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AFCP/NANI Headquarters:
Loren Colburn, Executive Director

Cassey Recore, Administrative Assistant
Alix Browne, Administrative Assistant

135 Old Cove Road – Suite 210
Liverpool, NY  13090

Toll Free:  877.203.2327
Fax:  720.528.7943

Email:  loren@afcp.org
Web:  www.afcp.org

Editor:
Dave Neuharth
P.O. Box 1149

Summerfield, FL 34492-1149
Phone:  352.362-7350
Fax:  352.347.3384

Email:  DJNeuharth@aol.com

Composition:
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marketing representative:
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MISSION STATEMENT
Bring news and resources to the attention of the 
free paper industry by publishing a responsible 

quality magazine.

Free Paper INK is dedicated to 
keeping the industry informed on 
key issues, topics and industry 
news. If you have any items of 
interest that should be shared with 
people throughout the Free Paper 
Industry, simply email them to 
loren@afcp.org. We welcome your 
input, appreciate your readership 
and look forward to your contribu-
tions to our content.

Free Paper INK is not liable for er-
rors appearing in advertisements 
beyond the cost of the space 
occupied by the error, and noti-
fication must be made in writing 
within ten days of publishing. The 
right is reserved by Free Paper 
INK to edit, reject, or cut any copy 
without notice.

NO CASH REFUNDS

The opinions of the individual 
contributors or correspondents do 
not necessarily reflect those of the 
publication or its management.

Free Paper INK may include mate-
rial produced under copyrighted or 
syndicated ad service. Permission 
of the publisher must be obtained 
before copying any of the material 
from any issue of Free Paper INK. 

DEADLINES:  The deadline for 
classified ads, display ads and edi-
torial is the 4th of every month.

Cover Photo:
Loren Colburn
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th The July-August issue of INK will take a look into Free Com-
munity Paper month and what type of things we can be doing 
to promote our industry at the local level. July-August will also 
include any newsworthy current events within the industry to 
keep you up to date.
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Uncomplicated Pricing...

Lower Price Point...

Improved Marketing Materials...

Proven Advertiser Results...

Convenience of 1 Order National Buy...

Profitable Sales Product for Members!

Association of Free Community Papers
7445 Morgan Road - Suite 203, Liverpool, NY 13090
Call (877) 203-2327 or visit afcp.org

“The mission of AFCP is to help its members 
enchance their profitability and lead in 
strengthening the free publication industry.”

1000 Hedstrom Drive
Ashland, OH  44805
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EDITOR’S VIEWPOINT

Conference  
	 Reflections 

Dave Neuharth
Editor

You might say that Louisville 
was a blast.

Members who attended the Associa-
tion of Free Community Papers (AFCP) 
annual conference had a ringside seat 
on the Ohio River to view the largest air 
show and fireworks display in the states. 
Military and civilian planes flew along 
the banks of the river for over five hours 
and then the fire works blasted off over 
the river. The event is called Thunder of 
Louisville and is the kickoff celebration 
for the Kentucky Derby.

Then there was Club AFCP, planned 
by the Rising Stars, at the Fourth Street 
Tavern. It was well attended and pro-
vided food, drinks, games and enter-
tainment. Gainesville, Florida publisher 
Charlie Delatorre added to the enter-
tainment when he jumped on stage to 
sing and the place was rocking.

Then there is the other side to the 
conference – a great trade show pro-
vided by the vendors, and the training 
sessions provided by speakers and TLI 
instructors. The sessions left you with a 
ton of knowledge to take home.

There was so much going on at this 
conference that it was hard to keep up 
with all the activities. A great job was 
done by the AFCP and SAPA offices and 
conference committee members who 
kept it on track.

Shane Goodman provided us with 
important information on delivery. This 
is the often forgotten part of our busi-
nesses that is important. 

Pay them well. Communicate often. 
Get rid of problems drivers immediately. 
Clearly define what is expected in writ-
ing. Say thank you often. Coffee and 
donuts go a long way.

If you are using racks for distribution, 
have your company name and contact 
information on the rack. State that any 

unapproved publications in the rack will 
be removed. 

If you are in the market for racks, 
try the daily newspapers in your mar-
ket. Between the loss in circulation and 
failed free paper efforts, tons of them 
are available.

If someone has a relationship with 
the owner or manager of a store, use 
it to receive permission to place racks 
there. Train your drivers to locate, and 
then pay them to set up, new stops. It 
is usually better to be inside a store. By 
the counter going out is ideal.

Lots of ideas were discussed on nu-
merous other topics. And it will happen 
again next year. Let Your Ideas Shine 
at the 2018 AFCP Conference & Trade 
Show in Baltimore at the Inner Harbor 
on May 3-5.

A first in the free paper industry took 
place in April in New York. The Commu-
nity Papers of New York (FCPNY) joined 
with the New York Press Association and 
the New York Newspaper Advertising 
and Marketing Executives for two days 
of seminars and networking.

FCPNY Executive Director Dan Holmes 
said, “It was amazing to hear the obser-
vations, concerns and 	 questions from 
members of those organizations. They 
parallel the issues that FCPNY mem-
bers face every day. We look forward to 
future collaborations as we protect and 
grow the print industry and build on the 
synergies that exist amongst all of us.”

Photos of the conference are included 
in this issue of INK.
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In March, 2017, the United States 
Postal Service and other interested parties filed 
comments with the Postal Regulatory Commission 
(PRC) in the ten-year rate review proceeding. More 
than 40 separate sets of comments were filed, with 
most industry submissions taking the position that 
the last ten years of a rate setting process where 
rates were limited, across a class basis, to the CPI 
rate cap had worked well 
to bring needed predict-
ability and stability to Postal 
Service pricing and industry 
stakeholders.

As predicted, the USPS 
was asking the PRC to 
eliminate the CPI cap and 
establish in its place a sys-
tem where the Postal Ser-
vice could largely set rates 
the way it likes, with only 
a very general requirement 
to provide the industry with 
some advance guidance 
on the timing and size of a 
proposed rate increase and 
to make its rates “fair and 
reasonable”.

In support of its position, 
the Postal Service recited 
its usual list of woes includ-
ing declining mail volume, 
the expansion of its delivery 
point network, with more homes and businesses 
that need delivery, and the trend that has resulted 
in fewer pieces of first class mail, the class of mail 
that has historically provided the most contribution 
in revenue to the Postal Service. 

In support of its arguments, the Postal Ser-
vice asserted that the PRC had broad authority 
to change the rate setting mechanism during the 
ten-year review. Elements of the law like the CPI 
cap that other stakeholders have argued are “man-
datory”, the USPS suggests were only “mandatory” 
during the first ten years. Under the Postal Service’s 

reasoning, from now on “anything goes” as long as 
it helps the Postal Service achieve financial stability. 

In examining all of the objectives and factors 
to be considered under the law, the USPS clearly 
considers “financial stability” to be number one. It 
asserts that all other objectives are dependent on 
the USPS having sufficient revenues to improve its 
equity position, to meet operating requirements, 

and to have liquidity for future 
changes in the marketing and 
delivery industry.

As additional support for its 
arguments, the Postal Service 
points to foreign postal ser-
vices where there is no similar 
price cap or limit on pricing 
authority. Ironically, many 
other commenters looked to 
the operations of post offices 
in other countries to show how 
poorly nations without a price 
cap system or limit on rates 
have done in retaining vol-
umes and competitive position 
with other delivery services.

The Service asserts that it 
has done what it can to reduce 
costs, including the expansion 
of non-career employee us-
age, delivery route consolida-
tions, and facility and network 
consolidation. The USPS asks 

the Commission to not engage in second guessing 
postal management’s business decisions, but to 
recognize that it has been engaging in honest and 
efficient management practices.

In urging the Commission to eliminate the cap, the 
Postal Service did not make any specific recommen-
dations or submit any alternative systems or models 
for what it would like the PRC to do. Presumably, if 
the Postal Regulatory Commission finds that the sys-
tem is not obtaining its objectives and that the cap 
system can be changed (a topic that will certainly 

USPS Asks PRC to 
	 “Bust the Cap”

by Donna Hanbery, Executive Director, Saturation Mailers Coalition

“As predicted, the 
USPS was asking the 

PRC to eliminate 
the CPI cap and 

establish in its place 
a system where the 
Postal Service could 
largely set rates the 

way it likes...”

Continued on page 11
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Saturday’s closing event in Club 360 was a highlight with the amazing Thunder Over Louisville air show and fireworks display.

2017 Louisville Conference –
	 Knocked it out of the Park!
It didn’t take long for attendees at this 
year’s AFCP Annual Conference and Trade Show to 
get comfortable with their host city and surroundings! 
Regardless of how each adjusted to pronouncing the 
city’s name –  LooaVul, LuhVul, LooyVille, LooAVille 
– Louisville and the great state of Kentucky provided 
the perfect backdrop for a wonderful conference.

