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EDITOR’S VIEWPOINT

Examining the future of  
 PaperChain 

DAVE NEUHARTH
EDITOR

“SCS has been a key strategic partner 
helping us leverage technology to 
automate manual work so we can 
invest more heavily in editorial.“

- Andrew Olsen, Publisher 
Times Review Media Group

newspapersystems.com - 800.568.8006

365 days later under new ownership,
the software is better than ever and, with two people
to keep it there, we are now getting customers back.

If you haven’t looked at Merrimac lately,
you haven’t seen the new MerrimacPlus. 

Let us know when you would like a demonstration
via webinar -- in the comfort of your offi ce or home.

YOU’LL BE GLAD YOU DID.

Merrimac    
PLUS

WE’RE 
BACK!!

WE ADMIT IT. During the last couple years of Tom’s illness, 
the outstanding Merrimac publishing software suffered from lack 
of attention.

207.452.2476  •  sfobes@merrsoft.com

PaPerChain Chair Dan alexanDer 
called a recent phone conference of the 
committee to discuss the future of the 
organization. Board members from the 
free paper associations were asked to 
join the call for their input.

Over the years, PaperChain has been 
supported by the free paper associa-
tions. During these years the classified 
networks that have been the support of 
the associations have gone south, which 
makes it difficult to plan for the future.

Alexander has done a remarkable job 
in leading the PaperChain committee. 
The funds have been limited; and after 
paying SRDS, it has mostly been a vol-
unteer effort to keep PaperChain afloat.

For over 90 years, SRDS has been 
connecting media sellers with buyers 
through quality information service cov-
ering the world of advertising opportuni-
ties. For many years an annual catalog 
listed the data of daily newspapers. 
In recent years, that information was 
placed online. When PaperChain came 
along, a deal was made to place the 
information of free distributed newspa-
pers next to the information of the daily 
newspapers. The papers were required 
to be audited.

PaperChain has negotiated with SRDS 

to keep these listings on their site. That 
will continue until next year, when a new 
contract must be made.

With some free paper associations in 
financial trouble, the outlook for Paper-
Chain and the SRDS agreement may be 
in trouble. The budget sessions for the 
associations for 2019 will determine the 
fate of PaperChain.

When PaperChain started, branding 
the industry was at the top of the list. 
The committee relied on volunteer work 
and limited funds to move forward. 

An example:  In 2006 the Newspaper 
Association of America (NAA) announced 
a campaign to make it clear that daily 
newspapers have the brand power and 
the credibility to serve print and online 
advertisers better than any other me-
dium. NAA hired professional firms for 
the campaign and the budget was $50 
million dollars.

If we could turn over that type of 
budget to Alexander and his team, the 
future of PaperChain would be bright.

Alexander said, “Trust me, the clouds 
may look dark now but we’ve been 
there before and managed to thrive. I 
still believe our industry has a lot more 
life left in it. We just need to keep mov-
ing forward.”
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FEATURE STORY

Contact Congress to STOPP Tariffs

APPRAISALS

BROKERING

Newspapers
Magazines • Shoppers

Book Publishing

info@kamengroup.com www.kamengroup.com

KAMEN & CO. GROUP SERVICES
(516) 379-2797

626 RXR PLAZA, UNIONDALE, NY 11556

EXPERT COURT VALUATION WITNESS
Testimony • Depositions • Declarations

follow us at www.twitter.com/kamengroup

Proud to be the expert media financial
valuation resource for FORBES 400 List of

America’s Richest People 2017, 2016 and 2015

Confidential • Customized • Comprehensive
Discover the current value of your publishing entity!

• Custom Brokering For Media Organizations
• Print & Digital Media Valuations & Business Plans
•  Book Publishing, Video, Film, Direct, Interactive,
 B2B, Listing & Database Valuations

if you are in the Print business, you know 
that it is a difficult business in which to make a living.

The proposed tariffs on newsprint from Canada will 
be another cost that may affect the print business in the 
United States.

It is time to get involved by calling on Congress and 
the International Trade Commission to reject these tariffs 
and protect the 600,000 jobs in the print industry.

The Association of Free Community Papers (AFCP) 
board of directors has endorsed the efforts of STOPP, 
Stop Tariffs on Printers & Publishers, to oppose the pro-
posed countervailing duties (CVD) and anti-dumping du-
ties (AD) on imports of Canadian uncoated groundwood 
papers. These duties will substantially impact newsprint 
costs nationally and the health and well being of both 
publishers and printers.

One newsprint manufacturer, named NORPAC, has filed 
petitions asking the government to assess tariffs on Ca-
nadian imports of uncoated groundwood, which includes 
newsprint used by newspapers, book publishers, and 

printers who serve a wide range of businesses and citizens 
in local communities.  It has been opposed by others in 
the paper industry because they know tariffs will harm 
their customers and the demand for paper will decrease. 

The Department of Commerce has assessed pre-
liminary newsprint tariffs, which range as high as 32 
percent. These tariffs are already being collected at the 
U.S./Canadian border, and printers and publishers are 
already feeling the pinch with higher prices and disrup-
tions in supply. Local newspapers, printers, and book and 
directory publishers cannot absorb these costs. This will 
lead to less jobs and less news and information distrib-
uted in local communities. Ironically, it will also mean 
less demand for newsprint – and fewer customers for the 
U.S. newsprint producers who the government is trying 
to protect. Essentially, nobody wins.

Get involved today and contact Congress to reject 
these tariffs to protect U.S. jobs!

For more information go to the STOPP web site: www.
stopnewsprinttariffs.org.

Your best source for circulation and distribution supplies!

800-321-0350    scity.com
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FEATURE STORY

when it Comes baCk to giving baCk to the 
Association of Free Community Papers (AFCP), everyone 
knows that Carol Toomey is at the top of the list.

Over the years, the publisher and owner of Action 
Unlimited in Concord, Massachusetts, has served on ev-
ery committee you can name. She is a recipient of both 
AFCP’s Distinguished 
Service Award and the 
Publisher of the Year 
award for her volunteer 
work.

Volunteer work doesn’t 
stop with AFCP. Back at 
home, she and her pub-
lication are at the top of 
the list in her community 
for giving back.

The Rotary Club has 
bestowed honors on her 
for her volunteer work, 
and she continues to 
work on projects for 
Rotary.

Toomey works with the 
Rotary Club to sponsor 
an annual Brew Fest. The 
food and beer tasting event 
raises $19,000 for charity.

Also in her Rotarian 
capacity, she works with 
nursing homes in the area, 
visiting the residents and 
asking what they want for 
Christmas. As a group they 
obtain the gifts, wrap, and 
then deliver them to the 
home. Santa Claus is in-
cluded and the group sings 
Christmas carols.

She works with Rotary 
on a Reality Fair at the lo-
cal schools. The program is 
about real life – students 
pick a vocation, learn about 
wages, paying taxes, cost of food, heat and entertain-
ment. Each attendee spins the wheel of life twice to see 
how to deal with a real life situation. It might be the loss 
of a family member, a car accident, etc. With the infor-
mation the students have obtained, they write a program 
about their own future life.

Toomey is one of 24 representatives of Rotary Inter-
national that updates groups around the world about 
polio. The disease is still a threat in the world, and she is 
involved in presenting programs that will prevent future 
outbreaks. The region she covers is the northeastern 
United States and parts of Canada. Rotary is credited 
with reducing polio cases by 99.9 percent worldwide 
since their first project to vaccinate children in the Philip-
pines. Rotarians have helped immunize more than 2.5 
billion children against polio in 122 countries. 

In the local community, she serves as a corporator for 
Emerson Hospital. Her role 
helps connect residents of the 
community to the hospital. 
Their activities range from 
supporting grassroots promo-
tion of hospital services to 
serving as a ready source of 
volunteers to fit the hospital’s 
many needs, from governance 
to resource development.

She is involved in a Food 
Package event that raises 
money to provide 20,000 

meals packaged in 
plastic. Persons can 
attend the event and 
receive a free dinner.

Toomey also aids the 
U.S. Postal Service in 
their annual food drive.

When a disaster 
occurs, Action Unlim-
ited will publish ads 
asking for donations. 
During 2012, Hur-
ricane Sandy affected 
thousands in the area. 
People responded to 
the ads, bringing bags 
full of donations. Ac-
tion Unlimited ended 
up with 12 pallets of 

materials to donate to those in need. 
Toomey called her printer, Trumbul Printing (an 

AFCP associate member) and asked Gus, “When you pick 
up our papers, will you pick up the pallets of donations and 
drop them off at the locations you drop our papers? I will 
then look for someone to pick them up.” Instead, Gus vol-
unteered to take the pallets to their needed destinations. 

“They did,” Toomey said.

Publishers who are giving back

The food package event 
is one of many Rotary 
projects Carol Toomey is 
involved in.
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Getting to know Karen Sawicz

STORY SPOTLIGHT
afcpM

EM
BERprofile

being in the Print business has been Part 
of Karen Sawicz’s life since the age of 12.

After her parents purchased the Lake Country Pen-
nysaver in 1960 she went to work doing tear sheets for 
customers and helping her mother in the dark room.

As she grew her responsibilities increased. Sawicz 
helped her father in the press room, learning how to 
do plates and blankets 
on the press, answering 
phones, waiting on cus-
tomers and loading and 
unloading trucks. By the 
time she was headed for 
college she was making 
sales calls and setting 
type.

Sawicz attended Sioux 
Falls College in Sioux 
Falls, S.D., where she 
majored in Sociology. 
After two years she 
headed back to Albion, 
N.Y., and went back to 
work for the Pennysaver. 
She took on the new 
challenge of graphics.

