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MISSION STATEMENT
Bring news and resources to the attention of the 
free paper industry by publishing a responsible 

quality magazine.

Free Paper INK is dedicated to 
keeping the industry informed on 
key issues, topics and industry 
news. If you have any items of 
interest that should be shared with 
people throughout the Free Paper 
Industry, simply email them to 
loren@afcp.org. We welcome your 
input, appreciate your readership 
and look forward to your contribu-
tions to our content.

Free Paper INK is not liable for er-
rors appearing in advertisements 
beyond the cost of the space 
occupied by the error, and noti-
fication must be made in writing 
within ten days of publishing. The 
right is reserved by Free Paper 
INK to edit, reject, or cut any copy 
without notice.

NO CASH REFUNDS

The opinions of the individual 
contributors or correspondents do 
not necessarily reflect those of the 
publication or its management.

Free Paper INK may include mate-
rial produced under copyrighted or 
syndicated ad service. Permission 
of the publisher must be obtained 
before copying any of the material 
from any issue of Free Paper INK. 

DEADLINES:  The deadline for 
classified ads, display ads and edi-
torial is the 4th of every month.
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Improve Your Reach
For just 

$200.00
your message will 
reach more than 

1.2 million homes 
and over 

2.3 million readers.
Get Results!
You can BOLD your ad 

for an additional $30.
Take advantage of our 

Buy-3-Get-1 FREE 
Special!

Call today!

with an ad in the
Community Papers of Florida classified network!

352-237-3409
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Uncomplicated Pricing...

Lower Price Point...

Improved Marketing 
Materials...

Profitable Sales For
Selling Members

National Coverage...

Convenience of a One 
Order Buy...

Proven Advertiser
Results...

Reliable - Audited
Publishing Performance...

Association of Free Community Papers
7445 Morgan Road - Suite 203, Liverpool, NY 13090
Call (877) 203-2327 or visit afcp.org

“The mission of AFCP is to help its members 
enchance their profitability and lead in 
strengthening the free publication industry.”
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EDITOR’S VIEWPOINT

The Silent Auction 
	 Was a Great success 

DAVE NEUHARTH
EDITOR

The 2018 Rising Stars stepped up to the plate and put together prizes for the Silent Auction to benefit the Bill Welsh Foundation.

Hats off to those responsible 
for putting together the program to raise 
funds for the Bill Welsh Foundation at the 
Association of Free Community Papers 
(AFCP) conference in Baltimore.

The Rising Stars again stepped up to 
the plate and put together prizes to bid 
on; and this year, a new twist was added. 
Raffle tickets were sold to the attend-
ees for a drawing with one winner. That 
person would retain half of the money – 
the other half would go to the Bill Welsh 
Foundation. 

The AFCP staff and the volunteers (led 
by Carol Toomey) who manned the recep-
tion desk did a great job of selling the 
tickets, and at the last report I heard over 
a thousand dollars was in the jackpot.

The Silent Auction was successful once 
again. Attendees donated 42 items that 
were displayed on tables, and those who 
wanted to bid on the items. Interested 
persons could up the bids until the auc-
tion ended.

The bidders went home with some 
great gifts and $2,092 went to the Bill 
Welsh Foundation fund.

By the way – the winner of the cash 
drawing was Shane Goodman, the cur-
rent AFCP president. Shane donated the 

entire amount to the foundation. Thank 
you, Shane.

Before his death from a heart attack, 
Bill played a critical role in the success 
of AFCP. He served as president and 
was honored with both AFCP’s Publisher 
of the Year and Distinguished Service 
Awards for his service. He was a great 
leader, full of energy and fun, and had a 
great sense of humor. If you were around 
Bill, you always had a smile on your face. 
Those of us who knew him have special 
memories.	

In 2015 the AFCP board of direc-
tors voted to establish the Bill Welsh 
Foundation. The purpose is to provide 
educational and other professional 
development opportunities for young 
professionals and others associated with 
community papers.

When the foundation was estab-
lished, Gary C. Gerlach (a former AFCP 
member and publisher) and Karen A. 
Conner Charitable Foundation donated 
$10,000 to the Bill Welsh Foundation. 
When they made the donation they said 
if AFCP members donated $20,000 to the 
foundation, they would donate another 
$10,000.

Mission accomplished!
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STORY SPOTLIGHT
PO

STALupdate

The entire USPS Product Team with 
responsibility for the type of mail products used by 
free paper publishers attended, and connected, with 
publishers and product show venders at the annual 
AFCP Conference in Baltimore. As guests of AFCP 
and MACPA, with Donna Hanbery, executive direc-
tor of the Saturation Mailers Coalition (SMC) as tour 
guide, the team got a “deep dive” into all things 
free paper. 

Steve Mills, the product manager with responsi-
bility for saturation mail, and the director of product 
management mail services, Elke Reuning-Elliott, 
made it a commitment and a priority to attend most 
of the conference sessions Thursday and Friday. 
Tom Foti, the executive director of product manage-
ment and head of the USPS Product department, 
participated for much of the day on Thursday, mak-
ing his stop at AFCP while en route to attend the 
Postal Forum in San Antonio. 

Taking advantage of the trade show break-out 
sessions, Donna introduced the team to Tim Binga-
man at CVC, and the industry education materials 
produced by Paper Chain, to give a tutorial and 
oversight on the reach and readership of the free 

paper industry. While introducing the team at the 
Thursday awards luncheon, Donna credited Foti for 
his work in the past to help free papers send their 
mail with an unaddressed option, and applauded 
the Postal Services’ recent lifting of the breakpoint 
from 3.3 ounces to 4 ounces as a step in the direc-
tion of serving the needs of free papers. 

The breakout time was also a great opportunity 
to network and meet other publishers, including 
members of SMC’s Steering Committee and long-
time users of the mail, Carol Toomey, Steve Harri-
son, and Dan Alexander. 

Everyone that spoke to the postal team was 
impressed by their engagement and sincere will-
ingness to listen and learn about the industry. On 
Thursday, Steve and Elke attended two TLI courses. 
They saw Elaine Buckley demonstrate how to sell 
the value of mail, including mailed free papers, by 
its ability to target, saturate, and in the case of free 
papers, provide a readership vehicle that connects 
consumers and advertisers. 

The Friday morning SMC/Postal break-out ses-
sion was well attended with many mail publishers, 

They Came, They Saw, They Connected
	 Postal Product People at AFCP

by Donna Hanbery, Executive Director, Saturation Mailers Coalition

Continued on page 8

Saturation Mailers Coalition (SMC) Executive Director Donna Hanbery addresses attendees at the Postal Breakfast.
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and publishers that are not currently mailing, com-
ing with questions and in some cases concerns about 
their mailings. 

Elke and Steve were engaged, open and candid 
with the group. On many issues, Elke and Steve ex-
plained that some decisions and dilemmas were mat-
ters that needed to be handled on a local Postal level. 
Several publishers lamented the lack of promotions 
for 2018. Steve explained that the Postal Service had 
five promotions cued up and ready to go, but the cur-
rent lack of an acting, independent, Postal Board of 
Governors prevented the Postal Service from getting 
the official approvals needed to go forward with any 
special pricing programs. Even 
annual price adjustments like 
an annual rate increase could 
not be filed or handled at the 
present time. Steve explained 
that the Postal Service’s most 
recent price adjustment had 
been authorized and planned 
by an emergency Board Com-
mittee that was formed when 
the last Postal Board Members’ 
term ended over eighteen 
months ago! 

Steve and Elke assured the 
group that the Postal Service 
appreciated the value of promo-
tions to its customers, and the 
way that promotions allowed 
the USPS and mailers to explore 
integrated media and advertis-
ing solutions. Steve stated that 
the Postal Service already had 
promotions in line and under 
consideration for 2019. 

One of the highlights of the SMC/Postal break-out 
session, and indeed the entire time that the Postal 
team spent at AFCP, were the many comments that 
were made by publishers and vendors about the 
high level of engagement and interest that the Postal 
Product team was paying to each mailer, vendor, 
and publisher they met. Business cards and contacts 
were freely exchanged. Steve was at work collect-
ing copies of papers and taking down questions and 
concerns for future follow-up actions. 