For three straight days attendees 
shared what things were working well, 
what things we all need to work better 
and some things that just aren’t work-
ing at all. This sharing process opened 
the minds of attendees to new oppor-
tunities for building their businesses 
and establishing new friends in the 
industry to connect with going forward.

The general sessions covered a 
broad spectrum of industry topics, 
providing options for all types of busi-
ness development and growth. Mi-
chael Allosso’s keynote and workshop 
offered great insights into what it takes for each of 
us to be…Us On Our Best Day – Every Day! The thirty 
TLI classes presented as part of The Leadership Insti-
tute offered attendees a chance to explore the sales 
process at a deeper, more productive level. The trade 
show showcased industry partners who offer solutions 
to problems we all face as well as the tools publishers 
can utilize to build their businesses.

These three information filled days were jam packed 
with presentations and hard work, so it was only fit-

ting to offer evening events that were relaxing and 
enjoyable. The Thursday night opening networking 
dinner set the stage for a productive gathering. The 
conference gained even more momentum on Friday 
night as the annual Club AFCP event moved up the 
street to Fourth Street LIVE! This area of downtown 
Louisville was the ideal setting for a good old fash-

ioned AFCP party with music provided 
by the Nashville duo Stone Silo. To 
cap off the exciting pace of the week, 
the Saturday closing event in Club 360 
provided the most amazing vantage 
point to relax and network with fellow 
professionals one more time, while 
viewing the Thunder Over Louisville 
air show and spectacular 30 minute 
fireworks display.

As any gathering of this nature, the 
level of success is determined in part 
by the planning and preparation that 
goes into the event. For that we want 
to thank the amazing group of volun-

teers who provide the time, energy and ideas to pull 
off a successful conference of this magnitude. 

The other part of the equation for a successful con-
ference is the attendees who make time in their busy 
schedules to participate in the discussions, contribute 
ideas and invest in sharing information like no other in-
dustry could even imagine. You are the true winners in 
this process and the key to allowing all of the attend-
ees to go back home and “Knock it out of the Park!

by Loren Colburn, AFCP Executive Director

Stone Silo performed at Club AFCP.



June 2017

INK

9

CONFERENCE 
NOTES

C
o

n
fer

en
c

e n
o

t
es

AFCP Honors the Best of the Best
Appen Media Group (Alpharetta, Ga.) was 
the “Best of Show Winner” for the most overall points 
earned with winning entries in the 2017 Association 
of Free Community Papers (AFCP) “Best of the Best” 
annual publication awards presentation at 
the annual conference in Lou-
isville, Kentucky.

This year’s contest in-
cluded over 1,300 entries 
in 90 different publishing 
categories as well as an ad 
design contest that required 
specific advertiser criteria.

Appen Media Group was 
presented with 21 awards in-
cluding eight first place honors.

Close behind was Tower Publi-
cations (Gainesville, Fla.), picking 
up 20 awards including eight for 
first place.

Other top award winners were:

The Post Newspapers (Medina, Ohio) 
which received 17 awards including two for first place.

Cityview (Johnston, Iowa) earned 16 awards in-
cluding six first place honors.

The Genesee Valley Penny Saver (Avon, N.Y.) 
earned 14 awards including three for first place.

El Clasificado (Norwalk, Calif.) earned 13 awards 
including six first 
place honors.

The Arcadia 
News (Phoenix, 
Ariz.) earned 11 
awards.

Katy Magazine 
(Katy, Texas) 
earned 10 awards 
including two for 
first place.

All Island Me-
dia (Edgewood, 
N.Y.) earned nine 
awards includ-
ing five first place 
honors.

The first place 
Andrew E. Shapiro 
Award for Cancer 

Awareness Promotion was presented to New Market 
Press (Middlebury, Vt.). The judges commented, “A 
very helpful section. Diagnosis, support, survival, 
nutrition – it’s all covered!”

First place for the Advertising Design Contest 
was presented to David Brown of the 

Appen Media Group. The 
judges noted, “Great design. 
These ads are straight to the 
point and include great stats 
and messages. They could 

be used in any publication.”

Ocean Media Solutions 
(Stuart, Fla.) took first place 
honors for the most improved 

publication printed on gloss.

Awards for the most improved 
publications went to All Island 

Media (0-9% editorial content), the 
Genessee Valley Penny Saver (10-

25% editorial content) and Cityview 
(a minimum of 26% editorial content).

In the general excellence category, 
top honors went to Tower Publications for publications 
printed in gloss. For the single advertising category, 
top honors went The Florida Mariner (North Port, Fla.). 
For publications with 0-9% editorial content, first place 
was presented to PFW Publications, Kasio, British Co-
lumbia. For publications with 10-25% editorial content, 

first place was 
presented to Kapp 
Advertising Service 
(Lebanon, Pa.). For 
weekly publications 
with a minimum 
of 26% editorial 
content, first place 
went to Cityview.

The awards 
presentation was 
narrated by Lee 
Borkowski of the 
Richland Center 
Shopping News 
(Richland Cen-
ter, Wis.) and 
Hank McAfee of 
Tower Publications 
(Gainesville, Fla.).This year’s Andrew E. Shapiro Cancer Foundation Award winners are all smiles.
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	 Gladys Van Drie Volunteer Award
Lee Borkowski was named the recipient of 
the Association of Free Community Papers (AFCP) 
Gladys Van Drie Volunteer Award at the recent confer-
ence in Louisville, Kentucky.

Borkowski is the publisher of the Richland Center 
Shopping News in Richland Center, Wisconsin.

In making the 
presentation, 
AFCP President 
Shane Good-
man said, “This 
organization has 
been able to ac-
complish some 
amazing things 
over the years. 
The key ingredi-
ent to almost ev-
ery one of those 
accomplishments 
has been the 
volunteers who 
have given freely 
of their time, 
their talents and 
their energy to 
the betterment 
of others. We are 
pleased to an-
nounce the third 
recipient of the 
Gladys Van Drie Volunteer Award.

“We are fortunate to have Gladys here for today’s 
presentation and would like to invite her to come up 
to assist in the presentation of this year’s award. 

“Without volunteers, our association – as well as 
all the associations that our industry has been built 
around – would be in a much different place, one that 
would not be able to provide for its members as we do 
today. The Gladys Van Drie Award looks to recognize 
the contributions of a volunteer who has given signifi-
cantly to the betterment of each of our businesses over 
the years, always without thought to personal gain.

“This year’s recipient has embodied that description 
repeatedly over the years and has contributed greatly 

to the long-term success and accomplishments of 
AFCP for more than 30 years. 

“She started her journey into the publishing indus-
try back in the early 80’s when she graduated from 
Michigan Sate University and went to work for her 
grandmother’s publications in southwest Michigan. 

She soon became 
the Michigan rep-
resentative on the 
AFCP board of direc-
tors and quickly es-
tablished herself as 
both a hard working 
and respected con-
tributor, becoming 
the youngest per-
son to ever become 
AFCP president in 
1992.

“When her grand-
mother, Reva Mur-
phy, sold the com-
pany in December 
of 1997, her career 
path would begin to 
develop beyond the 
family business. In 
2002 she moved to 
Wisconsin to work 
for Journal Commu-
nity Publications and 

eventually joined Woodward Communications. These 
two companies allowed her to continue her connection 
with AFCP, including a second swing through the con-
ference chairs that culminated in the Savannah 2015 
Conference Chair. She was also welcomed back to an 
active roll on the AFCP board as the Wisconsin repre-
sentative in 2014. 

“No one over the years has established themselves 
as a more trusted, respected and reliable volunteer 
for the association, having repeatedly contributed 
over the last 30 years at a level worthy of the Gladys 
Van Drie Volunteer Award. 

“Please join me in congratulating this year’s recipi-
ent, Lee Borkowski!”

Gladys Van Drie and AFCP President Shane Goodman present Lee Borkowski 
(center) with the Gladys Van Drie Volunteer Award at the recent conference in 
Louisville, Kentucky.
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USPS Asks PRC to “Bust the Cap”

lead to industry battles and potential 
cases going to the Court of Appeals), 
there will be additional legal pro-
ceedings where the Postal Service 
and others can make comments and 
submit proposals, economic model-
ing, and expert testimony.

Some industry insiders have 
speculated that the PRC could give 
the Postal Service “some” of what it 
wants, while still giving the industry 
the market-based predictability and 
stability of a system tied to the CPI. 
One alternative approach that has 
been mentioned in connection with 
the potential rate review, as well as 

in prior discussions about reform 
legislation, would be a cap-based 
system that could limit USPS rate in-
creases to a CPI rate cap with some 
predetermined and limited “plus” 
number. A limit on increasing rates 
to CPI plus one percent, or 1.5, or 
something similar, is a variation of a 
rate cap system that still would al-
low higher prices. 

