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AFCP/NANI HEADQUARTERS:
Loren Colburn, Executive Director

Cassey Recore, Administrative Assistant
Alix Browne, Administrative Assistant

135 Old Cove Road – Suite 210
Liverpool, NY  13090

Toll Free:  877.203.2327
Fax:  781.459.7770

Email:  loren@afcp.org
Web:  www.afcp.org

EDITOR:
Dave Neuharth
P.O. Box 1149

Summerfield, FL 34492-1149
Phone:  352.362.7350
Fax:  352.347.3384

Email:  DJNeuharth@aol.com

COMPOSITION:
Barbara A. Holmes

Phone:  352.598.3500
Email:  FreePaperINK@aol.com

MARKETING REPRESENTATIVE:
Wendy MacDonald
10418 Bond Street

Overland Park, KS  66214
Office:  913.461.3721

Email:  wendy@afcp.org

MISSION STATEMENT
Bring news and resources to the attention of the 
free paper industry by publishing a responsible 

quality magazine.

Free Paper INK is dedicated to 
keeping the industry informed on 
key issues, topics and industry 
news. If you have any items of 
interest that should be shared with 
people throughout the Free Paper 
Industry, simply email them to 
loren@afcp.org. We welcome your 
input, appreciate your readership 
and look forward to your contribu-
tions to our content.

Free Paper INK is not liable for er-
rors appearing in advertisements 
beyond the cost of the space 
occupied by the error, and noti-
fication must be made in writing 
within ten days of publishing. The 
right is reserved by Free Paper 
INK to edit, reject, or cut any copy 
without notice.

NO CASH REFUNDS

The opinions of the individual 
contributors or correspondents do 
not necessarily reflect those of the 
publication or its management.

Free Paper INK may include mate-
rial produced under copyrighted or 
syndicated ad service. Permission 
of the publisher must be obtained 
before copying any of the material 
from any issue of Free Paper INK. 

DEADLINES:  The deadline for 
classified ads, display ads and edi-
torial is the 4th of every month.

Cover Photo:
Omelchenko/shutterstock.com
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show partners to update you on what solutions they offer for 
your everyday business problems. This being the pre-confer-
ence issue, it will contain much needed valuable information 
on Baltimore opportunities.
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The printed word is tangible. It takes up space 
so it cannot easily be ignored…or forgotten. 
Printed content has tested better with brand 
recall than digital, and is proven easier for our 
brains to process. When you choose to print, 
you’re creating a highly memorable  
experience for your readers.

Cummings Printing is a third-generation, 
family-owned company specializing in  
printing short-run publications. We are 
an excellent source of heat-set printing 
for quantities up-to 100,000. We help 
many AFCP publishers print their glossy 
publications — contact us to find out how  
we can create an unforgettable journey for 
your readers, too.

Contact sales at 800-647-0035  
or info@cummingsprinting.com.

PRINT DEMANDS 

ATTENTION

  4 Peters Brook Drive   |   P.O. Box 16495   |   Hooksett, NH 03106-6495   |   800-647-0035

cummingsprinting.com

PRESIDENT
Shane Goodman
Cityview
Johnston, IA
shane@dmcityview.com
515-953-4822, x305

FIRST VICE PRESIDENT
Charlie Delatorre
Tower Publications
Gainesville, FL
charlie@towerpublications.com
352-372-5468

SECOND VICE PRESIDENT
Michael Van Stry
Coastal View News
Carpinteria, CA
news@coastalview.com
805-684-4428

THIRD VICE PRESIDENT
John Draper
The Free Star
Pipestone, MN
jdraper@pipestonestar.com
507-825-3333

SECRETARY / TREASURER
Karen Sawicz
Lake Country Pennysaver
Albion, NY
karen.sawicz@lakecountrypennysaver.com
585-589-5641

IMMEDIATE PAST PRESIDENT
Greg Birkett
Dubuque Advertiser
Dubuque, IA
gbirkett@dubuqueadvertiser.com
563-588-0162

EXECUTIVE DIRECTOR
Loren Colburn
AFCP / NANI
Liverpool, NY
loren@afcp.org
877-203-2327

AT-LARGE DIRECTORS

Will Thomas
Exchange Media Group
Fayetteville, TN
will@exchange-inc.com
931-433-9737

Carol Toomey
Action Unlimited
Concord, MA
carolaction@aol.com
978-371-2442

REGIONAL / STATE  
REPRESENTATIVES

Daniel Alexander
Denton Publications, Inc.
Elizabethtown, NY
dan@denpubs.com
518-873-6368

Lee Borkowski
Richland Center Shopping News
Richland Center, WI
lborkowski@wcinet.com
608-647-2911

Terri Drake
Giant Nickel
Kennewick, WA
terri@giantnickel.com
509-783-5455

Randy Miller
The Merchandiser
Lebanon, PA
randym@themerchandiser.com
717-270-2742

Wendy Murray
Senior Life Magazine
North Ft. Myers, FL
murwendy@aol.com
239-707-6722

Dave Neuharth
Editor – Free Paper INK Magazine
Summerfield, FL
djneuharth@aol.com
352-362-7350

Rich Paulsen
Southwest Iowa Shopper
Creston, IA
publisher@crestonnews.com
641-782-2141 x230

Caroline Quattlebaum
The Southeast Sun
Enterprise, AL
publisher@southeastsun.com
334-393-2969

Farris Robinson
Hometown News
South Daytona, FL
frobinson@hometownnewsol.com
386-322-5900

Steven Silver
Yankee Pennysaver
Brookfield, CT
steven@ctpennysaver.com
203-775-9122

Trevor Slette
The Shopper
Windom, MN
trevors@windomnews.com
507-931-3455

NANI DIRECTOR

John Hemperly
Engle Printing & Publishing
Mount Joy, PA
jhemperly@engleonline.com
717-492-2514

RISING STARS DIRECTOR

David Sickels
The Post Newspapers
Medina, OH
dsickels@thepostnewspapers.com
330-309-1745
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We’re in search of 
silent auction donations!

The Rising Stars need your help 
to make our silent auction a success in 2018

Example of items include:
Unique Artwork

Music Memorabilia 
Jewelry & Watches

Electronics
Gift Baskets

Autographed Items
Timeshares

Specialty Items
Gift Cards

Contact Alix Browne in the AFCP office: alix@afcp.org or call 1-877-203-2327
All proceeds from the silent auction go the Bill Welsh Foundation to help provide scholarships for the Rising Starts to attend the AFCP annual conference.

The 2017 auction was an amazing success and we need 
your help to make Baltimore an even bigger splash!

a 800.321.0350
scity.com

Your best source for circulation and distribution supplies!

Your best source
 for circulation and

distribution supplies!

AccountScout CRM Mobile App 
for Sales Reps

- Advertiser Data
- Re-run ads
- iOS & Android
- Linked to o
ce database

303-791-3301
www.FakeBrains.comA Software Company that Cares About the Details

®
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EDITOR’S VIEWPOINT

Why should you go to Baltimore?
It’s time to make the 
investment to attend – and 
to bring your team to – the 
upcoming AFCP–MACPA 
joint conference in Balti-
more on May 3-5. 

This issue of Free Paper 
INK  provides information 
on the training sessions and 
the fun-filled events that 
have made these confer-
ences a great investment.

Here are some “Whys”:
•	 “It’s one of the best 

ways to learn how to make 
more revenue and how not 
to make some mistakes at 
the same time.”

•	 “It’s amazing how 
‘refreshed’ you come back 

from an AFCP conference, ready to face your daily chal-
lenges. It really gets you out of the ‘rut’ you probably 
don’t even know you’re in!”

•	 “Every conference has reenergized me and I always 
come back with fresh ideas and new vendors.”

•	 “What you can gain from getting to know other 
publishers from across the country is amazing. Throw on 
top of that the sessions, and you can’t go away a loser!”

•	 “You get a feel for what other people are doing in 
the industry. It’s easy to get wrapped up in your own 
business and lose sight of what else is going on.”

•	 “You will get to network with people from all over 
the country. They all provide a little different perspective 
than your immediate region of peers provide.”

•	 “The energy and enthusiasm, and willingness to 
share, of other publishers and other participants – rang-
ing from vendors to presenters – is outstanding.” 

•	 “It caters to free publications and some of their 
unique needs. I find that a lot of free publishers are fairly 
entrepreneurial, which sets them apart from those at-
tending other conferences.” 

•	 “You’ll meet a great group of folks and learn more 
in three days than you can imagine!” 

•	 “It is the best networking and idea-sharing confer-
ence I have ever been a part of!” 

•	 “It’s a great way to surround yourself with like-
minded individuals. The support, networking and ideas 

you can find are priceless. Plus they treat you well with 
good food and drinks.” 

•	 “If for no other reason than to meet fellow publish-
ers and newspaper-ites who are experiencing the same 
things in life that you are... a collection of peers will en-
sure you are never alone in your pursuits... and you may 
just make some good friends along the way.” 

•	 “AFCP is like a big family. It is a wonderful group 
of people who truly care about their newspapers and 
employees by putting them in the best position to be 
successful.” 

•	 “Your return on investment will be amazing. The 
friendships you make will be lifelong.” 

•	 “If you want to learn about your business or have 
a problem you would like opinions from other publishers, 
this is the place to be!”

•	 “Don’t let your publication miss the boat. The net-
working opportunities with other publishers and interac-
tion with the vendors is very valuable and is definitely 
worthwhile!” 

•	 “Because the tools and information you can acquire 
from your peers, vendors and TLI classes are priceless! 
They will more than pay for your trip if you implement 
what you learn.” 

•	 “You meet so many new and interesting people in 
the business. You can learn something new from every-
one you meet. Plus it is fun!” 

•	 “Because you will walk away with revenue/bot-
tom line ideas you can implement immediately. Be-
cause it brings together the very best our industry has 
to offer.” 

•	 “The information you will gain by attending so far 
outweighs anything else you could do with your time or 
money. Participation is priceless!” 

•	 “It’s an invaluable experience. You can network, 
see how other publications handle issues and successes, 
gain great ideas from the innovative ideas contest. TLI is 
wonderful and enlightening.” 

•	 “It shows free papers aren’t dead. It’s a great way 
to network with like-minded people, for sure.” 