One suggestion that received a positive response 
from the team and break-out session attendees 
was the idea of holding a periodic conference call or 
occasional webinar for the Postal Product group or 
other postal representatives to interact more with 

publishers that were currently mailing or consider-
ing mailing. One sentiment that the team heard 
again and again was that many publishers would like 
to mail, or mail more, or go back to the mail, if the 
Postal Service could just find a way to reward its best 
customers that are mailing a regular product such 
as a weekly paper, or bimonthly or monthly maga-
zine, with a “better than retail” rate that recognized 
frequency as a value to the Postal Service. If the 
Postal Service could design a product or rate category 
for mailers/publishers that committed to a stated 
schedule, and a reliable time or window for mail entry 
(something that helps the Postal Service plan its 
labor force) and a higher weight allowance, the USPS 
could attract and keep a lot more publications. 

Even publishers with their 
own home delivery carriers or 
working with private carrier 
companies were impressed by 
the curiosity and courtesies of 
the Postal participants. Steve 
and Elke were seeking informa-
tion on private carrier options 
and the benefits that private 
carrier delivery could provide to 
publishers. Conference Award 
winner Karen Sawicz gave a 
tutorial about how her home 
delivery network helped her 
achieve a guaranteed weekend 
delivery and did not result in 
higher distribution costs, when 
she had as many as twelve 
inserts in a paper. But even 
Karen admitted that she would 
be interested in trying to mail if 
the USPS could find that sweet 
spot that rewarded weekly 
publications with a guaranteed 

delivery date window and a reasonable fixed price 
that did not vary greatly with weight. 

Before leaving, I had nothing but positive com-
ments and encouragement from Tom, Steve and Elke 
about the meeting and the opportunity to meet and 
engage with free papers in the future. The consensus 
from the Postal Product team was that AFCP stands 
for “The Association of Friendly, Charming People”. 
After they left, I had nothing but positive feedback 
and follow-up from the publishers who had attended 
the SMC/USPS break-out session and other AFCP 
members. It is my hope that this Postal/Publisher get 
together is the beginning of a beautiful friendship, 
and that the new Saturation Mail Manager becomes 
many of our members’ “new best friend”.

Continued from page 7

“One suggestion that 
received a positive response 
from the team and break-out 

session attendees was the 
idea of holding a periodic 

conference call or occasional 
webinar for the Postal 

Product group or other 
postal representatives to 

interact more with 
publishers that were 
currently mailing or 
considering mailing. “
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Getting to Know 
  Bluefin Technology Partners

STORY SPOTLIGHT
associateM

EM
BERprofile

Bluefin Technology Partners, an    
Association of Free Community Papers (AFCP) as-
sociate member, specializes in classified advertising 
solutions for publishers that empower advertisers 
and engage readers with its digital marketplace 
platform. 

The platform offers publishers of all sizes help 
growing their online, print and mobile classified 
business. The solution is designed to generate 
maximum revenue for publishers by offering ad-
vertisers the best tools available to place, review 
and publish their media buys and to give their 
readers a great online user experience.

Bluefin Place Ad for self-service ad placement 
is designed to monetize your classified listings for 
self-service ad creation with upsell opportunities.

Bluefin Marketplace creates a local digital mar-
ketplace for online, social media and mobile read-
ers. This is designed to enhance your site content 
with powerful print-to-web features.

Bluefin Command Center allows you to manage 
your Bluefin environment with management report-
ing, site administration and data feed processing.

The Bluefin benefits include monetization, fast 
developments, user-friendly navigation, powerful 
revenue upsells, social media integration, video 
and multi photo, local branding, full report man-
ager, powerful search capabilities, platform system 
integration, print-to-online ad conversion, Geo 
searching listings, consent from multiple sources, 
and free and paid ads.

Bluefin has delivered millions of dollars in new 
classified revenue to newspapers around the world.

Founded in 2013 in Andover, Mass., the com-
pany is owned by Steven Rosenfeld. He has over 
20 years of senior management experience in the 
areas of sales and marketing, selling high-end con-
sultative software solutions to worldwide publishing 
industry, print and online.

“We started Bluefin with the notion that life is 
too short for working … We should do things we 
enjoy, with and for people we enjoy doing them 
– and along the way if someone wants to call it a 
job, then so be it. We like challenges, we like solu-
tions, and we like all the work between that makes 
the two ends meet. We like seeing happy custom-
ers and enjoy their success more than we enjoy 
our own,” Rosenfeld said.

Steven Rosenfeld is the owner of AFCP Associate Member 
Bluefin Technology Partners.
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The printed word is tangible. It takes up space 
so it cannot easily be ignored…or forgotten. 
Printed content has tested better with brand 
recall than digital, and is proven easier for our 
brains to process. When you choose to print, 
you’re creating a highly memorable  
experience for your readers.

Cummings Printing is a third-generation, 
family-owned company specializing in  
printing short-run publications. We are 
an excellent source of heat-set printing 
for quantities up-to 100,000. We help 
many AFCP publishers print their glossy 
publications — contact us to find out how  
we can create an unforgettable journey for 
your readers, too.

Contact sales at 800-647-0035  
or info@cummingsprinting.com.

PRINT DEMANDS 

ATTENTION

  4 Peters Brook Drive   |   P.O. Box 16495   |   Hooksett, NH 03106-6495   |   800-647-0035

cummingsprinting.com
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ES Newly Elected Officers and 
	 Directors to Begin 2-Year Terms
The Association of Free Community 
Papers (AFCP) general membership elected of-
ficers and board members at the recent annual 
conference in Baltimore.

Charlie Delatorre, the publisher and owner 
of Tower Publications in Gainesville, Fla., was 
elected president.

Serving as first vice president will be John 
Draper, the publisher of The Free Star in Pip-
estone, Minn. Lee Borkowski, publisher of the 
Richland Center Shopping News in Richland 
Center, Wis., will serve as second vice presi-
dent. Michael VanStry, publisher of the Coastal 
View News in Carpinteria, Calif., was elected 
third vice president.

Greg Birkett, publisher of the Dubuque Ad-
vertiser in Iowa, was elected secretary/trea-
surer. Shane Goodman, publisher of Cityview in 
Johnston, Iowa, will serve as past president.

Elected to the board of directors were Dan 
Alexander, publisher of Denton Publications in 
Elizabethtown, N.Y.; Randy Miller, publisher of 
The Merchandiser in Lebanon, Pa.; Rich Pauls-
en, publisher of the Southwest Iowa Shopper 
in Creston, Iowa; Farris Robinson, publisher of 
Hometown News in Florida; Will Thomas, pub-
lisher of Exchange Media Group in Fayetteville, 
Tenn.; and Carol Toomey, publisher of Action 
Unlimited in Concord, Mass.

The two year terms begin on July 1.
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Charlie Delatorre
	 Assumes the Helm of AFCP

365 days later under new ownership,
the software is better than ever and, with two people
to keep it there, we are welcoming new customers.

If you haven’t looked at Merrimac lately,
you haven’t seen the new MerrimacPlus. 

Let us know when you would like a demonstration
via webinar -- in the comfort of your offi ce or home.

Merrimac    
PLUS

WE’RE 
BACK!!

WE ADMIT IT. During the last couple years of Tom’s illness, 
the outstanding Merrimac publishing software suffered from lack 
of attention.

Sabrina at 207.452.2476 • sfobes@merrsoft.com
or Carol at 978.371.2442

AccountScout CRM Mobile App 
for Sales Reps

- Advertiser Data
- Re-run ads
- iOS & Android
- Linked to o
ce database

303-791-3301
www.FakeBrains.comA Software Company that Cares About the Details

®

Charlie Delatorre
was elected presi-
dent of the As-
sociation of Free 
Community Papers 
(AFCP) at the an-
nual conference in 
Baltimore.

Delatorre is the 
owner and publish-
er of Tower Publica-
tions in Gainesville, 
Florida.

He has served 
AFCP for a number 
of years, including 
being a member of 
the board of direc-

tors, and has served in officer positions for the 
association. He has served numerous chair posi-
tions for AFCP and has devoted countless volun-
teer hours to benefit the association.

Delatorre is one of the founding faculty mem-
bers of The Leadership Institute (TLI) and has 
presented classes annually at AFCP conferences 
as well at other free paper conferences. In 2014 
he was honored as the AFCP Publisher of The 
Year.

As a long time board member of the Commu-

nity Papers of Florida (CPF) and its past presi-
dent, he has been an outspoken advocate of 
free papers. His company has provided strong 
support of network classified sales for free pa-
per associations across the country.

Delatorre started his publishing career with 
the Buyers Guide in Gainesville, Fla., which at 
the time was owned by Add Inc., and quickly 
moved to the position of general manager.

