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EDITOR’S VIEWPOINT

The 2008 conference was  
 historic for TLI 
Looking back 10 years, the 
AFCP conference in 2008 was a 
memorable one.

The conference was held in the 
sunshine of the desert, at the Wes-
tin Mission Hills Resort & Spa near 
Palm Springs, California.

It was a historic conference for 
The Leadership Institute (TLI) as 
the first certification examination 
was held. The 25 members who 
passed became the charter gradu-
ates of TLI.

The graduates were:  Bruce Bra-
vo, a sales manger for the Tucson 
Shopper; Loren Colburn, publisher 
of the Scotsman Press (now the 
executive director of AFCP); Karla 
Crockwell, a sales rep for the Tuc-
son Shopper; Tom Cuskey, publisher 
for the Scotsman Press Pennysav-
ers; Brad Evans, sales manager for 
Harte Hanks Shoppers; Paula Loya, 
director of sales for PennySaver-
sUSA.com; Robert Martinez, adver-
tising supervisor for El Clasificado; 
Randy Miller, a sales manager for 
Kapp Advertising (and current AFCP 
board member); Debby Mullen, na-
tional sales manager for the Tucson 
Shopper; J.W. Owens, publisher of 
the Savannah Pennysaver; Vanessa 
Rodriquez, account manager for 
the Tucson Shopper; Angie Savoie, 
PennySaverUSA.com; George Solis, 
sales manager for Harte Hanks 
Shoppers; Jody Watson, production 
manager for the Santa Clarita Free 
Classifieds; Annie Waite, telemar-
keter for Tower Publications; Kevin 
Williamson, general manager of the 

Laurel Impact; Liliana Zambrano, 
director of sales of El Clasificado; 
Giancario, Harte-Hanks Shoppers; 
Casie Cooper, Central Oregon Nickel 
Ads; Scott Hirschbeing, Harte-Hanks 
Shoppers; Alan Lingerfelt, Piedmont 
Shopper; Scarlette Merfeld, Denton 
Publications; Roy Nydegger, The 
Valley Journal; Isabell Redding, The 
Drumheller Valley Times; and Ste-
ven Silver, the Yankee Pennysaver 
(and current AFCP board member).

Honors at the 2008 conference 
belonged to Jim Kendall, who was 
named the AFCP Publisher of the 
Year, and to Dan Holmes, who was 
named the recipient of the Distin-
guished Service Award. 

Orestes (O.B.) Baez was elected 
AFCP President. City View of Des 
Moines, Iowa, walked away with 
the lion’s share of the award at the 
annual “Best of the Best” awards 
competition.

You can look forward to some 
more of these memories at the con-
ference in Baltimore.

DAVE NEUHARTH
EDITOR
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We’re in search of 
silent auction donations!

The Rising Stars need your help 
to make our silent auction a success in 2018

Example of items include:
Unique Artwork

Music Memorabilia 
Jewelry & Watches

Electronics
Gift Baskets

Autographed Items
Timeshares

Specialty Items
Gift Cards

Contact Alix Browne in the AFCP office: alix@afcp.org or call 1-877-203-2327
All proceeds from the silent auction go the Bill Welsh Foundation to help provide scholarships for the Rising Starts to attend the AFCP annual conference.

The 2017 auction was an amazing success and we need 
your help to make Baltimore an even bigger splash!

FEATURE STORY

“Freezin’ For a reason,” is a community service 
activity that brightens up the city of Richland Cen-
ter, Wisconsin. Sponsored by the local Rotary Club for 
six years, last year the event included 108 seven-foot 
Christmas trees decorated by local businesses and non-
profits to represent them.

Richland Center Shopping News publisher and AFCP 
member Lee Borkowski serves as the treasurer of the 
Rotary Club and is active in the Christmas tradition.

Borkowski said, “We also decorate the deciduous trees 
in the park and have animated displays. Our crown jewel 
is a 40-foot-tall tree constructed entirely of LED lights 
and synchronized to music.”

The display is visited by people from miles away. 
Visitors are encouraged to donate food or dollars to the 
local Food Pantry. The display is open every night from 
Thanksgiving through New Years Eve. “Yes, it’s cold here, 
which is why we’ve named our gate manning activity as 
“Freezin’ for a Reason,” Borkowski said.

An amazing aspect of the Rotary Club event is that 
they only allowed LED lights in the park. The electric bill 
for the entire season was less than $150.

In other community service, Borkowski is serving as 
the president of the Greater Richland Area Chamber of 
Commerce. She has also been honored for her volunteer 
work for AFCP. In 2017 she received the Gladys Van Drie 
Volunteer Award.

Publishers who are giving back
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Meet the 
  Postal Product People

by Donna Hanbery, Executive Director, Saturation Mailers Coalition

aFter years oF absence From the PostaL 
Organizational Chart, the USPS, under the leader-
ship of Chief Marketing Officer Jim Cochrane, an-
nounced the reformation of a reborn and newly built 
Postal Product Management Group. 

In July, 2017, Tom Foti was named Executive 
Director of Product Management with the initial task 
of filling approximately 20 positions of people with 
responsibilities for development of expertise and 
interaction with various types of mail products, and 
working cross functionally within the USPS.

Tom Foti is a Postal Service veteran with 28 years 
of varied experience within the Postal Service. For-
merly, Tom was familiar to members of the Satu-
ration Mailers Coalition and some free paper pub-
lishers as one of the developers of Postal Service 
promotions and, notably, one of the postal advo-
cates for the adoption and approval of a “simplified” 
address format for Saturation Mail.

Tom’s duties include responsibility for manag-
ing all domestic products for the Postal Service and 
development of a team that will own the vision and 
product strategies that will help the Postal Service 
drive contribution, revenue, and volume.

Individual persons in the department will have 
assigned product responsibilities. Product person-
nel will be charged with developing expertise and 
understanding of their respective industries, ways 
to solve problems, overcome barriers to postal use, 
and to explore new opportunities for existing and 
potential mail customers and the USPS. 

Tom’s senior staff includes three key executives 
overseeing the separate special services, parcels 
and shipping, and all other domestic mail including 
first class, periodicals, and standard mail.

Tom and members of his team will be attending 
the Baltimore conference of the Association of Free 
Community Papers. 

The two product people with direct responsibility 
for saturation mail – including free papers, shared 
mail, coupon magazines and envelopes – are Mail 
Director Elke-Reuning Elliott, and Steve Mills, the 
product manager for catalog and saturation mail. 
They will also be attending the AFCP Baltimore 
conference and are coming with an open mind and 

curiosity to learn about the free paper industry.
Although Elke comes from a postal family (her 

father was a postmaster in a small German town 
near Frankfurt), her career with the Postal Service 
happened by accident. 

Elke’s first contact with the Postal Service was in 
1996 when she worked as a contractor in the interna-
tional business unit. Later, while pursuing her studies, 
she thought she would do a case study in the inter-
national area. The next thing she knew, she was off 
to a career that has included working with packages, 
international, first class mail, and promotions.

Elke freely admits to knowing little to nothing 
about saturation mail or free papers but she is 
excited to learn. When invited to attend the AFCP 
conference, she accepted at once stating she would 
love to learn more about the people, the products, 
and the barriers to doing business with the Postal 
Service. Elke commented that issues with pricing 

STORY SPOTLIGHT
PO

ST
AL

up
da

te

USPS Executive Director of Product Management Tom Foti 
will be on hand in Baltimore along with members of his team.
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a 800.321.0350
scity.com

Your best source for circulation and distribution supplies!

Your best source
 for circulation and

distribution supplies!

and operations are often perceived as barriers. She is 
eager to reach out and talk to customers to learn about 
other issues, and to tackle those problems and issues 
that can be resolved.

Elke’s responsibilities as the director of product man-
agement for mail include overseeing six persons with 
individual product responsibilities. 

When Steven Mills was named as the new product 
manager for catalog and saturation mail, I reached out 
to him at once. I announced I wanted to be his “new 
best friend” and described our industry desire for a 
postal insider that would learn about saturation mailers, 
including shared mail and free papers. I told him the 
USPS should aggressively seek opportunities to attract 
more business from the free paper industry. I men-
tioned the audit work of CVC, and the brand awareness 
campaign of Paper Chain, collectively showing there 
were hundreds and perhaps thousands of local free 
papers currently distributed by private carriers or rack 
that could be postal customers. 

Steve is new to saturation mail, but has many years at 
the USPS. He previously worked in the “product area” with 
responsibility for business reply mail, retail, and sales. 

Steve is already doing a “deep dive” of homework on 
the industry and different products, including the value 
of print. As we talked, he mentioned studies he was 
reviewing that showed the more lasting impact of print 
and hard copy over the fleeting images and impres-
sions of social media. The neuroscience of touch has 
shown that print pieces may have a more lasting impact 
on consumers and drive better response in a way that 
electronic, digital or mobile media do not. Steve was 
intrigued to hear about some of the work done by the 
free paper industry to show the readership and re-
sponse rates of free papers. 

Elke and Steve are both in the “soaking up informa-
tion” mode.

In my role of association leader for the Saturation 
Mailers Coalition, I will be reaching out to both of them 
for every opportunity I can get for a “show and tell” 
and to describe the challenges and opportunities for our 
members and the Postal Service.

But my best spokespeople are always my members. 
I am pleased to share that they will be attending the 
upcoming AFCP Conference. I hope to see you there!
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EFFECTIVE 
HANDS-ON

MANAGEMENT
SKILLS

NEWEST EDUCATIONAL OFFERING!

 
The Leadership Institute (TLI) and AFCP are 

offering this 6 class sequence designed to 
provide participants with the knowledge to 

be more effective hands-on managers.
 

Successful completion of all 6 sessions while 
at the Baltimore conference will earn partici-
pants a professional development certificate 

from The Leadership Institute as well as 
receiving credits toward obtaining the 
advanced certification from AFCP as a
Certified Advertising Executive (CAE).

REGISTER NOW!
Limited Seating Available
($60.00 Materilals & Registration Fee)

THE LEADERSHIP INSTITUTE
Association of  Free Community Papers 

For More Information or
To Register Contact:
Association of Free Community Papers
877-203-2327
loren@afcp.org

Professional Development Programs

Workshop developed by 
the author of Managing 
Generation X and Not 
Everyone Gets a Trophy...

BRUCE
TULGAN
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Our Conference Principal Sponsor, 
  The Newspaper Manager

STORY SPOTLIGHT
associateM

EM
BERprofile

“SCS has been a key strategic partner 
helping us leverage technology to 
automate manual work so we can 
invest more heavily in editorial.“

- Andrew Olsen, Publisher 
Times Review Media Group

newspapersystems.com - 800.568.8006

More than a CRM, 
your 24/7 business 

 partner

From 
prospecting to 

billing, MaxPro helps 
publishers streamline and grow.

407.656.2777maxpropublishing.com

ONLY

with 4-user account*mention this ad

65$
monthly
per user

mirabeL technoLogies, inc., deveLoPs 
web-based software tools for publishers. Its prod-
ucts include The Newspaper Manager, which is an 
associate member of AFCP and a principle sponsor 
at the annual conference May 3-5 in Baltimore.

Located in Fort Lauderdale, Fla., Mirabel Technol-
ogies is a privately-
owned, international 
software company 
that empowers busi-
nesses to grow. 

Company Presi-
dent Mark McCormick 
founded Mirabel 
in 2003 with the 
original vision to 
help publishers in a 
challenging media 
environment. Draw-
ing from his experi-
ence launching over 
a dozen successful 
magazines, McCor-
mick introduced Mira-
bel’s first product, 
The Magazine Manager, the first web-based CRM 
for publishers, which now serves more than 15,000 
media properties worldwide.

Since then, several other products followed suit 
including Mirabel’s Digital Studio, a web based 
pagination and product layout service; The Newspa-
per Manager, a solution for newspaper publishers; 

and The QuickBooks Web Connector, an integration 
package that allows data to be updated directly 
to the PC-installed QuickBooks version from The 
Magazine Manager; and now its newest and most 
advanced platform, Mirabel’s Marketing Manager.  

The Newspaper Manager is a publishing CRM that 
dramatically reduces 
overhead costs by 
connecting sales pro-
duction and accounts 
receivable in one 
simple package.