•	 “Wow. Energy, creativity, networking, ideas galore, 
inspiration, innovation, and just generally speaking, you 
will come home and embrace your job and mission in 
your community.”

The above comments were from surveys of persons 
attending AFCP conferences. Pretty much tells the story.

See you in Baltimore!

DAVE NEUHARTH
EDITOR
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Angelo G. Palermo, former publisher and 
founder of Wayuga Community Newspapers in Red 
Creek, New York, passed away on January 31, 2018. 

A Rochester Institute of Technology printing tech-
nology graduate, Angelo went to work right out of 
college for the Goss Company as a press installer 
and trouble shooter. Traveling through Europe, Africa 
and South America to install Goss presses was an 
exciting way to begin your career, but was going to 
be a difficult way to raise a family.

Looking to settle closer to their Rochester roots, in 
1965 Angelo and his wife Carol purchased the Com-
munity Newspapers located in Red Creek, New York, 
from Howard Hosmer and started their own print-
ing company, Wayuga Community Newspapers, Inc. 
At that time, the company published the Red Creek 

Herald, Fair Haven Register, Cayuga Chief Chronicle, 
and the Cato Citizen. Angelo developed and pub-
lished The Shopper, as well as building a commercial 
printing operation for the production of newspapers 
throughout the region.

Angelo was a strong believer in the power of com-
munity papers and a longtime member and sup-
porter of both the Free Community Papers of New 
York (FCPNY) and the Association of Free Community 
Papers (AFCP). 

His community involvement in Red Creek, New 
York, was also a trademark he established by serv-
ing as a Village Trustee and Village Mayor. He was 
an original member of the Wayne County Water and 
Sewer Authority, began the Wayuga Recreational Pro-
gram, was a Red Creek Rotary Member, and president 
and a longtime member of the Wolcott Elks Lodge.

The community will fondly remember Angelo as a 
person who was always willing to give of himself. I 
personally will remember his unique ability to tell a 

story that included 
an ample mixture of 
laughter, advice and 
a genuine desire 
to help those who 
needed it. Angelo 
taught me a great 
deal about print-
ing over the years, 
about enjoying the 
ride along the way 
and about the im-
mense value and 
importance of fam-
ily and our roots. 

The industry lost 
one of the great 
ones on January 31, 
and many of us lost 
one of those people 

you develop an immediate bond with and for whom 
you will be forever grateful that your paths crossed. 
You know the kind – the person you enjoyed being 
able to share time with whether it was in the office, 
on a golf course or over the phone when you just 
needed a shoulder for support. Rest in peace, Ange, 
and Thanks!

IN MEMORIAM
inREM

EM
BRAN

CE

In Memoriam: 	Angelo Palermo
Upstate New York Publishing Icon Passes

by Loren Colburn

Carol and Angelo Palermo pose in 
front of their business. Above, a 
1959 photo of “Ange” at work.
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FEATURE STORY

Publishers who are giving back
	 to the Community

Publishing software
for small and medium
newspapers

•  Affordable
•  Easy to use; learn as you go
•  Keep your legacy info
•  General accounting software
•  Credit Card Processing with
    tokenization system
•  Advertising data
•  Classifieds
•  Support system
•  Pagination module available
•  Customer-requested
    improvements
•  Owned and operated by a
    25-year userHelping newspapers succeed.

207.452.2476 • sfobes@merrsoft.com

More than a CRM, 
your 24/7 business 

 partner

From 
prospecting to 

billing, MaxPro helps 
publishers streamline and grow.

407.656.2777maxpropublishing.com

ONLY

with 4-user account*mention this ad

65$
monthly
per user

“Our company motto, dating
back to the prior owner, has 
always been, ‘More than a com-
munity newspaper, we are a com-
munity service,’” said Dan Alex-
ander, the publisher and owner of 
Denton Publications in New York.

“As such, Gayle and I have 
been very personally involved 
and contribute regularly to orga-
nizations that provide valuable 

services to the community. We contribute to many more 
local funds than you have space to name, but below are 
a few major organizations in which we are deeply in-
volved. Additionally, where she is involved, so am I; and 
the same is true the other way around. 

“Gayle and I at different times have both served as 
chairperson of the United Way Campaign and our small 

company/employee giving 
consistently is among the 
top 10 or 20 firms in the 
three-county region. We are 
very active in our church 

and its many events and functions. I serve on the parish 
council as a lay formation minister and on the regional 
board of lay ministers.

“We’ve both served on the hospital foundation board 
and have been major contributors to their annual and 
capital campaigns. Gayle currently serves on the hospital 
board of directors and was most recently very involved as 
vice chair for the local SPCA capital building campaign.

“I have been active for many years with the four-
county Workforce Development Board and served as 
chair. I am active in the Kiwanis, chambers of commerce 
and with the substance abuse coalition working to com-
bat opioid and other addictive substances,” he said.

The Dubuque Advertiser 
in Iowa has been a longtime sup-
porter of Hospice of Dubuque.

Publisher Greg Birkett, a long-
time AFCP board member, said, 
“One of the largest fundraisers for 
Hospice is called BestFest where 
we publish a ballot in the paper 
and ask our readers to vote their 
“Best” things like best place for 
pizza, best place for lunch, best 

car dealer, best Sub sandwich and so on.
“We tally the votes and ask the winners to come to 

BestFest and 
provide sam-
ples of their 
goods. We sell 
tickets to the 
event. It is a great fundraiser for Hospice of Dubuque.”

Editor’s Note:  We appreciate the info from Dan Alexan-
der and Greg Birkett. Many free paper publishers donate 
time and funding to give to their communities. We would 
like to hear about your community service. Email: djneu-
harth@aol.com.
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There is a great deal going on at this 
time of year for our members to take note of and get 
involved with as we make final preparations for our 
conference and our annual meeting. Your involve-
ment is the cornerstone to making this all come 
together and to ensure a strong future for the mem-
bers and the association.

Here are several things that could use your attention:

Publisher of the Year Nominations: 
The Publisher of the Year Award seeks to recognize 

an individual who has, throughout 2017, invested 
their time and talents toward the good of the entire 
association. In a media environment that has been 
challenging to say the least, it is important to recog-
nize those individuals who have continued to devote 
their efforts toward the good of the organization and 
the free publication industry as a whole. To see the 
list of prior winners and to nominate an individual, 
download the nomination form on the right side of 
the AFCP home page at www.afcp.org and submit it 
to the AFCP office no later than March 16, 2018.

Craig McMullin Distinguished Service 
Award Nominations:

The Craig S. McMullin Distinguished Service Award 
recognizes the contributions of an individual who has 
dedicated significant efforts and commitment over 
a number of years to advance the free paper indus-
try. These are individuals who tirelessly work toward 
building and promoting the free community paper 
industry and whose efforts we all have been able to 
benefit from, often without reward or recognition for 
their dedicated service. To see the list of prior win-
ners and to nominate an individual, download the 
nomination form on the right side of the AFCP home 
page at www.afcp.org and submit it to the AFCP of-
fice no later than March 16, 2018.

Board Member Nominations:
If any of the AFCP members in good standing are 

interested in running for one of the seats on the 
board of directors, please contact Loren Colburn at 
the AFCP office for a copy of the current job descrip-
tion and details on what we would need in order to 
include that individual on the upcoming ballot.

Proposed Bylaw Changes:
The AFCP Board of Directors has worked through-

out 2017 trying to make sure AFCP is prepared for 
the future of this fast-changing industry at all levels. 
As part of that process, a bylaws review commit-
tee was requested and established by the board to 
review the document and recommend any changes 
that would support the budget reductions, technol-
ogy upgrades and industry evolution that has taken 
place over the past years. This was a difficult process 
that involved a great deal of discussion, energy and 
time to sort through, but we believe the proposed 
changes reflect the needs of the organization to deal 
with the changing free community publishing envi-
ronment going forward.

The following are the details of the actual changes 
as they relate to the current bylaws. Complete cop-
ies of the existing bylaws and the proposed changes 
are also available on the afcp website at:  http://
www.afcp.org/about/board-of-directors/

INK
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From the AFCP Office . . .

STORY SPOTLIGHT
from

AFCPheadquarters

by Loren Colburn

KEY
The proposed changes are indicated as follows:

Deleted wording = Wording that the AFCP Board 
voted to be removed

ADDED WORDING = Wording that the AFCP 
Board voted be added 

Continued on page 10

- Proposed Revisions for 2018 -
Association of Free Community Papers PUBLICATIONS 

BYLAWS 
ARTICLE I

The name of this Association shall be the Association of Free Community Papers PUBLICATIONS. (AFCP).
ARTICLE II

The purpose of this Association shall be as set forth in the Articles of Incorporation; and



March 2018
INK
10

	 A.	 To bring into one national organization of free community papers and shopping guides PRINTED PUB-
LICATIONS for their mutual encouragement, for the exchange of ideas toward the betterment of the industry 
and such other purposes as may, from time to time, be determined by the membership, officers and directors.
	 B.	 To publish pertinent information to the membership and prospective members.
	 C.	To maintain and advance the standards of practice in the industry with respect to the highest concepts of 
business practice and ethics.
	 D.	To acquire and hold such real and personal property as may be necessary for the full and proper execu-
tion of these purposes.
	 E.	 To promote the publication and free distribution of papers PRINTED PUBLICATIONS which:
		  a.	Are published at regular stated intervals AND NOT LESS THAN 6 TIMES PER YEAR.
		  b.	Contain advertising and/or other information from a variety of sources.
		  c.	 Have continuity of title and general nature of content from issue to issue.
		  d.	Are not a supplement to, or distributed in combination with, a paid circulation paper.
	 F. 	To carry on such organization, functions and activities as are deemed necessary to accomplish these 
purposes.

