-342-4426

email:  omaha@amclassifieds.com

Website:  www.omahaamericanclassifieds.com
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gettYsBurg, PA : 
MArcH 17-18, 2017
Mid-Atlantic community Papers As-
sociation (mACPA). spring Confer-
ence, Wyndham gettysburg, get-
tysburg, Pa. For information contact 
Alyse mitten at info@macpa.net.

CHArLOtte, NC : 
MArcH 27-29, 2017
Niche media’s super Niche media 
event, sheraton Charlotte Hotel, 
Charlotte, N.C.  For information con-
tact Carl Landau at: carl@Nicheme-
diaHq.com.

FONtANA, WI : 
mArCH 31 – APrIL 1, 2017
Wisconsin Community Papers (WCP). 
Annual conference, the Abby resort, 
Fontana, Wis. For information con-
tact Janelle Anderson: janderson@
pdsadnet.com.

sArAtOgA sPrINgs, NY : 
APrIL 6–7, 2017
Free Community Papers of New York 
(FCPNY). Joint conference with New 
York Press Association (NYPA) and 
New York News Publishers Association 
(NYNPA), the gideon Putnam, saratoga 
springs, N.Y. For information contact 
dan Holmes:  dholmes@fcpny.com.

ALtOONA, iA : APriL, 7-8 2017
midwest Free Community Papers 
(mFCP). spring Conference, Prairie 
meadows, Altoona, Iowa. For infor-
mation contact Kevin Haezebroeck 
at kevin@mfcp.org.

LOUiSViLLe, KY : APriL 20-22, 2017
Association of Free Community 
Papers (AFCP). Annual Conference & 
trade show, gait House, downtown 
Louisville, Ky. For information contact 
Loren Colburn at loren@afcp.org.

NeW YOrK CItY, NY :
SePteMBer 28-30, 2017
Independent Free Papers of America 
(IFPA). Annual Conference, Westin 
Newport Hotel. For more information 
contact douglas Fry at douglas@
douglasfry.org.

To list your conference 
information in Free Paper INK, 

send it to:
DJNeuharth@aol.com

To list your conference 
information on 

the AFCP website, send it to:
 Loren@afcp.org
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When your audit is complete the most important part of your audit 
process begins! To get the biggest return on your investment, 
make sure you promote your audit. It’s easy, and it’s free. Use this 
checklist to increase revenue today!

All of these audit promotions are included in the cost of your 
audit.

 DISPLAY THE CVC LOGO

 SIGN UP FOR FREE CONFERENCE CALL TRAINING

 LET US SEND A LOCAL AUDIT PROMOTION TO YOUR 
ADVERTISERS

 NATIONAL & REGIONAL AUDIT PROMOTION CD

 FREE ONLINE READERSHIP STUDIES

 CREATE IN-HOUSE AUDIT PROMOTION ADS – See samples 
at www.cvcaudit.com

If your audit is sponsored by IFPA, MFCP, WCP, CPII, MACPA, FCPNY, 
CPNE, CPM, SAPA, CPF, or PNAWAN you can have additional pub-
lications you own audited at association rates. Save thousands of 
dollars and call today for your no-obligation quote.  

AUDIT PROMOTION 
CHECKLIST

(800) 262-6392 • www.cvcaudit.com



March 2017

INK

20

More than a CRM, 
a 24/7 business 
partner
MaxPro Publishing was created 
to bring your entire staff together 
and allow them to communicate 
quickly and effortlessly.

Combining a CRM with a full suite 
of office software, you get the 
benefits of all your information in 
one spot, served to wherever  
you work.

• CROSS-PLATFORM
• PERSONAL SUPPORT
• QUICK START-UP

• NO SETUP FEES
• NO CONTRACT
• AFFORDABLE PRICING

• REMOTE ACCESS 24/7
• DATA SECURITY
• AUTOMATED BACKUPS

maxpropublishing.com 407.656.2777

It’s Audit
Time Again!
Remember to 
return it promptly!

Questions? 
Call the NANI Office 
at 877-203-2327.
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WHAT’S GOING ON. . . GRAPEVINE
bliss cOmmunicatiOns, inc., 
sold the assets of monroe Publish-
ing, LLC to morris Newspaper Cor-
poration of Wisconsin, a division of 
morris multimedia, Inc., headquar-
tered in savannah, georgia.

monroe Publishing publishes the 
monroe times, a daily newspa-
per serving green and LaFayette 
counties, and two free weekly pa-
pers, the monroe shopping News 
and the Freeport shopping News. 

