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WEDDING PLANNING

SunnyBrook Ballroom Wedding Showcase set for March 12

The SunnyBrook Ball-
room is set to host its first
Wedding Showcase on
Sunday, March 12, from 1
to 3:30 p.m.

This is the perfect op-
portunity to view all of the
possibilities to make your
dream wedding a reality.
From DJs to photogra-
phers, jewelers to salons,
and florists to wedding
fashions, SunnyBrook
gives you the chance to
speak face to face with
local vendors who want
to make your special day
what it should be: a mem-

orable event!

In addition to the ven-
dors, SunnyBrook’s Wed-
ding & Sales Team will
also be available to dis-
cuss its various wedding
packages and your vision
for your perfect day. Sun-

nyBrook offers a grand el-
egantly appointed ball-
room as well as a more in-
timate ballroom, ideal for
any size celebration.

Don’t miss this oppor-
tunity to taste, see and ex-
perience what The Sunny-
Brook Ballroom has to of-
fer!

This is the perfect
opportunity to
view all of the
possibilities to
make your dream
wedding a reality.

DADDY’S GIRL

Different roles for the father of the bride

Popular movies and tele-
visions shows give the im-
pression that the job of the
father of the bride in a wed-
ding is ultimately about
making sure the festivities
are adequately funded. In
the movies, fathers fret
about the costs of every-
thing from flowers to pho-
tos.

But gone are the days
when the father of the
bride bankrolls his daugh-
ter’s entire wedding. The
Knot’s “2014 Real Wedding
Survey” reported that, on
average, the bride’s par-
ents contribute 43 percent
of the total cost of a wed-
ding; the bride and groom

The Knot’s “2014
Real Wedding
Survey”
reported that,

on average, the
bride’s parents
contribute 43
percent of the
total costof a
wedding.

contribute another 43 per-
cent; the groom's parents
spend 12 percent; the re-
maining 2 percent of the
budget is paid for by family
members or friends. That
frees up Dad for other roles
in wedding planning. With
some creativity, couples
can find ways to incorpo-
rate the father of the bride
into the festivities in even
more productive ways.

» Wedding sites: Assign
dear old dad the impor-
tant task of looking at po-
tential wedding reception
sites prior to visiting them
yourself. He may have cer-
tain connections through
work or attended business
or leisure occasions at ca-
tering halls and other ven-
ues. Dad’s connections can
pay off. Let him impart his
negotiating skills and find
the best deals with the
ideal backdrop for the fes-
tivities.

« Wardrobe: Let your fa-
ther assist the best man and
other groomsmen in secur-
ing their tuxedos or other
wardrobe essentials. Dad
also can step in and return
rented items following the

wedding.

« Beverages: Dad may
be fitting to keep tabs
on what is occurring at
the bar during the recep-
tion, ensuring that guests’
needs are being met. He
also can keep an eagle eye
trained on anyone who
may have overindulged

and needs to take a break.

« Speech: Give your fa-
ther an opportunity to
shine by letting him make
a speech. Remember, this
is a momentous day for
Dad as well, as he may be
trying to come to terms
with his daughter start-
ing a new life.

» Father-daughter song:
Let Dad pick father-daugh-
ter song, and go with his
choice even if you had
something else in mind.

« Ceremony: Even if
you prefer a less tradi-
tional wedding ceremony,
let your father walk you
down the aisle. This will

Expand the father of the
bride’s role in the wedding
by assigning him tasks
where he can put his style,
experience and excitement

to good use.
METROCREATIVE

likely be a moment he’ll re-
member for years to come.

Expand the father of the
bride’s role in the wedding
by assigning him tasks
where he can put his style,
experience and excitement
to good use.

MetroCreative
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Spring Hollow Golf Club
Banquet Facilities « Bar ¢ Full Service Restaurant

Have your Wedding Ceremony & Reception at Spring Hollow Golf Club!
Great dates still available for 2017 & 2018

3350 Schuylkill Road (Route 724), Spring City, PA 19475

610-948-5566

Contact us for more information and
to schedule an appointment.

www.springhollowgolf.com
www.facebook.com/springhollowgolfclub
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Including
kids in the
ceremony

Engaged couples often
ask their closest friends
and family members to be
part of their wedding cere-
monies. Children often par-
ticipate in weddings and
can add joviality to this
special occasion. However,
it's important to consider
a child’s age and maturity
before having him or her be
part of the wedding. Some
houses of worship restrict
child participation to kids
of a certain age, so it's
best to check with clergy
regarding their rules before
including kids in the wed-
ding party. If children need
to be coaxed down the
aisle or are prone to dis-
ruptive behavior, it may be
best to give them another
role, such as handing out
bubbles or birdseed after
the wedding.