ARTICLE III 
(no changes)
ARTICLE IV 
Membership

Section 1. Class. (No changes)
Section 2. Active Members. Active membership shall be granted by the board of directors, upon application, 
to any company (that is a person, partnership or corporation) of good character that publishes a free commu-
nity paper PUBLICATION which:
	 2.1	 Agrees to uphold and support the purposes of the Association: and
	 2.2	 Meets such other uniform requirements as may be established by the board of directors.
Section 3. Associate Members. Associate membership shall be granted by the board of directors upon writ-
ten application to persons, firms and corporations of good character who:
	 3.1	 Are not otherwise qualified for active membership, but are engaged in performing services or providing
			   products to active members of the Association.
	 3.2	 Agree to uphold and support the purposes of the Association.
	 3.3	 Meet such other requirements as may be established by the board of directors.
Section 4. Honorary Members. (No changes)
Section 5. Sustaining Members. (No changes)
Section 6. Privileges of Active Membership. (No changes)
Section 7. Privileges of Associate, Honorary and Sustaining Members. (No changes)
Section 8. Duration of Membership and Resignation. (No changes)
Section 9. Suspension and Expulsion. (No changes)

ARTICLE V
Dues and Assessments

Section 1. Amount. The initial and annual dues and assessments, if any, for active, associate and sustaining 
members of the Association shall be determined by the board of directors and approved by the members at 
the annual or special session of the Association.
Section 2. Failure to Pay. (No changes)

ARTICLE VI
Membership Sessions and Meetings 

Section 1. Annual Session. There shall be an annual session of one or more meetings consisting of the 
members of the Association at a time and place as ordered by the board of directors for election of officers 
and directors, for receiving reports and for the transaction of other business. Notice of such meeting, includ-
ing meeting rules and order of business shall be mailed to the last recorded address or sent via e-mail to the 
individual listed in the membership rolls as the principal contact person of the active member at least five (5) 
but not more than sixty NINETY (60 90) days before the time appointed for the meeting.

STORY SPOTLIGHT
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Continued from page 9
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Section 2. General Sessions. (No changes)
Section 3. Quorum. (No changes)
Section 4. Procedures. (No changes)
Section 5. Attendance. (No changes)

ARTICLE VII 
Board of Directors

Section 1. Composition and Terms. THE BOARD OF DIRECTORS SHALL CONSIST OF NO LESS THAN 
TEN (10) AND NO MORE THAN THIRTEEN (13) BOARD MEMBERS. The board of directors shall be com-
posed of the elected officers of the Association, who shall be employed by an active member of the association, 
the paid executive, who shall be without vote, the immediate past president, and each affiliated state or regional 
association with a minimum of five (5) active members of AFCP may have one (1) active member of AFCP serve 
as a member of the board of directors and those state or regional associations with more than twenty (20) ac-
tive members of AFCP or those who represent 20% or more of the NANI circulation may have two (2) active 
members of AFCP serve as directors, exclusive of any other officers of the Association. Should a state or regional 
association see its number of active members in AFCP fall below these thresholds, said organization will have 
one hundred eighty (180) days to return its AFCP active member participation to said membership numbers 
before the board seat(s) shall be relinquished. The paid staff executive of an affiliated state or regional organiza-
tion may participate as an active member’s substitute representative, with vote, in no more than two (2) consec-
utive AFCP regular or special meetings including board conference calls. This time frame may be extended up to 
an additional sixty (60) days by a majority vote of the AFCP board of directors upon the written request for the 
extension from the state or regional organization. In addition, the active members of the Association may elect 
two (2) UP TO SIX (6) directors at large who may be representative of active members who are not members 
of any affiliated state or regional organization SHALL BE EMPLOYED BY AN ACTIVE MEMBER OF THE ASSO-
CIATION. The term of office for all directors shall be for a period of two (2) years commencing July 1 following 
their election and contingent on their continued employment with an active member of the association. In the 
event a board member leaves the employment of the active member of the association, they will have 6 months 
to either take a position with an active member to remain on the board or take a position with a company that is 
not an active member of the association and resign from the board at that time.
Section 2. Power of the Board. (No changes)
Section 3. Meetings. (No changes)
Section 4. Quorum. (No changes)
Section 5. Compensation. (No changes)
Section 6. Vice Presidents. (No changes)
Section 7. Secretary/Treasurer. (No changes)

ARTICLE VIII 
Officers

Section I. Elected Officers. (No changes)
Section 2. Term of Office. (No changes)
Section 3. Vacancies. (No changes)
Section 4. President. (No changes)
Section 5. Vice Presidents. (No changes)
Section 6. Removal. Any director may be removed with the affirmative vote of two thirds (2/3) of the re-
maining members of the board of directors at any regular or special meeting at which a quorum is present 
whenever, in the board’s judgment, the best interest of the Association shall be served. Any board member 
with three consecutive unexcused board meeting OR BOARD CALL absences will be dropped from the board.
Section 7. Vacancies. (No changes)
Section 8. Mail or Conference Vote by the Board of Directors. (No changes)
Section 9. Paid Executive. (No changes)
Section 10. Bonding. (No changes)

ARTICLE IX 
Committees

Section 1. Appointment. (No changes)

STORY SPOTLIGHT
from

AFCPheadquarters

Continued on page 12
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Section 2. Nominating Committee. THE NOMINATING COMMITTEE WILL SELECT A CANDIDATE FOR 
EACH ELECTED OFFICER POSITION OF THE ASSOCIATION FOR PRESENTATION TO THE MEMBER-
SHIP AT THE ANNUAL MEETING. THIS COMMITTEE SHALL ALSO BE RESPONSIBLE TO VET NOMINA-
TIONS FOR ALL DIRECTOR AT LARGE NOMINATIONS TO ASSURE THAT NOMINEES MEET ALL CRITE-
RIA FOR BOARD MEMBERSHIP AS DEFINED IN ARTICLE VII, SECTION 1.
2.1 Composition. At least sixty NINETY (60 90) days prior to each annual session, the president shall ap-
point a Nominating Committee consisting of the three most immediate past presidents who are still THREE 
(3) active members of the association AND SHALL SERVE AS CHAIRPERSON OF THE COMMITTEE.
2.2 Vacancies. The president may appoint new members of the committee to fill any vacancy. NOMINATION 
PROCEDURE. AT LEAST NINETY (90) DAYS PRIOR TO THE ANNUAL SESSION, THE NOMINATING 
COMMITTEE SHALL REQUEST NOMINATIONS FOR CONSIDERATION TO THE BOARD OF DIRECTORS 
FROM THE GENERAL MEMBERSHIP THROUGH THE OFFICIAL PUBLICATION OF THE ASSOCIATION. 
2.3. Report. On or before the first full day of the annual  NOT LESS THAN THIRTY (30) DAYS PRIOR TO 
THE ANNUAL MEETING session, the Nominating Committee shall submit to the membership, nominations for 
officers and directors.
2.4 Additional Nominations. Further nominations may be made upon petition signed by at least ten (10) 
representatives of ten (10) different active members in good standing, provided such petition is presented to 
the president before the time for AT LEAST TWENTY-FOUR (24) HOURS PRIOR TO THE ELECTION.
2.5 ELECTION PROCEDURE. IN THE EVENT THERE ARE MORE NOMINEES FOR BOARD POSITIONS 
THAN OPEN SEATS, A WRITTEN BALLOT OF ACTIVE MEMBERS IN ATTENDANCE AT THE ANNUAL 
MEETING SHALL BE CONDUCTED TO DETERMINE THE FINAL BOARD COMPOSITION, UNLESS THE 
BOARD OF DIRECTORS SEES THE NEED TO REQUIRE A MAIL VOTE AS DEFINED IN ARTICLE XI, SEC-
TION 1. 
Section 3. Executive Committee. (No changes)
Section 4. Rules. (No changes)

ARTICLE X
Affiliated Organizations  - (No changes)

ARTICLE XI 
Miscellaneous - (No changes)

ARTICLE XII
Amendments

Article I, Article II, Article IV, Sections 1 and 3 of Article VII and Article VIII of these bylaws may be amended, 
repealed or altered in whole or in part by the favorable vote of the active members present at any annual ses-
sion provided that such proposal shall have been presented in open meeting the previous annual session and 
that it shall have been published at least once in the official publication of the Association or AND sent official-
ly to THE REPRESENTATIVE ON FILE FOR each active member of the Association at least sixty (60) days 
before the meeting at which final action is to be taken. All other provisions of these bylaws may be amended, 
repealed or altered, in whole or in part by the favorable majority vote of those members present at any annual 
or special session, after the proposal is laid on the table for at least twenty four (24) hours before being finally 
considered at a second meeting, provided however, that the second meeting may be held at such lesser time 
than twenty four (24) hours upon the favorable vote of two thirds (2/3) of the active members present at the 
initial meeting. For purposes of these bylaws, the term “session” shall be deemed to mean overall annual or 
special session. The term “meeting” shall be deemed to mean each individual meeting of active members held 
within an annual or special session. Unless otherwise provided, such amendments, repealed or altered shall 
become effective upon adoption.
The board of directors of AFCP, with a two thirds (2/3) majority affirmative vote, shall have the operational 
latitude, in compliance with Article VII, section 3 & 4, to enact a procedure or policy impacting Article I, Article 
II, Article IV, Sections 1 and 3 of Article VII, Article VIII and Article XII that it deems immediately critical and 
in the best interest of the Association and such action shall remain in effect until said change is presented to 
the membership in accordance with Article XII and is approved or rejected by a vote of the active members 
present at the next annual session.

Continued from page 11
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Getting to know the folks at NAPS
North American Precis Syndicate (NAPS), 
which specializes in getting news releases into print 
media across the country, is a longtime associate 
member and supporter of the Association of Free 
Community Papers (AFCP) and a familiar vendor at 
the AFCP conferences.

NAPS was founded in January 1958 for the 
purpose of distributing press 
releases to all daily and weekly 
newspapers across the U.S. in a 
ready-to-use format, already set 
in type and easy to reproduce. 
It became known as a “mat” 
service because of the process 
of setting type with individual 
letters and pressing those into 
papier-mâché molds, known 
as mats, into which liquid lead 
was poured to produce a print-
ing plate that could be used 
for mass-producing articles to 
be printed in newspapers. 

The process changed in the 
early 1970s when offset print-
ing of repro proofs, in wide and 
narrow column sizes, replaced 
the mats that were distributed 
to newspapers. Those became 
known as camera-ready copy, 
which is still used by many 
publications today. Editors can 
reproduce articles by shooting 
a picture of the camera-ready 
repro proofs.

This process is a conve-
nience for editors at more 
than 1,500 daily newspapers 
and 8,500 weekly community 
newspapers with news holes 
to fill after the initial layout of 
the publications. Many editors 
are low on staff and under 
pressure to meet deadlines, 
so they are likely to use the 
articles as is, not heavily edited, if they know that 
the information is valid and think it will be interest-
ing to their readers.