“the monroe times has been 
an important part of Bliss for over 
28 years, as have the monroe and 
Freeport shoppers for over 13 
years. We have enjoyed our rela-
tionship with the city of monroe 
and the surrounding communities 
in green County and in Freeport, 
illinois, and the terrific employees 
of these organizations. However, 
this sale represented an oppor-
tunity for me to pass the owner-
ship of these great publications to 
a media company committed to 
quality community-based journal-
ism,” said sidney H. Bliss, presi-
dent of Bliss Communications. 

Charles H. morris, president of 
morris multimedia, said, “We are 
pleased to welcome the monroe 
and Freeport publications and em-
ployees to our locally-managed, 
growing Wisconsin group. We con-
tinue to have interest in markets 
like monroe that maintain a strong 
local identity and in which a local 
newspaper and digital platforms 

remain vital community contribu-
tors. though it remains a chal-
lenging time in the ever-changing 
media space, locally-focused, 
locally-run publications and digital 
products in markets like monroe, 
Wisconsin continue to have a 
bright future.

John Cribb of Cribb, greene & 
Cope represented Bliss Communi-
cations in the transaction.

the dix family-Owned news- 
paper chain serving a large por-
tion of northeastern and east-
central Ohio has joined the family 
of gateHouse media, owner of the 
Canton repository, the Columbus 
dispatch and about 50 other Ohio 
publications and websites.

the sale includes five daily 
newspapers, other publications 
and websites serving all or part of 
13 of Ohio’s 88 counties:  Ashland, 
Belmont, Carroll, Columbiana, 
Coshocton, guernsey, Holmes, 
mahoning, Noble, Portage, stark, 
summit and Wayne.

dix operations include a print-
ing facility in Wooster and more 
than 30 daily and weekly newspa-
pers, online-only publications and 
specialty publications. the largest 
newspapers are the record-cou-
rier in Kent, the daily record in 
Wooster, the Ashland times-ga-
zette, the Alliance review and the 
daily Jeffersonian in Cambridge.

John Cribb of Cribb, greene & 

Cope represented the dix family in 
the transaction.

cedar rapids media cOmpany 
has purchased the assets of three 
Iowa daily newspapers includ-
ing the Fairfield Ledger, Mount 
Pleasant News, and Washington 
evening Journal from the murray 
family. 

“It was our desire to seek a 
buyer who had the financial re-
sources and commitment to qual-
ity, who would persevere through 
the challenging times ahead to 
see these publications serving the 
communities of mount Pleasant, 
Washington and Fairfield remain 
strong, healthy and vibrant for de-
cades into the future,” said Brian 
murray, Inland Industries chair-
man, in a statement. 

the Fairfield Ledger, Mount 
Pleasant News and Washington 
evening Journal – each more than 
130 years old – publish monday 
through Friday and have free 
weekly publications. the three 
papers, all in communities that 
are county seats, have a combined 
circulation of about 5,600.

“each of these newspapers are 
respected leaders in their commu-
nities,” said Jim Burke, publisher 
of the gazette, which is owned by 
Cedar rapids media Company.

John Cribb of Cribb, greene & 
Cope represented the murray fam-
ily in the transaction.



March 2017

INK

21

IN
k

 c
LA

SSIfIED
S

INK CLASSIFIEdS 

SOFTWARE FOR THE 
NEWSPAPER INDUSTRY 
Accounts receivable, 
scheduling, display and 
classified advertising, 
commissions, circulation, 
circulars, trucks & car-
rier payroll. Contact Fake 
Brains Software at www.
fakebrains.com or 303-
791-3301. 

AVAILABLE NATION-
WIDE Let us distribute 
your paper in a unique, 
cost effective way while 
bringing in additional 
advertising revenue.  Call 
631.235.2643. The Email 
Shopper ask for Richard 
or email admin@thee-
mailshopper.com

SAVE TIME AND MONEY 
by purchasing your con-
tent from us. We supply 
entertaining and edu-
cational content to free 
weekly community papers 
around the country. No 
contract! Email us today: 
FactsWeekly@gmail.com 
or visit www.FactsWeekly.
com

KNOWLES MEDIA 
BROKERAGE SERVICES
Appraisals-Acquisitions

Sales-Mergers
Gregg K. Knowles, 
Licensed Broker. 

Office 661-833-3834
Cell 661-333-9516

Go to my WEBSITE for 
listings: www.media-bro-

ker.com

FREE NEWSPAPER IN-
DUSTRY NEWSLETTER
From W.B. Grimes & Co,
The Nation’s #1 Broker

Offices Nationwide
(just e-mail us @ 

lgrimes@mediamergers.
com) or call

(301) 253-5016.