This flexible, mo-
bile friendly platform 
equips sales reps to 
generate more ad 
revenue while sav-
ing time through the 
production and billing 
process. 

Features include ad 
order entry, invoicing, 
credit card processing, 
multimedia contract 
management, auto-

mated proposal generation, classified ad manage-
ment, online pagination, custom reporting, digital 
and mobile edition creation plus more.

Like all Mirabel products, Mirabel’s Marketing 
Manager is supported by experienced web devel-
opers and software consultants who ensure that 
clients have a great user experience.
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An Industry Giant is 
 Stepping Down
one oF the giants in the Free PaPer 
industry is stepping down from his position as ex-
ecutive director of the Free Community Papers of 
New York  (FCPNY). 

Dan Holmes has announced he will retire in April.
Holmes served in many roles with the Association 

of Free Community Papers (AFCP) and Free Com-
munity Papers of New England 
(FCPNE) when he was the owner 
and publisher of the Berkshire 
Penny Saver in Vermont.

Throughout his career in the 
free paper industry, he has been 
honored for his volunteer work 
at his publication and for his 
work in the free paper associa-
tions. His goal has always been 
to help the industry and the 
communities in which he lived.

As the publisher in Berkshire, 
he headed an eight-year project 
with the Lee Community Devel-
opment Corporation to develop 
an industrial and office park. His 
efforts resulted in the devel-
opment of an 11-lot complex 
through the securing of $1.7 
million in state grants. For his 
service he received the Rotary 
International Paul Harris Award.

For his service to AFCP, in 
1999 he was named the asso-
ciation’s Publisher of the Year. 
In 2008 he received the AFCP 
Distinguished Service Award. He 
served AFCP for 17 years. He is 
a past president and has served 
on many volunteer committees.

For FCPNE, he served on the board of directors 
and in every office including president.

For the past 11 years he has served as the Ex-
ecutive Director of FCPNY.

Holmes earned a bachelor’s degree in journalism 
from St. Michael’s College in Burlington, Vermont. 
His career started following college when he was em-
ployed as a feature writer and photographer for the 
Vermont Catholic Tribune. Early on his dream was to 
own his own publication and it became a reality.

His wife Susan’s uncle owned the Berkshire Penny 
Saver and called to tell them he was retiring. Hol-
mes and his wife agreed to purchase the publication 
and become entrepreneurs in the community.

“Holmes said, “Transitioning from an employee 
role to an ownership role at the ripe age of 23 was 
exciting but intimidating at the same time. Sud-
denly Susan and I found ourselves in debt for the 

first time and responsible to 
employees who we barely knew 
and who had families and per-
sonal responsibilities that we 
could not personally relate to, 
but now shared.

“Our success or failure was 
going to impact others, this was 
a big change from our previous 
life living in remote Vermont, 
working for others and respon-
sible only for ourselves.” 

The ownership role also 
provided immediate access to 
business leaders who had local 
knowledge and plenty of expe-
rience to share. Through their 
memberships in organizations 
like Rotary and their area cham-
bers of commerce and business 
development agencies, they 
were able to learn from these 
leaders and chart a successful 
course for their business.

Holmes said, “Recognizing 
the importance of these types 
of business contacts we agreed, 
somewhat begrudgingly, to 
attend a NAAP conference at 
the strong suggestion of the 

Penny Saver’s previous owners. Sometime in the 
mid-1980’s I began my long, rewarding involvement 
in what is now AFCP as well as our regional asso-
ciation, Free Community Papers of New England. 
These associations provided me priceless access to 
owners and managers in the free paper industry 
that furthered our success and enjoyment of the 
business, many of whom have become life-long 
friends. I honestly credit both associations with so 
many ideas and so much motivation that carried us 
to years of personal and business growth.”

STORY SPOTLIGHT
afc
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Dan Holmes accepts the 2008 AFCP Distin-
guished Service Award from Loren Colburn, 
then of the Scotsman Press in Syracuse, 
New York, the 2007 recipient.
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By the mid-1990’s they had met Tom Karavakis 
and Gordon Lowry from Add, Inc., the Wisconsin-
based company that had purchased George Had-
wen’s Bennington Penny Saver in Bennington, 
Vermont, and the Yankee Shopper in Dalton, Mas-
sachusetts, publications that distributed in the two 
markets north of the Berkshire market. 

“At that time I knew that Add, Inc. would pro-
vide a potential exit strategy if, and when, we ever 
decided to sell our publication,” said Holmes. “In 
March of 2000, after years of interaction and ulti-
mately negotiation, we did sell our Berkshire Penny 
Saver to Add, Inc. I credit AFCP with the opportu-
nity to sell to a company that secured our financial 
comfort.

“Most impor-
tantly, our affiliation 
with FCPNE, FCPNY 
and AFCP provided 
friendships with 
people across the 
country that would 
never have devel-
oped [otherwise]. 
My greatest appre-
ciation is to have 
had the opportunity 
to share life and 
memories with peo-
ple who I admired 
and aspired to be 
like – Bill and Ruby Welsh, Bob and Katy Barrington, 
Craig McMullin, Loren Colburn, Tom and Angela 
Cuskey, Craig Trongaard, Andy and Margaret Hoh, 
Peter Stevens, Steve and Kathy Harrison, Karen and 
Paul Sawicz, Jim and Susan Kendall – the list goes 
on and on. Susan and I treasure every one of them, 
and so dearly miss Bill and Craig,” Holmes said.

His favorite memory of AFCP was a board of 
directors meeting in Las Vegas where he and Craig 
McMullin, Bill Welsh, Bob Barrington, Jim Kendall, 
and Scott Patterson rented a house boat and spent 
a couple of days on Lake Mead. “Boatsmen we were 
not, but we had one heck of a good time,” he said.

His favorite conference had to be around 1989 
when he took his children, Sara and Timothy, to 
Maui. “I can’t say we saw a lot of the conference, 
but we sure saw a lot of Maui and shared a wonder-
ful family experience. Sara and Tim also developed 

friendships through AFCP and both remember Bill 
Welsh fondly for his humor and (sometimes inap-
propriate) suggestions and direction,” he said.

Daughter Sara is now 34 and an occupational 
therapist at a local hospital in Lenox, Massachu-
setts. She and her husband Michael have presented 
them with two beautiful granddaughters, Hanna and 
Audrey, whom they have the pleasure of seeing and 
spoiling on a nearly daily basis. Timothy is an event 
planner working for a privately held restaurant/ca-
tering group in Boston. 

After eleven years of filling the role of executive 
director at the Free Community Papers of New York, 
another opportunity that he attributes to his time 

and experience at 
FCPNE and AFCP, 
Holmes said, “I look 
forward to spending 
more time with my 
partner and loving, 
patient wife Susan 
and the children 
and grandchildren, 
both at home and 
at our beach house 
in South County, 
Rhode Island. 

“I anticipate con-
tinuing to fill some 
time in volunteer 

capacities since I never have learned to say that 
simple two-letter word, no. We love to travel and 
we both golf so there will be plenty of both of those 
activities in our future,” he said. 

Both are avid golfers. Holmes said “My favorite 
golf experience was the opportunity to play Muirfield 
in Scotland where I twice had the pleasure to pursue 
my favorite game with a group of 15 good friends, 
one of whom is a member. To walk those hallowed 
fairways was truly an honor and an unforgettable 
experience. I will spend most of my golf-time at our 
local club, the Stockbridge Golf Club in Stockbridge, 
Mass. SGC is one of the fifth oldest clubs in the 
country, founded in 1895. It is where I played my 
best game ever, a two-over par 73 thanks to three 
consecutive birdies on the final three holes. I am 
currently in my fourth year of a three-year term as 
president at the club so I anticipate plenty of time 
will continue to be spent there.”

Sue and Dan Holmes enjoyed a reception with Loren and Cindy Colburn 
at a 2010 Publishers Conference in New York.
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you are able to take advantage of with your confer-
ence experience is to plan your time accordingly. The 

following is the schedule as it stands right now for 
attendees to take maximum advantage of their time 
in Baltimore.

Planning Tools for Baltimore!

Wednesday Schedule – 5/2/18
  10:00 –   4:00 PM Optional Add-On Event: Pre-Conference Baltimore Tour that includes the follow-
   ing scenic attractions and much more: Baltimore’s Inner Harbor, Fells Point, Edgar
   Alan Poe’s grave, historic Lexington Market, Fort William McHenry and concludes
   with a stop at the National Aquarium.
  3:00 –   7:00 PM Registration Open (Main Lobby)
  5:00 –   6:30 PM Rising Star Orientation Meeting
  6:30 –   8:30 PM Private Reception for Rising Stars, AFCP Board, MACPA Board

Thursday Schedule – 5/3/18    
  7:30 AM  Registration Open 
  7:30 –   8:30 AM Breakfast in Trade Show Area
  8:30 –   9:15 AM Opening Ceremonies (To include Rising Stars) 
  9:15 – 10:45 AM Opening Keynote by Marcus Sheridan 
10:45 – 12:00 PM Break and Vendor Interaction Session in Trade Show area
12:00 –   1:00 PM Recognition Lunch in Trade Show Area
  1:00 –   2:15 PM Marcus Sheridan Workshop
  2:25 –   3:40 PM Breakout Sessions A
   TLI Classes:    (2 to choose from)
	 	 	 Management	Certificate:		 (Session	1)
	 	 	 Sales	Certificate:	 	 (Session	1)
   Trade Show Exploration
  3:40 –   4:10 PM Break and Vendor Interaction in Trade Show area
  4:10 –   5:25 PM Breakout Sessions B
   TLI Classes:    (2 to choose from)
	 	 	 Management	Certificate:		 (Session	2)
	 	 	 Sales	Certificate:	 	 (Session	2)
   Trade Show Exploration
 6:30 –   9:30 PM Thursday Evening Reception and Dinner – Spirit Cruise

Friday Schedule – 5/4/18    

  7:30 AM  Registration Open 
  7:30 –   8:30 AM Breakfast in Trade Show Area
  7:30 –   8:30 AM Saturation Mailers Coalition – Breakfast Discussion
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 Friday Schedule – 5/4/18 (Continued)    

 8:30 –   9:45 AM Breakout Sessions C (1:15)
   TLI Classes:    (2 to choose from)
	 	 	 Management	Certificate:		 (Session	3)
	 	 	 Sales	Certificate:	 	 (Session	3)
   Trade Show Visitation
  9:50 – 11:00 AM Breakout Session D (1:10)
   TLI Classes:    (2 to choose from)
	 	 	 Management	Certificate:		 (Session	4)
	 	 	 Sales	Certificate:	 	 (Session	4)
   Trade Show Visitation
11:00 – 11:30 PM Break in Trade Show area
11:30	–	12:30	PM	 Cynthia	Sanders	–	Influencer	Marketing,	Sponsored	Content	and	a	variety	of	
   Digital Issues for Publishers
12:30 –   1:30 PM Lunch 
  1:30 –   2:50 PM Shark Bank – Idea Exchange (1:20)
  3:00 –   3:45 PM AFCP’s Best of the Best Awards  (:45)
  3:50 –   4:35 PM MACPA’s Publication Awards  (:45)
  4:35 –   5:45 PM Trade Show Closing Reception  (1:10)
  6:30 –   8:00 PM Friday Evening Reception and Dinner – Hyatt Pool Party
  8:00 –   ????  Club AFCP 

Saturday Schedule – 5/5/18
  8:00 –   9:00 AM   MACPA Board Meeting
  9:00 AM  Registration Open 
  9:30 – 10:00 AM  AFCP Annual Meeting / Elections
10:00 – 11:00 AM Brunch 
10:30	AM	 	 Silent	Auction	Officially	Closed
11:00 – 12:15 PM Breakout Sessions E    
   TLI Classes:    (2 to choose from)
	 	 	 Management	Certificate:		 (Session	5)
	 	 	 Sales	Certificate:	 	 (Session	5)
   General Session:  IDEA SWAP Roundtable
12:30 –   1:45 PM Breakout Sessions F    
   TLI Classes:    (2 to choose from)
	 	 	 Management	Certificate:		 (Session	6)
	 	 	 Sales	Certificate:	 	 (Session	6)
   General Session:  IDEA SWAP Roundtable
2:00 –   3:00 PM Closing Presentation / TLI Graduation  
3:00 –   5:00 PM AFCP Board Meeting
3:00 –   4:30 PM TLI Examination
Late Afternoon:    On your own 
Evening:  On your own

CONFERENCE 
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take the time to 
learn from the many 
business partners at 
the AFCP trade show.