MetroCreative

VENUE

Norco Fire Company
oflers one-stop
option for big and
small events

Norco Fire Company’s
Social Hall is now book-
ing events.

Available for weddings,
banquets, business func-
tions and other events,
the hall accommodates
seating up to 250 or can
be subdivided for smaller,
more intimate events.

The hall can also be
used to accommodate
wedding ceremonies as
well as the reception. It’s
a convenient one-stop op-
tion for guests.

Superb sound acoustics
and spacious dance floor
is perfect for those par-

ties that like to have fun,
dancing and listening to
music.

A conveniently located
beverage area Kkeeps
guests close by to enjoy
all the festivities.

Call today to reserve
the hall for your special
event. Dates are booking
quickly. Please contact
the fire company to dis-
cuss the details of plan-
ning your event at the
Norco Fire Company.

Contact us at (610)
323-3263 ext. 11 for more
info or visit www.Norco-
FireCo.org.

PERSONALIZED

HALFPOINT - FOTOLIA.COM

When wedding bells are ringing, take care to make that day and every day following one-
of-a-kind with unique flourishes that speak to you.

NORCO FIRE CO.

144 W. Schuylkill Rd.
POTTSTOWN

610-323.3263

- ———

Visit www.NorcoFireCo.org for more info

* Wedding UP TO
* Banquets 2 50
i Parties CAPACITY

Business Meetings

Tips for Planning Your
Wedding and Beyond

While making the wed-
ding day spectacular may
seem like the main goal
for engaged couples, savvy
twosomes are also consid-
ering how they will build
their home and life to-
gether after the honey-
moon.

Luckily, these days,
there are plenty of ways
to plan your big day and
happily ever after at the
same time, say wedding
trend experts.

“Couples who personal-
ize their weddings are also
quietly setting a tone for
their future,” says Nelson
Tejada, senior vice presi-
dent and chief merchan-
dising officer at Things

Remembered, a leading
retailer with 50 years of
experience providing per-
sonalized wedding gifts
and accessories.

Tejada suggests cre-
ating a customized wed-
ding logo to adorn every-
thing from invitations to
keepsake items at the re-
ception like champagne
flutes and cake servers
(items that can be used
during future celebra-
tions.)

If you work with a re-
tailer like Things Re-
membered, you can cel-
ebrate your marriage ev-
ery day by using the logo
on needed items for your
home, like cutting boards

and picture frames.

The company also pro-
vides the files to the cou-
ple, so you can use the
logo on items they don’t
sell. For example — the
cake!

Including your mono-
gram on wedding items
like drinkware, the guest
book, photo albums and
unity candles is another
personalized way to cele-
brate the big day and be-
yond. Many couples use
the same stylized initials
on home items like wall
art, blankets and aprons,
as well as accessories like
keychains, wallets and
jewelry.

PLANNING » PAGE11
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BLENDING OLD + NEW

Wedding celebrations for
blended famllles

Families come in all
shapes and sizes. During
special events — particu-
larly those steeped in tra-
dition, such as weddings —
blended families may have
to employ certain tactics
to ensure the events go off
without a hitch.

When planning their
weddings, couples must
give consideration to the
needs of their families.
Even though a wedding is
about the union of two peo-
ple, oftentimes couples en-
gaged to be married must
contend with the politics
of divorce or other familial
issues. This includes if and
how to incorporate step-
parents and stepsiblings
into the ceremony and cel-
ebration.

There are no traditional
rules regarding how to
handle blended families,
so brides- and grooms-to-
be can customize their de-
cisions based on their own
unique situations. Even
when families have been
happy through the years,
the unique circumstances
and traditions surround-
ing the nuptials can dredge
up former insecurities, and
certain aspects may require
extra patience and tact.
Here’s how to navigate the
process.

o Consider steppar-
ents and stepsiblings
VIPs. Brides and grooms
who are not particularly
close to their stepfamilies
still have to recognize the
role they play in the fam-
ily dynamics. These people
are still family, so respect
and courtesy should be of-
fered. If there is any linger-
ing animosity, extend the
olive branch on this day
and try not to let anyone
be made to feel as if they
are unimportant. A sim-

ple announcement of who
stepparents are at the wed-
ding reception or inclusion
of their names on wedding
itineraries can help smooth
over any potential bumps.
« Put others’ needs be-
fore your own. While the
wedding may be about you
and your future spouse,
you must consider the feel-
ings of others. Biologi-
cal parents and steppar-
ents may act defensively
if they feel uncomfortable
or hurt, and that can cre-
ate an air of negativity to
the day. Try to avoid this
by considering potential
areas of conflict. For exam-
ple, mothers might be hurt
if their ex-husbands’ new
girlfriends are asked to be
in a group family photo. In-
stead, select separate times
to have everyone included.
Remember to give par-
ents and stepparents pri-
ority seating as well, and
they each should be seated
next to someone they love
and someone with whom
they can converse comfort-
ably. You may think every-
one can play nice, but it’s
best not to push the issue

METROCREATIVE
Weddings can be complicated affairs when factoring in
blended families. With patience and compassion, such
families can enjoy a beautiful and happy day.

just to make a point at the
wedding.