When her parents pur-
chased the Lake Country 
Pennysaver in 1960 its 
circulation was 4,000. Over the years and since she 
assumed ownership and the publisher’s role, the dis-
tribution has increased to over 19,000. The product 
is 90% advertising with occasional editorial informa-
tion that includes press releases from local schools 
and organizations.

She has been a huge supporter of free paper asso-
ciations. She has devoted countless hours to various 
committees of the Association of Free Community 
Papers (AFCP), serves on the board of directors and 
is the current AFCP secretary/treasurer. In 2010 
AFCP honored Sawicz as Publisher of the Year.

A longtime member of the Free Community Papers 
of New York (FCPNY), 
she has served on 
its board of directors 
as well. In 2003 she 
received the FCPNY 
Publisher of the Year 
award.

Sawicz has been 
involved in community 
service. For six years 
she served as the local 
chamber president and 
on the board of direc-
tors. She has been an 
active member of the 
Rotary Club and served 
as the club’s first 
female president. The 
Rotary Club presented 
her with its most pres-
tigious award, the Paul 
Harris Fellow honor.

She contributes the success of the Lake Coun-
try Pennysaver to her employees, her faith and her 
parents. “My parents gave me good work and busi-
ness habits. They lived a good life and worked hard,” 
Sawicz said.

Karen Sawicz accepts the 2010 Publisher of the Year award from 
the 2009 recipient, Greg Birkett.
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Rp
ro
file The Merrimac you know & love is

 now MerrimacPlus
merrimaC software is now merrimaCPlus.

The new name follows a change in ownership after 
the founder of Merrimac Software, Tom Vachon, 
passed away in February of 2017.

The change in ownership is a story that relates 
back to the history of Merrimac and AFCP member 
Carol Toomey, a longtime honored member of the 
association who is the publisher of Action Unlimited 
and Smart Shopper in Concord, Mass.

Toomey had used Merrimac Software for a number 
of years and was happy with the results.

Vachon was in the process of finishing an update 
at Action Unlimited when he became ill and went to 
the hospital. While in the hospital, Toomey spoke 
with him daily. His program developer and jack-of-
all-trades, Sabrina Fobes, showed up to finish the job 
at Action Unlimited. Vachon died during this period.

Kate, the wife of Vachon, later approached Toomey 
to see if she was interested in buying the company. 
After Fobes agreed to continue with Merrimac, Toom-
ey made the deal; so she is now an AFCP member 
wearing two hats, as a publisher and a vendor.

Merrimac has been serving small- and medium-
sized newspapers in the market since it was founded 
in 1987 by Vachon.

Merrimac has been a longtime associate member 
of AFCP and Vachon was a fixture at the conference 
trade shows. In 1987, as a free project for a neigh-
bor who was a publisher, he developed some soft-
ware which led to the development of the company. 
He traveled to many offices, listened to the needs of 
small and midsize community papers, and used that 
knowledge to develop the software.

He developed an integrated management system 
designed to save money by increasing productivity, 
cutting production time, trimming overhead, increas-
ing ad sales, improving collections, and optimizing 
circulation. The comprehensive program was de-
signed to be used in the administration of classifieds, 
and from accounting to payroll and direct mail.

Since the purchase of the company, the operation 
is now handled by a three-person team. Toomey will 
handle the administration of the company at her of-
fice in Concord. Fobes will continue in her role as a 
program developer. A third person has been hired to 

help Fobes. Jim Loughner will man the vendor booth 
at the upcoming AFCP trade show in Baltimore.

Toomey said, “We decided to keep the Merrimac 
name to honor Tom. Fobes came up with the idea for 
MerrimacPlus, which now is incorporated.

Fobes said, “I read Carol’s comment of how I 
named MerrimacPlus. Interestingly, a year ago at 
AFCP, before Toomey was the official owner but we 
had already settled on MerrimacPlus, she was still 
trying to come up with a name for the parent corp. 
This was the first time Carol, Jim and I were physi-
cally all together in the same place. It was then that 
Jim came up with Softrock to be the software and 
companion company to Batrock. Carol loved it! The 
rest is (recent) history.”

“The website, www.merrimacplus.com, is a work 
in progress,” Toomey said.
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FEATURE STORY

The Flyer in Florida
 is now part of Valassis
valassis has maDe a Deal with riCharD 
(Dick) Mandt to acquire The Flyer in Florida.

The Flyer will join Clipper, the Valassis-owned maga-
zine in the Tampa Bay area that is focused on local busi-
nesses.

The Flyer, the largest weekly direct mail publication in 
the U.S., is direct mailed to more than 1.6 million house-
holds weekly in the Tampa Bay and Southeast Florida 
markets. Southeast Florida coverage includes the coun-
ties of Miami-Dade and Broward, while the Tampa Bay 
coverage includes the counties of Hillsborough, Pinellas, 
Pasco and Hernando.

The Flyer is the most recent addition to Valassis’ grow-
ing portfolio of local offerings. Valassis has continued to 
build its presence in markets across the country since 
it acquired Clipper Magazine and Printed Deals in late 
2015.

“We are excited to have The Flyer join our portfolio 
of local business solutions,” said Wayne Powers, presi-
dent of Valassis. “This is a great addition and enhances 
our ability to help small- and medium-sized businesses 
extend print and digital savings opportunities to their 
consumers in the Florida market.”

“The Flyer affords us another great opportunity to 
expand our strong advertiser relationships,” said Steve 
Hauber, president of Valassis Local Solutions. “Merchants 
in and around Southeast Florida and Tampa Bay will have 
the ability to cost-effectively reach and engage even 
more consumers every day. We are thrilled to welcome 
The Flyer to our Clipper family.”

Mandt, the owner and president of The Flyer, has a 
long history with the operation.

He and his late wife Judy founded The Flyer in Miami 
in 1977 with a circulation of 20,000. After the publica-
tion grew to over 1.2 million circulation, in 1982 he 
sold The Flyer to Harte-Hanks Communications. He 
accepted a position with Harte-Hanks as the group 
president of publications in Albuquerque and Las Cru-
ces, New Mexico; Austin, Arlington and El Paso, Texas; 
Oklahoma City and Tucson, Arizona. The operations 
included printing plants.

After working for Harte-Hanks, in 1987 Mandt pur-
chased the struggling Tampa operation from the com-
pany. At the time, the publication had a distribution of 
250,000. Under his leadership the shopper grew to over 
900,000 distribution and revenue increased over 1,000 
percent.

In 2005 Mandt sold The Flyer back to Harte-Hanks. 
After that the print industry took a downturn and Mandt 
purchased the Florida Flyer operations back from Harte-
Hanks.

Over the next few years, The Flyer increased its op-
eration in both markets and built a strong classified and 
web operation. The company built its classified program 
to over 100,000 per week.

After 40 years in the print industry, his next venture is 
to build a recreation community on the Palm River in the 
Tampa area. The project will be called the “Palm River 
Retreat.”

Mandt is building a home with a boat dock on the river 
that is similar to the one where his wife Judy first lived in 
the Florida Keys. He plans to build cottages in the retreat 
and rent or sell them.
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FROM THE TOP
WITH SHANE GOODMAN

your Duties have 
been expanded, and 
not necessarily for 
more pay. You are 
working with a reduced 

budget, resulting in a smaller staff. You are continually 
seeking out quality sales reps and are directly involved 
with the interviewing, hiring and training. And on top 
of it all, you are being forced to negotiate better print-
ing rates. Sound familiar? Needless to say, there is a 
lot of competition for your time. I understand, as I am 
dealing with many of these same issues.  

With all that in mind, there has never been a better 
time to make the investment to attend the AFCP Con-
ference and Trade Show in Baltimore May 3-5.  

Why? As I mentioned last month, one idea can pay 
for your entire trip. Networking typically ranks as the 
No. 1 benefit of attendance, and you will have your 
share of opportunities to mingle with others in the 
industry. The trade show also provides a plethora of 
ideas from vendors who are helping many others just 
like you. The training is top notch and continues to 
improve with new content each year. And if you are 
looking for an opportunity to relax, smile and have 
some fun, the entertainment at this year’s conference 
is just what you are looking for. All of this is surpris-
ingly inexpensive, especially when compared to other 
industry events. We can thank the NANI classified ad 
sellers for the great deal we all receive.  

If you dig a little deeper, you will learn that this 
year’s conference provides an 
even greater opportunity to learn 
due to its location in a wonderful 
and historic city that has rebound-
ed repeatedly. Baltimore is Mary-
land’s largest city, and it is known 
for its beautiful harbor, quirky 
neighborhoods, unique museums 
and world-renowned hospitals, but 
its citizens have had to deal with a 
series of challenges. 

From the collapse of the South’s 
economy after the Civil War to 
the devastating 1904 fire that 
destroyed 1,500 downtown build-

ings, Baltimore has rebounded again and again. 
According to www.baltimore.org, Baltimore served 

as an important shipbuilding and supply-shipping cen-
ter during World Wars I and II, but suburban flight led 
to rapid decline in the 1960s and 1970s. The city lost 
so much in population and business that it became 
as financially depressed as it had been during the 
Depression.

Baltimore showed its resiliency once again, begin-
ning in 1979, with ambitious urban renewal efforts. 
Many neighborhoods, including the city’s harbor, have 
been revitalized. Hotels, office buildings and enter-
tainment facilities replaced dilapidated wharves and 
warehouses. State-of-the-art stadiums have been 
constructed nearby for the Baltimore Orioles and 
Baltimore Ravens. A few miles away, billion-dollar bio-
technology parks attract the world’s leading scientists. 
Baltimore now has a modern service economy, led by 
high-tech, biotech, medicine and tourism. Distinctive 
restaurants, bars, businesses and shops can be found 
throughout. The new “Inner Harbor” has become the 
model for cities around the world. 