Later, when Add Inc. decided to close the 
Buyers Guide, Delatorre negotiated a deal to 
purchase the publication and the rest of the 
story is a history of success. Over time he 
changed the name to Tower Publications, and he 
currently publishes numerous community niche 
magazines in the Gainesville market.

As a graduate of the University of Florida he 
will tell you that the Swamp in Gainesville is the 
most important scene in the sports world, and 
that the University of Florida is the best college 
in America. At the University he earned a bach-
elor’s degree in political science with a minor in 
business administration. 

Delatorre and his wife, Bonita, have two chil-
dren:  a daughter, Lauren, and a son, Charlie, 
Jr.

In his spare time he loves playing music with 
his friends and is the lead singer in two local 
bands – Good Bottom and Whiskey Jones.
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Trevor Slette was named the recipient of 
the annual Association of Free Community Papers 
(AFCP) Craig S. McMullin Distinguished Service Award 
at the recent annual conference in Baltimore.

In making the presentation, last year’s winner, 
Dan Alexander said, “As last year’s recipient it is my 
privilege and honor to be able to present this year’s 
award.

“This year’s recipient is one of those people who 
quietly goes about the business of making things 
better for everyone. This person came onto the AFCP 
scene six years ago and has quickly become the cor-
nerstone of many of the AFCP initiatives. His commit-
ment to focusing on progress and improvements that 
benefit our membership and our industry is second 
to none. His determination to take on the challenges 
presented to him, regardless of their complexity or 
time requirements, has earned him the respect of 
everyone he comes into contact with.

“This individual has served as AFCP’s 2016 Best of 
the Best Awards chairman, 2017 Conference Trade 
Show chairman, and currently serves as chair of this 
year’s 2018 Annual Conference. He has brought a 
participation level and enthusiasm to each of these 
roles that has been the foundation for improvements 
to the programs and the process, and led to increased 
benefits to our membership.

“The person has also chaired the AFCP Member-
ship committee for the past two years with a focus 
on member benefits and member growth. He has 
been instrumental in bringing about the partnership 
with the Online Media Campus to expand educational 
resources for AFCP members. His coordination with 
our Alternative Revenue Committee’s efforts to add 
the ZipRecruiter employment ad offering for AFCP’s 
member’s employment ad packages was a critical 
component of getting that program off the ground.

“In addition to his duties with AFCP, Trevor has 
been an active participant with the Minnesota Free 
Paper Association over the years. When it merged 
into Midwest Free Community Papers in 2014, he 
became an active board member of MFCP and is cur-
rently serving as their president. His quiet, focused 
participation has been a welcome addition to all of 
these groups.

“In closing, this individual is the epitome of the 
volunteer who gives freely of his time, talents and ef-
forts without any consideration of ‘what’s in it for me’. 

That selfless approach to his efforts may not make 
him the most recognizable person in this industry, but 
it certainly makes him one of the most respected and 
appreciated. Ladies and gentlemen, please join me 
in celebration of this year’s Craig S. McMullin Distin-
guished Service Award winner – Trevor Slette.”

In receiving the award, Slette said he was surprised 
and grateful for the honor. He thanked his parents, 
who attended the conference, for the work ethics he 
learned while growing up.

Trevor Slette accepts the Craig S. McMullin Distinguished Ser-
vice Award from last year’s winner, Dan Alexander.

Slette Honored with Craig S. McMullin
	 Distinguished Service Award
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Glen Fetzner Named AFCP’s
	 Publisher of the Year
Glen Fetzner was named the Association 
of Free Community Papers (AFCP) Publisher of the 
Year at the recent annual conference in Baltimore.

Fetzner is the owner and publisher of Ocean Media 
Solutions on the Treasure Coast in Florida.

In making the presentation, last year’s recipient, 
Dan Buendo said, “One of the highest honors AFCP 
can bestow on a participating member is the Publish-
er of the Year Award. It is presented as recognition 
for representing the industry and the association at 
the highest level through their efforts and company 
operations. It is my honor as recipient of last year’s 
award, to be able to present the award this year.

“This year’s award winner has served over 25 
years in the free community paper industry as a sec-
ond generation participant. He has built his publica-
tions from the ground up through hard work, com-
mitment to his products and investment in his staff.  

“Let’s look at the products first. Through the years 
the product has evolved and grown into one of the 
leading publications in the highly competitive Florida 
market. The current publications are award-winning, 
four-color gloss magazines that range in size up to 
140 pages and are direct mailed to over 200,000 
homes in Florida’s Treasure Coast. The publications 
posted a 25% revenue growth for the fourth quarter 
of 2017 and are poised for a 20% increase in 2018. 
Pretty Impressive!

“Now let’s look at how this year’s winner treats 
his team to be able to build those kind of gains. 
His commitment to training and staff development 
is second to none – averaging over 10 conference 
participants in each of the last five conferences, the 
highest number of TLI participants of any member 
company in AFCP – and a strong believer in on-site 
professional development for his staff.

“In addition to his commitment to development 
of his staff, here is a comment from one of his team 
members – 

“‘In September of 2017, South Florida was just 
one of the areas hit by Hurricane Irma, which devas-
tated the Florida Keys. As the daily warnings became 
statewide, our publisher made it his personal mission 
to release every employee five days well ahead of 
the storm, ensuring that each and every staff mem-
ber had time to prepare well in advance, from either 
boarding up our homes to coordinating a safe place 
with or without family, including the time needed to 

leave the state as many did. We were very Blessed as 
we were spared the worst of the storm. Our publisher 
and management team contacted each and every 
staff member to check on each person’s safety and 
well-being. This is just one of many testaments of 
kindness, respect and leadership our publisher dem-
onstrates not only his staff, but to his community.’ 

“We applaud this year’s Publisher of the Year on 
his commitment to his product, to his staff and to 
his community. Please join me in congratulating the 
2018 AFCP Publisher of the Year form Ocean Media 
Solutions – Glen Fetzner.”

In receiving the award, Fetzner credited his staff 
and Elaine Buckley for the recent success of his 

Glen Fetzner accepts the 2018 Publisher of the Year Award 
from last year’s recipient, Dan Buendo.

Continued on page 14
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Another member benefit of the
Association of Free Community Papers

Association of Free Community Papers
135 Old Cove Rd. - Suite 210, Liverpool, NY 13090
(877) 203-2327 or visit afcp.org 

Specialized Training Classes
 

Designed Specifically For
Community Publication Professionals

 
Seven Classes Available Online at
AFCP’s Online Learnming Center

 

Leads to Professional 
Associate Advertising Executive

(AAE) Certification
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Upon arrival in Baltimore, I saw that 
someone had an “idear” to have a 50/50 
drawing to enhance the Bill Welsh Foundation 
donations. Working the registration desk on 
Wednesday, I was able to enable many to par-
ticipate in this great cause. So many people 
bought tickets that we drew out two challenge 
donations. Their challenge:  If we sold all the 
tickets, these two people would donate a total 
of $1,200. 

The stack of tickets was sold. The winner 
generously donated his winnings right after 
the drawing. The $1,200 was donated. The 
result was $3,750 to go to the Foundation. 

This would not have happened without the 

enthusiasm of everyone at the conference, so 
this is a very big ...

THANK YOU!
We are still accepting donations. If you 

would like to make one, please send your tax 
deductible contribution to the Bill Welsh Foun-
dation, 135 Old Cove Rd., Suite 210, Liver-
pool, NY, 13090.

by Carol Toomey

Continued from page 13

Publisher of the Year

publications. “In the past I have worked with J.W. Owens 
and Rob Zarrilli and have learned from them,” he said.

He also credited the training programs of AFCP. “We 
send up to 10 persons a year to the conference and each 
returns with 10 revenue-generating ideas. The Leader-
ship Institute is a huge part of their training.

It was Moneysaver Magazine that began publishing 
in Stuart, Fla., in 1995. Several years ago Fetzner said 
he made one of the toughest decisions in his life. He 
changed the name of the company from Moneysaver 
to Ocean Media Solutions, and the names of the pub-
lications to the names of the communities they served 
– such as Stuart Living. It opened the doors to better 
readership and to new advertisers.

Ocean Media Solutions has become the Treasure 
Coast’s #1 direct mailer in the area, following 20 years 
of success in the commercial and residential real estate 
publishing business.