NAPS has always been a more cost-effective 
means of reaching out to the media than trying 
to do the same job in-house because it is able to 

spread the cost over a large number of clients, 
thereby providing economies of scale.

Clients include most Fortune 500 companies, the 
top 20 PR firms, over 100 associations and many U.S. 
government agencies. NAPS has built up a relation-
ship with editors over the years. They know and trust 
NAPS to send quality material and many use the ser-
vice exclusively as an external source of content. 

Thousands of bloggers are also reached by NAPS 
in addition to traditional newspaper editors. 

With the evolution of technology over the years, 
the variety of other formats include all the digital 
formats commonly used. Broadcast capabilities were 
later added to make NAPS a more comprehensive 

service, reaching millions 
more people nationwide.

By popular demand and 
in recognition of the need 
to reach out to a multicul-
tural audience, NAPS began 
including Spanish versions 
and African-American ver-
sions of stories to increase 
awareness of messages 
among diverse readers, 
listeners and viewers. Those 
stories are distributed to a 
supplementary group of me-
dia outlets that target the 
millions of Spanish-speaking 
and Black Americans.

Dorothy York has been 
president and CEO of the 
company for nearly 15 
years. “We are commit-
ted to bringing new and 
innovative thinking to the 
company with an emphasis 
on customer service and 
maximizing results at cost-
effective rates,” York said.

Before taking on the 
NAPS CEO role, York was 
executive vice president 

and principal, overseeing account management. She 
counseled clients in all facets of the service.

She received her Bachelor of Science in Busi-
ness Administration from Boston University and has 
taken journalism postgraduate courses at Columbia 
University.

Dorothy York (inset) is the president and CEO of NAPS. 
Gary Lipton is a familiar face at AFCP conferences.
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In only a few weeks, AFCP and MACPA 
members will converge on Baltimore, Maryland, to 
explore all the trends, topics and opportunities that 
exist in the free community publication industry right 
now. As our window of time to prepare for this great 
event gets smaller, let’s look at what we need to be 
doing to take advantage of this huge opportunity.

Planning
•	 Registration: If you haven’t taken this first step, get 

on it today. The AFCP website – www.afcp.org – provides 
a quick and easy way to reserve your place in Baltimore.

•	 Certificate Programs: Decide if you want to 
register for one of the two professional certificate 
programs TLI is offering in Baltimore. Limited seating 
means don’t wait too long!

•	 Shark Bank: Decide which idea might earn you 
money at conference – and help other publications do the 
same when they get home – and submit it for the event.

•	 Travel Arrangements: Anyone who has flown re-
cently knows that flights and schedules book up fast. 
Plan to arrive no later than Wednesday, May 2 and 
depart on Sunday, May 6. Of course you can come 
early or stay late so as to take in more sights and 
experiences of this historical American city.

Personal Preparations
•	 Bring an Open Mind: With so many of the indus-

try’s brightest publishers and vendors on hand, come 
prepared to listen, participate and learn. Success-
ful ideas aren’t just your own, but many times are 
gleaned from your peers.

•	 Bring Your Appetite: As always, AFCP and MAC-
PA are putting together some great meals and social 
events. These events offer the perfect opportunity 
to nourish your body and your mind. Plan to sit by a 
stranger during your meals, network with new faces, 
and if so moved, discuss our industry over a drink.

•	 Silent Auction Item: Plan to donate an item or ser-
vice to the AFCP Silent Auction. This annual fundraising 
event helps raise money for the Bill Welsh Foundation in 
order to support the continued success of the AFCP Ris-
ing Stars program. Details are available at www.afcp.org.
Activities Highlights:

•	 Wednesday Special Activity: For those of you who 
can include an extra day to experience a bit more of 
beautiful Baltimore, there is an add-on event you can 
register for that will include a tour of the city and lunch 
at the National Aquarium. A trolley will whisk you around 
the city, seeing areas in and around the Baltimore Inner 

Harbor, Fells Point, Canton and more. The trolley will 
drop attendees off at the National Aquarium after the 
tour has concluded. Here you will have lunch in a private 
room overlooking the harbor, including a presentation 
from one of the aquarium’s animal experts! Following 
lunch, the group will tour the amazing aquarium. Visit 
afcp.org to easily sign up through your regular confer-
ence registration or to find more details on this event.

•	 Thursday Kick-Off: Our conference events get 
started first thing Thursday morning with the opening 
ceremonies followed by this year’s opening keynote by 
Marcus Sheridan, which focuses on content marketing. 

•	 The Leadership Institute: TLI will conduct 12 
regular TLI classes presented throughout the event 
in addition to the two Professional Certificate Pro-
grams being offered. Both the Hands-on Management 
Program and the Engagement Selling Program require 
pre-registration and are limited seating events. 

•	 General Sessions: A variety of sessions are in 
the lineup for attendees, all centered on providing 
attendees ideas and information to help build and 
improve their business. 

•	 Trade Show: The industry’s biggest and best 
trade show happens once a year at our annual confer-
ence and will feature this year’s Principal Sponsor 
– The Newspaper Manager – Mirabel Technologies. 
Gathered will be technology providers, operations ex-
perts, quality printing providers, and a host of others. 
Learning the tools for success happen both in the ses-
sions and on the trade show floor, so don’t miss out.

•	 Socials: Thursday night’s reception and dinner will 
be held on a Spirit Cruise as we explore the historic Bal-
timore Harbor area compliments of our host, The News-
paper Manager. This event will provide an opportunity to 
network with fellow attendees, make new acquaintances 
and even renew some if you have attended before. 
Friday night we will move our evening to the pool area 
at the Hyatt overlooking the Baltimore Inner Harbor 
for some fun activities, dinner and great networking. 
Following the outdoor festivities, we will retreat to club 
AFCP inside the Hyatt Hotel to enjoy the breathtaking 
view of the Baltimore Harbor from the 15th floor!

The opportunity for you to “Let Your Ideas Shine” 
– and gather as many of everyone else’s ideas as you 
can – will never be better than this one. It’s up to 
you to make 2018 a year of growth for your business, 
your sales and for you. 

It all starts in Baltimore, where we look forward to 
an amazing experience.

Prepare for a great experience!
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Can you spare a 
little “change”? 

I’m not referring to 
the quarters, dimes and 
nickels that you might 
have in your pocket but 

rather the change that is happening in our indus-
try right now. This type of change may not fill your 
coffers at the moment, but with proper planning, it 
just might. 

Most of you are aware of the rising costs of 
newsprint. If you aren’t, you soon will be. Although 
increases are often predicted but not implemented, 
this one seems inevitable. 

Some commercial printers may try to absorb the 
costs, while others will attempt to pass it on to their 
customers. Publishers, in turn, then need to decide 
whether or not to seek out competitive printing 
bids, absorb the cost, or pass along an increase to 
their advertisers. Needless to say, nobody wins. 

To add further stress, the proposed tariff on 
newsprint could result in even more increases. 
AFCP, along with other associations, sent a letter 
to Congress expressing our deep concern over how 
this could impact the industry and our customers. 
Let’s hope for the best. Better yet, let’s plan to be 
better. 

I don’t know about you, but 
I have found that we oper-
ate more efficiently when we 
are faced with situations that 
force us to make tough deci-
sions. We may need to find 
another printer. We may need 
to reduce some staff. We may 
need to raise our rates. Or we 
may need to simply review 
our distribution and make 
some cuts. None of these will 
be easy. Change rarely is. 

Another major “change” 
you will see is in the make-up 
of your AFCP Board of Direc-
tors, which approved a reduc-

tion in the size of the board from its current maxi-
mum of 20 to a maximum of 13 voting members, 
and to move to all at-large directors elected by 
AFCP members rather than representation provided 
by state and regional associations. These changes 
will need to be approved by the membership at the 
May meeting in Baltimore to take effect. 

What prompted this change? The first deals with 
basic economics. As revenue from our NANI classi-
fieds has decreased, the board has been challenged 
with how to operate more efficiently. Reducing the 
size of the board helps minimize costs. 

Second, many of the state and regional associa-
tions are changing, and more change seems appar-
ent. Some have disbanded, while others will merge. 
Most all are doing the same review process as we 
are at AFCP. With that in mind, the “feeder” system 
from the state and regionals that made great sense 
years ago no longer works. 

Changing to an all at-large board will allow us to 
continue to have representation from across the na-
tion with papers large and small, but not be bound 
to specific areas where we may or may not have 
members.

I strongly believe that these changes are neces-
sary to make sure that AFCP is here for generations 
to come so that others can benefit from this asso-

ciation the way all of us have. 
I hope that you agree with me 
and will cast your vote to ap-
prove at the annual meeting in 
Baltimore on Saturday, May 5. 

Can you spare a little 
change? I hope so, because 
as the saying goes:  Change is 
inevitable; progress is optional. 

Thanks for reading.

by Shane Goodman
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WITH SHANE GOODMAN

Change is inevitable; 
  Progress is optional.

SHANE GOODMAN
AFCP PRESIDENT
CITYVIEW
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HANDS-ON

MANAGEMENT
SKILLS

NEWEST EDUCATIONAL OFFERING!

 
The Leadership Institute (TLI) and AFCP are 

offering this 6 class sequence designed to 
provide participants with the knowledge to 

be more effective hands-on managers.
 

Successful completion of all 6 sessions while 
at the Baltimore conference will earn partici-
pants a professional development certificate 

from The Leadership Institute as well as 
receiving credits toward obtaining the 
advanced certification from AFCP as a
Certified Advertising Executive (CAE).

REGISTER NOW!
Limited Seating Available
($60.00 Materilals & Registration Fee)

THE LEADERSHIP INSTITUTE
Association of  Free Community Papers 

For More Information or
To Register Contact:
Association of Free Community Papers
877-203-2327
loren@afcp.org

Professional Development Programs

Workshop developed by 
the author of Managing 
Generation X and Not 
Everyone Gets a Trophy...

BRUCE
TULGAN
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An escalating trade dispute between the U.S. 
and Canada has newspaper leaders rattled over a new 
tariff that may drive up costs for an already struggling 
industry. 

The U.S. Department of Commerce issued a prelimi-
nary decision to impose tariffs on the newsprint used by 
newspapers and book publishers nationwide.

With newsprint shortages, the prices have climbed. 
Since 2012, 10 American mills have closed, reducing 
the United State’s 
paper industry’s 
production capac-
ity by over 60 
percent. 