Growing revenues 
or cutting expenses. 

As publishers, we are continually working on one 
or the other — at least if we want to pay people. 
And I don’t know about your company, but our staff 
doesn’t seem to like to work for free. So we con-
tinue the battle.  

Many of you reading this are successful entre-
preneurs who have built your companies from the 
ground up. But if you are being honest, you would 
likely admit that you implemented some advice 
from others, 
many of whom 
are part of this 
association. Year 
after year, we 
are told that the 
ideas that come 
from networking 
— usually at the 
annual confer-
ence — are the 
greatest mem-
bership benefit. 
One idea can 
usually pay for 
the entire trip. 
That’s an invest-
ment that most 
of us are willing 
to make.

So where do 
you get these 
great ideas? 
Many come from 
the conference 
training and the 

coursework. Others come from conversations at the 
receptions or dinners. But a great number are also 
a direct result of talking with the many vendors at 
the AFCP trade show. These folks are our true busi-
ness partners and friends of the industry.

Need a credit card processor? A vendor at the 
AFCP trade show can you help you with that.

Need a way to create digital editions of your pub-
lication? A vendor at the AFCP trade show can you 
help you with that, too. 

How about a CRM system? Distribution racks? 
Art services? Circulation audits? Yes, you can learn 
about all these services and many more from the 
helpful vendors at the trade show. 

Quite honestly, there are so many companies 
providing so many 
great ideas that the 
greatest challenge 
is to find time to 
talk with them all. 
But you won’t know 
if you don’t try. 
That one idea is 
waiting to be dis-
covered, so be sure 
to take advantage 
of the opportunity 
at the AFCP Con-
ference and Trade 
Show in Baltimore 
from May 3-5.  

Thanks for read-
ing.

by Shane Goodman

FRO
M

 T
H

E TO
P

FROM THE TOP
WITH SHANE GOODMAN

One Idea can pay for 
 the Entire Trip

SHANE GOODMAN
AFCP PRESIDENT
CITYVIEW
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XFINITY Internet 
•  Get the fastest and most reliable in-home WiFi,  
even during peak hours, when everyone’s online.
•  With XFINITY WiFi stay connected at millions  

of hotspots nationwide.

XFINITY TV 
•  We save the latest episodes of the top 100 shows 

 for you, so they’re ready to watch when you are.
•  Many movies available a month before Net�ix® and Redbox.®

Offer ends 02/04/17. Restrictions apply. XFINITY service not available in all areas. Limited to new residential customers. Requires subscription to Internet Plus with Limited Basic TV, HBO® or SHOWTIME®, Streampix® and 
Performance Internet service. Equipment, installation, taxes and fees, including Broadcast TV Fee (up to $7.00/mo.),  and other applicable charges extra and subject to change during and after the promotion. After applicable 
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to a single outlet. May not be combined with other offers. TV: Limited Basic service subscription required to receive other levels of service. Not all programming available in all areas. XFINITY On Demand selections subject to 
charge indicated at time of purchase. Availability of top 100 shows varies based on service tier. XFINITY apps: Restrictions may apply. Standard data charges may apply. Check with your carrier. Not all Android™ devices are 
compatible with the XFINITY apps. Internet:  Actual speeds vary and are not guaranteed. XFINITY WiFi is included with XFINITY Internet tiers of 25 Mbps download speeds and above only. Hotspots available in select locations only. 
Requires compatible WiFi-enabled laptop or mobile device. WiFi claim based on March 2016 study by Allion Test Labs, Inc.  Reliably fast claim based on FCC, ‘Measuring Broadband America’, March 2016. Used under license. Call 
1-800-XFINITY or visit xfinity.com for restrictions and complete details.  All channel logos, trademarks and service marks are the property of their respective owners. Jason Bourne © 2017 Universal Studios. All Rights Reserved. The 
Accountant © 2017 Warner Bros. All Rights Reserved. SML99998-0891

Call 1-855-526-0351 today  
and ask about this special o�er.

Jason Bourne (PG-13) available 
on XFINITY On Demand

Download  
speeds up  

to 25 Mbps

Premium choice  
of HBO® or 

SHOWTIME®

Access to millions  
of hotspots 
nationwide

Get started with 
XFINITY TV and Internet

$4499
per month for 1 year with

a 1 year agreement

The Accountant (R) available  
on XFINITY On Demand This Is Us available on XFINITY TV app

XFINITY  
TV app

Proud partner of the 
Jacksonville Jaguars

Awesome is being connected to 
all the things that matter to you.
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Continued on page 20

the newsPaPer manager
Fueling Publishers Around the World

The Newspaper Manager is an integrated publish-
ing CRM that serves over 15,000 media properties 
worldwide. Our powerful software engine drastically 
reduces overhead costs and manpower hours by con-
necting sales, production, marketing, and billing into 
one powerful software package.
Designed to Boost Publishing Profits

From prospecting and sales, to ad orders and bill-
ing, The Newspaper Manager optimizes every aspect 
of the advertising life cycle. Between our opportu-
nities portal and 
nearly 70 reports, 
you can project 
revenue and make 
decisions based on 
real-time data. 
Simply Log in & 
We’ll Do the Work

Everything you need to run your publishing busi-
ness starts with a homepage dashboard at your 
fingertips. From calls and follow-ups to meetings and 
sales metrics, The Newspaper Manager gives you the 
data you need in one snapshot. 
Sell Anywhere You Go with the Mobile App

The Newspaper Manager iOS and Android app 
helps you generate revenue from your tablet and 
smartphone. 

• Call your client directly from the app and access 
Google Maps directions.

• Add contacts, notes, calls, and meetings on-
the-fly.

• Access and edit client records anywhere.
More Outbound Proposals. More Incoming Sales

Easily generate polished proposal templates and 
convert them into contracts, IOs, and invoices. As 
the only publishing CRM with integrated marketing 
tools and a built-in business directory, The Newspa-
per Manager helps you identify potential advertisers. 
The Formula You Need to Close More Deals

From callback lists to pipeline projections, The 

Newspaper Manager offers the insight you need to 
move your publishing business forward. 

• Sell directly from your inbox by integrating your 
email account.

• Automatically copy email threads onto client 
records.

• Customize rate cards on-the-fly including com-
mission structures.

• Gain visibility with pipeline forecasting and cus-
tom reporting options.

• Renew contracts before they expire with auto-
mated notifications.

• Generate IOs and secure approval with legally 
binding e-signatures.

• Prove ROI and grow revenue with marketing 
services tools.

• Track prospects visiting your website to improve 
the quality of your sales calls.

• Receive alerts 
when a prospect 
visits your web-
site or opens your 
email.

• Engage adver-
tisers with mass 
email while logging 

sales and marketing interactions.
Handles the Heavy Lifting of Production & Ad 
Orders

From bulk multimedia buys to complex skip sched-
ules, The Newspaper Manager offers unparalleled 
convenience.

• Manage inventory in real time and deploy mate-
rial deadline notifications.

• Secure approvals with a client-facing portal and 
manage flat-plans with transparency.

• Instantly publish digital editions and distribute 
branded mobile apps.

• Manage classified templates efficiently with 
flexible import and export tools.
The Billing Capabilities You’ve Always Wanted

Say goodbye to tedious tasks. Your ad orders can 
be instantly converted into invoices!

• Get billing out the door with our robust elec-
tronic invoicing suite.

• Get paid ASAP with credit card processing and 
client payment portals.

S P O N S O R
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• Save manpower by processing payments by the 
batch.

• Enjoy convenient integrations with QuickBooks, 
PlugnPay, and Authorize.net.
70 Standard Reports Based on Live Data

If you can imagine it, we can report it. Our endless 
customization options let you mine, filter, and export 
data any way you like it!
Rock Solid Reliability & White Glove Service 

The Newspaper Manager helps thousands of pub-
lishers move their business forward. According to 
our recent client survey, 98% of clients surveyed are 
satisfied with client service. Contact www.newspa-
permanager.com to learn more!

Mirabel Technologies inc.
800 East Broward Blvd., Suite 510 

Fort Lauderdale, FL  33301
706-750-0016

gbooras@mirabeltechnologies.com
http://mirabeltechnologies.com/

circuLation veriFication counciL (cvc)
CVC provides circulation audits and readership 

studies to newspapers, magazines, shoppers and 
niche publications throughout North America. CVC 
audits include print, 
website, digital edi-
tion, social media, 
email marketing, 
mobile and text 
media. CVC reader-
ship studies utilize a 
multi-tier study platform that can include residential 
phone, cell phone, online, QR code, social media and 
email studies to give publishers accurate demograph-
ics spanning multiple media platforms. CVC audits 
thousands of editions nationwide representing over 
60,000,000 circulation. CVC’s all inclusive pricing 
starts at just $107 per month. Call (800) 262-6392 
for your custom quote.

338 S. Kirkwood Rd, Ste. 102
St. Louis, MO  63122

800-262-6392
tbingaman@cvcaudit.com

www.cvcaudit.com

townnews.com
TownNews.com was born nearly 30 years ago in 

the back shop of a Montana weekly. Today, our uni-
fied content management platform helps more than 
1,700 media organizations like yours create compel-
ling multimedia content, boost efficiency, increase 
sales and revenue, grow audience and engagement, 
and improve systems and security. Reach your audi-
ence across the entire print and digital spectrum—
web, mobile, apps, print, social media, email, OTT, 
e-editions, distributed platforms—with our innovative 
content management ecosystem.

In 2018, we’re introducing an array of new prod-
ucts and programs to help you grow your audience 
and bottom line, including: 

• A complete multimedia app suite for local media 
organizations.

• Turnkey OTT (over-the-top) apps for Apple TV, 
Roku, and Amazon Fire TV.

• Enhanced built-in digital video capabilities and 
third-party integrations.
Our complete, fully-integrated solutions suite 
includes:

• BLOX CMS:  A state-of-the-art platform for cre-
ating, distributing, and monetizing your multimedia 
content.

• BLOX Total CMS:  Produce your print, web, mo-
bile, and Live e-Edition products in one easy, cost-
effective workflow.

• BLOX Now:  A high-engagement, turnkey news 
app for local news and media organizations.

• BLOX OTT:  Create a 24/7 TV-like experience for 
your audience on Apple TV, Roku, and Amazon Fire TV.

• iQ DMP:  Powerful audience segmenting and 
behavioral targeting capabilities for BLOX CMS.

• iQ Engage:  Use behavioral targeting to boost 
pageviews, time on site, and ad revenue—while 
slashing bounce rates.

• iQ Ad Ops:  Roll out high-performance targeted 
programmatic and local advertising campaigns.

• TownNews.com Content Exchange:  Boost traf-
fic and round out your coverage with FREE, top-qual-
ity multimedia content.

• BLOX Business Directory:  A turnkey, all-in-
one local marketplace solution that advertisers—and 
users—will flock to.

• BLOX Live e-Editions:  Deliver a mobile-friendly 
multimedia e-Edition that will keep your users com-
ing back for more.

• BLOX Email Reach:  Keep your readers engaged 

Continued from page 19
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with daily headlines, breaking news alerts, coupons, 
and daily deals.

• BLOX Classifieds:  Everything you need to build 
and operate a classified advertising marketplace that 
converts.

• BLOX Ad-Owl:  Streamline the creation, pro-
cessing, and scheduling of web, print, and mobile 
classified ads.

• BLOX Subscription Pro:  Flexible membership: 
All-Access, paywall, metering, Google Consumer Sur-
veys, and more.

• BLOX Real Estate:  Leverage the strength of 
your brand and audience to match property buyers 
and sellers in your area.

• BLOX Wheels:  A turnkey vertical auto market-
place that’s built to drive traffic and revenue.

• BLOX Tributes:  Become your community’s go-to 
source for memorials, celebrations, and announcements.

Ready to thrive in the digital age? Contact Town-
News.com today!