Baltimore is commonly known as “Charm City.” Its 
citizens have great pride and welcome visitors with 
down-to-earth, small-town spirit.

Baltimore has clearly had its share of ups and 
downs, much like our industry and maybe even your 
own publication. But through it all, the city has re-
invented itself in successful ways. Its leaders simply 
refused to give up. 

We can learn much from the 
history of Baltimore, and you have 
a wonderful opportunity to do just 
that and much more May 3-5. I 
encourage you to make the invest-
ment and join me at the 2018 
AFCP Conference and Trade Show. 

Thanks for reading. 

by Shane Goodman

We can learn a lot from
 ‘Charm City’

SHANE GOODMAN
AFCP PRESIDENT
CITYVIEW

Baltimore is an example of one of the most remarkable 
transformations of any city in American history
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The Leadership Institute 
 Graduates

Continued on page 16

ten Persons will be honoreD with afCP’s 
The Leadership Institute (TLI) graduation certifi-
cates at the annual conference in Baltimore.

laura baugher is a 
sales rep from Kapp Ad-
vertising located in their 
Hanover, Pennsylvania, 
market.  

She was hired in 2006 
after graduating from St. 
Joseph’s University with a 
degree in History. In 2016, 
she was nominated for and 
accepted into the AFCP 
Rising Stars program.

In her spare time, 
Baugher enjoys cooking, 

gardening, and canning. She is an avid reader, and 
loves spending time with her family.

John DraPer is the 
owner and publisher of 
Pipestone Publishing Co. 
located in Pipestone, Min-
nesota.

The company publishes 
a number of free publi-
cations and community 
newspapers. Draper has 
been in the industry for 20 
years and like most small 
community publishers, 
has done everything from 
home delivery to company 

management. 
Draper has been an active participant in the free 

paper industry. He served as president of the Min-
nesota Free Paper Association (MFPA), participates 
on the PaperChain board (two years as president), 
and has been on the AFCP board since 2008. He 
currently serves as the AFCP third vice-president, 
and is the chairperson for the AFCP Rising Stars 
program.

He grew up in Pipestone and continues to serve 
the community through participation in a number of 

community organizations. He attended school at St. 
John’s University in Central Minnesota, then worked 
as a sales/program manager for an electronics 
manufacturing company before returning home to 
carry on the family publishing business.

When not on the job, John can be found on the 
golf course or in the stands with his wife Theresa 
watching one of their four daughters’ activities.

Coming from an ex-
tensive sales background, 
Trisha Drouillard joined 
Ocean Media in South-
east Florida in 2016 as an 
appointment setter and 
quickly advanced to inside 
sales.

She currently works in 
outside sales and assists the 
Palm Beach County regional 
manager, Anna Vasquez, 
who has been involved 
with AFCP for 15 years. 

Drouillard is excited to be graduating from TLI 
and continuing her career in advertising.  

“I am very thankful to be working alongside Pub-
lisher Glen Fetzner and the entire team at Ocean 
Media. I’m extremely fortunate to have Elaine Buck-
ley and Anna Vasquez as my mentors,” she said.

tiffany garDner 
joined Woodward Com-
munity Media in May of 
2013. 

She has worked in mul-
tiple roles within the com-
pany, which has enabled 
her to learn about varying 
facets of the industry. 
Those areas have included 
inside sales, classified 
advertising, distribution, 
and event planning as 
well as her current role as 

an outside sales account executive.

Laura Baugher

John Draper

Trisha Drouillard

Tiffany Gardner
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Gardner is the Grant Iowa Lafayette Shopping 
News account executive for the sales territory 
encompassing Platteville and Iowa County in Wis-
consin. She has played an integral part in expand-
ing her current sales territory by generating new 
business and resurrecting projects such as Chamber 
and Community Guides. 

As she approaches her five-year anniversary with 
the company, she looks forward to growing her 
sales territory even further by using the techniques 
learned through the TLI courses.

In Gardner’s spare time, she enjoys being out-
doors, hunting and traveling. She and her husband 
and their two dogs, Max and Jaxson, especially 
enjoy their many outings to Wisconsin’s State Parks. 

steve harrison is 
the publisher of the Gene-
see Valley Penny Saver, 
which is celebrating 70 
years of publishing.

The Genesee Valley 
Penny Saver was estab-
lished in 1948 and has 
grown in circulation to 
over 150,000 homes and 
businesses.

Harrison is a second-
generation co-owner with 
sister Kim, based in Avon, 
N.Y., with satellite offices 

in Batavia, Brockport, Canandaigua and Dansville. 
The 80-member staff is comprised of administrative, 
clerical, production and sales personnel.

A graduate of St. Bonaventure University in 1977 
with a degree in management, Harrison began full 
time as an advertising consultant. He moved into a 
supervisor of sales position in 1980, and finally into 
senior management in 1991. 

Growing up in the family business that his par-
ents, Roger and Jane began, has provided a unique 
and appreciative perspective on this wonderful 
medium. (Roger and Jane also helped found the Na-
tional Association of Advertising Publishers – NAAP 
– which was the predecessor to AFCP.) 

Involved with town and county Chambers and 
active in the Free Community Papers of New York 
(FCPNY) and a past board member of the Asso-
ciation of Free Community Papers, Steve enjoys 
spending time with his three children. Chris works 
in the business; Nicole is pursuing her doctorate 

at Johns Hopkins; and Marcus is a Master Tech for 
Mercedes Benz of Lancaster, and has blessed Steve 
and his wife Kathy with two grandchildren – Mia & 
Miles – future Bonnies!

aJ mCnaughton is 
the production and news-
room manager and host of 
the podcast “Lunch Break” 
at Appen Media Group in 
Alpharetta, Georgia.

He has been with Appen 
Media since 2013, when 
he started as a produc-
tion artist. Since then, 
he has taken on more 
responsibility with both 
the design and content of 
the publications as well as 
all digital aspects of the 

company.
Originally from the suburbs of Chicago, McNaugh-

ton got his B.A. in Fine Art with a concentration in 
graphic design from Elmhurst College. From there 
he worked as a freelance designer before relocating 
to Georgia and finding a full-time position at Appen 
Media.

When not at work, he enjoys hiking with his wife, 
Kimber, and dog, Milton, drawing in his sketchbook 
and watching the Chicago Blackhawks.

Jane Quairoli is 
among the 2018 gradu-
ates. Quairoli is employed 
with Kapp Advertising 
Service in Lebanon, Penn-
sylvania. 

She started in 1984 as 
a sales representative, 
was promoted to assistant 
district sales manager in 
2000, became a district 
sales manager in 2012, 
and in 2018 became the 
Speciality Publications 
Manager. She also manag-

es the company’s website and promotional product 
sales.

Quairoli is now or has previously been involved 
in the community with the Friends of Old Annville 
historical organization, as the publicity chair of 
coordinated advertising and press releases with the  
Lebanon Valley Chamber of Commerce, and with 

Steve Harrison

AJ McNaughton

Jane Quairoli

Continued from page 15
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the Leadership Lebanon Valley Class of 2006.
She has served on the Lebanon County Build-

ers Association board of directors, with the Palmyra 
Borough Council as president, with the Fireman’s 
Park Beautification Project, and the Palmyra Area 
Heritage Association board of directors. She was 
the chairperson of the New Year’s Eve Celebration, 
served the Palmyra Public Library board of directors, 
as vice chair and personnel chair of the Lebanon 
Valley Chamber of Commerce Centennial Anniversa-
ry Committee, and on the board of directors of the 
Palmyra Area Recreation & Parks Commission.

Doug anD Jeannie 
Sutton have been pub-
lishing a weekly paper in 
Santa Clarita, California 
since 1998. 

What started as a shop-
per has become a com-
munity newspaper with 
local entertainment, news 
and opinion that serves 
the 250,000 residents of 
Santa Clarita, a suburb of 
Los Angeles. 

As the business model 
changed with the loss of significant classified ad 
content, they realized the need to change and re-
main relevant. Today The Gazette is home delivered 
and racked throughout the community. In addition 
they publish two magazines. One, Canyon Country 
Magazine, is hyper-local directed and distributed to 
the most densely populated area of the community. 
The other, Pet Me! Magazine, is an animal lover’s 
magazine that they just acquired in February 2018.  

Currently, Doug handles sales, circulation and 
community involvement as well as writing a weekly 
political column, ‘Doug’s Rant.’ Jeannie handles 
production (including editorial and graphics) and 
accounting. 

Married for 34 years, the Suttons have three 
grown sons and three grandchildren. Active in their 
community, Doug is a past president of the local Ro-
tary Club and both are involved in leadership roles 
at church.  Fun Fact:  Doug and Jeannie first met in 
the fourth grade. 

Ciara thomPson is one of the 2018 
TLI graduates. Thompson has been a team member 
of the Sun Community News for four years. While 
at the Sun Community News, her sales territory has 
grown to include  Clinton, Essex and Franklin Coun-

ties in Upstate New York. 
She strives to provide 

success for her custom-
ers. In addition to ad 
sales, Thompson also 
approaches projects such 
as invitations and sports 
memorabilia with a pro-
spective eye. 

Outside of work, 
Thompson enjoys spend-
ing time with friends and 
family, traveling and com-
munity involvement.