Today the publication direct mails seven targeted 
zones with a total circulation of over 200,000 house-
holds. Areas served include northern Palm Beach, Se-
bastian, Vero Beach, Fort Pierce, Port St. Lucie, Jensen 
Beach, Stuart, Hobe Sound, Tequesta, Jupiter, Juno 
Beach and Palm Beach Gardens.
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FROM THE TOP
WITH SHANE GOODMAN

Being the president 
of the Association of 
Free Community Papers 
has truly been a privi-
lege. If you are going 
to lead an organization, 
you better darn well 
enjoy it, and I most 
certainly have. 

I owe my appreciation for this association to many 
people who allowed me the opportunities to learn 
about it. If you attended the closing session of the 
AFCP Conference in Baltimore, then you know what 
I mean by “lollipop moments.” If you didn’t attend, 
then stop right now and search the Internet for “Drew 
Dudley” and “lollipop.” Make the six-minute invest-
ment of time to learn about everyday leadership and 
how you can — and have — made significant impacts 
on the lives of others. 

In my final column as president, I want to point out 
the efforts of two men with ties to AFCP who impact-
ed my life with many lollipop moments.

I first learned about AFCP about 20 years ago from 
my boss at the time, Craig McMullin. Many of you 
knew Craig as the former executive director of AFCP, 
but prior to that he was the president of Midwest 
Newspapers, a company I was employed by for nearly 
a decade. He encouraged me to attend a national 
conference in Chicago, Illinois, and learn more about 
the free paper industry. He then 
also urged me to attend an AFCP 
winter meeting at the Disney In-
stitute in Orlando, Florida. Those 
were lollipop moments for me, 
and I have been involved with 
AFCP ever since.

Craig died in 2009, and his 
passing was quite difficult for 
me. I was a journalist by educa-
tion and a salesperson by experi-
ence, but Craig took me under 
his wing and taught me the skills 
to run a business, and I will for-
ever be indebted to him.  

When I joined Maverick Media 
in 2001, I reported to a man 

whom many of you also remember — Bill Welsh. I had 
known Bill for several years prior, and I was eager for 
the opportunity to learn about the commercial print-
ing trade from him. Truth be told, I learned very little 
about commercial printing from Bill. But what I did 
learn from him was much more important than any-
thing related to ink or paper. He showed me the im-
portance of friendship, loyalty, family, communication 
and how to make people smile. He and his wonderful 
wife, Ruby, promised my wife, Jolene, and me that we 
would appreciate Nebraska as something more than 
a state to drive through on the way to Colorado. And 
they were right. 

When I first started working for Bill, he told me 
about the upcoming AFCP Conference. I replied that I 
didn’t think I would be able to attend, as I had a lot of 
work to do. He looked me in the eyes with a straight 
face and said, “Well, you better figure it out, Shaner, 
because you will be attending.” And I did. 

Bill and I traveled together frequently during those 
years, to our operations in Colorado and West Virgin-
ia, as well as to the AFCP board meetings and confer-
ences. I laughed right along with him when he told 
his many jokes. And when my father died, he cried 
right along with me. He was more than a boss, more 
than a friend, more than a mentor. Bill passed away in 
2014, and I miss him. 

AFCP provided opportunities for many lollipop mo-
ments like these, and I am forever grateful to every-

one before me who created and 
sustained this association so 
that I and others could benefit 
from it. My hope is that you 
have been able to experience 
lollipop moments with AFCP as 
well, and that we have worked 
to ensure that many more after 
us can, too.  

Thanks for reading.

by Shane Goodman

Lollipop Moments

SHANE GOODMAN
AFCP PRESIDENT
CITYVIEW
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AFCP’s   Annual  
     Conference

1. A group poses for a 
picture before boarding 
the Spirit of Baltimore.

2. Another ship, the Inner 
Harbor Spirit, cruises by.

3. Spirits were high 
aboard the Spirit of Bal-
timore! Massachusetts 
members enjoyed the 
cruise...

4. ...as did the Minnesota 
members who posed for 
this group shot.

5. Thursday’s cruise 
was blessed with great 
weather, so everyone was 
able to enjoy the top deck 
breezes as the sun went 
down.

6. The sessions were all 
well attended.

7. A whole alphabet of 
vendors attended the 
Trade Show, from “A” 
(Affinity Group Underwrit-
ers)...

8. ... to “Z”, ZipRecruiter!

9. Sunset aboard the 
Spirit of Baltimore was 
breathtaking. Note Old 
Glory waving in the 
breeze.

10. Mealtime was a good 
time for networking, chat-
ting with old friends and 
making new ones.

21

65

9 10

43

87
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11. Rob Zarrilli, Dean of 
The Leadership Institute, 
poses with a graduate.

12. Keynote Marcus 
Sheridan was a riveting 
speaker.

13. MACPA President Roth 
Isenberg addressed the 
group.

14. The 2018 Andrew E. 
Shapiro Award winners 
were all smiles as they 
posed with their awards.

15. Metro Creative Graph-
ics and TownNews.com 
were on hand at the Trade 
Show.

16. An orientation session 
got the Rising Stars off on 
the right foot.

17. Voting for the Shark 
Bank presentations was 
done by texting.

18. The Shark Bank 
judges are taking their 
duties seriously!

19. The Shark Bank 
session had a wealth of 
creative, money-making 
ideas for attendees to 
take home with them.

20. The 2018 TLI gradu-
ates posed for a group 
shot.

21. The Sharks!

11 12

16 17

2120

14 15

18 19

13
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Karen Sawicz was named the recipient of 
the annual Association of Free Community Papers 
(AFCP) Gladys Van Drie Volunteer Award at the re-
cent conference in Baltimore.

In making the presentation last year’s recipient, 
Lee Borkowski said, “This organization has been able 
to accomplish some amazing things over the years. 
The key ingredient to almost every one of those ac-
complishments has been the volunteers who have 
given freely of their time, their talents and their en-
ergy to the betterment of others. AFCP is pleased to 
announce the fourth recipient of the Gladys Van Drie 
Volunteer Award.

“We are fortunate to have Gladys here again for 
today’s presentation and would like to invite her to 
come up to assist in the presentation of this year’s 
award. 

“Without volunteers our association, as well as 
all the associations that our industry has been built 
around, would be in a much different place – one 
that would not be able to provide for its members 
as we do today. The Gladys Van Drie Award looks to 
recognize the contributions of a volunteer who has 
given significantly to the betterment of each of our 
businesses over the years, always without thought to 
personal gain.

“This year’s recipient has embodied that descrip-
tion repeatedly over the years and has contributed 
greatly to the long-term success and accomplish-
ments of AFCP for more than 20 years. 

“They started their journey into the publishing in-
dustry as a young person helping out with the family 
publishing business. Eventually taking over the reigns 
of the now 71-year-old publication, she has diversi-
fied the company with digital and specialty advertis-
ing in addition to the solid 20,000 circulation print 
publication.

“Her involvement on the AFCP Board began as a 
representative for FCPNY when Loren Colburn tran-
sitioned to the Executive Committee in the late 90’s. 
She has performed in all the key conference commit-
tee chairs, including Conference Chair for the 2009 
Myrtle Beach Conference. She has actively partici-
pated in a broad range of AFCP committees and has 
chaired the INK Committee for a number of years. 

“In 2010 she once again had Loren Colburn’s back 
as she jumped into the Secretary/Treasurer’s role 
when he transitioned to Executive Director. It ex-
emplifies her ‘whatever you need me to do’ attitude 
when it comes to helping AFCP, FCPNY or any pub-
lisher who is in need of some help.

“This year’s award winner has established herself 
as a trusted, respected and ever-present volunteer 
for the association as well as the free publication 
industry, and has repeatedly demonstrated the devo-
tion and efforts worthy of the Gladys Van Drie Volun-
teer Award.

“Please join me in congratulating this year’s recipi-
ent – Karen Sawicz!”

When Van Drie presented the trophy she said, 
“Sally Ride was a physicist, and in 1983 she was the 
first American female astronaut to fly into space. Af-
ter that flight she was overwhelmed at the response 
she received from women but especially young girls, 
and so she started a company to promote education 
for young girls encouraging them to take part in sci-
ence and math opportunities available in that pro-
gram. Sally Ride believed that young girls and young 
people need to see role models in whatever careers 
they choose so they can picture themselves doing 
those jobs, volunteering in their communities and 
organizations. Her famous quote was ‘You cannot be 
what you can’t see.’