1510 47th Ave.
Moline, IL  61265

800-293-9576
rlee@townnews.com

TownNews.com

PreFerred marketing soLutions
Preferred Marketing Solutions is a single source for 

FSI print, catalogs, & direct mail execution. Every-
thing a newspaper company would need for seamless 
quick-to-the market plan executions. Experienced 
staff delivers world-class customer service & market-

ing support 
across all 
print and 
direct mail 
avenues. It’s 

all right here at Preferred Marketing Solutions!
Preferred Marketing Solutions is the single source 

for print, uniform, POP & direct mail. Everything a 
fast-casual restaurant company needs for quick-to-
the market plan executions. Experienced staff deliv-
ers world-class customer service & support across all 
programs.

2002 Papa John’s Blvd.
Louisville, KY  40277

800-270-1769
info@preferredms.com
www.preferredms.com

Continued on page 22
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autoconx systems
Introducing AutoConX Systems Main Street Mar-

ketplaces Platform – Change the game with this 
powerful, all-in-one solution! With our all new Mar-
ketplaces, mix and match any vertical or business 
category into one website or utilize our popular Keep 
It Local Network. Marketplaces offers a full suite of 
internet marketing tools designed to meet the needs 
of your advertisers, right from their smartphones, 
while keeping those businesses buying traditional 
print ads with you! The Main Street Marketplace 
Platform will 
give you the 
ability to cre-
ate Anything 
Showcase ads 
utilizing the 
Web to Print reverse publishing tools. Make more 
money off your print customers! Our Main Street 
Marketplaces includes: 

• Reverse publishing tools to create cross-channel 
marketing inside your traditional display ads. 

• SMS Text to Save – Unique SMS code for every 
listing in your retailers’ portfolio. 

• Real-time SMS coupon creation with Koopons. 
Create real-time coupons/offers and event listings on 
the fly. 

• Real time Widgets. 
• Real Time Web Posting Tool. 
• Your advertisers can manage their entire inven-

tory of products or services online. 
Place a powerful digital advertising/marketing tool 

in the hand of every merchant in your market! No 
one does local like you do local! Contact AutoConX 
Systems today for a demo! 

316 S. Main Street
Inwood, IA  51240

800-990-5377
alex@autoconx.com
www.autoconx.com

metro creative graPhics, inc.
Metro Creative Graphics, Inc. is the leading pro-

vider of advertising, creative and editorial resources 
for media companies to create, sell and profit with 

their print, 
Web, social 
and mobile 
efforts:  Im-
agery, specs, 
ideas, logos/
trademarks, auto manufacturer photos, copyright-
free editorial, print templated sections, online e-Sec-
tions and digital ad tools. Metro remains unmatched 
in serving the creative needs of media companies, 
now and for the future.

519 Eighth Avenue
New York, NY  10018

800-223-1600
dweiss@metro-email.com

www.metrocreativeconnection.com

times-shamrock creative services
TSCS is a graphic design company based in Scran-

ton, Pennsylvania. The company provides design 
services for print, web, billboard and direct mail. 
Highly skilled artists deliver high quality designs to 
every customer.

Special sections, publication redesigns or creating 
a brand new product from scratch can all be accom-
modated using TSCS.

TSCS works as an extension of your graphics 
team. If you are short a graphic artist due to va-
cation, sick time, medical leave or a recent open 
position, TSCS will be sure to fill in for you when you 
have the need. TSCS can take on as much or as little 
design work as you require. 

For more information visit our website at www.
tscsdirect.com and feel free to contact us at custom-
er_relations@tscsdirect.com 

149 Penn Ave.
Scranton, PA  18503

570-504-9309
rjones@tscsdirect.com

tscsdirect.com

cummings Printing
Our History – In 1914, Lew A. Cummings and two 

employees opened a small commercial printing com-
pany and began operation. Over the next 100 years 
Cummings Printing evolved into a magazine and 
catalog printer competing on a national scale. We 
believe in investing in the future of the publication 

Continued from page 21
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The printed word is tangible. It takes up space 
so it cannot easily be ignored…or forgotten. 
Printed content has tested better with brand 
recall than digital, and is proven easier for our 
brains to process. When you choose to print, 
you’re creating a highly memorable  
experience for your readers.

Cummings Printing is a third-generation, 
family-owned company specializing in  
printing short-run publications. We are 
an excellent source of heat-set printing 
for quantities up-to 100,000. We help 
many AFCP publishers print their glossy 
publications — contact us to find out how  
we can create an unforgettable journey for 
your readers, too.

Contact sales at 800-647-0035  
or info@cummingsprinting.com.

PRINT DEMANDS 

ATTENTION

  4 Peters Brook Drive   |   P.O. Box 16495   |   Hooksett, NH 03106-6495   |   800-647-0035

cummingsprinting.com

CONFERENCE TRACK
VisitingVendors

printing industry and evolving with it and its publish-
ers. Print is not dead; in fact, we see just the op-
posite happening. It is growing and thriving in many 
categories, niche magazines being one of them. As it 
has been for over 100 years, our main objective is to 
use our experience of publication printing to partner 
with our clients and offer the best possible product 

and service in the industry.
Our Mission – Our objective at Cummings Print-

ing has been simple:  to provide customers with a 
quality product, delivered on time and within budget. 
Quality is an overused cliché at most companies, but 
at Cummings it is a way of doing business. As an ISO 
9002 company, Cummings has implemented a qual-
ity management system that involves every employ-
ee, from customer service to shipping.

 What sets us apart? – Cummings Printing is a 
partner that is easy to do business with. Your pub-
lication or magazine will be handled with profes-
sionalism and attention to detail. A customer service 
representative will know your job intimately as they 
guide it through production. Your CSR will be there 
to answer questions and help make the print process 
easy and efficient. We are a full-service publication 
printer. Owned and operated by the Cummings Fami-
ly since 1914, we have built a reputation for compet-
itive pricing, flexible scheduling and personal service. 
At Cummings Printing, we are proud of our ability 
to deliver a quality product time and time again. We 
want to make your job perfect. As a family-run pub-
lication printer for 100 years, our focus is on printing 
runs of 2,000 to 100,000, so we’ll always give your 
job the attention it deserves.

4 Peters Brook Drive
Hooksett, NH  03106

800-647-0035
info@cummingsprinting.com
www.cummingsprinting.com

Continued on page 24

Cummings
Publication Printers Since 1914
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north american Precis syndicate (naPs)
North American Precis Syndicate (NAPS) specializ-

es in the service of getting news releases in the print 
and online media across the country.

The longtime associate member and supporter of 
the Association of Free Community Papers (AFCP) 
has become a familiar face as a vendor at the AFCP 
conferences.

NAPS was founded in January 1958 for the pur-
pose of distributing feature releases to all daily, 
weekly and free papers across the U.S. The free 
content is a convenience for editors with news holes 
to fill after the initial layout of the publications. Many 
editors are low on staff and under pressure to meet 
deadlines so they are likely to use the articles as is, 
not heavily edited, if they know that the information 
is valid and think it will be interesting to their read-
ers.

NAPS has built up a reputation with editors over 
the years. They know and trust NAPS to send quality 
material and many use the service exclusively as an 
external source of content.

Thousands of online publications are also reached 
by NAPS in addition to traditional newspaper bloggers.

With the evolution of technology over the years, 
the variety of other formats include all the digital 
formats commonly used. Broadcast capabilities were 
later added to make NAPS a more comprehensive 
service, reaching millions more people nationwide.

By popular demand, recognizing the need for 
reaching out to multi-cultural audiences, NAPS began 
including Spanish versions and African-American ver-
sions of stories to increase awareness of messages 
among diverse readers, listeners and viewers. Those 
stories are distributed to a supplementary group 
of media outlets that target Spanish-speaking and 
Black Americans.

Thank you for dropping by our booth and visit-
ing CEO Dorothy York and Gary Lipton in the Media 
Dept. We are proud of serving the AFCP community 
in our 60th anniversary!

501 Fifth Avenue – 9th Floor  
New York, NY  10017  

646-495-5913
glipton@napsnet.com

www.napsnet.com

bar-z mobiLe deveLoPment
With 81% of Americans now owning a smart-

phone, incorporating new mobile initiatives into your 
2017 strategy is more important than ever! Bar-Z 
Mobile Development can help. 

Bar-Z is a mobile software development firm 
bringing over 10 years of experience developing over 
500 apps. The company’s unique revenue-generating 
mobile solutions are designed to grow audience and 
customer engagement, leverage existing relation-
ships and create new ad sales and partnership op-
portunities. 

The Bar-Z software-as-a-service platform sup-
ports mobile responsive design websites and native 
apps for iPhones, iPads and Android devices. With 
a full product lineup and complete flexibility, Bar-Z 
will help you develop a custom mobile strategy that 
fits your unique market, content and revenue goals. 
Mobile solutions include News, Weather, Sports & 
More™ apps, mobile city portals, visitor guides, cou-
pon and deal apps, high school sports apps, readers’ 
choice programs, digital companions for specialty 
publications and more.

Each solution supports multiple ways to gener-
ate new digital revenue, ranging from sponsorship 
options and native advertising to traditional display 
ads and enhanced listings. Bar-Z handles all of the 
technological aspects allowing publishers to focus on 
content production and selling new digital advertis-
ing. Stop by the Bar-Z booth to learn more about 
how a new mobile solution can help your publication 
capitalize on the growth of mobile in your market.

3811 Bee Caves Rd., Ste. 209
Austin, TX  78746

512-732-0135
info@bar-z.com

http://bar-z.com

exchange cLassiFied ads soFtware
Exchange Classified Ads Software is a complete 

classified ad website solution. Our software powers 
your entire website as well as your ad order tak-
ing, proofing and billing. Our software offers your 

Continued from page 23 BASIC
P A R T N E R S



April 2018
INK
25

You
Got

But design

Be one!
Shouldn’t99

Problems
We’re the Solution to your design needs! 

1-855-614-5440 
TIMES-SHAMROCK
CREATIVE SERVICEStscsdirect.com149 Penn Ave., Scranton, PA 18503

CONFERENCE TRACK
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customers 
mobile and 
desktop opti-
mized web-
site experi-

ence. We use AI (artificial intelligence) to ask your 
customers to renew ads, add photos to their ad 
listings and create accounts for first-time customers. 
Our AI saves your team time and delivers you more 
sales. Your customers can place ads online in three 
easy steps and manage all their ads in their ad man-
agement area. Our online placement process for your 
customers is optimized to deliver you more revenue.

404 Main Ave. S.
Fayetteville, TN  37334

800-247-7318
Ginger@allySites.com

www.ClassifiedAds.software

bLueFin technoLogy Partners, LLc
Bluefin Technology Partners has a single vision:  to 

generate new revenue sources for publishers by offer-
ing advertisers the best tools available to place, review 
and publish their print and digital advertising buys. 

The Opportunity – Newspaper publishers are in 
the best position to become the local destination for 
online buyers and sellers. To achieve this, publishers 
need to:

• Aggressively adapt to the changing world of 
online and print. 

• Leverage “Brand Equity” to increase online / 
mobile revenue and readership.

• Simultaneously grow their local markets 
through both print and online channels.

The Challenge – Newspaper publishers are facing an 
ever-growing threat to their local online classified fran-
chise. “Pure-play” online classified vendors like eBay, 
Craigslist, and Google are aggressively acquiring com-
panies and technologies in an attempt to capture the 
local marketplace. Some are competing directly, while 
others are attempting to partner with local publishers 
in a co-branding arrangement. Either way, publish-
ers are slowly losing control over their core market. 
Continued on page 26
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Bluefin Technology Partners gives you the e-commerce 
solutions to compete on an even playing field without 
having to sacrifice revenue or control.

The Solution – Bluefin Technology Partners helps 
publishers enhance their classified presence in print, 
online, and mobile. Our industry-leading Bluefin 
Place Ad provides advertisers with the best self-ser-
vice place ad solution available. Bluefin Marketplace 
gives newspapers an engaging online classified portal 
that keeps advertisers and readers on your site.

Since 2007, Bluefin Technology Partners has 
delivered the highest level of customer support to 
hundreds of newspaper titles in the United States, 
Canada, United Kingdom, and South Africa. Our prin-
cipals have many years of experience delivering the 
best advertising publishing solution available.

Our latest Bluefin release is based on HTML5/re-
sponsive design technology that provide a great user 
experience on all digital / mobile platforms.