Questions on how any deviation 
from a rate cap might be allowed or 
limited, or whether prices would still 
be set on a class basis or across the 
network, are all issues that could 
and would be discussed and litigated 
in a formal rulemaking proceed-
ing that would take place if the PRC 

finds that the current system is not 
meeting the objectives of the 2006 
law.

The PRC has consistently stated 
that it plans to handle the rate 
review process as expeditiously as 
possible. It is anticipated that the 
initial decision in the rate review 
might be known as early as late 
spring or early summer. The PRC 
has previously announced that the 
entire proceeding would be complet-
ed sometime by fall, 2017.

For further information on the Saturation 
Mailers Coalition, contact SMC Executive 
Director Donna Hanbery at 612-340-
9350 (voice), 612-340-9446 (fax) or 
e-mail:  Hanbery@hnclaw.com.

Continued from page 7

Borkowski Says “Thank You”
It was a true honor to receive the Gladys Van 
Drie Service Award – made even more significant because 
Gladys was able to attend the conference and share in the 
presentation. 

In 1980 I was given a great opportunity to join forces with 
my grandmother in the family business. From the beginning, 
she encouraged me to become an active member of the state 
and national associations. The key word is “active” and prob-
ably some of the best advice she gave me. I learned an incred-
ible amount about our industry by attending and participating 
in conferences.  And I continue to learn today – not only from 
the veterans of the industry but also from the “Rising Stars”. 

I enjoy coming to conferences to see old friends and make 
new ones; but, I must admit there is a sense of bitter-sweet-
ness as I look around and realize that many people are no lon-
ger with us. These ghosts in the room are the ones who helped 
me early in my career, shared their knowledge and self without 
reservation, and helped me become a better me. 

I owe any success I’ve achieved to having the support of my 
family, guidance of industry friends, and some of the best co-
workers ever.

Lee Borkowski accepts the Gladys Van Drie Volun-
teer Award at the recent AFCP conference.

by Lee Borkowski
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Dan Alexander 
	H onored for Distinguished Service
Dan Alexander was named the recipient 
of the annual Association of Free Community Pa-
pers (AFCP) Craig S. McMullin Distinguished Service 
Award at the recent conference in Louisville, Ken-
tucky.

Alexander is the 
owner and publisher 
of Denton Publica-
tions, Inc., located in 
Elizabethtown, N.Y.

In making the pre-
sentation, last year’s 
recipient Greg Ledford 
said, “It is my privi-
lege and honor to be 
able to present this 
year’s award.

“This year’s re-
cipient is one of those 
people in our industry 
who has been called 
to duty many times 
over the years. They 
are the type of person 
who is the first to 
pitch in, the first to 
come to everybody’s 
rescue when they 
need it and the last 
person to expect 
anything in return for 
their efforts. Their 
belief in the free 
community paper 
industry and in build-
ing industry alliances 
has contributed to 
strengthening all of our businesses and has been the 
driving force to many positive improvements over 
the years.

“This individual has been a major contributor to 
the AFCP Board since they became the FCPNY rep-
resentative in 2008. Having chaired our membership 
committee and alternative revenue committee, their 
impact has been significant and touched many of our 
members’ businesses. Having a person who genu-

inely cared about each member and the individual 
success of member publications has established this 
individual as one of the industry’s most respected 
advisors.

“This publisher’s in-
volvement in and con-
tributions to the Free 
Community Papers of 
New York over the last 
25 years has been sim-
ilarly successful. Hav-
ing served as president 
from 1996 to 1998 
and chaired numerous 
projects, committees 
and conferences – no 
matter what the need, 
the answer has always 
been, “I’d be glad to 
help out!”

“Currently chairing 
the PaperChain Com-
mittee, this person’s 
efforts have provided 
the driving force 
behind the commit-
tee’s progress toward 
improving the SRDS 
offerings to PaperChain 
members, increasing 
industry support for 
Free Community Paper 
Week and assuring 
each of our members 
receive the benefits 
that will help improve 
their business and their 
industry.

“All of these industry volunteer efforts have not 
stood in the way of his building an extremely suc-
cessful and diverse publishing business that covers 
much of northern and central New York as well as 
northern Vermont. 

“Please join me in congratulating this year’s recipi-
ent of the Craig S. McMullin Distinguished Service 
Award – one the industry’s most passionate advo-
cates…Dan Alexander.”

Dan Alexander accepts the Distinguished Service Award from last 
year’s honoree, Greg Ledford.
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Dear AFCP Members,
I wanted to take this opportunity to 
extend my deepest appreciation for the honor be-
stowed to me in Louisville as a recipient of the Craig 
S. McMullin Distinguished Service Award.

One is never prepared to properly respond when you 
suddenly realize it was your name called to the podium.

The rush of adrenalin, a million thoughts running 
through your head, and who to thank while trying to 
swallow that last slice of pie you were finishing up 
when your name was revealed, makes for an inco-
herent acceptance address.

I have long been a big fan of trade associations. 
I recall my first day in the Olean, N.Y. Pennysaver 
office. It was 1981 and I had two key calls to make – 
first the FCPNY office in Syracuse and the second to 
the NAAP, which was the forerunner to AFCP and IFPA.

I had been hired to manage and sell for two Pen-
nysaver publications – with absolutely no experience 
in the field – after they had been purchased by a 
daily newspaper group. 

I needed to come up to speed quickly and asked both 
associations to send me copies of successful free papers 
and any sales tools they could put their hands on.

The free paper associations and their members 
were extremely helpful as I relied on their advice and 
counsel in the early days, and I have continued to 
seek throughout my career.

The associations, through their staff and members, 
have provided a great source of knowledge, support 
and friendship over the years and I have been fortu-
nate to have received far more than I could ever repay.

Additionally, my respect for and friendship with 
Craig McMullin makes this award all the more special. 
Craig was one of those uniquely talented and profes-

sional individuals who meant a great deal to all who 
knew him. To be linked in this way to his memory is 
an honor I will carry forever.

With that said, I would like to close with a thank 
you to all the current and past members of AFCP, the 
many vendors who have lightened our load with their 
support and the staff who have always been readily 
available to help in every way imaginable.

I am honored and humbled by the recognition 
you’ve placed on me and I’ll take the liberty to end in 
the same fashion as Craig always did, with a hearty....

Cheers, 

Dan Alexander

Dan Alexander takes the podium to accept the Distinguished 
Service Award at AFCP’s recent conference in Louisville.
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Dan Buendo is Publisher of the Year
Dan Buendo was named the recipient of 
the Association of Free Community Papers (AFCP) 
Publisher of the Year award at the recent conference 
in Louisville, Kentucky.

Buendo is the owner and publisher of Reminder 
Publications in East Longmeadow, Massachusetts.

In making the presentation, last year’s recipi-
ent Shane Goodman said, “AFCP’s highest honor is 
bestowed on an individual who has made significant 
contributions to the Association of Free Community 
Papers as well as the entire free publication industry 
as a whole in the prior year.

“This year’s recipient is one of the most respected, 
innovative and recognizable people in all of the free 
paper industry. His contributions to his own opera-
tion as well as to many of the publishers sitting in this 
room was evident not only through last year but has 
been provided consistently for many years.

“He began his publishing career after graduating 
from the University of Massachusetts Amherst and 
acquiring a small free community paper publishing 
company in his home town with his brother in 1992. 
Over the next 25 years, his tireless efforts and indus-
try involvement would build a diverse media company 
that has embraced the changes in the industry and 
grown the business through consistent innovation.

“From the original publishing company’s footing, 
this person branched into the network advertising 
placement service that has since developed into a 
stand alone, full service media placement agency – 
Access to Media. This agency is a cornerstone seller in 
the NANI Network as well as almost every state and 
regional network throughout the industry.

The next growth phase for Reminder Publications 
has included diversified print product offerings like 
their newest homegrown lifestyle magazine, Go Lo-
cal. This upscale glossy stock monthly magazine has 
expanded their readership and geographic footprint as 
well as their advertising base.

“Their web-based products include a full array of 
targeted sites such as PrimeOnTheWeb.com with its 
Baby Boomer focused content, HG413.com with its 
home improvement focused content, and Coupon413.
com that offers a variety of money saving coupons to 
the local market.

This diverse approach to product offerings has 
supported the growth of their website design firm, 
Reminder Web Design, as well as the full service 
marketing company, Envision Marketing Group. EMG’s 
broad range of services can provide the expertise for 

all aspects of a company’s digital, electronic and print 
marketing needs from concept to completion.