Thompson plans to apply her TLI courses in her 
day-to-day sales activities.

Deb weigel starteD 
her career in the pub-
lishing business with the 
Dyersville Commercial 
while she was still in high 
school. 

After leaving the indus-
try for 10 years, she re-
turned to work for Wood-
ward Communications in 
1986 at The Eastern Iowa 
Shopping News when it 
was located in Edgewood, 
Iowa.

Weigel was hired as the composing room man-
ager, but soon promoted to general manager. 

In 1999 Woodward purchased the Dyersville 
Commercial and the Eastern Iowa Shopping News 
and moved to Dyersville, Iowa, and Weigel became 
publisher of those two publications along with the 
Cascade Pioneer.  

During that time, she went back to college and 
obtained her bachelor’s degree. She was later 
promoted to vice president of the Weekly Division 
for Woodward, overseeing weekly newspapers and 
shoppers in Iowa, Illinois and Wisconsin.

In 2008 Weigel went to work for Community Me-
dia Group in Oelwein as its group publisher, over-
seeing four Northeast Iowa community shoppers, 
daily and weekly papers in Oelwein, Vinton, Inde-
pendence and Waverly, Iowa.

She and her husband Don (Tiny) have been mar-
ried for 40 years and have three daughters:  Mica, 
Ciara and Tessa, and five grandchildren:  Harper, 
Harlow, Briggs, Blayr and Ava.

Deb Weigel

Doug & Jeannie Sutton

Ciara Thompson
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The Rising Stars
shelby bobbett
Advertising Account Execu-
tive, Cityview Magazine, 
Big Green Umbrella Media
Rising Star since 2018

Age: 25
Job Responsibilities:  

I serve as an advertis-
ing consultant, educating 
businesses on the power 
of local print media and 
sharing the value of Cit-
yview readers. I maintain 
relationships with current 
accounts, offering new design and copy ideas. I gen-
erate new business leads through heavy community 
involvement and networking events.

How long have you worked in this industry? I have 
worked at Big Green Umbrella Media for two years. 
I previously handled three of our geographically 
targeted, direct-mailed, community magazines (Iowa 
Living). Currently I handle our regional, mass-audi-
ence, racked magazine. I went to school for journal-
ism and previously worked as a fundraiser for Iowa 
Public Television.

What does the future look like for the free paper 
industry? I think the free paper industry has a bright 
future, especially if we continue to evolve when 
necessary. I think it’s always important to remember 
that without readers, we can’t perform our respon-
sibilities to our advertisers. As long as we continue 
to create products that reflect our communities and 
those readers see the value, our industry will pros-
per. 

What is your favorite memory of one of the previ-
ous conferences? 2017 was my first AFCP confer-
ence. I have many fun memories from last year, but 
my favorite was the overall excitement and confi-
dence I had after the conference. I brought back 
lots of great ideas and helpful tools, as well as the 
excited energy to implement them. 

When you’re not at work, what is one thing you 
love to do? If it’s warm enough, Addison, my Wei-
maraner-Lab mix, and I love to go to the lake. In the 
chillier months, I go skiing every chance I get. 

kelsey graefen
HR Coordinator, Woodward Communications, Inc. 
Rising Star since 2018

Age: 24

Job Responsibilities:  
Provide HR services for 
employee owners in the 
areas of payroll process-
ing, benefits administra-
tion, customer service and 
administrative support. 

How long have you 
worked in this industry? I 
have been with Woodward 
for two and a half years. 
Previously I attended the 
University of Dubuque 
where I received my Bach-
elors of Business Admin-
istration with a double major in Human Resource 
Management and Marketing. I am currently enrolled 
at Upper Iowa University to receive my MBA with an 
emphasis in HR. 

When you’re not at work, what is one thing you 
love to do? I get to coach youth soccer in the spring, 
summer and fall. While there are challenging times, 
the kids I get to work with are the best. I have got-
ten to see kids develop their soccer skills and build 
friendships with new teammates. The best feeling is 
when one of your kids scores a goal or does a move 
that they haven’t been able to get quite right, and 
watching their face light up because they are so 
proud. 

What is your greatest professional achievement? 
I have been in the working world for a short amount 
of time so I would say my greatest achievement thus 
far was landing the career I am in now. Being in this 
position, I get to have my hands in multiple differ-
ent aspects of HR which helps me become a well-
rounded HR professional. Plus, I am learning from an 
awesome team! 

Who is your hero and why? My dad is my hero. 
He has shown me that hard work and dedication will 
help you achieve your goals. When my siblings and I 
were growing up and something got hard, he would 
never let us quit. When I am faced with challenging 
situations now, I don’t quit until the job is finished.

terry mata
Digital Marketing Lead, EC Hispanic Media/ El Clasifi-
cado
Rising Star since 2018

Age: 23
Job Responsibilities:  Manage due dates, maintain 

marketing calendar campaigns and where they are in 

Shelby Bobbett Kelsey Graefen
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the life cycle. Post content 
for El Clasificado’s social 
media platforms including 
Twitter, Facebook, Google 
+, LinkedIn, Pinterest 
and Instagram. Maintain 
results for all marketing 
campaigns conducted.

How long have you 
worked in this industry? 
I’ve been working for El 
Clasificado for four years. 
I started with an ad entry 
level internship and was 
given the opportunity for 

an email marketing strategist position. I recently 
shifted from email marketing strategist to digital 
marketing lead to broaden my skills. Due to my ex-
perience at El Clasificado, I am currently in pursuit of 
a career in business administration with an emphasis 
in marketing. 

When you’re not at work, what is one thing you 
love to do? When I’m not at work I enjoy traveling 
and being adventurous. I’m always looking forward 
to new places to visit. 

What is your greatest professional achievement? 
El Clasificado has been my first professional job, 
therefore my career growth at El Clasificado has 
been my greatest achievement. 

Who is your hero and why? My mother is my hero. 
She’s a determined, hardworking woman who has 
taught me how to be independent at a young age 
and always motivates me to achieve my goals. 

eriCka winterrowD
Editor-in-Chief, Tower Pub-
lications
Rising Star since 2018

Age: 31
Job Responsibilities:  

They include running the 
editorial department, cre-
ating issue themes, story 
ideas and cover inspira-
tion, assigning stories and 
photo shoots for multiple 
magazines (monthly and 
bi-monthly), taking pho-

tos, writing articles, fostering young talent within our 
editorial internship program and running all social 
media platforms, including daily blog posts.

How long have you worked in this industry? I have 
worked in the industry for four years and took a very 
nontraditional route to working in print. Although my 
love of writing has always been present since I can 
remember, my undergrad studies were in theatre 
performance. I had a three-year stint in Los Ange-
les, where I was a part of a theatre company before 
deciding to go back to school in order to tap into 
another passion of mine: journalism. It was during 
my grad program that I discovered my love of maga-
zine writing. Shortly after, I began interning at Tower 
Publications. A year and a half later I was lucky 
enough to be offered a job there – first as managing 
editor for three years, and now as editor-in-chief.

Who is your hero and why? A hero of mine would 
have to be American journalist Nellie Bly. A true 
badass, she feigned insanity in order to investigate 
reports of brutality and neglect at a women’s lunatic 
asylum during the turn of the century. Her reports 
caused a sensation and prompted the asylum to 
implement lasting reforms. Giving a voice to those 
who aren’t able to use theirs is what good journalism 
is all about.  

When you’re not at work, what is one thing you 
love to do? When I’m not working you can more than 
likely find me in line for scratch off lottery tickets. I 
haven’t won yet, but if I don’t make it to Baltimore – 
you’ll know why. 

What is your greatest professional achievement? 
My greatest professional achievement would be col-
laborating on a recurring project with my mother 
who is also a writer. Together we have created a 
lasting tribute to our family by sharing recipes and 
stories that have been passed down for generations.

samantha husteD
Staff Writer, Coastal 
Breeze News
Rising Star since 2017

Age: 24 
Job Responsibilities:  Re-

porting on the news, pitch-
ing story ideas for publica-
tion, interviewing people 
of interest, photographing/
covering local events, and 
populating the official CBN 
Instagram page. 

How long have you 
worked in this industry? I’ve worked in the newspa-

Continued on page 20

Ericka Winterrowd
Samantha Husted

Terry Mata
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per industry for a little over two years. I graduated 
from Florida State University in 2015. A few months 
later, I was hired at my current job. 

What does the future look like for the free paper 
industry? With the rapidly changing media land-
scape, it’s hard to say what the future of the free 
newspaper industry will look like. Despite the ongo-
ing shift towards digital media, it seems like free 
newspapers have maintained a strong presence in 
their communities. This make me feel optimistic for 
the future. 

What is one thing you’ve learned from being a part 
of the Rising Stars program? Being part of the Rising 
Stars program has shown me that there’s a lot of 
cool, young people who want to make a difference in 
the free newspaper industry. It’s encouraging to see 
people my age taking on leadership roles and suc-
ceeding. 

When you’re not at work, what is one thing you 
love to do? Outside of work I like to pursue my 
creative hobbies. As a news writer, you have to stick 
with the facts. When I’m not working, I like to write 
fiction. I also enjoy photography, playing the drums 
and painting internet memes with my friends.  

aJ mCnaughton
Production, Newsroom 
Manager, Appen Media 
Group
Rising Star since 2017

Age: 29
Job responsibilities:  

Oversee production of 
various print publica-
tions, manage our writers, 
photographers and editors, 
manage our website/social 
media, podcast host, Boy 
Scout tour guide.