89 North Main Street
Andover, MA  01810

978-662-3323
steve@getbluefin.com
www.getbluefin.com

aFFinity grouP underwriters
Affinity Group Underwriters offers group life and 

health insurance programs for employees and sub-
scribers of AFCP publications. We help you save mon-
ey on your group 
health and other 
employee benefits. 
We also develop 
and manage Affin-
ity Group insurance 
plans for your subscribers that can generate revenue 
for you and add value to your subscription offer.

4510 Cox Road, #111
Glen Allen, VA   23060

804-273-9797
twyss@affbc.com

www.agu.net

soFtware consuLting services, LLc
Founded in 1975, SCS’s business is providing soft-

ware to the newspaper industry. Family-owned and 
employing a staff of U.S.-based developers, sales 
and support staff, SCS has long been a trusted ven-
dor for publishers of all shapes and sizes.

SCS’s Community Advertising System (CAS) pack-
ages the core systems a publishing company needs 
to put out a paper. As we like to say, it “Fits your 
business... Fits your budget... and Fits your cul-

ture.” Sold in a 
budget-friendly 
SaaS package, 
CAS has no cap-
ital expenditures 
to help minimize 
up-front costs.

CAS includes retail and classified order entry, ac-
counts receivable, display ad dummying, classified 
pagination, ad production management and news pag-
ination management. CAS also comes with web-based 
self-service modules for customers to place classified 
ads, proof display ads and view electronic tearsheets.

In addition, the package runs on SCS-provided 
on-premise equipment in the form of next generation 
hardware from Intel. And of course, this is all backed 
by SCS’s 24/7/365 support. Our staff is one of the 
most experienced and creative in the industry, and 
are our best and brightest. When we say we provide 
“We have your back” service, we mean it!

AFCP members The Genesee Valley Penny Saver, 
Kapp Advertising and Hometown News use SCS’s 
systems every day. Talk to us to learn what SCS can 
do for you!

630 Municipal Drive, Suite 420
Nazareth, PA  18064

610-746-7700
phil@newspapersystems.com
www.newspapersystems.com

msg Payment systems
For over fifteen years, MSG Payment Systems has 

provided competitively-priced merchant services 
to the 
publishing 
industry. 
Payments 
made on 
your web-
site, over 
the phone, 
through 
the mail, and face-to-face can be managed with op-
timal efficiency by utilizing our comprehensive online 
portal. It boasts optional features including ACH/e-
check processing, automated recurring payments, 
and a vault for secure, PCI compliance storage of 
credit card and bank account data. Plus, we offer a 
free fraud protection suite to minimize your exposure 
to fraudulent transactions.

10555 New York Ave., Ste. 101
Urbandale, IA  50322

888-697-8831
hello@msgpay.com
www.msgpay.com

Continued from page 25
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Create,
Sell&
Profit
Ready-to-Use Spec Ads, Digital Ad Development
Tools, Native Advertising Content and More
to Capture New Revenue Opportunities

+ Close more sales and save
production time with ready-
to-present-and-sell spec ads.
Access thousands of
professionally produced spec
ads for virtually any
advertiser, including “shop
local” campaigns, multi-
advertiser layouts and
community event
promotions.

+ Upsell advertisers with
coordinated ad packages for
print and digital publication.
These easy-to-implement ads
are created in conjunction
with Metro’s print ads in the
most popular sizes for web
and mobile use.

+ Easily customize layouts for
virtually unlimited spec ad
options. Metro’s game-
changing ad customization
application makes it easy to
instantly personalize print
and digital spec ads to
present via email or in person
simply by entering an
advertiser’s information.

+ Expand revenue with fully
templated print and digital
special sections. Quickly plug
in personalized spec ads to
these ready-made themed
sections and connect
businesses with targeted
audiences, or use the
copyright-free editorial
features to create native
advertising promotions.

Go to metrocreativeconnection.com now to preview the latest Searchbook®,
and see how Metro’s spec ads, images, special sections, tools and ideas can
help your publication navigate new roads to revenue – in print and online!

800-223-1600
metrocreativeconnection.com
service@metro-email.com

Call today for your free trial!

Easy to use.
Ready to sell.
Designed and
coordinated to
drive print and
digital profits.

CONFERENCE TRACK
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merrimacPLus
The Merrimac Publishing Manager was purchased in 

2017 by Carol Toomey, owner and publisher of Action 
Unlimited and the Smart Shopper. She not only owns 
what is now the MerrimacPlus system, but has used 
Merrimac every day since 1999 to manage the pub-
lishing of her ten Massachusetts weekly publications.

The company was started in 1987, when the pub-
lisher of the weekly newspaper in the Brooklyn, N.Y., 
neighborhood where Tom and Kate Vachon lived at 
the time asked Tom to help them rescue their mailing 
list from a dying computer. Personal computers were 
becoming affordable for small businesses, but there 
was little software available to help owners automate 
their operations in a way that was specific to their 
needs. After he successfully rescued the circulation 
data, the newspaper owners asked Tom to develop a 
comprehensive management system for their opera-
tion. Drawing on his program development experi-
ence, as well as on accounting programs he had writ-
ten, he developed the beginnings of the system that 
became the Merrimac Publishing Manager (MPM).

It soon became obvious that the time and invest-
ment required to develop a comprehensive, inte-
grated management system could not be justified by 

a single custom installation. With the original clients’ 
help and encouragement, Tom presented a prototype 
of Merrimac Publishing Manager (now MerrimacPlus) 
at the New York Press Association’s fifth annual con-
vention in the spring of 1989. The reception by other 
publishers was enthusiastic. They were impressed 
by its scope, focus on the needs of weekly newspa-
pers, ease of operation (users can sit down and start 
working immediately with relatively little training), 
and its reasonable projected cost. 

The first complete system was installed during the 
summer of 1989. Users have been – and continue to 
be – the voice for most of the improvements. When 
something is requested that the system doesn’t cur-
rently do but the change could benefit all, changes 

Continued on page 28
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are made. Since then, Merrimac has been fleshed 
out, modified, and expanded. The current integrated 
credit card processing is PCI compliant. Numbers are 
not stored locally, so there’s no worry about them 
being stolen from Merrimac. The circulation system 
is updated regularly to conform to the latest postal 
regulations. Recently, the payroll module was updated 
according to the new tax laws. This is all accomplished 
by the two people who make MerrimacPlus the soft-
ware of today: Jim and Sabrina. Sabrina is available 
by telephone and email to make changes and fixes. 
Jim is ready to jump in whenever necessary.

9 Mason Hill Road
S. Tamworth, NH  03883

207-452-2476
sforbes@merrsoft.com

www.merrsoft.com

go PLastics LLc
Streetsmart is a division of GO Plastics LLC in 

Canton, Georgia. We manufacture a complete line 
of FREE publication dispensers and paid newspaper 
racks. Our products are molded in durable polyethyl-
ene. You can view them along with options at www.
goplastics.com.

We have in-house, wide-format digital printing 
so we can print and apply decals to your specifica-
tions and artwork. We ship worldwide and offer every 

product in a wide range of standard colors. WE HAVE 
A SPECIAL PROMOTION TO ALL AFCP MEMBERS THIS 
MAY THROUGH THE 15TH OF THE MONTH. Receive 
15% off list on all orders. Stop by our booth for a 
brochure and see a few of our more popular models 
on display.

I look forward to meeting you in Baltimore.
Ed Gollob, President

515 Brown Industrial Pkwy.
Canton, GA  30114

770-330-1515
edgollob@goplastics.com

goplastics.com

ntvb media
For 65 years, NTVB Media’s publications have lead 

the nation in providing trusted industry-insider edito-

rial content and best-in-class TV / entertainment 
magazines now serving 20 million readers daily. Our 
more than 200 newspaper partners benefit from 
NTVB Media’s unparalleled experience in localized 
TV magazine design, marketing, ad sales and pro-
duction. We are now pleased to offer FREE edito-
rial content in print, digital and widget formats to 
newspapers of all sizes, and deep discounts on our 
magazines for your readers. 

For decades NTVB Media’s truly turn-key products 
and programs have delivered revenue, reduced ex-
penses and lowered churn. Let’s talk!

213 Park Dr.
Troy, MI  48083

828-275-8565
rblock@ntvbmedia.com

https://content.ntvbmedia.com/syndication.cfm

kantar media srds
Your visibility in SRDS matters. By promoting your 

unique offering to the exclusive audience of active 
media buyers using Kantar Media’s SRDS.com media 
planning platform, you can connect with buyers 
where media decisions are made.

SRDS marketing services and visibility packages 
give you opportunities to tell your brand’s story to 

media planners and buyers, even in your competi-
tor’s listings, even when they won’t take your calls.

To see your paper’s visibility with agencies & 
marketers, request your free Profile Visibility Report 
today!

11 Madison Ave.
New York, NY  10010

917-421-9071
Michael.forgash@srds.com

visibility.srds.com
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Another member benefit of the
Association of Free Community Papers

Association of Free Community Papers
135 Old Cove Rd. - Suite 210, Liverpool, NY 13090
(877) 203-2327 or visit afcp.org 

Specialized Training Classes
 

Designed Specifically For
Community Publication Professionals

 
Seven Classes Available Online at
AFCP’s Online Learnming Center

 

Leads to Professional 
Associate Advertising Executive

(AAE) Certification

APPRAISALS

BROKERING

Newspapers
Magazines • Shoppers

Book Publishing

info@kamengroup.com www.kamengroup.com

KAMEN & CO. GROUP SERVICES
(516) 379-2797

626 RXR PLAZA, UNIONDALE, NY 11556

EXPERT COURT VALUATION WITNESS
Testimony • Depositions • Declarations

follow us at www.twitter.com/kamengroup

Proud to be the expert media financial
valuation resource for FORBES 400 List of

America’s Richest People 2017, 2016 and 2015

Confidential • Customized • Comprehensive
Discover the current value of your publishing entity!

• Custom Brokering For Media Organizations
• Print & Digital Media Valuations & Business Plans
•  Book Publishing, Video, Film, Direct, Interactive,
 B2B, Listing & Database Valuations

uLtimate Print source, inc.
The Ultimate PrintSource, Inc. is a seamless ex-

tension of your newspaper operation. We can provide 
customized print programs for Advertising, Marketing 
and Circulation. All of our products are cost effective, 

have fast 
turn around 
times and 
are the 
highest 
quality. We 
specialize in 
Single Sheet 
Inserts and 

Every Door Direct Mail as well as have many tem-
plates for Rack Cards, Bundle Hangers and Door-
hangers. We have a “never say no” attitude when it 
comes to getting your job done!

2070 South Hellman Ave.
Ontario, CA  91761

909-947-5292
jeff@ultimateprintsource.com
www.ultimateprintsource.com

ask-crm
Better Tools. Better Service. Tremendous Results.
There are lots of reasons why newspapers look 

to implement CRM systems, but the one common 
thread is to provide sales teams the support informa-

tion to engage 
active, inactive 
and prospective 
accounts with 
equal vigor.

Successful ASK-CRM clients see their sales teams 
manage both active and churned accounts to ensure 
their total account list is “touched” on a regular ba-
sis.  Additional emphasis is placed on automating the 
goals tracking process, keeping everyone pointed to-
wards selling and generating new revenue – instead 
of manually creating and emailing spreadsheets to 
everyone.

18903 Island Drive
Hagerstown, MD  21742

301-859-4777
robin@ask-crm.com

www.ask-crm.com
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Last year i attended the association oF 
Free Community Papers’ annual conference and 
trade show in Louisville, Kentucky. This was my first 
time ever participating in any sort of conference-
like event. It was my first foray into the professional 
world, so to speak. 

I had just been inducted into the Rising Stars, a 
program aimed at recognizing young up-and-coming 
professionals in the free newspaper industry. And 
now I was flying to a place that I had never been to 
meet people I had only ever talked 
to on the phone. It was intimidat-
ing and exciting. I had no idea 
what I was in for.  

See, I come from this little 
touristy town in southwest Florida 
called Marco Island. Our perma-
nent population is only about 
16,000 people, give or take. 
During the months of Novem-
ber through April, our population 
doubles with part-time residents 
and tourists. 

Living on an island is kind of 
like living in a bubble. Locals often 
refer to our home as “the rock” 
because we’re geographically iso-
lated. The only way to get to Marco 
Island is by way of bridge or boat. 
My town, like many American small 
towns, is the kind of place where 
everyone knows everyone. 