“With all of this innovation and growth, this year’s 
Publisher of the Year has continually made time 
to share his thinking, extraordinary expertise and 
product innovations for the betterment of his fellow 
publishers. He has regularly shared his knowledge 
through educational presentations for AFCP, IFPA, 
CPNE and FCPNY conferences over the years (one of 
which you will be able to witness tomorrow at this 
conference at 9:20 AM).

“He has volunteered his time on the board here at 
AFCP as well as serving on the boards of IFPA and 
CPNE, where he also served as president.	

“It is my honor to introduce this year’s AFCP Pub-
lisher of the Year from the Reminder Publications in 
East Longmeadow, Massachusetts  – Dan Buendo.”

In accepting the award Buendo said, “I am com-
pletely and utterly surprised to be recognized as 
AFCP’s Publisher of the Year. It is very flattering to be 
considered amongst the list of prior recipients that 
have received this award, many of whom are legends 
in our industry and who have been such a tremendous 
help to me along the way. I am truly honored.”

In accepting the AFCP Publisher of the Year award, a very sur-
prised Dan Buendo said, “It is very flattering to be considered 
amongst the list of prior recipients that have received this 
award, many of whom are legends in our industry and who 
have been such a tremendous help to me along the way. I am 
truly honored.”
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“SCS has been a key strategic partner 
helping us leverage technology to 
automate manual work so we can 
invest more heavily in editorial.“

- Andrew Olsen, Publisher 
Times Review Media Group

newspapersystems.com - 800.568.8006

It’s Audit
Time Again!
Remember to 
return it promptly!

Questions? 
Call the NANI Office 
at 877-203-2327.

by Shane Goodman
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FROM THE TOP
WITH SHANE GOODMAN

Keeping 
	 our Promises

At last month’s 
AFCP Conference and 
Trade Show in Lou-
isville, Kentucky, I 
announced to those 
at the opening cer-
emony that we were 

promising two things that they could expect from the 
event. The first promise was that we were going to 
throw a good party. The second promise was that we 
were going to show all of them ways to make more 
money. At the end of the conference, I asked those in 
attendance if we kept our promises, and we heard a 
resounding yes.  

Let’s talk about the parties 
first. From the cocktail recep-
tion and dinner at the Galt 
House on Thursday, to live 
music and dancing at the Tav-
ern on Fourth on Friday, to the 
grand finale of Thunder Over 
Louisville with the air show and 
fireworks on Saturday, we were 
all certainly entertained and 
enlightened — and really tired 
by Sunday.  

And then there was the 
training. Michael Allosso 
showed us how to be “you 
on your best day,” and Sherri 

Horton offered the good, the bad and the confusing 
of digital analytics. With a choice of 23 classes from 
AFCP’s Leadership Institute, including six new cours-
es, the opportunities to learn were truly endless.  

A few months ago, I challenged each of you to walk 
the walk and talk the talk when it came to taking full 
advantage of the AFCP conferences and inviting more 
people into the fold. I took a dose of my own pre-
scription and brought two newcomers to this year’s 
event. Both asked if they could come back again, and 
that is exactly what I wanted to hear.  

If you were unable to attend the AFCP conference 
this time around, I hope that you will consider it next 

year in Baltimore, Maryland, 
where the good times will 
clearly continue. Our commit-
ments to throw great par-
ties and provide even greater 
learning opportunities will 
be extended again, and we 
look forward to keeping those 
promises.

Thanks for reading.

SHANE GOODMAN
AFCP President
cityview
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Publishers continue to face new challenges in the evolving industry of print publishing. 
However, new technologies are now giving publishers opportunities they never had. 
Here are a few technologies and services that can help you grow your business in 2017.

SiteSwan 
What is it?
Super easy-to-use platform that lets you build beautiful, fully responsive
websites for your advertisers and other local businesses.

How can it help you grow?

 
followed by a monthly service fee. Clients edit their sites themselves  

 
 

 
 

How much does it cost: Plans start at $99/mo
www.siteswan.com

5 Tech Tools to Grow  

Your Publishing BUSINESS

PageFlip Pro
What is it?

 

How can it help you grow?
 

 
 

 

You can also extend the shelf life of special sections. Recent updates to the  

How much does it cost: 
(based on volume).

Ideal Directories 
What is it?

 
 

vendor directory and more. 

How can it help you grow?

How much does it cost: Plans start at $99/mo 

What is it?
An incredibly robust, but simple-to-use software platform that powers  

 

How can it help you grow?

and miss the deadline. Automated upsell opportunities to add a photo to 

How much does it cost: 

Mailchimp
What is it?

 
of emails at once. 

How can it help you grow?

is online, or feature a seasonal print promotion. You can even sell  

How much does it cost: 
(based on subscriber list size)
www.mailchimp.com

1
2

3
4

5
Paid Advertisement
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Papa John took time out of his busy schedule to meet with the AFCP group tourning his facilities at their Louisville headquarters.

Papa John Hosts AFCP Group Tour
Papa John’s Pizza founder and CEO, 
John Schnatter, took time out of his busy schedule 
to meet with the AFCP group touring his facilities at 
the headquarters in 
Louisville, Kentucky. 
The tour was a pre-
conference option for 
attendees to connect 
with one of the indus-
try’s major advertisers 
as well as long-stand-
ing conference trade 
show supporters with 
their printing compa-
ny, Preferred Market-
ing Solutions.

Having John Schnat-
ter personally meet with 
our members and be such a 
gracious host by providing a 
pizza lunch and chatting with 
those in attendance made 
this a very special event. 
John shared some great 
conversation on not only his 
companies but also details 
on his background and the 
company’s origins.

As a great gesture of 
support to our Bill Welsh 
Foundation Silent Auc-
tion efforts, John personally signed a detailed model 
replica of the 1971 Z28 Camaro that he sold in 1984 
to get the cash needed to purchase $1,600 of used 
pizza equipment. He used the rest of the proceeds 

from the car sale to help his father’s struggling tavern 
business. This tavern is where he ended up knocking 
out a broom closet in the rear of the building to set 
up the pizza equipment in order to start selling pizza 
to the tavern’s customers.

The pizza he produced became so popular, he was 
able to move into the adjacent space just one year later. 
Now fast forward over 30 years. Papa John’s Pizza is the 
third largest pizza delivery and take-out restaurant chain 
in the world, and John Schnatter’s net worth exceeds 
1 billion dollars! In spite of the notoriety and wealth, 

John proved to be grounded 
by a strong connection to his 

humble begin-
nings and an 
amazing focus 
on the impor-
tance of quality 
products to his 
overall business 
success.

What ever 
happened to 
the Camaro? 
John Schnat-
ter offered a 
$250,000 re-
ward in 2009 if 
someone could 
find the original 
Camaro he sold 

to start the business! On August 26, 2009, he was 
able to buy back the original Camaro from the family 
that he had sold it to 25 years earlier for $250,000. 
Guess everyone ended up a winner on that deal.

Papa John and the 1971 Z28 
Camaro that started it all.
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AFCP Conference Memories

Photo Credit:  Bill Ostendorf, 
Creative Media Solutions
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MaxPro Publishing was created to 
bring your entire staff together 
and allow them to communicate 
quickly and effortlessly.

Combining a CRM with a full 
suite of office software, you 
get the benefits of all your 
information in one spot, 
served to wherever  
you work.

More than a CRM, 
a 24/7 business

partner

• CROSS-PLATFORM
• PERSONAL SUPPORT
• QUICK START-UP

• NO SETUP FEES
• NO CONTRACT
• AFFORDABLE PRICING

• REMOTE ACCESS 24/7
• DATA SECURITY
• AUTOMATED BACKUPS

maxpropublishing.com 407.656.2777

Another member benefit of the
Association of Free Community Papers

Association of Free Community Papers
135 Old Cove Rd. - Suite 210, Liverpool, NY 13090
(877) 203-2327 or visit afcp.org 

Specialized Training Classes
 

Designed Specifically For
Community Publication Professionals

 
Seven Classes Available Online at
AFCP’s Online Learnming Center

 

Leads to Professional 
Associate Advertising Executive

(AAE) Certification
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Fantastic Time Had by All at WCP!
by Janelle Anderson, WCP Executive Director,

The 2017 Wisconsin Community Papers 
(WCP) Annual Conference was held at the beauti-
ful Abbey Resort in Fontana Wisconsin. The Abbey is 
nestled in a bay at the west end of the sparkling blue 
Lake Geneva – a little too chilly to jump in, but still 
inviting. The sun even made an appearance for us 
Saturday!

The surroundings were gorgeous, the newly appointed 
rooms comfortable and nurturing, the food fabulous, and 
several educators imparted knowledge that you could 
easily apply and turn into Money. They were Dennis 
Wade, Kevin Slimp and Tim Bingaman. If that wasn’t 
enough, it is always rewarding to rub elbows, throw back 
a drink and share ideas with your fellow publishers.