“In this room today we have many Rising Stars.  
Karen Sawicz and past volunteer recipients have 
been excellent role models. They have been leaders 
in this industry, and have volunteered in their local 
communities and other organizations. Thank you, 
Karen, for allowing us to see your many contributions 
so all of us, but especially the Rising Stars, can be 
what they see.”

Karen Sawicz accepts the Gladys Van Drie Volunteer Award 
from Gladys.

Sawicz Honored for Volunteer Work
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“Best of the Best” Awards
The competition was close but Appen 
Media Group in Alpharetta, Georgia, walked away 
with the Best of Show Award in the Association of 
Free Community Papers (AFCP) “Best of the Best” 
presentation at the recent conference in Baltimore.

Over 1,400 entries were submitted to the com-
petition in 90 different categories.

In a special advertising design contest for ads 
that featured a Partnership for Drug Free Kids, 
David Brown from Appen Media took 
home the first and second place 
honors. Hank McAfee of Tower Pub-
lications in Gainesville, Florida, won 
the third place award.

First place awards for most im-
proved publications went to Ac-
tion Unlimited (Concord, Mass.) for 
0-9% editorial content; to All Island 
Media (Edgewood, N.Y.) for 10-25% 
editorial content; and to Genesee 
Valley Penny Saver (Avon N.Y.) for 
the minimum 26% editorial content 
category. 

First place general excellence 
awards went to Tower Publications 

in the gloss category, to All Island Media for 0-9% 
editorial content, and to CityView for 26% mini-
mum editorial content.

Other first place publications included Ocean 
Media Solutions in the glossy category; The Florida 
Mariner in the single advertising category; Iwanna 
USA with 0-9% editorial; Genesee Valley Penny 
Saver for 10-15% editorial content; and Appen 
Media Group for 26% minimum editorial content.	

The top award win-
ners were Tower 
Publications, which 
picked up a total of 
22 honors includ-
ing six first place 
trophies. Appen 
Media Group earned 
21 awards including 
eight for first place. 
CityView earned 17 
honors including 
five for first place. 
El Clasificado took 
home 14 honors 
including seven for 
first place. All Island 
Media earned 14 
awards including 
two first place hon-
ors. Arcadia News 
earned 11 honors 
including three for 
first place, and The 
Post Newspapers 
picked up 11 awards 
including two first 
place honors.

The winner of the ad design contest, Partnership for Drug 
Free Kids, was David Brown of Appen Media Group.

The first place General Excellence 
winner for a monthly publication 
was Our Town, Art & Design.

The first place General Excellence winner for a weekly publi-
cation was Appen Media Group.
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E-mail: printmedia@napsnet.com
www.napsnet.com • (800) 222-5551

Free Papers and some of the Major Dailies
and Weeklies in the country are our best users...

Get free feature stories on your choice of CDs, Repro Proofs, RSS 
Feeds, XML and Twitter Feeds, E-Mails or online at: www.napsnet.com

To see feature articles

that U.S. editors

judged to be

among the

most newsworthy,

go to the NAPS

Web site at

www.napsnet.com

Twitter.com/NAPSnews • YouTube.com/napstv • Facebook.com/NorthAmericanPrecisSyndicate
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What did the attendees have
	 to say about the conference?

“You should attend an AFCP conference because...”

... the amount of knowledge you will 
gain will be vital to your company. The 
sessions are informative and help you 
look at common issues from several 
perspectives. The networking you do will 
give you a pool of people to lean on and 
learn from throughout the year.

... 
not only is it 

excellent training, but 
also you are able to learn 

from others and the vendors, 
and have time to find out what is 

currently happening in the industry. 
The Rising Stars program allows for 
connection to the next generation in 
our business and to better under-
stand the needs and motivations 
of this group. The motivational 
speakers give me wind be-

neath my wings to keep go-
ing and do even better 

at my job!

... 
of the op-

portunity to network 
and learn from your 

peers in the industry. The 
shark bank idea exchange 
was great because it was a 
fun way to learn about what 
others are doing and see 

if it will fit with our 
group.

... 
the training is 

second to none. The 
ideas alone justify the cost. 

It will energize your 
staff. 

... this is your way to solve issues that 
plague your everyday business (whether 
you realize you struggle or not). Also 
building a network of like minded people 
in your industry and not in your market 
that you can lean on throughout the year.

... it will give you the 
knowledge you need to 
survive in a competi-
tive market and allow 
you to reinvigorate your 
belief in our industry!

... it’s FUN! The classes 
are great. There’s some-
thing for everyone. Lots 
to do. Networking is 
great. You come home 
with new ideas.

... the knowledge 
that you gain 
from network-
ing and the class 
sessions you can’t 
put a price on.

... it’s the best in 
networking with 
others who under-
stand our successes 
and failures. Great 
place to bounce 
ideas and develop 
contacts. 

... the conference is a very 
productive event packed 
into 3 days. A short time 
away to learn and net-
work. You will get ideas 
and contacts to carry you 
through the entire year.

... you can’t afford not 
too! Just one conversation 
or training could change 
the way you do business 
or generate a new rev-
enue stream that you are 
missing out on!

... it is a great op-
portunity to meet 
people from across 
the county who are 
as passionate about 
free community pa-
pers as you are. 

... within reason, you 
will meet someone 
there who has solved 
a problem you have 
and is readily will-
ing to share his/her 
solution.

If 
you belong to the 

free paper industry, you 
don’t want to miss the 

AFCP conference!

... 
the net-

working and 
learning opportu-

nities are out-
standing.

... 
you are 

guaranteed 
to walk away 

with new 
ideas.
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Tony Onellion was honored with the Southeastern 
Advertising Publishers Association (SAPA) Herb 
Campbell Award.

Onellion is the publisher of Bargains Plus in Slidell, 
Louisiana. The award is presented to an individual 
who has contributed in a significant way to SAPA and 
the free community paper industry. 

A longtime member of SAPA, he has served the 
membership and supported the association in many 
ways including serving on the board of directors and 
officers.

The award was presented at the recent SAPA Lead-
ership Forum held in Atlanta.

Changes are taking
	 place All Over
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“Any benefit a customer can’t understand doesn’t exist.”
– Jan Carlzon

My business career began about 15 BC 
(Before Computers). While I bought computers for my kids, 
I didn’t purchase one for myself until well into the 1990’s. To 
this day, I remain somewhat of an “unfrozen caveman” when 
it comes to technology. I know how to search the web and I 
can produce a Word document or PowerPoint presentation, 
but that’s about it. 

I think about computers the way a plumber thinks about 
a plunger – it is just a tool to get a job done. Recently, I 
needed to replace my aging laptop. I approached a clerk and 
told him how I used my computer and asked for a recom-
mendation. The last thing I understood in our conversation 
was, “Welcome to Best Buy!” 

The clerk pointed to a sleek laptop and launched into a 
monologue of gigabytes, processor speeds and dilithium 
crystals that I understood about as well as the words to the 
Bhutanese national anthem. I told him I would “think it over,” 
and had my daughter go online and buy me a new laptop. 

The store clerk was suffering from the “curse of knowl-
edge.” The curse of knowledge is defined as a “cognitive bias 
that occurs when an individual communicating with others 
unknowingly assumes that the others have the background 
necessary to understand what is being said.” 

The Best Buy clerk was 100% familiar with computers. He 
knew what to look for in a laptop and assumed that everyone 
shared his knowledge. Since I had no background in comput-
ers, everything he said went right over my head. His attempt 
to describe the advantages only served to make me feel 
uncomfortable and downright stupid. 

As advertising sales professionals we fully understand our 
industry and our products. When we tell a prospect that, “we 
reach 99% of the homes in our coverage area,” we under-
stand that this fact increases the chance that their ad will 
produce results. Though this may seem obvious to us, the 
customer may not put “2 + 2” together and realize how our 
circulation can help them achieve their goals. 

As salespeople we cannot afford to assume that our cus-
tomers understand how advertising works. We need to ex-
plain our product’s benefits simply and clearly, pausing often 
to ensure that the customer understands them. This is the 
only way to keep the “curse of knowledge” from killing our 
chance of making a sale.

THE LEADERSHIP INSTITUTE
theLEAD

ERSH
IPinstitute

The Leadership Institute 
is a structured sales 

and sales management 
training program 
sponsored by the 

Association of Free
Community Papers. 