« Recognize that some
families break the mold.
Recently, a father made
waves on the Internet when
a video of him pulling the
bride’s stepfather up to as-
sist in walking her down
the aisle went viral. This
was a wonderful image of
families making it work de-
spite their differences or the
awkwardness that can re-
sult when brides or grooms
have parents and steppar-
ents in attendance. Al-
though this scenario might
not play out for all, find
ways to impart a special
touch, especially if you're
close to both your biologi-
cal parents and your step-
parents. For example, your
biological father may walk
you down the aisle, while
your stepfather may enjoy
the first dance.

o Order flowers and
gifts for all. Purchase flow-
ers and wedding party gifts
for all of the special people
in your lives, including your
stepfamily.

MetroCreative

215-679-5948

* Banquet Capacity 10-100 Guests
(75 Guests with DJ & Dance Floor)

* Exclusive Use Of Our Facility For Your Event

* Jacuzzi® Fireplace Theme B&B Suites Available

Come to the

Globe...

and Travel

Perfect Location for Wedding Banquets,
Rehearsal Dinners, Showers Or Parties

* Victorian Pub, Full Service Bar And Big-Screen TV

N

banquet or rehearsal dinner

Not valid on NYE or Valentine’s Week.

The Globe Inn ® 215-679-5948
With this coupon.

Not valid with other offers.
Exp. 12/30/17.

.

\

Jacuzzi® Fireplace Suite

The Globe Inn © 215-679-5948
With this coupon.

Not valid with other offers.
Exp. 12/30/17.

_J \_ L J o
°  free ¢  $200ff 7 $189-$229 -
S‘Ef:%z(:r/g’;:%?;ﬁt Gift Certificate Romancg Package
with booking of wedding, Good for One Year in a Includes Dinner At The

Not valid on NYE or Valentine’s Week.

/

Carriage House Restaurant

The Globe Inn » 215-679-5948
With this coupon.
Not valid on NYE or Valentine’s Week.

Not valid with other offers.
N\ 7

Exp. 12/30/17.

Conveniently located in the secluded Upper Perkiomen Valley. Minutes away from Shopping, Skiing, Fishing, Trails & Relaxation!

326 W. 4TH STREET | E. GREENVILLE | GLOBEINN.NET | GLOBEINN@AOL.COM
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YOU SHOULDN’'T HAVE

The Good, Bad and Ugliest Wedding Gifts Ever

For many couples, there’s
nothing more exciting than
creating wedding wish lists.
Almost half (45 percent) of
U.S. adults who are or ever
have been married or engaged
have had a bridal registry, ac-
cording to a recent Moen sur-

Respondents

to the Moen
survey told

tales of getting
such gaffes as
ameat griller

for a vegetarian
couple, and even
“ball and chain
underwear.”

- Bridal Gowns

vey conducted online by Har-
ris Poll.

Registries can help you
avoid receiving disappointing
gifts. Respondents to the Moen
survey told tales of getting
such gaffes as a meat griller for
a vegetarian couple, and even
“ball and chain underwear.”
Good gifts ranged from cook-
ware to dream vacations.

However, even with a regis-
try, many realize post-nuptials
their list may have been less
than ideal. If you're headed
down the aisle, plan ahead to
avoid these common registry
mistakes:

= Including impractical
items: Think twice before
registering for large or spe-
cialty products that take up
storage space but may never
get used, like a panini press

or ice cream maker.

= Aspirational registering:
Register for pieces that fit
who you really are, not who
you want to be.

= Sticking too much to tra-
dition: Don’t register for tra-
ditional items, like silver flat-
ware or formal china, unless
you'll truly use them.

“Instead of registering for
traditional items you’ll rarely
use, consider requesting gifts
to make daily life better, like
a kitchen faucet with a pull-
down hose for easy clean-
up, or a soothing rainshower
showerhead to provide relax-
ation after a long day,” sug-
gests Andrea Maher, senior
marketing communications
specialist, Moen.

Courtesy of StatePoint

Make your
Special Day
one to
Remember...

“Our Service is Our Reputation’

« Mother of The Bride

« Mother of The Groom

» Brides Maids

”

TN
RN

\/
B

318 High St., Pottstown

610-323-6712

Some of the worst gifts real-life
= married couples received

&

“An |OU.”