A single paper 
mill in Longwood, 
Washington, start-
ed the process that 
will increase the 
cost of newsprint. 
The North Pacific 
Paper Company 
(NORPAC), which is 
owned by a hedge 
fund, brought a 
petition before 
the International 
Trade Administra-
tion in 2017 asking 
the government 
for import duties 
on uncoated groundwood paper from Canada. 
NORPAC claimed that the Canadian government 
subsidized their paper companies, creating an 
unfair arrangement for NORPAC’s business.  

The measure would impose tariffs of up to 10 
percent on the import of uncoated groundwood 
paper from Canada. Many U.S. companies buy 
newsprint from Canada and will face stiff price 
increases.

The newspaper industry noted that the taxes would 
further damage the industry in the U.S., which has seen 
a 50% decline in advertising revenue and similar de-
clines in circulation over the past decade.

Enforcement of U.S. trade law is a prime focus of the 
Trump administration, and antidumping and countervail-
ing duty investigations by the U.S. Commerce Depart-
ment have risen 52 percent in the past year.

The decision may lead Canadian newsprint manufac-
turers to boost prices. 

The print sector quickly mobilized and vowed to fight 
what it says will likely lead to job losses in the publish-
ing, commercial printing and paper industries, which 
employ 600,000 people nationwide.

Many publishers argue they’re ill-equipped to absorb 
the unbudgeted costs, and are already struggling with 
declining advertising and subscription revenues. 

AFCP publisher and board member Dan Alexander, 
who owns a printing operation in Elizabethtown, New 

York, said, “It’s 
not a matter 
of choice. It’s 
something we 
have to live with. 
But the cumula-
tive increase to 
print costs when 
paired with two 
previous tariff 
increases will be 
about 15%.

“The good 
thing for our 
readers is we 
don’t charge 
them for the 
paper, so this 
is a cost we’re 
going to have to 
absorb, which 

we are in a position 
to do right now as a 
result of the strong 
advertising we are 
receiving from the 
community.”

Alexander noted 
that the final tariff 
isn’t set in stone, and 
the U.S. Commerce 
Department will 

make another decision this spring before making a final 
decision in May.

“If an arrangement is agreed upon, publishers might 
realize a refund, so we don’t want to act hastily,” Alexan-
der said.

The question to be asked is, “If there is a shortage on 
a product why put a tariff on it?”

Publishers are asked to write their representatives op-
posing taxes on Canadian newsprint.

FEATURE STORY

What’s driving newsprint prices?

Credit:  Kazlova Iryna/shutterstock.com

Credit:  SFC/shutterstock.com
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“Attention is the rarest and purest form of generosity.”
– Simone Weil

I always enjoyed accompanying young sales 
people on sales calls. I found their enthusiasm conta-
gious and took great satisfaction in helping them grow 
into mature sales professionals. 

To be completely honest, I also enjoyed showing off in 
front of the “rookies.” On one occasion, a rep and I were 
calling on a small used car dealership. Karl, the rep, had 
been in the territory for about 10 months so I asked him 
what he could tell me about the prospect. Karl told me 
talking to this prospect was, “like talking to a statue. 
I’ve never been able to get more than ten words out of 
him!” 

We approached the owner seated at a desk in the 
back of the showroom. He didn’t bother to look up from 
his paperwork. He didn’t have time to talk and pointed 
to the door. As we turned to leave, I noticed a photo on 
the wall and asked, “Is that a picture of Barry Goldwa-
ter?” For the first time, the prospect looked up and said, 
“Yes. I worked on his campaign when I was in college.” I 
followed up with, “Did you ever get to meet him?” 

At this point he stood up and took a dusty album off a 
shelf and showed us a 1964 photo of himself with Barry 
Goldwater. I engaged him in a discussion of his experi-
ences capped off with, “So how did you go from politics 
to selling cars?” 

After just a few more questions, we found ourselves 
discussing his business and his marketing needs. After 
about an hour, we walked out of his office with a signed 
sales agreement. When we got back in the car Karl said, 
“That was amazing. I couldn’t get five words out of him 
but you guys were like old friends!”

I told Karl, “That’s because I brought him a gift.” Karl 
looked confused. “I gave him the gift of paying attention 
to him. You were interested in selling advertising. He 
didn’t want to talk about advertising. I was interested in 
him and everybody likes to talk about themselves. Once 
I got him talking, it was easy to change the subject.” 

Salespeople are often portrayed as self-centered, but 
in my experience I’ve noticed that the best salespeople 
all share a genuine interest in others. In the words of Si-
mone Weil, they are generous in the attention they pay 
to everyone they meet. 

THE LEADERSHIP INSTITUTE
theLEAD

ERSH
IPinstitute

The Leadership Institute 
is a structured sales 

and sales management 
training program 
sponsored by the 

Association of Free
Community Papers. 

To date, 1,814 free 
paper professionals have 
attended classes at the 

AFCP,  state and regional 
conferences, earning over 

10,935 class credits in 
66 different course 

curriculums.  A total of 81 
people have completed all 
the requirements and been 

certified as Associate 
Advertising Executives 

(AAE) by the AFCP Board!

by Jim Busch

The LEADERSHIP Institute
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Helping someone grow their business was 
the criteria that helped Ken Hodgden get into the 
publishing business.

“You take a potential client’s information and cre-
ate an ad with their message to invite people into 
their place of business to buy a product or service. 
That enables them to help solve a customer’s prob-
lems and help grow their business,” Hodgden said.

Hodgden is the publisher and founder of the Ad-
vertiser Community News in Seymour, Wisconsin.

His career started in 1974 in Canon City, Colo-
rado, when he helped start a shopper. After a short 
time, when the neighbor’s wife was expecting twins, 
the shopper was closed.

Hodgden was then employed by Cotter Corpora-
tion, which processed uranium.

In 1975 he received a call from Vern Otto of ADD 
Inc. based in Wisconsin asking him if he wanted to 
get back into the shopper business in Seymour. The 
answer was a definite yes and he moved backed to 
Wisconsin.

In 1985 Journal Communications purchased ADD 
Inc., and in 2009 his employment was terminated.

At the age of 56 and suddenly unemployed, he 
made the decision to stay in the business and start 
his own publication. The Advertiser Community 
News was born in August of 2009. The product was 
a combination shopper and newspaper.

Founded in bedroom communities, the paper 
offers news service to the rural small agricultural 
communities of Black Creek, Shiocton, Nichols and 
Seymour with a combined circulation of 9,000.

The Advertiser Community News got off to a suc-
cessful start. The key was that the employees who 
worked at the shopper where he was terminated 
joined him in the new venture. Hodgden said, “I 
need to salute my entire staff. They left the paper 
where I was terminated to join my new publication. 
Now that is what you call family!”

Hodgden is an active member of the Association 
of Free Community Papers (AFCP) and the Wiscon-
sin Community Papers (WCP). He is on the WCP 
board of directors and is a past president.

“There are numerous benefits from AFCP,” said 
Hodgden. “The ones I value most would be net-
working, sharing ideas, and problem solving, along 
with training and circulation audits with WCP. As a 
board member of WCP for eight years, I appreciate 

what AFCP does for our industry, most notably with 
being included in SRDS listings. This is because of 
the AFCP support of PaperChain.”

As a small community paper, the publication is 
involved in many community service projects. They 
are members of the local chamber of commerce, 
the Kiwanis and Lions Club. In addition, Hodgden 
has served as president of Home of the Hamburger 
and has been a member for 20 years.

The publication is currently helping the local 
museum with a pictorial history book by providing 
free advertising, looking for old pictures, paginating, 
selling advertising in the book and selling the book 
when finished. They are also involved in events for 
the public library.

Regarding the success of the Advertiser Commu-
nity News, Hodgden said, “I am fortunate to have a 
staff that embraces their independence and are al-
lowed to make decisions. This allows my wife, Mary, 
and me to spend long weekends at our cottage in 
northern Wisconsin and take extended vacations.”

Married to Mary, they have two grown daughters:  
Kaitlin in Wisconsin, and Lisa in Arizona.
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Need Revenue Ideas?

A Joint Conference with AFCP and MACPA

Plan for
May 2018 in 
Baltimore!

STORY SPOTLIGHT
people in the SPO
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Justo Rey has been 
named the publisher of The 
Islander News near the 
Miami, Florida, market.

Since 2013, Rey served 
as the president of The 
Flyer in Miami. Previously 
he was the president of the 
Forum Publishing Group in 
Southeast Florida. He start-
ed his advertising career 
in sales with Dick Mandt at 

The Flyer in Miami.
A longtime supporter of free paper associations, 

he serves on the Community Papers of Florida (CPF) 
board of directors as treasurer. He is a past president 
of CPF. 

A native of Cuba, Rey moved to the United States 
when he was 14. He attended Barry University in 
Miami Shores, Florida.

AFCP member Exchange 
Media Group has been 
awarded “The Business of 
the Year” in Manchaster, 
Tennessee, by the chamber 
of commerce. Publisher Will 
Thomas said, “I have never 
been prouder of our entire 
team. We won business of 
the year at the Manchester 
Chamber banquet and we 
were up against remarkable 

other businesses. Awesome.”

People in the Spotlight
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“SCS has been a key strategic partner 
helping us leverage technology to 
automate manual work so we can 
invest more heavily in editorial.“

- Andrew Olsen, Publisher 
Times Review Media Group

newspapersystems.com - 800.568.8006

It’s Audit
Time Again!
Remember to 
return it promptly!

Questions? 
Call the NANI Office 
at 877-203-2327.

RISING STARS
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An experience like none other
by John Draper,  AFCP Rising Star Chairperson

In 2008, AFCP took on an initiative to 
develop our industry’s top young talent. In that 
initial strategy session, I (with a few others) was 
asked develop a program that met the initiative’s 
objectives. From this began the AFCP Rising Stars 
program. 

The program has evolved over the years, but our 
objective remains the same:  to encourage growth 
and teach leadership skills to young professionals in 
our industry.

Over the years the experience 
for me has been like none other. I 
have had the pleasure of getting to 
know over 100 AFCP Rising Stars, 
each uniquely skilled and each 
uniquely qualified to be the indus-
try’s finest.  