Prior to the 2017 AFCP conference, I had been 
working as staff writer for the Coastal Breeze News, 
a locally owned and operated bi-weekly community 
newspaper. I was fresh out of college and just trying 
to figure out how things in the industry worked.

I quickly learned that locals and visitors relied on 
our paper for pertinent information. That it was a 
source of entertainment and news, and a way for 
our community members to connect. Since my hiring 
at the Coastal Breeze News in 2015, my world has 
revolved around our island’s community. I now know 
this sentiment is echoed among the many publica-
tions that are involved with AFCP. 

When my boss informed me that I had been se-
lected to participate in the Rising Stars program, I 

was excited for the opportunity. Attending last year’s 
conference was an eye-opening experience for me, 
in more ways than one. It was inspiring to meet so 
many people who were as passionate about their 
communities and their publications as I am. 

I also felt a sense of camaraderie from my peers 
in the Rising Stars program. They, like me, were just 
trying to do their best. They understood the difficulties 
that come with working for a community publication and 
offered me ideas and solutions to some of the work-

related issues that I was having. 
Working for a free indepen-

dent newspaper is kind of like 
being part of a very small club. 
Not many people outside of our 
circle understand what it takes to 
put together a publication. When 
you work in this type of environ-
ment, small problems can be-
come magnified. Our operation, 
for instance, is comprised of only 
about ten people. It takes a lot of 
hard work and dedication to get 
our paper out every other week. 
And when you live in a small town, 
you can forget that there’s a whole 
world of people out there, working 
towards a similar goal.  

Last year’s conference was a 
welcome reminder of why I do 
what I do. It was energizing and 
motivating. From listening to key-

note speaker Michael Allosso’s “You on Your Best Day” 
presentation to the group outings and classes, I had a 
lot of fun and learned a lot. I’ve realized that being a 
part of this network of free community newspapers is 
both rewarding and validating. 

In the Coastal Breeze News office, we often ask, 
“What does our paper stand for?” First and foremost we 
are a newspaper that serves our community. We tackle 
issues that affect our readers. And like many AFCP 
members, we’re an independent and free publication 
comprised of a small group of dedicated individuals. 

The AFCP annual conference celebrates and honors 
our shared mission. I can’t wait to see everyone in 
Baltimore!

A Rising Star’s Perspective
by Samantha Husted, Rising Star

March 2 - 15, 2018                www.coastalbreezenews.com ...a Fresh Perspective! 

COVERING MARCO ISLAND, GOODLAND, ISLES OF CAPRI TO EVERGLADES CITY, NAPLES AND SURROUNDING AREAS

FREE!

INSIDE COASTAL BREEZE

PALEO Continued to A/8

Photo by Frank Steiger

The bald eagles nest at the Marco Island Nature Preserve and Bird Sanctuary during happier times. Paleo delivers his catch, as Calusa and the two 
eaglets eagerly await dinner. Our side cover story details Paleo’s recent untimely death. 

Photo by Frank Steiger

Paleo and Calusa in their nest on the 
Marco Island Nature Preserve and Bird 
Sanctuary.

STRESS LESS,  
LIVE MORE
Welcome columnist  
Dr. Rich Blonna, who  
will help us stress less  
and live more.
                                      B/10

KIWANIS  
CAR SHOW
No matter what your 
interest in vehicles, 
whether it be the clas-
sics, hot rods, vintage…
                A/41

Bald Eagle Paleo 
Found Dead

On Sunday evening a bald eagle 
was found dead near the Marco Island 
Nature Preserve and Bird Sanctuary. 
The eagle is believed to be longtime 
preserve inhabitant, Paleo. Paleo leaves 
behind his partner Calusa and their 
two eaglets.

According to Carl Way, chairman of 
the Marco Island Nature Preserve and 
Bird Sanctuary, Paleo appears to have 
died due to an electrical shock.

“I believe it was dark and I think he 
just misjudged where he was and got 
too low, or whatever the case may be,” 
Way said. “It’s all speculation, but we 
do know he was electrocuted. That’s 
for sure.”

The power lines connected to the 
poles that surround the preserve have 
been covered to prevent bird electrocu-
tion. LCEC, the electric company serv-
ing Marco Island, has an avian protec-

All That Glitters  B-12
Ask the CFP  B-8
Book Remarks  B-11
Calendar  A-44
Chef’s Corner  B-16
Classifieds  B-43
Coach Wayne  B-18
Coastal Comments  A-8
Follow the Fish  B-14
Goodland Life  B-6
Law Matters  B-13
Mind, Body & Spirit  B-25
More Straight Talk  A-9
Pierre’s Protreptic A-8
Reel Reviews  B-2
Rumination  B-4
Stepping Stones  B-20
Stress Less  B-10

By Samantha Husted

Improved safety and increased capacity 
on multiple fronts will be the end result of 
the Marco Island Executive Airport’s $9.3 
million renovation project. 

The work will include building a new, 
much larger terminal located further away 
from the runway than the existing facility, 
and additional parking for aircraft and mo-
tor vehicles. 

“It’s a project initiated to enhance safe-
ty, primarily, at the airport and to construct 
a new terminal facility approximately 500 
feet west of our current structure, which is 
within too close proximity to our current 
runway,” said Justin Lobb, manager of 
the Collier County Airport Authority. “Ul-
timately, this new design and facility will 
bring the airport up to modern day FAA 
safety standards.” 

Lobb explained that the airport, which 
opened in 1976 and expanded in the mid-
1990s, is not so much out of compliance 
with Federal Aviation Administration 
regulations, but rather the facility has been 
“grandfathered in to some newer regula-
tions that have been enacted over time.”

The overarching issue is the fact the ex-
isting terminal is within unsafe distance of 
the runway, he added. 

In addition to a new terminal, followed 
by the razing of the existing one, work will 
include, creating additional parking for 
planes and jets to alleviate congestion, and 
sufficient navigable taxi-lane space for air-
craft to safely access and depart from the 
new terminal. 

“With the additional apron (parking) 
capacity, we anticipate being able to ac-
commodate a greater capacity in our very 
busy peak season and on those busy week-

end holidays, in-season, in particular,” 
said Lobb.

Plans call for the existing, one-story, 
roughly 7,000 square-foot terminal to be 
replaced by a two-story, 16,000 square-
foot facility containing a larger customer 
lounge area and more office space for the 
business operators, which generate rev-
enue for the authority.

Bigger, Safer, Better
By Don Manley

Rendition of the renovated Marco Island Executive Airport. Submitted

AIRPORT Continued to A/9
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“When something is important enough, you do it even 
if the odds aren’t in your favor.”

– Elon Musk

eLon musk is an interesting man. he is Part 
Thomas Edison, part Henry Ford, with a bit of Ironman’s Tony 
Stark mixed in. 

Dreamers are sometimes criticized for “having their heads 
in the clouds,” but Elon Musk’s dreams have literally taken 
to the skies. His recent launch of the Falcon Nine rocket was 
an inspiring sight! Even more fascinating was the image of 
the rocket’s reusable boosters gently touching down, a scene 
right out of the sci-fi films of my youth. 

Before taking on the challenge of making space flight safe 
and affordable, Musk was the creator of PayPal and the found-
er of Tesla Motors, the electric car company. Musk named his 
automobile company after one of his heroes, Nikola Tesla. Like 
Musk, Tesla’s ideas were ridiculed as foolish and impractical. 

In university, Tesla’s professor mocked the young man’s vi-
sion of building a dynamo to generate alternating current as 
scientifically impossible. Two years later, Tesla patented his gen-
erating system which remains the world standard to this day. 

What makes innovators like Nikola Tesla, Steve Jobs and 
Elon Musk ignore the “experts” and go on to accomplish the 
“impossible?” Business writer Melissa Schilling attributes their 
“out-of-the-box” success to “self-efficacy.” 

Self-efficacy is a psychological term defined as a form of 
task specific confidence. The famous WWII Rosie the Riv-
eter “We Can Do It!” poster is the perfect expression of this. 
Americans never doubted that they could take on the Axis 
powers and defeat them. 

Great innovators share an intense faith in their own ability 
to overcome obstacles to achieve their objectives. This faith 
leads them to take on challenges others believe impossible 
and to stick doggedly to the task until they accomplish it. Self-
efficacy allows them to not only persist after a failed attempt 
to reach their goal, but also to learn from their missteps. 

This unshakeable confidence inspires others to share the 
innovator’s vision and they begin to assemble teams who 
share their passion for their “impossible” project. The belief 
that a solution to an “unsolvable” problem exists opens their 
eyes to ideas that those lacking this faith will miss. 

According to NASA and most of the world’s scientists, 
building a reusable rocket was impossible, Elon Musk said, “I 
can do it!” 

What could we all do if we adopt Musk’s unbeatable “CAN-
DO” attitude?

THE LEADERSHIP INSTITUTE
theLEAD

ERSH
IPinstitute

The Leadership Institute 
is a structured sales 

and sales management 
training program 
sponsored by the 

Association of Free
Community Papers. 

To date, 1,814 free 
paper professionals have 
attended classes at the 

AFCP,  state and regional 
conferences, earning over 

10,935 class credits in 
66 different course 

curriculums.  A total of 81 
people have completed all 
the requirements and been 

certified	as	Associate	
Advertising Executives 

(AAE) by the AFCP Board!

by Jim Busch

The LEADERSHIP Institute
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Community Publications Business and Service Directory

Your Go-To Guide for Community Publication Business and Service Support

CIRCULATION SUPPLIES

“from the basic to the innovative!”

 
 

800-321-0350
-  Make sure you see our ad on page 4  -

STEEL CITY CORP

DIGITAL REVENUE CONCEPTS
START A BUSINESS DIRECTORY WEBSITE

 
 

Perfect add-on to your Wedding & Home 
Improvement Special Sections

www.idealdirectories.com
From the owners of Page Flip Pro & SiteSwan

AUDIT & READERSHIP STUDIES

                             CVC Audits and
                             Readership Studies

 
Third Party Print & Digital Verification
Increased Exposure to Media Buyers

Learn What Your Readers Want
Call 800-262-6392 or visit www.cvcaudit.com

INDUSTRY NEWS

The Free Paper
Industry’s

News Source
 

877-203-2327
A publication of the Association 

of Free Community Papers

WWW.AFCP.ORG

CLASSIFIED SOFTWARE & WEB DEVELOPMENT

$100,000 Classified Solution
for a LOW Monthly Fee

www.allysites.com  800-247-7318

ds Sof t ware

CONTENT AND DATA MANAGEMENT

Digital Publishing Solutions For
News and Media Organizations

www.townnews365.com    800-293-9576
Online Solutions. Bottom-line results.

CLASSIFIED SALES SOLUTIONS

Software and services to take your 
advertising sales to the next level!

904-639-5213    WWW.CTGENIUS.COM

MARKETING PLATFORM

The Only Turnkey Solution 
Designed Specifically for 

Local Community Publishers! 

BECOME YOUR
COMMUNITY HUB

916-585-8468
locablepublishernetwork.com

LOCATION INTELLIGENCE

Global Leader in Location 
Intelligence that drives sales!
LOCATION BASED ADVERTISING DRIVES SIGNIFICANTLY 

HIGHER REVENUE FOR PUBLISHERS

917-747-5935
www.xad.com

INSURANCE
   FOR EMPLOYEES 

   ✦  Group Life
   ✦  Group Health

   FOR SUBSCRIBERS 
   ✦  Affinity Group
         Insurance Plans

804-273-9797
www.agu.net

ENTERTAINMENT CONTENT

✶  ASK MATT
✶  CHEERS & JEERS
✶  MOVIE REVIEWS
✶  CELEBRITY INTERVIEWS
✶  BEHIND THE SCENES
✶  DAILY BEST BETS
✶  DID YOU KNOW?
✶  ReMIND ReWIND

Providing its partners with free entertainment 
content from our stable stable of publications, 
including TV Guide, TV Weekly, Channel Guide, 

HOPPER, and ReMIND magazine.