To date, 1,814 free 
paper professionals have 
attended classes at the 

AFCP,  state and regional 
conferences, earning over 

10,935 class credits in 
66 different course 

curriculums.  A total of 81 
people have completed all 
the requirements and been 

certified as Associate 
Advertising Executives 

(AAE) by the AFCP Board!

by Jim Busch

The LEADERSHIP Institute
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It’s 
AudIt 
tIme!
Remember 
to return it 
promptly!

Questions? 
Call the 
NANI Office at 
877-203-2327.

APPRAISALS

BROKERING

Newspapers
Magazines • Shoppers

Book Publishing

info@kamengroup.com www.kamengroup.com

KAMEN & CO. GROUP SERVICES
(516) 379-2797

626 RXR PLAZA, UNIONDALE, NY 11556

EXPERT COURT VALUATION WITNESS
Testimony • Depositions • Declarations

follow us at www.twitter.com/kamengroup

Proud to be the expert media financial
valuation resource for FORBES 400 List of

America’s Richest People 2017, 2016 and 2015

Confidential • Customized • Comprehensive
Discover the current value of your publishing entity!

•	 Custom	Brokering	For	Media	Organizations
•	 Print	&	Digital	Media	Valuations	&	Business	Plans
•		Book	Publishing,	Video,	Film,	Direct,	Interactive,
	 B2B,	Listing	&	Database	Valuations

STUART, FL : 
SEPTEMBER 14-15, 2018
Community Papers of Florida (CPF). 
Annual Conference, Hutchinson 
Island Marriott Beach Resort & 
Marina near Stuart, Fla. For infor-
mation contact Dave Neuharth at 
DJNeuharth@aol.com, or Barbara 
Holmes at CPFDisplayAds@aol.com.

PHILADELPHIA, PA :
SEPTEMBER 28-29, 2018
Independent Free Papers of 
America (IFPA). September Sum-
mit, “Redesigning Your Future”, 
Sheraton Suites, Philadelphia 
Airport, Philadelphia, Pa. For in-
formation contact Douglas Fry at 
douglas@ifpa.com.

ORLANDO, FL : 
OCTOBER 7-10, 2018
North American Mature Publishers
Association (NAMPA). National 
Convention, Caribe Royale All-
Suite Resort, Orlando, Florida. For 
information call Executive Director 
Gary Calligas at 877-466-2672 
or email gary@maturepublishers.
com. www.maturepublishers.com

HARRISBURG, PA : 
MARCH 1-2, 2019
Mid-Atlantic Community Papers 
Association (MACPA). Annual Con-
ference at the Sheraton Harris-
burg-Hershey, Harrisburg, Penn-
sylvania. For information contact 
Alyse Mitten: info@macnetonline.
com.

LAS VEGAS, NV : 
APRIL 25-27, 2019
Association of Free Community 
Papers (AFCP). Annual Conference 
and Trade Show at the Golden 
Nugget Hotel & Casino, Las Vegas, 
Nevada. For information contact 
Loren Colburn: loren@afcp.org.

To list your conference information 
in Free Paper INK, send it to:

DJNeuharth@aol.com

To list your conference information 
on the AFCP website, send it to:

 Loren@afcp.org
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Community Publications Business and Service Directory

Your Go-To Guide for Community Publication Business and Service Support

CIRCULATION SUPPLIES

“from the basic to the innovative!”

 
 

800-321-0350
-  Make sure you see our ad on page 4  -

STEEL CITY CORP

DIGITAL REVENUE CONCEPTS
START A BUSINESS DIRECTORY WEBSITE

 
 

Perfect add-on to your Wedding & Home 
Improvement Special Sections

www.idealdirectories.com
From the owners of Page Flip Pro & SiteSwan

AUDIT & READERSHIP STUDIES

                             CVC Audits and
                             Readership Studies

 
Third Party Print & Digital Verification
Increased Exposure to Media Buyers

Learn What Your Readers Want
Call 800-262-6392 or visit www.cvcaudit.com

INDUSTRY NEWS

The Free Paper
Industry’s

News Source
 

877-203-2327
A publication of the Association 

of Free Community Papers

WWW.AFCP.ORG

CLASSIFIED SOFTWARE & WEB DEVELOPMENT

$100,000 Classified Solution
for a LOW Monthly Fee

www.allysites.com  800-247-7318

ds Sof t ware

CONTENT AND DATA MANAGEMENT

Digital Publishing Solutions For
News and Media Organizations

www.townnews365.com    800-293-9576
Online Solutions. Bottom-line results.

CLASSIFIED SALES SOLUTIONS

Software and services to take your 
advertising sales to the next level!

904-639-5213    WWW.CTGENIUS.COM

MARKETING PLATFORM

The Only Turnkey Solution 
Designed Specifically for 

Local Community Publishers! 

BECOME YOUR
COMMUNITY HUB

916-585-8468
locablepublishernetwork.com

LOCATION INTELLIGENCE

Global Leader in Location 
Intelligence that drives sales!
LOCATION BASED ADVERTISING DRIVES SIGNIFICANTLY 

HIGHER REVENUE FOR PUBLISHERS

917-747-5935
www.xad.com

INSURANCE
   FOR EMPLOYEES 

   ✦  Group Life
   ✦  Group Health

   FOR SUBSCRIBERS 
   ✦  Affinity Group
         Insurance Plans

804-273-9797
www.agu.net

ENTERTAINMENT CONTENT

✶  ASK MATT
✶  CHEERS & JEERS
✶  MOVIE REVIEWS
✶  CELEBRITY INTERVIEWS
✶  BEHIND THE SCENES
✶  DAILY BEST BETS
✶  DID YOU KNOW?
✶  ReMIND ReWIND

Providing its partners with free entertainment 
content from our stable stable of publications, 
including TV Guide, TV Weekly, Channel Guide, 

HOPPER, and ReMIND magazine.

888-584-6688  ntvbmedia.com/edge

E-COMMERCE CLASSIFIED SOLUTIONS

BLUEFIN PLACE AD
THE BEST SELF-SERVICE AD PLACEMENT

SOLUTION AVAILABLE TO PUBLISHERS
978-662-3323

WWW.GETBLUEFIN.COM

DISTRIBUTION BOXES - DISPLAY RACKS
AFFORDABLE - DURABLE

MADE IN THE USA
Largest Variety of Honor Boxes and Distribution 

Racks for the Free Paper Publishing Industry

866-366-6166    WWW.GOPLASTICS.COM

DIGITAL SALES TRAINING

INCREASE YOUR DIGITAL MARKET SHARE
HANDS-ON DIGITAL SALES TRAINING

800-917-0820
info@sparkdigitalsalesgroup.com

APPRAISALS & BROKERING
Newspapers

Magazines - Shoppers
Book Publishing

KAMEN & CO. GROUP SERVICES
516-379-2797     WWW.KAMENGROUP.COM
For more information - see our ad on page 31

Confidential
Customized - Comprehensive

metrocreativeconnection.com

ADVERTISING SERVICES & SOLUTIONS

CREATIVE SERVICES

MAJOR NETWORKING OPPORTUNITY

May 3-5, 2018

For more information – see our ad on page 25

Make sure you see our ad on page 4
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Community Publications Business and Service Directory

Your Go-To Guide for Community Publication Business and Service Support

VACATION TRAVEL

Got Print?
Send it to the Ultimate PrintSource  

for the Best Service, Quality and Price
Commercial Printing

Inserts, Direct mail, Rackcards, NCR
www .UltimatePrintSource .com

PRINTING

MOBILE SOFTWARE DEVELOPMENT

INTEGRATED MOBILE
& WEB SOLUTIONS
TO REACH YOUR

AUDIENCE ON
ANY DEVICE

BAR-Z MOBILE DEVELOPMENT
info@Bar-Z.com      512-732-0135

MERCHANT CARD PROCESSING

MOBILE APPS  - NEWSPAPER SOFTWARE

AA
AccountScout CRM Mobile App 
for Sales Reps

- Re-run ads
- iOS & Android
- Linked to office database

PRINTING AND PROMOTIONAL SUPPORT

800-270-1769

PUBLICATIONS PRINTING

✔  MAGAZINES
✔  JOURNALS
✔  CATALOGS

✔  GUIDEBOOKS
✔  HIGH QUALITY
✔  SHORT-RUN PUBLICATIONS

800-647-0035      CUMMINGSPRINTING.COM

SOFTWARE SYSTEMS FOR PUBLISHERS
SCS BUILDS TRUSTED SYSTEMS

Find out why our customers call us “the best 
tech support team” and say “we wish we could 
contract with SCS to support all our products.”

phil@newspapersystem.com                           800-568-8006

Creative Circle
MEDI A SOLUTIONS

•

MEDIA CONSULTING

Design.  Content.  Ideas.
Software.  Training.