I have witnessed amazing per-
sonal and professional growth in many of them, and 
have spoken with publishers and managers who have 
seen the same. Rising Stars have used their experi-
ence to become leaders within their organizations 
and strong contributors to the success of AFCP.

So, what have I learned from this experience? 
There are a great many things, but perhaps the big-
gest takeaways are these: 

One, there is a deep talent pool of energetic young 
minds eager to contribute and more eager to learn. 
Don’t let some tag of “millennial” deter you from 

reaching out to find and develop young talent on 
your staff. 

Two, listen. Through my experience, I have 
learned much from this talent pool. New ideas, 
methods, and practices can be very beneficial to any 
organization. Engage your staff. You will more than 
likely be happy you did.

Three, have some energy. The best of the young 
professionals we have had in the Rising Stars pro-

gram don’t like to sit around and 
be idle. They will jump in when 
asked, perform at a high level, and 
be engaged while doing it. Recip-
rocate this energy and even better 
things will come to you.

Four, get involved. The Rising 
Stars are an involved group, AFCP 
is an involved association, and 

those publishers who have gained the most from this 
program are also an involved lot.  

As you consider and develop plans for your busi-
ness’s 2018, consider how you work with young 
professionals on your staff. Also, consider how AFCP 
and the Rising Stars program might help you develop 
and retain these young professionals.

Get involved this year. Join us in Baltimore and 
meet some of our Rising Stars or track me down to 
learn more about this wonderful development oppor-
tunity. Get involved and perhaps 2018 could be an 
experience like none other.

“Get involved 
this year!”
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APPRAISALS

BROKERING

Newspapers
Magazines • Shoppers

Book Publishing

info@kamengroup.com www.kamengroup.com

KAMEN & CO. GROUP SERVICES
(516) 379-2797

626 RXR PLAZA, UNIONDALE, NY 11556

EXPERT COURT VALUATION WITNESS
Testimony • Depositions • Declarations

follow us at www.twitter.com/kamengroup

Proud to be the expert media financial
valuation resource for FORBES 400 List of

America’s Richest People 2017, 2016 and 2015

Confidential • Customized • Comprehensive
Discover the current value of your publishing entity!

•	 Custom	Brokering	For	Media	Organizations
•	 Print	&	Digital	Media	Valuations	&	Business	Plans
•		Book	Publishing,	Video,	Film,	Direct,	Interactive,
	 B2B,	Listing	&	Database	Valuations

Need Profitable Ideas?

A Joint Conference with AFCP and MACPA

Plan for
May 2018 in 
Baltimore!
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Lee Enterprises, Incor-
porated (NYSE: LEE), a major 
provider of local news, infor-
mation and advertising in 50 
markets, has sold its newspaper 
and digital media operations in 
Maysville, Kentucky to Champion 
Media LLC. The sale includes 
The Ledger Independent and 
Maysville-online.com.

The Daily Herald is published 
six days a week with a print 
circulation of 3,654 daily, and 
Maysville-online.com reaches 
more than 6,300 unique visitors 
each month. Lee acquired the 

newspaper in 2002 as part of the 
purchase of Howard Publications.

“We’re confident The Led-
ger Independent will continue 
its commitment to local news 
and dedicated service to the 
Maysville community under new 
ownership,” said Kevin Mowbray, 
president and chief executive 
officer. 

Champion Media owns four 
daily newspapers and 18 week-
lies in North Carolina, South 
Carolina, Ohio and Minnesota.

“Champion Media is honored 
that Lee Enterprises has given 

us the opportunity to acquire the 
Maysville Ledger Independent,” 
said Scott Champion, chief exec-
utive officer of Champion Media. 
“We are excited to add Maysville 
to our cluster of newspapers 
across the river in Ripley, West 
Union, Georgetown, and Batavia, 
Ohio.”

Randy Cope of Cribb, Greene 
& Cope represented Lee Enter-
prises in the sale. 

WHAT’S GOING ON. . . GRAPEVINE
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A preconference sight-
seeing tour is planned for those 
attending the AFCP–MACPA 
joint conference in Baltimore. 
The May 2 attendees who take 
advantage of the tour will be 
picked up by trolley at the 
hotel and brought to some 
of Baltimore’s most infamous 
monuments and attractions. 

Stops will be made in and 
around the Inner Harbor, Fells 

Point, Canton and visits will be 
made to sites such as the first 
basilica in America, the recent-
ly restored Washington Monu-
ment, Edgar Alan Poe’s grave, 
historic Lexington Market and 
much more. The last stop of 
the trolley tour will be at Fort 
McHenry National Monument 
and Historic Shrine, where 
Francis Scott Key was inspired 
to write “The Star-Spangled 
Banner!”  

Upon completion of the 
trolley tour, attendees will be 
dropped off at the National 
Aquarium for lunch in a private 
room overlooking the harbor, 
while listening to a presenta-
tion from one of the aquarium’s 
animal experts. Following 
lunch, the group will tour the 
amazing aquarium. 

Additional information is 
available at www.afcp.org.

CANWIN: Journal of the 
Pocono Plateau, Journal 
of Penn Forest
211 Main Street
White Haven, PA  18661
Publisher:  Ruth Isenberg
Circulation:  15,000
Phone:  570-443-9131
www.pocononewspapers.com

Colorado Community 
Weeklies
750 W. Hampden Ave. Suite 225
Englewood, CO  80110
Publisher:  Jerry Healey
Circulation:  134,435
Phone:  303-566-4076 
www.coloradocommunitymedia.
com

Associations     IN 
theNEWS

Attorney Cynthia Blake 
Sanders’ workshop at the 
joint AFCP–MACPA joint 
conference will get publish-
ers up to speed with chang-
es in the law of technology 
and regulatory compliance 
in social media and other 
digital issues. 

Sanders is with the law 
firm of Baker Donelson 
in Baltimore. She focuses 
her practice on copyright, 
trademark, advertising, arts 
and media law matters.
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The Association of Free 
Community Papers (AFCP) annual 
conference May 3-5 in Baltimore will 
feature a Thursday evening cruise 
aboard the Spirt of Baltimore on the 
scenic Patapsco River. 

Sponsored by The Newspaper 
Manager, the cruise includes dinner 
and cocktails. The sights include the 
Baltimore skyline and several land-
marks, including Fort McHenry and 
the Francis Scott Key Bridge.

To submit your “associations in the 
news” story, please contact Dave 
Neuharth by fax (1.352.347.3384) 
or email:  DJNeuharth@aol.com.

The keynote speaker at the Independent Free 
Papers of America (IFPA) conference Sept. 27-29 in Phil-
adelphia, Pa., at the Sheraton Suites Airport, will be Ron 
Reason. He will speak and have one-on-one sessions 
with the attendees on how to make the printed publica-
tion more engaging and successful in the digital age.

Tim Bingaman will speak on the best of the industry 
and why the printed products are so important.

Welcome New AFCP Members!
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ATLANTA, GA :
MARCH 2-3, 2018
Southeast Advertising Publishers As-
sociation (SAPA). Leadership Forum, 
the Le Meridien Hotel, Atlanta, Ga. 
For information contact Douglas Fry 
at info@sapatoday.com.

WISCONSIN DELLS, WI :
APRIL 6-7, 2018
Community Papers of Wisconsin 
(WCP). Annual Conference, Chula 
Vista Resort in Wisconsin Dells, 
Wisconsin. For information contact 
Janelle Anderson at janderson@
pdsadnet.com.

VIENNA, AUSTRIA : MAY 3-4, 2018
International Classified Marketplace
Association (ICMA). Spring Confer-
ence, Vienna, Austria. For informa-
tion email icmaonline.org

BALTIMORE, MD : MAY 3-5, 2018
Association of Free Community Pa-
pers (AFCP) and Mid-Atlantic Com-
munity Paper Association (MACPA). 
Joint Conference and Trade Show, 
the Baltimore Inner Harbor in Balti-
more, Maryland. For information con-
tact Loren Colburn (loren@afcp.org) 
or Alyse Mittten (info@macpa.net).

STUART, FL : SEPTEMBER 14-15, 2018
Community Papers of Florida (CPF). 

Annual Conference, Hutchinson Is-
land Marriott Beach Resort & Marina 
near Stuart, Fla. For information 
contact Dave Neuharth at DJNeu-
harth@aol.com, or Barbara Holmes 
at CPFDisplayAds@aol.com.

PHILADELPHIA, PA : 
SEPTEMBER 27-29, 2018
Independent Free Papers of America 
(IFPA). Annual Conference, Sheraton 
Suites, Philadelphia Airport, Phila-
delphia, Pa. For information contact 
Douglas Fry at douglas@ifpa.com.

ORLANDO, FL : OCTOBER 7-10, 2018
North American Mature Publishers
Association (NAMPA). National 
Convention, Caribe Royale All-Suite 
Resort, Orlando, Florida. For infor-
mation call Executive Director Gary 
Calligas at 877-466-2672 or email 
gary@maturepublishers.com. www.
maturepublishers.com
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Need New Product Ideas?

A Joint Conference with AFCP and MACPA

Plan for
May 2018 in 
Baltimore!
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Community Publications Business and Service Directory

Your Go-To Guide for Community Publication Business and Service Support

CIRCULATION SUPPLIES

“from the basic to the innovative!”

 
 

800-321-0350
-  Make sure you see our ad on page 4  -

STEEL CITY CORP

DIGITAL REVENUE CONCEPTS
START A BUSINESS DIRECTORY WEBSITE

 
 

Perfect add-on to your Wedding & Home 
Improvement Special Sections

www.idealdirectories.com
From the owners of Page Flip Pro & SiteSwan

AUDIT & READERSHIP STUDIES

                             CVC Audits and
                             Readership Studies

 
Third Party Print & Digital Verification
Increased Exposure to Media Buyers

Learn What Your Readers Want
Call 800-262-6392 or visit www.cvcaudit.com

INDUSTRY NEWS

The Free Paper
Industry’s

News Source
 

877-203-2327
A publication of the Association 

of Free Community Papers

WWW.AFCP.ORG

CLASSIFIED SOFTWARE & WEB DEVELOPMENT

$100,000 Classified Solution
for a LOW Monthly Fee

www.allysites.com  800-247-7318

ds Sof t ware

CONTENT AND DATA MANAGEMENT

Digital Publishing Solutions For
News and Media Organizations

www.townnews365.com    800-293-9576
Online Solutions. Bottom-line results.