We honored our very first WCP Top Sales Person 
of the Year – Mary Jones of Conley Publishing. Mary 
gave a heartfelt affirming acceptance speech that 
covered her close to 30 years in the business remind-
ing us all that Print is ALIVE and WELL in the hearts of 

our sales staff.

The General Excellence, 10% or less Editorial, 
award went to Ripon Commonwealth Express Papers.

The General Excellence, 10% or more Editorial, 
award went to Advertiser Community News –Seymour.

Best of Show was won by Advertiser Community 
News – Seymour, who edged out Ripon Common-
wealth Express.

We welcomed the 2017-2019 officers and board 
of directors:  President Carl Hearing, Vice President 
Heather Rogge, Treasurer Todd Sharp, Past President 
Ken Ubert, and Directors Lee Borkowski, Rod Chris-
tensen (new), Ken Hodgden, Kathy Neumeister (new), 
Tim Schreiber and Heidi Springer (new).

A good time was had by all, a time to reconnect 
with friends, share ideas, pick up new information to 
make us smarter and garner more money, all pack-
aged in beautiful surroundings, enhanced by fabulous 
food and great spirits.
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WCP’s   Annual  
     Conference
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FCPNY’s   Annual  
     Conference
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THE LEADERSHIP INSTITUTE
theLEA

D
ERSH

IPinstitute

The Leadership Institute 
is a structured sales 

and sales management 
training program 
sponsored by the 

Association of Free
Community Papers. 

To date, 1,814 free 
paper professionals have at-
tended classes at the AFCP,  
state and regional confer-
ences, earning over 10,935 

class credits in 
66 different course 

curriculums.  A total of 81 
people have completed all 
the requirements and been 

certified as Associate 
Advertising Executives 

(AAE) by the AFCP Board!

by Jim Busch

The Leadership Institute

“Be a fountain—not a drain.”

– Unknown

When I was a manager, I sometimes had 
employees report to work when they should have been 
in the hospital. While I admired their dedication, I always 
sent them home. This was the best thing for them and for 
the rest of my team. I knew that they wouldn’t be very 
productive when they were running a fever and I didn’t 
want their hacking and coughing to infect my entire sales 
force. 

Louis Pasteur discovered how germs spread disease in 
the 1860’s. In the late 1980’s, a group of Italian scientists 
discovered how mirror neurons spread emotions from one 
person to another. Mirror neurons explain why when one 
person in a group yawns, other people find themselves sti-
fling a yawn. Emotions and attitudes are just as contagious 
as flu. 

Just as I would not come to work with a disease that 
could infect my coworkers, I refused to expose them to 
a negative attitude. Like kids in school, salespeople are 
exposed to a lot of germs. We spend our days calling on 
strangers and shaking their hands. We are also exposed to 
a lot of negativity. 

Part of the seller vs. buyer game is telling the salesper-
son that their product stinks. Many prospects like to take 
their aggressions out on poor defenseless salespeople. This 
steady bombardment of rejection and criticism can shake 
the self-esteem of even the most optimistic person—but 
this doesn’t mean we must share it with our coworkers. 
They hear enough negativity in the field without listening 
to more grief in the office. 

My personal rule was that no matter how down I felt, I 
would put on a positive face for my teammates. Though I 
was doing this for them, this “act” had a positive effect on 
me as well.  In short order, my “fake” smile turned into the 
real thing and I started feeling better about my day. 

As a manager, I did not my let my reps whine on the 
sales floor—if they wanted to rant, they could walk into my 
office and let me have it with both barrels. This allowed 
them to blow off steam, and after a few words of encour-
agement from me they were ready to jump back into the 
fray. 

It is our responsibility to be a fountain of positivity to 
those around us and not a drain that will suck them down 
with us.    
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The Midwest Free 
Community Papers (MCPF) has 
announced their annual schol-
arship recipients.

The $500 scholarships is 
awarded for up to four years.

Courtney Heppler was 
awarded the MFCP Merle C. 
Been Scholarship. She is a 
senior at Fulda High School in 
Minnesota and plans on at-
tending South Dakota State 

University-Vermillion where she 
will major in social work with 
an emphasis on child welfare. 

During school she was in-
volved with FCCLA and was the 
2015-2016 Minnesota State 
President, BPA, the National 
Honor Society and Band.

Brittney Backes was awarded 
the MFCP Kay Fox Scholarship. 
She is a sophomore at Upper 
Iowa University, majoring in 

Finance and Human Resource 
Management. She is the 
daughter of Sandy and Randy 
Backes of Edgewood, Iowa.

Jackson Mores was awarded 
the MFCP Joe Sklenar Post 
Graduate Scholarship. He is 
pursuing a Masters of Public 
Health at the University of Kan-
sas and plans to seek a Doctor-
ate of Physical Therapy.

The Community 
Papers of Florida (CPF) 
is taking their “Awards 
for Excellence” compe-
tition digital.

The presentation 
will be made at the 
CPF annual conference 
in Stuart September 
15-16. The deadline 
for entries is July 31. 

Peter Lamb will be 
the keynote speaker 

and his topic will be, 
“Show Me the Money: 
Who is Winning the 
Revenue War and 
Why.” 

The conference will 
have publishers and 
telemarketing reps 
discussing the nuts 
and bolts of selling 
local classified ads and 
network ads.

After 133 years of ownership, the Randall 
family has sold the Frederick News-Post to Ogden Newspa-
pers effective May 1, 2017.

“People keep saying ‘congratulations’ to us,” Will Randall, 
CEO of Randall Family LLC, said. “And I keep saying, it’s con-
gratulations and condolences.”

Ogden Newspapers is a family-owned company with over 
40 daily newspapers across the country. In a March press 
release Bob Nutting, CEO of Ogden Newspapers, said “My 
family is extremely proud to have the opportunity to become 
the successor publisher of the News-Post.” 

Terms of the transaction were not disclosed.

Gary Greene of Cribb, Greene & Cope represented the Ran-
dall family in the transaction.

Associations     IN 
theNEWS

Members of the Association of 
Free Community Papers (AFCP) can 
make a five-minute investment that will 
help the association provide maximum 
members at the lowest possible cost. 
Help the AFCP Adsense Program.

Place the Google Adsense code on 
your website. In an effort to find alter-
native revenue sources to offset declin-
ing ad revenues, this new program will 
be a step in the right direction.

Log on to http://altrevtech.com/  /
AFCP. Enter your publication name and 
your website URL. Hit “Get Ad Tracker” 
and grab the code. Place this code in 
any ad container on your website. A 
home page or prominent ad is preferred.

ASSOCIATION
UPDATES

To submit your “associations in the 
news” story, please contact Dave 
Neuharth by fax (1.352.347.3384) 
or e-mail:  DJNeuharth@aol.com.
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Over the years we have heard many stories 
of how members of the free paper industry got into 
the publishing business.

Farm Country Trader Magazine was founded in 1989 
in Inwood, Iowa, by Rob Hage, based on a decision he 
made as a senior in college. Hage woke up one morn-
ing, had the vision, and couldn’t wait to get started. He 
found a friend to join him but later decided if this publi-
cation was going to be a success, he would have to get 
out on the streets and sell the idea and the publication.

Hage did not have the funds to pay the first press 
bill, so he convinced advertisers to give him a check 
up front and promised he would not cash the check 
until he had the funds necessary to pay the print bill. 
The rest is a history of success.

The Farm Country Trader Magazine is distributed by 
rack and in stores, including the Tractor Supply chain, 
which makes the magazine available nationwide. 
Every day, thousands of farmers across North America 
shop its inventory online or in paid printed magazines.

In 1989 Hage heard about this thing called the 
Internet. He made the decision to get involved in the 
digital world and created AutoConX Systems. Since 
then, he has worn two hats and expanded his digital 
world operation. At the recent AFCP conference in 
Louisville, he was one of the vendors that set up at 
the trade show and made all of his digital services 
available to the members.

Since the creation of Farm Country Trader Maga-
zine in 1989 — followed by the inception of AutoConX 
Systems to harness the power of digital — Hage said, 
“Our goal has been to be the most effective vertical 
solution for your local media publication. We use the 
power of your local brand, combined with the power 
of AutoConX Systems, to generate revenue for you.” 

AutoConX Systems is a vertical website provider 
specializing in automotive, agricultural, recreational 
and heavy-duty equipment and real estate. They cater 
directly to media companies and directly to dealers. 