888-584-6688  ntvbmedia.com/edge

E-COMMERCE CLASSIFIED SOLUTIONS

BLUEFIN PLACE AD
THE BEST SELF-SERVICE AD PLACEMENT

SOLUTION AVAILABLE TO PUBLISHERS
978-662-3323

WWW.GETBLUEFIN.COM

DISTRIBUTION BOXES - DISPLAY RACKS
AFFORDABLE - DURABLE

MADE IN THE USA
Largest Variety of Honor Boxes and Distribution 

Racks for the Free Paper Publishing Industry

866-366-6166    WWW.GOPLASTICS.COM

DIGITAL SALES TRAINING

INCREASE YOUR DIGITAL MARKET SHARE
HANDS-ON DIGITAL SALES TRAINING

800-917-0820
info@sparkdigitalsalesgroup.com

APPRAISALS & BROKERING
Newspapers

Magazines - Shoppers
Book Publishing

KAMEN & CO. GROUP SERVICES
516-379-2797     WWW.KAMENGROUP.COM
For more information - see our ad on page 31

Confidential
Customized - Comprehensive

metrocreativeconnection.com

ADVERTISING SERVICES & SOLUTIONS

CREATIVE SERVICES

MAJOR NETWORKING OPPORTUNITY

May 3-5, 2018

Make sure you see our ad on page 9.

For more information, see our ad on page 31.



April 2018
INK
33

Community Publications Business and Service Directory

Your Go-To Guide for Community Publication Business and Service Support

VACATION TRAVEL

Got Print?
Send it to the Ultimate PrintSource  

for the Best Service, Quality and Price
Commercial Printing

Inserts, Direct mail, Rackcards, NCR
www .UltimatePrintSource .com

PRINTING

MOBILE SOFTWARE DEVELOPMENT

INTEGRATED MOBILE
& WEB SOLUTIONS
TO REACH YOUR

AUDIENCE ON
ANY DEVICE

BAR-Z MOBILE DEVELOPMENT
info@Bar-Z.com      512-732-0135

MERCHANT CARD PROCESSING

MOBILE APPS  - NEWSPAPER SOFTWARE

AA
AccountScout CRM Mobile App 
for Sales Reps

- Re-run ads
- iOS & Android
- Linked to office database

PRINTING AND PROMOTIONAL SUPPORT

800-270-1769

PUBLICATIONS PRINTING

✔  MAGAZINES
✔  JOURNALS
✔  CATALOGS

✔  GUIDEBOOKS
✔  HIGH QUALITY
✔  SHORT-RUN PUBLICATIONS

800-647-0035      CUMMINGSPRINTING.COM

SOFTWARE SYSTEMS FOR PUBLISHERS
SCS BUILDS TRUSTED SYSTEMS

Find out why our customers call us “the best 
tech support team” and say “we wish we could 
contract with SCS to support all our products.”

phil@newspapersystem.com                           800-568-8006

Creative Circle
MEDI A SOLUTIONS

•

MEDIA CONSULTING

Design.  Content.  Ideas.
Software.  Training.

401-455-1555
www.creativecirclemedia.com

Providing the knowledge, 
experience and technology to 

help publishers grow and thrive!

MEDIA SELLER SOLUTIONS

Premium visibility packages deliver your 
information where media decisions are made!

847-375-5000  ❖   kantarmedia.com

SRDS

SRDS Solutions for Media Sellers

THE NEWSPAPER MANAGER

CRM   SALES   PRODUCTION   BILLING
INTEGRATED MARKETING

Ph: 706-750-0016   gbooras@mirbeltechnologies.com

www.newspapermanager.com

PUBLISHING SOFTWARE

SOCIAL MEDIA UTILIZATION

SELF-SERVE PROMOTIONAL PRINTING

Allow consumers to create flyers or 
posters for delivery through existing 

print distribution networks !

949-386-4017  ❖    ❖  

SEARCH PLATFORMS

800-944-3276 (ext. 0)
AUTOCONX.COM

SEARCH ENGINE
PLATFORMS

MARKETPLACES
AUTOMOTIVE
REAL ESTATE

RECREATIONAL
AGRICULTURAL

VERTICAL & HORIZONTAL

More than a CRM, 
your 24/7 business 

 partner

maxpropublishing.com
407.656.2777

PUBLISHING SOFTWARE

SALES TRAINING FOR NEW HIRES

May 3-5, 2017

✔  Opening a Sales Dialog
✔  Effective Questioning
✔  Communicating Through Listening
✔  Making Recommendations Using Features & Benefits
✔  Answering Classic Sales Objections
✔  Closing the Sale
✔  4 Essentials of Effective Ad Campaigns

afcp.org / Member Benefits / The Leadership Institute / Online Learning Center
AN AFCP MEMBER BENEFIT

WANT MORE INFORMATION?

LISTINGS IN 
THIS BUSINESS

DIRECTORY
 

913-461-3721
Contact:

Wendy MacDonald
wendy@afcp.org

PUBLISHING SOFTWARE

603-323-5077   WWW.MERRSOFT.COM

  �  FULLY INTEGRATED
  �  EASY TO USE
  �  AFFORDABLE
  �  FREE DEMO 

  �  DIRECT MAIL
  �  COMMERCIAL BILLING
  �  GENERAL ACCOUNTING
  �  PAYROLL
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onLine media camPus is 
a partnership of the Southern 
Newspaper Publishers Associa-
tion, the Iowa Newspaper Foun-
dation, the Association of Free 
Community Papers and press as-
sociations throughout the United 
States and Canada. 

Online Media Campus provides 

high-quality, low-cost online 
training to media professionals. 
More than 20 programs are of-
fered annually on writing and edi-
torial topics, print and online ad-
vertising sales, technology, social 
networking, management issues 
and much more. Each program 
runs approximately 60 minutes 
and is designed to be interactive. 

A post-webinar follow-up by pre-
senters is included to ensure that 
all questions are answered. 

These cost-effective and time-
efficient webinars are designed to 
offer fresh ideas to improve job 
skills, without the need for travel 
and time away from the office. For 
information go to www.afcp.org.

members oF the community 
Papers of Michigan (CPM) are asked 
to nominate an employer, employee 
or colleague for the John R. Gaedert 
Outstanding Community Paper Profes-
sional Award.

The award is presented to a person 
who has a strong commitment to the 
community, has a strong belief in the 
value of supporting local businesses, 
schools and local residents, the high-
est level of ethics and a commitment 
to customer service – a true team 
player in the company who projects a 
positive and cheerful image.

The deadline to submit for this 
award is April 30, 2018. For details 
contact Jack Guza, jackguza@cpa-
persmi.com.

Associations     IN 
theNEWS

the annuaL smc/maiLers 
roundtable will be held on 
Friday morning from 7:30 to 
8:30 in the trade show area 
of the AFCP conference in 
Baltimore.

Those who attend will have 
the opportunity to meet Elke 
Reuning-Elliott, USPS Direc-
tor of Mail, and Steve Mills, 
Product Manager for Satura-
tion Mail.

There will be an oppor-
tunity for you to bring your 
questions, ideas, and op-
portunities to discuss postal 
concerns and challenges with 
the new product people. 

ASSOCIATION
UPDATES
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To submit your “associations in the news” story, please contact Dave 
Neuharth by fax (1.352.347.3384) or email:  DJNeuharth@aol.com.

Publishing software
for small and medium
newspapers

•  Affordable
•  Easy to use; learn as you go
•  Keep your legacy info
•  General accounting software
•  Credit Card Processing with
    tokenization system
•  Advertising data
•  Classifieds
•  Support system
•  Pagination module available
•  Customer-requested
    improvements
•  Owned and operated by a
    25-year userHelping newspapers succeed.

207.452.2476 • sfobes@merrsoft.com

AccountScout CRM Mobile App 
for Sales Reps

- Advertiser Data
- Re-run ads
- iOS & Android
- Linked to o
ce database

303-791-3301
www.FakeBrains.comA Software Company that Cares About the Details

®

those PLanning to at-
tend the International Clas-
sified Marketplace Association 
(ICMA) spring conference in 
Vienna, Austria, will benefit 
from sharing information with 
worldwide classified media 
professionals. 

The conference will deliver 
two days of dedicated plenary 
sessions, panels and debates. 
There will also be dedicated 
workshops and single-disciplin-
ary meetings for business lead-
ers, operation-level, and sales 
managers, along with the best 
networking and local cultural 
entertainment available. 

The conference is scheduled 
May 3-4, 2018.
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WISCONSIN DELLS, WI :
APRIL 6-7, 2018
Community Papers of Wisconsin 
(WCP). Annual Conference, Chula 
Vista Resort in Wisconsin Dells, 
Wisconsin. For information contact 
Janelle Anderson at janderson@
pdsadnet.com.

VIENNA, AUSTRIA : MAY 3-4, 2018
International Classified Marketplace 
Association (ICMA). Spring Confer-
ence, Vienna, Austria. For informa-
tion email icmaonline.org

BALTIMORE, MD : MAY 3-5, 2018
Association of Free Community Pa-
pers (AFCP) and Mid-Atlantic Com-
munity Paper Association (MACPA). 
Joint Conference and Trade Show, 
the Baltimore Inner Harbor in Balti-
more, Maryland. For information con-
tact Loren Colburn (loren@afcp.org) 
or Alyse Mittten (info@macpa.net).

STUART, FL : SEPTEMBER 14-15, 2018
Community Papers of Florida (CPF). 
Annual Conference, Hutchinson Is-
land Marriott Beach Resort & Marina 
near Stuart, Fla. For information 
contact Dave Neuharth at DJNeu-
harth@aol.com, or Barbara Holmes 
at CPFDisplayAds@aol.com.

PHILADELPHIA, PA :
SEPTEMBER 28-29, 2018
Independent Free Papers of America 
(IFPA). September Summit, “Re-
designing Your Future”, Sheraton 
Suites, Philadelphia Airport, Phila-
delphia, Pa. For information contact 
Douglas Fry at douglas@ifpa.com.

ORLANDO, FL : OCTOBER 7-10, 2018
North American Mature Publishers
Association (NAMPA). National 
Convention, Caribe Royale All-Suite 
Resort, Orlando, Florida. For infor-
mation call Executive Director Gary 
Calligas at 877-466-2672 or email 
gary@maturepublishers.com. www.
maturepublishers.com

sept. oct.

apr.

may

To list your conference information in Free Paper INK, send it to:  DJNeuharth@aol.com
To list your conference information on the AFCP website, send it to:   Loren@afcp.org

18/19ON THE 
HORIZON
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Association of Free Community Papers
7445 Morgan Road - Suite 203, Liverpool, NY 13090
Call (877) 203-2327 or visit afcp.org

“The mission of AFCP is to help its members 
enchance their profitability and lead in 
strengthening the free publication industry.”
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AssociationCONTACT 
INFORMATION

aFcP
Association of Free Com-
munity Papers
135 Old Cove Road
Suite 210
Liverpool, NY  13090
877-203-2327
loren@afcp.org 
www.afcp.org
Loren Colburn

iFPa
Independent Free Papers of 
America
104 Westland Drive
Columbia, TN  38401
866-224-8151
931-922-4171
douglas@ifpa.com
www.ifpa.com 
Douglas Fry

canada
Blain Fowler
c/o the Camrose Booster
4925 48th Street
Camrose, AB, 
Canada  T4V1L7
780-672-3142
780-672-2518 – FAX
cbads@cable-lynx.net 

namPa
North American Mature 
Publishers Association, Inc.
P.O. Box 19510
Shreveport, LA  71149-0510
877-466-2672
318-636-5510
318-525-0655 – FAX
nampa.gary@gmail.com 
www.maturepublishers.com
Gary Calligas

cPne
Community Papers of New 
England
403 U.S. Rte. 302 – Berlin
Barre, VT  05641
802-479-2582
dphillips@vt-world.com
www.cpne.biz 
Deborah Phillips

macPa 
Mid-Atlantic Community 
Papers Association 
P.O. Box 408
Hamburg, PA  19526
800-450-7227
610-743-8500 – FAX
info@macpa.net 
www.macpa.net 
MACnet (Advertising Network)
info@macnetonline.com
www.macnetonline.com
Alyse Mitten

mFcP
Midwest Free Community 
Papers
P.O. Box 5720
Coralville, IA  52241
400 First Avenue #2
Coralville, IA  52241
800-248-4061
319-341-4352
319-341-4358 – FAX
kevin@mfcp.org
www.mfcp.org
Kevin Haezebroeck