How long have you been in the industry? Five 
years. I freelanced for a few years at various design 
agencies before landing a full time, production artist 
position at Appen Media Group. As the company has 
grown over the past five years, so have I within the 
company.

What does the future look like for the free paper 
industry? The future is limitless. We are in a unique 
position of being engrained in our communities. Our 
staffs know the pulse of what’s happening in our 
neighborhoods and surrounding areas. I think we will 

keep seeing a shift toward digital and online market-
ing, but print will be a big part of our strategies.

What is one thing you’ve learned from being a part 
of the Rising Stars program? Never stop trying to 
better yourself. Continue to educate yourself. Once 
you stop learning, you stop growing.

What is your favorite memory of one of the previ-
ous conferences? The Pub Crawl from Savannah 
tops the list. It was the first conference I was able 
to attend, and our entire company was able to make 
the trip (a pretty easy drive from Atlanta). The Pub 
Crawl was a chance for all of us to let loose and 
meet new friends. We were really into the scavenger 
hunt as I recall.

laura baugher
Marketing Consultant, 
Kapp Advertising
Rising Star since 2016 

Age: 33
Job Responsibilities:  

Sales
How long have you 

worked in this industry? 
Since 2006 when I gradu-
ated college. I’ve pretty 
much been in the same 
position since then.

What is one thing you’ve 
learned from being a part of the Rising Stars pro-
gram? I’ve learned a lot about leadership. It is not 
simply telling people what to do or even how to do it, 
but rather helping them develop their potential.

When you’re not at work, what is one thing you 
love to do? One thing, wow! Well, I’m a huge reader. 
It’s actually kind of rare that I don’t have a book, if 
not in my hand, then nearby.

Who is your hero and why? John Quincy Adams — 
A seemingly odd choice given that most people only 
know him as one of our most ineffectual presidents. 
And he was. But his story is so much more interest-
ing. He was basically raised to be presidential mate-
rial, and by all signs he would have been awesome 
at it. He failed miserably though and only lasted one 
very divisive term in office. However, he went on 
to be a House Representative from Massachusetts 
where he proved himself a lion for the abolition of 
slavery, often defying the majority of the Congress 
and flagrantly defying House rules to keep him from 
championing the rights of ALL Americans. Instead of 
letting what was an embarrassing defeat crush him, 

Continued from page 19
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he persevered and became one of the greatest heros 
of the abolition movement.

tiffany garDner
Outside Sales Account 
Executive, Grant Iowa 
Lafayette Shopping News
Rising Star since 2016 

Age: 33
Job responsibilities:  

Offer customers effective 
advertising options.

How long have you 
worked in this industry? 
Five years. I have worked 
in various positions includ-
ing inside sales and help-

ing our distribution department.
What is one thing you’ve learned from being a 

part of the Rising Stars program? I have learned 
many new sales techniques that help me in the field. 
The instructors are knowledgeable and lead by expe-
rience. Our monthly calls allow us to dig deeper into 
issues in our industry and offer us time to learn from 
our peers. It’s a great collaboration of designers and 
sales people that give us a different perspective on 
topics we face in the free paper industry.

What is your favorite memory of one of the previ-
ous conferences? I have had such a great time at 
the past conferences that I can’t pick a particular 
event! From dinner on the USS Midway in San Diego 
to touring Churchill Downs in Louisville, it has been 
an awesome experience. The nightly entertainment 
and activities provided are a great ways to relax 
while meeting people in our industry. I’m looking 
forward to all Baltimore has to offer!

When you’re not at work, what is one thing you 
love to do? I love being outside. My husband and 
I enjoy hunting, fishing, hiking and taking our two 
dogs on vacation. Anywhere we can kick back and 
see the stars or drop a line in the water is where you 
will find us. If you’re ever in Wisconsin, don’t pass 
up a chance to visit beautiful Door County. 

Jaselle luna
Publisher, Local Community News
Rising Star since 2016 

Age: 32
Job Responsibilities:  I oversee a group of five 

community news publications in and around the San 

Antonio area. My key focus 
is representing the com-
munities that Local serves 
by creating strategic part-
nerships that improve the 
company’s position in the 
market. I am responsible 
for the strategic, opera-
tions and financial success 
of the company.

How long have you 
worked in this industry? 
Eight years. I began in 
print media as an advertis-
ing sales rep and immedi-

ately loved it. A couple of years later I helped launch 
Local Community News, where I’ve worked behind 
the scenes in strategic operations and procedures. 
Most recently, I have taken over as the CEO and 
publisher. I’m a “millennial” who loves disrupting the 
mantra “print is dead.”

What does the future look like for the free paper 
industry? It’s no surprise that the industry is chang-
ing and evolving. Like any successful product or 
service, you have to be willing to adapt and get out 
of your comfort zone. We’re trying new products and 
packages, updating graphics and experimenting with 
different covers that don’t model what traditional 
newsprint is supposed to “look like.” Our frosting 
may be different but our cake is still the same. Our 
philosophy is to serve our readers and that content 
is king. If our industry focuses on providing good, 
strong journalism to a niche audience and in more 
ways than just one medium, I see a good future. 

What is your favorite memory of one of the previ-
ous conferences? Club AFCP is always a fun way to 
wrap up the conference and have a good time. 

When you’re not at work, what is one thing you 
love to do? Traveling and experiencing new adven-
tures with my husband and two boys.

sarah surette
Graphic Designer, Action Unlimited
Rising Star since 2016 

Age: 30
Job Responsibilities:  Create, improve and edit 

advertisements for the customers of our community 
paper. I also format and organize the articles we re-
ceive for the paper as well as overlay the papers and 
fill the papers with articles. I maintain the articles on 
Continued on page 22

Tiffany Gardner

Jaselle Luna
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our website, actionunlimit-
ed.com, and once a month 
I update two town “Council 
on Aging” newsletters, one 
of which I created from 
scratch. I’ve also created 
a town recreation depart-
ment newsletter that gets 
changed twice a year.

How long have you 
worked in this industry? 
Seven and a half years. 
First full time job out of 
college and I’m still here!

What is your favorite 
memory of one of the previous conferences? I’ve 
only been able to attend the San Diego conference 
so far but having dinner on an aircraft carrier was 
pretty awesome. Oh, and accidentally leaving my 
wallet in an Uber.

When you’re not at work, what is one thing you 
love to do? I love photography! 

Who is your hero and why? John Lennon. For 
one, I’m a huge fan of The Beatles. But I’ve always 
admired John for promoting peace, speaking his 
mind and standing up for what he believed in. I often 
wonder what he’d be doing now if he were still alive. 
What kind of impact would he have today?

Ciara thomPson
Marketing Specialist, Sun 
Community News
Rising Star since 2016 

Age: 27
Job responsibilities: 

Customer Service, in house 
and on the road sales.

How long have you 
worked in this industry? I 
have been with Sun Com-
munity News & Printing 
for four years. I truly love 
my job. Working within the 
community I live in and providing a service to local 
business owners as well as business owners in the 
surrounding areas and seeing them get the results 
they want and need is a wonderful accomplishment. 
I was unsure when I first started four years ago if 
this was the right path for me. Looking back I can 

say I am happy Sun Community News gave me this 
opportunity. 

What does the future look like for the free paper 
industry? Some will say that the industry is dying. 
That is because I feel they truly don’t understand the 
potential this industry has. I feel that this industry 
is going to continue to thrive and grow, with adjust-
ments along the way as times change.

What is your favorite memory of one of the previ-
ous conferences? It is hard to pick one memory that 
is my favorite. I would have to say 2017 Thunder 
Over Louisville was pretty great and hard to top. 

When you’re not at work, what is one thing you 
love to do? Spending time with friends and fam-
ily and volunteering at our local fire department for 
fundraisers throughout the year.

DaviD siCkels
Managing Editor, The Post 
Newspapers
Rising Star since 2014 

Age: 28
Job responsibilities:  

Manage a team of editors, 
writers and photographers, 
various web/pagination 
duties.

How long have you 
worked in this industry? 
Five years. I was hired at 
The Post as the editor of 
the Eastern Medina Post and was promoted to man-
aging editor in 2015.

What does the future look like for the free paper 
industry? The future is a bit hazy right now. The free 
paper industry definitely isn’t what it used to be; 
things are very different even from how they were 
five years ago. However, I don’t think having such an 
uncertain future for the industry is necessarily a bad 
thing. It means the future is wide open with possi-
bilities, and I’m excited to see what happens next.

What is your favorite memory of one of the 
previous conferences? Every year I look forward to 
hearing what Andy Hoh has to say. He always has 
me look critically at my work and at my abilities as a 
managing editor and I’ve always left his talks better 
than when I arrived.

When you’re not at work, what is one thing you 
love to do? One of the first things I tend to do when 
I get home is hop on the electronic keyboard. It usu-
ally scares my cat, but he’s fine.

Sarah Surette

Ciara Thompson

David Sickels

Continued from page 21
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“Stress is the trash of modern life—we all generate it 
but if you don’t dispose of it properly it will pile up and 
overtake your life.”

– Terri Guillemets

gift giving has ChangeD a lot. teChnology has 
eliminated the need to subtly interrogate our loved ones 
about what they want and then look for the perfect gift. 

For my son’s birthday, I went to his Amazon “wish list” and 
ordered a pocket knife, a gift that he obviously desired. Two 
days later a large box was delivered to my door. Inside was 
my son’s new knife and an unreasonably large quantity of 
plastic packing peanuts. I held the knife in the palm of my 
hand and the discarded packing materials covered my kitchen 
table.