“With more than 25 years of experience in publish-
ing (and more than a decade in software solutions), 
we offer hands-on industry knowledge, refined best 
practices and constant innovation,” Hage said. “We 
have a solution for you whether you are a large or 
small media company or an agricultural, recreational 
or automotive dealer. We take great pride in our 
product. What sets us apart from our competitors is 
this:  we not only build software solutions for media 
companies, but we use them ourselves. We work 
closely with our clients, and we strive to ensure that 
all of our customers’ needs are met. Our service and 
responsiveness to our customers is second to none. 
We have fun every day and love what we do!

“You already know that nothing stands still in busi-
ness today. That makes it even more important that 
your website provides the best content, features and 
inviting design to keep customers engaged. With more 
than a decade of experience in creating affordable 
custom web designs, AutoConX has the expertise to 
bring your website in line with today’s technology, to 
improve lead generation and search engine placement, 
and help create social media opportunities.” Hage said.

What began as an online, back-end administration 
tool for FarmCountryTrader.com and CarTruckTrader.
com in 1997 is now a full-featured inventory man-
agement system for auto, recreational and agricul-
tural dealers as well as a front-end vertical website 
for media companies throughout North America. The 
AutoConX System was built by publishers for pub-
lishers and serves more than 300 media companies 
and thousands of dealers.

KeepItLocal.com is the latest site developed by 
the company. “Local retailers post and promote 
their products and services using their smart phone. 
Shoppers instantly receive real-time coupons and 
event notifications via the web, email, or text mes-
sages, from the businesses they want to follow. It is 
‘user choice’ in the Keep It Local world of coupons 
and notifications, and users love it!”, says Hage. 

KeepItLocal supercharges a local media’s digital and 
print assets. It makes print advertising more valuable, 
effective and measurable, with built-in reverse pub-
lishing tools making it easy. Local merchants track, 
grow and market in real-time to local customers, 
within their store, and in their traditional advertising 
methods. Proprietary SEO dominates local search for 
the merchant’s products and services on the web.

The Man Behind AutoConX

STORY SPOTLIGHT
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Rob Hage, founder of Farm Country Trader Magazine and 
AutoConX Systems, is pictured at the AFCP Trade Show with a 
booth promoting his newest company, KeepItLocal.com.
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The Midwest Free 
Community Papers (MCPF) has 
announced their annual schol-
arship recipients.

The $500 scholarships is 
awarded for up to four years.

Courtney Heppler was 
awarded the MFCP Merle C. 
Been Scholarship. She is a 
senior at Fulda High School in 
Minnesota and plans on at-
tending South Dakota State 

University-Vermillion where she 
will major in social work with 
an emphasis on child welfare. 

During school she was in-
volved with FCCLA and was the 
2015-2016 Minnesota State 
President, BPA, the National 
Honor Society and Band.

Brittney Backes was awarded 
the MFCP Kay Fox Scholarship. 
She is a sophomore at Upper 
Iowa University, majoring in 

Finance and Human Resource 
Management. She is the 
daughter of Sandy and Randy 
Backes of Edgewood, Iowa.

Jackson Mores was awarded 
the MFCP Joe Sklenar Post 
Graduate Scholarship. He is 
pursuing a Masters of Public 
Health at the University of Kan-
sas and plans to seek a Doctor-
ate of Physical Therapy.

The Community 
Papers of Florida (CPF) 
is taking their “Awards 
for Excellence” compe-
tition digital.

The presentation 
will be made at the 
CPF annual conference 
in Stuart September 
15-16. The deadline 
for entries is July 31. 

Peter Lamb will be 
the keynote speaker 

and his topic will be, 
“Show Me the Money: 
Who is Winning the 
Revenue War and 
Why.” 

The conference will 
have publishers and 
telemarketing reps 
discussing the nuts 
and bolts of selling 
local classified ads and 
network ads.

After 133 years of ownership, the Randall 
family has sold the Frederick News-Post to Ogden Newspa-
pers effective May 1, 2017.

“People keep saying ‘congratulations’ to us,” Will Randall, 
CEO of Randall Family LLC, said. “And I keep saying, it’s con-
gratulations and condolences.”

Ogden Newspapers is a family-owned company with over 
40 daily newspapers across the country. In a March press 
release Bob Nutting, CEO of Ogden Newspapers, said “My 
family is extremely proud to have the opportunity to become 
the successor publisher of the News-Post.” 

Terms of the transaction were not disclosed.

Gary Greene of Cribb, Greene & Cope represented the Ran-
dall family in the transaction.

Associations     IN 
theNEWS

Members of the Association of 
Free Community Papers (AFCP) can 
make a five-minute investment that will 
help the association provide maximum 
members at the lowest possible cost. 
Help the AFCP Adsense Program.

Place the Google Adsense code on 
your website. In an effort to find alter-
native revenue sources to offset declin-
ing ad revenues, this new program will 
be a step in the right direction.

Log on to http://altrevtech.com/  /
AFCP. Enter your publication name and 
your website URL. Hit “Get Ad Tracker” 
and grab the code. Place this code in 
any ad container on your website. A 
home page or prominent ad is preferred.

ASSOCIATION
UPDATES

To submit your “associations in the 
news” story, please contact Dave 
Neuharth by fax (1.352.347.3384) 
or e-mail:  DJNeuharth@aol.com.
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In April, I was asked to speak on the 
topic, “New Tools for Newspapers” at an industry-
related conference in Des Moines, Iowa. Taking 
the easy way out, I quickly went online and asked 
newspaper professionals to share their favorite apps, 
programs and devices.

I quickly learned editors, designers, photogra-
phers, ad reps and other folks at newspapers have 
definite favorites to help with their daily tasks. Let’s 
examine a few.

Phonto (free)
Phonto is a simple application that allows users 

to add text to pictures on their smartphones. Kim 
Shepherd from Dehi, New York, wrote that she used 
Phonto for weather updates online. She was even 
nice enough to send a couple of samples. 

One was a photo of a postal carrier trying to 
deliver mail in the snow, with the words “No Mail 
Today” in bold red letters over the picture. Another 
reminded users a state of emergency was in effect 
for their county.

Tout (free)
Several users wrote to tell me about Tout, an ap-

plication which allows users to record, upload and 
distribute video using smart phones and tablets.

Michael Smith of Aiken, South Carolina, explained 

his daily newspaper used Tout to record and upload 
videos from the field, while an editor examined and 
approved the material using a desktop version of Tout.

Slack (free)
Nathan Simpson from Shelbyville, Kentucky, was 

the first to write to me about Slack, an app that 
allows teams to check off to-do lists while working 
together on a project. 

I did a little research and found examples of sales 
staffs, designer groups and marketing teams using 
Slack to keep track of their progress while all work-
ing on the same project.

Fast Scanner (free)
Kristi Nelson Bumpus, a metro reporter in Tennes-

see, was the first to comment about scanning soft-
ware. She noted that her current favorite was Fast 
Scanner, a free app by Hang Nguyen.

Fast Scanner allows the user to take a pic on their 
phone, then quickly convert the image to a high-
res PDF which can be sent directly from the app via 
email or messaging.

Percent Calculator – 
Percentage Calculator (free)

Several ad reps wrote in about calculator apps. No 
one wants to pull out a pen and paper in front of a 
client to  calculate percentages. Two apps, Percent 
Calculator and Percentage Calculator, were the most 
mentioned.

Adobe Sign 
(free for Adobe CC subscribers)

Adobe Sign is another scanning application with 
an important twist. Using their fingers, Adobe Sign 
allows users to sign documents on their phone 
screens. Documents can be scanned, converted to 
PDF and signed, all in one sequence.

In addition, Adobe signature is legally binding, 
compliant with e-signature laws around the world.

STORY SPOTLIGHT
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Stuart, FL : 
September 15-16, 2017
Community Papers of Flor-
ida (CPF). Annual Confer-
ence, Hutchinson Island 
Marriott Resort & Marina, 
Stuart, Florida. For informa-
tion contact: DJNeuharth@
aol.com.

Chicago, IL : 
September 25-27, 2017
Niche Media Digital Confer-
ence, Chicago, Illinois. For 
additional information visit 
www.nichedigitalconference.
com.

NEW YORK CITY, NY :
SEPTEMBER 28-30, 2017
Independent Free Papers 
of America (IFPA). Annual 
Conference, Westin Newport 
Hotel. For more informa-
tion contact Douglas Fry at 
douglas@douglasfry.org.

Clearwater, Beach, FL : 
January 25-28, 2018
Independent Free Papers of 
America (IFPA). Publishers 
Summit, Holiday Inn, Clear-
water Beach, Florida. For 
information contact Douglas 
Fry at douglas@ifpa.com.

Baltimore, MD :
May 3-5, 2018
Association of Free Commu-
nity Papers (AFCP). Annual 
Conference and Trade Show, 
Inner Harbor in Baltimore, 
Maryland. For information 
contact Loren Colburn at 
loren@afcp.org.