Some of the best gifts received:

| 45%

Almost half (45 percent) of
U.S. adults who are or ever
have been married or
engaged have had a bridal
registry, according to a
recent Moen survey.'

“A meat griller.
we're vegetarian.”

Their spouse Monetary gifts

3

“Ball and chain
underwear.”

Compiling a registry that is “just right”
can be a complicated process. Moen
went behind the (bridal) veil to discover
all the details on registries.

A cruise to
the Bahamas

A machete.” Cookware

FIND OUT MORE AT MOEN.COM 07 MOEN

COURTESY OF STATEPQINT

Bridal Briefs

According to the 2015 Real Weddings Study from the premier multiplatform wedding re-
source The Knot, the most popular month for couples to get engaged is December. Sixteen
percent of survey respondents became engaged in the final month of the calendar year. The
survey also found that the average length of a couple’s engagement is now 14.5 months.
Where June once was the most popular month of the year to tie the knot, today's couples
are now heading down the aisle most often in October. Seventeen percent of weddings now
occur in October, closely followed by 15 percent in September. And at what age are couples
saying their “I dos”? The average marrying age for a bride is 29 and it is 31for the groom.

Longevity in marriage is something to be celebrated. Couples who reach fiftieth and six-
tieth wedding anniversaries often commemorate those anniversaries with big parties. But
there are some around the world who would consider golden anniversary celebrants to still
be newlyweds. In December 2015, Karam Chand, 110, and his wife, Kartari Chand, 103,
from Bradford, West Yorkshire (originally from India), celebrated their 90th wedding anni-
versary, becoming the world’s longest-betrothed couple. In America, John and Ann Betar,
ages 104 and 100, respectively, have been married 83 years as of 2016. The couple eloped
in 1932. They have been named one of America’s longest-married couples by the World-
wide Marriage Encounter.

Though the idea that white wedding dresses symbolize virginity and purity is often cited as
the reason behind wedding dresses being white, a 2014 exhibit at the Victoria & Albert Mu-
seum in London indicated that white wedding dresses were a symbol of wealth and had lit-
tle, if anything, to do with virginity. The exhibit, titled “Wedding Dresses 1775-2014," noted
that, during the 18th and 19th centuries, white wedding dresses indicated a family could af-
ford to buy a dress the bride would wear only once. During that time, white dresses were es-
pecially difficult to clean and that made it impractical for any but the wealthy to purchase
dresses that would likely never be worn a second time. England’s Queen Victoria, who married
Albert of Saxe-Coburg in 1840, is widely credited with popularizing the white wedding dress.
White dresses remain a traditional and popular choice today, though many brides opt for var-
ious shades of white if not an entirely different color.
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IDO, TAKE TWO

How to celebrate
amarriage the
secondtimearound

Couples are returning
to the altar in increasing
numbers, as second and
third weddings are becom-
ing ever more popular. Pew
Research Center indicates
that, as of 2014, 64 percent
of divorced or widowed
men have remarried, com-
pared with 52 percent of
previously married women.

Lavish second weddings
were once uncommon, but
that trend is also shifting.
Couples who are taking
another crack at marriage
are tying the knot with re-
newed vigor and with wed-
dings that may rival some
first-timers’.

Men and women who are
remarrying after divorce
or being widowed may not
know how to approach plan-
ning their upcoming nup-
tials. The following are some
guidelines to making the
wedding sequel a success.

Wardrobe

Couples who have been
married before often find
that they have more leeway
with regard to their wed-
ding wardrobes than they
did when tying the knot for
the first time. Brides may
choose something less tra-

Couples who
are taking
another crack
at marriage are
tying the knot
with renewed
vigor and with
weddings that
may rival some
first-timers’.

ditional than a long, white
dress. In fact, this can be a
time to let loose and select
something that is festive
or even funky. This also
may provide a great op-
portunity to choose cloth-
ing styles from different
cultures or ties into one’s
heritage. This freedom also
allows brides to broaden
their horizons with regard
to where to buy their wed-
ding wardrobes.

Grooms may opt for
something more casual
than a tuxedo or coordi-
nate with their brides-to-be
so they are on the same cre-
ative page. Colored tuxedos
and vintage suits are accept-
able, even though such attire
might have raised a few eye-
brows the first time around.

Guest list

The guest list doesn’t
have to be a source of anx-
iety. Others will understand
that there may be a melange
of people at a second wed-
ding. Children from previ-
ous marriages as well as di-
vorced spouses or former
parents-in-law are not out of
the question. Even if exes will
not be included, make sure
they know about the nup-
tials in advance of others.
It’s common courtesy, and it
can help head off feelings of
ill-will.