AVAILABLE IN SOUTH 
FLORIDA for free publi-
cations (Weekly or Month-
ly). Call Tony Battallan. 
(561) 585-7537

WHAT’S YOUR PAPER 
WORTH?  Free Newspa-
per Appraisal. Go to www.
medimergers.com 

ADVERTISING SALES 
MANAGER The Smart 
Shopper Group is rapidly 
expanding their Shop-
pers into the Sarasota 
Fl. Market and is in need 
of an experienced Sales 
Manager.  This position 
will provide leadership 
and direction to Display 
Sales Representatives. 
Applicants must have a 
proven track record of 
motivating and managing 
a sales group. Shopper 
and/or weekly experience 
is a plus. Salary com-
mensurate with experi-
ence.  Please email your 
resume with a cover letter 
and salary requirements 
in confidence to R Knight, 
CEO at rknight@smart-
shopg.com

MEDIA COMPANY look-
ing for aggressive, hard-
working, highly motivated 
advertising sales profes-
sional for Inside and out-
side sales, Sales Manag-
ers, telemarketing. We 
don’t need sales people to 
make their goal, we need 
them to beat them.
What’s in it for you? 
• Family atmosphere! 
• Excellent compensation 
plan with great incen-
tives! 
• Great earnings poten-
tial! 
• Health, Dental, Vision, 
Retirement Plans 
• Ongoing training and 
development! 
• Room for advancement!
Open territories in Cape 
Coral, Fort Myers, Bonita 
and Naples.
Please email resume to: 
jkonig @breezenewspa-
pers.com.

LIVE AND WORK in fab-
ulous Myrtle Beach, S.C. 
The Myrtle Beach Herald 
has an immediate opening 
for an experienced sales 
rep. Email resume to Tom 
Brown, tom.brown@myor-
rynews.com.

WEEKLY PAID NEWS-
PAPER EDITOR.  Seek-
ing Weekly Newspaper 
Editor for two Commu-
nity Newspapers in Clay 
County, Florida. Candidate 
must have prior newspa-
per experience, editing 
skills, writing skills, man-
agement skills, computer/
Internet savvy, willing-
ness to serve a local niche 
community, understand 
deadlines and ability to 
work with a fast paced 
production & marketing 
environment while main-
taining high ethical stan-
dards. This is a full time 
position offering compen-
sation commensurate to 
experience plus benefit 
package. EOE Please send 
letter of interest, experi-
ence and resume to jon@
opcfla.com. 

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

COMPUTER  
SOFTWARE

DISTRIBUTION  
SERVICES

PUBLICATION 
BROKERS

EMPLOYMENT

SEE

INK MAGAZINE
 ONLINE AT           

WWW.AFCP.ORG 

CLICK ON      
‘FREE PAPER INK’ 

EMPLOYMENT

DONATE AN ITEM 
TO THE RISING 
STARS SILENT 
AUCTION!

GO TO
WWW.

AFCP.ORG 

CONTENT 
PROVIDERS

WANT

INFORMATION ON 
THE

 LEADERSHIP

INSTITUTE?

GO TO
WWW.

AFCP.ORG
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ADVERTISING SALES 
MANAGER  All Island 
Media, Inc. publishers of 
Pennysaver, Town Crier 
and Trends is looking for 
an experienced sales 
manager to work in our 
Long Island office. This 
position will provide 
leadership and direction 
to Display Sales Repre-
sentatives. Applicants 
must have a proven track 
record of motivating and 
leading sales in a similar 
environment. Please send 
resume in confidence to 
jobs@lipennysaver.com

ADVERTISING SALES 
MANAGER needed for 
Florida’s largest group of 
community newspapers. 
Salary, liberal bonus and 
benefit package avail-
able for the right indi-
vidual.  Please send your 
resume with cover letter 
and salary requirements 
in confidence to: Far-
ris Robinson, President, 
to E-mail: Opportunity@
Hometownnewsol.com Or 
Fax: 772-465-5301-EOE

KAMEN & CO. GROUP 
SERVICES 
www.KAMENGROUP.com 
www.twitter.com/kamen-

group   
info@kamengroup.com  

516-379-2797
Kamen & Co Group Ser-

vices
626 RXR Plaza

Uniondale, NY 11556
We are the leading finan-
cial valuation multi-media 
publishing firm in the 
industry serving both the 
domestic and international 
publishing audience. Our 
office values book publish-
ing, social media, video, 
newspaper, shopper, mag-
azine and broadcast enti-
ties as well as investment 
co’s that deal within the 
media sector. At Kamen 
& Co Group Services, our 
continuum of publishing 
advisory services allows 
us to meet each client’s 
needs. APPRAISALS, BRO-
KERING, CONSULTING.
We have publishing 
properties for sale across 
the globe; contact us for 
specific markets and op-
portunities. Confidentially 
email us at info@kamen-
group.com and/or feel 
free to call us at our New 
York corporate office 516 
-379-2797. Follow us at 
twitter too!  www.twitter.
com/kamengroup
KAMEN & CO:  Proud to 
be the expert media fi-
nancial valuation resource 
for FORBES 400 list of 
America’s Richest People 
2016 and 2015