To list your conference information 
in Free Paper INK, send it to:

DJNeuharth@aol.com

To list your conference information 
on the AFCP website, send it to:

 Loren@afcp.org

2018

sept.

Instapaper (free)
Instapaper is a favorite of reporters and 

researchers who need to search and save 
information on the Internet. A simple click al-
lows users to save web pages and stories to a 
phone, tablet or computer. Creating archives 
of web pages related to a topic is a breeze 
with Instapaper.

Snapseed (free)
Snapseed may be the best photo editing 

application for the phone.  Many of the tools 
available in Photoshop, Lightroom and other 
editing applications are available from within 
Snapseed. 

Shadows and highlights, dodge and burn, 
spot repair, tuning and more are available all while work-
ing from a phone or tablet.

Camera+ ($2.99 - $4.99)
Simply stated, Camera+ is the best app for taking pic-

tures on an iPhone or iPad. For photographers who want 
total control over their photos and wish to attain the high-
est quality reproduction, Camera+ is a must-have app. 

I use Camera+ almost daily to shoot RAW images on 
my iPhone 7, which uses dual lenses to produce RAW 
images. Compared to the camera app that comes built-in 
with the iPhone, Camera+ produces results which are far 
superior.

I received dozens of suggestions, which made prepar-
ing for my session in Des Moines a snap. If you have a 
favorite app, I’d love to know about it for future columns. 
Send me a note at kevin@kevinslimp.com.
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AssociationCONTACT 
INFORMATION

AFCP
Association of Free Community 
Papers
135 Old Cove Road, Suite 210
Liverpool, NY  13090
Toll Free:  877-203-2327
Email:  loren@afcp.org 
Web:  www.afcp.org
Loren Colburn

IFPA
Independent Free Papers of 
America
104 Westland Drive
Columbia, TN  38401
Phone:  866-224-8151
Phone:  931-922-4171
Email:  douglas@ifpa.com
Web:  www.ifpa.com 
Douglas Fry

Canada
Blain Fowler
c/o the Camrose Booster
4925 48th Street
Camrose, AB, Canada  T4V1L7
Phone:  780-672-3142
Fax:  780-672-2518
Email:  cbads@cable-lynx.net 

NAMPA
North American Mature Pub-
lishers Association, Inc.
P.O. Box 19510
Shreveport, LA  71149-0510
Toll Free:  877-466-2672
Phone:  318-636-5510
Fax:  318-525-0655
Email:  nampa.gary@gmail.com 
Web: www.maturepublishers.com
Gary Calligas

CPNE
Community Papers of New 
England
403 U.S. Rte. 302 – Berlin
Barre, VT  05641
Phone:  802-479-2582
Email:  dphillips@vt-world.com
Web:  www.cpne.biz 
Deborah Phillips

MACPA 
Mid-Atlantic Community 
Papers Association 
P.O. Box 408
Hamburg, PA  19526
Toll Free:  800-450-7227
Fax:  610-743-8500
Email:  info@macpa.net 
Web:  www.macpa.net 
MACnet (Advertising Networks)
Email:  info@macnetonline.com
Web:  www.macnetonline.com
Alyse Mitten

MFCP
Midwest Free Community 
Papers
P.O. Box 5720
Coralville, IA  52241
400 First Avenue #2
Coralville, IA  52241
Toll Free:  800-248-4061
Phone:  319-341-4352
Fax:  319-341-4358
Email:  kevin@mfcp.org
Web:  www.mfcp.org
Kevin Haezebroeck

PNAWAN
Pacific Northwest Association 
of Want Ad Newspapers
c/o Exchange Publishing
P.O. Box 427
Spokane, WA  99210
Toll Free:  800-326-2223
Phone:  509-922-3456
Fax:  509-455-7940
Email:  ads@pnawan.org
Web:  www.RegionalAds.org
Web:  www.PNAWAN.org
Kylah Strohte

SACP
Southwestern Association of     
Community Publications 
c/o Valley Publications
27259 1/2 Camp Plenty Road
Santa Clarita, CA  91351
Phone:  661-510-7520
Fax:  661-298-5338
Email:  scdarrin@pacbell.net
Darrin Watson

SAPA
Southeastern Advertising         
Publishers Association
P.O. Box 456
Columbia, TN  38402
104 Westland Drive 
Columbia, TN  38401
Phone:  931-223-5708
Fax:  888-450-8329
Email:  info@sapatoday.com
Web:  www.sapatoday.com
Douglas Fry

CPF
Community Papers of Florida
P.O. Box 1149
Summerfield, FL  34492-1149
12063 SE Highway 484 
Belleview, FL  34420
Phone:  352-237-3409
Fax:  352-347-3384
Email:  DJNeuharth@aol.com
Web:  www.communitypaper-
sofflorida.com
David Neuharth

CPI&I
Community Papers of Indiana 
and Illinois
c/o Family Flyer
P.O. Box 1004
Crown Point, IN  46308
Phone:  219-689-6262
Fax:  219-374-7558
Email:  Tina@FamilyFlyer.com
Tina Jackson

CPM
Community Papers of Michigan
1451 East Lansing Drive
Suite 213B
East Lansing, MI  48823
Toll Free:  800-783-0267
Phone:  517-333-3355
Cell Phone:  517-242-0203
Fax:  517-333-3322
Email: jackguza@cpapersmi.com 
Jack Guza

CPOWV
Community Papers of Ohio & 
West Virginia
3500 Sullivant Ave.
Columbus, OH  43204
Phone:  614-272-5422
Fax:  614-272-0684
Email:  phildaubel@columbus-
messenger.com

FCPNY
Free Community Papers of 
New York
109 Twin Oaks Drive, Suite D
Syracuse, NY  13206
Toll Free:  877-275-2726
Phone:  315-472-6007
Fax:  877-790-1976
Email:  dholmes@fcpny.com
Web:  www.fcpny.org 
Web:  www.adnetworkny.com 
Dan Holmes

WCP 
Wisconsin Community Papers
P.O. Box 1256
Fond du Lac, WI  54936-1256
101 S. Main Street
Fond du Lac, WI  54935
Toll Free:  800-727-8745
Phone:  920-924-2651
Fax:  920-922-0861
Email:  janderson@wisad.com  
Web:  www.wisad.com
Janelle Anderson (ext. 108)

national regional

state
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INK CLASSIFIEDS 

SOFTWARE FOR THE 
NEWSPAPER INDUSTRY 
Accounts receivable, 
scheduling, display and 
classified advertising, 
commissions, circulation, 
circulars, trucks & car-
rier payroll. Contact Fake 
Brains Software at www.
fakebrains.com or 303-
791-3301. 

AVAILABLE NATION-
WIDE Let us distribute 
your paper in a unique, 
cost effective way while 
bringing in additional 
advertising revenue.  Call 
631.235.2643. The Email 
Shopper ask for Richard 
or email admin@thee-
mailshopper.com

SAVE TIME AND MONEY 
by purchasing your con-
tent from us. We supply 
entertaining and edu-
cational content to free 
weekly community papers 
around the country. No 
contract! Email us today: 
FactsWeekly@gmail.com 
or visit www.FactsWeekly.
com

KNOWLES MEDIA 
BROKERAGE SERVICES
Appraisals-Acquisitions

Sales-Mergers
Gregg K. Knowles, 
Licensed Broker. 

Office 661-833-3834
Cell 661-333-9516

Go to my WEBSITE for 
listings: www.media-bro-

ker.com

FREE NEWSPAPER IN-
DUSTRY NEWSLETTER
From W.B. Grimes & Co,
The Nation’s #1 Broker

Offices Nationwide
(just e-mail us @ 

lgrimes@mediamergers.
com) or call

(301) 253-5016.

AVAILABLE IN SOUTH 
FLORIDA for free publi-
cations (Weekly or Month-
ly). Call Tony Battallan. 
(561) 585-7537

WHAT’S YOUR PAPER 
WORTH?  Free Newspa-
per Appraisal. Go to www.
medimergers.com 

ADVERTISING SALES 
MANAGER The Smart 
Shopper Group is rapidly 
expanding their Shop-
pers into the Sarasota 
Fl. Market and is in need 
of an experienced Sales 
Manager.  This position 
will provide leadership 
and direction to Display 
Sales Representatives. 
Applicants must have a 
proven track record of 
motivating and managing 
a sales group. Shopper 
and/or weekly experience 
is a plus. Salary com-
mensurate with experi-
ence.  Please email your 
resume with a cover letter 
and salary requirements 
in confidence to R Knight, 
CEO at rknight@smart-
shopg.com

MEDIA COMPANY look-
ing for aggressive, hard-
working, highly motivated 
advertising sales profes-
sional for Inside and out-
side sales, Sales Manag-
ers, telemarketing. We 
don’t need sales people to 
make their goal, we need 
them to beat them.
What’s in it for you? 
• Family atmosphere! 
• Excellent compensation 
plan with great incen-
tives! 
• Great earnings poten-
tial! 
• Health, Dental, Vision, 
Retirement Plans 
• Ongoing training and 
development! 
• Room for advancement!
Open territories in Cape 
Coral, Fort Myers, Bonita 
and Naples.
Please email resume to: 
jkonig @breezenewspa-
pers.com.