This experience proves the accuracy of Terri Guillemets’ 
analogy above. In getting the things we want in life, we gen-
erate a lot of physical and psychological “trash.” Our technol-
ogy constantly bombards us with new information to deal 
with. 

Salespeople must endure the added stress of making their 
quotas and dealing with rejection. For advertising salespeople 
working on tight deadlines, it is the “cherry on the stress sun-
dae.” 

A sign of the pervasiveness of stress in our society is the 
fact that many people take great pride in how much stress 
they are under. In a perverse game of one-upmanship, they 
equate their level of stress with their personal worth. This 
is somewhat like bragging about how much poison one can 
drink. 

Medical researchers have long recognized the great harm 
that stress does to our bodies, tying it to everything from in-
somnia and hair loss to fatal heart attacks. There is no “cure” 
for the stress we face in our personal and professional lives. 
We must learn to manage it. 

The first step is being mindful of our stress levels. Are we 
becoming irritable, feeling fatigued, or suffering from physi-
cal symptoms? Sometimes we add to our stress by worrying 
about it. Researchers have found that by simply thinking that 
we are “excited about” a project rather than “stressed over 
it” can reduce the pressure we feel. If this tactic doesn’t help, 
it may be time to take a break. 

Trying to push through the stress is counterproductive and 
will not only hurt your health but will reduce your productiv-
ity. The key to keeping yourself fit and ready for your next 
task is to make sure you “dispose of the trash” on a regular 
basis.

THE LEADERSHIP INSTITUTE
theLEAD

ERSH
IPinstitute

The Leadership Institute 
is a structured sales 

and sales management 
training program 
sponsored by the 

Association of Free
Community Papers. 

To date, 1,814 free 
paper professionals have 
attended classes at the 

AFCP,  state and regional 
conferences, earning over 

10,935 class credits in 
66 different course 

curriculums.  A total of 81 
people have completed all 
the requirements and been 

certified as Associate 
Advertising Executives 

(AAE) by the AFCP Board!

by Jim Busch

The LEADERSHIP Institute
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Ready-to-Use Spec Ads,
Digital Ad Development Tools,
Native Advertising Content and
More to Outshine Your Competition
and Capture New Revenue
Opportunities

• Close more sales and
save production time
with ready-to-present-
and-sell spec ads.

• Upsell advertisers
with coordinated
ad packages for
print and digital
publication.

• Easily customize
layouts for virtually
unlimited spec ad
options.

• Expand revenue with
fully templated print
and digital special
sections.

Go to metrocreativeconnection.com now to preview the latest SearchBook®,
and see how Metro’s spec ads, images, special sections, tools and ideas can
help your publication switch on the revenue – in print and online!

800-223-1600
metrocreativeconnection.com
service@metro-email.com

Call today for your free trial!

Create,
Sell& Profit

Bright ideas
designed and

coordinated to
drive print and
digital profits –
easy to use and

ready to sell!
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for his Community serviCe, 
Wes Smith was named the 
male Citizen of the Year at 
the 39th annual Lapeer Area 
Chamber of Commerce cer-
emony in Lapeer, Michigan.

Smith is the publisher of 
View Newspaper Group, which 
publishes The County Press, 
Lapeer Area View and 13 other 
newspapers in the area.

He is a member of the Lapeer Area Chamber board, 
a board member of the LEADER Fund, and the past 
president and member of the Lapeer Rotary Club.

His volunteer efforts include bell ringing with the 
Salvation Army, working the Poker Room for the 
Chamber and Rotary fund raising event, the LEADER 
Fund golf outing, the LEADER Fund’s euchre and 
cornhole tournaments, and at Robo-Con which cel-
ebrates the robotics programs in area schools.

Smith was instrumental in founding two events in 
Lapeer County that benefits worthy causes:  View 
Brew Fest, which benefits the Lapeer County Hockey 
Association and has raised $31,000 since it started 
six years ago, and the View Lady Classic which has 
raised $13,000 since August of 2017.

The honor includes $500 to donate to the nonprofit 
of his choice.

Wes Smith honored as a 
 Lapeer Citizen of the Year

Wes Smith
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VIENNA, AUSTRIA : 
MAY 3-4, 2018
International Classified Market-
place Association (ICMA). Spring 
Conference, Vienna, Austria. For 
information email icmaonline.org

BALTIMORE, MD : 
MAY 3-5, 2018
Association of Free Community 
Papers (AFCP) and Mid-Atlantic 
Community Paper Association 
(MACPA). Joint Conference and 
Trade Show, the Baltimore Inner 
Harbor in Baltimore, Maryland. For 
information contact Loren Colburn 
(loren@afcp.org) or Alyse Mittten 
(info@macpa.net).

STUART, FL : 
SEPTEMBER 14-15, 2018
Community Papers of Florida (CPF). 
Annual Conference, Hutchinson 
Island Marriott Beach Resort & 
Marina near Stuart, Fla. For infor-
mation contact Dave Neuharth at 
DJNeuharth@aol.com, or Barbara 
Holmes at CPFDisplayAds@aol.com.

PHILADELPHIA, PA :
SEPTEMBER 28-29, 2018
Independent Free Papers of 
America (IFPA). September Sum-
mit, “Redesigning Your Future”, 
Sheraton Suites, Philadelphia 
Airport, Philadelphia, Pa. For in-
formation contact Douglas Fry at 
douglas@ifpa.com.

ORLANDO, FL : 
OCTOBER 7-10, 2018
North American Mature Publishers
Association (NAMPA). National 
Convention, Caribe Royale All-
Suite Resort, Orlando, Florida. For 
information call Executive Director 
Gary Calligas at 877-466-2672 
or email gary@maturepublishers.
com. www.maturepublishers.com

sept. oct.may

To list your conference information in 
Free Paper INK, send it to:  

DJNeuharth@aol.com

To list your conference information 
on the AFCP website, send it to:  

 Loren@afcp.org

18/19ON THE 
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The printed word is tangible. It takes up space 
so it cannot easily be ignored…or forgotten. 
Printed content has tested better with brand 
recall than digital, and is proven easier for our 
brains to process. When you choose to print, 
you’re creating a highly memorable  
experience for your readers.

Cummings Printing is a third-generation, 
family-owned company specializing in  
printing short-run publications. We are 
an excellent source of heat-set printing 
for quantities up-to 100,000. We help 
many AFCP publishers print their glossy 
publications — contact us to find out how  
we can create an unforgettable journey for 
your readers, too.

Contact sales at 800-647-0035  
or info@cummingsprinting.com.

PRINT DEMANDS 

ATTENTION

  4 Peters Brook Drive   |   P.O. Box 16495   |   Hooksett, NH 03106-6495   |   800-647-0035

cummingsprinting.com
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Community Publications Business and Service Directory

Your Go-To Guide for Community Publication Business and Service Support

CIRCULATION SUPPLIES

“from the basic to the innovative!”

 
 

800-321-0350
-  Make sure you see our ad on page 4  -

STEEL CITY CORP

DIGITAL REVENUE CONCEPTS
START A BUSINESS DIRECTORY WEBSITE

 
 

Perfect add-on to your Wedding & Home 
Improvement Special Sections

www.idealdirectories.com
From the owners of Page Flip Pro & SiteSwan

AUDIT & READERSHIP STUDIES

                             CVC Audits and
                             Readership Studies

 
Third Party Print & Digital Verification
Increased Exposure to Media Buyers

Learn What Your Readers Want
Call 800-262-6392 or visit www.cvcaudit.com

INDUSTRY NEWS

The Free Paper
Industry’s

News Source
 

877-203-2327
A publication of the Association 

of Free Community Papers

WWW.AFCP.ORG

CLASSIFIED SOFTWARE & WEB DEVELOPMENT

$100,000 Classified Solution
for a LOW Monthly Fee

www.allysites.com  800-247-7318

ds Sof t ware

CONTENT AND DATA MANAGEMENT

Digital Publishing Solutions For
News and Media Organizations

www.townnews365.com    800-293-9576
Online Solutions. Bottom-line results.

CLASSIFIED SALES SOLUTIONS

Software and services to take your 
advertising sales to the next level!

904-639-5213    WWW.CTGENIUS.COM

MARKETING PLATFORM

The Only Turnkey Solution 
Designed Specifically for 

Local Community Publishers! 

BECOME YOUR
COMMUNITY HUB

916-585-8468
locablepublishernetwork.com

LOCATION INTELLIGENCE

Global Leader in Location 
Intelligence that drives sales!
LOCATION BASED ADVERTISING DRIVES SIGNIFICANTLY 

HIGHER REVENUE FOR PUBLISHERS

917-747-5935
www.xad.com

INSURANCE
   FOR EMPLOYEES 

   ✦  Group Life
   ✦  Group Health

   FOR SUBSCRIBERS 
   ✦  Affinity Group
         Insurance Plans

804-273-9797
www.agu.net

ENTERTAINMENT CONTENT

✶  ASK MATT
✶  CHEERS & JEERS
✶  MOVIE REVIEWS
✶  CELEBRITY INTERVIEWS
✶  BEHIND THE SCENES
✶  DAILY BEST BETS
✶  DID YOU KNOW?
✶  ReMIND ReWIND

Providing its partners with free entertainment 
content from our stable stable of publications, 
including TV Guide, TV Weekly, Channel Guide, 

HOPPER, and ReMIND magazine.