REVENUE IS UP! Unique 
opportunity:  four monthly 
publications in North 
Central Florida for sale. All 
publications are targeted 
toward high end senior 
gated communities. Two 
publications come with 
exclusive home delivery 
rights. All the newspapers 
are award winning. If you 
have looked at the stats 
on the senior market you 
will see the opportunities 
for the next ten years. Will 
work as consultant for one 
year if needed. For infor-
mation call 352-804-1223.

NATIONWIDE W.B. 
Grimes & Company. Check 
out our complete list @ 
www.mediamergers.com

OUTPERFORM YOUR 
CONDITIONS. Training 
and marketing materials 
supported by research 
that will help your staff 
sell more ads in this 
economy. Affordable and 
proven programs. John 
Peterson, 860-447-9198. 
Johncpeterson.com.

INSERTING MACHINE 
for SALE:  12 into 1 
Muller-Martini 227 insert-
ing machine.  Additional 
pockets also available.  
Contact Lee at lmsmith@
theflyer.com or 813-635-
3396.

NICE 6 SLOT MULTI-
publication racks for 
sale, in good condition @ 
$20.00 per rack. Can send 
a picture if interested. 
Please email Julie or Rob 
at julie@opcfla.com or 
rob@opcfla.com.  

MONETIZE UNSOLD AD 
SPACE!  Run small clas-
sified ads in your paper 
and get paid per call you 
generate.  Payouts range 
from $1.70-$126+ per 
call!  Contact Leigh Ann 
for details!  618-351-
7570,  Email: PPCProj-
ect@AdvertisingResults.
com. 

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

PUBLICATIONS
FOR SALE

PER INQUIRY
ADVERTISING

PUBLICATIONS
FOR SALE

EMPLOYMENT PUBLICATIONS
FOR SALE

MISCELLANEOUS

EQUIPMENT FOR 
SALE

WANT TO PLACE YOUR 
OWN CLASSIFIED AD? 

CALL       
THE AFCP OFFICE 

AT

877-203-2327
OR E-MAIL

AFCP@AFCP.ORG

IS YOUR CAREER 
WORTH 

5 MINUTES 
OF YOUR TIME?

INVEST IN 
TRAINING

 BY THE 
PODFATHER,

ROB ZARRILLI!

GO TO
WWW.AFCP.ORG

CLICK ON

MEMBER BENEFITS →

THE LEADERSHIP INSTITUTE →

PODCAST ARCHIVESWWW.AFCP.ORG 
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Add web design to your bottom line.

Easy-to-use. No technical skills required.
Over 70 pre-designed website themes.
We provide training for your staff.
Sales and marketing materials included.
100% white label = clients see your brand.

See it for yourself! Schedule a free 1-on-1 demo of 
the SiteSwan platform for you and your staff. 

Call: 1-800-462-9814 or visit www.siteswan.com to learn more

Create and sell websites to your advertisers with the SiteSwan platform.

Uncomplicated Pricing...

Lower Price Point...

Improved Marketing Materials...

Proven Advertiser Results...

Convenience of 1 Order National Buy...

Profitable Sales Product for Members!

Association of Free Community Papers
7445 Morgan Road - Suite 203, Liverpool, NY 13090
Call (877) 203-2327 or visit afcp.org

“The mission of AFCP is to help its members 
enchance their profitability and lead in 
strengthening the free publication industry.”



135 old cove Road – Suite 210
Liverpool, NY  13090

The free PaPer inDuSTry’S newS SourCe
www.afCP.org

- PLATINUM PARTNERS -

Valuable Information
To Improve

Your Business!

Cummings
Publication Printers Since 1914

- GOLD PARTNERS -

- PARTNERS -

Software Consulting Services
CT Genius

Bar-Z
Little Fish Big Ocean, Inc.

Affinity Group Underwriters
The Newspaper Manager

Bluefin Technology Partners
MSG Payment Systems

Streetsmart - Division of Go Plastics
Friends2Follow

xAd
Ultimate Print Source

For More Information or to Register for the 
Conference go to www.afcp.org

Class ified Ads Sof t ware

A monthly publication  provided by 
the Association of Free Community 
Papers. Our mission is to bring news 
and resources to the free community 
publication industry.

Got a newsworthy event going on 
with your business or your staff?

Send the details and photos to 
loren@afcp.org for consideration for a 

coming issue of Free Paper INK.