LIVE AND WORK in fab-
ulous Myrtle Beach, S.C. 
The Myrtle Beach Herald 
has an immediate opening 
for an experienced sales 
rep. Email resume to Tom 
Brown, tom.brown@myor-
rynews.com.

WEEKLY PAID NEWS-
PAPER EDITOR.  Seek-
ing Weekly Newspaper 
Editor for two Commu-
nity Newspapers in Clay 
County, Florida. Candidate 
must have prior newspa-
per experience, editing 
skills, writing skills, man-
agement skills, computer/
Internet savvy, willing-
ness to serve a local niche 
community, understand 
deadlines and ability to 
work with a fast paced 
production & marketing 
environment while main-
taining high ethical stan-
dards. This is a full time 
position offering compen-
sation commensurate to 
experience plus benefit 
package. EOE Please send 
letter of interest, experi-
ence and resume to jon@
opcfla.com. 

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

COMPUTER  
SOFTWARE

DISTRIBUTION  
SERVICES

PUBLICATION 
BROKERS

EMPLOYMENT

SEE

INK MAGAZINE
 ONLINE AT           

WWW.AFCP.ORG 

CLICK ON      
‘FREE PAPER INK’ 

EMPLOYMENT

OBTAIN VALUABLE 
INFORMATION TO 

IMPROVE YOUR 
BUSINESS AT 

TRADE 
SHOWS!

SEE YOU IN 
BALTIMORE!

CONTENT 
PROVIDERS

WANT

INFORMATION ON 
THE

 LEADERSHIP

INSTITUTE?

GO TO
WWW.

AFCP.ORG
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ADVERTISING SALES 
MANAGER  All Island 
Media, Inc. publishers of 
Pennysaver, Town Crier 
and Trends is looking for 
an experienced sales 
manager to work in our 
Long Island office. This 
position will provide 
leadership and direction 
to Display Sales Repre-
sentatives. Applicants 
must have a proven track 
record of motivating and 
leading sales in a similar 
environment. Please send 
resume in confidence to 
jobs@lipennysaver.com

ADVERTISING SALES 
MANAGER needed for 
Florida’s largest group of 
community newspapers. 
Salary, liberal bonus and 
benefit package avail-
able for the right indi-
vidual.  Please send your 
resume with cover letter 
and salary requirements 
in confidence to: Far-
ris Robinson, President, 
to E-mail: Opportunity@
Hometownnewsol.com Or 
Fax: 772-465-5301-EOE

17 YEAR OLD WEEKLY 
free shopper for sale lo-
cated in Sulphur Springs, 
Texas (on I-30). Family 
owned, debt free, afford-
able financing available. 
Looking to semi-retire. 
903-348-3546.

KAMEN & CO. GROUP 
SERVICES 
www.KAMENGROUP.com 
www.twitter.com/kamen-

group   
info@kamengroup.com  

516-379-2797
Kamen & Co Group Ser-

vices
626 RXR Plaza

Uniondale, NY 11556
We are the leading finan-
cial valuation multi-media 
publishing firm in the 
industry serving both the 
domestic and international 
publishing audience. Our 
office values book publish-
ing, social media, video, 
newspaper, shopper, mag-
azine and broadcast enti-
ties as well as investment 
co’s that deal within the 
media sector. At Kamen 
& Co Group Services, our 
continuum of publishing 
advisory services allows 
us to meet each client’s 
needs. APPRAISALS, BRO-
KERING, CONSULTING.
We have publishing 
properties for sale across 
the globe; contact us for 
specific markets and op-
portunities. Confidentially 
email us at info@kamen-
group.com and/or feel 
free to call us at our New 
York corporate office 516 
-379-2797. Follow us at 
twitter too!  www.twitter.
com/kamengroup
KAMEN & CO:  Proud to 
be the expert media fi-
nancial valuation resource 
for FORBES 400 list of 
America’s Richest People 
2016 and 2015

REVENUE IS UP! Unique 
opportunity:  four monthly 
publications in North 
Central Florida for sale. All 
publications are targeted 
toward high end senior 
gated communities. Two 
publications come with 
exclusive home delivery 
rights. All the newspapers 
are award winning. If you 
have looked at the stats 
on the senior market you 
will see the opportunities 
for the next ten years. Will 
work as consultant for one 
year if needed. For infor-
mation call 352-804-1223.

NATIONWIDE W.B. 
Grimes & Company. Check 
out our complete list @ 
www.mediamergers.com

INCREASE REVENUE  
through pay per call 
advertising. Run small 
classified ads and get paid 
for each call you generate.  
Prompt monthly payouts!  
Contact Leigh Ann for 
details!  618-351-7570,  
Email@AdvertisingResults.
com. 

OUTPERFORM YOUR 
CONDITIONS. Training 
and marketing materials 
supported by research 
that will help your staff 
sell more ads in this 
economy. Affordable and 
proven programs. John 
Peterson, 860-447-9198. 
Johncpeterson.com.

INSERTING MACHINE 
for SALE:  12 into 1 
Muller-Martini 227 insert-
ing machine.  Additional 
pockets also available.  
Contact Lee at lmsmith@
theflyer.com or 813-635-
3396.

NICE 6 SLOT MULTI-
publication racks for 
sale, in good condition @ 
$20.00 per rack. Can send 
a picture if interested. 
Please email Julie or Rob 
at julie@opcfla.com or 
rob@opcfla.com.  

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

PUBLICATIONS
FOR SALE

PUBLICATIONS
FOR SALE

EMPLOYMENT

PUBLICATIONS
FOR SALE

PUBLICATIONS
FOR SALE

MISCELLANEOUS

EQUIPMENT FOR 
SALE

IS YOUR CAREER 
WORTH 

5 MINUTES 
OF YOUR TIME?

INVEST IN 
TRAINING

 BY THE 
PODFATHER,

ROB ZARRILLI!

GO TO
WWW.AFCP.ORG

CLICK ON

MEMBER BENEFITS →

THE LEADERSHIP INSTITUTE →

PODCAST ARCHIVES

WANT TO PLACE YOUR 
OWN CLASSIFIED AD?

CALL       
877-203-2327

WWW.AFCP.ORG 
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In Support of the

Association of Free Community Papers

PERSONALIZED SERVICE...              
           ....AT AFFORDABLE PRICING

877.270.7260
Cassey.Recore@CruisePlanners.com

www.NCPtravel.com

- A subsidiary of the Association of Free Community Papers -

When your audit is complete the most important part of your audit 
process begins! To get the biggest return on your investment, 
make sure you promote your audit. It’s easy, and it’s free. Use this 
checklist to increase revenue today!

All of these audit promotions are included in the cost of your 
audit.

 DISPLAY THE CVC LOGO

 SIGN UP FOR FREE CONFERENCE CALL TRAINING

 LET US SEND A LOCAL AUDIT PROMOTION TO YOUR 
ADVERTISERS

 NATIONAL & REGIONAL AUDIT PROMOTION CD

 FREE ONLINE READERSHIP STUDIES

 CREATE IN-HOUSE AUDIT PROMOTION ADS – See samples 
at www.cvcaudit.com

If your audit is sponsored by IFPA, MFCP, WCP, CPII, MACPA, FCPNY, 
CPNE, CPM, SAPA, CPF, or PNAWAN you can have additional pub-
lications you own audited at association rates. Save thousands of 
dollars and call today for your no-obligation quote.  

AUDIT PROMOTION 
CHECKLIST

(800) 262-6392 • www.cvcaudit.com

Improve Your Reach
For just 

$245.00
your message will 
reach more than 

1.8 million homes 
and over 

3.4 million readers.
Get Results! 

Zones with up to 
an additional 

1.9 million homes 
(3.7 million readers) 

in the Tampa & Miami 
areas are also available 
for an additional cost.

Call today!

with an ad in the
Community Papers of Florida classified network!

352-237-3409
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Save the Dates!
April 20-22, 2017

Joint AFCP and SAPA Conference

If you did not attend AFCP’s Annual Conference...

Here are some suggestions for 
your summer reading list!

SAVE THE DATES

May 3-5, 2018

A monthly publication  provided by 
the Association of Free Community 
Papers. Our mission is to bring news 
and resources to the free community 
publication industry.

Got a newsworthy event going on 
with your business or your staff?

Send the details and photos to 
loren@afcp.org for consideration for a 

coming issue of Free Paper INK.
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