888-584-6688  ntvbmedia.com/edge

E-COMMERCE CLASSIFIED SOLUTIONS

BLUEFIN PLACE AD
THE BEST SELF-SERVICE AD PLACEMENT

SOLUTION AVAILABLE TO PUBLISHERS
978-662-3323

WWW.GETBLUEFIN.COM

DISTRIBUTION BOXES - DISPLAY RACKS
AFFORDABLE - DURABLE

MADE IN THE USA
Largest Variety of Honor Boxes and Distribution 

Racks for the Free Paper Publishing Industry

866-366-6166    WWW.GOPLASTICS.COM

DIGITAL SALES TRAINING

INCREASE YOUR DIGITAL MARKET SHARE
HANDS-ON DIGITAL SALES TRAINING

800-917-0820
info@sparkdigitalsalesgroup.com

APPRAISALS & BROKERING
Newspapers

Magazines - Shoppers
Book Publishing

KAMEN & CO. GROUP SERVICES
516-379-2797     WWW.KAMENGROUP.COM
For more information - see our ad on page 31

Confidential
Customized - Comprehensive

metrocreativeconnection.com

ADVERTISING SERVICES & SOLUTIONS

CREATIVE SERVICES

MAJOR NETWORKING OPPORTUNITY

May 3-5, 2018

For more information – see our ad on page 7

Make sure you see our ad on page 7
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Community Publications Business and Service Directory

Your Go-To Guide for Community Publication Business and Service Support

VACATION TRAVEL

Got Print?
Send it to the Ultimate PrintSource  

for the Best Service, Quality and Price
Commercial Printing

Inserts, Direct mail, Rackcards, NCR
www .UltimatePrintSource .com

PRINTING

MOBILE SOFTWARE DEVELOPMENT

INTEGRATED MOBILE
& WEB SOLUTIONS
TO REACH YOUR

AUDIENCE ON
ANY DEVICE

BAR-Z MOBILE DEVELOPMENT
info@Bar-Z.com      512-732-0135

MERCHANT CARD PROCESSING

MOBILE APPS  - NEWSPAPER SOFTWARE

AA
AccountScout CRM Mobile App 
for Sales Reps

- Re-run ads
- iOS & Android
- Linked to office database

PRINTING AND PROMOTIONAL SUPPORT

800-270-1769

PUBLICATIONS PRINTING

✔  MAGAZINES
✔  JOURNALS
✔  CATALOGS

✔  GUIDEBOOKS
✔  HIGH QUALITY
✔  SHORT-RUN PUBLICATIONS

800-647-0035      CUMMINGSPRINTING.COM

SOFTWARE SYSTEMS FOR PUBLISHERS
SCS BUILDS TRUSTED SYSTEMS

Find out why our customers call us “the best 
tech support team” and say “we wish we could 
contract with SCS to support all our products.”

phil@newspapersystem.com                           800-568-8006

Creative Circle
MEDI A SOLUTIONS

•

MEDIA CONSULTING

Design.  Content.  Ideas.
Software.  Training.

401-455-1555
www.creativecirclemedia.com

Providing the knowledge, 
experience and technology to 

help publishers grow and thrive!

MEDIA SELLER SOLUTIONS

Premium visibility packages deliver your 
information where media decisions are made!

847-375-5000  ❖   kantarmedia.com

SRDS

SRDS Solutions for Media Sellers

THE NEWSPAPER MANAGER

CRM   SALES   PRODUCTION   BILLING
INTEGRATED MARKETING

Ph: 706-750-0016   gbooras@mirbeltechnologies.com

www.newspapermanager.com

PUBLISHING SOFTWARE

SOCIAL MEDIA UTILIZATION

SELF-SERVE PROMOTIONAL PRINTING

Allow consumers to create flyers or 
posters for delivery through existing 

print distribution networks !

949-386-4017  ❖    ❖  

SEARCH PLATFORMS

800-944-3276 (ext. 0)
AUTOCONX.COM

SEARCH ENGINE
PLATFORMS

MARKETPLACES
AUTOMOTIVE
REAL ESTATE

RECREATIONAL
AGRICULTURAL

VERTICAL & HORIZONTAL

More than a CRM, 
your 24/7 business 

 partner

maxpropublishing.com
407.656.2777

PUBLISHING SOFTWARE

SALES TRAINING FOR NEW HIRES

May 3-5, 2017

✔  Opening a Sales Dialog
✔  Effective Questioning
✔  Communicating Through Listening
✔  Making Recommendations Using Features & Benefits
✔  Answering Classic Sales Objections
✔  Closing the Sale
✔  4 Essentials of Effective Ad Campaigns

afcp.org / Member Benefits / The Leadership Institute / Online Learning Center
AN AFCP MEMBER BENEFIT

WANT MORE INFORMATION?

LISTINGS IN 
THIS BUSINESS

DIRECTORY
 

913-461-3721
Contact:

Wendy MacDonald
wendy@afcp.org

PUBLISHING SOFTWARE

603-323-5077   WWW.MERRSOFT.COM

  �  FULLY INTEGRATED
  �  EASY TO USE
  �  AFFORDABLE
  �  FREE DEMO 

  �  DIRECT MAIL
  �  COMMERCIAL BILLING
  �  GENERAL ACCOUNTING
  �  PAYROLL
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SOFTWARE FOR THE 
NEWSPAPER INDUSTRY 
Accounts receivable, 
scheduling, display and 
classified advertising, 
commissions, circulation, 
circulars, trucks & car-
rier payroll. Contact Fake 
Brains Software at www.
fakebrains.com or 303-
791-3301. 

KNOWLES MEDIA 
BROKERAGE SERVICES
Appraisals-Acquisitions

Sales-Mergers
Gregg K. Knowles, 
Licensed Broker. 

Office 661-833-3834
Cell 661-333-9516

Go to my WEBSITE for 
listings: www.media-bro-

ker.com

MIDWEST FREE COM-
MUNITY PAPERS seeks 
a self-motivated profes-
sional for the position of 
EXECUTIVE DIRECTOR. 
Eligible candidate must 
demonstrate a proven 
track record in sales and 
marketing, management 
and leadership, and pos-
sess excellent human rela-
tions and communication 
skills. Previous experience 
in and/or knowledge of 
the free paper industry 
is preferred. Please send 
resume, cover letter, com-
pensation requirements 
and references to:  ap-
ply@mfcp.org

SALES ACCOUNT EX-
ECUTIVE  Join our win-
ning team and live in the 
wonderful community 
of South Florida! Ocean 
Media Solutions, publish-
ers of My Living Maga-
zines, is rapidly expanding 
into Palm Beach County! 
We need an experienced 
Account Executive to join 
our Outside Sales Team. 
The ideal candidate will 
have a proven track re-
cord in advertising sales 
or sales. Salary is com-
mensurate to experience, 
and includes benefits.  
Please email your resume 
to Elaine@mediaoms.com 
or call Elaine J. Buckley, 
Vice President of Sales/
Marketing @ 909-952-6797

ADVERTISING SALES 
MANAGER The Smart 
Shopper Group is rapidly 
expanding their Shop-
pers into the Sarasota 
Fl. Market and is in need 
of an experienced Sales 
Manager.  This position 
will provide leadership 
and direction to Display 
Sales Representatives. 
Applicants must have a 
proven track record of 
motivating and managing 
a sales group. Shopper 
and/or weekly experience 
is a plus. Salary com-
mensurate with experi-
ence.  Please email your 
resume with a cover letter 
and salary requirements 
in confidence to R Knight, 
CEO at rknight@smart-
shopg.com

MEDIA COMPANY look-
ing for aggressive, hard-
working, highly motivated 
advertising sales profes-
sional for Inside and out-
side sales, Sales Manag-
ers, telemarketing. We 
don’t need sales people to 
make their goal, we need 
them to beat them.
What’s in it for you? 
• Family atmosphere! 
• Excellent compensation 
plan with great incen-
tives! 
• Great earnings potential! 
• Health, Dental, Vision, 
Retirement Plans 
• Ongoing training and 
development! 
• Room for advancement!
Open territories in Cape 
Coral, Fort Myers, Bonita 
and Naples.
Please email resume to: 
jkonig @breezenewspa-
pers.com.

WEEKLY PAID NEWS-
PAPER EDITOR.  Seeking 
Weekly Newspaper Editor 
for two Community News-
papers in Clay County, 
Florida. Candidate must 
have prior newspaper 
experience, editing skills, 
writing skills, management 
skills, computer/Internet 
savvy, willingness to serve 
a local niche community, 
understand deadlines and 
ability to work with a fast 
paced production & mar-
keting environment while 
maintaining high ethical 
standards. This is a full 
time position offering com-
pensation commensurate 
to experience plus benefit 
package. EOE Please send 
letter of interest, experi-
ence and resume to jon@
opcfla.com. 

LIVE AND WORK in fab-
ulous Myrtle Beach, S.C. 
The Myrtle Beach Herald 
has an immediate opening 
for an experienced sales 
rep. Email resume to Tom 
Brown, tom.brown@myor-
rynews.com.

ADVERTISING SALES 
MANAGER  All Island 
Media, Inc. publishers of 
Pennysaver, Town Crier 
and Trends is looking for 
an experienced sales 
manager to work in our 
Long Island office. This 
position will provide 
leadership and direction 
to Display Sales Repre-
sentatives. Applicants 
must have a proven track 
record of motivating and 
leading sales in a similar 
environment. Please send 
resume in confidence to 
jobs@lipennysaver.com

ADVERTISING SALES 
MANAGER needed for 
Florida’s largest group of 
community newspapers. 
Salary, liberal bonus and 
benefit package avail-
able for the right indi-
vidual.  Please send your 
resume with cover letter 
and salary requirements 
in confidence to: Far-
ris Robinson, President, 
to E-mail: Opportunity@
Hometownnewsol.com Or 
Fax: 772-465-5301-EOE

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

COmpuTER  
SOFTwARE

puBLICATION 
BROKERS

EmpLOymENT EmpLOymENT

Want to place your 
oWn classified ad?