401-455-1555
www.creativecirclemedia.com

Providing the knowledge, 
experience and technology to 

help publishers grow and thrive!

MEDIA SELLER SOLUTIONS

Premium visibility packages deliver your 
information where media decisions are made!

847-375-5000  ❖   kantarmedia.com

SRDS

SRDS Solutions for Media Sellers

THE NEWSPAPER MANAGER

CRM   SALES   PRODUCTION   BILLING
INTEGRATED MARKETING

Ph: 706-750-0016   gbooras@mirbeltechnologies.com

www.newspapermanager.com

PUBLISHING SOFTWARE

SOCIAL MEDIA UTILIZATION

SELF-SERVE PROMOTIONAL PRINTING

Allow consumers to create flyers or 
posters for delivery through existing 

print distribution networks !

949-386-4017  ❖    ❖  

SEARCH PLATFORMS

800-944-3276 (ext. 0)
AUTOCONX.COM

SEARCH ENGINE
PLATFORMS

MARKETPLACES
AUTOMOTIVE
REAL ESTATE

RECREATIONAL
AGRICULTURAL

VERTICAL & HORIZONTAL

More than a CRM, 
your 24/7 business 

 partner

maxpropublishing.com
407.656.2777

PUBLISHING SOFTWARE

SALES TRAINING FOR NEW HIRES

May 3-5, 2017

✔  Opening a Sales Dialog
✔  Effective Questioning
✔  Communicating Through Listening
✔  Making Recommendations Using Features & Benefits
✔  Answering Classic Sales Objections
✔  Closing the Sale
✔  4 Essentials of Effective Ad Campaigns

afcp.org / Member Benefits / The Leadership Institute / Online Learning Center
AN AFCP MEMBER BENEFIT

WANT MORE INFORMATION?

LISTINGS IN 
THIS BUSINESS

DIRECTORY
 

913-461-3721
Contact:

Wendy MacDonald
wendy@afcp.org

PUBLISHING SOFTWARE

603-323-5077   WWW.MERRSOFT.COM

  �  FULLY INTEGRATED
  �  EASY TO USE
  �  AFFORDABLE
  �  FREE DEMO 

  �  DIRECT MAIL
  �  COMMERCIAL BILLING
  �  GENERAL ACCOUNTING
  �  PAYROLL
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AssociationCONTACT 
INFORMATION

AFCP
Association of Free Com-
munity Papers
135 Old Cove Road
Suite 210
Liverpool, NY  13090
877-203-2327
loren@afcp.org 
www.afcp.org
Loren Colburn

IFPA
Independent Free Papers of 
America
104 Westland Drive
Columbia, TN  38401
866-224-8151
931-922-4171
douglas@ifpa.com
www.ifpa.com 
Douglas Fry

Canada
Blain Fowler
c/o the Camrose Booster
4925 48th Street
Camrose, AB, 
Canada  T4V1L7
780-672-3142
780-672-2518 – FAX
cbads@cable-lynx.net 

NAMPA
North American Mature 
Publishers Association, Inc.
P.O. Box 19510
Shreveport, LA  71149-0510
877-466-2672
318-636-5510
318-525-0655 – FAX
nampa.gary@gmail.com 
www.maturepublishers.com
Gary Calligas

CPNE
Community Papers of New 
England
403 U.S. Rte. 302 – Berlin
Barre, VT  05641
802-479-2582
dphillips@vt-world.com
www.cpne.biz 
Deborah Phillips

MACPA 
Mid-Atlantic Community 
Papers Association 
P.O. Box 408
Hamburg, PA  19526
800-450-7227
610-743-8500 – FAX
info@macpa.net 
www.macpa.net 
MACnet (Advertising Network)
info@macnetonline.com
www.macnetonline.com
Alyse Mitten

MFCP
Midwest Free Community 
Papers
P.O. Box 5720
Coralville, IA  52241
400 First Avenue #2
Coralville, IA  52241
800-248-4061
319-341-4352
319-341-4358 – FAX
kevin@mfcp.org
www.mfcp.org
Kevin Haezebroeck

PNAWAN
Pacific Northwest Associa-
tion of Want Ad Newspapers
c/o Exchange Publishing
P.O. Box 427
Spokane, WA  99210
800-326-2223
509-922-3456
509-455-7940 – FAX
ads@pnawan.org
www.RegionalAds.org
www.PNAWAN.org
Kylah Strohte

SAPA
Southeastern Advertising         
Publishers Association
P.O. Box 456
Columbia, TN  38402
104 Westland Drive 
Columbia, TN  38401
931-223-5708
888-450-8329 – FAX
info@sapatoday.com
www.sapatoday.com
Douglas Fry

CPF
Community Papers of 
Florida
P.O. Box 1149
Summerfield, FL  34492-1149
352-237-3409
352-347-3384 – FAX
DJNeuharth@aol.com
www.communitypapersof-
florida.com
David Neuharth

CPM
Community Papers of 
Michigan
1451 East Lansing Drive
Suite 213B
East Lansing, MI  48823
800-783-0267
517-333-3355
517-242-0203 – Cell
517-333-3322 – FAX
jackguza@cpapersmi.com 
Jack Guza

FCPNY
Free Community Papers of 
New York
217 N. Franklin Street, 
Suite B
Watkins Glen, NY  14891
877-275-2726
315-472-6007
607-535-2939 – FAX
dholmes@fcpny.com
www.fcpny.org 
www.adnetworkny.com 
Dan Holmes

WCP 
Wisconsin Community 
Papers
P.O. Box 1256
Fond du Lac, WI  54936-1256
101 S. Main Street
Fond du Lac, WI  54935
800-727-8745
920-924-2651
920-922-0861 – FAX
janderson@wisad.com  
www.wisad.com
Janelle Anderson (ext. 108)

national regional

state
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SOFTWARE FOR THE 
NEWSPAPER INDUSTRY 
Accounts receivable, 
scheduling, display and 
classified advertising, 
commissions, circulation, 
circulars, trucks & car-
rier payroll. Contact Fake 
Brains Software at www.
fakebrains.com or 303-
791-3301. 

KNOWLES MEDIA 
BROKERAGE SERVICES
Appraisals-Acquisitions

Sales-Mergers
Gregg K. Knowles, 
Licensed Broker. 

Office 661-833-3834
Cell 661-333-9516

Go to my WEBSITE for 
listings: www.media-bro-

ker.com

MIDWEST FREE COM-
MUNITY PAPERS seeks 
a self-motivated profes-
sional for the position of 
EXECUTIVE DIRECTOR. 
Eligible candidate must 
demonstrate a proven 
track record in sales and 
marketing, management 
and leadership, and pos-
sess excellent human rela-
tions and communication 
skills. Previous experience 
in and/or knowledge of 
the free paper industry 
is preferred. Please send 
resume, cover letter, com-
pensation requirements 
and references to:  ap-
ply@mfcp.org

SALES ACCOUNT EX-
ECUTIVE  Join our win-
ning team and live in the 
wonderful community 
of South Florida! Ocean 
Media Solutions, publish-
ers of My Living Maga-
zines, is rapidly expanding 
into Palm Beach County! 
We need an experienced 
Account Executive to join 
our Outside Sales Team. 
The ideal candidate will 
have a proven track re-
cord in advertising sales 
or sales. Salary is com-
mensurate to experience, 
and includes benefits.  
Please email your resume 
to Elaine@mediaoms.com 
or call Elaine J. Buckley, 
Vice President of Sales/
Marketing @ 909-952-6797

ADVERTISING SALES 
MANAGER The Smart 
Shopper Group is rapidly 
expanding their Shop-
pers into the Sarasota 
Fl. Market and is in need 
of an experienced Sales 
Manager.  This position 
will provide leadership 
and direction to Display 
Sales Representatives. 
Applicants must have a 
proven track record of 
motivating and managing 
a sales group. Shopper 
and/or weekly experience 
is a plus. Salary com-
mensurate with experi-
ence.  Please email your 
resume with a cover letter 
and salary requirements 
in confidence to R Knight, 
CEO at rknight@smart-
shopg.com

MEDIA COMPANY look-
ing for aggressive, hard-
working, highly motivated 
advertising sales profes-
sional for Inside and out-
side sales, Sales Manag-
ers, telemarketing. We 
don’t need sales people to 
make their goal, we need 
them to beat them.
What’s in it for you? 
• Family atmosphere! 
• Excellent compensation 
plan with great incen-
tives! 
• Great earnings potential! 
• Health, Dental, Vision, 
Retirement Plans 
• Ongoing training and 
development! 
• Room for advancement!
Open territories in Cape 
Coral, Fort Myers, Bonita 
and Naples.
Please email resume to: 
jkonig @breezenewspa-
pers.com.