CLASSIFIED SALES SOLUTIONS

Software and services to take your 
advertising sales to the next level!

904-639-5213    WWW.CTGENIUS.COM

MARKETING PLATFORM

The Only Turnkey Solution 
Designed Specifically for 

Local Community Publishers! 

BECOME YOUR
COMMUNITY HUB

916-585-8468
locablepublishernetwork.com

LOCATION INTELLIGENCE

Global Leader in Location 
Intelligence that drives sales!
LOCATION BASED ADVERTISING DRIVES SIGNIFICANTLY 

HIGHER REVENUE FOR PUBLISHERS

917-747-5935
www.xad.com

INSURANCE
   FOR EMPLOYEES 

   ✦  Group Life
   ✦  Group Health

   FOR SUBSCRIBERS 
   ✦  Affinity Group
         Insurance Plans

804-273-9797
www.agu.net

ENTERTAINMENT CONTENT

✶  ASK MATT
✶  CHEERS & JEERS
✶  MOVIE REVIEWS
✶  CELEBRITY INTERVIEWS
✶  BEHIND THE SCENES
✶  DAILY BEST BETS
✶  DID YOU KNOW?
✶  ReMIND ReWIND

Providing its partners with free entertainment 
content from our stable stable of publications, 
including TV Guide, TV Weekly, Channel Guide, 

HOPPER, and ReMIND magazine.

888-584-6688  ntvbmedia.com/edge

E-COMMERCE CLASSIFIED SOLUTIONS

BLUEFIN PLACE AD
THE BEST SELF-SERVICE AD PLACEMENT

SOLUTION AVAILABLE TO PUBLISHERS
978-662-3323

WWW.GETBLUEFIN.COM

DISTRIBUTION BOXES - DISPLAY RACKS
AFFORDABLE - DURABLE

MADE IN THE USA
Largest Variety of Honor Boxes and Distribution 

Racks for the Free Paper Publishing Industry

866-366-6166    WWW.GOPLASTICS.COM

DIGITAL SALES TRAINING

INCREASE YOUR DIGITAL MARKET SHARE
HANDS-ON DIGITAL SALES TRAINING

800-917-0820
info@sparkdigitalsalesgroup.com

APPRAISALS & BROKERING
Newspapers

Magazines - Shoppers
Book Publishing

KAMEN & CO. GROUP SERVICES
516-379-2797     WWW.KAMENGROUP.COM
For more information - see our ad on page 31

Confidential
Customized - Comprehensive

metrocreativeconnection.com

ADVERTISING SERVICES & SOLUTIONS

CREATIVE SERVICES

MAJOR NETWORKING OPPORTUNITY

May 3-5, 2018

For more information - see our ad on page 23

– Make sure you see our ad on page 5 –
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Community Publications Business and Service Directory

Your Go-To Guide for Community Publication Business and Service Support

VACATION TRAVEL

Got Print?
Send it to the Ultimate PrintSource  

for the Best Service, Quality and Price
Commercial Printing

Inserts, Direct mail, Rackcards, NCR
www .UltimatePrintSource .com

PRINTING

MOBILE SOFTWARE DEVELOPMENT

INTEGRATED MOBILE
& WEB SOLUTIONS
TO REACH YOUR

AUDIENCE ON
ANY DEVICE

BAR-Z MOBILE DEVELOPMENT
info@Bar-Z.com      512-732-0135

MERCHANT CARD PROCESSING

MOBILE APPS  - NEWSPAPER SOFTWARE

AA
AccountScout CRM Mobile App 
for Sales Reps

- Re-run ads
- iOS & Android
- Linked to office database

PRINTING AND PROMOTIONAL SUPPORT

800-270-1769

PUBLICATIONS PRINTING

✔  MAGAZINES
✔  JOURNALS
✔  CATALOGS

✔  GUIDEBOOKS
✔  HIGH QUALITY
✔  SHORT-RUN PUBLICATIONS

800-647-0035      CUMMINGSPRINTING.COM

SOFTWARE SYSTEMS FOR PUBLISHERS
SCS BUILDS TRUSTED SYSTEMS

Find out why our customers call us “the best 
tech support team” and say “we wish we could 
contract with SCS to support all our products.”

phil@newspapersystem.com                           800-568-8006

Creative Circle
MEDI A SOLUTIONS

•

MEDIA CONSULTING

Design.  Content.  Ideas.
Software.  Training.

401-455-1555
www.creativecirclemedia.com

Providing the knowledge, 
experience and technology to 

help publishers grow and thrive!

MEDIA SELLER SOLUTIONS

Premium visibility packages deliver your 
information where media decisions are made!

847-375-5000  ❖   kantarmedia.com

SRDS

SRDS Solutions for Media Sellers

THE NEWSPAPER MANAGER

CRM   SALES   PRODUCTION   BILLING
INTEGRATED MARKETING

Ph: 706-750-0016   gbooras@mirbeltechnologies.com

www.newspapermanager.com

PUBLISHING SOFTWARE

SOCIAL MEDIA UTILIZATION

SELF-SERVE PROMOTIONAL PRINTING

Allow consumers to create flyers or 
posters for delivery through existing 

print distribution networks !

949-386-4017  ❖    ❖  

SEARCH PLATFORMS

800-944-3276 (ext. 0)
AUTOCONX.COM

SEARCH ENGINE
PLATFORMS

MARKETPLACES
AUTOMOTIVE
REAL ESTATE

RECREATIONAL
AGRICULTURAL

VERTICAL & HORIZONTAL

PUBLISHING SOFTWARE

603-323-5077   WWW.MERRSOFT.COM

  ✗  FULLY INTEGRATED
  ✗  EASY TO USE
  ✗  AFFORDABLE
  ✗  FREE DEMO 

  ✗  DIRECT MAIL
  ✗  COMMERCIAL BILLING
  ✗  GENERAL ACCOUNTING
  ✗  PAYROLL

More than a CRM, 
your 24/7 business 

 partner

maxpropublishing.com
407.656.2777

PUBLISHING SOFTWARE

SALES TRAINING FOR NEW HIRES

May 3-5, 2017

✔  Opening a Sales Dialog
✔  Effective Questioning
✔  Communicating Through Listening
✔  Making Recommendations Using Features & Benefits
✔  Answering Classic Sales Objections
✔  Closing the Sale
✔  4 Essentials of Effective Ad Campaigns

afcp.org / Member Benefits / The Leadership Institute / Online Learning Center
AN AFCP MEMBER BENEFIT

WANT MORE INFORMATION?

LISTINGS IN 
THIS BUSINESS

DIRECTORY
 

913-461-3721
Contact:

Wendy MacDonald
wendy@afcp.org
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AssociationCONTACT 
INFORMATION

AFCP
Association of Free Com-
munity Papers
135 Old Cove Road
Suite 210
Liverpool, NY  13090
877-203-2327
loren@afcp.org 
www.afcp.org
Loren Colburn

IFPA
Independent Free Papers of 
America
104 Westland Drive
Columbia, TN  38401
866-224-8151
931-922-4171
douglas@ifpa.com
www.ifpa.com 
Douglas Fry

Canada
Blain Fowler
c/o the Camrose Booster
4925 48th Street
Camrose, AB, 
Canada  T4V1L7
780-672-3142
780-672-2518 – FAX
cbads@cable-lynx.net 

NAMPA
North American Mature 
Publishers Association, Inc.
P.O. Box 19510
Shreveport, LA  71149-0510
877-466-2672
318-636-5510
318-525-0655 – FAX
nampa.gary@gmail.com 
www.maturepublishers.com
Gary Calligas

CPNE
Community Papers of New 
England
403 U.S. Rte. 302 – Berlin
Barre, VT  05641
802-479-2582
dphillips@vt-world.com
www.cpne.biz 
Deborah Phillips

MACPA 
Mid-Atlantic Community 
Papers Association 
P.O. Box 408
Hamburg, PA  19526
800-450-7227
610-743-8500 – FAX
info@macpa.net 
www.macpa.net 
MACnet (Advertising Network)
info@macnetonline.com
www.macnetonline.com
Alyse Mitten

MFCP
Midwest Free Community 
Papers
P.O. Box 5720
Coralville, IA  52241
400 First Avenue #2
Coralville, IA  52241
800-248-4061
319-341-4352
319-341-4358 – FAX
kevin@mfcp.org
www.mfcp.org
Kevin Haezebroeck

PNAWAN
Pacific Northwest Associa-
tion of Want Ad Newspapers
c/o Exchange Publishing
P.O. Box 427
Spokane, WA  99210
800-326-2223
509-922-3456
509-455-7940 – FAX
ads@pnawan.org
www.RegionalAds.org
www.PNAWAN.org
Kylah Strohte

SAPA
Southeastern Advertising         
Publishers Association
P.O. Box 456
Columbia, TN  38402
104 Westland Drive 
Columbia, TN  38401
931-223-5708
888-450-8329 – FAX
info@sapatoday.com
www.sapatoday.com
Douglas Fry

CPF
Community Papers of 
Florida
P.O. Box 1149
Summerfield, FL  34492-1149
352-237-3409
352-347-3384 – FAX
DJNeuharth@aol.com
www.communitypapersof-
florida.com
David Neuharth

CPM
Community Papers of 
Michigan
1451 East Lansing Drive
Suite 213B
East Lansing, MI  48823
800-783-0267
517-333-3355
517-242-0203 – Cell
517-333-3322 – FAX
jackguza@cpapersmi.com 
Jack Guza

CPOWV
Community Papers of Ohio 
& West Virginia
3500 Sullivant Ave.
Columbus, OH  43204
614-272-5422
614-272-0684 – fax
phildaubel@columbusmes-
senger.com
Phil Daubel

FCPNY
Free Community Papers of 
New York
217 N. Franklin Street, 
Suite B
Watkins Glen, NY  14891
877-275-2726
315-472-6007
607-535-2939 – FAX
dholmes@fcpny.com
www.fcpny.org 
www.adnetworkny.com 
Dan Holmes

WCP 
Wisconsin Community 
Papers
P.O. Box 1256
Fond du Lac, WI  54936-1256
101 S. Main Street
Fond du Lac, WI  54935
800-727-8745
920-924-2651
920-922-0861 – FAX
janderson@wisad.com  
www.wisad.com
Janelle Anderson (ext. 108)

national regional

state
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SOFTWARE FOR THE 
NEWSPAPER INDUSTRY 
Accounts receivable, 
scheduling, display and 
classified advertising, 
commissions, circulation, 
circulars, trucks & car-
rier payroll. Contact Fake 
Brains Software at www.
fakebrains.com or 303-
791-3301. 