Pnawan
Pacific Northwest Associa-
tion of Want Ad Newspapers
c/o Exchange Publishing
P.O. Box 427
Spokane, WA  99210
800-326-2223
509-922-3456
509-455-7940 – FAX
ads@pnawan.org
www.RegionalAds.org
www.PNAWAN.org
Kylah Strohte

saPa
Southeastern Advertising         
Publishers Association
P.O. Box 456
Columbia, TN  38402
104 Westland Drive 
Columbia, TN  38401
931-223-5708
888-450-8329 – FAX
info@sapatoday.com
www.sapatoday.com
Douglas Fry

cPF
Community Papers of 
Florida
P.O. Box 1149
Summerfield, FL  34492-1149
352-237-3409
352-347-3384 – FAX
DJNeuharth@aol.com
www.communitypapersof-
florida.com
David Neuharth

cPm
Community Papers of 
Michigan
1451 East Lansing Drive
Suite 213B
East Lansing, MI  48823
800-783-0267
517-333-3355
517-242-0203 – Cell
517-333-3322 – FAX
jackguza@cpapersmi.com 
Jack Guza

cPowv
Community Papers of Ohio 
& West Virginia
3500 Sullivant Ave.
Columbus, OH  43204
614-272-5422
614-272-0684 – fax
phildaubel@columbusmes-
senger.com
Phil Daubel

FcPny
Free Community Papers of 
New York
217 N. Franklin Street, 
Suite B
Watkins Glen, NY  14891
877-275-2726
315-472-6007
607-535-2939 – FAX
dholmes@fcpny.com
www.fcpny.org 
www.adnetworkny.com 
Dan Holmes

wcP 
Wisconsin Community 
Papers
P.O. Box 1256
Fond du Lac, WI  54936-1256
101 S. Main Street
Fond du Lac, WI  54935
800-727-8745
920-924-2651
920-922-0861 – FAX
janderson@wisad.com  
www.wisad.com
Janelle Anderson (ext. 108)

national regional

state
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SOFTWARE FOR THE 
NEWSPAPER INDUSTRY 
Accounts receivable, 
scheduling, display and 
classified advertising, 
commissions, circulation, 
circulars, trucks & car-
rier payroll. Contact Fake 
Brains Software at www.
fakebrains.com or 303-
791-3301. 

KNOWLES MEDIA 
BROKERAGE SERVICES
Appraisals-Acquisitions

Sales-Mergers
Gregg K. Knowles, 
Licensed Broker. 

Office 661-833-3834
Cell 661-333-9516

Go to my WEBSITE for 
listings: www.media-bro-

ker.com

SALES ACCOUNT EX-
ECUTIVE  Join our win-
ning team and live in the 
wonderful community 
of South Florida! Ocean 
Media Solutions, publish-
ers of My Living Maga-
zines, is rapidly expanding 
into Palm Beach County! 
We need an experienced 
Account Executive to join 
our Outside Sales Team. 
The ideal candidate will 
have a proven track re-
cord in advertising sales 
or sales. Salary is com-
mensurate to experience, 
and includes benefits.  
Please email your resume 
to Elaine@mediaoms.com 
or call Elaine J. Buckley, 
Vice President of Sales/
Marketing @ 909-952-6797

ADVERTISING SALES 
MANAGER The Smart 
Shopper Group is rapidly 
expanding their Shop-
pers into the Sarasota 
Fl. Market and is in need 
of an experienced Sales 
Manager.  This position 
will provide leadership 
and direction to Display 
Sales Representatives. 
Applicants must have a 
proven track record of 
motivating and managing 
a sales group. Shopper 
and/or weekly experience 
is a plus. Salary com-
mensurate with experi-
ence.  Please email your 
resume with a cover letter 
and salary requirements 
in confidence to R Knight, 
CEO at rknight@smart-
shopg.com

MEDIA COMPANY look-
ing for aggressive, hard-
working, highly motivated 
advertising sales profes-
sional for Inside and out-
side sales, Sales Manag-
ers, telemarketing. We 
don’t need sales people to 
make their goal, we need 
them to beat them.
What’s in it for you? 
• Family atmosphere! 
• Excellent compensation 
plan with great incen-
tives! 
• Great earnings potential! 
• Health, Dental, Vision, 
Retirement Plans 
• Ongoing training and 
development! 
• Room for advancement!
Open territories in Cape 
Coral, Fort Myers, Bonita 
and Naples.
Please email resume to: 
jkonig @breezenewspa-
pers.com.

WEEKLY PAID NEWS-
PAPER EDITOR.  Seeking 
Weekly Newspaper Editor 
for two Community News-
papers in Clay County, 
Florida. Candidate must 
have prior newspaper 
experience, editing skills, 
writing skills, management 
skills, computer/Internet 
savvy, willingness to serve 
a local niche community, 
understand deadlines and 
ability to work with a fast 
paced production & mar-
keting environment while 
maintaining high ethical 
standards. This is a full 
time position offering com-
pensation commensurate 
to experience plus benefit 
package. EOE Please send 
letter of interest, experi-
ence and resume to jon@
opcfla.com. 

LIVE AND WORK in fab-
ulous Myrtle Beach, S.C. 
The Myrtle Beach Herald 
has an immediate opening 
for an experienced sales 
rep. Email resume to Tom 
Brown, tom.brown@myor-
rynews.com.

ADVERTISING SALES 
MANAGER  All Island 
Media, Inc. publishers of 
Pennysaver, Town Crier 
and Trends is looking for 
an experienced sales 
manager to work in our 
Long Island office. This 
position will provide 
leadership and direction 
to Display Sales Repre-
sentatives. Applicants 
must have a proven track 
record of motivating and 
leading sales in a similar 
environment. Please send 
resume in confidence to 
jobs@lipennysaver.com

ADVERTISING SALES 
MANAGER needed for 
Florida’s largest group of 
community newspapers. 
Salary, liberal bonus and 
benefit package avail-
able for the right indi-
vidual.  Please send your 
resume with cover letter 
and salary requirements 
in confidence to: Far-
ris Robinson, President, 
to E-mail: Opportunity@
Hometownnewsol.com Or 
Fax: 772-465-5301-EOE

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

COmpuTER  
SOFTwARE

puBLICATION 
BROKERS

EmpLOymENT EmpLOymENT

Want to place your 
oWn classified ad?

CALL       

877-203-2327

EmpLOymENT

www.afcp.org 

donate an item 
to the rising 
stars silent 
auction!

CONTACT
ALix BrOwNe

iN The

AFCP OFFiCe

alix@afcp.org

or call

1-877-203-2327 
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QUALITY, READER 
popular, niche rural inter-
est publication for sale. 
Onwer / publisher retiring, 
Located in Midwest. Gross 
$600,000 to $700,000. 
Call 620-966-7557

KAMEN & CO. GROUP 
SERVICES 
www.KAMENGROUP.com 
www.twitter.com/kamen-

group   
info@kamengroup.com  

516-379-2797
Kamen & Co Group Ser-

vices
626 RXR Plaza

Uniondale, NY 11556
We are the leading financial 
valuation multi-media pub-
lishing firm in the industry 
serving both the domestic 
and international publishing 
audience. Our office values 
book publishing, social 
media, video, newspaper, 
shopper, magazine and 
broadcast entities as well 
as investment co’s that 
deal within the media sec-
tor. At Kamen & Co Group 
Services, our continuum of 
publishing advisory services 
allows us to meet each cli-
ent’s needs. APPRAISALS, 
BROKERING, CONSULTING. 
We have publishing prop-
erties for sale across the 
globe; contact us for specif-
ic markets and opportuni-
ties. Confidentially email us 
at info@kamengroup.com 
and/or feel free to call us 
at our New York corporate 
office 516 -379-2797. Fol-
low us at twitter too!  www.
twitter.com/kamengroup
KAMEN & CO:  Proud to 
be the expert media fi-
nancial valuation resource 
for FORBES 400 list of 
America’s Richest People 
2016 and 2015

17 YEAR OLD WEEKLY 
free shopper for sale lo-
cated in Sulphur Springs, 
Texas (on I-30). Family 
owned, debt free, afford-
able financing available. 
Looking to semi-retire. 
903-348-3546.

REVENUE IS UP! 
Unique opportunity:  four 
monthly publications in 
North Central Florida for 
sale. All publications are 
targeted toward high end 
senior gated communi-
ties. Two publications 
come with exclusive home 
delivery rights. All the 
newspapers are award 
winning. If you have 
looked at the stats on the 
senior market you will see 
the opportunities for the 
next ten years. Will work 
as consultant for one year 
if needed. For information 
call 352-804-1223

QUICK TRAINING op-
tions for sparking up your 
sales meetings. Check out 
the 28 different Podcasts 
covering a variety of top-
ics at http://www.afcp.
org/member-benefits/the-
leadership-institute-tli/
podcast-archive/

VACATION TRAVEL is 
available through NCP-
travel.com which is a sub-
sidiary company of AFCP 
which helps support all of 
our initiatives while gain-
ing the travel benefits of 
both Cruise Planners and 
American Express Travel.

UNSOLD AD SPACE = $$$  
We pay publishers for 
each call they generate 
through classified and 
display ads. Prompt pay-
ments. No commitment. 
Free to join! Contact Leigh 
Ann.  618-351-7570,  
Email@AdvertisingResults.
com. 

NETWORKING OPPOR-
TUNITIES - AFCP offers 
publishers a change to 
exchange ideas, ask ques-
tions, obtain solutions to 
problems and so much 
more. Join and attend 
conference for an experi-
ence that will grow your 
business and your per-
sonal network. 

INSERTING MACHINE 
for SALE:  12 into 1 
Muller-Martini 227 insert-
ing machine.  Additional 
pockets also available.  
Contact Lee at lmsmith@
theflyer.com or 813-635-
3396.

NICE 6 SLOT MULTI-
publication racks for 
sale, in good condition @ 
$20.00 per rack. Can send 
a picture if interested. 
Please email Julie or Rob 
at julie@opcfla.com or 
rob@opcfla.com.  

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

pEER NETwORKINGpuBLICATIONS
FOR SALE

mISCELLANEOuS

Want

information on 
the

 leadership

institute?

go to
www.

AFCP.Org 

puBLICATIONS
FOR SALE

EQuIpmENT FOR 
SALE

obtain valuable 
information to 

improve your 
business at the 

industry’s 
largest 

TrADe 
ShOw!

see you in 
baltimore!

is your career Worth 5 
minutes of your time?

iNveST iN TrAiNiNg By

The PODFATher,
rOB ZArriLLi!

go to

WWW.afcp.org

click on

member benefits →
the leadership institute →

podcast archives
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E-mail: printmedia@napsnet.com
www.napsnet.com • (800) 222-5551

Free Papers and some of the Major Dailies
and Weeklies in the country are our best users...

Get free feature stories on your choice of CDs, Repro Proofs, RSS 
Feeds, XML and Twitter Feeds, E-Mails or online at: www.napsnet.com

To see feature articles

that U.S. editors

judged to be

among the

most newsworthy,

go to the NAPS

Web site at

www.napsnet.com

Twitter.com/NAPSnews • YouTube.com/napstv • Facebook.com/NorthAmericanPrecisSyndicate



- PLATINUM PARTNERS -

Valuable Information
To Improve

Your Business!

Cummings
Publication Printers Since 1914

- GOLD PARTNERS -

- PARTNERS -

For More Information or to Register for the 
Conference go to www.afcp.org

- PRINCIPAL SPONSOR -

TRADE SHOW
 

Where you will find solutions to 
your publishing problems!

May 3-4, 2018

BAR-Z

EXCHANGE CLASSIFIED SOFTWARE

AFFINITY GROUP UNDERWRITERS

BLUEFIN TECHNOLOGY PARTNERS

MSG PAYMENT SYSTEMS

SOFTWARE CONSULTING SERVICES
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Liverpool, NY  13090

the Free PaPer industry’s news source
www.aFcP.org

PRSRT STD
U.S. Postage 
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Slayton, MN

A monthly publication provided by 
the Association of Free Community 
Papers. INK’s mission is to bring 
news and resources to the free 
community publication industry.

Got a newsworthy event going on 
with your business or your staff?
Send INK the details and any photos 
for consideration to loren@afcp.org.
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