CALL       

877-203-2327

EmpLOymENT

www.afcp.org 

EmpLOymENT
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QUALITY, READER 
popular, niche rural inter-
est publication for sale. 
Onwer / publisher retiring, 
Located in Midwest. Gross 
$600,000 to $700,000. 
Call 620-966-7557

KAMEN & CO. GROUP 
SERVICES 
www.KAMENGROUP.com 
www.twitter.com/kamen-

group   
info@kamengroup.com  

516-379-2797
Kamen & Co Group Ser-

vices
626 RXR Plaza

Uniondale, NY 11556
We are the leading financial 
valuation multi-media pub-
lishing firm in the industry 
serving both the domestic 
and international publishing 
audience. Our office values 
book publishing, social 
media, video, newspaper, 
shopper, magazine and 
broadcast entities as well 
as investment co’s that 
deal within the media sec-
tor. At Kamen & Co Group 
Services, our continuum of 
publishing advisory services 
allows us to meet each cli-
ent’s needs. APPRAISALS, 
BROKERING, CONSULTING. 
We have publishing prop-
erties for sale across the 
globe; contact us for specif-
ic markets and opportuni-
ties. Confidentially email us 
at info@kamengroup.com 
and/or feel free to call us 
at our New York corporate 
office 516 -379-2797. Fol-
low us at twitter too!  www.
twitter.com/kamengroup
KAMEN & CO:  Proud to 
be the expert media fi-
nancial valuation resource 
for FORBES 400 list of 
America’s Richest People 
2016 and 2015

17 YEAR OLD WEEKLY 
free shopper for sale lo-
cated in Sulphur Springs, 
Texas (on I-30). Family 
owned, debt free, afford-
able financing available. 
Looking to semi-retire. 
903-348-3546.

REVENUE IS UP! 
Unique opportunity:  four 
monthly publications in 
North Central Florida for 
sale. All publications are 
targeted toward high end 
senior gated communi-
ties. Two publications 
come with exclusive home 
delivery rights. All the 
newspapers are award 
winning. If you have 
looked at the stats on the 
senior market you will see 
the opportunities for the 
next ten years. Will work 
as consultant for one year 
if needed. For information 
call 352-804-1223

QUICK TRAINING op-
tions for sparking up your 
sales meetings. Check out 
the 28 different Podcasts 
covering a variety of top-
ics at http://www.afcp.
org/member-benefits/the-
leadership-institute-tli/
podcast-archive/

VACATION TRAVEL is 
available through NCP-
travel.com which is a sub-
sidiary company of AFCP 
which helps support all of 
our initiatives while gain-
ing the travel benefits of 
both Cruise Planners and 
American Express Travel.

UNSOLD AD SPACE = $$$  
We pay publishers for 
each call they generate 
through classified and 
display ads. Prompt pay-
ments. No commitment. 
Free to join! Contact Leigh 
Ann.  618-351-7570,  
Email@AdvertisingResults.
com. 

NETWORKING OPPOR-
TUNITIES - AFCP offers 
publishers a change to 
exchange ideas, ask ques-
tions, obtain solutions to 
problems and so much 
more. Join and attend 
conference for an experi-
ence that will grow your 
business and your per-
sonal network. 

INSERTING MACHINE 
for SALE:  12 into 1 
Muller-Martini 227 insert-
ing machine.  Additional 
pockets also available.  
Contact Lee at lmsmith@
theflyer.com or 813-635-
3396.

NICE 6 SLOT MULTI-
publication racks for 
sale, in good condition @ 
$20.00 per rack. Can send 
a picture if interested. 
Please email Julie or Rob 
at julie@opcfla.com or 
rob@opcfla.com.  

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

pEER NETwORKINGpuBLICATIONS
FOR SALE

mISCELLANEOuS

Want

information on 
the

 leadership

institute?

Go to
www.

AfCp.org 

puBLICATIONS
FOR SALE

EQuIpmENT FOR 
SALE

obtain valuable 
information to 

improve your 
business at the 

industry’s 
larGest 

TrADE 
SHow!

it’s Good to see 
you here in 
baltimore!

is your career Worth 5 
minutes of your time?

InvEST In TrAInIng by

THE poDfATHEr,
rob ZArrILLI!

Go to

WWW.afcp.orG

click on

member benefits →
the leadership institute →

podcast archives
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XFINITY Internet 
•  Get the fastest and most reliable in-home WiFi,  
even during peak hours, when everyone’s online.
•  With XFINITY WiFi stay connected at millions  

of hotspots nationwide.

XFINITY TV 
•  We save the latest episodes of the top 100 shows 

 for you, so they’re ready to watch when you are.
•  Many movies available a month before Net�ix® and Redbox.®

Offer ends 02/04/17. Restrictions apply. XFINITY service not available in all areas. Limited to new residential customers. Requires subscription to Internet Plus with Limited Basic TV, HBO® or SHOWTIME®, Streampix® and 
Performance Internet service. Equipment, installation, taxes and fees, including Broadcast TV Fee (up to $7.00/mo.),  and other applicable charges extra and subject to change during and after the promotion. After applicable 
promotional period, or if any service is canceled or downgraded, regular charges apply. Comcast’s current monthly service charge for Internet Plus with Limited Basic TV is $74.95 (pricing subject to change). Service limited 
to a single outlet. May not be combined with other offers. TV: Limited Basic service subscription required to receive other levels of service. Not all programming available in all areas. XFINITY On Demand selections subject to 
charge indicated at time of purchase. Availability of top 100 shows varies based on service tier. XFINITY apps: Restrictions may apply. Standard data charges may apply. Check with your carrier. Not all Android™ devices are 
compatible with the XFINITY apps. Internet:  Actual speeds vary and are not guaranteed. XFINITY WiFi is included with XFINITY Internet tiers of 25 Mbps download speeds and above only. Hotspots available in select locations only. 
Requires compatible WiFi-enabled laptop or mobile device. WiFi claim based on March 2016 study by Allion Test Labs, Inc.  Reliably fast claim based on FCC, ‘Measuring Broadband America’, March 2016. Used under license. Call 
1-800-XFINITY or visit xfinity.com for restrictions and complete details.  All channel logos, trademarks and service marks are the property of their respective owners. Jason Bourne © 2017 Universal Studios. All Rights Reserved. The 
Accountant © 2017 Warner Bros. All Rights Reserved. SML99998-0891

Call 1-855-526-0351 today  
and ask about this special o�er.

Jason Bourne (PG-13) available 
on XFINITY On Demand

Download  
speeds up  

to 25 Mbps

Premium choice  
of HBO® or 

SHOWTIME®

Access to millions  
of hotspots 
nationwide

Get started with 
XFINITY TV and Internet

$4499
per month for 1 year with

a 1 year agreement

The Accountant (R) available  
on XFINITY On Demand This Is Us available on XFINITY TV app

XFINITY  
TV app

Proud partner of the 
Jacksonville Jaguars

Awesome is being connected to 
all the things that matter to you.

Give us another chance by redeeming this offer!

Papa John’s International, Inc. • 2001 Papa John’s Blvd. • Louisville, KY 40299 PRESORTED 
FIRST CLASS MAIL

U.S. POSTAGE

PAID
PAPA JOHN’S

PIZZA

Offer good for a limited time at participating Papa John’s restaurants. No double toppings or extra cheese. Additional toppings may be excluded from special offer pizzas or require additional charge. Not valid with any
other coupons or discounts. Limited delivery area. Delivery fee may apply. Customer responsible for all applicable taxes. Prices may vary in Alaska and Hawaii. © 2016 Papa John’s International, Inc. All Rights Reserved.  FREELC  

BARBARA KLOMM
12369 ELEMENT BLVD.
BROWNTOWN, MO 78977-1555

MEDIUM
CHEESE PIZZAFREE

One-time use only. This card must be surrendered after redemption.
EXPIRES: <XXXXXXXXXX>

TO REDEEM ONLINE @PAPAJOHNS.COM
ENTER PROMO CODE: <XXXXXXXXXX>
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U.S. POSTAGE
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Offer good for a limited time at participating Papa John’s restaurants. No double toppings or extra cheese. Additional toppings may be excluded from special offer pizzas or require additional charge. Not valid with any
other coupons or discounts. Limited delivery area. Delivery fee may apply. Customer responsible for all applicable taxes. Prices may vary in Alaska and Hawaii. © 2016 Papa John’s International, Inc. All Rights Reserved.  FREELC  

BARBARA KLOMM
12369 ELEMENT BLVD.
BROWNTOWN, MO 78977-1555

MEDIUM
CHEESE PIZZAFREE

One-time use only. This card must be surrendered after redemption.
EXPIRES: <XXXXXXXXXX>

TO REDEEM ONLINE @PAPAJOHNS.COM
ENTER PROMO CODE: <XXXXXXXXXX>



GOLDEN NUGGET HOTEL & CASINO
LAS VEGAS, NEVADA

AFCP ANNUAL CONFERENCE 
AND TRADE SHOW

135 Old Cove Road – Suite 210
Liverpool, NY  13090

The Free PaPer indusTry’s news source
www.aFcP.org
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Slayton, MN

A monthly publication provided by 
the Association of Free Community 
Papers. INK’s mission is to bring 
news and resources to the free 
community publication industry.

Got a newsworthy event going on 
with your business or your staff?
Send INK the details and any photos 
for consideration to loren@afcp.org.