KNOWLES MEDIA 
BROKERAGE SERVICES
Appraisals-Acquisitions

Sales-Mergers
Gregg K. Knowles, 
Licensed Broker. 

Office 661-833-3834
Cell 661-333-9516

Go to my WEBSITE for 
listings: www.media-bro-

ker.com

SALES ACCOUNT EX-
ECUTIVE  Join our win-
ning team and live in the 
wonderful community 
of South Florida! Ocean 
Media Solutions, publish-
ers of My Living Maga-
zines, is rapidly expanding 
into Palm Beach County! 
We need an experienced 
Account Executive to join 
our Outside Sales Team. 
The ideal candidate will 
have a proven track re-
cord in advertising sales 
or sales. Salary is com-
mensurate to experience, 
and includes benefits.  
Please email your resume 
to Elaine@mediaoms.com 
or call Elaine J. Buckley, 
Vice President of Sales/
Marketing @ 909-952-6797

ADVERTISING SALES 
MANAGER The Smart 
Shopper Group is rapidly 
expanding their Shop-
pers into the Sarasota 
Fl. Market and is in need 
of an experienced Sales 
Manager.  This position 
will provide leadership 
and direction to Display 
Sales Representatives. 
Applicants must have a 
proven track record of 
motivating and managing 
a sales group. Shopper 
and/or weekly experience 
is a plus. Salary com-
mensurate with experi-
ence.  Please email your 
resume with a cover letter 
and salary requirements 
in confidence to R Knight, 
CEO at rknight@smart-
shopg.com

MEDIA COMPANY look-
ing for aggressive, hard-
working, highly motivated 
advertising sales profes-
sional for Inside and out-
side sales, Sales Manag-
ers, telemarketing. We 
don’t need sales people to 
make their goal, we need 
them to beat them.
What’s in it for you? 
• Family atmosphere! 
• Excellent compensation 
plan with great incen-
tives! 
• Great earnings potential! 
• Health, Dental, Vision, 
Retirement Plans 
• Ongoing training and 
development! 
• Room for advancement!
Open territories in Cape 
Coral, Fort Myers, Bonita 
and Naples.
Please email resume to: 
jkonig @breezenewspa-
pers.com.

LIVE AND WORK in fab-
ulous Myrtle Beach, S.C. 
The Myrtle Beach Herald 
has an immediate opening 
for an experienced sales 
rep. Email resume to Tom 
Brown, tom.brown@myor-
rynews.com.

WEEKLY PAID NEWS-
PAPER EDITOR.  Seeking 
Weekly Newspaper Editor 
for two Community News-
papers in Clay County, 
Florida. Candidate must 
have prior newspaper 
experience, editing skills, 
writing skills, management 
skills, computer/Internet 
savvy, willingness to serve 
a local niche community, 
understand deadlines and 
ability to work with a fast 
paced production & mar-
keting environment while 
maintaining high ethical 
standards. This is a full 
time position offering com-
pensation commensurate 
to experience plus benefit 
package. EOE Please send 
letter of interest, experi-
ence and resume to jon@
opcfla.com. 

ADVERTISING SALES 
MANAGER  All Island 
Media, Inc. publishers of 
Pennysaver, Town Crier 
and Trends is looking for 
an experienced sales 
manager to work in our 
Long Island office. This 
position will provide 
leadership and direction 
to Display Sales Repre-
sentatives. Applicants 
must have a proven track 
record of motivating and 
leading sales in a similar 
environment. Please send 
resume in confidence to 
jobs@lipennysaver.com

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

COmpuTER  
SOFTwARE

puBLICATION 
BROKERS

EmpLOymENT EmpLOymENT

Want to place your 
oWn classified ad?

CALL       

877-203-2327

EmpLOymENT

www.afcp.org 

donate an item 
to the rising 
stars silent 
auction!

CONTACT
ALix BrOwNe

iN The

AFCP OFFiCe

alix@afcp.org

or call

1-877-203-2327 

noW
you can vieW 
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‘free paper ink’ 
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ADVERTISING SALES 
MANAGER needed for 
Florida’s largest group of 
community newspapers. 
Salary, liberal bonus and 
benefit package avail-
able for the right indi-
vidual.  Please send your 
resume with cover letter 
and salary requirements 
in confidence to: Far-
ris Robinson, President, 
to E-mail: Opportunity@
Hometownnewsol.com Or 
Fax: 772-465-5301-EOE

17 YEAR OLD WEEKLY 
free shopper for sale lo-
cated in Sulphur Springs, 
Texas (on I-30). Family 
owned, debt free, afford-
able financing available. 
Looking to semi-retire. 
903-348-3546.

KAMEN & CO. GROUP 
SERVICES 
www.KAMENGROUP.com 
www.twitter.com/kamen-

group   
info@kamengroup.com  

516-379-2797
Kamen & Co Group Ser-

vices
626 RXR Plaza

Uniondale, NY 11556
We are the leading financial 
valuation multi-media pub-
lishing firm in the industry 
serving both the domestic 
and international publishing 
audience. Our office values 
book publishing, social 
media, video, newspaper, 
shopper, magazine and 
broadcast entities as well 
as investment co’s that 
deal within the media sec-
tor. At Kamen & Co Group 
Services, our continuum of 
publishing advisory services 
allows us to meet each cli-
ent’s needs. APPRAISALS, 
BROKERING, CONSULTING. 
We have publishing prop-
erties for sale across the 
globe; contact us for specif-
ic markets and opportuni-
ties. Confidentially email us 
at info@kamengroup.com 
and/or feel free to call us 
at our New York corporate 
office 516 -379-2797. Fol-
low us at twitter too!  www.
twitter.com/kamengroup
KAMEN & CO:  Proud to 
be the expert media fi-
nancial valuation resource 
for FORBES 400 list of 
America’s Richest People 
2016 and 2015

REVENUE IS UP! 
Unique opportunity:  four 
monthly publications in 
North Central Florida for 
sale. All publications are 
targeted toward high end 
senior gated communi-
ties. Two publications 
come with exclusive home 
delivery rights. All the 
newspapers are award 
winning. If you have 
looked at the stats on the 
senior market you will see 
the opportunities for the 
next ten years. Will work 
as consultant for one year 
if needed. For information 
call 352-804-1223

QUICK TRAINING op-
tions for sparking up your 
sales meetings. Check out 
the 28 different Podcasts 
covering a variety of top-
ics at http://www.afcp.
org/member-benefits/the-
leadership-institute-tli/
podcast-archive/

VACATION TRAVEL is 
available through NCP-
travel.com which is a sub-
sidiary company of AFCP 
which helps support all of 
our initiatives while gain-
ing the travel benefits of 
both Cruise Planners and 
American Express Travel.

UNSOLD AD SPACE = $$$  
We pay publishers for 
each call they generate 
through classified and 
display ads. Prompt pay-
ments. No commitment. 
Free to join! Contact Leigh 
Ann.  618-351-7570,  
Email@AdvertisingResults.
com. 

NETWORKING OPPOR-
TUNITIES - AFCP offers 
publishers a change to 
exchange ideas, ask ques-
tions, obtain solutions to 
problems and so much 
more. Join and attend 
conference for an experi-
ence that will grow your 
business and your per-
sonal network. 

INSERTING MACHINE 
for SALE:  12 into 1 
Muller-Martini 227 insert-
ing machine.  Additional 
pockets also available.  
Contact Lee at lmsmith@
theflyer.com or 813-635-
3396.

NICE 6 SLOT MULTI-
publication racks for 
sale, in good condition @ 
$20.00 per rack. Can send 
a picture if interested. 
Please email Julie or Rob 
at julie@opcfla.com or 
rob@opcfla.com.  

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

pEER NETwORKINGpuBLICATIONS
FOR SALE

puBLICATIONS
FOR SALE

mISCELLANEOuS

puBLICATIONS
FOR SALE

EQuIpmENT FOR 
SALE

obtain valuable 
information to 

improve your 
business at the 

industry’s 
largest 

TrADe 
ShOw!

see you in 
baltimore!

EmpLOymENT

LOOKiNg TO SeLL 
your publication?
place your ad in

iNK MAgAZiNe!

is your career Worth 5 
minutes of your time?

iNveST iN TrAiNiNg By

The PODFATher,
rOB ZArriLLi!

go to

WWW.afcp.org

click on

member benefits →
the leadership institute →

podcast archives
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BANK
This fun new AFCP

conference event will take idea 
sharing to a whole new level!

Participants take home cash!
Attendees take home money making ideas!

EVERYBODY IS A WINNER IN THIS GAME!

Download the entry form on the right side of the AFCP home page.

www.afcp.org

It can take a big bite out of your sales budget!

Enter Your Idea Today!



- PLATINUM PARTNERS -

Valuable Information
To Improve

Your Business!

Cummings
Publication Printers Since 1914

- GOLD PARTNERS -

- PARTNERS -

For More Information or to Register for the 
Conference go to www.afcp.org

- PRINCIPAL SPONSOR -

TRADE SHOW
 

Where you will find solutions to 
your publishing problems!

May 3-4, 2018

BAR-Z

EXCHANGE CLASSIFIED SOFTWARE

AFFINITY GROUP UNDERWRITERS

BLUEFIN TECHNOLOGY PARTNERS

MSG PAYMENT SYSTEMS

SOFTWARE CONSULTING SERVICES

MERRIMACPLUS

GO PLASTICS, LLC

PAPERCHAIN

INK MAGAZINE

PARTNERSHIP FOR DRUG-FREE KIDS

135 Old Cove Road – Suite 210
Liverpool, NY  13090

The Free Paper Industry’s News Source
www.afcp.org

PRSRT STD
U.S. Postage 

Paid
Permit #22

Slayton, MN

A monthly publication provided by 
the Association of Free Community 
Papers. INK’s mission is to bring 
news and resources to the free 
community publication industry.

Got a newsworthy event going on 
with your business or your staff?
Send INK the details and any photos 
for consideration to loren@afcp.org.

Address Service Requested