Some couples choosing to
tie the knot again scale back
the size of the wedding this
time around, feeling some-
thing smaller and more in-
timate — with only the clos-
est of friends and family — is
more suitable.

Registries and
wedding gifts

Considering couples who
have been married previ-
ously likely have many of
the housewares and items
for daily living that first-
timers may not, registering
for these gifts is not neces-
sary. What’s more, some of
the same guests may have
been present at first mar-
riages and gifted then. In
lieu of gifts, couples may
ask guests to donate to a
specific charity or forgo
gifts altogether.

Vows

Couples can use expe-
rience to draft vows that
have personal meaning
to their unique situations
and make the wedding
ceremony even more spe-
cial.

People getting married
again can impart their
own personalities into
the ceremony and party to
follow. There are no hard
rules governing second
weddings, so couples can
plan their weddings with
good times in mind.

MetroCreative

There are no hard rules
governing second weddings,
so couples can plan their
weddings with good times
in mind.

METROCREATIVE

Call for details!

Celebrate your love with a spectacular event your guests will be talking about
for years to come. We look forward to making your wedding day exceptional!

Weddings - Banquets -
Rehearsal Dinners - Engagement Parties - Showers

Friendship
Hook & Ladder

—

Unforgettable Receptions

CALL JENN 610-306-7596

S. Reading Ave. & 3rd St., Boyertown
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VENUE

The Restaurant and Bar at Golden
Oaks — Great food. Great drinks.
Authentic rustic charm.

Great food. Great drinks.
Authentic rustic charm.

That’s how we describe
The Restaurant and Bar at
Golden Oaks.

Our varied menu appeals
to both golfers and diners
alike. Whether you worked
up an appetite out on the
course and just want a great
burger and fresh cut fries
or you are out on the town
and want a four-course meal
paired with a favorite wine,
The Restaurant and Bar at
Golden Oaks can make it
happen. And our extensive
selection of craft beers, both
on tap and in bottles and
cans, will impress the serious

Your Special Day

Deserves A

Special Location.

beer drinkers in the crowd.

The Restaurant and Bar
is open daily for lunch and
dinner during the golf sea-
son (check hours of operation
during the offseason) and of-
fers great outdoor dining
overlooking our award-win-
ning golf course. The Restau-
rant and Bar at Golden Oaks
is an excellent choice for wed-
dings, banquets or corporate
dinners. The “Farmhouse” is
an marvelous alternative for
smaller more intimate gather-
ings and offers three rooms for
overnight guests and “stay and
play” packages. One visit and
you will agree with our motto:
Eat. Drink. Play golf.

Overnight

Accommodations

Now Available

in Our Farm House

The Restaurant and Bar
at Golden Oaks is the perfect
choice for weddings, banquets,
rehearsal dinners and bridal
showers. Our event coordi-
nator provides personal plan-
ning and attention to detail so
that your special day will be
a celebration that is memora-
ble. Several venues are avail-
able to accommodate vari-
ous size receptions, includ-
ing space where couples can
be married. Smaller more in-
timate events can be held in
our “Farmhouse,” where over-
night accommodations are
also available. Golden Oaks is
the perfect location for incred-
ible wedding photographs on

The Restaurant & Bar-af
GOLDEN OAKS GOLF CLUB

Celebrate your special day in the rustic charm of our 1850’s restored barn,

overlooking our award-winning golf course. The Restaurant & Bar can accommodcte
various size events with multiple venues, including an enclosed Terrace, a private
Pavilion, a Loft overlooking the Restaurant, and 1§
location for wedding ceremonies and reception.

Our experienced staff will help you plan you
occasion unforgettable. Please speak with

A Beautiful venue for weddings, rehearg

o

Open

fo |
the

Public

perfect —

ContacRif@han
&t 6105446000 et 01l
odemailri@goldenvaksgolfelubfeom!
\isSifourgwebsite}
Wawwigoldencaksgolfelubfcom!

tolviewgourdWedding{G alleny

our award-winning golf course.
And finally flexible, affordable
wedding packages are avail-
able and can be customized to
fit your specific needs.

The Restaurant and Bar at
Golden Oaks — Great food.
Great drinks. Authentic rustic
charm.

The Restaurant & Bar at
Golden Oaks is located at 10
Stonehedge Drive, Fleetwood,
PA19522.

For more information, con-
tact Ri Chan at 610-944-6000
ext. 3011 or email ri@goldeno-
aksgolfclub.com.

Visit www.GoldenOaks-
GolfClub.com to view our wed-
ding gallery!