WEEKLY PAID NEWS-
PAPER EDITOR.  Seeking 
Weekly Newspaper Editor 
for two Community News-
papers in Clay County, 
Florida. Candidate must 
have prior newspaper 
experience, editing skills, 
writing skills, management 
skills, computer/Internet 
savvy, willingness to serve 
a local niche community, 
understand deadlines and 
ability to work with a fast 
paced production & mar-
keting environment while 
maintaining high ethical 
standards. This is a full 
time position offering com-
pensation commensurate 
to experience plus benefit 
package. EOE Please send 
letter of interest, experi-
ence and resume to jon@
opcfla.com. 

LIVE AND WORK in fab-
ulous Myrtle Beach, S.C. 
The Myrtle Beach Herald 
has an immediate opening 
for an experienced sales 
rep. Email resume to Tom 
Brown, tom.brown@myor-
rynews.com.

ADVERTISING SALES 
MANAGER  All Island 
Media, Inc. publishers of 
Pennysaver, Town Crier 
and Trends is looking for 
an experienced sales 
manager to work in our 
Long Island office. This 
position will provide 
leadership and direction 
to Display Sales Repre-
sentatives. Applicants 
must have a proven track 
record of motivating and 
leading sales in a similar 
environment. Please send 
resume in confidence to 
jobs@lipennysaver.com

ADVERTISING SALES 
MANAGER needed for 
Florida’s largest group of 
community newspapers. 
Salary, liberal bonus and 
benefit package avail-
able for the right indi-
vidual.  Please send your 
resume with cover letter 
and salary requirements 
in confidence to: Far-
ris Robinson, President, 
to E-mail: Opportunity@
Hometownnewsol.com Or 
Fax: 772-465-5301-EOE

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

COmpuTER  
SOFTwARE

puBLICATION 
BROKERS

EmpLOymENT EmpLOymENT

Want to place your 
oWn classified ad?

CALL       

877-203-2327

EmpLOymENT

www.afcp.org 

EmpLOymENT
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KAMEN & CO. GROUP 
SERVICES 
www.KAMENGROUP.com 
www.twitter.com/kamen-

group   
info@kamengroup.com  

516-379-2797
Kamen & Co Group Ser-

vices
626 RXR Plaza

Uniondale, NY 11556
We are the leading financial 
valuation multi-media pub-
lishing firm in the industry 
serving both the domestic 
and international publishing 
audience. Our office values 
book publishing, social 
media, video, newspaper, 
shopper, magazine and 
broadcast entities as well 
as investment co’s that 
deal within the media sec-
tor. At Kamen & Co Group 
Services, our continuum of 
publishing advisory services 
allows us to meet each cli-
ent’s needs. APPRAISALS, 
BROKERING, CONSULTING. 
We have publishing prop-
erties for sale across the 
globe; contact us for specif-
ic markets and opportuni-
ties. Confidentially email us 
at info@kamengroup.com 
and/or feel free to call us 
at our New York corporate 
office 516 -379-2797. Fol-
low us at twitter too!  www.
twitter.com/kamengroup
KAMEN & CO:  Proud to 
be the expert media fi-
nancial valuation resource 
for FORBES 400 list of 
America’s Richest People 
2016 and 2015

QUALITY, READER 
popular, niche rural inter-
est publication for sale. 
Onwer / publisher retiring, 
Located in Midwest. Gross 
$600,000 to $700,000. 
Call 620-966-7557

17 YEAR OLD WEEKLY 
free shopper for sale lo-
cated in Sulphur Springs, 
Texas (on I-30). Family 
owned, debt free, afford-
able financing available. 
Looking to semi-retire. 
903-348-3546.

REVENUE IS UP! 
Unique opportunity:  four 
monthly publications in 
North Central Florida for 
sale. All publications are 
targeted toward high end 
senior gated communi-
ties. Two publications 
come with exclusive home 
delivery rights. All the 
newspapers are award 
winning. If you have 
looked at the stats on the 
senior market you will see 
the opportunities for the 
next ten years. Will work 
as consultant for one year 
if needed. For information 
call 352-804-1223

QUICK TRAINING op-
tions for sparking up your 
sales meetings. Check out 
the 28 different Podcasts 
covering a variety of top-
ics at http://www.afcp.
org/member-benefits/the-
leadership-institute-tli/
podcast-archive/

VACATION TRAVEL is 
available through NCP-
travel.com which is a sub-
sidiary company of AFCP 
which helps support all of 
our initiatives while gain-
ing the travel benefits of 
both Cruise Planners and 
American Express Travel.

BOOST REVENUE by run-
ning pay-per-call ads in 
unsold ad space. Classified 
or display. Prompt regular 
payments. No invoicing 
needed. No commitment! 
Contact Leigh Ann at 
American Classified Ser-
vices. 518-351-7570.

NETWORKING OPPOR-
TUNITIES - AFCP offers 
publishers a change to 
exchange ideas, ask ques-
tions, obtain solutions to 
problems and so much 
more. Join and attend 
conference for an experi-
ence that will grow your 
business and your per-
sonal network. 

EQUIPMENT FOR SALE- 
Rima RS 25-12S Compen-
sating Stacker saves at 
least one man on delivery, 
$9900.  2 web infeeds for 
Goss Community, Bill Rub-
ber Super Surface Ten-
sioner, $3900 Ken Hovland, 
860-798-7810, Ken@Eagle-
GroveLLC.com, formerly 
Reminder Media in CT. 

INSERTING MACHINE 
for SALE:  12 into 1 
Muller-Martini 227 insert-
ing machine.  Additional 
pockets also available.  
Contact Lee at lmsmith@
theflyer.com or 813-635-
3396.

NICE 6 SLOT MULTI-
publication racks for 
sale, in good condition @ 
$20.00 per rack. Can send 
a picture if interested. 
Please email Julie or Rob 
at julie@opcfla.com or 
rob@opcfla.com.  

CONTACT:
Phone:  877.203-2327
Fax:  720.528-7943
Email:  afcp@afcp.org

CLASSIFIED
ADVERTISING

INFO
RATES:
Up to 30 words
$25 per issue
(additional words -  
90 cents per word)

DISCOUNTS:
10% off for 6 months
20% off for 12 months

pEER NETwORKINGpuBLICATIONS
FOR SALE

mISCELLANEOuS

Want to place your 
oWn classified ad? 

CALL       
the AfCp offiCe 

at

877-203-2327
or e-mail

afcp@afcp.org

puBLICATIONS
FOR SALE

EQuIpmENT FOR 
SALE

LooKiNG to SeLL 
your publication?

make sure you place 
your ad in

iNK MAGAZiNe!

is your career Worth 5 
minutes of your time?

iNveSt iN trAiNiNG by

the podfAther,
rob ZArriLLi!

go to

WWW.afcp.org

click on

member benefits →
the leadership institute →

podcast archives

for information on 
all industry meetings,  

go to       
www.AfCp.orG 

click on      
‘upcoming meetings’
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EIGHTH PAGE:      3-5/8” X 2-3/8”

QUARTER PAGE:   3-5/8” X 4-7/8”

    7-1/2” X 2-3/8”

HALF PAGE:  7-1/2” X 4-7/8”

   3-5/8” X 10”

FULL PAGE:  7-1/2” X 10”

Wendy MacDonald
Voice: 913-461-3721
Fax: 913-859-9275
Email:  wendy@afcp.org

To reach the entire 
Free Publication 
Industry with your 
ad message...

SIZE RATE



135 Old Cove Road – Suite 210
Liverpool, NY  13090

The Free Paper Industry’s News Source
www.afcp.org

PRSRT STD
U.S. Postage 

Paid
Permit #22

Slayton, MN

A monthly publication provided by 
the Association of Free Community 
Papers. INK’s mission is to bring 
news and resources to the free 
community publication industry.

Got a newsworthy event going on 
with your business or your staff?
Send INK the details and any photos 
for consideration to loren@afcp.org.