Petsin the
ceremony

Pets play important roles in
their owners’ lives and are in-
creasingly included in more ac-
tivities, such as vacations, din-
ing out and even weddings. The
National Association of Profes-
sional Pet Sitters says more cou-
ples are customizing their wed-
ding celebrations and bridal par-
ties to include pets. Dogs and
cats are turning up in wedding
photos as well as trips down the
aisle. Some pets even serve as
ring bearers. Before giving your
pet a job for the wedding, con-
sider his personality and temper-
ament. Adog or cat accustomed
to a quiet home may behave dif-
ferently when placed in a room
full of excited people. In addition,
confirm that pets are allowed in-
side your ceremony space. Make
sure toinform guests that an ani-
mal will be present, so those with
allergies can take precautions. If
it isn't practical to have animals
in the ceremony, give them a pri-
mary spot in wedding or engage-
ment photos.

SPIRITS

BRANDPOINT

Wine is the first thing guests are offered when
they take a seat, and - you know that they say - it's
important to make a good first impression.

4 wine buying

tips for weddings

Traditional wedding
rules have fallen by the
wayside — food trucks
are in, having a hashtag
is a must, bridesmaids
no longer wear the
same dress and grooms-
men are sometimes in
sneakers. Couples are
actively seeking ways
to differentiate them-
selves and get creative.
All that aside, there is
one thing that remains
constant - weddings
must have wine.

Without wine, there
is no glass to raise dur-
ing the toast to the bride
and groom and nothing
to drink when the bar
closes during dinner.
Wine is the first thing
guests are offered when
they take a seat, and -
you know that they say
- it's important to make
a good first impression.

Choosing the right
varietals for your wed-
ding does not have to
be a stressful endeavor.
Whether you're a novice
wine drinker or a con-
noisseur, follow these
four tips and you'll
please a crowd without
spending a fortune:

Say "cheers!" with
a sparkling wine

People love a good
toast, and nothing
washes down a teary
maid of honor speech
like a glass of spar-
kling. Riondo Prosecco
is an accessible option
that's ideal to enjoy any
day of the year, but per-
fectly suited for special
occasions. You'll get six
pours out of a bottle, so

plan accordingly!
WINE » PAGE1l
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GETTING THERE

Transportation tips for getting around on your big day

Weddings are momen-
tous events for the couple
tying the knot as well as all
of the friends and family in-
vited to share in the big day.

Before couples can tie the
knot and cut a rug at their
receptions, everyone, couple
and guests included, must
arrive at the location (or
locations if the ceremony
site differs from the recep-
tion area). Though arrang-
ing wedding day transpor-
tation can be difficult, there
are ways to make the pro-
cess go more smoothly for
guests and bridal party
members.

Determine your needs

Before a transportation
plan can be made, couples
must first map out their
needs. Everything should
be built around the cere-
mony. Once the ceremony
time has been set, the rest
of the day can be arranged
around that time.

Determine how much time
is needed to travel from the
ceremony to the reception
area. Allocate enough time
before the cocktail hour to
allow for traffic, photos and
any other needs that may
take up time. Couples do not
want anyone, included them-
selves, to feel rushed.

Once the timing has been
orchestrated, couples can fig-
ure out exactly which types
of transportation will be re-
quired.

Book personal
transportation first

Happy couples must make
their own transportation
their top priority. Arrange
for the couples’ transporta-
tion between five and seven
months in advance of the
wedding. It could be prefer-
able to book it even further
in advance if a couple is get-
ting married around a holi-
day or during prom season
when limousines and party
buses are in high demand.

TR
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Remember, unless the bride-
to-be plans to be seen by her
groom, couples will need sep-
arate transportation to the
ceremony site. Factor multi-
ple vehicles into the wedding
transportation budget.

Explore your
personality

Brides and grooms have
many transportation options
at their disposal. If a limou-
sine doesn’t add the spark of
creativity they desire, they
can opt for a VW bus or a
retro roadster. Outdoor en-
thusiasts might want to ride
off on horseback, while easy
riders might prefer to rev up
the engine on a Harley-Da-
vidson. Couples should never
feel penned in by tradition,
especially when something
else makes them feel re-
markable and the budget al-
lows for it.

Have your getaway car
ready

Couples generally opt
to arrive to the wedding

and reception in style, but
take their own vehicles or
cabs home afterward. This
requires some advanced
planning. Enlist the help of
friends to park the return-
trip car in a convenient lo-
cation. Check with the ca-
tering hall to see if a vehi-
cle can be left in their lot
overnight. Otherwise, ar-
range to grab a ride home
with friends or family.

Consider others’
needs

Have the names and
phone numbers of taxi
or ridesharing services
available for those who
may not be able to drive
after the party. Elderly
or disabled guests might
appreciate prearranged
transportation as well.
Although couples can ar-
range for transportation
as a courtesy to others,
they don’t need to make
arrangements for every-
one.

MetroCreative

Before couples can tie

the knot and cut a rug at
their receptions, everyone,
couple and guests
included, must arrive at the
location (or locations if the
ceremony site differs from
the reception area).
METROCREATIVE

Our Doors Open To Wonderful...
WEDDING RECEPTIONS!

Reserve Your Special
Date Early At The...

BOYERTOWN ORIOLES

Fourth and Washington Sts.
Boyertown

Private Party &
Banquet Arrangements
Also Available

Phone

610.367.2212
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WEARIT WELL

Selecting a Comfortable Wedding Gown

Many brides-to-be visit
bridal shops with specific
goals in mind regarding the
style of their wedding gowns.
Some women come equipped
with magazine tear-outs or
pull up ideas on their mobile
phones. Others may have an
entire scrapbook filled with
various ideas they’ve been
compiling for years.

Much consideration is
given to wedding gowns.
The cost and silhouette of the
dress may garner the bulk of
that consideration, but brides
might want to spend more
time considering comfort.

Depending on the time
of day their weddings take
place, brides can spend 12
hours or more in their wed-
ding gowns on their wed-
ding day. However, when
shopping for their gowns,
brides may prioritize beauty
over comfort, even though
it’s entirely possible to find
a gown that’s both stunning
and comfortable. When staff
and friends or family who
have come along to offer ad-
vice start to blush over wed-
ding gowns, brides-to-be
may feel pressured to down-
play any discomfort they feel.

To make sure brides look
flawless and elegant but are
still comfortable in their
wedding gowns, consider the
following tips.

« Know what to high-
light and what to cover up.
No two body types are the
same, and many women feel
certain parts of their bodies
are their best assets while
they want to downplay oth-
ers. Try on gowns that play
up your best features. If you
have shapely legs, consider
a dramatic gown with a slit
to show them off. Certain
gowns can enhance the de-
collete or show off an hour-
glass shape. Remember,
many gowns can be modi-
fied so that you feel secure
and confident. Sleeves can
be added or fabric placed

to cover up any perceived
flaws. Confidence and pride
are important parts of the
comfort factor.

« Get sized correctly.
Bridal gown sizes do not co-
incide with street sizes. De-
pending on the manufac-
turer, brides may have to
select gowns that are sev-
eral sizes larger than they
would normally wear. This
should not be a cause for
alarm. Brides should go by
their measurements. At-
tempting to squeeze into a
dress that is too small will
only lead to discomfort on
the wedding day.

« Purchase the right un-
dergarments. Improperly
fitting bras, shapewear and
other undergarments can
lead to discomfort as well.
Some seamstresses can sew
in supportive cups to remove
the need for separate bras.
Brides can explore various
options to reduce the visi-
bility of certain accoutre-
ments.

« Move around in the
gown. Brides should not
just stand in front of the
mirror and smile when try-
ing on gowns. Put them
through their paces. Try
sitting, bending and even
a little dancing. Make sure
the dress is comfortable to
move around in.

« Try different op-
tions. The gown brides
have in mind may not be
the one they ultimately go
home with. Explore differ-
ent styles and materials.
Choose cooler, breezier fab-
rics and lightweight gowns,
like crepe, georgette or or-
ganza, for summer wed-
dings. Heavier fabrics, such
as brocade, may be more
comfortable in the winter.

Wedding gowns can be
both beautiful and comfort-
able for those who know how
to shop.

MetroCreative
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Wedding gowns can be both beautiful and comfortable for those who know how to shop.
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DRESS THE PART

Determining wedding day dress codes

Many details, including
the location, time and date
of the wedding, are spelled
out on the wedding invita-
tions. However, invitations
can sometimes leave guests
confused about the appro-
priate style of attire for the
occasion. Even though wed-
ding invitations rarely offer
specific information regard-
ing attire, chances are the
wording will provide clues
that can help guests inter-
pret the desired dress code.

Casual

If the invitation mentions
casual attire, it’s important
to realize that everyday ca-
sual is different from wed-
ding casual. Jeans, shorts
and tank tops are unac-
ceptable unless otherwise
noted. Err on the side of
caution and go with busi-
ness casual, which includes
chinos, slacks, a polo shirt

or button-down shirt for
men. Women can wear a
sundress or slacks or a skirt
and an attractive blouse.
If the invitation mentions
beach casual, shorts and
even sandals are likely ac-
ceptable.

Semiformal

Semiformal dresswear,
sometimes referred to as
“dressy casual,” is a step up
from casual clothing. Cock-
tail dresses or a more ele-
gant skirt and top are the
norms. Gentleman gener-
ally wear a suit and tie. Co-
ordinate the colors of cloth-
ing to the time of day. Fab-
rics should represent the
season. For example, a linen
suit will not pass at a win-
ter wedding.

Formal

Formal attire is the de-
fault dress code for the ma-

jority of weddings. When
the invitation does not
specify a dress code, it is
safe to assume formal at-
tire is expected. Men can
choose among a dark suit
and tie or a tuxedo. Women
can opt for a formal cock-
tail-length dress, a classic
suit or a long dress. Select
among tones that are gray,
black or brown.

Black tie

Black tie events also re-
quire formal attire. Black
tie typically goes hand-in-
hand with an evening wed-
ding. Black tie is more rigid
for male guests, who should
wear a tuxedo, black bow
tie, cuammerbund, and pat-
ent leather shoes. Women
have a little more leeway
with their attire at such
gatherings. A long evening
gown might be preferable.
However, a chic cocktail

Wine
FROM PAGE 8

Good things come in
threes

In addition to a spar-
kling, you'll want a red and
a white option that are fa-
miliar and food-friendly.
You can't go wrong with
a Merlot - look for labels
from the Napa region. For
a white, Terlato Friuli Pi-
not Grigio is exceptional

and ideal for food pairing.

Wine math: What you
didn't learn in school

Running out of wine
mid-wedding isn't an op-
tion, so it's important to
do the math. You should
anticipate getting about 5
glasses per bottle and as-
sume that each guest will
drink one glass per hour.
Follow this rule and the
wine will flow all night
long, keeping you and your
guests happy.

Don't break the bank,
but stay away from
the cheap stuff

Choosing an excel-
lent wine doesn't mean
paying top-dollar, but
buying too cheap can
mean sacrificing qual-
ity. There are countless
high-quality, delicious,
wines available for $10-
$20 per bottle, so leave
the cheap stuffon the bot-
tom shelf!

Courtesy of BrandPoint

Planning

FROM PAGE 4

Your monogram can
also make a fun and mem-
orable addition on items in
your gift bag for the wed-
ding party and guests. To
thank your wedding party
properly, be sure to seek
out items they will actually

use, such as t-shirts and
high-quality water bottles
like Corkcicle, Contigo or
TruHydrate.

Attending a wedding?
Guests too can help the
couple create a life to-
gether with personalized
wedding gifts that help
make the house a home.
There are many useful,
beautiful home gifts that
can be given a personal-

ized touch.

For more ideas for bride
and groom and everyone
in attendance, visit Thing-
sRemembered.com/Weddings.

When wedding bells are
ringing, take care to make that
day and every day following
one-of-a-kind with unique
flourishes that speak to
you.

Courtesy of StatePoint

dress also can be accept-
able, and darker, neutral
colors are most appropriate.
Some invitations may refer-
ence “Black Tie Preferred.”
While men may opt for a
tuxedo, a black suit also can
be worn.

White Tie

The most formal of oc-
casions will request white
tie attire. Ball gowns and
tuxedoes with tails are the
norm, as are dramatic jew-
elry and hairstyles. White
tie attire is akin to what one
might see worn to awards
shows.

When attending a wed-
ding, it is always better to
be overdressed than under-
dressed. Guests can consult
with fellow guests or the
bride and groom if they are
unsure of the dress code.

MetroCreative

VENUE

Keystone Fire
Company oflers
perfect setting
special events

The Keystone Fire
Company located on
North Walnut Street in
Boyertown offers two so-
cial halls for wedding re-
ceptions, banquets or par-
ties.

Our Upstairs Social Hall
seats up to 150 quests and
our Downstairs Hall seats
up to 300 quests. We have
spacious rooms, both up-
stairs and down, and each
halls has a small stage.
Dance floors areas are avail-
able for each hall. Two park-
ing lots are available to ac-

Seating
available for up
to 300 guests.

commodate all guests. De-
licious meals are prepared
for a hot/cold buffet or fam-
ily style and are available
with a private full-service
bar. We have non-smoking
rooms, but have a smoking
area outside.

For more information,
please call us at 610-367-
2200.

$ well o
Wc@m

KEYSTONE
FIRE CO.

Boyertown

For information call

610-367-2200,
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s everd s opens to ewy@/w/
Attendees will experience the full
SunnyBrook treatment, including:

- A Bridal Swag Bag

- A chance to spealz with local vendors

- Complimentary Hors D'oeuvres
Pre-register at
TheSunnyBrook.com

Sunday, March 12, 2017
1:00 pm to 3:30 pm
Snow Date: Mar 19th

50 Sunnybrook Rd., Pottstown, PA 19464 e 484- 300-4681 ext 29
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